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,,brendingi”-  qveynebis globalur ekonomikur sivrceSi 

pozicionirebis saSualeba
nani mamforia, 

stu-s doqtoranti  

uwinaresad sainteresoa garkveva imisa, Tu 
ra aRiniSneba cnebiT ,,qveynis brendingi”. es 
movlena ,,adgilis brendingis” erT-erTi Sedar-
ebiT Tanamedrove mimarTulebaa. qveynis bren-
dad qcevis koncefcias Tavdapirvelad safuZ-
vlad daedo neoliberalizmis Teoria, romlis 
qvakuTxedi bazris yovlisSemZleobis aRiarebaa. 
am doqtrinis mimdevarTa azriT, qveynebi sul 
ufro emsgavsebian korporaciebs. isini mewarme 
subieqtebis msgavsad sxvadasxva mimarTulebiT 
erTvebian konkurentul brZolaSi, risTvisac 
iyeneben nairgvar berketebs, romelTagan umniS-
vnelovanesia ekonomikuri meTodebi. amgvar 
mosazrebebs jer kidev 1970-ian wlebSi gamoTq-
vamda politologi da neorealizmis Teor-
etikosi kenet uelci. igi miiCnevda, rom sax-
elmwifoebis mier saerTaSoriso politikis 
warmarTvis erT-erTi mTavari mizania maqsi-
maluri ekonomikuri sargeblis miReba. swored 
am droidan termini konkurentunarianoba, 
romelic adre mxolod kompaniebis metoqeobis 
aRmniSvnelad gvevlineboda, damkvidrda poli
tikur leqsikonSi saxelmwifoTa ekonomikuri 
urTierTobebis dasaxasiaTeblad. konkurentu-
li brZolis warsamarTad ki, garda qveynebis ar-
senalSi arsebuli sxvadasxva, maT Soris Zalis-
mieri instrumentebisa, marketinguli RonisZie-
bebis gamoyenebacaa saWiro.

neoliberalebis azriT, adamianis moRvaweo-
bis yvela sferos bazari aregulirebs da aqedan 
gamomdinare, yvelaferi SeiZleba (un-da) gai-
yidos, radgan mTavaria efeqtianobis miRweva 
yvelgan da yvelaferSi. miuxedavad imisa, rom 
msgavsi mosazrebebi sakmaod mZla-vrobs Tan-
amedrove ekonomikur TeoriaSi da ukve didi 
kamaTia imis Sesaxeb, moxdes Tu ara saxelmwifos 
iseTi sabaziso funqciebis pri-vatizeba, rogor-
ic aris Tavdacva, sapolicio, penitencialuri 
Tu safinanso administrireba, jer es polemikis 
CarCoebs ar gascilebia da aravis warmoudge-
nia adamianis yofierebis sruli ,,marketizaci-
is” dasrulebuli koncefcia. Tu davuSvebT im 
faqts, rom saxelmwifos yvela, an misi romelime 
fundamenturi funqcia, SeiZleba gaxdes kanon-
ieri aReb-micemobis sagani, maSin, albaT, unda 
daveTanxmoT im mosazrebebs, romelTa Tanax-
madac saqonlis Tu kompaniisa da qveynis bren-
digs Soris ar aris didi gansxvaveba. magaliTad, 
ekonomikis da biznesis administrirebis dargSi 
norvegieli profesori magne supxaleni Tvlis, 

rom produqciisa da qveynis brendingi TiTqmis 
erTi da igivea. gansxvaveba is aris mxolod, rom 
qveynis brendingis dros gacilebiT Znelia in-
tegrirebuli komunikaciebis gatareba, magram 
Cven qveynisa da saqonlis Tu kompaniis brend-
ingis sruli gaigiveba ar migvaCnia marTebulad 
da vTvliT, rom am or saqmianobas Soris Zalian 
bevri gansxvavebaa.

saqonlisa da kompaniis brendings ukve didi 
xnis istoria aqvs da am mxriv dagrovili cod-
nac metad mravalferovania. cxadia, rom qveynis 
brendingis dros am gamocdilebis ugulebely-
ofa warmoudgenelia, magram aucilebelia gaT-
valiswineba mTeli rigi specifikuri momentisa. 
upirvelesi is aris, rom saqoneli, iseve ro-
gorc kompania, gankuTvnilia bazarze gasatanad, 
magram rogorc zeviT aRvniSneT, qveynis pirda-
piri gayidvis aqti jer arsad dafiqsirebula. 
gamomdinare aqedan, qveynis brendings mxolod 
iribi moqmedebis efeqti SeiZleba hqondes. es 
imas niSnavs, rom am kuTxiT gaweuli danaxar-
jebi pirdapir ar iZleva ukugebas, rogorc 
saqonlis brendingis SemTxvevaSia. garda amisa, 
qveynis brendingi aris mravali dainteresebuli 
mxaris SeTanxmebuli saqmianoba, rac aRniSnuli 
moRvaweobis umTavres problemadac gvevlineba. 
sxvadasxva Zalebis mWidro urTierTqmedebis 
gareSe SeuZlebelia saxelmwifos imijis mizan-
mimarTuli formireba. sxvadasxva ZalebSi ig-
ulisxmeba ara marto saxelmwifo struqturebi 
da komerciuli seqtori, aramed iseTi sferos 
warmomadgenlebic, rogoric aris xelovneba, 
ganaTleba da, ra Tqma unda, presa. aqve unda 
iTqvas, rom qveynis brendingi arc erT SemTx-
vevaSi ar gulisxmobs afioras an Tundac arar-
ealuri informaciis gamoyenebas. is yovelTvis 
aris xerxi sinamdvilis axleburi warmoCenisa.

axali saqonlis warmoebis Tu kompaniis Se-
qmnis mxriv komerciuli seqtori didi dinam-
izmiT xasiaTdeba. termini brendingi ki swored 
siaxleze miuTiTebs. politikuri landSafti ki 
ufro konservatulia vidre biznes-garemo. ax-
ali saxelmwifoebis warmoqmna sakmaod iSviaTi 
movlenaa da sadReisod msoflioSi arsebobs 
gaerTianebuli erebis organizaciis wevri 193 
qveyana, romelTagan TiToeuls gaaCnia sakuTari 
imiji. gamomdinare aqedan, qveynebis SemTxvevaSi 
saqme ufro xSirad gvaqvs rebrendingTan da ara 
brendingTan, radgan rogorc filip kotleri 
aRniSnavs ,,bazarze axali produqti aris tabu-
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la rasa - sufTa dafa, magram saxelmwifom auci-
leblad unda gaiTvaliswinos sakuTari warsuli, 
sxva qveynebTan urTierTqmedebis istoria. igi 
verasdros SeZlebs sakuTari ier-saxis mTli-
anad Secvlas. amave dros is veras gziT Secvlis 
iseT maxasiaTeblebs, rogoric aris sakuTari 
mosaxleobis kanis feri, kultura, landSafti, 
raTa gadaiqces warmatebul, lamaz mowesrige-
bul brendad”. e. i. SeiZleba davaskvnaT, rom 
im saxelmwifoebis mimarT, romlebic didi xnis 
ganmavlobaSi arseboben da maT mimarT msof-
lioSi formirebulia Sexedulebebi, unda iqnas 
gamoyenebuli rebrendingis meTodologia, ma-
gram Cveni epoqa imiTac aris rTuli, rom uka-
naskneli 20 wlis ganmavlobaSi planetaze gaCnda 
ramdenime aTeuli axali saxelmwifo, romelTa 
saerTaSoriso cnobadoba minimalu-ri iyo. al-
baT maTma warmoqmnam Camoayaliba qveynis brend-
ingisadmi sistemuri midgoma 90-iani wlebis Sua 
xanebSi.

qveynis mizanmimarTuli brendingis pirvel 
mcdelobad unda CaiTvalos reklamis cnobi-
li specialistis devid ogilvis saqmianoba XX 
saukunis 50-iani wlebis Sua xanebSi. man puer-
to-rikos mTavrobis dakveTis Semdeg daiwyo am 
saxelmwifos imijze muSaoba. aRniS-nuli kon-
traqtis mTavari mizani iyo rogorme gaezardaT 
amerikeli turistebis nakadi puerto-rikoSi, 
risTvisac aucilebeli iyo Secvliliyo am qvey-
nisadmi damokidebuleba. maSin ogilvim absolu-
turad zustad dainaxa problema da aRniSna, rom 
,,Cven unda SevcvaloT puerto-rikos ubadruki 
iersaxe, rac sadReisod materikis mcxovrebTa 
umetesobis gonebaSi arsebobs. es mniSvnelova-
nia am qveynis mSeneblobisaTvis, turizmisaTvis, 
agreTve misi politikuri evoluciisaTvis”. am 
fraziT man mianiSna, rom qveynis imijis Seqmna 
kompleqsuri amocanaa, romelic yvela dasaS-
vebi da xelmisawvdomi saSualebiT unda ganx-
orcieldes da marto erTi dargisaTvis amgvari 
mcdeloba warmatebuli ver iqneba. mas Semdeg, 
rac ogilvis xuT wlianma saqmianobam puerto-
rikosaTvis dadebiTi Sedegi gamoiRo, man ufro 
aqtiuri samecniero da praqtikuli muSaoba 
wamoiwyo am mimarTulebiT.

pirvelad cnebebi ,,qveyana-brendi” da ,,qveynis 
brendingi” samecniero-praqtikul mimoqcevaSi 
1996 wels SemoiRo britanelma eqspertma saimon 
enholtma. igi sadReisod cnobilia, rogorc er-
TerTi didi mkvlevari da praqtikosi aRniSnuli 
mimarTulebiT. enholti aris ramdenime evro-
puli qveynis mTavrobis mrCeveli brendingis 
sakiTxebSi. garda komerciuli saqmianobisa, is 
yovelwliurad atarebs qveynis da qalaqis bren-
dis indeqsis dadgenasTan dakavSirebul gamokv-
levebs. samuel enholtma da evropaSi uZvelesma 
marketinguli kvlevebis saagentom GFK jgufma 

daiwyes erToblivi proeqtis ganxorcieleba, 
romelic eZRvneba qveyana brendebis gamok-vle-
vis sakiTxs. es kvlevebi tardeba Semdegi eqvsi 
parametris mixedviT:

eqsporti - fasdeba ama Tu im qveynis 
produqciis imiji da is daintereseba, romelic 
gaaCniaT momxmareblebs mis mimarT;

mTavroba - tardeba sazogadoebrivi azris 
Seswavla mTavrobis patiosnebis da kompeten-
turobis donis gansasazRvrad;

kultura da kulturuli memkvidreoba - 
aCvenebs, Tu ra donezea TiToeuli qveynis 
kultura, rogori memkvidreoba gaaCnia mas am 
mxriv, aqve ganixileba sportuli miRwevebic;

adamianebi - izomeba mosaxleobis reputacia 
iseTi sferoebis mixedviT, rogoric aris cod-
na, ganaTleba, gulRiaoba, stumarTmoyvareoba;

turizmi - fasdeba qveynis turistuli po-
tenciali. misi monaxulebis msurvelTa raode-
noba da ganwyobebi;

investiciebi da imigracia - ganisazRvreba 
qveyanaSi cxovrebis, muSaobis, ganaTlebis miRe-
bis, agreTve iq arsebuli ekonomikuri da so-
cialuri mdgomareobis momxiblavoba.

qveyana brendis Sefasebis am meTods enhol-
tis eqvskuTxedsac uwodeben. sainteresoa, rom 
enholtsa da GFK jgufs sakuTari bren-dis Se-
faseba SeukveTa msoflios bevrma saxelmwifom, 
romelTa Soris aris ekonomikurad ganviTare-
buli yvela qveyana. es faqtic adastu-rebs, rom 
qveynis brendingisadmi msoflioSi ukve Zalze 
seriozuli damokidebulebaa.

qveynis brendingTan dakavSirebul kvlevebSi, 
am sakiTxiT dakavebuli mecnierebi da praqtiko-
sebi gamoyofen sam mimarTulebas, rom-leb-
zedac gansakuTrebiT moqmedebs saxelmwifos 
imiji. esenia: investiciebis mozidva, turizmisa 
da eqsportis waxaliseba.

turizmisa da qveynis brendingis dakavSire-
ba sruliad logikuria. SemTxveviTi ar aris is 
faqti, rom saxelmwifos imijTan daka-vSirebuli 
pirveli kvlevebi swored am dargis saWiroebaTa 
gamo warimarTa. sadReisodac qveynis brendin-
gis ekonomikuri miznebidan umniSvnelovanesi 
swored turizmis waxalisebaa. rac Seexeba eqs-
ports, aqac kavSiri sruliad aSkaraa, ufro 
metic, am SemTxvevaSi saqme gvaqvs saintereso 
movlenasTan, rodesac xarisxian saqonels da 
mZlavr kompaniebs wvlili SeaqvT saxelmwifos 
saqmiani reputaciis formirebaSi, xolo qveynis 
imiji ki, Tavis mxriv, zrdis maT faseulobas.

warmatebuli dargebi da kompaniebi arsebi-
Tad cvlian mSobliuri qveynis imijs. am SemTx-
vevaSi Tamamad SeiZleba iTqvas, rom sargebeli 
urTierTganmapirobebelia. magaliTad, ger-
mania msoflios erT-erTi lideria Tanamed-
rove teqnologiebis da xarisxis mxriv. misi 



61

biznes-imiji aTwleulebis manZilze iqmneboda 
iseTi firmebis mier, rogoric aris mersedesi, 
volkswageni, Simensi, bayeri da a. S. samagier-
od germaniaSi axlad daarsebuli firma da misi 
produqcia myisierad xdeba interesis obieqti 
momxmarebelTa mxridan, swored warmoSobis 
adgilis reputaciidan gamomdinare. igive Sei-
Zleba iTqvas msoflios bevr saxelmwifozec. 
magaliTad iaponia, romelic upirobod iTv-
leba liderad eleqtroteqnikuri produq-ciis 
bazarze da am da sxva sferoebSic damRa, ,,Made 
in Japan”, Tavis-Tavad aris xarisxis da maRali 
teqnologiebis mimaniSnebeli. xSiria SemTxveve-
bi, rodesac produqciis da qveynis dasaxeleba 
erTad qmnis unikalur brends, amis magaliTia 
franguli sunamo da Rvino, italiuri samzareu-
lo, inglisuri maudi....

saxelmwifom mTeli Zalebis mobilizeba unda 
SeZlos, Tu surs pozitiuri saerTaSoriso da 
Tundac saSinao imijis damkvidreba. miuxedavad 
imisa, rom brendingi, rogorc marketingis erT-
erTi umniSvnelovanesi kategoria saxelmwifo 
moRvaweTa leqsikonSi gamoCnda 1990-iani wle-
bidan, es saqmianoba ukve gaxda qveynis warmateb-
is miRwevis erT-erTi mniSvnelovani berketi, 
romlis ugulebelyofac ukve ar SeiZleba da 
nebismierma saxelmwifom, romelsac surs saer-
TaSoriso sivrceSi Rirseuli pozicionireba, 
aucileblad unda mimarTos mas.         
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reziume

statiaSi ganxilulia, rom saqonlisa da kom-
paniis brendings ukve didi xnis istoria aqvs da 
am mxriv dagrovili codnac metad mravalfer-
ovania. 

1970-ian wlebSi  politologi da neoreal-
izmis Teoretikosi kenet uelci miiCnevda, rom 
saxelmwifoebis mier saerTaSoriso  politikis 
warmarTvis erT-erTi  mTavari mizania maqsi-
maluri ekono-mikuri sargeblis miReba. swored 
am droidan termini konkuren-tunarianoba, 
romelic adre mxolod kompaniebis metoqeobis 
aRmni-Svnelad gvevlineboda, damkvidrda poli-
tikur leqsikonSi saxel-mwifoTa ekonomikuri 
urTierTobebis dasaxasiaTeblad.

statiaSi vexebiT reklamis cnobili special-
istis devid ogilvis saqmianobas  XX saukunis 
50-iani wlebis Sua xanebSi.

termini brendingi  siaxleze miuTiTebs. ax-
ali saxelmwifoebis warmoqmna sakmaod iSviaTi 
movlenaa da sadReisod msoflioSi arsebobs 
gaerTianebuli erebis organizaciis wevri 193 
qveyana, romelTagan TiToeuls gaaCnia sakuTari 
imiji. gamomdinare aqedan, qveynebis SemTxvevaSi 
saqme ufro xSirad gvaqvs rebrendingTan da ara 
bren-dingTan. warmatebuli dargebi da kompanie-
bi arsebiTad cvlian mSob-liuri qveynis imijs.

statiaSi saTanado yuradReba eTmoba qveyana 
brendis Sefasebis  meTods e. w. ,,enholtis eqvs-
kuTxeds”.

qveynis brendingi arc erT SemTxvevaSi ar 
gulisxmobs afioras an Tundac  ararealuri in-
formaciis gamoyenebas. is yovelTvis aris xerxi 
sinamdvilis axleburi warmoCenisa.


