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brendingi - warmatebis gasaRebi

mzia wulukiZe

sabazro urTierTobebze gadasvlas, rogorc 
wesi adgilobrivi produqciis asortimentis 
zrda, axali brendebis Seqmna, brendis rek-
lamis SemuSaveba da swori menejmentis danergva 
moyveba.

Tavdapirvelad sityva brendi mxolod ar-
sebiTi saxeli iyo, rac inglisurad niSnavs 
daRs, damRas, kvalis datovebas. mas skandinavi-
uri (branna-damRa) da Sveduri (brana-cecxli) 
fesvebic aqvs. brendingis Teoriis erT-erTi 
fuZemdebeli, sareklamo praqtikis korife - 
devid ogilvi brendis mniSavnelobas ase ganmar-
tavda: „brendi aris produqtis monacemTa anu 
saxelis, SefuTvis, fasis, produqtis istoriis, 
reputaciisa da sareklamo saSualebebis jami da 
warmoadgens im STabeWdilebebis erTobliobas, 
romelsac is myidvelze axdens“.

brendis Seqmnisa da misi marTvis process 
brendingi ewodeba. brendingi aris savaWro 
niSnis, SefuTvis, sareklamo mimarTvisa da 
sareklamo elementebis erToblioba, romel-
ic xels uwyobs produqts, konkurentuli 
produqtisagan gamoirCes da dadebiTi STabe-
Wdileba moaxdinos momxmarebelze. brendingis 
Sesaxeb mravali wignia dawerili. maTi umrav-
lesoba brendebis warmatebis istoriebis Sesax-
eb mogviTxrobs. misi istoria arc Tu ise didia 
da jer kidev ganviTareba srulyofis stadiaSia.

ar SeiZleba brendisa da savaWro niSnis erT-
maneTSi areva. brendi da savaWro niSani sxva-
dasxva cnebebia. savaWro niSnis warmatebuloba, 
rogorc wesi misi cnobadobis gazomviT dginde-
ba. magaliTad, yvelasaTvis kargad cnobilia 
Nike-is savaWro niSani. amgvari cnobadoba nebi-
smieri kompaniis ocnebaa. cnobadoba Tavis mxriv 
reklamirebis sxvadasxva saSualebebiT miiRweva. 
reklama investirebas moiTxovs. savaWro niSnis 
warmatebuloba jer kidev ar niSnavs brendis 
Camoyalibebas. brendirebas gansakuTrebuli 
niWi da unari sWirdeba.

brendis Camoyalibeba iwyeba met-naklebad 
unikaluri produqtis da misi momxmarebli-
saTvis sargeblobis SeqmniT. warsulSi sarge-
blianoba iyo mTavari. 50-iani wlebis reklamebSi 
mxolod produqtis sargeblianobas usvamdnen 
xazs. didi kompaniebi brendis marTvas marketin-
gis ganyofilebas andoben, magram yvelaze war-
matebul kompaniebSi brendi biznesis RerZs war-
moadgens. brendingi saWiroebs swori strategi-
is SerCevas. raimes brendireba misi Rirebulebis 

gazrdas niSnavs. brendingis saSualebiT Sesa-
Zlebelia produqtis, momsaxurebis, kompaniis, 
movlenis, pirovnebis faseulobis Seqmna. moma-
valSi warmateba eliT mxolod im kompaniebs, 
romlebic brendiT suldgmuloben.

brendis Seqmnis klasikur mizezs warmoadgens 
misi unari, gazardos sxvaoba TviTRirebulebasa 
da gasayid fass Soris. (mag. Intell-s SeuZlia ai-
Zulos myidveli gadaixados mis produqciaSi 
40%-iT meti, vidre nebismier sxva procesorSi, 
miuxedavad imisa, rom maTi produqciis xarisxi 
intel-s arafriT Camouvardeba, da zog SemTvx-
evaSi sjobs kidec).

nebismieri brendi savaWro niSania, magram 
nebismieri savaWro niSani brendi ver gaxdeba. 
savaWro niSnis brendad tarnsformireba xdeba 
im momentSi, rodesac momxmarebeli Tavis sub-
ieqtur Sefasebas aZlevs produqtis xarisxs, 
saimedoobas, usafrTxoebas, dizainsa da dasax-
elebas, rasac emateba emociurobac. ufro mniS-
vnelovani isaa, rom momxmarebels metad ain-
teresebs, Tu ra sargebeli moaqvT produqciis 
maxasiaTeblebs maTTvis. myidvelTaTvis faseu-
lobis Seqmna da kmayofileba aris warmatebis 
garantia, raTa ganviTardes momxmarebelTan 
urTierTobebi.

warmatebulma brendma pirvel rigSi unda uz-
runvelyos SeTavazebuli produqtis an momsax-
urebis maRali xarisxi. xarisxi unda pasuxobdes 
an aRematebodes momxmareblis moTxovnebs. 
produqtis emociuri mxare, anu reklama ra 
Tqma unda aucilebeli da kargia, magram brendi 
xarisxis gareSe ar arsebobs.

momxmarebeli, Cveulebriv, uamrav produqts 
da momsaxurebas awydeba, romliTac SeuZliaT 
misi moTxovnilebis dakmayofileba. arCevani 
dafuZnebulia im faseulobisa da kmayofileb-
is aRqmaze, romelic ama Tu im produqtsa da 
momsaxurebas gaaCnia. sxvadaxsva marketinguli 
SeTavazebiT faseulobaze myidvels uyalibdeba 
garkveuli molodini, romlis Sesabamisad igi 
yidulobs produqtsa da momsaxurebas. kmayofi-
li myidveli isev yidulobs sasurvel produqts 
da Tavis STabeWdilebas uziarebs sxvebsac. uk-
mayofiloni ki xSirad mimarTaven konkurentebs 
da am produqtebze agdebulad laparakoben.

marketingSi arsebuli ZiriTadi koncep-
cia aris adamianuri moTxovnebi. adamianuri 
moTxovnileba (saWiroeba) aris adamianis saw-
yisi instiqturi Zala, romelic masve warmar-
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Tavs risame gasakeTeblad, igi moicavs ZiriTad 
fiziologiur moTxovnebs sakvebze, siTbosa 
da usafrTxoebaze. sasursaTo produqcia aris 
sakvebi produqtebisa da Tambaqos nawarmis er-
Toblioba, romelTa ingredientebi moxmarebi-
sas mTlianad an nawilobriv xvdebian adamianis 
organizmSi da garkveul zemoqmedebas axdenen 
mis Sinagan garemoze.

survili aris adamianis saWiroebis for
ma, romelic kulturisa da pirovnuli maxa
siaTeblebis zegavleniT yalibdeba. magaliTad, 
“Coca-Cola” ufro metia amerikeli momxmarebli-
saTvis, vidre gamagrilebeli sasmeli _ is gaxda 
amerikis simbolo mdidari tradiciiTa da ar-
siT. amerikels aqvs moTxovnileba sakvebze, ma-
gram mas surs Mc.Donald’s-is hamburgeri, Semw-
vari kartofili fri da gaziani gamagrilebeli 
sasmeli “Coca-Cola”. qarTvelsac aqvs sakvebze 
moTxovnileba, magram mas surs xinkali, mwvadi, 
qababi da a.S.

survili yalibdeba erTi individis mier da 
aris is, rac daakmayofilebs mis moTxovnilebas. 
rodesac survili uzrunvelyofilia fuliT 
- vRebulobT moTxovnas. sakuTar survilebsa 
da resursebze dayrdnobiT xalxi moiTxovs 
produqcias, romelic umaRles faseulobasa 
da kmayofilebas sTavazobs maT. saboloo jam-
Si swored saerTo Rirebulebebia is „gasaRebi“ 
rac momxmarebels brendTan akavSirebs.

ganvixiloT erT-erTi aRiarebuli brendi 
Starbucks. kompaniis misiis  manifesti Semdegia:

Starbucks unda warmoadgendes msoflios 
saukeTeso yavis mimwodebels, zrdasTan er-
Tad ar unda gadauxvios kompaniis ukompromiso 
principebs. 6 ZiriTadi principi unda gvexmare-
bodes miRebuli gadawyvetilebebis sisworis Se-
fasebaSi:

- kompaniaSi unda iyos saukeTeso samuSao at-
mosfero da erTmaneTs pativiscemiT unda vepy-
robodeT;

- mravalferovneba unda iTvlebodes bizne-
sis warmoebis aucilebel elementad;

- yavis Sesyidvebis, misi damzadebisa da mi-
wodebisas unda vixelmZRvaneloT xarisxisa da 
usafrTxoebis umkacresi standartebiT;

- unda vimuSaoT ise, rom momxmarebelSi gam-
oviwvioT aRfrTovaneba da kmayofilebis gr-
Znoba;

- dadebiTi gavlena viqonioT sazogadoebaze 
da garemoze;

- unda vaRiaroT, rom momgebianoba Cveni bi-
znesis momavlis aucilebeli pirobaa.

Starbucks-isaTvis Tavisi misia energiis 
mZlavr wyaros warmoadgens, romlis wyalobiTac 
SesaZlebelia, warmoeba gacilebiT ufro mZlavr 
ramed iqces, vidre es kompaniis romelime lid-
ers aqvs warmodgenili. Starbucks brendis 

TvalsazrisiT gacilebiT metia, vidre Sesven-
ebaze mirTmeuli yava. es aris ndoba, Tbili da-
mokidebuleba da garemo, yuradReba, anu kom-
paniisa da momxmareblis saerTo Rirebulebebi. 
kompaniis xelmZRvanelis maikl suinis TqmiT: 
„kompania Zalian iSviaTad qmnis brends, is mx-
olod pirvel nabijs dgams, brends ki Semdgom 
ayalibeben momxmareblebi, radgan brendi aris 
urTierTobebi“.

gamorCeuli marketinguli kompaniebi awar
moeben momxmarebelTa kvlevebs da aanalizeben 
myidvelTa monacemebs. ase magaliTad Wal-Mart-
is maRali rangis menejerebi kviraSi or dRes, 
rogorc wesi, stumroben TavianT savaWro cen-
trebs da Sereuli arian myidvelebSi.

Tanamedrove etapze msoflioSi cnobili 
kompaniebis (makdonaldsi, koka-kola, pepsi-ko-
la, dandi, vrigli da sxva) brendi Sefasebulia 
Zalze Zvirad da Seadgens maTi sabazro kapi-
talis 60-70%-ze mets.

markirebis /damRis dasmis/ praqtika ori aTas 
wels iTvlis. Zvel berZnebsa da romaelebs sa-
marko niSnebi hqondaT. pirveli samarko niSani 
produqtze vizualur warmodgenas qmnida. XIX 
saukunemde, markirebis niSans xelnaweris, na-
warmoebis an WurWlis bolos avtoris xelmow-
era warmoadgenda.

produqtis xeliT markirebis praqtika XIX 
saukunemde SemorCa. rodesac swrafi ekonomi-
kuri aRmavloba daiwyo da sarkinigzo qseli 
ganviTarda, yvelaferi Seicvala. mewarmeebs 
sakuTari produqciis sxva qveynebSi reali-
zaciis saSualeba miecaT. es periodi SeiZleba 
CaiTvalos Tanamedrove brendingis dasawyisad, 
romlis fuZemdeblebi iyvnen uiliam brokeri 
da jeims gembeli amerikaSi, xolo lordi lev-
erxalmi - did britaneTSi.

brendingis ganviTareba mwarmoeblebs (qarx-
ana, fabrika) da momxmareblebs (qalaqi) Soris 
manZilis zrdam gamoiwvia. momxmarebeli da 
mwarmoebeli pirispir urTierTobas ver axerx-
ebdnen, amitom isini produqtis amosacnobad 
sxva saSualebebs iyenebdnen. aseT saSuale-
bad savaWro niSani iqca. produqtisTvis iqmne-
boda saxeli, SefuTva, amasTnave, stabilurad 
uzrunvelyofili iyo xarisxi. farTo masebSi 
produqciis popularizaciisaTvis ki, masobrivi 
komunikaciis saSualebebs mimarTavdnen.

es sami elementi - indiviualizmi, xarisxi da 
komunikacia - am dromde aris brendingis Ziri-
Tadi niSani.

brendis myidvelisaTvis gacnobis erT-erTi 
efeqturi gza aris reklama. reklama marketin-
gis kompleqsuri sistemis ganuyofeli nawilia. 
produqtis gayidvebis dones gansazRvravs misi 
xarisxi, fasi da mwarmoeblis mier efeqturad 
Catarebuli sainformacio - sareklamo kampania.

sareklamo kompaniis ZiriTadi etapebia: gay-
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idvebis stimulireba, sazogadoebasTan ur-
Tieroba (propaganda), pirdapiri marketingi, 
romelic amyarebs pirdapir sakomunikacio kavS-
irs calkeul firmebsa da momxmarebelTan Sua-
mavlobis gareSe.

produqciis efeqturi promouSenisaTvis, 
romlis mTavari mizania produqts Seuqmnas da-
matebiTi Rirebuleba momxmareblis cnobiereba-
Si, Tanamedrove bazarze sxvadasva meTodebsac 
iyeneben: mag. reklama, gayidvebi, momxmareblis 
yuraRdebis misapyrobad moklevadiani Ron-
isZiebebis Catareba, fasdakleba, ufaso nimuSeb-
is darigeba, degustacia, konkursi, TamaSebi, 
gaTamaSeba, gamofena-gayidva da sxva. sxvadasxva 
RonisZiebebis sponsoroba, sportuli gundi, 
an sportsmeni, satelevizio gadacema, speqtak-
li, momRerali, saganmanaTleblo an jandacvis 
proeqtebi, SefuTva da sxv. brendis momxmareb-
lisTvis uxarisxo produqtis SeZenis riski sa-
grZnoblad dabalia, rac erTgvar garantias war-
moadgens. brendis asoritimentis gaformebisas, 
erTi uxarisxo produqciac ki uaryofiTad moq-
medebs mTel brendze. momxmarebelTa umetesoba 
produqciis brendis anu simbolosaTvis mzad 
aris zedmetic ki gadaixados. Tu mwarmoebeli 
Tavis produqts maRal segmentSi warmoadgens 
Sesabamisad Zviri da prestiJuli brendis sax-
els daimkvidrebs, maSin finansuri sirTuleebis 
miuxedavad, am kompaniisaTvis fasdaklebisa da 
seilis gamocxadeba gaumarTlebelia.

brendi dabal segmentSi saerTod ar arse-
bobs. „bazris dapyroba da lideroba“ aris da-
bal segmentze momuSave kompaniebis satrategia. 
maT produqtis xarisxi naklebad aRelvebT da-
bali fasis gamo, produqti mainc kargad iyide-
ba. aseT kompaniebs brendi ar sWirdebaT. brendi 
maTTvis piriqiT, sazianocaa, radgan brendis Se-
qmna sakmaod solidur investiciebTanaa dakavS-
irebuli. Sesabamisad, produqtis fasi izrdeba 
da igi arakonkurentunariani xdeba.

brendisTvis   saukeTeso saxelis Ser-
Ceva rTuli amocanaa. kargad SerCeuli sax-
eli produqciis warmatebaze udides gavlenas 
axdens. es procesi iwyeba produqtisa da misi 
sargeblianobis,  miznobrivi bazrisa da arse-
buli marketinguli strategiebis saguldagulo 
SeswavliT, sasurvel sargebelTan misi saxelis 
asocirebiT. brendis saxelis SerCevisas gaT-
valiswinebuli unda iqnas Semdegi:

- is unda Seicavdes imas, rac produqtis 
xarisxs, sargeblianobasa da usafrTxoebas Se-
exeba;

- misi warmoTqma, cnoba da damaxsovreba ad-
vili unda iyos;

- brendis saxeli unda iyos gansxvavebuli, 
gavrcobadi;

- saxeli advilad unda iTargmnebodes ucxo 
enaze;

- SesaZlebeli unda iyos misi registracia da 
kanoniT dacva.

zogierTi mwarmoebeli SefuTvaze sloganebs 
iyenebs magaliTad, savaWro niSani „geleka-m“, 
romelic sokos mwarmoebelia, sareklamod Sem-
deg lozungebs iyenebs: „sokoebis wvima yovel-
dRe“, rac advili dasamaxsovrebelia.

msoflio bazarze samarko niSnis udidesi 
wili gadamuSavebul bostneulze modis.

gadamuSavebuli bostneuli - 43%
yvelaze metad gavrcelebuli xili -39%
pomidori-32%
kartofili - 34%
gayinuli stafilo -74%
gayinuli simindi-38%
dakonservebuli simindi-36%
brendingis efeqtianad   warmarTva warmoad

gens firmis prestiJis amaRlebisa da misi komer-
ciuli warmatebis uzrunvelyofis mniSvnelovan 
pirobas. am amocanis warmatebiT Sesruleba ki 
SesaZlebelia kargad organizebuli reklamis 
pirobebSi, romelic Tavis mxriv ganixileba, ro-
gorc brendis Semadgeneli da Zalze aqtualuri 
nawili. amasTanave warmatebuli brendingis mniS-
vnelovani komponenti myidvelis ndobas mopo-
vebaa, rac nebismieri biznesis mTavari mizania.
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Summary
M. Tsulukidze

Branding – a Key for Success

In the article there are discussed the significance of brand-
ing and advertisements, the factors determining the evolu-
tion of a trade mark in branding, the essence of the process 
of transforming production into a brand, the correlation of 
quality and security with the success of a brand, the sorts and 
sources of success on the example of foodstuff, the importance 
for leading successful business, as well as consumer relation 
with brands.


