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farmacevtuli biznesis rentabelobis ganmsazRvreli faqtorebi

manana maridaSvili,
stu-s doqtoranti

kritikosebi xSirad aRniSnaven farmacevtu-
li biznesis maRali mogebis Sesaxeb, rac ekono-
mikis saSualo mogebas bevrad aRemateba. media 
saSualebebi xSirad  adanaSauleben farmacev-
tul firmebs imaSi, rom isini ufro met Zal-
isxmevas sdeben marketingSi, vidre mecnierul 
kvlevebSi da rom isini TavinT mogebas unda 
umadlodnen mcired modificerebuli da ara in-
ovaciuri medikamentebis warmoeba-gayidvas. in-
dustrias aseve adanaSauleben wamlebis fasebis 
zrdaSi, Zvir, agresiul da  dezinformaciul 
samomxmareblo sareklamo kampaniebis warmoe-
baSi, agreTve eqimebis mosyidvaSi (The Economist,  
2008, N 17).

grafiki 1. 
msoflios 500 yvelaze mdidari farmacevtuli kompaniisa 

da 500 yvelaze mdidari kompaniisa momgebianoba

(1978-2012)
wyaro: Public Citizen (20013)

grafiki 1 gviCvenebs, rom farmacevtuli  
firmebis momgebianoba sxva industriebis mogeb-
is saSualo maCvenebelze maRalia.

farmacevtuli firmebi Tavs imarTleben im 
argumentiT, rom medikamentebis maRali fasebi 
mxolod sabazro ZalauflebiT ar aris gan-
pirobebuli, aramed isini gamowveulia teqnolo-
giuri ganviTarebis fonze  gazrdili mudmivi 
danaxarjebiT. maTi azriT fasebis zrdas recep-
turul wamlebze reklamis SezRudvis politi-
kac iwvevs, vinaidan pacientebsa da eqimebs in-
formacia SezRudviT miewodebaT (Comanor and 
Wilson, 1979).  

Tumca, sanam mkacr ganaCens gamovitandeT, 
mizanSewonili da aucilebelia am fenomenis 
ekonomikuri gageba, am mizniT  CavataroT far-
macevtuli biznesis analizi wamlis seqtorSi, 
ganvixiloT Semdeg sakiTxebi: farmacevtu-
li bazris moTxovnisa da miwodebis ZiriTadi 
pirobebi; Zalebi, romlebic gavlenas axdenen 
konkurenciaze da maSasadame,  momgebianobaze; 

ramdenime firmis strategia, romelsac isini 
mimarTavdnen warsulSi generikuli kompaniebis 
xelisSeSlis mizniT; industriis funqcionire-
ba  inovaciurobisa da momgebianobis Tvalsaz-
risiT.

moTxovnisa da miwodebis pirobebi.moTxovna 
farmacevtul produqtze.

tipuri bazrisagan gansxvavebiT farmacev-
tuli bazris moTxovnis mxare Sedgeba sami 
sxvadasxva nawilisagan, rogoricaa momxmare-
belebi (pacientebi), gadawyvetilebis mimRebni 
(eqimebi) da moTamaSeebi (sadazRvevo kompanie-
bi). es gancalkeveba asustebs  fasis, rogorc 
Rirebulebis maCveneblis funqcionirebas. pa-
cientebs aqvT mwiri informacia medikamentebis 
Sesaxeb, eqimebi ki daniSnulebis micemis dros 
ZiriTadad fiqroben wamlis xarisxze da ara maT 
fasze. farmacevtuli firmebis mier mowodebu-
li informacia wamlis promociisa da reklamis 
saxiT moqmedebs, rogorc eqimebze aseve pacien-
tebze. amas garda,   medikamentebis Rirebulebis 
didi nawili ifareba sadazRvevo kompaniebis 
mier, rac agreTve xels uwyobs imas, rom fa-
sis mimarT did mgrZnobelobas ver avlenen pa-
cientebi da eqimebi. es araelastiuri moTxovna 
xSirad asocirdeba iseT movlenebTan, rogori-
caa produqciaze gadaWarbebuli faswarmoqmna, 
romelic marginalur Rirebulebaze bevrad 
maRalia; resursebis araswori gadanawileba da 
mcire sargebeli sazogadoebosaTvis (Craig and 
Malek, 1995).

farmacevtuli  produqtis miwodeba.

mizezi sazogadoebis SeSfoTebisa, romelic 
farmacevtul industriaSi maRali momgebiano-
biTaa gamowveuli, aris didi gansxvaveba medi-
kamentebis TviTRirebulebasa da fass Soris. 
medikamentis Rirebuleba  Sedgeba ori nawilis-
agan: damzadebisa da ganviTarebis Rirebuleba. 
maSin rodesac erTi damatebiTi flakonis war-
moebis Rirebuleba Zalian mcirea, axali wam-
lis Sesaqmnelad samecniero kvlevebze gaweuli 
xarjebi ukiduresad maRalia. amrigad, rogorc 
wesi, samkurnalo saSualebis fasi gacilebiT 
maRalia, vidre medikamentis damatebiTi erTi 
erTeulis damzadebis Rirebuleba, vinaidan 
firma darwmunebuli unda iyos, rom miRebu-
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li Semosavali dafaravs samecniero kvlevebis 
maRal fiqsirebul fasebs . SedarebiT maRali 
fasebis dawesebis SesaZleblobas iZleva pat-
entiT daculi gansazRvruli periodi, rac 
stimuls aZlevs firmebs, rom investireba moax-
dinon samecniero kvlevebSi. am keTilSobiluri 
miznis miuxedavad, patentebis sistemas xSirad 
SevyavarT konfliqtSi sazogadoebis keTil-
dReobasTan. amis mizezi SeiZleba gaxdes is 
Savi xvrelebi, romlebsac patenti Seicavs da 
romlebic arakeTilsinisierad SeiZleba iqnes 
gamoyenebuli firmebi mier. 

aSS kongresis sabiujeto ofisis (CBO)  kvle-
va amtkicebs, rom farmacevtul bazarze paten-
tis mopoveba ar aris monopolisturi mdgomare-
obis garantia. amis mizezi SeiZleba iyos imave 
Terapiul bazarze sxva brendebis arseboba 
(CBO, 1998, 2006).).

Zalebi, romlebic farmacevtul bazarze 
momgebianobas ganapirobeben.

Zalebi, romlebic ganapirobeben momgebi-
anobas farmacevtul bazarze xuTi elementi-
sagan Sedgeba: Sida metoqeoba, Sesvlis barieri, 
Semcvlelebi da Semavseblebi, mimwodeblisa da 
myidvelis Zalaufleba.

 Sida metoqeoba gulisxmobs konkurentu-
narianobis xarisxs industriaSi, razedac gav-
lenas axdens iseTi faqtorebi, rogoricaa 
fasTan dakavSirebuli da fasTan daukavSire-
beli konkurencia, sabazro koncentracia, po-
tenciuri moTxovna da produqtis homogen-
urobis xarisxi bazarze. bazarze Sesvlis bari-
eri moicavs bazarze Sesvlis sirTulis xarisxs 
axal moTamaSeTaTvis, rac iTvaliswinebs iseT 
faqtorebs, rogoricaa brendis mimarT erT-
guleba, masStabis ekonomia, patentis sistemebi, 
Zveli moTamaSeebis qceva axal SemsvlelTa mima-
rT. Semcvlelebisa da Semavseblebis analizi ga-
nixilavs, Tu industriis garedan mowodebuli 
produqtisa da teqnologiebis ra moculoba 
uqmnis safrTxes idustriis momgebianobas. mim-
wodeblisa da myidvelis Zalaufleba Seexeba 
mimwodeblis an  myidvelis unars ivaWros fasze, 
rodesac isini garigebas deben farmacevtul 
kompaniebTan (Besanko, Dranove and Shanley, 2007).

Sida metoqeoba

Sida metoqeobis Zala maRalia, rodesac 
firmebi SedarebiT bevria, produqti aRiqmeba 
rogorc homogenuri, momxmarebels aqvs amom-
wuravi informacia da sxva produqtze ga-
darTvis xarji nulis tolia. arsebul far-
macevtul firmebs ZiriTadad Sida metoqeobis 
dabali xarisxi gaaCniaT. farmacevtuli bazari 

dabali sabazro koncentraciiT gamoirCeva 
da masSi dominirebs ramdenime wamyvani firma, 
romlebsac Tavis mxriv maRaldiferencirebu-
li samkurnalo saSualeba_produqti gaaCniaT. 
amas garda, avadmyofebic da eqimebic ar cvlian 
wamlebs advilad, maSinac ki, rodesac bazarze 
ufro iafi alternativa gamoCndeba (Coscelli, 
2000).

inovaciur wamlebTan mimarTebaSi konkuren-
ciis mamoZravebeli Zala xSirad teqnologiur 
miRwevebia, xolo generikuli konkurentebi 
ibrZvian safaso politikiT. generikuli ver-
sia SeiZleba 80%-iT da ufro iafic ki iyos 
mis original brend konkurentTan SedarebiT. 
Tumca, rogorc ukve vaxseneT, fasze damyare-
buli konkurencia SedarebiT nakleb safrTxes 
Seicavs. miuxedavad amisa, generikuli wamlebis 
arseboba bazarze ganapirobebs SedarebiT dabal 
saSualo fasebs, fasebis es Semcireba xSirad mx-
olod generikebis bazarze aRiniSneba. xSirad, 
brend konkurents jer kidev aqvs unari Sein-
arCunos bevrad ufro maRalia fasi maSinac ki 
rodesac generikuli alternativebi xelmisawv-
domia bazarze (Griliches and Cockburn, 1994; Frank 
and Salkever, 1997).

miuxedavad imisa, rom  fasebis strategia  Se-
darebiT araefeqturia, inovaciuri kompaniebi 
mas iyeneben, Tumca isini, rogorc wesi, Ser-
wymulia sxva strategiebTan, rogoricaa re-
klama da produqtis diferenciacia. indust-
riaSi mogebis kidev erTi wyaroa farmacevtuli 
produqtis arahomogenuri buneba. farmacev-
tuli produqtebi SeiZleba diferencirenul 
iqnas sxvadasxva niSnis mixedviT, esenia axali 
Cveneba, axali dozireba, axali kombinacia, ax-
ali formula da a.S. diferenciaciis stimuli 
didia, vinaidan ukve arsebuli produqtis axali 
versiis Seqmna ara mxolod aZlierebs Sesvlis 
bariers, aramed  mas SeuZlia moipovos market-
inguli eqskluziurobac ki.

farmacevtuli bazrebze arsebobs opti-
misturi molodini mogebasTan dakavSirebiT, 
vinaidan wamlebze moTxovna mzardia.  msoflios 
yovelTvis eqneba jandacvis saWiroeba da sul 
ufro metad izrdeba ganviTarebuli qveynebis 
mosaxleobaSi xandazmulTa wili, xolo ganvi-
Tarebadi qveynebis mosaxleoba swrafi tempiT 
izrdeba (The Economist, 2007). dgeba ra maRali 
potenciuri moTxovnis pirispir, reklamirebas 
aqvs friad mniSvnelovani roli, gansakuTrebiT 
wamlis garkveuli kategoriisaTvis. magaliTad, 
intensiurma pirdapirma reklamam iseT Sedare-
biT axal bazrebze, rogoricaa saZile saSuale-
bebisa da ereqciuli disfunqciis bazrebi, mniS-
vnelovani warmatebebi moutana farmacevtul 
firmebs (Gebhart, 2006).
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Sesvlis barieri

axal mewarmeTaTvis, romlebsac axali ino-
vaciuri samkurnalo saSualebebis warmoeba 
aqvT gamiznuli, Sesvlis barierebi bevrad ufro 
rTuli gadasalaxia, vidre ukve poziciagamyare-
bul firmebisaTvis.

samecniero kvlevebis Zalian maRali xarjebi 
ukiduresad arTulebs bazarze Sesvlas. uaxlesi 
monacemebiT, axali produqtis ganviTarebis Ri-
rebuleba daaxloebiT 800 milioni aSS dolaris 
tolia (DiMasi, Hansen, and Grabowski, 2003). samec-
niero kvlevebisa da ganviTarebis maRal Rire-
bulebas SeuZlia Seaferxos samkurnalo saSu-
alebis bazarze Sesvla minimum sami meqanizmis 
meSveobiT; mas SeuZlia Seqmnas masStabis ekono-
mia, warmoqmnili gaziarebuli mudmivi xarjeb-
isagan; mas SeuZlia Seqmnas moqmedebis sferos 
ekonomia, warmoqmnili firmis SigniT arsebuli 
gamocdilebisa da codnis safuZvelze miRebuli 
SesaZleblobebiT, igi aumjobesebs Sinagani da 
garegani zedmeti nakadebis STanTqmis SesaZle-
blobas (Henderson and Cockburn,1994).

garda amisa, arsebuli firmebis sareklamo 
kampaniebi da e.w. codnis da gamocdilebis  
efeqti aseve uqmnian bariers axalbedebs. re-
klamis efeqti ar muSaobs mxolod axlandel 
droSi, aramed axalbedebma unda gaiTvaliswin-
on reklamis akumulirebuli efeqti (Waldman 
and Jensen, 2001). es safrTxe gansakuTrebiT say-
uradReboa, vinaidan farmacevtulma firmebma 
mniSvnelovnad gazardes TavianTi marketinguli 
xarjebi bolo wlebis ganmavlobaSi. amas garda, 
teqnologiurma miRwevebma didi wvlili Seia-
tanes firmebis ganviTarebaSi. magaliTad, dRes-
dReobiT, mkvlevars SeuZlia awarmoos aTasobiT 
naerTi weliwadSi. SedarebisaTvis, 15 wlis win 
mas  mxolod 50-100 axali naerTis warmoeba See-
Zlo weliwadSi (Public Citizen, 2001). garda amisa, 
skriningis teqnologis gaumjobesebam gazarda 
siCqare, romliTac naerTebi SeiZleba Semowmdes  
yvelaze perspeqtiul molekulebis gamovleni-
saTvis  (Public Citizen, 2001).   

bazarze generikuli medikamentebis Semosv-
las ukve damkvidrebuli firmebi aferxeben Ses-
vlis barieris gaZlierebiT, rasac reklamire-
bisa da produqtis diferenciaciis saSualebiT 
axexeben. amas garda, dReisaTvis moqmed paten-
tis sistemaSi arsebuli Savi xvrelebi aZlevs 
saSualebas am firmebs daicvan Tavi generikuli 
konkurentebis bazarze Semosvlisagan. ukve dam-
kvidrebuli firmebi xSirad agresiul qcevasac 
ar eridebian TavianTi sabazro wilis dasacavad. 
maSinac ki, rodesac generikuli alternativebi 
ukve xelmisawvdomia, momxmareblebisa da eqime-
bis daniSnulebis Cvevebi xels uSlis  generiku-
li versiebis gamoyenebas (Coscelli, 2000). es Cveva 

savaraudod Camoyalibda firmebis  intensiuri 
marketinguli strategiebis gavleniT, romelic 
moicavs rogorc gayidvebis stimulirebas eqime-
bTan, aseve momxmarebelze gaTvlil pirdapir 
reklamas. 

produqtis diferenciaciis maRali done 
aseve aZlevs saSualebas inovaciur kompaniebs, 
raTa ukeT moaxdinon TavianTi produqtis pozi-
cionireba bazarze da amiT  SezRudon konkuren-
cia. 

vinaidan farmacevtuli kompaniebis gayidvebi 
didwilad aris damokidebuli maT bloqbaster 
wamlebze da bevri bloqbasteris patentis vada 
iwureba uaxloes momavalSi, generikebis Semos-
vlis safrTxe aSkaraa. qvemoT, ixileT astra-
zenekas strategia, romelic man warmatebiT 
ganaxorciela misi erT-erTi bloqbasteris 
prilosekis patentis vadis amowurvamde cota 
xniT adre. 

warmatebuli strategia: neqsiumis biznessit-
uacia

2001 wels priloseks, astrazenekas 6 mil-
iard dolarad Rirebul bloqbaster medika-
ments, romlis 20 mg-iani erTi tableti iyide-
boda 4 dolarad, amoewura patentis vada da 
mas daemuqra generikul medikamentebTan  fasze 
damyarebuli konkurencia. Tumca, ramdenime 
wliT adre kompaniam miiRo zomebi, kerZod Se-
qmna gundi, raTa Seeswavla safrTxis yvela 
taqtikuri varianti, ris winaSec idga kompania. 
kompaniam gadawyvita gayidvidan amoeRo re-
cepturuli priloseki da momxmareblisaTvis 
waredgina  odnav ufro efeqturi samkurnalo 
saSualeba saxelwodebiT neqsiumi 2001wlis da-
sawyisSi (produqtis diferenciaciis strate-
gia). rodesac generikebi Semovidnen bazarze, 
neqsiumis fasi gaizarda 5 dolaramde (safaso 
strategia). amas garda, kompaniam miiRo bazris 
axali eqskluzuri ufleba (patentis strate-
gia). 2003 wels prilosekis generikuli ver-
siebis fasi meryeobda 3.80 dan 1.50 dolaramde 
20 mg-iani tabletisaTvis. amave dros, kompaniam 
warmoadgina prilosekis ararecepturuli ver-
sia, romelsac ewoda priloseki OTC (over-the-
counter) (produqtis diferenciaciis strategia) 
da daado fasi daaxloebiT $0.71/20 mg tableti 
(safaso strategia).  priloseki OTC-is aqtiuri 
ingredienti  gacilebiT nakleb fass sTavazobda 
momxmarebels, vidre generikuli versiebi. da-
balfasiani  prilosekiOTC-is xelmisawvdomobam 
sruliad Searyia generikuli konkurentebis 
mdgomareoba. 2005 wels zemoTxsenebuli strat-
egiebis gamoyenebis Sedegad kompaniis gayid-
vebma am Terapiul bazarze Seadgina rekorduli 
raodenoba - 6.4 miliardi dolari.(informaciis 
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wyaro: Jain, 2006)
es magaliTia imisa, Tu ramdenad mniSvnelova-

nia Sesvlis barieris erToblivi efeqti, romel-
ic zemoT aRvwereT. 

xolo faizeris biznessituacia gviCvenebs, Tu 
rogor SeiZleba ganicados firmam mniSvnelova-
ni danakargi bazarze generikuli produqtis 
Sesvlis Semdeg. 

  
lipitoris biznessituacia

rodesac faizeris 13 miliardad Rirebuli 
bloqbaster wamal lipitors amoewura patentis 
vada, faizerma gadawyvita torcetrapibis war-
moebis dawyeba. es aris mcired saxeSecvlili wa-
mali, romelic Seiqmna  lipitoris Casanacvle-
blad. Tumca am axali produqtis usafrTxoebis 
problemebma kompania finansur katastrofamde 
miiyvana. Ffaizeri didad iyo damokidebuli lipit-
oris gayidvebze, vinaidan lipitoris gayidvebs 
Semohqonda kompaniis mogebis 40%. 2006 wlis 
meoTxe kvartlis ganmavlobaSi net Semosavali 
daeca 12%-iT, 2005 wlis imave periodTan Sedar-
ebiT. (informaciis wyaro: The Economist, 2007)

am meore magaliTSi moCans, Tu rogor dakar-
ga Tavisi mogebis umniSvnelovanesi nawili faiz-
erma imis gamo, rom sakmarisad kargi  publika-
ciebi ver gamoaqveyna Tavis mcired saxeSecvlil 
wamlebze, romlebic specialurad generikuli 
konkurentebis sawinaaRmdegod Seqmna. 

generikuli produqciis Sesvlisagan gansx-
vavebiT, patentis sistema naklebad efeqturi 
instrumentia bazarze inovaciuri firmebis Ses-
vlis SemTxvevaSi (CBO, 1998; Henderson and Cock-
burn, 1994). ukve arsebuli aRmoCenebis mcired 
gaumjobeseba aZlevs saSualebas firmas, rom 
warmoadginos mcired saxeSecvlili wamlebi in-
ovaciuri wamlis gamosvlidan daaxloebiT eqvsi 
wlis Semdeg (CBO, 1998). 

es lideris gayolis strategia, kiTxvis ni-
Snis qveS daayenes hendersonma da kokbarnma 
(1994). maT kvlevaSi, romelic swavlobs zemo-
TaRniSnul movlenas, rasac isini farmacevtul 
bazarze rbolis qcevebs uwodeben, isini aRniS-
naven, rom firmebis investiciebTan dakavSire-
buli qcevebi martivad ar aixsneba mxolod am 
tipis strategiiT. amis nacvlad, isini aCven-
eben, rom inovaciur firmebs Soris teqnolo-
giuri Sejibri da maTi roli firmebis kompe-
tenturobaSi aris inovaciur kompaniebs Soris 
konkurenciis mamoZravebeli Zala.

Semcvlelebisa da Semavseblebisagan gamowveu-
li safrTxe.

bolo ocdaaTi wlis ganmavlobaSi farmacev-
tul bazari gaxda yvelaze revoluciuri te-

qnologiebis ganviTarebis mowme, kerZod, gamoC-
nda samkurnalo saSualebebi romelTa safuZ-
veli aqamde arsebuli qimiuris nacvlad gaxda 
biologiuri.

zogierTebis mier bioteqnologia aRqmu-
li iqna, rogorc farmacevtuli industriis 
destruqciuli inovacia (Tushman and Ander-
son, 1986).  mxolod aSS-Si aTasze meti biote-
qnologiuri firma daarsda (Han, 2004). Tumca 
matravesma 1999 wels kiTxvis niSnis qveS daayena 
es braldeba da aRniSna, rom bioteqnologiis 
ganviTareba farmacevtuli industriis struq-
turas didad ver Secvlis misi Zalian specifi-
kuri bunebidan gamomdinare.

wamyvanma farmacevtulma firmebma Seqmnes 
aliansebi axal bioteqnologiur firmebTan 
im mizniT, rom gaezardaT TavianTi kompeten-
turoba am sferoSi (Han, 2004). aseTi kavSirebis 
wyalobiT damwyebma bioteqnologiurma firme-
bma miiRes finansuri resursebi didi farmacev-
tuli firmebisagan. 

miwodeba da myidvelis Zalaufleba

sazogadod, farmacevtuli produqtis fa-
sis cvlilebas myidvelebisaTvis  gadamwyveti 
mniSvneloba ar gaaCnia, vinaidan am produqtze 
fasi araelastiuria, rogorc ukve aRvniSneT 
zemoT. miuxedavad amisa, janmrTelobis daz-
Rvevis organizaciebis mxridan  ukve izrdeba 
zewola   fasebis zrdis limitTan dakavSire-
biT (CBO, 2006).rac Seexeba miwodebis mxares, 
farmacevtuli firmebi ZiriTadad sargebloben 
xelmisawvdomi nedleuliT, teqnologiebiTa da 
maRalkvalificiuri muSaxeliT. dResdReobiT, 
wamyvan farmacevtul firmebs samecniero  kvle-
vis farglebSi SeuZliaT weliwadSi  aTasobiT 
naerTis Seqmna da maTi Seswavla perspeqtiuli 
qimiuri formulis gamovlenis mizniT.  garda 
amisa, teqnologiebis momwodeblebis rgoli  
umetesad danawilebulia da Sedgeba iseTi da-
nayofebisagan, rogoricaa bioteqnologiuri 
firmebi, universitetebi da sxva mcire zomis 
kerZo firmebi, romlebic uzrunvelyofen far-
macevtul firmebs sxvadasxva saxis saSualebiT, 
rogoricaa licenzireba, erToblivi sawarmo, an 
Sesyidvebi. amas garda, ZiriTadi kvlevebis sa-
jaro dafinansebam xeli Seuwyo  kompetenturi 
mkvlevarebis Camoyalibebas

haC-vaqsmanis aqtSi arsebuli Savi xvrelebi

garda sxvadasxva marketinguli strategiisa, 
romlebic zemoT aRvwereT, inovaciuri kom-
paniebi xSirad iReben  upiratesobas iyeneben 
ra SemoqmedebiTad haC-vaksmanis aqtSi arsebuli 
Savi xvrelebs (Glasgow, 2001; Bulow, 2004).
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qvemoT aRvwerT ramdenime aseT strategias.

meoTxe paragrafi sertificirebis Sesaxeb: 
patentis pirobebis  darRveva da ukanono ganax-
leba. axali patentebis sia patentis vadis gasv-
lamde.

F FTC-is (Federal Trade Commission) 2002 wlis 
kvleva gviCvenebs, rom Tu inovaciuri firma 
Seitans damatebiTi patentebis sias narinjis-
fer wignSi es 30 Tveze meti xniT ayovnebs Se-
sabamisi generikuli versiebis Sesvlas bazarze. 
es aZlevs inovaciur  firmas mniSvnelovan da-
matebiT dros (4-dan 40 Tvemde), raTa ar SeuS-
vas generikuli konkurenti bazarze. es damate-
biTi dro ar moicavs pirvel 30 Tves. rodesac 
damatebiTi patentebis CamonaTvali daemateba, 
generikuli aplikanti valdebulia moaxdinos 
xelaxali  serTificireba mogvianebiT damate-
buli sertifikatis mixedviT. 

Tu generikis xelaxali Setyobinebis safuZ-
velze inovaciuri firma Seitans saCivars gen-
erikuli firmis winaaRmdeg 45 dReSi, generi-
kuli firma valdebulia darCes bazris gareT 
30 Tvis ganmavlobaSi (aqedan gamomdinareobs 30 
Tviani yofnis vada) Setyobinebis TariRidan an 
sasamarTlos mier patentis legitimurobis gad-
awyvetilebis gamotanamde (FTC, 2002).

bristol maiers squibis biznessituacia

busparis, dasamSvidebeli medikamentis, lon-
Ci bristol maiers squibma daiwyo e.w. narinj-
isfer wignSi  patentis gamoqveynebis Semdeg. am 
patentis vada gadioda 2000 wlis 21 noembers. 
am TariRamde garkveuli droiT adre, zogi-
erTma generikulma aplikantma mimarTa wamlis 
saagentos paragraf III sertifikatis misaRe-
bad. mxolod 12 saaTi iyo darCenili patentis 
vadis amowurvamde, rodesac patentebis saagen-
tom gadasca bristol maiers squibs busparis 
axali patenti. bristol maiers squibma maS-
inve waradgina es patenti narinjisfer wignSi 
SesatanTa siaSi, ramac xeli SeuSala sakvebisa 
da wamlis saagentos daemtkicebina aRniSnuli 
brendis generikuli versiebi. miuxedavad imisa, 
rom raionulma sasamarTlom daavala amoeRo es 
patenti siidan bms-ma gaasaCivra sasamarTlos 
dadgenileba da moiTxova misi gadaxedava im mo-
tiviT, rom generikul aplikantebs ar hqondaT 
ufleba amoeRoT siidan bms-is patenti.  bms-is 
qmedebebma misca mas saSualeba gadaewia gen-
erikebis bazarze Sesvla oTxi TviT iqiT(FTC, 
2002).

gadauxade generikul kompaniebs imisaTvis, 
rom ar Semovidnen bazarze

meore strategia, romelic SeuZlia gamoi-
yenos inovaciurma kompaniam aris SeTanxmebis 
gaformeba pirvel generikul aplikantTan. es 
SeTanxmeba aris unikaluri da damaxasiaTebe-
lia mxolod farmacevtuli industriisaTvis. 
inovaciuri  kompania Tanaxmaa Tavisi momavali 
mogebis wili gaunawilos bazarze Sesvlis po-
tenciis mqone generikul kompanias, sanacvlod 
generikuli kompania iRebs valdebulebas ar 
awarmoos Tavisi produqti (FTC,2006).

 balou (2004) ganmartavs, rom am SeTanxmebas 
axasiaTebs Semdegi niSan-Tvisebebi: 1) TiToeuli 
SeTanxmeba xdeba kompleqsuri maregulirebeli 
debulebebis aqtiT; 2) TiToeuli SeTanxmeba 
moicavs inovaciuri kompaniis mier didi raode-
nobiT Tanxis gadaxdas potenciuri generikuli 
SemsvlelebisaTvis; 3) TiToeuli SeTanxmeba 
moicavs punqts, romelic iTvaliswinebs gen-
erikuli Semsvlelebis bazris gareT yofnas 
garkveuli periodis ganmavlobaSi.

 SeTanxmeba andrqssa (Andrx) da hoCsts (Hoe-
chst) Soris

andreqsma, generikulma kompaniam, mimarTa 
wamlis saagentos  hoCstis kardizem sd-is gen-
erikuli versiis warmoebis nebarTvis mosapove-
blad da aqedan gamomdinare hqonda 180 dRiani 
eqskluzivis ufleba. hoCstsma uCivla andrqss 
patentis darRvevis gamo, rasac avtomaturad 
mohyva bazarze andrqsis generikuli versiis 
Sesvlis 30 Tviani dayovneba, damtkicebuli 
sakvebisa da wamlis saagentos mier. orive mxare 
SeTanxmda ramdenime sakiTxSi: pirveli, andrqsi 
daTanxmda bazarze ar gamoetana generiuli ver-
sia, im 30 Tviani periodis gasvlis Semdegac ki. 
meore, andrqss gadauxdian weliwadSi 40 milion 
dolars, maSinac ki, Tu is sasamarTlo process 
waagebs da Tu moigebs-weliwadSi 60 milion 
dolars. mesame, andrqsi daTanxmda, ar gadae-
ca Tavisi eqskluziurobis 180 dRiani ufleba 
sxva generikuli mwarmoeblebisaTvis, rac xels 
SeuSlida sxva potenciuri generiuli firmebis 
Sesvlas bazarze. meoTxe, andrqss ar unda daew-
yo kardizem sd-is romelime generikuli versi-
is warmoeba, Tundac amiT ar daerRvia hoCstis 
patentis piroba. federalurma savaWro komisiam 
(Federal Trade Commission (FTC)) miiCnia es Se-
Tanxmeba  antimonopoliuri politikis darRve-
vad da am orive kompnias procesis damTavrebi-
sTanave problema SeeqmnaT federalur savaWro 
komisiasTan.

informaciis wyaro: amerikis federaluri 
savaWro komisia (Federal Trade Commission (FTC), 2002
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produqtis diferenciaciis strategia

bevri inovaciuri kompania cdilobs arsebu-
li wamlebis  sabazro eqskluziurobis perio-
dis gaxangrZlivebas. es strategia savaraudod 
yvelaze xSirad gamoiyeneba. imaze damokide-
bulebiT, Tu ra tipis patents flobs, inovaci-
ur kompaniebs SeuZliaT moipovon  damatebiTi 
sabazro eqskluziuroba 6 Tvidan 7 wlamde xan-
grZlivobiT. ukve arsebuli xazis gafarToe-
basaTan dakavSirebuli saqmianoba gacilebiT 
iafia, vidre sruliad axali qimiuri Semadgen-
lobis produqtis danergva. amitom ukve arsebu-
li xazis gafarToeba popularobiT sargeblobs 
originali brendebis mwarmoebel kompaniebs So-
ris, gansakuTrebiT maSin, rodesac maTi rome-
lime bloqbaster medikaments ewureba patentis 
vada. hasaveim da manseim (Hathaway and Manthei 
(2004)) aRweres am strategiis Semdegi magaliTi.

Sering-plaum gaaxangrZliva sabazro eqsklu-
ziurobis periodi

klaritinma, Sering-plaus bloqbaster wa-
malma miiRo amerikis sakvebisa da wamlis saagen-
tos (FDA) bazarze daSvebis nebarTava 1993 wels. 
17 wliani patentis periodi iwureboda 1998 
wels, magram firmam moaxerxa Tavisi monopoli-
uri mdgomareobis gaxangrZliveba. klaritinma 
moipova: (1) damatebiTi  haC-vaqs eqskluziuroba 
2 wliT; (2) damatebiTi  22 Tviani gaxangrZlive-
ba patentis GATT-Tan (General Agreement on Tariffs 
and Trade) dakavSirebuli patentis gagrZelebis 
gamo;  (3) 6 Tviani damatebiTi eqskluziuroba 
pediatriuli kvlevebisaTvis. aRniSnul peri-
odebma jamSi Seadgina damatebiT monopoliuri 
mdgomareobis oTxwelnaxevari firmisaTvis. jer 
kidev 1987 wels, Sering-plaum airCia Semdegi 
strtegia: man daapatenta klaritinis aqtiuri 
metaboliti - molekula, romladac gadaiqceva 
klaritini adamianis organizmSi moxvedris Sem-
deg  da romelic mTlianad ganapirobebs wamlis 
moqmedebis meqanizms (Relman and Angell, 2002). 
vinaidan  firma eloda2002 wels klaritinis gay-
idvebis mkveTrad dacemas, man miiRo Sesabamisi 
zomebi, kerZod moipova nebarTva klaritinis 
metabolitis, saxelad klarineqsis warmoebaze 
2001 wlis dekemberSi. am faqtma mianiWa firmas 
5 wliani eqskluziuroba axali qimiuri naerTis 
(NCE) patentis safuZvelze. garda amisa, kom-
paniam damatebiT miiRo  6 Tviani pediatriul 
eqskluziurobisa klarineqsze. es niSnavs imas, 
rom yvela arsebuli eqskluziuroba klarineq-
sisaTvis gaizarda 6 TviT. Sedegad, medikamentis 
eqskluziuroba gagrZelda 2007 wlis 21 ivnisam-
de.

zemoT moyvanili magaliTebi gviCvenebs, rom 

originali brendebis mwarmoebel kompaniebs 
moqmedi kanonmdeblobis farglebSi SeuZliaT 
TavianTi monopoliuri mdgomareobis gaxangr-
Zliveba  patentis dacvis  sxvadasxva strate-
giebis gamoyenebiT. 

Zalian xSirad inovaciuri kompaniebi Tavian-
Ti qmedebiT axerxeben imas, rom ar SeuSvan gen-
erikuli konkurentebi bazarze, risi daxmarebi-
Tac mniSvnelovani wvlili SeaqvT TavianTi fi-
nansuri sargeblis gazrdaSi. dRiTidRe izrde-
ba kritika farmacevtuli kompaniebis mimarT 
kanonmdeblobis borotad gamoyenebis gamo. amis 
pasuxad aSS senatma miiRo aqti  iafi farmacev-
tuli saSualebebis xelmisawvdomobis (Greater 
Access to Affordable Pharmaceuticals Act (GAAP)) 
Sesaxeb. es aqti miznad isaxavda Savi xvrelebis 
daxurvas wamlis patentis kanonSi. es debule-
ba zRudavs brendi kompaniebs 30 Tviani yofnas  
generiuli konkurentebis gareSe da krZalavs 
inovaciur da generikul kompaniebs Soris ara-
konkurentuli usamarTlo garigebebis dadebas, 
Tumva federaluri savaWro komisiis kvlev-
ebma aCvenes, rom es aqti auaresebs konkuren-
cias da sazogadoebis sargebelsac (Federal Trade 
Commission(FTC) 2007)).

sxva strategiebi

sxva strategiebi, romlebic agreTve xSirad 
gamoiyeneba aris kompaniaTa Serwymis SemTxveve-
bi da politikuri lobireba. CBO (2006) ganix-
ilavs kompaniaTa Serwymis gavlenas inovacie-
bze. balto da mongove Balto and Mongove (1999) 
mimoixilaven ramdenime Serwymas, rac Seiswavla 
federalurma savaWro komisiam im  potenciuri 
safrTxis gamo, rasac isini warmoadgendnen sa-
zogadoebis keTildReobisaTvis. miuxedavad 
misi strategiuli mniSvnelobisa, lobirebis 
strategia ZiriTadad ganixileboda popularul 
presaSi (Public Citizen, 2002) da ar iyo kargad 
Seswavlili, SesaZlebelia misi mgrZnobiare 
bunebis gamo. xarjTaRricxva gviCvenebs, rom 
1999-2000 wlebSi farmacevtulma firmebma daax-
loebiT 197 milioni dolari daxarjes kongres-
Si lobirebaze( reiseli da sama Reisel and Sama, 2003).

inovaciuroba da momgebianoba

am nawilSi warmovadgeneT inovaciurobis 
maCveneblebs, kerZod Tu axali qimiuri Semadgen-
lobis (NCEs) ramdeni wamalia wardgenili da 
samecniero kvlevebze daxarjul erT dolarze 
ramdeni aseTi produqti modis da  (2) konkuren-
tunarianobis maCveneblebs sabazro Rirebuleb-
is saxiT.  (wyaro:axali medikamentebis wardgenis 
srulmasStabian monacemTa bazas (1950-2012).
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inovaciuroba

cxrili 2 gvawvdis axlad wardgenili wamleb-
is wliur raodenobas aSS-Si (1950-2012) wleb-
Si. am cxrilidan vigebT, rom axali wamlebis 
wardgena mniSvnelovnad gaizarda Tanamedrove 
medicinis istoriis adreul  wlebTan Sedare-
biT. maSin, rodesac 1950 wels mxolod 9 axali 
wamalia wardgenili, 2012 wels am ricxvma 587-s 
miaRwia. rodesac Cven es ricxvebi davyaviT ino-
vaciis kategoriebis mixedviT, SevamCnieT mniS-
vnelovani sxvaoba erTi mxriv, axali qimiuri 
Semadgenlobis wamlebis raodenobasa da meore 
mxriv, mcired saxeSecvlil wamlebisa  da gen-
erikuli preparatebis raodenobas Soris.

cxrili 3 warmogvidgens principuld axali, 
modificirebuli da generikuli medikamenteb-
is bazarze daSvebis  yovelwliur nebarTvaTa 
raodenobas. bolo 65 wlis ganmavlobaSi axali 
qimiuri formulis mqone medikamentebis ricx-
vi SedarebiT stabiluria  modificirebuli da 
generikuli wamlebis raodenobasTan SedarebiT. 
aRniSnuli 3 saxis medikamentTa raodenoba daax-
loebiT erTnairia 1970 wlamde, ris Semdegac 
modificirebuli da generikuli medikamentebis 
raodenoba izrdeba da mniSvnelovnad uswrebs  
axali qimiuri formulis mqone medikamentebis 
raodenobis maCvenebels. axali generikuli wam-
lebis raodenoba 1970-ian wlebamde gaizarda, 
magram mniSvnelovnad Semcirda 1980-iani wlebis 
bolosaTvis, ris Semdegac, generikuli wamlebis 
raodenoaba kvlav gaizarda da moaRwia imaze 
maRal maCvenebelsac ki, vidre es 2005 wlisaTvis 
fiqsirdeba. agreTve gamoikveTa modificirebu-
li medikamentebis zrdis dinamikac, magram ara 
iseTi swrafi tempiT, rogoric es generikebs 
axasiaTebT.

cxrili 2  medikamentebis wardgenis wliuri 
maCvenebeli (1950-2012)

 

cxrili 3 medikamentebis wardgenis wliuri 
maCvenebeli kategoriebis mixedviT (1950-2012)

 

rogorc, cxrili 3-dan moCans, axali qimiuri 
formulis mqone medikamentebi saerTo raode-
nobis mcire nawils Seadgenen, Tumca es yo-
velTvis ase ar iyo. 

cxrili4  axali qimiuri formulis 
mqone medikamentebis bazarze moxvedris ne-
barTvebis Sefardeba modificirebuli 
medikamentebis nebarTvebTan (1950-2012). 
 

 
 cxrili 4 gviCvenebs axali qimiuri formu-

lis mqone medikamentebis Sefardebas( xvedriT 
wils) yvela brend medikamentTan. am monaceme-
bis mixedviT mixedviT 1950-ian wlebamde axali 
qimiuri formulis mqone medikamentebi Sead-
gendnen yvela originali brendi medikamentis 
sul mcire 80%-s. bolo 10 wlis ganmavlobaSi es 
maCvenebeli daaxloebiT 20 %-mde daeca.
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cxrili  5.
farmacevtul biznesSi samecniero kvlevebze 

daxarjuli Tanxa (1960-2012) mlrd dolarSi.

 
cxrili 5 gviCvenebs farmacevtuli indus-

triis mer samecniero kvlevebze daxarjul 
Tanxebs 1950-2012 wlebSi. naTlad moCans, rom 
samecniero kvlevebze daxarjul Tanxebi mkve-
Trad gaizarda bolo 4 aTwleulis ganmavlo-
baSi  (Cockburn,  2004). amis mizezi unda iyos  
axali teqnologiebis ganviTareba da farmacev-
tuli firmebis mier am teqnologiebis gamoyen-
eba  konkurentuli upiratesobis SenarCunebis 
mizniT (Cockburn,  2004;  CBO,  2006;  Scherer,  1993; 
Scherer, 2001).  

cxrili 6. axali qimiuri formulis mqone 
medikamentebis wardgenis raodenoba samecniero 
kvlevebis yovel erT miliard dolaris danax-
arjze   (1965-2012).

 mogebisa  da Semosavlebisagan gansxvavebiT 
sabazro Rirebuleba asaxavs  firmebis rogorc 
materialur, aseve aramaterialuri aqtivebs. 
aramaterialuri aqtivebi mniSvnelovan rols 
TamaSoben farmacevtul industriaSi samecnie-
ro kvlevebis maRali danaxarjebisa da brendeb-
is Rirebulebis gamo. 

cxrili 7. farmacevtuli kompaniebis sabaz-
ro Rirebuleba  yvela sxva kompaniebTan Sedar-
ebiT (1965-2012).

 cxrili 7  gviCvenebs, rom farmacevtul bi-
znesSi kompaniebis sabazro Rirebuleba ufro 
maRalia, vidre yvela danarCeni kompaniebis sa-
bazro Rirebuleba yvela drois ganmavlobaSi. 
bolo oci wlis ganmavlobaSi gansxvaveba kidev 
ufro gaizarda. es maCveneblebi kidev erTxel 
adasturebs gavrcelebul azrs, rom farmacev-
tuli biznesi maRal rentabelurobiT gamoirCe-
va. rac Seexeba ukugebas, farmacevtuli kom-
paniebi sul ufro mets da mets gamoimuSavenen 
yoveli axali wamlis warmoeba-gayidvaze nebar-
Tvis miRebis Semdeg.

cxrili 8. TiToeuli nebarTvis sabazro Ri-
rebulebis ukugeba milion dolarSi (1945-2012) 

 

rogorc cxrili 8 gviCvenebs TiToeuli ne-
barTvis sabazro Rirebulebis wils milion 
dolarSi 1955-2012 wlebSi. maSin, rodesac 1955 
wels kompaniebi saSualod gamoimuSavebdnen 10 
milion dolars TiToeul nebarTvaze, 2012 wels 
es ricxvi 700 milionamde gaizarda.
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sxva pirobebi: dinamikuri efeqturoba

Cveni zemoTaRniSnuli  daskvnebi rogorc 
Cans emTxveva farmacevtuli kompaniebis mimarT 
arsebuli kritikul SeniSvnebs. pirveli, ukve 
Catarebuli kvlevebis safuZvelze (NIHCM, 2001; 
CBO, 2006), vaCveneT, rom yvelaze inovaciuri  
farmacevtuli produqtis fardobiTi maCven-
ebeli yovelwliurad mcirdeba. amave dros, 
bazarze Cndeba bevri axali produqti, Tumca 
samwuxarod ara inovaciuri. meore, samecniero 
kvlevebze daxarjul yovel dolarze yovelw-
liurad sul ufro da ufro  naklebi medikamen-
tis bazarze daSvebis nebarTva modis. rac Se-
exeba momgebianobas, farmacevtuli produqtis 
bazarze daSvebis nebarTvis ukugeba   TiTqmis 50 
jer gaizarda bolo 50 wlis ganmavlobaSi. miuxe-
davad amisa, zemoaRniSnuli xedva exeba stati-
kuri efeqturobas  da dinamikur efeqturobas 
SeuZlia warmogvidginos ufro dabalansebuli 
xedva am sakiTxTan dakavSirebiT. statikuri 
efeqturoba Seiswavlis produqtis fass da  gr-
Zelvadian saSualo Rirebulebas, agreTve imas, 
udris Tu ara fasi zRvrul  Rirebulebas, xolo 
dinamikuri efeqturoba moiTxovs moiTxovs gr-
Zelvadiani ganxilvis teqnologiuri miRwevebis 
gaTvaliswinebiT

maRali ukugeba akompensirebs kapitalis maRa-
li Rirebulebas 

farmacevtuli biznesis praqtika  aRwer-
ilia rogorc mogebaze orientirebuli qcevis  
virtuozuli nimuSi (Scherer, 2001), rac imas ni-
Snavs, rom mxolod wardgenili medikamentebis 
mxolod mcire nawils SeuZlia samecniero kv-
levebis xarjebis dafarva da mTeli farmacev-
tuli industriis ukugeba odnav metia in-
dustriis kapitalis Rirebulebaze. zogierT 
Terapiul bazrebze  mimzidveli mogebis Sansi 
ubiZgebs farmacevtul firmebs, raTa maT kidev 
ufro meti saxsrebi Cadon samecniero kvlevebSi 
konkurentuli upiratesobis mopovebis mizniT. 
es procesi grZeldeba  vidre mogebis cifrebi 
ar Semcirdeba da ar dakargavs mimzidvelobas 
(Grabowski,  Vernon,  and  DiMasi, 2001). 

farmacevtuli industriaSi  maRali momge-
bianobis SenarCuneba SeiZleba ubralod asaxavs 
kapitalis maRali Rirebulebas  am industriaSi. 
samkurnalo saSualebis Seqmnisa da ganviTarebis  
xangrZlivi da gaurkveveli  procesi  farmacev-
tuli industriis unikaluri maxasiaTebelia da 
xdis mas ufro sariskos vidre es nebismieri sxva 
industriaa. Sedegad, am seqtorSi finansebis 
garedan mozidva ufro Znelia, vidre sxva sfer-
oSi. axali produqtis  ganviTarebas mzardi Ri-
rebuleba  da maRali riski  unda anazRaurdes 
SedarebiT maRali ukugebis xarjze.

reziume

kritikosebi xSirad aRniSnaven farmacevtu-
li biznesis maRali mogebis Sesaxeb, rac ekono-
mikis saSualo mogebas bevrad aRemateba. mizezi 
sazogadoebis SeSfoTebisa aris didi gansxvave-
ba medikamentebis TviTRirebulebasa da fass 
Soris.  media saSualebebi xSirad  adanaSaule-
ben farmacevtul firmebs imaSi, rom isini ufro 
met Zalisxmevas sdeben marketingSi, vidre mec-
nierul kvlevebSi da rom isini TavinT mogebas 
unda umadlodnen mcired modificerebuli da 
ara inovaciuri medikamentebis warmoeba-gayid-
vas. industrias aseve adanaSauleben wamlebis 
fasebis zrdaSi, Zvir, agresiul da  dezinfor-
maciul samomxmareblo sareklamo kampaniebis 
warmoebaSi, agreTve eqimebis mosyidvaSi. 

farmacevtuli firmebi Tavs imarTleben im-
iTi, rom medikamentebis maRali fasebi mxolod 
sabazro ZalauflebiT ar aris ganpirobebuli, 
aramed isini gamowveulia teqnologiuri ganvi-
Tarebis fonze  gazrdili mudmivi danaxarje-
biT. maTi azriT fasebis zrdas recepturul 
wamlebze reklamis SezRudvis politika iwvevs, 
vinaidan pacientebsa da eqimebs informacia Sez-
RudviT miewodebaT.  

naSromSi Sefasebulia  farmacevtuli firme-
bis funqcionireba  rentabelobisa da inovaci-
urobis TvalsazrisiT;  ganxilulia  farmacev-
tuli bazris moTxovnisa da miwodebis arae-
lastikuri buneba, maRali fiqsirebuli fasebi, 
agreTve patentebis sitema. patentiT miniWebuli 
dacva farmacevtul firmebs aZlevs saSuale-
bas, raTa daaweson sakuTari fasebi, romlebic, 
rogorc wesi, konkurentul fasebze gacile-
biT maRalia, rac Tavis mxriv maRali mogebis 
miRebas ganapirobebs. ganxilulia agreTve  sx-
vadasxva  Zalebi, romlebic zegavlenas axdenen 
firmis rentabelobaze. rogoricaa, konkuren-
ciis pirobebi, bazarze Sesvlis barierebi da a.S.
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 SUMMARY

M. Maridashvili

Critics often point out the high profits of the pharma-
ceutical business, which are much higher than average 
profits in Economy. Cause of the anxiety of society is a 
big difference between the prices and costs of medicines. 
Media often blame the pharmaceutical companies that they 
make more efforts in marketing, rather than in R&D and 
they gain profits from producing and selling of modified 
and not innovation drugs. The industry also been accused 
of increasing drug prices, aggressive and misleading con-
sumer advertising campaigns, as well as bribery of doctors.

Pharmaceutical companies claim that market power 
is not only due to high prices of medicines, but they are 
caused by increasing fixed costs in the background of the 
technological development. In their opinion the policy of 
restricting the advertising cause the increasing prices for 
medicines, because limited information is provided to pa-
tients and doctors. 

The work assesses the performance of pharmaceutical 
firms in terms of innovativeness and profitability. It is dis-
cussed some issues, such are the nature of the pharmaceu-
tical market demand and supply, which is inelastic; high 
fixed costs, as well as the patent system. Protection of a pat-
ent allow pharmaceutical companies to set their own prices, 
which are, as a rule, much higher than competitive prices, 
which in turn leads to higher profits. Also are discussed 
various forces that affect the profitability of the firm. Such 
as, competitive conditions, market entry barriers, etc.


