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saqarTvelos turizmis ganviTarebis strategiis modeli 
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Summary

The tourism policy is a purposeful planning of tour-
ism and promotion of tourism development by the state.
The economic policy of tourism of Georgia must be based 
on the theoretical foundations of economics and tourism 
development. The tourist market must be competitive, i.e. 
maximally free, and the legislation must be oriented on the 
protection of the competitive market. The tourist market 
development must be reached at the expense of small busi-
ness development in the first instance. For the tourist indus-
try of Georgia to develop, the tourist product production 
technology (production culture) should be developed.  

Establishment of a tourism innovative environment in 
the country is possible only in terms of vast scientific po-
tential and state support. 

The policy of tourism development must ensure the 
right view of the branch development(national traditions, 
values and trends), so that to make tourism, as an inter-
branch complex, the basis for the economic development 
in the country. 

turizms samarTlianad uwodeben msoflio 
ekonomikis erT-erT umniSvnelovanes sferos. 
Tumca, mxolod cifrebiT ver ganvsazRvravT 
turizmis mniSvnelobas. miuxedavad misi masSta­
bebisa da gavrcelebis geografiuli arealisa, 
turizms adamianebis xvadasxvagvarad aRiqva­
men. cxadia, umetesobisaTvis turizmi dasven­
ebis, qalaqis aurzauridan Tavis daRwevisa da 
relaqsaciis sinonimia maSin, rodesac maTTvis, 
vinc turizmis seqtorSia dasaqmebuli da sxva­
Ta dasvenebaze zrunavs, turizmi ubralod, 
samuSaoa, turistuli daniSnulebis punqtebSi 
macxovreblebisaTvis turizmi SeiZleba war­
moadgendes problemas, romelsac turistuli 
sezonis dros rogorme “unda gauZlon”.Sesa­
bamisad, saxelmwifoebis doneze mTavrobebi tu­
rizms ekonomikuri da socialuri ganviTarebis 
politikis ucilobelel ementad Tvlian. tu­
rizmis politika aris saxelmwifos mier tu­
rizmis mizanmimarTuli dagegmva da misi ganvi­
Tarebis xelSewyoba. 

imis da miuxedavad, rom turizmi ganixileba, 
rogorc socialuri aqtivoba (milionobiT ada­
mianis mogzauroba sakuTari qveynis terito­
riaze an mis farglebs gareT), did biznessac 

diagrama 1.
saerTaSoriso mogzaurebis raodenoba
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warmoadgens, rac niSnavs imas, rom turistuli 
daniSnulebis punqtebis umetesoba stumrebs 
(turistebs) mxolod filantropuli miznebiT 
rodi maspinZlobs-turizmis ganviTarebis miza­
ni ama Tu im regionSi adgilobrivi ekonomikis 
xelSewyoba da gaZlierebaa turizmis xarjze.

bolo wlebis ganmavlobaSi saerTaSoriso 
mogzaurebis raodenoba saqarTveloSi swrafi 
tempiT izdeboda. 2011 wels, ucxoel  mogzaur­
Ta ricxvma 2 822 363  Seadgina, rac 39%-iT metia 
wina wlis analogiur maCvenebelze. 2012 wels 
ucxoel mogzaurTa raodenoba 56% gaizarda da 
4 389 256 miaRwia.[5] (ix. diagrama 1.)

saqarTvelos saerTaSoriso mogzaurebis 
86% mezobeli qveynebidan stumrobda (somxeTi, 
azerbaijani, ruseTi da TurqeTi) - mogzaure­
bis raodenobis mixedviT TurqeTs, azerbai­
jansa da somxeTs pirveli sami adgili ukavia. 
sami qveyana erTad mTliani mogzaurebis raode­
nobis 76% Seadgens. zrdis tempis, pirveli 10 
qveynidan,SedarebiT swrafi zrda aRiniSneba 
iranidan, yazaxeTidan, ruseTidan da somxeTi­
dan Camosul turistTa raodebaSi (Sesabamisad 
511%, 236%, 118% da 99%).[5]

diagrama 2.
turizmis wili mTlian gamoSvebaSi

Sesabamisad gaizarda saerTaSoriso tu­
rizmidan miRebuli Semosavlebi, romelmac 2011 
wels 938 297 000 aSS dolars miaRwia. miuxeda­
vad imisa, rom 2008 wels turizmis wili mTlian 
gamoSvebaSi msoflio finansuri kriziisis gamo 
Semcirda, 2009 wlidan am maCvenebelma mniS­
vnelovani zrda ganicada da mTliani gamoSvebis 
7% Seadgina.[6](ix. diagrama 2.)

saqarTveloSi vizitiT myofi saerTaSoriso 
mogzaurebi xasiaTdebian Semdegi Taviseburebe­
biT: saqarTveloSi vizitis yvelaze popularuli 
mizezi dasveneba da rekreaciaa (40%); ucxoeleb­

is meoTxedze meti megobris (8%) an naTesavebis 
(17%) mosanaxuleblad Camodis; mogzaurebis 8% 
qveyanas biznesis da profesiuli,7% SopingisT­
vis da 12% sxva miznebisTvisstumrobs;vizitis 
saSualo xangrZlivoba 9 dRea; saerTaSoriso 
mogzaurebs Soris gadaadgilebisyvelaze popu­
laruli satransporto saSualeba saxmeleTo 
tranportia (avtobusi 47%, sakuTari avtomo­
bili 28% da naqiravebi avtomobili 5%).

sahaero transportidan saerTaSoriso aviax­
azebi turistTa 12%, xolo saqarTvelos aviaxa­
zebiT– 3%mogzaurobs. matarebels da sazRvao 
transports umniSvnelo wili, Sesabamisad 3% da 
1% ukavia.saqarTveloSiMmogzaurobisas ucxoe­
li vizitorebis rigiT pirvel sam aqtivobas 
warmoadgens: dasveneba da rekreacia (36%), 
qarTuli kerZebis dagemovneba (35%), bunebis/
landSaptis gacnoba (35%); mogzaurobis yvelaze 
popularuli qalaqebia Tbilisi (45%) da baTumi 
(40%).

saerTaSoriso vizitorebis 27% saerTod ar 
aTevs Rames saqarTveloSi; vizitorebis im nawi­
lidan, romlebic RamisTeviT rCebian qveyanaSi, 
yvelaze xSirad gamoyenebuli ganTavsebis saSu­
aleba sastumroa (36%); vizitorebis daaxloe­
biT mesamedi (34%) rCeba megobris an naTesavis 
kerZo binaSi; sxva tipis ganTavsebis saSualebebi 
naklebad gamoiyeneba saerTaSoriso vizitore­
bis mier;mogzaurTa 9% Cerdeba sastumro 
saxlSi; vizitorebis 11% ki oTaxs an binas 
qiraobs;saerTaSoriso mogzaurebis 49% marto 
mogzaurobs, 22% megobrebTan, 16% ki ojaxis 
wevrebTan erTad;mogzaurebis 70% vizits Ta­
vadve gegmavs; vizitebis mxolod 16%-ia organi­
zebuli  megobrebis/ojaxis wevrebis mier, xolo 
8% damsaqmebeli organizaciis mier. turistuli 
kompaniis mier organizebuli vizitebis raode­
noba umniSnveloa da 1,4%-s Seadgens.saerTaSor­
iso vizitorebis saSualo xarji saqarTveloSi 
536 laria, romlidanac udidesi nawili (23%) 
modis sakvebsa da sasmelze, 18% Sopingze, gan­
Tavsebis saSualebebze 18%, xolo 7% adgilo­
briv transportze ixarjeba.[3]

qveyanaSi 1051 ganTavsebis saSualebaa 34 751 
sawoli adgiliT (liderobs aWaris regioni).sas­
tumroebze sawoli adgilebis raodenobis 63% 
modis, mas mosdevs sastumro saxlebi da sao­
jaxo sastumroebi, TiToeuli 16%-iani wiliT. 
bolo periodSi vizitorebis raodenobis mkveTr 
zrdasTan erTad, saSualovadian perspeqtivaSi 
aRiniSneba ganTavsebis saSualebebze moTxovnis 
gadaWarbeba miwodebaze. mosalodnelia, rom 
moTxovnis zrda ganTavsebis saSualebebis 
raodenobis gazrdis safuZveli gaxdeba.  

saqarTvelos saerTaSoriso jaWvis sastum­
roebs warmoadgens: Radisson Blue Iveria, Tbilisi 
Marriott, Courtyard Marriot, Sheraton Metekhi Palace, 
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Holiday Inn da Citadines. Kempinski, Hilton, Holiday Inn, 
Ritz-Carlton, Marriott. saerTaSoriso brendis sas­
tumroebis garkveuli raodenoba axlo momav­
alSi daiwyebs funqcionirebas saqarTvelos spa 
kurortebzec.[3] 

erT-erTi umTavresi problema, romelic 
iwvevs qveyanaSi turizmis ganviTarebis Sefer­
xebas, dakavSirebulia turistuli infrastruq­
turis jer kidev arsebul simwiresTan. arasak­
marisia turistTa ganTavsebis saSualebebi: sas­
tumroebi, sastumro saxlebi, motelebi, host­
elebi da a.S., rac gansakuTrebiT regionebSi 
da mTavar gzebzea SesamCnevi. sastumroebisa da 
sxva ganTavsebis saSualebebis deficiti mniS­
vnelovnad mwvavdeba turistul-sakurorto se­
zonebis periodSi.

2012 wels saqarTvelos aviabazarze, axali 
moTamaSe, kataris aviaxazebi Semovida baqo-Tbi­
lisis marSrutis gaxsniT. kataris avaiaxazebi 
pirvelia yuris gadamzidavebs Soris saqarT­
veloSi da meorea axlo aRmosavleTis gadamzi­
davebs Soris Fly Dubai-s Semdeg. kataris aviaxa­
zebi uzrunvelyofs kavSirs axlo aRmosavleTis, 
afrikisa da aziis qalaqebTan. 2012 wlis ivnisSi, 
Air Astana-m  gazarda “alma-ata–Tbilisis” re­
isebis raodenoba samidan oTxamde kviraSi..[3]

China Southern Airlines-mac 2012 wlidan gazarda 
“urumCi-Tbilisis” frenebis raodenoba ori­
dan-samjer kviraSi. gadamzidavi iyenebs urum­
Cis, rogorc satranzito centrs misi swrafad 
mzardi qselisTvis centralur aziasa da aR­
mosavleT evropaSi. 2012 wlidan saqarTvelos 
saaviacio bazars daemata adgilobrivi kompania 
Fly GeorgiadaAir Caucasus. samomavlod xsenebuli 
aviaxazebi mniSvnelovan konkurencias gauweven  
,,saqarTvelos aviaxazebs“. kidev erTi avia­
kompania, romelic mzard interess gamoxatavs 
saqarTvelos mimarT aris AirBaltic, romelic em­
saxureba “riga-Tbilisis” mimarTulebas samjer 
kviraSi da ganixilavs oTxi frenis SeTavazebas. 
[2]

qveyanaSi Semosuli turistebis raodenobisa 
da maTgan miRebuli Semosavlebis daTvlis me­
Todikis ararseboba mravali welia warmoadgens 
problemas, rogorc qveynis turizmis aRmas­
rulebeli xelisuflebis organos, ise turis­
tuli biznessaqmianobis mimarTulebebis dagegm­
visa da qveyanaSi turizmis politikis mizanmima­
rTulad ganxorcielebisaTvis. 

aRniSnuli problemis gadawyvetis mizniT 
2010 wlidan ekonomikuri da mdgradi ganviTare­
bis saministros turizmis erovnuli adminis­
traciis mxridan (sxva dainteresebul organi­
zaciebsa da eqspertebTan erTad) turistuli 
bazris Semdegi maCveneblebis SesamuSaveblad: 
qveyanaSi Semosuli da qveynidan gasuli turis­
tebis raodenobis, turizmis eqsportisa (saer­

TaSoriso vizitorebis mier gaweuli danaxar­
jebis) da importis (saqarTvelos moqalaqeebis 
mier sxva qveynebSi mogzaurobisas gaweuli xar­
jebis), turizmis industriaSi dasaqmebulTa 
raodenobis, dargSi miziduli investiciebis 
da biujetSi turizmidan Semosavlebis mocu­
lobis Sefaseba. aRsaniSnavia rom saqstati ukve 
atarebs sastumroebisa da restornebis kvle­
vas (momsaxurebis statistikis muxli), magram 
qveynis specifikidan gamomdinare aucilebelia 
ganisazRvros ganTavsebis saSualebebis tipebi, 
aRiricxos vizitorebis raodenoba kvartalu­
rad, vinaidan ganTavsebis saSualebebi, gansa­
kuTrebiT regionebSi, sezonurad aris datvir­
Tuli. agreTve, sezonurad icvleba Semosavali 
sastumros TiToeuli nomris gaqiravebidan. 
aseve, dReisaTvis ar mogvepoveba iseTi mniS­
vnelovani maCvenebeli, rogoricaa – ganTavs­
ebis saSualebis datvirTvis koeficienti. ze­
moaRniSnuli statistikuri monacemebis arse­
boba gansazRvravs qveynis ekonomikaSi turizmis 
rols da dargis ganviTarebis swori politikis 
SemuSavebis aucilebelobas.

qarTuli ekonomikis ganviTarebis umniS­
vnelovanesi faqtoria konkurenciuli upi­
ratesobebis Camoyalibeba satranzito funqciis 
ganxorcielebis pirobebSi, romelSic umTavresi 
yuradReba unda gamaxvildes e.w. lojistikur 
upiratesobaze (trasekas proeqtis ganxorciel­
ebaze _ tvirTebisa da turistebis gadaadile­
baze). mxolod aRniSnulis gaTvaliswinebiT Sei­
Zleba garantirebuli iyos turizmis, rogorc 
ekonomikis dargis prioritetuloba. turizmis 
ganviTarebis strategiuli mimarTulebebi 
umniSvnelovanesia erovnuli ekonomikis ganvi­
Tarebis politikis sworad ganxorcielebaSi, 
rac efuZneba grZelvadiani prognozebiTa da 
ganviTarebis koncefciebiT Camoyalibebul 
strategias. 

Sesabamisad, saqarTveloSi turizmis gan­
viTarebis politikis gatarebisaTvis pirveli 
rigis RonisZiebebs warmoadgens: [1] 1. qveynis 
turizmis ganviTarebis erTiani strategiisa da 
politikis ZiriTadi mimarTulebebis SemuSaveba; 
2.turizmis sakanonmdeblo bazis ganaxleba (ar­
sebulis Secvla da axlis Seqmna); 3. turizmis 
globalur bazarze qarTuli tur-produqtis 
konkurentunarianobis amaRleba; 4. saqarTvelos 
mosaxleobis informaciuli vakuumis garRveva 
da turistul saqmianobaSi Tanamonawileobis 
uzrunvelyofa (turizmis ganviTarebis mniS­
vnelovani Semadgeneli); 5. koncentracia Sida 
turistul bazarze marketinguli menejmentis 
strategiis gamoyenebiT, moTxovnis axali seg­
mentis SeqmniTa da SemdgomSi gafarToebiT; 
6. turizmSi, ekologiis, rogorc ekonomikis 
safuZvelis aRiareba; 7. turizmis kadrebis 
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momzadebisa da ganaTlebis donis amaRleba; 8. 
komunikaciisa da eleqtronuli biznesis gan­
viTarebis xelSewyoba (saqarTvelos, rogorc 
mogzaurobisa da turizmis sasurveli qveynis, 
cnobadobis gazrda); 9. turistis usafrTxoeb­
isa da dazRvevis uzrunvelyofis SemuSaveba da 
danergva.

zemoaRniSnulidan gamomdinare, saqarT­
velos turizmis ganviTarebis stategiu­
li miznebsa da grZelvadian perspeqtivebs 
warmoadgens:saqarTvelos ekonomikis zrda 
turizmis ganviTarebiT da qarTuli turis­
tuli produqtisaTvis globalur bazarze 
konkurenciuli upiratesobis Seqmna. saqarT­
velos turizmis ganviTarebis stategiuli 
miznebidan gamomdinare, dargis ganviTarebis 
prioritetuli mimarTulebebia:Sida turizmis 
ganviTareba; Semomyvani turizmis xelSewyo­
ba da stimulireba;turistuli infrastruq­
turis ganviTareba;kadrebis momzadeba da 
gadamzadeba;sakanonmdeblo bazis srulyofa da 
evrokavSiris kanonmdeblobasTan misi   harmoni­
zacia;	 saqarTvelos, rogorc turistuli qvey­
nis, imijis Seqmna da popularizacia rogorc 
qveynis SigniT, aseve qveynis gareT.

Sesabamisad, Tanmdevi strategiebia: tu­
ristuli bazris ganviTarebisaTvis mcire 
biznesis,mTavrobis mxridan,sakanonmdeblo da 
finansuri xelSewyoba; turizmis regionuli 
ganviTarebis generaluri gegmebis, e.w. `master 
planebis~ SemuSaveba; momsaxurebis standarteb­
is danergva; sakurorto da sarekreacio 
zonebis dagegmva-ganviTareba; saerTaSoriso 
standartebis Sesabamisi turistuli piqto­
gramebis mowyoba qveynis mTel teritoriaze, 
gansakuTrebiT, centralur gzebsa da turistu­
li centrebis siaxloves; turistTa mosacdeli 
–dasasvenebeli adgilebisa da sanitarul-hi­
gienuri momsaxurebisTvis saWiro infrastruq­
turis Seqmna.

ganviTarebis RonisZiebebis Semdgomi etape­
bia: turizmis monopolisturi konkurenci­
is bazris Camoyalibeba anu jer Sida bazarze 
erToblivi moTxovnis zrda turproduqtze, 
xolo SemdgomSi unda Camoyalibdes erTobli­
vi moTxovna maRalxarisxovan produqtze, rac 
safuZvels daudebs turizmSi monopolisturi 
konkurenciis bazars; gagrZeldes Semoyvanis 
turizmis ganviTarebis xelSeewyoba, romlis 
prioritetuli mimarTulebebi iqneba kulturu­
li turizmi, ekoturizmi, agroturizmi, samTo 
turizmi, Rvinis turizmi.

zemoaRniSnulidan gamomdinare, saqarTvelos 
turizmis ganviTarebis ZiriTadi mimarTulebe­
bia: turizmis dargis sakanonmdeblo uzrunve­
lyofa; turizmis dargis moklevadiani da gr­
Zelvadiani strategiis Seqmna; turizmis dargis 

profesiuli da akademiuri ganaTlebis sistemis 
Camoyalibeba; qarTuli turistuli produqtis 
reklama da promouSeni; turizmidan biujetSi 
Semosavlebis daTvlis uaxlesi meTodikis Se­
muSaveba.

saqarTvelosaTvis turizmis yovelmxriv 
ganviTarebas udidesi mniSvneloba aqvs ara mx­
olod ekonomikuri TvalsazrisiT, aramed sax­
elmwifosa da eris istoriis, kulturuli mem­
kvidreobisa da qarTveli xalxis mravalsauku­
novani tradiciebis popularizaciisaTvis. qvey­
anaSi Sida turizmis ganviTareba SeakavSirebs 
Cveni samSoblos yvela kuTxes, sazogadoebas 
ki SeamWidrovebs saerTo erovnuli intereseb­
is garSemo. turizmis ganviTarebis politikam 
unda uzrunvelyos dargis ganviTarebis swori 
xedva (erovnuli tradiciebi, Rirebulebebi da 
mimarTulebebi), raTa turizmi, rogorc darg­
TaSorisi kompleqsi, realurad gaxdes qveynis 
ekonomikis ganviTarebis safuZveli.

sakvanZo sityvebi: turizmi, politika, 
strategia, statistika
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