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momsaxurebis bazris funqcionirebis

Taviseburebebi
valeri qiria, stu-s profesori 

reziume
momsaxurebas, rogorc adamianis Sromis 

sasargeblo efeqts, aqvs Taviseburebebi, rac 
gasaTvaliswinebelia marketingul saqmianoba­
Si: aq Sromis Sedegs SeiZleba hqondes an arc 
hoqndes nivTobrivi frima; momsaxureba ganuy­
ofelia mwarmoeblisgan; SeuZlebelia misi Sen­
axva, transportireba; xarisxi damokidebulia 
mwarmoeblis kompetenturobaze da misi Sromis 
xarisxze. es da sxva Taviseburebebi ganapirobe­
bebn momsaxurebis bazris Taviseburebebs. aseTe­
bia sabazro procesebis dinamiuroba, bazris 
lokaluri xasiaTi da misi teritoriuli sekmen­
tiacia, mwarmoebelTa swrafi reaqcia sabazro 
koniunqturis cvlilebebisadmi, momsaxurebis 
warmoebis da SeTavazebis specifika da a.S.

aqedan gamomdinare naSromSi ganxilulia 
momsaxurebis marketingis principebi (momx­
mareblis moTxovnis Sesabamisi momsaxurebis 
warmoeba, bazris wilis daufleba, inovaciuri 
procesebis uwyvetoba, gare efeqtebis gaTval­
iswineba), funqcieba (kompleqsuri saqmianoba 
momsaxurebis warmoebisa da realizaciis miz­
niT, momsaxurebis axal saxeobaTa win waweva 
bazarze, bazris Seswavla, mecnierul-lvleviTi 
saqmianobis organizacia, warmoebis da reali­
zaciis dagegmva, dafinansebis wyaroTa moZieba, 
fasobrivi politikis SemuSaveba da sxv.)

daxasiaTebulia momsaxurebis marketingis 
ramdenime koncefcia.

Summary

Service as a useful effect on human labor, has charac-
teristics that should be considered marketing activity: the 
result of labor maybe form of thing or not; services are in-
separable from the manufacturer;

It is impossible to be stored , transported , quality de-
pends on the manufacturer’s competence and the quality of 
his work . These and other characteristics are determined 
by the market characteristics.. Processes such as market 
dynamics , local character and its territorial segmentation 
market , Producer rapid response to changes in market en-
vironment , service industry and offer specifics , etc.

Therefore, this thesis discusses service marketing prin-
ciples ( as requested by the service industry  market share 
acquisition , innovation and continuity , external effects are 
taken into account ) , function ( a complex of services in 
production and sales of services to new types of advance-
ment in the market, market research, scientific – research 
activities of the organization.

Characterized several concept of  service marketing.

*******
sazogadoebrivi warmoebisa da mimoqcevis mo­

qcevis sferos ganviTarebam ganapiroba bazarze 
sarealizacio saqonelTa ricxvSi adamianis 
SromiTi saqmianobis sxvadasxvagvari Sedegebis 
CarTva. igulisxmeba ara marto materialur-
nivTobrivi formis produqtebi, aramed Semoq­
medebiTi, inteleqtualuri, komerciuli saqmi­
anobis nayofi, agreTve momsaxurebis farTo 
wre, romelic gamodis rogorc yidva-gayidvis 
obieqti. 

momsaxurebis qveS igulisxmeba sxvadasxvag­
vari saqmianoba. rogorc f.kotlers miaCnia, es 
aris nebismieri RonisZieba, saqmianoba an sarge­
blianoba, rac SeuZlia erTma mxarem SesTavazos 
meores. zogierTi maTgani xeliT Seuxebelia da 
ar iwvevs raimes dauflebas.1 momsaxurebis war­
moeba SeiZleba dakavSirebuli iyos an ar iyos 
materialuri formis saqonelTan. nebismier 
SemTxvevaSi momsaxureba sasargebloa rogorc 
adamianis garkveuli saqmianoba, misi Sromis 
efeqti.   

momsaxurebis sfero im dargebisa da saqmi­
anobis erTobliobaa, romelTa produqcia 
momsaxurebis saxiT akmayofilebs adamianebis 
specifikur moTxovnilebebs.2

marketinguli saqmianobis procesSi gaTval­
iswinebuli unda iyos momsaxurebis ramodenime 
ganmasxvavebeli maxasiaTebeli: 

jer-erTi. mravali saxis momsaxurebas niv­
Tieri saxe ara aqvs da amdenad, xeliT Seuxebe­
lia (SeugrZnobelia). aseTebia saganmanaTleblo, 
kulturuli, gasarTobi sferoebis momsaxureba. 
momxmarebeli maT iRebs codnis, STabeWdilebis, 
SegrZnebis saxiT. 

meore. saqonlisgan gansxvavebiT, momsaxure­
ba ganuyofelia mwarmoeblisagan. Tu saqoneli 
materialur-nivTobrivi formiT arsebobs mwar­
moeblisagan damoukideblad, momsaxurebas ar 
SeuZlia misgan gankerZoeba. momsaxurisa da dam­
kveTis urTierTkavSiris gareSe SeuZlebelia 
momsaxureba moxmarebuli – iqnas. 

mesame. SeuZlebelia momsaxurebis Sedegis 
Senaxva, Tu studenti xSirad acdens leqcias, 
igi kargavs leqtoris momsaxurebiT sargeblo­
bis SesaZleblobas, radgan es faseuli aris 
mxolod mecadineobis Catarebis procesSi. 
momsaxurebis Seunaxaoba qmnis misi warmoebis 

1 armstongi g., kotleri f., marketingis safuZv­
lebi, Tb., “universali”, 2005, gv. 320
2 Ciqava l., inovaciuri ekonomika, Tb., “siaxle”, 2006, 
gv. 227-228.
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gansakuTrebul formas, e.w. “momxmareblur war­
moebas”, igulisxmeba, rom momxmarebeli winas­
war ixdis momsaxurebis safasurs. es xdeba ma­
nam, sanam mas miecema SesaZlebloba Seafasos 
Tavisi moTxovnilebis dakmayofilebis done. 
amiT, erTgvarad, vlindeba momxmareblis ndoba 
momsaxurebis mwarmoeblis mimarT. 

meoTxe. SeuZlebelia momsaxurebis  dasawyo­
beba da transportireba, rac ganpirobebulia 
momsaxurebis SeunaxaobiT, xSirad misi aramate­
rialuri formiT da misi ganuyofadobiT mwar­
moeblisagan. 

mexuTe. momsaxurebis xarisxi meryevia, es 
meryeoba xasiaTdeba farTo sazRvrebiT da da­
mokidebulia mwarmoebelTa Sromis xasiaTze (gan­
sakuTrebiT kulturis da xelovnebis dargSi), 
maT kompetenturobaze, komunikabelurobaze, 
keTilganwyobaze, zrdilobaze da sxva pirad 
Tvisebebze, agreTve momsaxurebis SeTavazebis 
droze da adgilze. magaliTad, momsaxurebis 
xarisxi, romelsac sTavazoben am sferos moZ­
ravi sawarmoebi dispersiuli tipis gansaxlebis 
raionebis mosaxleobas,3 Cveulebriv, ufro da­
balia, vidre mudmivad moqmedi sawarmoebis mier 
SeTavazebuli momsaxurebis xarisxi. 

materialuri da aramaterialuri momsaxure­
bis realizaciis saWiroeba qmnis momsaxurebis 
bazars.4 igi arsebobs saqonlis bazarTan erTad 
da mis saxesxvaobas warmoadgens. momsaxurebis 
bazari viTardeba sabazro ekonomikis kanonebiT. 
amasTan, dargis CamoTvlili maxasiaTeblebi gan­
apirobeben gansakuTrebul midgomas am sferoSi 
samewarmeo da marketinguli saqmianobis mimarT. 
es bazari mowodebulia uzrunvelyos sawarmoTa 
da mosaxleobis moTxovnilebebis dakmayofile­
ba momsaxurebaze. 

momsaxurebis bazris ZiriTadi Taviseburebe­
bia: 

_ sabazro procesebis maRali dinamiuroba. es 
ukavSirdeba rogorc momsaxurebaze moTxovnis 
dinamiur xasiaTs (razedac didia drois faqto­
ris zegavlena), aseve miwodebis dinamikas (gan­
pirobebuls momsaxurebis dargobrivi struq­
turis moqnilobiT); 

_ bazris teritoriuli segmentaciis, momsax­
urebis SeTavazebis formebi, moTxovna da 
momsaxurebis sferos sawarmoTa funqcionireba 
damokidebulia konkretuli bazris mier moc­
uli teritoriis maxasiaTeblebze. amitom am 

3 gansaxlebis dispersiuli sistemisaTvis damaxasiaTe­
belia mcire, erTmaneTisgan iseT manZilze dacilebuli 
dasaxlebebi, rac aZnelebs maT Soris urTierTobebs. 
v.qiria, momsaxurebis bazris ganviTarebis geografiuli 
Taviseburebebi, saswavlo universitet “mimis” samec­
niero naSromTa krebuli, Tb., mimi, 2010
4 ekonomikuri Teoria, saxelmZRvanelo. prof. 
g.adeiSvilis da prof r.asaTianis redaqciiT, Tsu, 
“siaxle”, 1998, gv. 277.

SemTxvevaSi ganmsazRvrelia teritoriuli (geo­
grafiuli) kriteriumi; 

_ bazris lokaluri xasiaTi. es Tavisebure­
bac ganpirobebulia teritoriuli specifikiT. 
am faqtoris meoxebiT momsaxurebis bazari iRebs 
mkafio geografiul garSemowerilobas, romlis 
farglebSic xdeba sxvebisgan gansxvavebuli, ma­
gram erTmaneTis msgavsi socialur-ekonomikuri 
maxasiaTeblebis formireba. igi ganTavsebulia 
teritoriuli warmonaqmnebis farglebSi. maTi 
masStabebi SeiZleba sxvadasxvagvari iyos;

_ kapitalis brunvis siswrafe. es ufro 
xanmokle warmoebrivi ciklis Sedegia da war­
moadgens biznesis upiratesobaTagas momsaxure­
bis sferoSi;

_ swrafi reaqcia sabazro koniunqturis 
cvalebadobisadmi. es ganpirobebulia momsax­
urebis Senaxvis, dasawyobebis da transportire­
bis SeuZleblobiT. garda amisa, momsaxure­
bis warmoeba da moxmareba erTmaneTs emTxveva 
drosa da sivrceSi. momsaxurebis es Tavise­
bureba qmnis garkveul siZneleebs samewarmeo 
saqmianobaSi, radgan gadidebul moTxovnebs uy­
enebs bazris analizsa da prognozirebas, zrdis 
riskis xarisxs; 

_ warmoebis specifikuri organizacia. 
momsaxurebas, Cveulebriv, awarmoeben sxva­
dasxva profilis mcire da saSualo sawarmoebi. 
isini mobilurebi arian da SesaZlebloba aqvT 
droulad da moqnilad moaxdinon reagireba sa­
bazro koniunqturis cvlilebebisadmi. amasTan, 
rogorc wesi, isini lokaluri bazris pirobebSi 
ufro efeqturad muSaoben;

_ momsaxurebis gawevis procesis specifika. 
es ganpirobebulia mwarmoeblis piradi kon­
taqtiT momxmarebelTan. aseTi kontaqti, erTis 
mxriv, qmnis pirobebs komunikaciuri kavSiris 
gasafarToveblad, magram meore mxriv zrdis 
moTxovnebs mwarmoeblis profesiuli da kval­
ifikaciuri Tvisebebis, gamocdilebis da misi 
saerTo kulturis mimarT;

_ momsaxurebis diferenciaciis maRali 
xarisxi. es ukavSirdeba momsaxurebaze moTxovnis 
diversifikacias, personifikacias da individu­
alizacias. moTxovnis rTuli struqtura ga­
napirobebs axali, arastandartuli moTxovnis 
warmoSobas. es SeiZleba ganvixiloT rogorc 
momsaxurebis sferoSi inovaciuri saqmianobis 
stimuli, radgan momsaxurebis axali saxeebis 
Zieba permanentuli procesi xdeba. 

_ momsaxurebiTi saqmianobis Sedegebis zog 
SemTxvevaSi gaurkvevloba. es Sedegebi xSirad 
ukavSirdeba mwarmoeblis pirad Tvisebebs. ami­
tom SeuZlebelia misi Sefaseba momsaxurebis 
saboloo moxmarebamde. Tavdapirvelad SeiZle­
ba gamoyenebul iqnas misi gansazRvris arapir­
dapiri meTodebi: komunikaciuri politikis 
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srulyofa, moTxovnis monitoringis sistemis 
ganviTareba da sxva, rac yovelTvis ar iZleva 
sasurvel Sedegebs. 

gamomdinare zemoT aRniSnuldan zogadad 
davaxasiaToT momsaxurebis marketingis princi­
pebi, funqciebi da koncefciebi. 

marketingis principebi momsaxurebis sfer­
oSi tradiciuli marketingis principebis 
analogiuria,5 Tumca SeiniSneba zogierTi 
Taviseburebac.

marketingis yvelaze zogadi principebia: 
iseTi momsaxurebis warmoeba, rac srulad Seesa­
bameba momxmareblis moTxovnilebebs, orienta­
cia warmoebriv-gasaRebiTi saqmianobis saboloo 
Sedegze _ efeqtian realizaciaze da bazris 
garkveuli wilis dauflebaze; pirobebis Seqm­
na moTxovnis kvlavwarmoebisaTvis; inovaciuri 
procesis permanentuloba; socialuri faqtor­
is gaTvaliswineba marketinguli procesis yvela 
etapze. am ukanasknels eniWeba gansakuTrebuli 
mniSvneloba, radgan momsaxurebis sferos sa­
warmoebi uSualod ayalibeben socialur gare­
mos da adamianebis cxovrebis pirobebs. amitom 
TviT momsaxurebis marketingi SeiZleba ganvix­
iloT rogorc socialuri muSaobis gansakuTre­
buli saxe. 

momsaxurebis bazarze Zlierdeba moTxovnis 
cvalebadobisadmi produqciis warmoebisa da 
realizaciis wesebis misadagebis principi. amas 
moiTxovs socialur moTxovnilebaTa da mosax­
leobis msyidvelobiTi unaris cvalebadoba. 

momsaxurebis marketingis ZiriTadi prin­
cipTagania gare efeqtebis gaTvaliswinebis au­
cilebloba. am efeqtebs SeuZliaT arsebiTad 
Secvalon socialuri pirobebi, zogjer ki gav­
lena moaxdinon ekonomikuri da ekologiuri 
procesebis mimdinareobaze. am principis dacva 
gansakuTrebiT mniSvnelovania uaryofiTi gare 
efeqtebis warmoSobis saSiSroebisas (ekologi­
uri wonasworobis darRveva, Seusabmoba mosax­
leobis ganaTlebis donesa da specialistTa 
saWiroebas Soris da sxv.). 

marketinguli saqmianobis mizania maqsimalu­
rad marTvadi gaxdes momsaxurebis warmoebis da 
realizaciis procesi.  

aqedan gamomdinareobs marketingis mTavari 
funqcia – kompleqsuri saqmianoba momsaxure­
bis warmoebisa da gasaRebis mizniT. moralurad 
moZvelebuli momsaxurebis gasaTvaliswineblad, 
bazarze momsaxurebis axal saxeobaTa win wasawe­
vad. am ZiriTadi funqciebis realizacias emate­
ba sxvadasxva funqciebi da saqmianobaTa saxeebi, 
rogorebicaa momsaxurebis bazris Seswavla da 
kvlevis Sedegebis analizi, arsebuli da po­
tenciuri moTxovnis gamovlena, mecnierul-

5  yamarauli s., marketingi, saxelmZRvanelo, Tb., «mec­
niereba”, 2006. gv. 34.

kvleviTi muSaoba momsaxurebis axal saxeobaTa 
warmoebisaTvis, momsaxurebis daproeqtebis da 
warmoebis koordinacia, warmoebisa da gasaRe­
bis dagegmva da dafinansebis wyaroebis Zieba, 
fasobrivi politikis SemuSaveba, momsaxurebaze 
moTxovnis formireba da gasaRebis stimulireba 
sareklamo saSualebebiT, sazogadoebrivi azris 
Camoyalibeba sawarmooTa imijis da momsaxure­
baTa moralurad moZvelebul saxeobaTa mimarT. 

marketingisTvis damaxasiaTebeli sxvadasx­
va funqciebi da saqmianobis saxeebi moiTxoven 
momsaxurebis sferoSi erTiani safuZvlis arse­
bobas. aseT safuZvels SeiZleba qmnides market­
ingis xuTidan erTi Tanamedrove koncefcia. Ti­
Toeuli maTgani iTvaliswinebs sakuTar midgo­
mas momsaxurebis sferoSi mTeli samewarmeo da 
marketinguli saqmianobisadmi. 

marketingis koncefciebi momsaxurebis sfer­
oSi sasaqonlo bazris koncefciebis identuria. 
isini mxolod xazs usvamen momsaxurebis war­
moebis xasiaTs da realizaciis pirobebs: 

momsaxurebis sawarmoTa saqmianobis sruly­
ofis koncefcia.

 arsebiTad igi gulisxmobs rom momxmare­
blebi dainteresdebian momsaxurebiT, Tu igi 
xelmisawvdomia siiafis gamo. am dros sawarmoTa 
xelmZRvanelobis amocanaa warmoebis ekonomi­
kuri efeqtianobis amaRleba, radgan amiT eqm­
nebaT SesaZlebloba Seamciron fasebi momsax­
urebaze. aseTi koncefcia sruliad gamarTle­
bulia, zogjer ki erTaderTi SesaZlebeli vari­
antia mosaxleobis dabali gadaxdis unarianobis 
SemTxvevaSi, rodesac mwiri fuladi Semosavali 
saSualebas ar aZlevs momxmarebels aanazRau­
ros ZviradRirebuli momsaxureba. 

momsaxurebis srulyofis koncefcia 
momxmarebeli upiratesobas aniWebs maRali 

xarisxis momsaxurebas. es koncefcia gamoiyeneba 
maSin, rodesac momsaxurebis moxmarebas regu­
laruli xasiaTi aqvs. misi gamoyenebis magali­
Tia Sou-biznesis sfero, sadac momxmarebels 
SeuZlia SemoTavazebuli momsaxurebis mox­
mareba erTjer an mravaljer. am dros, Tundac 
SezRuduli gadaxdisunarianobis drosac, momx­
marebeli anazRaurebs ZviradRirebul momsax­
urebasac. 

momsaxurebis srulyofis koncefcia miz­
anSewonilia maRali individualuri moTxovnis 
pirobebSi, rodesac arsebobs momxmarebelTa 
nawili, romelic saWiroebs maRali xarisxis 
konkretul momsaxurebas. am dros mniSvnelova­
nia momxmarebelTa gadaxdis unarianobis sworad 
Sefaseba. 

komerciuli saqmianobis intensifikaciis 
koncefcia 

 am koncefciis gamoyeneba eyrdnoba mtkice­
bas, rom momxmarebels momsaxurebis garkveu­
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li saxis mimarT ar eqneba moTxovna, Tu mas ar 
aReZvreba interesi stimulirebis sxvadasxva me­
TodebiT. isini tradiciuli meTodebis gamoy­
enebasTan erTad, rogoricaa piradi gayidva, 
reklama masmediis saSualebebSi, Sexvedrebi 
momxmareblebTan da a.S., gamoiyeneba sazoga­
doebis keTilsasurveli ganwyoba sawarmoos 
mimarT, misi imiji. vinaidan momsaxurebis sawar­
mo gamoirCeva Tavisi produqciis specifikiT, 
am sawarmos xelmZRvaneloba yovelTvis unda 
zrunavdes imijis asamaRleblad. momxmarebelTa 
azri mwarmoeblis keTilsindisierebaze, konkre­
tul bazarze misi prestiJis Sesaxeb mniSvnelo­
vani instrumentebia sawarmos mier bazris da­
saufleblad. 

tradiciuli marketingis koncefcia. 
momsaxurebis sferos sawarmo specialuri 

kvlevebis meSveobiT avlens miznobrivi bazris 
momxmarebelTa moTxovnilebebs, axdens maTi 
qcevis prognozirebas, gansazRvravs potenciur 
moTxovnilebebs da uzrunvelyofs maT SesaZlo 
dakmayofilebas. 

socialur-ekonomikuri marketingis koncef­
cia 

am koncefciis realizaciisaTvis momsaxure­
bis bazarze keTilsasurveli wanamZRvrebia;

jer-erTi momsaxurebis sawarmoTa saqmiano­
bis socialuri mimarTuleba qmnis pirobebs sa­
zogadoebrivad mniSvnelovani mravali amocan­
is gadasawyvetad. am sferoSi saqmianoba gamo­
dis rogorc mosaxleobis cxovrebis pirobebis 
gaumjobesebis faqtori. am TvalsazrisiT igi 
yovelTvis pasuxobs sazogadoebriv interesebs. 

meoTxe, socialur-eTikuri marketingis el­
ementebi, romlebic ayalibeben mewarmeebSi so­
cialur pasuxismgeblobas da eTikur princi­
pebs, warmoadgenen sazogadoebaSi sawarmoTa im­
ijis formirebis amosaval faqtors. amis gareSe 
SeuZlebelia momsaxurebis bazarze efeqtiani 
saqmianoba. 

mesame, aramwarmoeblur sferoSi arsebobs 
aramomgebiani seqtori. aseTi sawarmoebis saqmi­
anoba yovelTvis igeba socialur-eikur princi­
pebze da es principebi ganixileba rogorc so­
cialuri marketingis erT-erTi saxe. 

momsaxurebis marketingis CamoTvlili kon­
cefciebi biznesis da marketingis strategiis 
SerCevis safuZvelia. am strategiaTa reali­
zacia xdeba sxvadasxvagvari momsaxurebis war­
moebis da realizaciis procesSi. 
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