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rekreaciis gamoyenebis ekonomikuri zegavlenis gazomva

besik barkalaia, stu-s profesori
nino SafaTava,stu-s doqtoranti

reziume

rekreaciis gamoyenebis ekonomikuri zemoq-
medebis Sefaseba sadac rekreantTa mier gaweu-
li xarjebis ekonomikuri zemoqmedebis gasaan-
gariSeblad gamoyenebul iqna multiplikatori. 
rekreaciis multiplikatori – es aris erT-er-
Ti ekonomikuri maCvenebeli, kerZod, warmoebis, 
Semosavlis an dasaqmebis cvlilebis Tanafar-
doba rekreantTa xarjebis cvlilebasTan. aq 
warmodgenil rekreaciis koeficientze unda 
gamravldes rekreantTa mier gaweuli xarjebi. 
warmoebis saerTo cvlilebebis Sesafaseblad 
gamoiyenebul unda iqnas warmoebis multiplika-
tori. saerTo Semosavlebis cvlilebaTa Sesafa-
seblad sxva koeficienti, romelzec aseve unda 
gamravldes rekreantTa mier gaweuli xarjebi. 
rekreantTa xarjebis Semosavlebze, dasaqme-
baze da importze zemoqmedebis Sesafaseblad 
Semotanil iqna 1971 wels amerikeli ekono-
mistebis arCeris da ouenis mier SemuSavebuli 
multiplikatoris gaangariSebis modeli. mul-
tiplikatoris mniSvneloba gansxvavebulia adg-
ilobrivi ekonomikisa da misi sxvadasxva seq-
toris sameurneo urTierTkavSirebis xasiaTze 
damokidebulebiT. politikisa da dagegmvis Se-
muSavebisaTvis Semosavlebis multiplikatori 
yvelaze faseulia, vinaidan is uzrunvelgvyofs 
erovnuli Semosavlisa da misi cvlilebebs in-
formaciiT manamde, vidre iwarmoeba produqcia 
da saqonelbrunva.

multiplikatorebis dawvrilebiTi analizi 
warmoebs erovnul da regionul doneze saxelm-
wifo da kerZo seqtoris mier ganxorcielebuli 
investiciebis efeqtianobis analizis mizniT, 
agreTve ekonomikis sxvadasxva seqtorebTan Se-
darebiT rekreaciis sxvadasxva saxeebis zemoq-
medebis SefardebiTi sidideebis Sesaswavlad da 
Sesamowmeblad.

sakvanZo sityvebi: rekreacia. ekonomika. 
zemoqmedeba. Sefaseba. rekreantebi. gaangariSe-
ba. multiplikatori. warmoeba. Semosavlebi. 
dasaqmeba. xarjebi. Ggadasaxadebi. cikli. mox-
mareba. efeqtianoba.

Summary
Measuring the Economic Impact 

of Using Recreation 

Measuring the economic impact of using recreation 
by using a multiplier for calculation of the costs borne by 
the holiday-makers. Recreation multiplier - this is one of 
the economic indicators, namely, correlation of produc-
tion, income-generation or employment variations with the 
variations in the costs borne by the holiday-makers. The 
costs borne by the holiday-makers shall be multiplied by 
the recreation coefficient presented here. In order to evalu-
ate the overall variations to the production the production 
multiplier shall be used. The overall income variations are 
evaluated by other coefficient which shall be used for mul-
tiplication of costs borne by the holiday-makers. For meas-
uring the impact of the costs borne by the holiday-makers 
upon the income generation, employment and imports, in 
1971 American economists Archer and Owen introduced a 
model of multiplier calculation. The meaning of the multi-
plier differs depending on the character of business interre-
lation between local economy and its different sectors. The 
multiplier is most valuable tool for policy development and 
planning, as it provides information on domestic revenues 
and the variations thereto before the product is produced 
and circulated.  

The detailed analysis of the multiplier is made at na-
tional and regional levels with regards to the assessment 
of effectiveness of the investments made by public and 
private sectors, as well as for study and monitoring of the 
relative magnitude of impact by different types of recrea-
tion compared to other economic sectors.

ZiriTadi teqsti

rekreaciis gamoyenebis ekonomikuri zemo-
qmedebis Sefaseba efuZneba rekreantTa (adami-
anebi romlebic iyeneben bunebriv-rekreaciul 
resursebs dasvenebisa da Zalebis aRdgenisaTvis 
bunebriv-rekreaciul adgilebSi) mier gaweul 
xarjebs. aq mniSvnelovania ganxilul iqnas 
ekonomikis sxvadasxva aspeqtebi, romlebic gan-
icdis rekreantTa mier gaweuli xarjebis zemo-
qmedebas.

rekreantTa mier gaweuli xarjebis ekonomi-
kuri zemoqmedebis gaangariSeba warmoebs mul-
tiplikatoris daxmarebiT. ramdenadac adgilo-
brivi, rekreaciuli sawarmoebi (kurortebi, 
samonadireo meurneobebi, erovnuli parkebi) 
damokidebulni arian sxva mommaragebel sawar-
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moebze, rekreaciul adgilebSi rekreantTa xar-
jebis nebismieri cvlileba Tavis mxriv iwvevs 
Semosavlebis, dasaqmebis, gacvliTi kursisa da 
ekonomikis warmoebiT doneze Sesabamis cvlile-
bebs.

rekreaciis multiplikatori – es aris erT-
erTi ekonomikuri maCvenebeli, kerZod, warmoeb-
is, Semosavlis an dasaqmebis cvlilebis Tana-
fardoba rekreantTa xarjebis cvlilebasTan. 

arsebobs raRac koeficienti, razedac unda 
gamravldes rekreantTa mier gaweuli xarjebi. 
warmoebis saerTo cvlilebebis Sesafaseblad 
gamoiyeneba warmoebis multiplikatori. saerTo 
Semosavlebis cvlilebaTa Sesafaseblad gamoi-
yeneba sxva koeficienti, romelzec aseve unda 
gamravldes rekreantTa mier gaweuli xarjebi.

rekreantTa mier gaweuli Tavdapirveli xar-
jebi miemarTeba rekreaciul sawarmoebSi rom-
lebic uSualod emsaxurebian rekreantebs. Sem-
dgom rekreaciuli sawarmoebi xarjaven Tanxebs 
saidanac, fulis garkveuli nawili gadis ekono-
mikuri brunvidan sxvadasxva saxis importuli 
saqonlis SesaZenad, romelsac rekreantebi adg-
ilze moixmaren. is Tanxa, romelebic rekrean-
tebis mier am saxis saqonlisa da momsaxurebi-
sTvisaa daxarjuli, SemdgomSi ar monawileobs 
ekonomikuri saqmianobis generirebaSi. amitom, 
fulis raodenoba romelic aqtiurad ganicdis 
cirkulacias adgilobriv ekonomikaSi, am Tanx-
is odenobiT mcirdeba. darCenili Tanxa gamoi-
yeneba adgilobrivi saqonlisa da momsaxurebis 
SesaZenad, Sromis asanazRaureblad, sxadasxva 
mosakreblebisa da gadasaxadebis dasafaravad. 
xarjvis yovel ciklSi fulis garkveuli nawili 
Semosavlebis saxiT (xelfasi, mogeba da a.S.) il-
eqeba mosaxleobaSi. am fulis garkveuli nawi-
li Tavis mxriv izogeba da wyvets ekonomikaSi 
brunvas. Semosavlis garkveuli nawili romelic 
ar grovdeba, SesaZloa daixarjos importuli 
produqtis SesaZenad an gadasaxadebis saxiT Se-
vides saxelmwifo biujetSi. amgvarad, Semosav-
lebi mcirdeba da yovel ciklSi ekonomikuri 
sistemidan adgili aqvs fuladi kapitalis ga-
Jonvas. rekreantTa xarjebis xelSewyobiT ki 
ekonomikuri saqmianobis Semdgomi generirebis 
Sedegad darCenili Semosavlebi didi moculo-
biT ixarjeba.

aqve, saWiroa aRiniSnos multiplikatoris 
aqseleratorisagan gansxvaveba. pirveli war-
moadgens axali investiciebis Tanafardobas 
warmoebisa da Semosavlebis zrdasTan, xolo 
meore – Tanafardobaa damatebiTi moxmarebisa 
warmoebisa da Semosavlebis zrdasTan. 

maTematikurad samomxmareblo xarjebis mul-
tiplikatori Semdegi formuliT gamoisaxeba

KK = 1 / 1 - MPC
sadac, MPC - moxmarebisadmi zRvruli 

midrekilebaa;
1 – MPC – dazogvisadmi zRvruli 

midrekileba.
rekreantTa xarjebis Semosavlebze, dasaqme-

baze da importze zemoqmedebis Sesafaseblad 
SemuSavebulia multiplikatoris gaangariSebis 
sxvadasxva modelebi. erT-erTi aseTi modeli 
SemuSavebul iqna 1971 wels amerikeli ekono-
mistebis arCeris da ouenis mier, romelic Sem-
degnairad gamoiyureba:

             

        
sadac, 
j - rekreantTa kategoria, j = 1……..,N;
i - rekreaciul sawarmoTa saxeebi, i = 

1……..,n;
j - xarjebis xvedriTi wili, romelic ganx-

orcielda j-uri kategoriis rekreantTa mier 
saerTo xarjebSi;

Kij - xarjebis xvedriTi wili, romelic 
ganxorcielda j-uri kategoriis rekreantTa  
mier i-uri tipis biznesis  meSveobiT;

Vi - pirdapiri da arapirdapiri Semosavle-
bi, romelic generirebulia xarjebis erTeu-
liT da romelic ganxorcielda i-uri tipis 
biznesis  meSveobiT;

Xi – adgilobriv mcxovrebTa xarjebis 
xvedriTi wili saerTo samomxmareblo xar-
jebSi, romelic ganxorcielda i-uri tipis 
biznesis  meSveobiT;

Zi – wili Xi-dan romelic miekuTvneba 
Sesaswavl zonas.

multiplikatoris mniSvnelobis Sefaseb-
isas saWiroa ara marto meTodikis, aramed 
multiplikatoris saxis SerCeva. multip-
likatoris yoveli saxe asrulebs Tavis 
specifikur funqcias.

gayidvis multiplikatoriT gaizomeba 
biznesis damatebiTi brunva, romelic war-
moiSoba rekreantTa xarjebis zrdis Sedegad.

warmoebis multiplikatoriT gaizomeba 
ekonomikaSi produqciis damatebiTi warmoeb-
is moculoba, romelic warmoiSoba rekreant-
Ta danaxarjebis zrdis xarjze.

zemoT miTiTebul or saxes Soris prin-
cipuli gansxvaveba mdgomareobs imaSi, rom 
warmoebis multiplikatorSi yvela yidva-gay-
idva ar aris dakavSirebuli mimdinare war-
moebasTan. magaliTad, zogierTi gayidvebi 
warmoebs maragebis Semcirebis xarjze.

arsebobs kidev erTi midgoma (xarjebi-
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gamoSveba) multiplikatoriT Sefasebisa, 
romelic nawilobriv wonasworobis princip-
ze dafuZnebuli winandeli modelebisagan 
gansaxvavebiT eyrdnoba saerTo wonasworo-
bis princips. am principis Tanaxmad rekreaci-
uli adgilebis ekonomika warmodgenilia 
matriculi formiT cxrilis daxmarebiT. 
xarjebis cvileba romelic ganpirobebulia 
rekreantTa xarjebiT, ganisazRvreba Semdegi 
formuliT:

DP = B(I - KA)-1  DT

sadac, 
P– xarjebi;
B– danaxarjTa koeficientebis matrica, B 

= m x n;
I – identurobis matrica (elementarul 

algebraSi I=1); 
K – matrica, romelSic diagonalze ar-

sebuli sidideebi asaxaven  konkurentuli 
importis dones, romelic dakavSirebulia 
ekonomikis yovel seqtorTan da romelic 
A matricasTan mimarTebaSi Sida gamoSvebis 
komponents amcirebs saWiro raodenobiT;

 A – ekonomikaSi dargTaSorisi garigebeb-
is matrica;

T – rekreantTa xarjebi.

aRniSnuli meTodi SeiZleba gamoyenebul 
iqnas rekreantTa xarjebis zrdiT gamowveu-
li dasaqmebis cvlilebebis gamosaTvlelad. 
aseT SemTxvevaSi modeli iRebs Semdeg saxes:

 DL = E(I - KA)-1  DT
sadac, 
L – dasaqmebis done;	
E – dasaqmebis koeficientTa matrica, E = 

m x n.
Semosavlebis multiplikatori gansaz-

Rvravs damatebiT Semosavlebs (xelfasi, sai-
jaro gadasaxadi, procentuli sargebeli da 
mogeba), romelic warmoiSoba ekonomikaSi re-
kreantTa xarjebis Sedegad.

dasaqmebis multiplikatori gansazRvravs 
samuSao adgilTa raodenobas, romelic mi-
iReba rekreantTa damatebiTi xarjebis Sede-
gad.

multiplikatoris gaangariSebis arsebul 
modelebs axlavs garkveuli nakli, romlis 
praqtikulad gamosworeba SesaZlebelia.

SezRudvebi, dakavSirebuli miwodebis 
araelastiurobasTan, SeiZleba Semaferxebel 
faqtorad iqces saWiro raodenobis xarisxis 
saqonlisa da momsaxurebis miwodebis dros 
rekreantTa xarjebis zrdis SemTxvevaSi. ro-
gorc zemoT aRiniSna, Tu Warbi moTxovna ar 

kmayofildeba adgilobrivi warmoebiT, maSin 
rekreantTa damatebiTi xarjebi warmoSobs 
inflaciur process da arasakmarisad arse-
buli saqonlisa da momsaxurebis importire-
ba gardauvali xdeba. yovelive amis gamo 
multiplikatoris sidide mcirdeba.

multiplikatoris mniSvneloba gansxvave-
bulia adgilobrivi ekonomikisa da misi sxva-
dasxva seqtoris sameurneo urTierTkavSire-
bis xasiaTze damokidebulebiT. politikisa 
da dagegmvis SemuSavebisaTvis Semosavlebis 
multiplikatori yvelaze faseulia, vinaidan 
is uzrunvelgvyofs erovnuli Semosavlisa 
da misi cvlilebebs informaciiT manamde, 
vidre iwarmoeba produqcia da saqonelbrun-
va.

multiplikatorebis dawvrilebiTi anali-
zi warmoebs erovnul da regionul doneze 
saxelmwifo da kerZo seqtoris mier ganxor-
cielebuli investiciebis efeqtianobis ana-
lizis mizniT, agreTve ekonomikis sxvadasxva 
seqtorebTan SedarebiT rekreaciis sxvadasx-
va saxeebis zemoqmedebis SefardebiTi sidi-
deebis Sesaswavlad da Sesamowmeblad.
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