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saqarTvelos turistuli bazris ganviTarebis done 

da mdgradi zrdis mimarTulebebi
marina metreveli, stu-s profesori

irina gogoriSvili, Tsu-s asoc. profesori

reziume

turizmis ekonomikuri politika saWiroebs 
sistemuri midgomis safuZvelze SemuSavebasa da 
mdgradi ganviTarebis koncefciaze dafuZvne-
bas. 

kvlevis miznia arsebuli SesaZleblobebis 
gamoyenebis safuZvelze davaxasiaToT saqarT-
velos turistuli bazari, misi ganviTarebis 
done da mdgradi zrdis mimarTulebebi. kvlevis 
meTodebad gamoyenebul iqna: sistemuri midgoma 
dargis gafarToebis Sedegebis Sefasebisadmi, 
iduqciisa, deduqciisa da statistikis meTode-
bi. 

naSromSi mocemulia ori cxrili, romelTa 
monacemebis gaanalizebis safuZvelze dadge-
nilia, rom saqarTvelos turistul bazarze 
SeimCneva Semdegi tendenciebi:

Tu ar CavTvliT 2009 da 2012 wlebs saqarT-
velos turistuli bazari ganuxrelad far-
Tovdeba;    

2013 wels moqmedi turistuli saagentoebisa 
da samogzauro biuroebis raodenoba yvelaze 
warmatebul 2011 welTan SedarebiT Semcirda 
9%-iT. amave dros miuxedavad sawarmoTa raode-
nobis absoluturi Semcirebisa deklarirebuli 
monacemebiT brunvis saerTo moculoba gaiz-
arda 13%-iT da cvlilebam 36.4 milioni lari 
Seadgina;

saqarTvelos turistul bazarze monawile 
sawarmoTa Soris brunvis zrdis maRali tempi 
aRiniSneba saSualo da mcire sawarmoebSi;

mcire sawarmoTa swrafi da upiratesi zrda 
2008 wlis saomar moqmedebaTa Semdgom ganxor-
cielda da ukavSirdeba: saqarTvelos turizmis 
bazarTan dakavSirebul cvlilebebsa da msxvil 
da saSualo sawarmoebTan SedarebiT, riskebis   
dabal dones. 

sakvanZo sityvebi: turizmis ekonomikuri 
politika, turistuli produqti, brunvis 
moculoba, konkurentunarianoba, turistuli 
bazari.

Summary
Developmental Level of Georgian Tourism Market and 

Trends of its Sustainable Development
The tourism economic policy is to be developed based 

on the systemic approach and is to be based on the concept 
of sustainable development, meaning the improvement of 
the efficiency of the use of the existing potential, i.e. in-
tense branch development. 

The goal of our study is to describe the Georgian tour-
ism market, its developmental level and trends of its sus-
tainable development by using the existing possibilities 
(we mean the lack of information and reliability about the 
study object). The following were used as the methods of 
the study: systemic approach to the evaluation of the re-
sults of the branch expansion and induction, deduction and 
statistical methods. 

The paper gives tables evidence the following trends in 
the Georgian tourism market:

•	 If not considering the years of 2009 and 2012, the 
Georgian tourism market is characterized by sustainable 
expansion.

•	 The number of the tour and travel agencies oper-
ating in 2013 decreased by 9% as compared to 2011, the 
most successful year for tourism in Georgia (the number 
of large companies did not change, the number of medium 
businesses decreased by 9 and that of small businesses  
decreased by 27). At the same time, despite absolute re-
duction in the number of businesses, as the declared data 
suggest, the total turnover increased by 13% yielding the 
difference of 36,4 million Gel (as calculated by using the 
data of Tables 1 and 2);

•	 The high rate of increase in the turnover of the 
companies operating on the Georgian tourism market is 
typical to medium and small businesses (the turnover with 
large companies in 2013 as compared to 2006, increased 
by 130%, while the same indicator amounted to 248% for 
medium businesses and 1575% for small businesses). 

•	 Rapid and advantageous development of small 
businesses was the case after the military actions in Geor-
gia in 2008 and is mostly caused by the changes in the 
Georgian tourism market and low risks as compared to 
large and medium businesses. 

* * * * * *
turizmis ekonomikuri politika saWiroebs 

sistemuri midgomis safuZvelze SemuSavebasa 
da mdgradi ganviTarebis koncefciaze dafuZ-
vnebas. yovelive es gulisxmobs arsebuli po-
tencialis gamoyenebis efeqtianobis zrdas 
- dargis intensiur ganviTarebas. aRniSnulma 
procesebma SesaZlebelia seriozuli ziani mi-
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ayenos garemos, rac turizmis ganviTarebis 
politikis miznebis bunebis dacvis politikis 
miznebTan konfliqts ganapirobebs. aRniSnul 
mizanTa konfliqti ki sabolood orive poli-
tikis ganxorcielebas Seaferxebs. procesebi am 
mimarTulebiT rom ar warimarTos aucilebelia 
turistuli bazris mikro da makroekonomikuri 
aspeqtebis siRrmiseuli Seswavla da miRebuli 
codnis safuZvelze ekonomikur-politikuri 
gadawyvetilebebis miReba.

saqarTvelos turistuli bazris daxasiaTe-
basTan dakavSirebiT unda aRvniSnoT, rom em-
piriuli masala, romelic mecnierebsa da ekono-
mikuri politikis gamtareblebs sWirdebaT 
erTob mwiri da sruliad aradamakmayofile-
belia. miuxedavad struqturebisa, romlebsac 
evalebaT am masalis mogroveba da damuSaveba, 
dRes arsebuli turizmis rogorc ekonomikis 
mniSvnelovani dargis statistika kritikas ver 
uZlebs. SeuZlebelia moipovo masala turistu-
li kompaniebis  mier  turproduqtis nairsaxe-
obis, raodenobis, xarisxis, samuSao adgilebis, 
zrdis tendenciebis, investiciebis efeqtiano-
bis, fasebis, produqtis Rirebulebisa  da sxva 
maCveneblebis Sesaxeb, romelTa safuZvelze 
unda SemuSavdes, rogorc mikroekonomikuri, 
aseve makroekonomikuri politika.

Cveni kvlevis miznia arsebuli SesaZle-
blobebis gamoyenebis safuZvelze (vgulisxmobT 
sakvlevi obieqtis Sesaxeb arsebuli informaci-
is simciresa da mis sandoobis dones) davaxasi-
aToT saqarTvelos turistuli bazari, misi gan-
viTarebis done da mdgradi zrdis mimarTulebe-
bi. kvlevis meTodebad gamoyenebul iqna: siste-
muri midgoma dargis gafarToebis Sedegebis Se-
fasebisadmi, iduqciisa, deduqciisa da statis-
tikis meTodebi.  kvlevis procesSi gamoviyeneT 
saqarTvelos statistikis erovnuli samsxurisa 
da calkeuli turkompaniebis mier mowodebuli 
masalebi.

haagis deklaracia turizmis Sesaxeb aRiarebs 
turizmis axal gansakuTrebul rols msoflio 
xalxebis cxovrebis donisa da xarisxis mniS-
vnelovan zrdaSi, amave dros xazgasmiT unda 
aRvniSnoT, rom saerTaSoriso mSvidobis dam-
yarebisa da kulturaTa globalizaciis Tval-
sazrisiT turizmi is qmediTi Zalaa, romelsac, 
ganviTarebis Sedegebis mixedviT, ver cvlis 
msoflio ekonomikis verc erTi dargi.

aRsaniSnavia agreTve, rom turizmi rogorc 
ekonomikis dargi  da momsaxurebis sferos mniS-
vnelovani Semadgeneli mWidrod ar ukavSirdeba 
qveyanaSi arsebul usafrTxoebisa da ekonomi-
kuri ganviTarebis dones. am mosazrebis gaazre-
bis gamartivebis mizniT mogaxsenebT, rom qveya-
naSi arsebuli situacia (ekonomikuri ganviTare-
bis done, usafrTxoebis mdgomareoba, politi-

kuri mdgradoba da sxva) ZiriTadad masobrivi 
turizmis ganviTarebaze zemoqmedebs, xolo rac 
Seexeba turizmis sxva saxeobebis ganviTarebas 
aq Cven xelSemwyobi da riskfaqtorebi maTi ar-
sebobis mdgradobis mixedviT unda ganvixiloT.

xelSemwyob faqtorebSi vgulisxmobT: tu-
rizmis infrastruqturas, romelic sakmaod 
mravalferovania da, rogorc zogadad qveyanaSi 
arsebul sawarmoo faqtorebs, aseve (da ufro 
metadac) specifikur faqtorebs vgulisxmobT. 
specifikur faqtorebs Soris aqcentirebulia, 
erTi SexedviT, zRvruli maxasiaTeblebi, ro-
goricaa: qveynis sociumis RirebulebaTa sis-
tema romelic uSualod kulturasa da socioe-
kologiur sakiTxebs ukavSirdeba. zogadad, tu-
rizmis sakiTxebis kvlevis procesSi tradiciul 
midgomaTa garda bolo periodSi aRsaniSnavia ax-
ali midgoma, romelic kompleqsurobas gulisx-
mobs. am SemTxvevaSi mxedvelobaSi gvaqvs erTi 
SexedviT tradiciulad turizmTan aradakavS-
irebuli sakiTxebis rolis zrdas.

XX saukunis 90-iani wlebidan menejmentis Te-
oriaSi mkvidrdeba axali mimarTuleba - e.w. mar-
ketinguli menejmenti, romelic turproduqtis 
sawarmoebis biznes-inJineringSi mikroekonomi-
kuri politikis mTavar miznad turproduqtebis 
momxmarebelTa moTxovnilebaTa dakmayofilebas 
miiCnevs.

marketinguli menejmentis koncefciis safuZ-
velze SesaZlebelia warmovadginoT bazarze 
momqmedi turistuli firmis (sawarmos) mier 
turistuli produqtis Seqmnisa da Semdgom misi 
realizaciis procesis mizez–Sedegobrivi kav-
Sirebis marketinguli menejmentis sqema (sqema 
#1).

sqemaze mocemulia turistuli biznesis gan-
viTarebis procesSi firmebis mier turproduq-
tis uwyveti wrebrunvis ganxorcielebis Sesa-
Zlebloba. aRniSnuli sqemiT ganxorcielebuli 
wrebrunvis yovel etapze turproduqtis an 
misi Semadgeneli komponentebis moZraobis mima-
rTuleba (mizez-Sedegobrivi kavSirebi) isrebi-
Taa naCvenebi.

sqemis marcxena nawilSi pirveli etapi 
gviCvenebs marketingul gamokvlevas, romel-
ic warmoadgens mniSvnelovan rgols bazarze 
gasvlis sistemis SemuSavebaSi. marketinguli 
gamokvlevis mTavari amocanaa firmis realuri 
SesaZleblobebis gamovlena turistuli momsax-
urebis bazarze. es realuri SesaZleblobebi 
erTi mxridan ganisazRvreba bazarze Seqmnili 
situaciiT (koniunqtura), meore mxridan ki 
firmis teqnologiuri, finansuri, sakadro da 
organizaciuli potencialiT. sabazro gamokv-
levis mizans warmoadgens im moTxovnebis 
Seswavla, romelic axasiaTebs firmisaTvis sain-
tereso turproduqts. amasTan mniSvnelovania 
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ara marto im donis da moTxovnis gamovlena, 
romelic aris gamokvlevis momentSi, aramed am 
maCveneblebis dadgena samomavlo perspeqtivaSi. 
mniSvnelovani problema, romelic Cndeba ko-
niunqturuli samuSaos dasawyisSi aris infor-
maciuli uzrunvelyofa, turistuli bazris 
mdgomareobis monacemebi, fasebis done da a.S.

 sqema #1
turistuli sawarmos marketinguli menejmenti sqema

wyaro: m. metreveli, disertacia „turizmis Tanamedrove 
mdgomareoba damisi ganviTarebis perspeqtivebi 

saqarTveloSi“, 2001

saqarTveloSi turizmis dargis konkuren-
tunarianobis amaRlebisaTvis mniSvnelovan in-
formacias gvawvdis mogzaurobisa da turizmis 
konkurentunarianobis indeqsis gamoangariSe-
ba. am indeqsis dadgenisaTvis maCveneblebsa da 
maxasiaTeblebs saqarTveloSi moqmedi saer-
TaSoriso organizaciebi axorcieleben. cxadia 
es mdgomareoba aradamakmayofilebelia, rad-
gan am procesSi qarTveli specialistebisa da 
eqspertebis monawileoba erTob SezRudulia. 

saqarTvelos turistuli bazris dRevandeli 
mdgomareobis ganxilvisas ikveTeba (Tu ar CavT-
vliT 2009 da 2012 wlebs) saqarTvelos turis-
tuli bazari ganuxrelad farTovdeba. naSromSi 
mocemulia ori cxrili, romelTa monacemebis 
gaanalizebis safuZvelze saqarTvelos turis-
tul bazarze SeimCneva Semdegi tendenciebi:

1. saqarTvelos turistul bazarze 2013 wlis 
monacemebiT funqcionirebs: 42 msxvili, 22 saSu-
alo da 313 mcire turistuli sawarmo (sabaziso 
periodad aRebulia 2006 weli). 2013 wels moq-
medi turistuli saagentoebisa da samogzauro 
biuroebis raodenoba, yvelaze warmatebul 2011 
welTan SedarebiT, Semcirda 9%-iT (msxvil sa-
warmoTa raodenoba igive darCa, saSualo sawar-
moebi Semcirda 9, xolo mcire biznesi Semcirda 
27 erTeuliT. (gamoangariSebulia mocemuli №1 
cxrilis monacemTa safuZvelze).

cxrili №1
moqmedi turistuli saagentoebisa da samog-

zauro biuroebis raodenoba sawarmoTa zomis 
mixedviT  (2006-2013 ww)

ww. turistuli 
sawarmoebi	

msxvili sawarmo saSualo sawarmo mcire sawarmo

raod. cvlileba

(zrda)

2006 
welTan 

SedarebiT

%-Si

raod. cvli-

leba

2006 
wel-
Tan 
Seda-
rebiT 
%-Si

cvlileba

wina 
welTan 

SedarebiT

%-Si

raod. cvli-
leba

2006 
wel-Tan 
Seda-

rebiT 
%-Si

cvli-

leba

wina 
welTan 

SedarebiT

%-Si

raod. cvli-

leba

2006 
wel-

Tan 
Sedare-

biT 
%-Si

cvli-
leba

wina 
wel-

Tan 
Seda-
rebiT

%-Si

2006 114  100% 25   100% 14  100% 75     100%       

2007 124 9% 26 4%   4% 22 57%      57%   76 1% 1%

2008 137 10% 30 20%   15% 22 57%    0% 85 13% 12%

2009 248  118% 28 12%  -7%  321 29%   45% 188  151% 121%

2010 351 141% 30   20%   7% 351  50%   9% 2862 80%  52%

2011 413 262% 42 68%   40% 311 21%  -11% 3403 53%  19%

2012 361 216% 35 40%   -17% 321 29%    3% 2942 91% -14%

2013 377  231% 42 68%   20% 22 57%      -31% 313 316% 6%

wyaro: cxrili Sedgenilia avtorTa mier saqsta-
tis 2013 wlis masalebis safuZvelze.

2. saqarTvelos turistul bazarze monawile 
sawarmoTa Soris brunvis zrdis maRali tempi 
aRiniSneba saSualo da mcire sawarmoebSi (2013 
wels 2006 welTan SedarebiT brunva gaizarda 
msxvil sawarmoebSi 130%-iT, saSualo sawar-
moebSi 248%-iT, xolo mcire sawarmoebSi 1575%-
iT).

anu, miuxedavad sawarmoTa raodenobis abso-
luturi Semcirebisa deklarirebuli monaceme-
biT brunvis saerTo moculoba gaizarda 13%-iT 
da cvlilebam 36.4 milioni lari Seadgina (gamo-
angariSebulia №2 cxrilis monacemTa safuZv-
elze). 

cxrili №2 
turistuli saagentoebis da samogzauro biuroebis 

brunvis moculoba (deklarirebuli monacemebi)(mln. lari)

turistuli sawarmoebis

brunvis moculoba

msxvili sawarmo saSualo sawarmo mcire sawarmo

mln. 
lari

sul

cvli-

leba

2006 
welTan 
SedarebiT

%-Si

cvli-
leba

wina 
welTan 
SedarebiT

%-Si

mln. 
lari

sul

cvli-

leba

2006 
welTan 
Seda-

rebiT

%-Si

cvli-
leba

wina 
welT-
an 
Sedar-
ebiT

%-Si

mln. 
lari

sul

cvli-

leba

2006 
wel-

Tan 
Seda-
rebiT

%-Si

cvli-

leba

wina 
wel-

Tan 
Sedar-
ebiT

%-Si

mln. 
lari

sul

cvli-

leba

2006 
wel-

Tan 
Seda-
rebiT

%-Si

cvli-
leba

wina 
welT-
an 
Sedar-
ebiT

%-Si

2006 116,8 100% 104.7 9.6 2.4

2007 160,0 37% 37% 139.3 33% 33% 14.3 49% 49% 6.4 167% 167%

2008 165,1 41% 3% 137.8 32% -1% 22.3 132% 56% 5.0 108% -22%

2009 147,5 26% -11% 116.6 11% -15% 22.0; 129% -1% 8.9 271% 78%

2010 173,9 49% 18% 121.9; 16% 4,5% 32.0 233% 45% 20.0 733% 125%

2011 277,6 138% 60% 198.6 90% 63% 48.5 405% 52% 30.4 167% 52%

2012 257,4  120% - 7% 191.5 82% -3% 41.4 331% -2% 24.6 925% -19%

2013 314 169% 22% 240.3 130% 25% 33.4 248% -19% 40.2 1575% 63%

IVკვ. 80,2 -31% -69% 56.1 -46% -70% 14.7 53% -64% 9.3 288% -62%

Iკვ. 51.3 -56% -80% 36.2 -65% -81% 5.2 -46% -87% 10.0 317% 8%

IIკვ. 75,3 -35% -70% 56.8 -48% -70% 5.8 -40% -86% 12.7 429% 27%

IIIკვ. 107,1 -8% -58% 91.2 -13% -52% 7.7 -20% -81% 8.2 242% -35%
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wyaro: cxrili Sedgenilia avtorTa mier 
saqstatis masalebis safuZvelze

2011 wels 139 saqarTvelos konkurentu-
narianobis indeqsiT 73 adgili uWiravs, Sesa-
bamisad, ukeTesi maCvenebeli aqvs Tavis mezobel 
qveynebTan azerbaijansa (83-e adgili) da somx-
eTTan SedarebiT (90-e adgili), magram CamorCeba 
ruseTsa (59-e adgili) da TurqeTs (50-e adgi-
li); 2013 wlis monacemebiT, 140 qveyanas Soris 
saqarTvelos konkurentunarianobis indeqsiT 
66 adgilzea, mezobeli qveynebidan azerbaijani 
- 78-e, somxeTi - 79-e adgilebzea, xolo ruseTi 
63-e da TurqeTi - 46- adgilebzea (gamoangariSe-
bulia №3 cxrilis monacemTa safuZvelze). 

cxrili №3
mogzauroba da turizmis konkurentunari-

anobis indeqsi(2011w. da 2013 w.)
qveynebi 2011 2013

adgili/139qvyanas 
Soris

adgili/140qvyanas 
Soris

qula

saqarTvelo 73 66 4.10

azerbaijani 83 78 3.97

somxeTi 90 79 3.96

TurqeTi 50 46 4.44

ruseTi 59 63 4.16

wyaro:  cxrili Sedgenilia ,,The Travel & Tour-
ism, Report 2013“-is monacemebis mixedviT

mezobel qveynebTan konkurentunarianobis 
amaRlebis mizniT saWiroa turizmis politikis 
orientireba turistul bazarze da arsebuli 
problemebis analizi, romelic Tavis mxriv xels 
Seuwyobs turistuli biznesis stimulirebas. 

zemoaRniSnuli monacemebi naTlad migvaniS-
neben mezobel qveynebTan Cveni qveynis turizmis 
konkurentunarianobis SesaZleblobas, magram 
naklebad damamSvidebelia qvemoT warmodgenili 
turistuli biznesis  14 maxasiaTeblis fonze 
dargSi mimdinare procesebi, radgan turistu-
li bazris gafarToebisa da ganviTarebisTvis 
aucilebelia  saqarTveloSi mimdinareobdes 
samecniero muSaoba turistuli biznesis  14 
maxasiaTeblisa da msoflio ekonomikur fo-
rumze  warmodgenili kvlevis (The Travel & Tour-
ism Competitivness Report 2013) monacemTa mixedviT. 
aRniSnuli maCveneblebi, Tavis mxriv, mTel rig 
poziciebs Seicavs.

cxrili №4
saqarTveloSi turistuli biznesis 

mdgomareoba14 maxasiaTeblis mixedviT
sveti indikatori qula adgili

1. turizmis wesebisa da regulirebis 
politika ( turizmis wesrigis 
politika)

4.8 40

1.02 sakuTrebis uflebebi 3.1 128

1.05 sahaero satransporto momsaxurebis 
ormxrivi SeTanxmebebis Riaoba

6.8 118

2. garemos mdgradoba 4.5 74

2.01 bunebrivi  garemos regulirebis 
wesebis simkacre

3.4 94

2.03 mogzauroba da turizmis dargis 
mdgradoba  

4.8 47

2.05 koncentraciis zusti aRricxva 
мg/mі

54.1 106

5. mogzaurobisa da turizmis 
prioritetebi

5.5 17

5.01 mogzauroba da turizmis prioriti-
tuloba saxelmwifosTvis

6.3 16

5.02  mogzauroba da turizmis saxelm-
wifo xarjebi, biujetis %-Si

n/a n/a

6. sahaero transportis 
infrastruqtura

2.5 101

6.01 sahaero transportis 
infrastruqturis xarisxi

4.3 82

6.02 aviaxazze adgilebi/kvira, Sida rei-
sebze, milioni

0.2 93

6.03 aviaxazze adgilebi/kvira, sazR-
vargareTul reisebze, milioni

33.1 103

6.04 gafrenebi/1,000 mosaxleze 1.4 92

6.07 sahaero transportis saerTaSoriso 
qseli

4.2 94

8. turizmis infrastruqtura 3.3 82

8.02 avtomanqanebis arendis 
SesaZlebloba (1-7)

3 97

9. saiformacio-kompiuteruli 
teqnologiebis infrastruqtura

3.0 75

9.01  saiformacio-kompiuteruli 
teqnologiebis gamoyeneba B-to-B 
garigebebSi

n/a n/a

9.02  saiformacio-kompiuteruli 
teqnologiebis gamoyeneba B-to-C 
garigebebSi

n/a . n/a

11. adamianuri resursebi 5.1 40

11.03 ganaTlebis sistemis xarisxi 3.0 113

11.04 specializebuli kvlevebisa da 
swavlebis xelmisawvdomoba

3.3 118

12. mogzauroba da turizmis Tviso-
brivi kavSirebi

4.8 53

12.04 klientze orientaciis done 3.9 118

13. bunebrivi resursebi 2.7 119

13.03 cnobil saxeobaTaraodenoba 395 101

13.04 dedamiwis biomis dacva (0-17%) 3.6 114

14. kulturuli resursebi 2.0 84

14.01 msoflio mniSvnelobis kulturuli 
memkvidreobis raodenoba

4 63

14.03 bazrobebisa da gamofenebis 
raodenoba

3.3 111

14.04 SemoqmedebiTi dargebis 
produqtebis eqsporti, msoflio 
eqsportis %-Si

0.0 106

wyaro: The Travel & Tourism Competitivness Report, 
World Economic Forum, 2013
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msoflio ekonomikur forumze warmodgenili 
kvlevis Sedegebi migvaniSnebs, ramdenad saWiroa 
Zireuli gardaqmnebi da reformebi saqarTvelo-
Si turizmis dargis kompleqsur ganviTarebaSi 
(cxrili №4).

turizmis konkurentunarianobis maxasiaTe-
blebisa da maCveneblebis ganxilvis safuZvelze 
ikveTeba uaRresad arasaxarbielo mdgomareoba 
saqarTveloSi turistuli bazris ganviTare-
bis donesa da perspeqtivebis mixedviT. amasTan 
dakavSirebiT, gvsurs aRvniSnoT, rom 140 sax-
elmwifos Soris swored iseT maCveneblebSi 
gvaqvs problema, romlebsac uSualo kavSiri 
aqvT da pirdapir zemoqmedeben turizmis dar-
gis warmatebul ganviTarebaze, maT Soris aR-
saniSnavia Semdegi maCveneblebi: 1.02; 1.05; 2.01; 
2.05; 5.02; 6; 6.01; 6.02; 6.03; 6.04; 6.07; 8 (tu-
rizmis infrastruqtura); 8.02; 9.01; 9.02; 11.03; 
11.04 (ganaTlebis done da xarisxi); gasakuTre-
biT sayuradReboa 12.04 - msoflioSi 118 adgili 
klientze orientaciis maCvenebelSi. dananebiT 
gvinda aRvniSnoT, rom 13; 13.03; da 13.04 maCven-
eblebis mixedviT, saqarTvelo aRniSnuli kvle-
vis mixedviT, mwiri bunebrivi resursebis mqone 
qveyanad ganixileba. Sesabamisad, aqcenti kul-
turuli turizmis ganviTarebasa da xelSewyo-
baze unda gakeTdes. miuxedavad imisa, rom iseTi 
patara qveyana, rogoric saqarTveloa 14.01 
maCveneblis mixedviT 63-e adgilzea (msoflio 
mniSvnelobis kulturuli memkvidreobis raode-
noba), samwuxarod es poziciac Zalze sustad 
gamoiyureba, rasac adasturebs 14.03 (bazrobeb-
isa da gamofenebis raodenoba) da 14.04 maCven-
ebeli (SemoqmedebiTi dargebis produqtebis 
eqsporti, msoflio eqsportis %-Si). 

xazgasmiT gvinda mivuTiToT  adamianuri 
(SromiTi) resursebis  11.03 - ganaTlebis sis-
temis xarisxsa da 11.04 - specializebuli kvlev-
ebisa da swavlebis xelmisawvdomobis maCveneble-
bze, romelTa mixedviT msoflios 140 qveyanaSi 
113-e da 118-e doneze varT. aRniSnuli pozicia 
turizmis ganviTarebisTvis kvalificiuri Sro-
miTi resursebis momzadebis SesaZleblobebs 
eWvs qveS ayenebs. 

msoflio ekonomikuri forumis kvlevebis 
mixedviT, saqarTveloSi turistuli bazris gan-
viTarebis perspeqtiva  sakmaod bundovania da 
Tu ar daisaxa Zireuli, gardamtexi RonisZie-
bebi, saqarTvelo ver miaRwev  2013-2023 ww-is 
isedac sakmaod dabal maCveneblebs. 

saqarTvelos turistuli bazris produq-
tis Rirebulebis wili mSp-Si 15,9%-s Seadgens 
da perspeqtivaSi 4.8%-iT misi zrda, an mSp-s 
zrdas Seaferxebs, an turizmis dargis prio-
tetulobas uaryofs (Tu dargobrivi struqtu-
ra Seicvleba). realoba 2013 wels turistuli 
bazris produqtis Rirebulebis wilis mixed-

viT mkveTrad Seicvala da Seadgina 5.2%. Tu 
gaviTvaliswinebT, rom turizmis mrewvelobis 
wili mSp-Si 2012 wels 4.5%-dan (Tourism’s Direct 
Contribution to GDP) 2013 w. 5.4%-mde Seicvala 
(anu mcireoden Seicvala). maSin gaugebaria ram 
gamoiwvia aseTi mkveTri cvlileba. 

The Travel & Tourism Competitivness Report. Re-
ducing Barriers to Economic Growth and Job Creation. 
Insight Report-is 172 gverdze  saqarTveloze 2012 
wlis monacemebi gaurkveveli mizezis gamo Se-
suli ar aris. amave dros, momavali zrdis per-
speqtiva mocemulia 2013-2022 ww. maSin rodesac, 
WTTC Travel & Tourism Economic Impact 2013-Si 
2013-2023ww-ia mocemuli. aRniSnuli saerTaSor-
iso organizaciisTvis saqarTvelos ar aqvs mi-
wodebuli monacemebi Semdeg maCveneblebze: 5.02 
(saxelmwifo xarjebis % saxelmwifo biujetis 
%-Si), 9.01 (sainformacio kompiuteruli te-
qnologiebis gamoyeneba B B—B  garigebebSi), 
9.02 (saiformacio-kompiuteruli teqnologieb-
is gamoyeneba B-to-C garigebebSi).

aseve, gvinda aRvniSnoT, rom mogzaurobisa 
da turizmis sferoSi racionaluri politikis 
SemuSavebisaTvis gansakuTrebuli mniSvnelo-
bis mqonea is monacemebi, romelTa safuZvelze 
kvlevis warmoebaa SesaZlebeli. samwuxarod es 
SesaZleblobebi CvenTvis miuwvdomelia (amaze 
The Travel & Tourism Competitivness Report 2013-is 
11.04-is monacemi miuTiTebs).

zemoaRniSnuli monacemebi msoflio ekonomi-
kuri forumisadmi miwodebul iqna saerTaSori-
so safinanso organizaciis (IFC) mier, romelic 
wyarod iyenebda saqarTveloSi saerTaSoriso 
monetaruli fondis masalebs (IMF). 

kvlevebis analizidan iqneba STabeWdileba, 
rom turizmis politikis SemmuSaveblebi ugul-
velbelyofen da ar aanalizeben saerTaSoriso 
organizaciebis mier warmodgenil kvlevebs 
aRniSnul sakiTxebze. amasTan erTad, saqarT-
velos oficialuri statistika ar agrovebs da 
arc adre (rodesac turizmis ganviTareba pri-
oritetul mimarTulebad gamocxadda saqarT-
veloSi) agrovebda umniSvnelovanes monaceme-
bsa da maxasiaTeblebis maCveneblebs turizmis 
Sesaxeb. 

Zalze mniSvnelovania turistuli biznesSi 
arsebuli moZvelebuli stereotipebis damsx-
vreva, gansakuTrebiT, klimaturi cvlilebebiT 
gamowveuli problemebis fonze. klimatis cv-
lilebis CarCo konvenciis kiotos oqmis (1992 
w. rio de Janeiros klimatis cvlilebis Sesaxeb 
gaeros CarCo konvencia) mixedviT, ara mxolod 
qveynebi da dargebi, aramed TiToeuli warmoeba 
unda gadavides adaptaciis reJimSi. 

Cven SemTxvevaSi turizmi, klimaturi cvli-
lebidan gamomdinare, adapaciis rejimis garda, 
iZulebulia momxmarebels SesTavazos mraval-
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ferovani, ganaxlebuli produqti, radgan XXI 
saukuneSi turisti ukve xSirad araorganize-
bul turizms irCevs, anu mogzaurobs turis-
tuli kompaniebis daxmarebis gareSe. arsebuli  
mdgomareobis gamosworebisTvis turistulma 
kompaniebma turpaketSi da SeTavazebul momsax-
urebebSi saWiroa inovaciuri cvlilebebi Sei-
tanon, rac gulisxmobs met gasarTob da Semec-
nebiT RonisZiebebs. pirvel etapze sakmarisia 
Cvens qveyanaSi myofi samecniero-sagamanaTleb-
lo sferos kadrebis (Tundac pensiaze gasuli 
an droebiT umuSevari leqtorebisa da axalgaz-
rda specialistebis, praqtikantebisa mozidva) 
dasaqmeba. gavixsenoT didi germaneli mwerlis, 
literaturaSi nobelis premiis laureatis, 
Tomas manis ukvdavi nawarmoebi ,,jadosnuri 
mTa“, sadac mwerali mogviTxrobs Sveicariis 
sanatoriumSi leqtoris Camosvlaze, romelic 
siyvarulze kiTxulobs leqcias. es praqtika 
XX saukunis dasawyisSi sazRvargareT ukve ar-
sebobda. 

turproduqtebis warmoebis dagegmvasa da or-
ganizaciaSi unda Sevides potenciur myidvelTa 
moTxovnebze zemoqmedebis is meqanizmebi, rom-
lebic adamianis ganviTarebis aramaterialuri 
Semadgenlebis safuZvelze SemuSavdeba. magali-
Tad: sixarulis, bunebis dacvaSi monawileobis 
miRebis, umweoTa daxmarebis, qvelmoqmedebisa 
da sxva saxis, turistis pirovnebis mniSvnelo-
bis amaRlebis stimulebi. aseTi midgoma friad 
gavrcelebulia avstraliaSi, sadac turistebs 
(mTeli msofliodan Camosul axalgazrdebsa 
da sxva dainteresebul adamianebs) saSuale-
bas aZleven, da xSirad es garkveuli safasuris 
gadaxdis xarjze xdeba, mouaron an umkurnalon 
cxovelebs.

zogadsakacobrio fundamentur Rirebule-
baTa mdgradoba ganapirobebs religiur, kul-
turul, ekonomikur, filosofiursa da zneo-
brivi mrwamsis mravalsaxovnebas, rac sapasux-
ismgeblo turizmis safuZvelsa da Sedegs war-
moadgens. sapasuxismgeblo mdgradi turizmi 
unda gaxdes saqarTvelos turistuli bazris 
ZiriTadi Tvisobrivi maxasiaTebeli, romelic  
efeqtianobisa da warmatebis maRal dones uz-
runvelyofs.

gamoyenebuli literatura:

1.Georgian Tourism in Figures (2013). 
Structure&Industry Data

2.Moufakkir O., Kelly I. (2010). Tourism, Progress 
and Peace, UK, USA: CAB International

3.UNWTO World Tourism Barometer (2013)
4.metreveli m. (2011). turizmis ekonomika 

da politika, favoriti printi
5.http://www.geostat.ge/cms/site_images/_files/

georgian/bop/FTrade_January_%20March_2014_GEO.
pdf

6.http://www3.weforum.org/docs/WEF_TT_
Competitiveness_Report_2013.pd


