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saqarTvelos eleqtronuli mTavrobis marketinguli kvleva

rati abulaZe, stu-s asocirebuli profesori,

reziume
naSromSi naCvenebia saqarTvelos eleqtronu-

li mTavrobis marketinguli kvlevis sakiTxebi, 
romelic progresis, mdgradobis xelSewyobis, 
politikis, socialur-ekonomikuri ganviTare-
bis ZiriTad platformas warmoadgens.

statiaSi xazgasmulia eleqtronuli mTavro-
bis sistemisadmi qarTveli internet-momxmare-
blebis damokidebuleba da ndoba. Sefasebulia 
eleqtronuli mTavrobis faseuloba da momsax-
urebis miRebis motivebi.

dadgenilia eleqtronuli mTavrobis dan-
ergvisadmi internet-momxmarebelTa molodini, 
rogoricaa: saxelmwifo marTvaSi moqalaqeTa 
CarTuloba, respondentTa demokratiuli pro-
cesebis damkvidreba da gaRrmaveba, gamWvirva-
lobis zrda, angariSvaldebulebis zrda, qvey-
nis globaluri imijis zrda, social-ekonomi-
kuri sargebeli da sxva.

momxmarebelTa Sefasebis safuZvelze ganxi-
lulia saqarTvelos eleqtronuli mTavro-
bis procesis ganviTarebis Semaferxebeli 
faqtorebi: internet-xelmisawvdomoba,  inter-
net- wigniereba, internetis siCqare, infor-
maciuloba, eleqtronuli mTavrobis erovnuli 
strategiis uqonlobas, samarTlebrivi garemo, 
eleqtronuli mTavrobis momsaxurebis speqtri, 
ndobis uqonloba, araefeqturi produqtebi-
inteleqtualuri sakuTrebisa da kopiraiTis 
dacva.

Catarebuli kvlevis Sedegebis safuZvelze 
gaanalizebulia regionTaSorisi cifruli 
uTanasworobis sakiTxebi da warmodgenilia 
eleqtronuli mTavrobis ganviTarebis xelSem-
wyobi procesebi.

daskvnis saxiT Camoyalibebulia eleqtronu-
li mTavrobis ganviTarebis saWiro midgomebi da 
rekomendaciebi.

Summary
Marketing Research of e-government of Georgia

In the work, there are shown the issues of marketing 
research of e-government of  Georgia, which is a main plat-
form for progress, support of stability, social and economic 
development.

In the Article there is emphasized the attitude and trust 
of the Georgian internet users towards the system of e-gov-
ernment.  There is estimated the value of e-government and 
motives of accepting the service. 

There is set the expectation of internet users towards the 
implementation of e-government, such as: involvement of 

citizens in state administration, in calculation and deepen-
ing of democratic processes of  respondents, increasing of 
transparency, heightening of liability for payment, increas-
ing of global image of the country, social and economic 
benefit and the others. On the basis of users assessment, 
there are reviewed the factors delaying the development of 
the process of e-government of Georgia: internet availabil-
ity, internet-literacy, internet speed, in formativeness, fail-
ure in having the national strategy of e-government, legal 
environment, service spectrum of e-government, failure 
in having the trust, protection of intellectual property and 
copyrights of ineffective products,

On  the basis of  made researches, there are analyzed 
the issues of inter region digital inequality and process for 
the support of development of e-government.

In the face of findings, there is formatted the attitudes 
and recommendations required for the development of e-
government. 

* * * * * *

cifruli msoflios ganviTarebis kvaldakval 
viTardeba saqarTvelos cifruli garemo, 
formirdeba eleqtronuli mTavrobis sistema, 
martivdeba administraciuli safexurebi, iz-
rdeba saxelmwifos gamWvirvaloba da angariS-
valdebuleba.

cifruli garemos procesebi gansazRvravs 
da gavlenas axdens e-mTavrobis ganviTarebaze 
(am procesebidan SeiZleba aRvniSnoT: cifruli 
wigniereba, administraciuli reformireba, bi-
urokratiuli safexurebis gamartiveba, proce-
durebis dematerializacia, cifruli proble-
mebis kvleva-Zieba da sxva) [1].

eleqtronuli mTavroba, mTavrobis web-
saitebi warmoadgens gamWvirvalobisa da 
demokratiis efeqtur instruments[2], rom-
liTac moqalaqeebis momsaxureba mTavrobis 
momsaxurebis tradiciul meTodebTan Sedar-
ebiT ufro efeqturi,   xelsayreli da swrafia 
[3]. Tavis mxriv, eleqtronuli mTavrobis pro-
grama qveynis inovaciuri ganviTarebis mamoZ-
ravebelia, romelic iwvevs, rogorc marTvis 
institutebis, ise ganaTlebis, jandacvis, kul-
turis, politikis sferos xarisxobriv cvlile-
bas [4].

e-mTavroba aRqmulia, rogorc `samTavrobo 
informaciisa da momsaxurebis miwodebis saSu-
aleba~ (Moon M., Norris D., 2005) [5], romelic mima-
rTulia informaciuli da sakomunikacio te-
qnologiebis gamoyenebiT samTavrobo proceseb-
is organizaciis, struqturis transformaciis 
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(Lenk K., Traunmüller R., 2000) [6], saxelmwifo mar-
Tvis sferos inovaciis, modernizaciis, momsax-
urebisa da marTvis optimizaciis [7], efeqtiani, 
angariSvaldebuli da gamWvirvale mTavrobis 
Camoyalibebisken.

dRes, gaeros yvela wevri qveyana warmodge-
nilia eleqtronuli samTavrobo web-saitiT. 
gaeros kvleva aCvenebs, rom eleqtronuli 
mTavrobis ganviTarebis Zalian maRali ind-
eqsiT warmodgenilia qveynebis 13%, maRali 
Sefasebisaa qveynebis 32%, saSualo Sefasebi-
saa qveynebis 38%, xolo dabali Sefasebisaa 
qveynebis 17% [8].

saqarTvelos eleqtronuli mTavrobis 
ganviTarebis tendencia mzardia. msoflio 
qveynebis reitingSi saqarTvelo 2001 wels  
99-e adgilze იყო, xolo 2014 wels 56-e adg-
ilze da warmodgeniliა maRali Sefasebiს 
indeqsiT. aseve, eleqtronuli CarTulobis 
kuTxiT, gaeros reitingSi qveyanaს ukavia 49-e 
adgili.

saqarTveloSi, eleqtronuli mTavrobis 
momsaxurebis formebis warmoqmnamde, saxelmwi-
fos marTvis sistema mkacri, xisti, mouqneli, 
gaumWvirvale, dabalproduqtiuli da araefeq-
turi iyo. adgili ar hqonda administraciuli 
resursebis efeqtian gamoyenebas, saxelmwi-
fos efeqtur momsaxurebas, moqalaqeebze ori-
entirebul marTvas. yovelive xels uwyobda 
marTvis meTodebis absolutizacias. 

Tanamedrove sazogadoeba saqarTvelos 
eleqtronul mTavrobas ganixilavs, rogorc 
krizisis, politikuri ryevebis, socialur-
ekonomikuri gamowvevebis marTvis efeqtur 
formas, romelic qveynis progresis, mdgrado-
bis xelSewyobis, politikis, socialur-ekono-
mikuri ganviTarebis ZiriTad platformas war-
moadgens.

mimdinare wlis dasawyisSi, saqarTvelos 
eleqtronuli mTavrobis procesebis Seswavlis 
mizniT, Catarda marketinguli kvleva. saqarT-
velos yvela regionSi gamoikiTxa 1600 respond-
enti, moqalaqeTa sakvlevi kontingentis Sesa-
bamisi socialurdemografiuli struqturis 
gaTvaliswinebiT. kvlevis Sedegad SesaZle-
beli gaxda saqarTvelos eleqtronuli mTav-
robis sistemis ganviTarebis tendenciebisa da 
gamowvevebis dadgena.

saqarTvelos eleqtronuli mTavrobis 
web-saitebis Seswavlam aCvena, rom saxelm-
wifo uwyebebi saqarTvelos moqalaqeebis 
oficaluri informirebisaTvis iyenebs komu-
nikaciis Tanamedrove teqnologiebs: Facebook, 
eleqtronuli fosta, web-saiti, mobiluri 
kavSiri da mobiluri telefoniT sms-is gag-
zavna. 	

kvlevisas gamovlinda, rom qveyanaSi ndo-

biTa da popularobiT sargeblobs saqarTve-
los prezidentis web-saiti, aRmasrulebeli 
da sakanomdeblo organos web-saitebi, xolo 
nakleb popularobiT avtonomiuri respub-
likebis xelisuflebis organoebisa da adg-
ilobrivi mmarTvelobisa da TviTmmarTvelo-
bis organoebis web-saitebi.

saqarTvelos e-mTavrobis momsaxurebis 
faseulobis kvlevisas dadginda Semdegi: e-
mTavrobis momsaxurebis miRebis/moTxovnis 
Rirebulebas saSualo da maRal Sefasebas 
aZlevs respondentTa 49,3%. e-mTavrobis momsax-
urebis miRebis siswrafes - respondentTa 52%, 
mTavrobasTan interaqtiul urTierTqmedebas - 
gamokiTxulTa 42,4%, informaciis/momsaxurebis 
miRebis xelsayrelobas -respondentTa 50,4%, 
momsaxurebis miRebis procesis marTvis moqni-
lobas - gamokiTxulTa 45,9%, eleqtronuli 
dokumentbrunvis efeqtianobas - respondent-
Ta 46,4%, eleqtronuli mTavrobis momsaxure-
bis sistemis informaciulobas - gamokiTxulTa 
47,5%, e-mTavrobis momsaxurebasTan wvdomas - 
kvlevaSi monaile pirTa 47,6% .

saqarTveloSi, eleqtronuli mTavrobis 
momsaxurebis miRebis motivebis kvlevam aCvena, 
rom respondentTa 39,9% eleqtronuli mTav-
robis momsaxurebas iyenebs saqmiani miznebiT, 
respondentTa 21,6% - socialuri motivebiT, 
internet-momxmarebelTa 19,5% - ekonomikuri 
motivebiT, momxmarebelTa 18,5% - interesebis 
modisa da ojaxis saWiroebebis dakmayofileb-
isaTvis, gamokiTxulTa 18,4% - teqnologiuri 
miRwevebisadmi interesisa da cnobismoyvareo-
bisaTvis. aseve,  respondentTa 18,4%-isaTvis 
eleqtronuli mTavrobis momsaxurebis moxmare-
bis motivs warmoadgens Sexedulebebi da re-
spondentTa 17%-isaTvis  cxovrebis stili  (ix.
histograma 1) .

histograma 1 
eleqtronuli mTavrobis momsaxurebis miRebis motivi

kvlevis Sedegebma aCvena, rom eleqtronuli 
mTavrobis danergviT qarTvel respondentTa 
35,4%-s molodins warmoadgens saxelmwifo mar-
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TvaSi moqalaqeTa CarTulobis miRweva, respond-
entTa 25,4% elis demokratiuli procesebis 
damkvidrebasa da gaRrmavebas, gamokiTxulTa 
25,4%-s miaCnia, rom gaizrdeba saxelmwifos 
gamWvirvaloba, kvlevaSi monawile pirTa 14,5% 
Tvlis, rom  eleqtronuli mTavrobis danergva 
gamoiwvevs saxelmwifos angariSvaldebulebis 
zrdas, 13,2%-s SefasebiT moxdeba moqalaqeebis 
Tavisuflebis amaRleba da dacva, respondentTa 
12% fiqrobs, rom eleqtronuli mTavrobis dan-
ergva gamoiwvevs qveynis globaluri imijis zr-
das, gamokiTxulTa 9,1%-ma aRniSna ekonomikuri 
sargebeli, xolo respondentTa 8%-ma -  so-
cialuri sargebeli. aRsaniSnavia momxmarebel-
Ta pasiuri segmenti (9,2%), romelic arafers ar 
elis.

saqarTveloSi eleqtronuli mTavro-
bis procesis ganviTarebis Semaferxebeli 
faqtorebis Sefasebisas momxmarebelTa 26,3% 
asaxelebs internetis xelmisawvdomobis 
problemas (fasi, gavrcelebis areali da 
sxva), gamokiTxulTa 24,8% Tvlis kompiuter-
izaciis dabal dones (kompiuteris fasi, 
yidvis SesaZlebloba, misawvdomoba), re-
spondentTa 22,7% asaxelebs ICT-is sferoSi 
wignierebis dabal dones, kvlevaSi monawile 
pirTa 22,2% aRniSnavs internetis dabal siC-
qares, respondenTa 22,1% xazs usvavs dabal 
informaciulobas (eleqtronul mTavrobaze), 
gamokiTxulTa 18,1% ki, eleqtronuli mTav-
robis erovnuli strategiis uqonlobas. 
aseve, internet-momxmarebeli fiqrobs, rom 
eleqtronuli mTavrobis procesis ganviTare-
bis Semaferxebeli faqtorebia: arasaTanado 
samarTlebrivi garemo, eleqtronuli mTav-
robis momsaxurebis speqtri, ndobis uqon-
loba, araefeqturi produqtebi, cifruli 
xelmoweris mflobelTa mcire raodenoba, 
monacemTa konfidencialobis dacva, inteleq-
tualuri sakuTrebisa da kopiraiTis dacva.

aRsaniSnavia, rom saqarTvelo erT-er-
Ti uTanasworo saxelmwifoa. uTansworoba, 
romelic arsebobs cifrul garemoSi gavle-
nas axdens qveynis ekonomikur, politikur, 
socialur da teqnologiur ganviTarebaze. 
gaeros kvlevis (E-GOVERNMENT SURVEY 
2014) angariSiT saqarTvelos cifruli uTan-
asworoba ganpirobebulia mosaxlebis nax-
evarze naklebis mier internet moxmarebiTa 
da Semosavlebis dabali doniT.

cifruli uTanasworoba warmoadgens so-
cialur problemas, romelic internet-
qselTan, informaciul da sakomunikacio 
teqnologiebTan, mediasTan wvdomis mqone 
pirebsa da wvdomis ar mqone pirebs Soris 
sxvaobas gulisxmobs [9].

kvlevisas dadginda, rom regionebSi 

ufro maRali uTanasworobaa vidre Tbilis-
Si. saqarTvelos, regionebsSoris cifruli 
uTanasworobis SefasebasTan dakavSirebiT, 
respondentTa 29,7% uTanasworobis gamom-
wvev faqtorad asaxelebs regionebSi arse-
bul dabali xarisxis internets (TbilisTan 
SedarebiT), respondentTa 29,6% Tvlis ICT-
Si ganaTlebisa da codnis dones, gamokiTx-
ulTa 26% miiCnevs socialur-ekonomikur 
fons, kvlevaSi monawile pirTa 18,6% aRniS-
navs regionebSi profesionaluri kadrebis 
deficits, gamokiTxulTa 18,4% asaxelebs 
dabal internet-kulturasa da unar-Cvevebs, 
respondentTa 15% asaxelebs regionis mosax-
leobis dabal aqtivobas. internet-momxmare-
belTa 13,8% fiqrobs, rom uTanasworobis 
erT-erT safuZvels warmoadgens informaci-
uli vakuumi. garda amisa, kvlevam aCvena, rom 
regionebSi dabali socialur-ekonomikuri 
fonis gamo internet-kompaniebis interesis 
mxolod did qalaqebzea fokusirebuli (miiC-
nevs respondentTa 7,8), aseve, gamokiTxulTa 
7,2% aRniSnavs, rom saxelmwifos mzaoba, mx-
olod Tbilisis eleqtronul ganviTarebazea 
orientirebuli, vidre regionebze. kvlevisas 
5,8% uari ganacxada pasuxze. 

qarTuli eleqtronuli mTavrobis garemo 
formirebisa da frangmentirebuli procesebis 
integrirebis procesSia. qveyanas ar aqvs er-
Tiani globaluri eleqtronuli garemo. kv-
levisas gamovlinda e-mTavrobis programebis 
efeqturad danergvis xelSemwyobi iniciativebi. 
gamokiTxvis SedegebiT, internet-momxmarebel-
Ta 24,5% e-mTavrobis programebis efeqturad 
danergvisaTvis upiratesobas aniWebs e-mTav-
robis strategiis Seqmnas, respondentTa 22,7% 
upiratesobas aniWebs samarTlebrivi meqanizme-
bisa da sakanonmdeblo bazis ganviTarebas, 
gamokiTxulTa 21,8% miiCnevs, rom  e-mTavrobis 
programebis danergvis xelSewyobisaTvis qveyana 
saWiroebs piradi informaciis usafrTxoebisa 
da konfidencialurobis politikis daxvewas, 
respondentTa 20,4% miiCnevs - usafrTxo inter-
net-garemos formirebas,  internet-momxmare-
belTa 17,2% aRniSnavs - globalur saxelmwifo 
portals, momxmarebelTa 15,6% miiCnevs - ganvi-
Tarebul teqnologiebsa da infrastruqturas, 
respondentTa 13,4% miiCnevs - eleqtronuli 
momsaxurebis aplikaciebsa da mravalferovan 
servisebs (ix. histograma 2).
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histograma 2
eleqtronuli mTavrobis ganviTarebis xelSemwyobi 

procesebi

marketinguli kvlevis farglebSi monawile 
respondentTa 59% aris qali, xolo 41% mam-
akaci, romelTa asakobrivi kategoria 18-dan 
80 wlamdea. gamokiTxulTa naxevari (49,6%) 
aris umaRlesi ganaTlebis mqone, kvlevaSi 
monawile pirTa 27,1% student-axalgazrdo-
ba, 9,4% profesiuli teqnikuri saswavleblis 
kursdamTavrebuli, 8,6% -s aqvs saSualo sko-
lis ganaTleba, xolo 5,3% aris daumTavre-
beli profesiul-teqnikuri ganaTlebis stu-
denti.

socialuri kategoriis mixedviT inter-
net-momxmarebelTa 61,2% dasaqmebulia, xolo 
38,8% dausaqmebeli/droebiT umuSevari. Se-
sabamisad, kvlevaSi monawile pirTa ojaxis 
saSualoTviuri Semosavali ZiriTadad 100-
dan 1000 laramdea. kvlevisas Semosavalis 
dasaxelebisagan Tavi Seikava 30,2%-ma.

Catarebuli kvlevis Sedegebis safuZvelze 
SeiZleba aRvniSnoT, rom saqarTvelos gan-
viTarebis ZiriTadi prioriteti iyos sax-
elmwifos fokusireba arsebul resursebze, 
inovaciebsa da eleqtronuli mTavrobis gan-
viTarebaze.

eleqtronuli mTavrobis sistema morge-
buli unda iyos politikur da ekonomikur 
klimats, informaciuli sazogadoebis kul-
turul da socialur Taviseburebebs. Se-
sabamisad, saqarTvelosaTvis araefeqturi 
iqneba sxva qveynis eleqtronuli mTavrobis 
sistemisa da web-saitebis funqcionalurobis 
kopireba.

dabolos, saqarTvelos eleqtronuli mTav-
robis kvlevis safuZvelze SeiZleba warmovadg-
inoT Semdegi rekomendaciebi: 

	 saqarTvelos eleqtronuli mTavroba 
warmodgenilia mravalferovani eleqtronu-
li momsaxurebiTa da Tanamedrove web-te-
qnologiebiT, Tumca saxelisuflebo uw-
yebebi erTmaneTisagan gansxvavdeba web-
teqnologiebis speqtriTa da gamoyenebiT 
(gansxvavebulia informaciulobis xarisxi, 
siaxleebis wardgena, eleqtronuli momsax-
urebis speqtri, momsaxurebis misawvdomoba, 
mobiluri da web-teqnologiebis gamoyen-
eba, onlain kosultacia, interaqtiuloba 
da sxva). mTavrobasTan interaqtiulobisaT-
vis TiToeul moqalaqes/organizacias unda 
hqondes misTvis xelsayreli sakomunikacio 
arxis arCevisa da gamoyenebis  SesaZlebloba;
	 qveyanaSi, eleqtronuli mTavrobis 

valdebulebas unda warmoadgendes   sa-
zogadoebisaTvis intensiurad ganaxlebuli 
informaciis miwodeba, konsultacia, inte-
raqtiuli urTierTqmedeba, momsaxureba da  
angariSvaldebuleba. samTavrobo web-saiti 
unda iyos informaciis onlain sacavi;
	 marketingulma kvlevam cxadyo, rom 

moqalaqeebis didi nawilisaTvis e-mTavrobis 
momsaxurebis bevri komponenti siaxlidan 
gamomdinare aTvisebuli ar aris. Sesabamisad, 
sazogadoebas misi faseulobis gacnobiereba 
uWirs da arc cxovrebis yovldRiur nawilad 
Tvlis. amitom, mizanSewonilia inovaciis 
informirebis amaRlebis RonisZiebebis ga-
tareba da sazogadoebis farTo fenisaTvis 
teqnologiebis misawvdomobis marketinguli 
programebis SemuSaveba;
	 SeiZleba aRvniSnoT, rom qarTveli 

internet-momxmareblis TvaliT danaxuli 
eleqtronuli mTavroba ganviTarebadi, pro-
gresirebadi, mdidari faseulobisa da didi 
potencialis mqonea, romelic saWiroebs 
efeqtur administrirebasa da marketingul 
strategias;
	 eleqtronuli mTavrobis momsaxurebis 

warmatebuli aTviseba saWiroebs strategi-
ul gegmas. saxelmwifos strategiuli gegma 
SeiZleba moicavdes ganviTarebis procesebs, 
politikas, programuli uzrunvelyofis Se-
qmna/SeZenas, operaciuli da servisuli gare-
mos ganviTarebas, menejments, autsorsings, 
TanamSromlebis momzadebas, moqalaqeebis in-
formirebis komunikaciur politikas[10];
	 saqarTvelos mTavrobis eleqtronuli 

momsaxurebis potenciali, gavrcelebis are-
ali da moxmarebis masStabi mcirea. gansxvave-
bulia moqalaqeebis, kerZo da saxelmwifo 
seqtoris molodini eleqtronuli mTavro-
bis faseulobisadmi. Sedegad, eleqtronuli 
mTavrobis iniciativebi  Sedegs ver aRwevs;
	 mosaxleobis farTo fenebisaTvis 
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qarTuli eleqtronuli mTavrobis momsax-
urebis sistemis misawvdomobas sakmao dro 
dasWirdeba, radgan qveyanaSi sustia inter-
net-bazris ganviTareba, dabalia mosaxleo-
bis kompiuterizaciisa da internetizaciis 
tempebi, dabalia axalgazrda ojaxebisTvis 
keTildReobis uzrunvelyofis pirobebi, 
qveyanas ar aqvs eleqtronuli ganviTarebis 
strategia da gegma; 
	 saqarTvelos eleqtronuli mTavro-

bis momsaxurebis garemo saWiroebs Tamam 
reformebs, dinamiur progress. strategiul 
dagegmvas. mxolod onlain aplikaciebiT 
eleqtronuli mTavrobis momsaxurebis sis-
temis sayovelTao danergva da praqtikuli 
moxmareba ver miiRweva;
	 saqarTveloSi internet-momxmare-

belTa mcire segmentma icis eleqtronuli 
mTavrobis momsaxurebis sruli speqtri. Se-
sabamisad, eleqtronuli mTavrobis sistema 
saWiroebs informaciul propagandas, sas-
wavlo programebs, finansur mxardaWeras (sa-
biujeto dafinansebis zrdas), regionis mate-
rialur-teqnikur mxardaWeras, mosaxleobis 
farTo fenebisaTvis kompiuterisa da inter-
netis xelmisawvdomobas, infrastruqturis 
modernizebas (regionebSi), internet-wignier-
ebis amalebis RonisZiebebs, onlain momsax-
urebis farTo speqtrsa da aplikaciebs;
	 dasasrul, qveynis strategiuli mima-

rTulebebis gansazRvrisa da strategiuli 
gegmebis SemuSavebaSi lokomotivis roli 
qarTulma samecniero sazogadoebam unda it-
virTos (maT Soris saqarTvelos cifruli 
ganviTarebis strategiis  SemuSavebaSi). 

gamoyenebuli literatura:

1	  CapGemini. Online Availability of Public Ser-
vices: How is Europe Progressing?. European Commis-
sion: Brussels, Web Based Survey on Electronic Public 
Services Report of the 6th Measurement. June 2006. http://
ec.europa.eu/information_society/eeurope/i2010/docs/
bench marking/online_availability _2006.pdf

2	  Asiimwe E.N., Lim, N. “Usability of Government 
Websites in Uganda” Electronic Journal of e-   Govern-
ment Volume 8 Issue 1 2010, (pp1 - 12), available online at 
www.ejeg.com 

3	  Wangpipatwong S., Chutimaskul W, Papasratorn 
B. Factors Influencing the Adoption of Thai eGovernment 
Websites: Information Quality and System Quality Ap-
proach . Special Issue of the   International Journal of the 
Computer, the Internet and Management, Vol. 13 No.SP3, 
November, 2005.  http://www.ijcim.th.org/ 

4	 Санкт-Петербургский национальный 
исследовательский университет информационных 
технологий,  механики и оптики . Научно-
образовательный модуль: Автоматизированные методы 
оценки качества государственных услуг на основе 
анализа данных социальных сетей. Исследование 
выполнено при поддержке Министерства образования 
и науки РФ, Соглашение № 14.В37.21.0553    www.mkf.
ifmo.ru

5	  Moon M.J. Norris D. Does managerial orienta-
tion matter? The adoption of reinventing government and 
e-government at the municipal level. Information Systems 
Journal, 15, 43-60.  2005.

6	  Lenk K., Traunmüller R. “A Framework for Elec-
tronic Government”, in Proceedings of DEXA 2000, Lon-
don/Greenwich, UK, September 4-8, 2000.

7	  Wimmer M.A., Tamborius E. Online One-Stop 
Government:A working framework and  requirements. In 
proceedings of the IFIP World Computer Congress, Mon-
treal. August 26-39, 2002. 

8	  UNITED NATIONS E-GOVERNMENT SUR-
VEY 2014. E-Government for the Future We  Want.United 
Nations . New York, 2014.

9	  http://www.internetworldstats.com/links10.htm 
10	  Alshehri M., Drew S. Challenges of e-Govern-

ment Services Adoption in Saudi Arabia from an e-Ready  
Citizen Perspective. International Scholarly and Scientific 
Research & Innovation .World   Academy of  Science, 
Engineering and Technology. Vol:4 2010-06-28. Interna-
tional Science Index Vol:4, No:6, 2010  waset.org/Publica-
tion/5629  


