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   Ziebebi  marketingis  ganviTarebisTvis  jandacvis  sferoSi  

 (sakurorto meurneobis  magaliTze)  

 merab gvelesiani, stu-s  profesori
naTan  TafliaSvili, stu-s  doqtoranti

 Summary
Finding ways of marketing

 development in the health sector
(Example: resort economy)

The article refers to the following reasons for requiring 
special attention of the government to health care: The so-
cial functions of the industry, its high rate of growth, deep-
ening differentiation of its product, information asymmetry 
among patients, doctors, insurance companies and others.  
The article raises the question about the use of government, 
international and consumer marketing in this industry at 
the example of the resort health care, in which Georgia has 
unique healing natural resources. According to the authors, 
the solution to this problem requires governmental and in-
tergovernmental efforts and, first of all, making of disease 
mapping and related resort resources.

                          Резюме
К  причинам,  требующим  особое  внимание  

правительства  к  здравоохранению,  в  статье  отнесены: 
социальные  функции  этой  отрасли,  высокие  темпы  
её  роста,  углубление дифференциации  её  продукта,  
асиммитричность  информации  в  средах  пациентов,  
докторов  и  страховых  компаний  и  др.  Поставлен  
вопрос  об  использовании  правительственного,  
международного  и  потребительского  маркетинга  в  
этой  отрасли  на  примере  курортного  медицинского  
обслуживания,  в  сфере  которого  Грузия  располагает  
уникальными  лечебными  природными  ресурсами.  По  
мнению  авторов,  решение  этой  проблемы  требует  
правительственных  и  межправительственных  усилий  
и,  прежде  всего,  по  составлению  карт  заболеваемости  
и  соответствующих  курортных  ресурсов. 

 
* * * * * *

bolo  aTwleulebSi  jandacvis  ekono-
mikis  mkvlevarTa  yuradRebis  centrSi  moeqca  
kiTxva,  ramdenad  aris  CarTuli  samedicino  
momsaxureba  sabazro  wrebrunvaSi  da  ra  tem-
piT  izrdeba  es  CarTuloba.   sabazro  ekono-
mikaze  gadasvlis  amocanam  igi  bunebrivad  
da  kanonzomierad  wamoswia  win.  magram  swori  
ar  iqneboda  mis  gamo  yuradReba  mogveklo  
samedicino  momsaxureobis  rogorc  sazoga-
doebrivi  saqonlis  (sazogadoebrivi  sikeTis)  
socialuri  funqciebisTvis,  romlebic  sa-
zogadoebis  mxriv  am  sferos  regulirebas  
iTxoven.  

   procesebi  ki  postsabWoTa  xanaSi  swired  

am  araswori  gziT  viTardeboda:  saxelmwi-
fo  TiTqos  gaurboda  pasuxismgeblobas jan-
dacvaze  da  icilebda  misi  regulirebis  fun-
qciebs.  mxolod  bolo  wlebSi  jandacvaSi  
ganxorcielebulma  reformam  Secvala  midgo-
ma,  magram  jer  winaa  dargis  ganviTarebis  
strategiis  SemuSaveba  da  misi  uzrunvelyofa  
saWiro  instrumentebiTa  da  meqanizmebiT.  cx-
adia,  am  saqmeSi  gadamwyveti  roli  ekuTvnis  
mTavrobas,  romelic  unda  daeyrdnos  mec-
nierul  gamokvlevebsa  da  maT  safuZvelze  
SemuSavebul  rekomendaciebs.  Cveni  mizania  
SevqmnaT  erTi  winapiroba  aseTi  saqmianobisT-
vis  marketingis  ganviTarebis  aspeqtiT.  

   jandacvis  sferos  problemebis  aqtu-
alobas  mxolod  misi  socialuri  funqciebi  
ar  ganapirobeben.  igi  ukavSirdeba  dargis  
swraf  zrdasac,  romelic  axsnas  iTxovs.  amas  
imdenad  didi  mniSvneloba  aqvs,  rom  nobe-
liantma  pol  samuelsonma  da  viliam  nor-
dhausma  jandacvis  winaaRmdegobriv  prob-
lemebs  calke  mozrdili  qveTavi  dauTmes.  
ekonomikis  saxelmZRvaneloSi1,  rac  uCveulo  
SemTxvevaa  ekonomikis  zogadi  kursisaTvis:  
zogadi  kursi  xom  calke  dargebis  analizs  
ki  ar  aerTianebs,  aramed  maT  saerTo  niS-
nebsa  da  ganviTarebis  saerTo  kanonzomier-
ebebs  adgens.  

qveTavSi    avtorebi  mogviTxroben  dis-
kusiaze,  romlis  fonzec  1993 – 94  wlebSi  
aSS - Si  ganxorcielda  jandacvis  maTi  azriT  
warumatebeli  reforma.  diskusiac  da  TviT  
reformac  iyo  swored  am  dargis  hipertro-
fiuli  zrdis  gamoZaxili:  samedicino  momsax-
urebaze  momxmarebelTagan  gaweuli  xarjis  
xvedriwonam  aSS-is  mTlian  Sida  produqtSi  
14% - s  miaRwia  da  daaxloebiT  7-jer  gadaameta  
qveynis  Tavdacvaze  gaweul  xarjs.  sakiTxTan 
- ramdenad  aris  gamarTlebuli  aseTi  zrda 
- erTad  iSva  sakiTxi,  rame  xom  ar  iRonos  
xelisuflebam  procesis  dasaregulireblad. 
diskusiisa  da  reformis  warumateblobaze  
avtorTa  saubari  da  jandacvis  winaaRmde-
gobriobis  maTeuli  analizi,  vfiqrobT,  Teo-
riul  safuZvels  uqmnis  am  sferosTvis  axali  
meqanizmebis  Ziebas.  rac  Seexeba  jandacvis  
sferos  zrdis  mizezebs,  avtorebi  gamoy-
ofen  sams.  esenia:  samedicino  momsaxureobaze  
moTxovnis  zrda (1),  am  sferos  teqnologiebis  
swrafi  ganviTareba (2)  da  fasisgan  momxmareb-
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lis  mzardi  izolacia  (3).  es  ukanaskneli  
imaSi  mdgomareobs,  rom  samedicino  momsax-
urebis  Rirebulebis  did  nawils  ixdis  mesame  
piri - saxelmwifo  an  kerZo  mzRveveli  da  
momxmarebels  fasi  didad  aRar  ainteresebs.  
roca  fasas  igi  nakleb  mniSvnelobas  aniWebs,  
marTlac  riRasTvis  Seiwuxebs  Tavs  momWirne  
moxmarebaze  fiqriT  da  es  xelovnurad  zrdis  
moTxovnas.  magram  gasaTvaliswinebelia  isic,  
rom  „fasisgan  izolacia“  mosaxleobis  Rarib  
fenebs,  gansakuTtrebiT  iseT  qveynebs,  ro-
goric  saqarTveloa,  saSualebas  aZlevs  dai-
kmayofilos  pirveli  rigis  moTxovnileba,  
romelic  daukmayofilebeli  darCeboda  „me-
same  piris“  Caurevlobis  SemTxvevaSi.  

uTuod  imsaxurebs  calke  gamokvlevas,  ram-
denad  gazarda  am  mesame  faqtorma  saqarT-
veloSi  moTxovna  samedicino  momsaxurebaze  
sayovelTao  saxelmwifo  dazRvevis  SemoRebis  
momdevno  periodSi  da,  saerTod,  ra  gavlenas  
axdens  igi  am  sikeTis  racionalur  moxmare-
baze,  fasebze  da  a.S.,  magram  Cveni  Ziebis  
kuTxiT  ufro  mniSvnelovania  pirveli  mizezi  
da  kidev  ufro  metad - meore.  

dargis  swrafi  zrda  uwinaresad  imaze  me-
tyvelebs,  rom  TavianTi  Semosavlis  zrdi-
sas  Sinameurneobebi  nazrdis  metsa  da  met  
nawils  janmrTelobas  axmaren.  moTxovnis  
zrda  aZlevs  biZgs teqnologiebis  ganviTare-
bas,  xolo  axali  teqnologiebi - diagnostika-
mkurnalobisa  qirurgiis  axali  teqnikuri  Tu  
codnismieri  meTod-saSualebebi aCenen  axal  
moTxovnilebebsa  da  axal  moTxovnas.  Zlieri  
saxelmwifoebi  did  Tanxebs  axmaren  axali  
samedicino  teqnologiebis  Seqmnas,  romleb-
sac  Semdeg  sxva  qveynebic  iZenen.  novaciebi  
iwveven  samedicino  momsaxurebis  diferencia-
cias  ara  marto  am  produqtis  (am  momsax-
urebis)  axali  saxeobebisa  da  nairsaxeobebis  
warmoSobiT,  aramed  imiTac,  rom  maT  zogi  
organizacia  swrafad  da  kargad  iTvisebs,  
zogi  -  nela  da  cudad  an  sulac  uars  am-
bobs  maT  gamoyenebaze  da  Zvel  teqnologiebs  
sjerdeba.  es  didad  aris  ganpirobebuli  imiT,  
rom  Teoriuli  samedicino  codnis  maragi,  
romelic  TviTon  aris  teqnologiaTa  ganuy-
ofeli  nawili  misi  praqtikuli  gamoyenebis  
unar-CvevebTan  erTad,  kidev  ufro  swrafad  
izrdeba,  vidre  dargi.  

samedicino  momsaxurebis  saxeobaTa  difer-
enciacia  dRes  ise  Sors  wavida,  rom  nebi-
smieri  potencialis  qveyanas  gauZneldeba  mi-
aRwios  liderobas  erTdroulad  misi  yvela  
saxeobis  mixedviT.  moTxovnis  zrdasTan  er-
Tad  es  iwvevs  saerTaSoriso  samedicino  tu-
ristuli  nakadebis  zrdas.  miT  ufro  mniS-
vnelovania  dargis  ganviTarebis  samTavrobo  

regulireba,  rasac  safuZvlad  unda  daedos  
prioritetuli  qvedargebis,  rogorc  strate-
giuli  orientirebis,  gamoyofa.  esec  uTuod  
aris  calke  kvlevis  sagani,  magram  ueWvelia,  
rom  am  qvedargTa  Soris  saqarTveloSi  uwon-
aresad  sakurorto  samedicino  momsaxireba  
moiazreba,  radgan  qveyana  unikalur  samkurna-
lo  bunebriv  resursebs  flobs. 

sakurorto  samedicino  momsaxureba  Tavis  
mxriv  mWidrodaa  dakavSirebuli  bevr  sxva  
dargTan,  uwinaresad  turizmTan,  satum-
ro  meurneobasTan,  agreTve,  soflis  meur-
neobasTan,  transportTan  da  a.S.   maTTan  kav-
SirebiT  igi  warmoqmnis  sakurorto - turis-
tul  meurneobas.  es  erTerTia  im dargTagan,  
romelTac  gasuli  saukunis  90 - iani  wlebis  
saqarTveloSi  sxva  dargebze  mkveTri  dacema  
ganicades,  raSic  didi  roli  iTamaSa  sab-
Wouri  organizaciul - mmarTvelobiTi  struq-
turebis  moSlam  da  kavSirebis  gawyvetam.  Sem-
deg  mdgomareoba  TiTqos  gamosworda,  magram  
procesebi  calmxrivad  ganviTarda - naklebad  
Seexo  sakurorto  samedicino  momsaxurebas.  
anu  qveynis  sakurorto  potencialis  udidesi  
nawili  gamouyenebeli  darCa,  garkveul  nawils  
ki  iyenebs  „veluri’  wesiT  Camosuli  turisti  
da  am  SemTxvevaSi  Znelia  gansazRvro  sam-
kurnalo  bunebrivi  resursebis  efeqtianoba  
rogorc  misTvis  piradad,  ise  qveynisaTvis.

marketingi  gvesaxeba  im  saSualebad,  
romelsac  SeuZlia  mniSvnelovani  roli  Sea-
srulos  am  potencialis  amoqmedebasa  da  mis-
Tvis  saWiro  investiciebis  mozidvaSi.  ime-
di  gvaqvs,  rom  Cvens  mier  SemoTavazebuli,  
jer  kidev  calkeuli  StrixebiT  moxazuli  
meqanizmi  mxolod  am  sferoSi  ki  ar  iqneba  
gamosadegi,  aramed  samedicino  momsaxurebis  
sxva  sferoebSic.  zogadad  Tu  vityviT,  igi  
mdgomareobs  imaSi,  rom  jandacvis  winaaRm-
degobriv  problemaTa  gadasawyvetad  moviSve-
lioT  momxmareblis,  samTavrobo  da,  agreTve,  
saerTaSoriso  marketingi  maTi  elementebis  
SewyvilebiT  mimwodeblis  marketingTan.  

ra  pirobebi  amzadebs  aseTi  marketinguli  
„hibridis“  Seqmnas,  risTvis  gWirdeba  igi?  
da  Tu  mTavrobis  roli  ase  Tu  ise  kidev  
SeiZleba  warmovidginoT,  risTvis  gvWirdeba  
momxmareblis  marketingi?  gvWirdeba  imisT-
vis,  rom  momxmarebelma  SeZlos  swori  arCe-
vanis  gakeTeba  mimwodebelTa  Soris  anu  im-
isTvis, rom  igic  mogebuli  darCes  da  misma  
arCevanma  warmoaCinos  ukeTesi  mimwodebelic,  
raTa  saboloo  angariSiT  mogebuli  darCes  
mTeli  sazogadoeba.  marketingi,  zogadad  Tu  
aviRebT,  ar  aris  meTodi  momxmareblis  mo-
tyuebisa  da  „wyalqveSa“  an Tund  „wyalzeda“,  
magram   araeTikuri  principebiT  konkurentis  
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damarcxebisa.  aseTad  mas  aqcevs  momxmareblis  
marketingis  ganuviTarebloba.  xolo  ganuvi-
Tarebelia  igi  mimwodebelsa  da momxmarebels  
Soris  informaciis  asimetriulobis  gamo. ga-
fantuli,  gaTiTokacebuli  momxmareblisaTvis  
informaciis  wyaro  xSirad  mxolod  reklamaa  
da  mas  uWirs  gansazRvros,  romel  mimwode-
bels  miakiTxos - vinc  acxadebs,  rom  lideria 
- vTqvaT,  farmaciis  bazarze,  -  Tu  amave  baz-
ris  liderTa  Soris  liderad  acxadebs  Tavs.  
meore  wyaroa  moaruli  xmebi  momxmareblis  
donis  Sesaxeb,  romelTa  mosmena  SesaZlebelia  
axlobelTa  an  axloblis  axlobelTa  wreebSi.  

p.  samuelsoni  da  v.  nordhausi  jandacvis  
erTerT  problemad  swored  informaciis  asi-
metriulobas  asaxeleben  da  aRweren  situa-
cias,  rodesac  pacienti  saerTod  aris  mok-
lebuli  arCevanis  SesaZleblobas.  msgavs  sit-
uaciebSi  mimwodebeli  asrulebs  momxmareb-
lisTvis  mkurnalobisa  Tu  qirurgiis  meTod 
- saSualebaTa  SerCevis  funqcias, 

rac,  avtorTa  mowmobiT,  ar  gamoricxavs  
araswori  gzis ganzrax  Tavsmoxvevas.  es  me-
Tod-saSualebebi,  cxadia,  eqimma  unda  Ses-
Tavazos  pacients,  oRond  saWiroa  pacientis  
dacvis  meqanizmebic,  romelTa  safuZvelic  
unda  Seqmnas  arCevanis  SesaZleblobam  mTav-
robis  mier  mokvleuli  da  sistematizebuli  
variantebidan.  Tu  mimwodeblisaTvis  market-
inguli  saqmianobis  amosavali  da  fuZemde-
bluri  etapi  momxmareblis  saWiroebaTa  gage-
baa,  momxmareblisaTvis  aseTi  etapi  unda  iyos  
mimwodebelTa  SesaZleblobebis  gageba,  rasac  
igi  damoukideblad  ver  SeZlebs.

„hibriduli“ marketingi  ar  unda  gavigoT  
rogorc  samTavrobo  marketingis  Serwyma  or-
ganizaciebis  marketingTan  am  ukanasknelis  
SezRudvis  gziT.  arc  momxmarebels  ezRudeba  
paraleluri  marketinguli  mokvlevis  SesaZle-
bloba,  damoukideblad  moisurvebs  igi  amis  
gakeTebas  Tu  samomxmareblo  sazogadoebis   
meSveobiT.  piriqiT,  samTavrobo  marketingi  
mowodebulia  xeli  Seuwyos  maTs  am  saqmi-
anobas  im  informaciis  miwodebiT,  romlis  
miwvdoma  maT  uZneldebaT.  aseTi  praqtika  
xom  dResac  arsebobs:  nebismieri  subieqtisT-
visaa  xelmisawvdomi  samTavrobo  statisti-
kuri  informacia,  romelic  misTvis  xSirad  
amosavali  marketinguli  informaciis  rols  
asrulebs.  magram  samTavrobo  marketingis  mi-
sia  amiT  ar  Semoifargleba.  es  informa-
cia  TviT  mTavrobisTvisaa  sabaziso  Tavisi  
marketinguli  saqmianobis  Semdegi  etapisTvis:  
man  xom  am  safuZvelze  jandacvisa  da  Sesa-
Zloa,  agreTve,  sxva  dargebis ganviTarebis  
programebi  unda  SeimuSaos.  swored  mTavro-
bis  es  marketinguli  produqti  (programebi)  

Seerwymeba  organizaciebis  marketingul  pro-
gramas,  radgan  programebSi  asaxuli  iqneba  am  
saqmianobis  pirobebze  moqmedi  instrument–
meqanizmebi (vTqvaT,  novaciebis  stimulireba,  
sagadasaxado  SeRavaTebi  da  a.S.),  romlebic  
dargis  ganviTarebas  sazogadoebis  intereseb-
is  mixedviT  warmarTavs.  mTavrobis  es  mar-
ketinguli  produqti  Seerwymeba  momxmarebli-
seul  marketingul  mokvlevasac – sistemati-
zebuli  (advilad  asarCevi)  saxiT  miawvdis  mas  
mis  mier  damoukideblad  gasaazrebel  farTo  
informacias  mimwodebelTa  SedarebiTi  ana-
lizisaTvis  da  gauadvilebs  mas  arCevanis  
gakeTebas. 

vvaraudobT, rom samTavrobo da qveynis sub-
ieqtebis  marketingul  saqmianobaTa Serwyma sxva  
formiTac moxdeba. mTavrobam unda daiyvanos es 
produqti mis momxmareblamde anu, vTqvaT, pro-
gramebi daiyvanos jandacvis organizaciebamde 
da samedicino momsaxurebis momxmareblebamde, 
rac aamaRlebs maTi marketinguli azrovnebisa 
da saqmianobis dones anu ganaviTarebs TviT 
marketings. am procesSi mosalodnelia gamov-
lindes dacileba sazogadoebriv (samTavrobo), 
koleqtivebisa da individebis interesTa Soris 
da mTavrobis marketinguli saqmianobis er-
TerTi amocanaa Seiswavlos dacilebis mizezebi 
anu gaarkvios Tavisi marketinguli produqtis 
momxmarebelTa pretenziebi da saWiroebebi, am 
safuZvelze an cvlilebebi Seitanos dargis 
ganviTarebis strategiasa dam mis Sesatyvisad 
Sedgenil programebSi, an daarwmunos mopaeqreni 
maTi pretenziebis usafuZvlobaSi.

ra Tqma unda, socialur–ekonomikuri mizan-
daniSnulebis programebs mTavroba adrec Sei-
muSavebda da kvlavac SeimuSavebs. aq saubaria 
mxolod imaze, ramdenaa Sedgenili isini market-
inguli midgomiT, rac gacilebiT ufro farTo 
da Sromatevad muSaobas iTxovs. sanacvlod, misi 
efeqti didia. sakurorto – samedicino momsax-
urebis magaliTze es ufro naTlad gamoCndeba.

gavixsenoT, rom marketingul saqmianobis pi-
rveli etapi bazris Seswavlaa am sityvis farTo 
gagebiT: mimwodeblisaTvis es aris momxmareb-
lis saWiroebebisa da realuri Tu potenciuri 
konkurentebis Zalis gageba, xolo momxmareb-
lisaTvis ki – mimwodebelTa SesaZleblobebis 
gageba. am safuZvelze xdeba gadasvla meore 
etapze, romliTac momxmarebeli amTavrebs Tavis 
marketings, raki irCevs sasurvel mimwodebels 
– wyvets sakiTxs, ra iyidos da visgan, romel 
mimwodebels uerTgulebs anu visTan aagos 
strategiuli kavSirurTierToba. mimwodebli-
saTvis es etapi misi sawarmoo saqmianobis saw-
yisi etapia,  romelsac unda mohyves produqtis 
Seqmna da misi svla momxmareblisaken, rac da-
matebiT marketingul Zalisxmevas iTxovs. xolo 
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am etapze man unda gadawyvitos, ra awarmoos, 
rogor da visTvis (gavixsenoT isic, rom es aris 
ekonomikis organizaciis sami fundamenturi 
sakiTxi). anu misgan Seswavlil bazarze man unda 
gamoyos miznobrivi segmenti – momxmarebelTa 
is gansakuTrebuli jgufi, romlisTvisac Seqm-
nis mis saWiroebebTan, mis gemovnebasTan, asak-
Tan, SexedulebebTan, SeZlebasTan, eTnofsiqi-
kasTan da a.S. misadagebul produqts. cxadia, 
amas Tan axlavs konkurentebis Seswavlac – imis 
garkveva, ramdenad sariskoa bazris ama Tu im 
segmentze Sesvla.

sakurorto momsaxurebis Tanamedrove bazris 
Taviseburebaa is, rom zRvari adgilobrivi, sax-
elmwifoebrivi da saerTaSoriso mniSvnelobis 
kurortebs Soris sul ufro pirobiTi xdeba. 

samTavrobo marketingma, saerTaSorisosTan 
SewyvilebiT, mosalodnelia daaCqaros es pro-
cesi. aseTi Sedegi mosalodnelia imitom, rom 
marketingi gulisxmobs momxmareblis diferen-
cirebul Seswavlas – misi im gansakuTrebuli 
kategoriis gamovlenas, romlisTvisac, vTqvaT, 
axtalis talaxia uebari samkurnalo saSualeba. 
da Tu am kategoriis gamovlena msoflio masSta-
biT moxda da, amasTanave, aRmoCnda, rom msgavs 
saSualebaTa maragi dedamiwaze SezRudulia, ar 
unda gamovricxoT, rom axtalam qveyanas aranak-
lebi Semosavali misces, vidre, vTqvaT, wyaltu-
bom an borjomma. 

ra Tqma unda, es magaliTi pirobiTia da mx-
olod imitom, movitaneT, rom sakurorto meur-
neobis ganviTareba iTxovs rogorc avadobis 
gavrcelebis (misi geografiis), ise bunebrivi 
samkurnalo resursebis zedmiwevniT Seswavlas 
planetaruli masStabiT.

globaluri bazris codna bevri sxva faqto-
ris Seswavlasac iTxovs. magaliTisaTvis vity-
viT, rom Soreul kurorts pacienti xSirad mx-
olod samkurnalo mizniT ar irCevs – mas Sei-
Zleba hqondes turistuli, saqmiani an sxva miz-
nebic, rac asevea mxedvelobaSi misaRebi. magram 
mTavari, ra Tqma unda, aris momxmareblisaTvis 
Sedges msoflio ruka, romelzec advili sapov-
ni iqneba ama Tu im bunebrivi resursis samkurna-
lo Tvisebebi, mkurnali organizaciebisa da 
specialistebis profesionalizmi, mkurnalobis 
Sedegianobis, Tanamde momsaxurebaTa donisa da 
a.S. aRwera Sesatyvisi preiskurantebis miTiTe-
biT, agreTve, SeRavaTebis CvenebiT, romelTac 
sxvadasxva kategoriis pacientebi erTimeorisa-
gan gansxvavebul variantebSi miiReben. ruka 
saWiroa moqmedi an potenciuri mimwodeblisaT-
visac, oRond - ufro konkretuli. konkurent-
Ta konkurentunarianobis Sesaxeb xelmisawvdom 
monacemebTan erTad igi unda Seicavdes monace-
mebs potenciur momxmarebelTa Sesaxeb. 

erTic da meorec miekuTvneba urTules 

amocanaTa ricxvs, romelTa gadawyveta aRemate-
ba calkeuli organizaciebis SesaZleblobebs. 
urTulesia mTavrobisTvisac, Tumca misTvis 
xelmisawvdomia  mis xelT arsebuli sxvadasxva 
arxisa da saSualebis (saelCoebis, saqmiani ur-
TierTobebis da a.S.) gamoyenebis SemTxvevaSi. 
SedarebiT efeqtiani iqneboda am amocanebis 
gadawyveta saerTaSoriso ekonomikuri organi-
zaciebis doneze. Tumca, dasawyisisaTvis, Cveni 
winadadebis warmatebuli aprobaciis SemTx-
vevaSi sasurvelia saqme daiwyos Tavdapirve-
lad ori-sami megobari qveynis samTavrobo 
xelSekrulebis safuZvelze.


