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qveynis brendingi

nuca gumberiZe, stu-s doqtoranti 

reziume

qveynis brendingis mniSvneloba 21-e sauku-
neSi dRiTidRe izrdeba. brendi da brendingi 
Cveni yoveldRiuri cxovrebis ganuyofeli 
nawili gaxda. gvinda es Tu ar gvinda, glo-
balizaciis Sedegad, produqciis simravlem da 
konkurenciis zrdam gamoiwvia mudmivi Sejibri 
da brZola produqtebs, adamianebs, qveynebsa da 
qalaqebs Soris. 

qveynis brendingi Zalian rTuli da mniS-
vnelovani Temaa, radgan moiTxovs uamrav 
wvrilmanze yuradRebis gamaxvilebas da gaaz-
rebas. saxelmwifos saTaveSi myofi adamianebi 
mudmivad unda cdilobdnen yvelanairi piroba 
Seuqmnan Tavdapirvelad sakuTar mosaxles da 
Semdeg turistsa Tu investors, radgan mxolod 
reklamis meSveobiT cnobadobis mopoveba, im 
SemTxvevaSi Tu is ar Seesabameba qveynis Rire-
bulebebs - faqtiurad fuWad dakarguli dro 
da resursia. Zlieri qveyana brendi saSualebas 
aZlevs TiToeul moqalaqes Tavs amayad grZnob-
des. maT unda uxarodeT, rom swored am konkre-
tuli qveynis Svilebi arian. 

qveynis saxelmwifo imiji da brendingi da am 
imijis warmatebuli gadacema eqsportze ise-
Tive mniSvnelovania, rogorc is produqcia da 
gayidvebi, rasac qveyana axorcielebs. mecniere-
bi Tvlian, rom brend saxelmwifos Zalian bevri 
SeuZlia gaakeTos sagareo politikaSi. brendi 
saxelmwifos ganviTarebaSi exmareba. 

qveynis brendingi umniSvnelovanesi da Zalian 
sainteresoa da mas didi gza aqvs momavlisken.

 
sakvanZo sityvebi: qveynis brendingi, teri-

toriis marketingi, adgilis brendingi.

* * * * * * *
qveynis brendireba, rogorc marketingis mim-

dinareoba 20-e saukunis 90-ian wlebSi Camoyal-
ibda, rac teritoriul sferoSi konkurenciis 
zrdiT iyo gamowveuli. termini “nacionaluri 
brendi” pirvelad 1996 wels britanelma brend-
ingis specialistma saimon anholtma gamoiyena. 
mogvianebiT Camoayaliba konkurentuli iden-
turobis koncefcia, romelic teritoriis 
brendings eqvsi parametris mixedviT gulisx-
mobs: infrastruqtura, politikuri mdgomareo-
ba, turizmi, biznes garemo da sainvesticio 
pirobebi, kultura da mosaxleoba. am parame-
trebis mixedviT saimon anholti yovelwli-

urad ikvlevs ama Tu im qveynis brendis indeqss 
mTel msoflioSi. dRes gamoiyeneba sxvadasxva 
terminebi “adgilis brendingi”, “nacionaluri 
brendingi”, “teritoriebis brendingi”, “qvey-
nis brendingi”, rac dakavSirbulia konkretuli 
adgilis Tu teritoriis ganviTarebasa da war-
moCenasTan.

simarTle rom vTqvaT qveynebi yovelTvis 
iyvnen brendebi. saukuneebis manZilze qveynebi 
sakuTar Tavs frTxilad da sistematiurad uke-
Tebdnen brendings. qveynis reputacia yovelT-
vis mniSvnelovani iyo qveynis liderebisTvis 
da swored isini marTavdnen da qmnidnen mas. 
ubralod dRes amas saxeli hqvia da Sesabamisad 
yvela qveyana cdilobs daimkvidros msoflio 
ruqaze saukeTesos wodeba. qveynis liderebic 
mividnen im daskvnamde, rom sakuTari qveynis 
warmosaCenad da Rirseuli adgilis dasakave-
blad, aucilebeli gaxda qveynebis brendingi an 
rebrendingi. Sesabamisad konkurencia gaizarda 
qveynebsa da qalaqebs Sorisac.  

produqtisa da momsaxurebis brendebi-
sgan gansxvavebiT, romlis mizanic aris bazris 
dakaveba, qveynis brendingisa da adgilis mar-
ketingisTvis mniSvnelovania, rom qveynis mrav-
alferovnebis saWiroebiT adgilobrivi ekono-
mikis gamoyenebiT moizidos turistebi da Sida 
investicia, gaaumjobesos Sida garemo da daak-
mayofilos, rogorc Sida ise gareSe mosaxleoba. 
anholti aqcents akeTebs iseT komunikaciis qme-
debaze, rac gamoiwvevs teritoriebis sayovel-
Tao CarTulobas. es moicavs: brendebi, romel-
sac qveyana eqsportze uSvebs; ra vaWrobis, tu-
rizmis, Sida investiciebis, Sida rekrutirebis  
adgils irCevs teritoria; rogor moqmedebs 
saSinao da sagareo politikis saqmianobaSi da 
is gzebi, romliTac es moqmedebebi ukavSird-
eba erTmaneTs; rogor warmoadgens, warmoaCens 
da avrcelebs sakuTar kulturas sxva qveynebSi; 
Senoba-nagebobebi da bunebrivi garemo, rasac 
warudgens damTvaliereblebs, vizitorebs; ra 
maxasiaTeblebiT gamoirCeva msoflio mediaSi; 
organizaciebi da mTavari Zala, romelsac is 
ekuTvnis; sxva qveynebi, romlebTanac part-
nioruli urTierToba aqvs; ra gzebiT uwevs 
konkurencias sxva qveynebs sportsa da sxvadasx-
va RonisZiebebSi; ras aZlevs igi msoflios da 
ras iRebs ukan msofliosgan.

rogorc vxedavT qveynis brendingi aris mniS-
vnelovani Tumca amave dros xSirad gaugebari 
koncefcia. imisTvis, rom qveyanam Seqmnas war-
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matebuli brendi, liderebma unda gaiTval-
iswinon is aqtivebi da valdebulebebi rasac 
qveyana flobs. xSirad rTulia uaryofiTi as-
peqtebis arsebobis fonze warmatebis miRweva, 
Tumca aucilebelia sanam maT dafarav an gamo-
asworeb, aqcentebi gakeTdes qveynis upirateso-
bebze da dadebiT mxareze. qveynebs, romlebsac 
SeuZliaT amis keTeba, swori marketinguli geg-
mis farglebSi, aucileblad dajildovdebian 
am miRwevisTvis. qveynis brendireba SesaZloa 
aramarto arsebuli resursebis reklamirebiT, 
aramed qveyanaSi turistebisTvis saintereso 
siaxleebis SeqmniT, rac bazris Seswavlisa da 
adgilobrivi resursebis gaTvaliswinebiT unda 
moxdes. 

brendingma unda daafiqros qveynis lider-
ebi momavalze. brendings SeuZlia mosaxleobas 
Seayvaros sakuTari qveyana da am qveynis  mmarT-
velebi. SeuZlia gadaaxdevinos gadasaxadebi, am-
saxuros samxedro samsaxurSi, gaxados moqalaqe 
keTilsindisieri – razec agebulia mTlianad 
saxelmwifo. saxelmwifo aris brendi Tavisi 
saidentifikacio simboloebiT: droSa, gerbi, 
himni, prezidenti, Zalauflebis struqtura, 
tipiuri mosaxlis portreti, axali ambebi, opo-
zicia da mravali sxva. 

qveynebisa da qalaqebis brendingi dakavS-
irebulia sicocxlis yvela sferos brendi-
rebasTan. misi faseuloba aris is danapirebi, 
rasac igi momxmarebels hpirdeba, iqneba is 
rezidenti, muSa, xelmZRvaneli, investori, 
turisti Tu sxva. rac ar unda Seiqmnas axali 
qveynisTvis, yvelaze Zvirfasia, rom arsebuli 
biznesebi, investiciebi da rezidentebi Senar-
Cundes, es moizidavs met investorebs, damTva-
liereblebs, niWier adamianebs, romlebic saku-
Tar STabeWdilebas am qveyniss Sesaxeb gadasce-
men da daaintereseben sxvebs. qveyniss brendis 
dapirebis faseuloba aris swored aseTi saxis. 
SegviZlia vTqvaT, rom qveynis brendingi aris 
im Rirebulebebis Seneba, Seqmna da demonstri-
reba, rac damaxasiaTebelia brendis qmedebisT-
vis, romelic moicavs investiciebs, fsiqikur 
da ekonomikur gegmebs, momxmareblis mosazidad 
Seqmnil programebs, RonisZiebebs, urTierTo-
bebs da mowonebas.  

imisTvis raTa ukeT gaverkveT teritoriis 
(adgilis) an mosaxleobis brendingis aucile-
blobaSi, xelsayreli iqneba gavixsenoT mosax-
leobis brendingis uTuod warmatebuli magal-
iTi: Tanamedrove iaponia. sul raRac 30 – 40 
wlis win, roca vigebdiT sityvebs “Seqmnilia 
iaponiaSi” uaryofiTad vimuxtebodiT, radgan 
umetesad dasavleTSi mcxovrebi  momxmareblebi 
“brend iaponias” aRiqvamdnen, rogorc  meore 
xarisxis produqtebis mwarmoebel qveyanad, 
romlis produqciamac waleka bazari. iaponuri 

produqtebi iyo iafi da susti xarisxis. magram 
dRes iaponiis saxeli gaxda mowinave teqnologi-
is, xarisxis warmoebis, konkurentuli fasebis, 
maRali stilisa da statusis sinonimuri. brend-
ingis kvlevebma aCvena, rom momxmareblebma 
gamoxates mzadyofna gadaixadon maRali Tanx-
ebi iaponiaSi warmoebul gansakuTrebiT te-
qnologiur produqtebSi. am magaliTidan Cans, 
rom karg imijs qveyana progresisken mihyavs. im 
SemTxvevaSi Tu imijsa da progress erTad gam-
oviyenebT isini erTnmaneTs daexmareba da cvli-
lebebs moaxdens.

dRes yvela Tanxmdeba imaze, rom brendings 
Cvens yoveldRiur cxovrebaSi udidesi roli 
uWiravs. Cveulebrivi markis brendad gardaqm-
na produqts bevrad mimzidvels da sasurvels 
xdis momxmareblisTvis. kmayofili momxmarebe-
lic Tavisuflad ixdis fuls brendSi. gvinda 
es Tu ar gvinda brendingi sul CvenTan aris. Tu 
davakvirdebiT yovel diliT kbilebs vixexavT 
“Colgate” -is kbilis jagrisiT, vsvamT “Jacobs”-is 
yavas, vmgzavrobT “Mercedes”-is avtomobiliT, 
vvaxSmobT “McDonald’s”-Si, gviWiravs “I Phone” - 
Cveni yoveldRiuri cxovreba savsea brendebiT, 
romelsac xSirad verc ki viazrebT. reklamis 
meSveobiT brendis cnobadoba maRldeba, zemo-
qmedeba xdeba adamianis gonebaze da garkveuli 
periodis Semdeg Cven bunebrivi moTxovnile-
ba gviCndeba am produqtebis SeZena/moxmare-
bis kuTxiT. yvelaze mniSvnelovania isic, rom 
xSirad konkretul produqts Cven virCevT misi 
warmomavlobidan gamomdinare. darwmunebulebi 
varT, rom germanuli xarisxis produqti sjobs 
Turquls, xolo Turquli - Cinurs, amitomac 
Sesabamisad vixdiT gacilebiT mets konkretul 
brendSi. es mdgomareoba swored gamomdinare-
obs qveyana brendis siZlieridan. konkretul 
qveyanas dawyebuli aqvs brendingze zrunva da 
Sesabamisi Sedegic moaqvs mis aqtivobebs. ro-
gorc vxedavT, qveynis dadebiTi imiji udides 
rols TamaSobs qveynis brendirebis sistemaSi. 
igi exmareba qveyanas moaxdinos ara marto Ta-
visi produqciis brendireba, aramed Tavad iyos 
mTlianobaSi saerTaSoriso arenaze brendire-
buli. 

sazogadoebis interesic “adgilis brendin-
gis” mimarT dRiTidRe izrdeba. sityva “adgil-
Si” SesaZlebelia vigulisxmoT: erebi, qveynebi, 
regionebi an konkretuli mimarTulebebi, rom-
lebic mzardi konkurenciis pirobebSi cdilo-
ben aRmoaCinon axali talanti, gaakeTon raime 
axali da Rirebuli. ZiriTad SekiTxvebze auci-
lebelia konkretuli da danajerebeli pasuxebi 
gaices: Tu ratom unda vicxovroT konkretul 
adgilas? ratom unda movinaxuloT esa Tu is 
adgili? CavdoT investicia? da martivad, rom 
vTqvaT ra Rirebulebebi aqvs konkretul qveya-



biznes-inJineringi, #3. 2014  

290

nas, raTa Cveni miznebi ganvaxorcieloT? swored 
aseT kiTxvebs unda scemdes konkretul pasuxs 
qveynis brendingi da is imiji, riTic igi wars-
dgeba msoflios danarCen qveynebsa Tu maTi mo-
qalaqeebis winaSe - unda Seesabamebodes qveynis 
Rireulebebs da Sida atmosferos. winaaRmdeg 
SemTxvevaSi moxdeba imijis damsxvreva, rasac 
aucileblad didi dro dasWirdeba aRdgenisT-
vis. 

teritoriis brendi ufro win dgas vidre 
konkurentuli biznes brendi. rac ar unda uni-
kaluri iyos esa Tu is sastumro, supermarketi, 
klubi, is vinc maT irCevs, winaswar gansaz-
Rvravs qalaqs an qveyanas, romelSic unda gaC-
erdes. teritoriis brendingis iRbali pirvel 
rigSi damokidebulia teritoriis politikuri 
lideris sajaro aqtivobaze, mis regionalur da 
centralur movlenebSi aqtiur monawileobaze, 
qalaqsa da qveyanaSi pozitiur imijze. ese igi 
sxva sityvebiT rom vTqvaT aucilebelia qvey-
niss prezidentis aqtiuroba da misi pressamsax-
urisa da sazogadoebasTan urTierTobis depar-
tamentis kompetenturi muSaoba. 

cnobadoba, rogorc qveynis SigniT aseve mis 
farglebs gareTac (da sxvaTa Soris investiciis 
mozidva) aqvT SesaZlebloba miiRon zustad im 
qveynebma, visac mkveTri, ambiciuri liderebi 
hyavT. zustad aseT prezidents aqvs saSualeba 
iyos mudmivi niusmeiqeri (axali ambebis Semqm-
neli), rac Zalian mniSvnelovania Cvens infor-
maciul sazogadoebaSi. amrigad, qveynis lideri 
-  mniSvnelovani mamoZravebeli Zalaa region-
aluri brendisa. saboloo angariSSi is person-
ificirebas ukeTebs socialur - politikur 
stilsa da regionis klimats. is gamodis inves-
ticiis ara marto personalur garantad, aramed 
konkretul regionSi saqmeTa warmoebis stilis, 
saqmianobis aqtivobis, interesebis, kompeten-
turobisa da xasiaTis simbolod.

qveynis brendingis mTavar Sedegad unda 
gaxdnen: qveyniss dadebiTi imijis, misi presti-
Jis, saqmiani da socialuri konkurentunariano-
bis formireba; qalaqSi saxelmwifo da komer-
ciuli SekveTebis mozidva; saerTaSoriso da re-
gionaluri programebis realizaciaSi qveyniss 
monawileobis gafarToeba. 

reklamis saSualebebs da sazogadoebriv 
urTierTobebs  regionis socialur – ekono-
mikuri situaciebis monitorings SeuZliaT re-
alurad daexmaron qveynis imijis formirebaSi. 
SeimuSaon da danergon sainvesticio produqte-
bi da sabolood xeli Seuwyon qveynis sawarmoo 
da socialuri infrastruqturebis ganviTareb-
isTvis biujeturi da arabiujeturi saxsrebis 
mozidvas. 

amgvarad, sajaroa vaRiaroT qveynis brend-
ingis aucilebloba, macxovrebelTa cxovrebis 

donis gaumjobesebisaTvis, investiciebis, tu-
ristebis mozidvisTvis, rogorc qveynis, ro-
gorc pozitiuri imijis Seqmnis mniSvnelovani 
elementi. brendingi gvaZlevs saSualebas qvey-
niss prestiJis avamaRloT ara marto Sida ara-
med gare auditoriis TvalebSic, rac saerTo 
jamSi dadebiTad moqmedebs, rogorc mocemul 
regionSi aseve mTliani qveynis ganviTarebaSi. 
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