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ekonomikisa da biznesis ganviTarebis 

mimarTulebebi
momxmarebluri sazogadoebisa da axali tipis momxmareblis 

(X-momxmareblis) formireba

guram jolia, stus profesori
qeTevan jolia, stu-s doqtoranti

reziume

ganviTarebul qveynebSi momxmarebluri  sa-
zogadoeba yalibdeba da axali tipis momxmare-
beli _ X-momxmarebeli warmoiSoba, rasac mrava-
li faqtori ganapirobebs, romelTa Soris mniS-
vnelovania: moxmarebis sagnebis Warbi warmoeba, 
savaWro revolucia, samomxmareblo resursebis 
gadideba, urbanizaciis donis amaRleba, mox-
marebis sekularizacia, moxmarebaSi aqseolo-
giuri cvlileba da axali samomxmareblo cno-
bierebis formireba.

momxmareblurisazogadoebis formireba mra
vali simptomiT vlindeba, kerZod: Warbi mox-
marebiT, komodifikaciiT, komfortuli sa-
zogadoebis SeqmniT, SopingiT, moxmarebis de-
koleqtivizaciiTa da axali socialuri garemos 
CamoyalibebiT.

momxmareblur sazogadoebas Tavisi momxree-
bi da mowinaaRmdegeebi hyavs.

momxmareblur sazogadoebis mTavari burji 
X-momxmarebelia, romelic gansxvavebuli fsi-
qikis mqonea, axali Rirebulebebisa da idealeb-
is matarebeli, retlanslatori da recipientia. 
igi gasuli saukunis `saSualo klasis~ Semavi-
wrovebeli da Camnacvebelia. am tipis momxmare-
belTa zrda Tanamedrove msoflios erT-erTi 
ZiriTadi trendia.  

Summary

Formation of consuming society and new customer 
type (X Customer)

A formation of consuming society in developed coun-
tries and a creation of new customer type – X customer is 
caused by many factors, in those the essentials are: excess 
production of consumer goods, retail revolution, increase 
consumer resources, raise of the urbanization, seculariza-
tion of consumption, axeological change of consumption 
and formation of new consumer awareness.

Formation of consuming society is occurred with many 
symptoms, such as: excessive consumption, commodifica-
tion, by creating comfortable society, shopping, decollec-
tivization of consumption and formation new social envi-
ronment.

Consumption society has its supporters and opponents.
The main pillar of consuming society is X customer, 

which has different psychology, with the new values and 
ideals. This type of customer replaces the middle class of 
last century. The growth of this type of customer is one of 
the main trends of the modern world.

* * * * * *

moxmareba didi xnis ganmavlobaSi damoukide-
bel kvlevis obieqtad ar miaCndaT. jer kidev 
antikuri periodis filosofiaSi (platoni, ar-
istotele, epikure) moxmareba sikeTis, bednier-
ebisa da samarTlianobis eTikur problemebs 
ukavSirdeboda da gonivrul kontrols, Sez-
Rudvas, zomierebas eqvemdebareboda. Sua sauku-
neebSi gadaWarbebuli moxmareba sulmdablobad, 
uRirs qcevad iTvleboda (wm. avgustini,1 bon-
aventura2 da sxv.).

mogvianebiT, moxmareba adamianisa da sa-
zogadoebis ekonomikuri saqmianobis erT-erT 
mxared aRiares. Camoyalibda dixotomia3 `war-

1 qristianuli eklesiis erT-erTi mama, avgustinizmis 
fuZemdebeli, Teologi da filo-sofosi (354-430).
2  Sua saukuneebis frangi Teologi (1218-1274).
3  berZ. dicha da tome – or nawilad gayofa. 
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moeba _ moxmareba~, sadac moxmarebam warmoebis 
ganviTarebis mastimulirebeli roli ikisra. 
gamoikveTa moxmarebis uSualo subieqti, anu 
TviT momxmarebeli, adamiani, romelic sazoga-
doebrivi kvlavwarmoebis racionaluri elemen-
ti gaxda.

XIX saukuneSi k. marqsis saqonlis feti-
Sizmis ideebidan saTave aiRo momxmareblur sa-
zogadoebis (ingl. Consumer society) koncefciam, 
romelmac torstein veblenis4 koncefciisa da 
`frankfutis skolis~5 Zlieri gavlena ganica-

da.6

XX saukuneSi moxmareba erTdroulad so-
ciologiis, kulturologiis, marketingisa da 
socialuri fsiqologiis kvlevis problema 
Seiqmna. momxmareblis qcevis Seswavla sxvadasx-
va aspeqtiT daiwyes: racionaluri moxmareba 
(j. biukeneni, l. valrasi); efeqturi moxmareba 
(h. saimoni, n. smelzeri); kulturuli moxmare-
ba (p. kouzi, h. saimoni); saCvenebeli moxmareba 
(torstein vebleni); marketinguli moxmareba (p. 
blekueli, f. kotleri, p. miniardi, j. enjeli). 
Seiqmna momxmareblis qcevis Teoria bihevior-
izmi (j. uotsoni da sxv.).

miuxedavad amisa, moxmarebisa da momxmareb-
lis arsebuli tradiciuli paradigmebi (ekono-
mikuri, marketinguli, pozitivisturi, post-
modernistuli) Tanamedrove momxmareblisa 
da moxmarebis arssa da specifikas srulad 
ver asaxavda. moxmarebis kvleva SesaZlebeli 
iyo mxolod disciplinaTSorisi midgomebis 
safuZvelze, romelic moicavs meTodologi-
ur aspeqtebs, RirebulebiT warmodgenebsa da 
terminologias mTeli rigi momijnave disci-
plinebis ierarqiaSi, dawyebuli fsiqologiidan 
da taqtikuri menejmentidan, filosofiamde da 
kulturis Teoriamde.   

postindustriul sazogadoebaSi erT-erT 
mTavar subieqtad momxmarebeli iqca, romlis 
qceva, Cvevebi da moqmedebis normebi ekonomi-
kuri sistemis ganviTarebis veqtoris ganmsaz-
Rvreli gaxda.

udavoa, rom moxmareba Tanamedrove sa-
zogadoebis ZiriTadi birTvia da misi social-
ur-ekonomikuri arsis ganmsazRvreli. aseTia 
postindustriuli sazogadoebis cnobili Teo-
retikosebis d. bellis, z. bzeJinskisa da j. k. 
gelbreitis mosazrebebi.7 
4.  amerikeli ekonomisti (1857-1929). man moxmarebis kvlevaSi 
sociologiuri midgoma gaaZliera, kerZod, momxmareblis 
qcevis aRweraSi fsiqologiuri da socialuri faqtorebi 
Seitana. 
5. industriuli sazogadoebis kritikuli Teoria, marq-
sizmis erT-erTi nairsaxeoba. Ziri-Tadi warmomadgenlebi: 
Teodor adorni, maqs horkhaimeri, herbert markuze, erix 
fromi da sxv. daarsda 1930 wels. 
6 . Димаджио П. Культура и хозяйство//Экономическая социология. 
Том 5. 2004. №3. С. 45-66. http://www.ecsoc.msses.ru.
7. Белл Д. Грядущее постиндустриальное общество: Опыт 

termini `momxmarebluri sazogadoeba~ pirve-
lad germanelma sociologma da filosofosma, 
`frankfurtis skolis~ warmomadgenelma erix 
fromma (1900-1980) gaavrcela. 

momxmarebluri sazogadoeba rTuli fenom-
enia, romlis warmoSoba rigma socialur-ekono-
mikurma wanamZRvrebma ganapiroba, kerZod:

1. moxmarebis sagnebis Warbi warmoeba, ramac 
industriul periodTan SedarebiT saqonlis 
fasi mniSvnelovnad Seamcira da sazogadoebas 
swrafad cvalebadi farTo asortimenti SesTa-
vaza.

XX saukunis ekonomika  keinsianuri ekonomi-
kuri paradigmis logikiT ganviTarda. kerZod, 
warmoebasa da investiciebTan SedarebiT, upi-
ratesoba moTxovnas mieniWa. 

2. savaWro revolucia. warmoebis xarisxobriv 
cvlilebas vaWrobis seriozuli transforma-
cia mohyva. vaWrobam ganviTarebis rigi etapebi 
gaiara: specializacia, gamsxvileba da formebis 
mravalsaxeoba.

evropasa da aSS-Si aqtiurad daiwyes msxvi-
li savaWro centrebis (e.w. Moll) Seqmna. kerZod, 
maTi raodenoba aSS-Si 1957 wels iyo 940, 1960 
wels _ 2 aTasi, 1977 wels _ 20 aTasi, 2004 wels 

46 aTasze meti, xolo 2012 wels _ 87 aTasamde.8

3. samomxmareblo resursebis (arCevanis 
Tavisufleba, dro, fuli) gadideba. individeb-
is piradi Tavisufleba, kerZo mewarmeoba da 
Tavisufali konkurencia momxmareblur sazoga-
doebis Camoyalibebis erT-erT pirobad iqca. 

arCevanis TavisuflebasTan erTad, momx-
mareblis damatebiTi droc gamoCnda, _ samuSaos 
xangrZlivobis Semcirebis kvalobaze mosaxleo-
bis Tavisufali dro gaizarda.  

industrializaciis Sedegad saojaxo meur-
neobaSi dasaqmebuli qalis Sromis mravali 
tradiciuli saxeoba (qsova, kerva, darTva) 
gauqmda. gadidda mosaxleobis fuladi Semosav-
lebic. 

4. urbanizaciis9 donis amaRleba. qalaqad 

социального прогнозирования: Пер. с англ. М.: Academia, 1999; 
Бзежинский З. Технотронная концепция. М.: 2006; Гельбрейт Дж. 
Кеннет. Новое индустриальное общество. М.: 1967.
8.   Спектор Р. Убийцы категорий. Революция в розничной торговле 
и ее влиание на культуру потребления. Пер. с англ. М.:, 2013, С. 272.
9.  qalaqebis zrdisa da ganviTarebis procesi. qalaqis 



biznes-inJineringi, #4. 2014  

174

mosaxleobis masobrivad gadasvlam qalaquri 
samomxmareblo praqtika gaaZliera da soflis 
tradiciuli samomxmareblo tipi TandaTan Seav-
iwrova.  

postmodernistuli socialuri Teoriis 
TvalsaCino warmomadgenlis, frangi sociol-
ogis, kulturologisa da filosofosis, Jan 
bodriaris (1929-2007) azriT, qalaqi moxmare-
bis eskalaciis anu gaZlierebuli strategiis 
iseTi sivrcea, sadac mefobs `modis totaluri 
diqtatura.~ ZiriTadad qalaqis kultura gan-
sazRvravs mosaxleobis maRal socialur mobi-
lurobas, romlis erT-erTi funqciac aris mox-
mareba.10  

5. moxmarebis struqturis optimizacia. XX 
saukunis meore naxevridan rogorc xangrZlivi, 
ise pirveladi moxmarebis saqonelze danaxar-
jebi mniSvnelovnad gaizarda, ramac moxmarebis 
struqtura arsebiTad Secvala. 

moxmarebis struqtura SedarebiT dinamiurad 
aSS-Si icvleba. axali, progresuli moTxovnebi 
aq ramdenime aTeuli wliT adre Cndeba. 2010 
wels saSualo amerikeli ojaxis samomxmareblo 
danaxarjebis struqtura aseTi iyo: kveba _ 12-
17%; tansacmeli _ 4-6%; binis keTilmowyoba _ 
15-25%; jandacva _ 12-18%; transporti da kavS-
irgabmuloba _ 18-22%, dasveneba _ 10-12%.11

6. moxmarebis sekularizacia.12 XX saukuneSi 
intensiurad mimdinareobda moxmarebis seku-
larizacia, anu religiuri normebis sferodan 
momxmarebis procesis gamoyofa. saukuneebis 
ganmavlobaSi eklesia upirateobas asketur13 
samomxmareblo praqtikas aZlevda, individis 
samomxmareblo Tavisuflebas arsebiTad zRu-
davda da, zogjer, sabazro ekonomikis ganvi-
Tarebis barieri xdeboda.

7. aqseologiuri14 cvlileba. axali samomx-
mareblo sazogadoebrivi regulatorebi Camoy-
alibda: Seicvala moxmarebis kultura, eTika, 
morali. moxmareba sul ufro legitimuri gaxda 
da dominirebuli faseulobis rolSi mogvev-
lina.

8. axali samomxmareblo cnobierebis formire-
ba. marketinguli TvalsazrisiT, arsebul so-
ciologiur-ekonomikur sistemaSi SeuzRudavi 
moxmareba aucilebeli piroba gaxda. 

xsenebulma winapirobebma momxmarebluri  

mosaxleobis xvedriTi wilis zrda qveyanaSi, regionSi, 
msoflioSi. 
10.  Бодрийяр Ж. Общество потребления. Его мифы и структуры. 

М.: 2006, С. 269.
11.  http://www.empitry.com/311-struktura-potrebleniya.html
12. procesi, romlis drosac religiuri azrovneba, praqti-
ka da organizaciebi kargavs  socialur gavlenasa da mniS-
vnelobas. 
13.  amqveyniur siamovnebaze uaris Tqma.
14. filosofiuri moZRvreba Rirebulebebze (ideebi, ide-
alebi, Sexedulebebi, principebi), rac adamianTa cxovrebis 
wesis safuZvelia.

sazogadoebis srulyofilad Camoyalibeba ga-
napirobes, rac ZiriTadad ekonomikurad ganvi-
Tarebul qveynebSi gavrcelda.

momxmarebluri  sazogadoeba iseT sazoga-
doebriv urTierTobaTa erTobliobas aRniSnavs, 
romelic individualuri moxmarebis principzea 
organizebuli. 

momxmarebluri  sazogadoeba xasiaTdeba ma-
terialuri sikeTeebis masobrivi moxmarebiT da 
Sesabamis faseulobaTa sistemebis formirebiT. 
Tanamedrove kacobriobis erT-erTi Tavisebu-
rebaa im adamianebis raodenobis mateba, rom-
lebic moxmarebis sazogadoebis faseulobebs 
iziareben.

momxmarebluri  sazogadoeba kapitalizmis 
ganviTarebis pirmSoa, rasac Tan sdevs mZlavri 
teqnikur-ekonomikuri ganviTareba da iseTi so-
cialuri movlenebi, rogoricaa danaxarjebis 
zrda, Tavisufali drois gadideba, moxmarebis 
individualizacia. 

aRniSnuli mosazrebis safuZvelze SeiZleba 
gamovyoT Warbi moxmarebis gamovlenis iseTi 
simptomebi, rogoricaa: TviT Warbi moxmarebis 
fenomeni, komodifikacia, zefaseuli komfor-
tis formireba, Sopingi, axali samomxmareblo 
garemos Camoyalibeba da, ra Tqma unda, axali 
tipis momxmareblis warmoSoba.

1. Warbi moxmareba. ganviTarebuli samyaros 
mosaxleobis umravlesoba sxvadasxva sagnebs 
Warbi raodenobiT moixmars. Warbi moxmarebis 
Tanamedrove tendencia15 dRes ganixileba (e. 
fromi, J. bodriari, j. k. gelbreiti, z. baum-
ani) rogorc kacobriobisaTvis metad saSiSi da 
samomxmareblo faseulobebis mkveTri Semcire-
bis gamomwvevi movlena.16 

adamians arasodes hqonia moxmarebaSi aseTi 
raodenobisa da saxeobis nivTi, rogorc axla. 
amasTan, igi am nivTebiT sul ufro naklebad 
sargeblobs. moxmarebis siCqare mudmivad iz-
rdeba, rasac mravali faqtori, maT Soris, moda 
da teqnikuri progresi ganapirobebs. Tanamed-
rove mwarmoeblis mTeli Zalisxmeva mimarTulia 
ara momxmareblis moTxovnebis dasakmayofile-
blad, aramed axali an modernizebuli saqon-
lis Sesaqmnelad. sazogadoebas gansxvavebuli 
saqoneli sWirdeba, radgan arsebuli ukve mor-
alurad Zalian swrafad Zveldeba da momxmareb-
lisTvis miuRebeli, mosawyeni xdeba.

moda axali tipis momxmarebels ayalibebs, 
romlisTvis mTavaria saqonlis xarisxi, oc-
nebebis asruleba da axali STabeWdilebebi. 

modis industria adamianTa bednierebis, war-
matebisa da kreatiulobis simbolod gamodis. 

15. Гришанин Н.В., Конюшенко Е.В. Мода как фактор формирова-
ния социокультурной идентичности личности в условиях общества 
символического потребления. СПб. 2009. С. 47.

16. Афанасьева В. В. Туркина В. Г. Общество перепотребление. 
СПб. 2009, С. 20.
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cxovreba Tavisi socialuri gamovlinebebiT 
mravalferovania da moxmarebis simboloebic  
SeuzRudavi. 

momxmarebluri  sazogadoebaSi myofi adami-
ani yovelTvis axlis ZiebaSia. aRorZinebis epo-
qis frangi mwerali da filosofosi, miSel de 
monteni (1533-1592) werda, rom CvenTvis cnobi-
li yvela siamovnebaTa Soris misdami gamodevne-
ba yvelaze Zlieria.17 es gamonaTqvami dRevan-
deli momxmareblis arss kargad xsnis. engelsis 
msgavsad, Tanamedrove sociologi emil diur-
kheimi aRniSnavs, rom `rac mets aRwevs adamiani, 
miT meti surs: SeZenili an miRweuli mxolod 
aviTarebs da amwvavebs mis moTxovnebs da ar 
amSvidebs mas.~18

2. komodifikacia.19 Warbi moxmareba dakavS-
irebulia ara marto Warb moTxovnasTan, aramed 
moxmarebis eqspansiasTan20 iseT arasamomxmare-
blo sferoebSi, rogoricaa sporti, xelovneba 
da sxva mravali.

komodifikacia gvevlineba rogorc samomx-
mareblo meqanizmebis eqstrapolacia adre ara-
rsebul sabazro sivrceSi. igi iwvevs socialuri 
institutebis funqcionirebis transformacias, 
kerZod, maT ekonomikur agentebad gardaqmnas, 
romelTa efeqturoba Sesabamisi ekonomikuri 
parametrebiT (mag., mogeba, rentabeloba da a.S.) 
fasdeba.

3. komfortuli sazogadoebis (Sroma, yofa-
cxovreba, dasveneba, jandacva, ganaTleba da a.S.) 
Seqmna. dRes maRali komfortis moTxovna yvel-
gan da yvelaferSi aSkarad igrZnoba. igi zefa-
seuli Rirebuleba xdeba. masze akeTebs orien-
tacias rogorc mwarmoebeli da gamyidveli, ise 
marketologi da reklamatori. aseTi midgoma 
exeba mraval  samomxmareblo fenomens, ker-
Zod, kvebas (restorani, kafe), garTobas (kino, 
atraqcioni), yofa-cxovrebis teqnikuri mowyo-
bilobebiT srulad aRWurvas (praqtikulad ar 
darCa Tavisufali sivrce, sadac mwarmoebeli 
adamianis saqmianobis Semcvel Sesabamis say-
ofacxovrebo teqnikas ar gvTavazobdes), saqon-
lis miniaturizacias, erTjeradi saqonlis 
gavrcelebas, saqonlis SefuTvas, dafasoebis 
industrias da sxva.

4. Sopingi, rogorc specifikuri socialuri 
fenomeni, anu momsaxurebis kompleqsi, romelic 
saqonlis yidvis garda moicavs mraval Tanamdev 
momsaxurebas (restorani, kafe, kino, atraqcio-
ni da a.S.). igi sul ufro popularuli da TviT-
mizani xdeba, roca saqoneli ara praqtikuli 
aucileblobis, aramed moraluri kmayofilebis 

17. Ларс Свендсен. Философия моды. М., 2007. С. 69.
18. Девян Суджин. Язык вещей. М., 2013.  С. 63.
19. ingl. commodity saqoneli. procesi, romlis msvleloba-

Si adamianis saqmianobis sxvadasxva saxe saqonlis formas 
iRebs da faqtobrivad bazarze gayidvadi xdeba.
20. gavlenis sferos gafarToeba.

gamo SeiZineba.
axali socialuri garemos Seqmna, romelic 

mravali niSniT xasiaTdeba:
•	 socialuri landSaftis homogenizacia, sax-

eldobr, franCaizingis farTod gavrcel-
eba, riTac erTgvarovani samomxmare-
blo standartebi mkvidrdeba, mag., mak-
donaldizacia;

•	 moxmarebis dekoleqtivizacia, mag., kerZo 
binaTmSeneblobebi, piradi transporti, 
personaluri prestiJuli ganaTleba da a.S., 
rac socialuri kapitalis rRvevas, anu des-
ocializacias iwvevs, radgan aseTi samomx-
mareblo praqtika socialur kavSirebs 
gvarianad asustebs;

•	 socialuri aqtiurobis magivrad moxmarebis 
Canacvleba. momxmarebluri  sazogadoebaSi 
vlindeba specifikuri praqtika _ `eTikuri 
moxmareba~, romelic, eTikuri da politi-
kur-ekologiuri mosazrebebidan gamomdi-
nare, aris mocemuli saqonlis yidva an ar 
yidva, riTac momxmarebeli Tavis poli-
tikur uflebebs gamoxatavs an interesebs 
icavs.

amgvarad, yalibdeba momxmarebluri  sazoga-
doeba anu sazogadoebriv urTierTobaTa iseTi 
erToblioba, roca sakvanZo adgili individu-
alur moxmarebas ukavia. 

rodis Seiqmna momxmarebluri  sazogadoeba?
am sakiTxSi mecnierTa mosazrebebi gansxvave-

bulia. erTni fiqroben, rom industriuli kapi-
talizmis aRmocenebisTanave, anu inglisSi XVIII 
saukunis bolos da am movlenas `samomxmareblo 
revolucias~ uwodeben.21 sxvebi miiCneven, rom 
misi elementebi jer kidev industrializaciis 
dawyebamde gamoCnda.22 

zogadad, dasavleTSi moxmarebis sazoga-
doebis gamoCenis periodad me-2 msoflio omis 
damTavrebas Tvlian.23 sayuradReboa, rom mox-
marebis sazogadoebis Seqmnis procesi sxvadasx-
va qveyanaSi gansxvavebulad warimarTa: aSS-Si 
_ uSualod omis Semdeg, dasavleT evropaSi _ 
ekonomikis aRorZinebis paralelurad, ZiriTa-
dad, 1950-an wlebSi. 

moxmarebis sazogadoebisadmi sazogado moR-
vaweTa da sociologTa Soris gansxvavebuli 
Sexedulebebia gavrcelebuli. maTi ZiriTadi 
Tezisebi aseTia: 

momxreTa argumentebi:
•	 moxmareba xels uwyobs efeqturi erovnuli 

mTavrobis formirebas, rac sazogadoebi-
saTvis xangrZliv periodSi socialur sta-

21.  McKendrick N., Brewer J., Plumb J. The Birth of a Consumer 
Society. London: Europa, 1982.

22.  Бауман З. Глобализация. Последствия для человека и общества. 
М.: 2004. 

23. Lee M. Consumer Culture Rebon: The Cultural Politics of Con-
sumption. London, 1993. 
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bilurobas ganapirobebs;
•	 momxmarebluri  sazogadoebaSi mwarmoe-

blebs axali saqonlisa da momsaxurebis 
Sesaqmnelad meti materialuri stimuli 
aqvT, rac sazogadoebrivi progresis safuZ-
velia;

•	 intensiuri muSaobiT, xangrZlivi swavliTa 
da kvalifikaciis amaRlebiT maRali samomx-
mareblo standartebi miiRweva;

•	 moxmarebis ganviTarebiT xalxTa Soris so-
cialuri daZabuloba mcirdeba;

•	 momxmarebluri  qcevis motivebi asusteben 
erovnul da religiur crurwmenebs, ri-
Tac eqstremizmi klebulobs da momTmenoba 
maRldeba;

•	 `mesame samyarodan~ nedleulisa da saqon-
lis SesyidviT maTi ganviTareba Zlierdeba.

mowinaaRmdegeTa argumentebi:
•	 momxmarebluri  sazogadoebaSi adamiani 

ufro damokidebuli xdeba;
•	 moxmareba individis ZiriTad miznad yal-

ibdeba, xolo misi Tavdauzogavi muSaoba, 
swavla da kvalifikaciis amaRleba mxolod 
Tanamdevi efeqtis momtani saqmianoba;

•	 bunebrivi resursebi, rogorc moxmarebis 
sazogadoebis  ganviTarebis safuZveli, 
amowurvadia;

•	 momxmarebluri  sazogadoeba mxolod gan-
viTarebul sivrceSi arsebobs, `mesame sam-
yaros~ qveynebi ki sanedleulo resursebis 
danamatis rolSi gamodian;

•	 momxmarebluri  sazogadoebaSi procesebis 
daCqareba waxalisdeba, maT Soris, sSirad 
uaryofiTi, damangrevelic;

•	 momxmarebluri  sazogadoebaSi calkeuli 
adamianis pasuxismgebloba mcirdeba. mag., 
garemomcveli garemos dabinZurebaze pasux-
imgebloba mTlianad mwarmoebels da ara 
momxmarebels ekisreba;

•	 momxmarebluri  sazogadoebis moraluri 
faseulobebi uciloblad ar moiTxovs ada-
mianis yovelmxriv gonebriv, zneobriv da 
sulier aRzrdas, rac individis degrada-
cias, masobrivi kulturis dacemas iwvevs.

momxmarebluri  sazogadoebis mniSvnelovani 
Taviseburebebia:
•	 masobrivi warmoebis gamo, mosaxleobis um-

ravlesoba fizikuri gadarCenis CarCoebs 
scildeba. moxmareba maTi socialuri iden-
turobis, sazogadoebaSi sociologiur-
kulturuli integraciis instrumentis 
rolSi gvevlineba;24

•	 SeZenili nivTebiT momxmarebeli sakuTar 
individualurobas adasturebs;

24. Ильин В. И. Общество потребления: теоретическая модель и 
российская реальность.  СПб, 2008, С. 2-9.  

•	 mniSvnelovani cvlilebebi xdeba momsaxure-
bis sferos dargTa organizaciaSi: wvrili 
maRaziebis roli mcirdeba da sakvanZo poz-
iciebs masobrivi dasvenebis adgilebSi gan-
lagebuli msxvili savaWro centrebi da su-
permarketebi ikaveben;

•	 komunikaciis sferoSi mimdinare revoluci-
uri cvlilebebi (internetisa da mobiluri 
qselebis gavrceleba) axal sainformacio 
sivrces warmoSobs da urTierTobis sferos 
afarToebs. amasTan, am sivrceSi daSveba da 
monawileoba fasian momsaxurebad formird-
eba, rac Suamavlis (provaideris) gareSe 
SeuZlebeli xdeba.

•	 formirdeba socialuri stratifikacia, 
romlis safuZvelia SemosavlebSi gansx-
vaveba. yvelas aqvs survili, magram gansx-
vavebuli SesaZlebloba, gaxdes konkretuli 
saqonlis momxmarebeli, ris gamoc ganvi-
Tarebuli qveynebis mxolod zogierTi in-
dividi cxovrobs moxmarebis sazogadoebaSi;

•	 ekonomikuri sistema moxmarebis kulturas 
mWidrod ukavSirdeba. biznesi kulturis 
mraval iseT fenomens aZlierebs, rogori-
caa gemovnebani, survilebi, faseulobebi, 
qcevis normebi, interesebi. am saqmeSi metad 
mniSvnelovania reklamis roli, romelic 
adamianis cnobierebis yvelaze Rrma fenebSi 
aRwevs; 

•	 aqtiurad viTardeba totalizatorebis, 
kafeebis, barebis, restornebisa da Ramis 
klubebis qseli;

•	 Zlierdeba masobrivi moxmarebis individu-
alizacia. mwarmoebelTa konkurencia momx-
marebluri  konkurencias badebs. masobrivi 
warmoebis epoqaSi farTod gavrcelebuli 
lozungi: `vicxovroT mezoblis msgavsad~, 
icvleba Tanamedrove lozungiT: `vicxov-
roT gamorCeulad~. dRevandel momxmare-
bels surs ara sxvebis msgavsi tansacmeli, 
avtomobili, saaTi an sxva ram, aramed maT-
gan gansxvavebuli. individualuri moxmare-
ba momxmareblis ara marto socialur sta-
tuss asaxavs, aramed misi cxovrebis indi-
vidualuri wesis mimniSnebeli xdeba;

•	 samomxmareblo arCevanis TavisuflebaSi me-
fobs momxmareblis demokratia. Tavisufle-
ba or Semadgenels moicavs: xelmisawvdomi 
farTo asortimetis saqoneli da momxmareb-
lis gadaxdisunarianoba;
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•	 aqtiurad vrceldeba sabanko da mudmivi 
myidvelis personaluri baraTebi da sagzao 
Cekebi. unaRdo angariSsworebis mravalfer-
ovani formebi yidvis Sesaxeb mofiqrebis 
drosa da gadawyvetilebis miRebis process 
mkveTrad amcirebs; 

•	 dakreditebis sistema socialuri kontro-
lis safuZvlad formirdeba, roca keTil-
dReoba kreditiT SeZenil nivTebs efuZneba 
da individis stabilur Semosavalzea da-
mokidebuli. gadaxdis axali saSualebebiT 
moxmarebis kultura radikalurad icvleba, 
romelic, Tavis mxriv, saqonlisa da momsax-
urebis realizaciis process aCqarebs. dag-
rovebis fenomebi warsuls bardeba. fuli, 
romelic individma axlaxan miiRo, myisi-
erad saqonlis SesaZenad miemarTeba. infla-
cia mflangvelobis kulturas aZlierebs: 
saxlSi an bankSi Senaxuli fuli swrafad 
ufasurdeba, amitom moxmarebaSi misi gaS-
veba ufro efeqturi xdeba;

•	 saqonlisa da momsaxurebis Rirebulebis 
struqtura arsebiTad icvleba. metwilad 
masSi `savaWro markis~ (brendis) fasi 
simbolurad erTveba, roca `cnobili~ 
firmis saqoneli gacilebiT meti Rirs, 
vidre analogiuri. warmoebis interesia 
ara ubralod saqonlis, aramed brendis 
damzadeba. brendebis warmoeba da gayidva 
efeqtur ekonomikur saqmianobad formird-
eba. Tanamedrove msoflio brendebis aTeu-
li, romlebic Cveni cxovrebis momavals gan-
sazRvraven, aseTia: Google, Microsoft, Disney, 
Apple, Samsung, Intel, Toyota, Johson and Jonhson, 
Unilever da IBM.25

•	 britanuli konsaltinguli kompania Brand 
Finance-s ekonomikuri procesebis kvlev-
ebiT, dadgenilia 100 erovnuli brendis 
reitingi maTi Rirebulebis mixedviT. 2012 
wlis mdgomareobiT, msoflios mowinave 
pirveli xuTeuli aseTia: 1. aSS (brendebis 
Rirebuleba 14 641 miliardi dolari), 2. Ci-
neTi (4 847), 3. germania (3 903), 4. iaponia 
(2 552) da didi britaneTi (2 189 miliardi 

25   http://www.brandreport.ru/ratings/?rtid=49

dolari). saqarTvelos reitingi 99-ea, Ri-
rebulebiT, 9 miliardi dolari;26 

•	 momxmarebluri  sazogadoebis ekonomikis 
burji axali tipis pirovneba xdeba. misi 
sakvanZo maxasiaTeblebia moxmarebisadmi 
midrekileba, rogorc sakuTari identuro-
bis aRiareba. am viTarebaSi didi frangi 
moazrovnis rene dekartis (1596-1650) cno-
bili klasikuri Tezisis perefrazireba ase 
JRers: `movixmar, maSasadame, varsebob~; 

•	 masobrivi samomxmareblo krediti social-
uri kontrolis axal  formad da mSromelTa 
represiul instrumentad gvevlineba. roca 
saxli, avtomobili an aveji sabanko kredi-
tiTaa SeZenili, ojaxis (pirovnebis) keTil-
dReoba stabilur samuSaozea Zlier damok-
idebuli. yovelgvari protesti da samsax-
urebrivi konfliqti samuSaos dakargvis 
mosalodnel risks adidebs da sakredito 
keTildReobaze uaryofiTad moqmedebs;

•	 reklama, rogorc sabazro warmatebis sak-
vanZo faqtori, masobrivi kulturis Sedar-
ebiT gavrcelebul fenomenad gvevlineba. 
mTavari sirTulea ara saqonlis warmoeba, 
aramed momxmareblis dawmuneba misi yid-
vis Sesaxeb. Tanamedrove reklama warmoebis 
nairsaxovan saSualebad yalibdeba. konkre-
tuli saqonlis SeZeniT igi individSi sila-
Ris, bednierebisa da adamianTa gamorCeuli 
jgufis (elitis, klasis) an tipis mikuTvneb-
is gamZafrebul survils badebs;

•	 saqoneli sul ufro metad komunikaciis 
saSualebad fasdeba, romelic saSuale-
bas iZleva sxvas gadasces informacia misi 
mflobelis socialuri statusis, individ-
ualurobisa da modurobis Sesaxeb;

•	 globalizaciis gavleniT adgilobrivi 
bazari msoflio bazris erT-erTi rigiTi 
filiali xdeba. yoveli adgilobrivi mwar-
moebeli, ama Tu im zomiT, sxva regionebisa 
da qveynebis mwarmoebelTa konkurentad 
iqceva. aRniSnuli garemoebiT saqonlis 
samomxmareblo standartebi da asorti-
menti radikalurad icvleba, samomxmare-
blo Tavisuflebis sivrce arsebiTad far-
Tovdeba;

•	 moda warmoebis mamoZravebel Zalad gvev-
lineba, radgan misi gavleniT damzadebuli 
nivTebi moralurad gacilebiT adre cvde-
ba. inflaciis pirobebSi, fulis msgavsad, 
nivTebic ufasurdeba. materialurad uz-
runvelyofili adamiani gamudmebiT da sim-
bolurad Tavs `daCagrulad~ miiCnevs: cota 
xnis winaT nayidi axali modelis ZviradRi-
rebuli nivTi, ukve Zvelmoduri xdeba;

•	 saqonlis SefuTva mniSvnelovan maxasiaTe-
26   http://gtmarket.ru/ratings/brand-finance-nation-brands-100/info



biznes-inJineringi, #4. 2014  

178

blad gvevlineba. mis gareSe Zalian kargi 
saqonelic ki mravalricxovani konkuren-
tebis fonze SeumCneveli rCeba. igi rek-
lamis qmediT instrumentad yalibdeba;

•	 mimdinareobs moxmarebis esTetizacia, ris 
gamoc dizainis roli mkveTrad maRldeba. 
igi samomxmareblo survilebis aRZvrisa da 
gayidvis stimulirebis provocirebaSi sak-
vanZo rols asrulebs;

•	 realurobis paralelurad virtualuri (ux-
ilavi) realoba formirdeba. internetiTa 
da kompiuteruli TamaSebiT virtualuri 
samyaros sazRvrebi mkveTrad farTovdeba;

•	 politika politikuri marketingis for-
mas iZens. TviT dasavleTis ganviTare-
bul demokratiul sivrceSi dialeqtikuri 
winaaRmdegoba aSkarad SeimCneva: erTi mxriv, 
rogorc Zvelad, saxelmwifos marTva viwro 
politikuri elitis xvedrad kvlav rCeba, 
xolo meore mxriv, _ sayovelTao arCevnebis 
sistemis meSveobiT, formaluri demokrati-
is ganviTarebuli meqanizmebiT xelisufleb-
is mopovebaze elitis ufleba mtkicdeba. 
rogorc biznesi iswrafvis momxmareblebis 
cdunebiT mogebis miRebas, gabatonebuli 
elitac amomrCevlebis manipulirebiT xmeb-
is miRebas cdilobs. erTi da igive teqnol-
ogiebi uzrunvelyofen rogorc saqonlis 
gayidvas, ise prezidentis arCevas. amitom, 
aseT sazogadoebaSi politikuri Tavisu-
fleba savaWro centrSi Tavisufali samomx-
mareblo arCevanis analogiurad gvevlineba;

•	 mimdinareobs fizkulturisa da sportis 
komercializacia.  fizkultura sabazro 
momsaxurebis (sportuli darbazebis abo-
nementebi, eqimebis, masaJistebisa da in-
struqtorebis konsultaciebi da a.S.) rols 
asrulebs. profesiuli sportuli klubebi 
mayurebelTa `mwarmoeblebi~ da sportsme-
nebis myidvelebi xdebian. fizikuri var-
jiSi, rogorc Taviseburi investicia saku-
Tar janmrTelobaSi, individis socialuri 
identurobis mimniSneblad (Tanamedrove da 
warmatebuli adamianTa jgufis kuTvnileba) 
gvevlineba. adamianis kargi fizikuri aRna-
goba misi warmatebis xelSemwyobi faqtori 
xdeba;

•	 medicina, garkveuli TvalsazrisiT,  ekono-
mikis erT-erT mZlavr dargad yalibdeba. 
misi mamoZravebeli motivia mravalferovani 
samedicino momsaxurebis gaweviTa (opera-
cia, konsultacia, diagnostika da sxv.) da 
samkurnalo preparatebis intensiuri gayid-
viT maqsimaluri mogebis miReba. am dargis 
ekonomikuri ganviTarebis logika momsax-
urebis sferos sxva dargebis logikisagan 
ar gansxvavdeba;

•	 axalgazrdulad da janmrTelad yofna, gan-
sakuTrebiT elitis wevrebs Soris, Zalian 
`moduri~ xdeba. viTardeba e.w. `silamazis 
industria~. farTod vrceldeba gamaaxal-
gazrdavebeli procedurebi da plastikuri 
operaciebi. 

momxmarebluri  sazogadoeba bunebasTan ada-
mianis urTierTobas arnaxuli doniT amwvavebs. 
am winaaRmdegobas ori ganzomileba aqvs: 

1) adamiani da garemomcveli garemo; 
2) adamiani da misi janmrTeloba. 
TavSeukavebeli moxmareba rogorc garemom-

cvel garemoze, ise adamianis janmrTelobaze 
uaryofiTad moqmedebs. am metad saSiSi pro-
cesis gacnobiereba yoveldRiur praqtikaSi 
or sxvadasxva mimarTulebas warmoSobs: erTi 
mxriv, aqtiurad gaismis moxmarebis SezRudvisa 
da bunebasTan axlos yofnis mowodebebi (Sede-
gad, elituri momxmareblebisaTvis ekologiuri 
dasaxlebebi mravldeba), xolo, meore mxriv, 
moxmarebis ganviTarebuli sazogadoeba Tavis 
wylulebs axali moTxovnebis warmoSobis wyarod 
gardaqmnis da mas sabazro moTxovnad aqcevs. 
mag., sayofacxovrebo narCenebis kolosaluri 
zrda maTi gatanisa da gadamuSavebis biznesis 
stimulirebas iwvevs; garemomcveli garemos 
dabinZurebis Semcirebis mizniT, momxmarebeli 
ZviradRirebul momsaxurebas iZens (mag., avto-
mobilis gamonabolqvis gamwmendi mowyobilobis 
damontaJeba); biznesi adamianis Rormucelobas 
gvarianad axalisebs da, imavdroulad, masve 
wonis Semcirebis dietur saqonelsa da momsax-
urebas sTavazobs; aqtiuri avtomobilizaciis 
Sedegad fizikuri moZraobisaTvis sacxovre-
beli sivrce yoveldRiurad mcirdeba da, ima-
vdroulad, cxovrebis axali stilis propagan-
dac xdeba (sportul centrebSi trenaJorebis 
bilikze moZraobis fasiani momsaxureba); mogeb-
is misaRebad kvebis produqtebs qimikatebiT an-
agvianebs da momxmarebels gadidebuli fasebiT 
`ekologiurad sufTa~ produqtebs sTavazobs 
da a.S.

aRniSnul garemoebaTa gamo, momxmare-
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bluri  ganviTarebuli sazogadoeba sruliad 
axali tipis momxmarebels _ X-momxmarebels qm-
nis, romelic misi winamorbedebisagan mravali 
TvisebiT gansxvavdeba.

momxmareblur sazogadoebaSi `X-momxmare-
blebi~ arian axali Rirebulebebisa da idealeb-
is matareblebi, retranslatorebi (damakavSire-
blebi) da recipientebi (mimRebebi).

X-momxmareblebi periferiuli dasaxlebe-
bidan centrisaken intensiurad miiltvian da 
gasuli saukunis sazogadoebis erTaderT imeds 
_ `saSualo klass~ gvarianad aviwroeben. vin ar-
ian isini da ra obieqturi winapirobebi arsebobs 
imisaTvis, rom vamtkicoT, maTi zrda Tanamed-
rove msoflios erT-erTi ZiriTadi trendia da 
momavali ekonomikisa da mTlianad sazogadoeb-
is ganviTarebis ganmsazRvreli?

mosazreba pirveli

gansxvaveba `Cveulebriv, rigiT adamiansa~ da 
X-momxmarebels Soris ara marto asakSi, aramed 
da umTavresad, _ maT pirad fsiqikaSia. X-momx-
mareblis dRevandeli Taoba sruliad sxvag-
varad aRiqvams movlenebs, sxvagvarad reagirebs 
maTze, garSemomyofTagan operatiulad moelis 
dadebiT sapasuxo reaqcias _ `WOW~.

X-momxmareblis gaSualebuli portreti 
daaxloebiT aseTia: mas internetis gareSe 
cxovreba ver warmoudgenia, radgan msofliosa 
da sicocxlis Secnoba mxolod socialuri qse-
lebis, blogebisa da saZiebo saitebis meSveobiT 
SeuZlia. Tu saqoneli, adamianebi, movlenebi 
da procesebi internetSi Rirseulad araa war-
modgenili, igi misTvis ar arsebulia.

Onlin-reJimSi cxovreba X-momxmareblis axal-
gazrda TaobisaTvis Jangbadis tolfasia. kompa-
nia Microsoft-is mier 20 wlis asakis 12 aTasamde 
axalgazrdis mTel msoflioSi gamokiTxvam aCve-
na, rom respodentebis 45%-ze mets internetis 
gareSe cxovreba ar SeuZlia (rac 2-jer metia, 
vidre telefonis gareSe).27 

kompiuteruli samyaro atomuri da kosmo-
suri kvlevebis Semdeg umniSvnelovanes mima-
rTulebad miiCnies. albaT, arc isaa SemTxvevi-
Ti, rom istoriaSi yvelaze axalgazrda mil-
iardeli, amerikeli mark cukerbergi (d. 1984 w.) 
socialuri qselis, Facebook-is, damfuZnebelia.

X-momxmarebels ver warmoudgenia samyaro 
Tanamedrove mobiluri telefonis, nouTbuqis, 
planSeturi kompiuteris, eleqtronuli wignis 
an Tanamedrove sayofacxovrebo teqnikis gare-
Se. vinc biznesSi an yofa-cxovrebaSi ar iyenebs 
am da sxva Tanamedrove teqnologiebs, igi X-

27 Климова Э.Н., Климова Т.В. «Креативная буржуазность» 
х-реорlе: новый тип потребителя или новая ценность. Ж. «КЭ», 2014, 
№4, С. 34-41.

momxmareblisaTvis saintereso pirovneba araa.
ase ratom miejaWva X-momxmarebeli teqnikur 

saSualebebs?
imitom, rom kompiuterma misi realuri sam-

yaro radikalurad Secvala, infosfero uprec-
edento raodenobis nimuSebiTa da simboloe-
biT dautvirTa, maRali siCqariT `arseboba~ 
aiZula, SesaZleblobebi da Tvalsawieri didad 
gauzarda _ informaciis moZiebis, dagrovebis, 
mravalmxrivi analizisa da arastandartuli 
gadawyvetilebebis miRebis kolosaluri Sansi 
misca, socialuri mexsierebis sazRvrebi mniS-
vnelovnad gaufarTova, msoflio bazrebze 
operatiulad gaiyvana, erovnuli sazRvrebis 
konservatuli cneba daumsxvria, virtualur 
sivrceSi gadaiyvana, riTac kontrhagentebs So-
ris urTierTzemoqmedebis siCqare sagrZnoblad 
gazarda. 

X-momxmarebeli aqtiuri, magram preten-
ziuli, momTxovni da ganebivrebuli adamiania 
da misdami individualur damokidebulebas 
moiTxovs, afasebs dros, moxerxebul da kom-
fortul pirobebs.

Tanamedrove cxovrebis ritmi medgar gam-
Zleobasa da mxne janmrTelobas saWiroebs, rac 
msubuqi sakvebis swrafi damzadebisa da miRe-
bis aucileblobas ganapirobebs. amitom kvebis 
produqtebis bazarze `gadarbenis~ pirobebSi 
moxmarebisaTvis mza produqtebi gamoCnda. 

amasTan, X-momxmarebeli orientirebulia ara 
marto `moxerxebul~ da janmrTel kvebaze, ara-
med samzareulos kulturul mix-zec, romelSic 
sxvadasxva xalxis gastronomiuli tradiciebi 
erTmaneTSi organulad Serwymulia. aRniSnulis 
naTeli magaliTia iaponuri da Cinuri samzareu-
loebis swrafad ganviTarebadi msoflio bazari.

stresis momgvreli fsiqologiuri faqtore-
bis zrdam da Tanamedrove cxovrebis ritmis 
aqtiurma zewolam warmatebuli, mcodne, ma-
gram Wirveuli axalgazrda individebis Taoba 
warmoSva, romlebic `sxva siCqariT~ cxovro-
ben, saSualoze maRali Semosavali aqvT da met 
Tavisufal dros bunebaSi atareben, rasac gas-
tronomiul gemovnebaSi amJRavneben _ maTTan 
iSviaTi da egzotikuri xili da mcenareebi `me-
ore dabadebas~ ganicdis. ucxoelma mkvlevrebma 
am samomxmareblo trends `TefSze arsebuli 
buneba~ uwodes.

amgvarad, X-momxmareblis socialur-
fsiqologiuri portretis ganmasxvavebel 
Taviseburebad SeiZleba dasaxeldes:
•	 Tanamedrove informaciuli teqnologiis 

moxmarebisadmi saziano, arajansaRi damok-
idebuleba;

•	 individualobisadmi mkacri momTxovnelo-
ba da mravalferovani variantebisadmi aR-
frTovaneba; 
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•	 gastronomiuli principi: swrafi da sasarge-
blo;

•	 kanonebisa da oficialurobisadmi naklebi 
pativiscema;28

•	 sakuTar Tavze arsebuli wesebis morgebis 
Zlieri survili; 

•	 Onlin-megobrebis Sefasebisadmi amaRlebuli 
ganwyobileba; 

mosazreba meore 

dRevandelobam X-momxmareblis cneba gaafar-
Tova. igi moicavs sxvadasxva masStabs, resurssa 
da ganmartebas. cnobili amerikeli sociolo-
gisa da ekonomistis, riCard floridas azriT, 
X-momxmarebeli, rogorc kreatiuli (Semoqme-
debiTi) klasis warmomadgeneli, axali ekono-
mikis mTavari burjia. kreatiuli klasi amJamad 
moicavs 38 milion amerikels, rac aSS-is mTeli 
aqtiuri samuSao Zalis, daaxloebiT, 30%-ia. igi 
XX saukuneSi TiTqmis 10-jer da metad gaizar-
da.29

Cven inteleqtualuri kapitalizmis eraSi 
vcxovrobT. mimdinareobs mrewvelobis sfer-
odan inteleqtualur sivrceSi kapitalis ga-
dadineba. Tanamedrove inteleqtualur kapi-
tals kompaniis ekonomikuri maCveneblebis mniS-
vnelovani gadideba SeuZlia. amis gamo, misadmi 
interesi didia. mag., kompania Microsoft-is in-
teleqtualuri kapitali misive sabazro Rire-
bulebis 94%-ia, xolo kompania Intel-isa _ 85%.30   

bazrisa da sawarmos specifikis gaTval-
iswinebiT, inteleqtualurma kapitalma Sei-
Zleba sxvadasxva forma SeiZinos. mag., Google 
internet-sivrceSi adamianis qcevis Sesaxeb 
codnas iyenebs rogorc resurss sareklamo moe-
dnis efeqturi gayidvisaTvis. kompania Microsoft 
programistebis wyalobiT msoflios ipyrobs da 
`kreatiuli gonebis~ mqoneTa misazidad farTo-
masStabian operaciebs asrulebs. 

mosazreba mesame

Zalas ikrebs TviTnaswavlobis kulti (ingl. 
DoltYourself _ `gaakeTe TviTon~). Cven droSi am 
ideis transformacia esaa kouCingi,31 realuro-

28. gaeros monacemebiT, msoflioSi axalgardebis 30%-
s konfliqti aqvs kanonTan. wyaro: Хагуров Т. «Человек 
потребляющий». Антропологическая девиантология массовой 
культуры. Саарбрюккен, 2011, С. 7. 

29. Флорида Р. Креативный класс: люди, которые меняют будущее. 
М.: Классика-XXI, 2007. 

30. Иванов П. Эра интеллектуального капитализма.  http://www. 
management.com.ua/notesintellectual_era.html
31. ingl. coaching _ swavleba, varjiSi. konsaltingisa da 

treningis erT-erTi meTodi. igi klasikuri konsaltingis-
agan gansxvavebiT rCevebsa da mkacr rekomendaciebs ki ar 
iZleva, aramed gadawyvetilebis variants momxmarebelTan 
erTad irCevs.  

bis  transerfingi32 da sxva midgomebi da Te-
oriebi, romlebic aviTareben pirad miznebs. 
aseTia mag., TviTorganizacia, motivacia, marTva 
da a.S.

mosazreba meoTxe

dRes qalebi ekonomikuri da politikuri 
warmatebis pikze arian. isini profesiul samya-
roSi ara marto axal `teritoriebs~ ipyroben, 
aramed moxmarebis axal kulturas amkvidreben. 
saqonlis SeZenis Taobaze saboloo gadawyvetile-
bas, ZiriTadad, X-momxmarebeli qalebi iReben. so-
ciologebis gamokiTxviT, Tanamedrove 10 qalidan 
9 (anu 90%) mTavar sasicocxlo miznad finansur 
damoukideblobas asaxelebs.33

qali-liderebi ekonomikuri ganviTarebis erT-
erTi SedarebiT perspeqtiuli Zalaa. isini moma-
vlis ekonomikas aRiqvamen, rogorc moqnil da 
maTze mzrunvel sabazro sistemas, sadac bazris 
axali Rirebulebebi, faseulobebi dominirebs. 
kompania Goldman Sachs-is gaTvlebiT, SromiT sak-
iTxebSi qalTa da mamakacTa sruli Tanasworobis 
pirobebSi, aSS-is mSp 9%-iT gaizarda, evrokavS-
iris qveynebSi _ 13%-iT, xolo iaponiaSi _ 16%-
iT.34 dReisaTvis ekonomikis sferoSi 1,2 miliardi 
qalia msoflioSi dasaqmebuli, rac analitikoseb-
is SefasebiT, 2020 wlisaTvis kidev 900 milioniT 
gaizrdeba. amitom naTelia, rom profesionali 
qalebi ekonomikis zrdis sakvanZo faqtorad miiC-
neva.35

kidev erTi faqti, romelsac ar SeiZleba 
yuradReba ar mieqces: saqonlis yidvisas qalebi 
yuradRebas amaxvileben momsaxurebis xarisxze, 
atmosferoze, esTetikasa da dizainze. saqonlis 
SeZenisa da moxmarebisas qalebis damoukideblobam 
da liderobam kacebis qcevac Secvala: bazris zo-
gierTi seqtori, romelic tradiciulad mxolod 
qalebze iyo orientirebuli (mag., kosmetika, SPA-
procedurebi36), dRes mamakacebs Sorisac sakmaod 
kargi moTxovniT sargeblobs. 

mosazreba mexuTe

izrdeba `kreatiuli qalaqebis~ mniSvneloba: 
kreatiul da talant profesionalebze xelmi-
sawvdomoba iseve aucilebelia, rogorc rkinis 
madanze, qvanaxSirze, navTobze da a.S. SeimCneva 
profesiuli codnisa da kompetenciebis Soris 
mZafri konkurencia. `cocxali organizaciebi~ 
gansazRvraven ekonomikas momavalSi, cvlian marT-

32. Sinagani swavleba, cxovrebisadmi pozitiuri damokide-
bulebis Semswavleli kursi.

33. Климова Э.Н., Климова Т.В. «Креативная буржуазность» 
х-реорlе: новый тип потребителя или новая ценность. Ж. «КЭ», 2014, 
№4, С. 38.

34. http://mains-branding.ru/o_kompanii
35. http://womenofrussia.org
36.  SPA laT. Sanitas per Aqua  janmrTeloba wylis meSveobiT. 

Tanamedrove SPA-procedurebi wylis garda moicavs, saxis 
masaJs, relaqsacias, kosmetikas da sxv.
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visadmi, struqturisadmi da organizaciis efeq-
tianobisadmi damokidebulebas.

mosazreba meeqvse

X-momxmarebeli winaswar adgens samuSaosadmi 
moTxovnebs. interesi, Semoqmedeba da TviTgan-
viTareba _ ai samuSao adgilis mimzidvelobis 
sakvanZo faqtorebi, rac, Tavis mxriv, uzrun-
velyofs maRal motivacias, TviTukugebasa da 
efeqturobas.

X-momxmareblis kreatiul-saproeqto az-
rovneba biznesis warmarTvis ganmsazRvre-
lia. `yovelTvis viyoT talRaze~, swrafad 
SevcvaloT biznesis mimarTuleba, davakvirdeT 
bazris ganviTarebas, ar CavaxSoT miRebuli gad-
awyvetilebis drouli aRsruleba, SevcvaloT 
dromoWmuli stereotipebi, bazarze orientacia 
gavakeToT kompetenciebis da ara arsebuli sa-
warmoo simZlavreebis mixedviT, ai riT ikavebs 
organizacia Tavis Zlier sabazro pozicias, 
aZlierebs mis konkurentunarianobas, axdens 
moTxovnebis kapitalizacias, iyenebs X-momx-
marebluri  potencials. 

ra SeuZlia SesTavazos bazarma da marke-
tologebma X-momxmarebels?

marketingi unda gaxdes ufro dinamiuri da 
aqtiuri, uwyvetad atarebdes brendebisa da 
trendebis monitorings da swrafadve qmediTad 
pasuxobdes Tanamedrove moTxovnebs, drois 
axal gamowvevebs, xolo X-momxmarebelTan er-
Tad Tavisi qmedebebi umtkivneulod unda 
daiyvanos bazramde da TviT X-momxmareblamde.

daskvna

uaxloes momavalSi X-momxmarebluri  sazog-
adoeba ekonomikis, marketingisa da kulturis 

ganviTarebis mTavari orientiri gaxdeba.
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