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regionuli socialuri sivrce da biznes-garemo, rogorc regionSi 

mewarmeobis ganviTarebis safuZveli

 daviT CerqeziSvili, doqtoranti

reziume

statiaSi, romelic exeba regionul social­
ur sivrces da biznes-garemos ganxilulia so­
cialuri sivrcis arsi, socialur sivrceSi 
adamianTa ganlageba ekonomikuri, kulturuli 
da aramaterialuri kapitalis mixedviT. daxa­
siaTebulia mosaxleobis stratebad dayofa da 
TiToeuli stratis adgili, roli da funqcia 
regionis mewarmeobis ganviTarebaSi.

statiaSi mimdinareobs msjeloba iseT axal 
fenomenze, rogoricaa biznes-Sre. dasmulia 
sakiTxi saqarTvelos TiToeul regionSi niznes-
Sris gamokvlevis dawyebis Sesaxeb.

Regional Social Spare and Business Environment as 
the Basis of Production Development in Regions
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Summary

The article concerns to regional Social spare and busi-
ness environment. It considers an essence of Social spare 
and population settlement in social spare under the eco-
nomic,, cultural and nonfinancial capital sign. The article 
defines division of population into striations as well as the 
role, place and function of separate striation in regional 
production development

The article concerns new business layer phenomena 
and brings up an issue of starting   business layer study in 
separate regions of Georgia. 

* * * * * * 

sazogadoebaSi mimdinare movlenebi social­
ur sivrceSi xorcieldeba. calkeul qveyanasTan 
mimarTebaSi socialuri sivrce aris misi mosax­
leoba, maTi socialuri kavSirebi da urTier­
Tobebi. igive exeba regions. maSasadame, region­
is socialuri sivrce unda ganvixiloT, rogorc 
urbanizebuli regioni, romelic Sevsebulia 
socialuri kavSirebiT da urTierTobebiT. igi 
principulad gansxvavdeba geometriuli sivr­
cisgan, warmoadgens socialur urTierTobaTa 
erTobliobas, misi socialuri koordinatebi 
isaxeba mxolod socialuri jgufebis mier, 
asaxavs regionis mosaxleobas da mis socialur 
mdgomareobas.

adamianis da adamianTa jgufis mdgomareobas 
socialur sivrceSi gansazRvravs ekonomikuri 
kapitali, kulturuli kapitali, socialuri ka­
pitali da aramaterialuri kapitali (prestiJi, 
imiji). adamianebi socialur sivrceSi ganl­
agdebian kapitalis saxis, moculobis da struq­
turis mixedviT. ase yalibdeba regionis mosax­
leobaSi fenebi da klasebi anu stratebi. didi 
kapitalis mqone adamianebs ierarqiul kibeze 
zeda safexuri ukaviaT. maT elita (mdidrebi) 
ewodebaT. SedarebiT naklebi kapitalis mqone 
saSualo fenaa, mcire anda arafrismqone mosax­
leoba ki _ Raribebi.

regionis elita es aris adamianTa mcire jgu­
fi, romelic didi kapitalis wyalobiT flobs 
udides xelisuflebas regionis sazogadoebaSi 
da amitomac imyofeba sazogadoebis social­
uri piramidis mwvervalze. Tavisi profesiuli 
mdgomareobiT da didi materialuri SesaZle­
blobiT regionis elitis warmomadgenlebs 
ZaluZT didi gavlena moaxdinon regionSi warme­
obis ganviTarebaze. samTavrobo struqturebSi 
saqmianobiT maT mewarmeobis lobirebac SeuZli­
aT da misi dafinansebac (kerZo investiciebis 
formiT).

regionis sazogadoebis meore fena aris me­
warmeTa fena, anu saSualo fena. isini ZiriTa­
dad mcire da saSualo mewarmeebi arian. maT 
socialuri sivrcis ierarqiul kibeze saSualo 
safexuri ukaviaT. eseni arian adamianebi, rom­
lebsac mcire kapitali gaaCniaT da biznesis 
dasawyebad da gansaviTareblad bankidan sesxs 
an kerZo investiciebs saWiroeben. regioni da 
saerTod qveynis ekonomika ver ganviTardeba Tu 
ar ganviTarda saSualo da mcire biznesi, anu 
Tu ar Camoyalibda saSualo fena. saqarTvelos 
magaliTze amas ar yofnis arc bankis kreditebi 
(isini maRalprocentiania) da arc kerZo Sida in­
vesticiebi. didi kapitalis adgilobrivi mflo­
belebi ki riskis SiSiT Tavs arideben saqarT­
veloSi kapitalis dabandebas. aseT SemTxvevaSi 
qveynis mTavrobam mastimulirebeli ekonomi­
kuri politika unda gaataros mcire da saSu­
alo biznesis gansaviTareblad. aseT stimulad 
migvaCnia biznes-subieqtebze iafi saxelmwifo 
kreditebis gacema.

rac Seexeba socialuri piramidis qveda 
safexurze myof mosaxleobas, isini Raribebia. 
es fena socialurad daucvelia da biznesur 
saqmianobaSi arc piradi SromiT da arc inve­
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stirebiT ar monawileobs. eseni arian Sromisu­
unaroni, pensionrebi da sxvebi. maT saxelmwifo 
aZlevs socialur daxmarebas. mosaxleobis am 
fenis socialuri mdgomareoba regionSi me­
warmeobis ganviTarebis donezea damokidebuli. 
biznesis ganviTarebiT farTovdeba sagadasaxa­
do baza da Sesabamisad biujetis Semosavlebic, 
amaze ki pirdapir aris damokidebuli regionSi 
Raribi mosaxleobisaTvis socialuri gasacem­
lebis sidide.

maSasadame, regioonuli socialuri sivrce 
Sedgeba garkveuli teritoriis mosaxleobisa­
gan. rogorc avRniSneT, isini stratebad arian 
dayofilni. sxvadasxva regionSi stratebs Soris 
proporcia sxvadasxvanairia (magaliTad, aSS-Si 
elitas anu mdidrebs ukaviaT mTeli mosaxleo­
bis _ 0,5%, xolo floben simdidris _ 35%-s).  
elitidan gamosakveTia misi is jgufi, romelic 
xelisuflebaSia dasaqmebuli. marTalia isini 
did kapitals floben, magram ara aqvT biznesis 
warmoebis ufleba, amitom isini mxolod afi­
nanseben saSualo fenas, anu mewarmeebs. elitis 
danarCeni warmomadgenlebi sxvadasxva saxis bi­
znesSi _ bankebi, servis-centrebi, kino-indus­
tria da a. S. saqmianoben da garkveulwilad 
tons da mimarTulebas aZleven am dargebis gan­
viTarebas qveynis SigniT da qveynis gareTac ki. 
es maSin xdeba Tu isini mravalerovnuli trans­
nacionaluri kompaniebi arian da sxva qveynebSic 
aqvT filialebi.

regionSi mosaxleobis aseTi msxvili strateb­
is arsebobas da maT ganTavsebas ierarqiulad 
socialuri stratifikacia ewodeba. stratebi 
erTmaneTisgan gansxvavdebian uTanabrobiT. igi 
mJRavndeba:

•• Semosavlis uTanabrobaSi;
•• ganaTlebis uTanabrobaSi;
•• Zalauflebis uTanabrobaSi;
•• prestiJis uTanabrobaSi.
socialuri piramidis mwvervalze myof eli­

tas oTxive es niSani met-naklebad umaRlesi 
aqvT. danarCen jgufebs ki _ dabali. Tumca, 
socialuri stratifikacia ucvleli ar aris 
da masSi garkveul mobilobas aqvs adgili. es 
imaSi gamoixateba, rom adgili aqvs fenebs Soris 
moZraobas _ mdidari Raribdeba, xolo Raribi 
mdidrdeba. aseT SemTxvevaSi icvleba maTi qce­
vac biznesis ganviTarebasTan mimarTebaSi. 

ismeba kiTxva: regionis mTeli mosaxleoba 
rom Tanabrad mdidari iyos, maSin miecemoda 
Tu ara stimuli regionSi biznesis ganviTare­
bas? specialistebis azriT, sayovelTao Tanas­
woroba adamianebs arTmevs da ukargavs winsvlis 
stimuls. Cven veTanxmebiT am mosazrebas, magram 
iseTi uTanasworoba, rogoric saqarTveloSia, 
roca mosaxleobis _ 70% SimSilobs (maTgan _ 
40% siRatakis zRvarzea), danaSaulad migvaCnia. 

Tu ase gagrZelda, ar unda gvqondes imis imedi, 
rom es moSimSile xalxi rodesme biznesis ganvi­
TarebiT qveyanas aayvavebs.

socialuri stratifikaciis nawilia region­
is ekonomikuri stratifikacia. igi socialuri 
stratifikaciis pirveli kriterumis, anu Se­
mosavlis mixedviT mosaxleobis klasificire­
baSi gamoixateba. ekonomikuri stratifikaciis 
safuZvels yovelTvis warmoadgens Semosavlebis 
diferenciacia. Semosavlebis mixedviT mosaxle­
obis dayofis garda im sqemisa, romelzec ukve 
visaubreT (mdidrebi, saSualo fena da Raribe­
bi) arsebobs sxva tipis dayofac. qarTveli mec­
nieri _ s. iakobiZe am kriteriumiT regionebis 
mosaxleobas yofs uqonelTa fenaT (maT araferi 
gaaCniaT), naklebad uzrunvelyofilTa fenaT 
(maT gaaCniaT saxsrebi mxolod yoveldRiuri 
aucilebeli saWiroebisTvis), uzrunvelyofil 
fenaT da mdidrebad [2, gv. 36].  am CamonaTvali­
dan rogorc saqarTvelos regionebSi, ise sxva 
gardamavali ekonomikis qveynebSi, sWarbobs 
uqonelTa fena da naklebad uzrunvelyofili 
fena. maT biznesis ganviTarebaSi monawileobis 
araviTari saxsari ar gaaCniaT. ganviTarebul 
qveynebSi ki am fenebis xvedriTi wona minimalu­
ria. iq uzrunvelyofili fena dominirebs. es­
eni biznesSi CarTuli adamianebia _ mewarmeebi, 
bankirebi, finansistebi da sxvebi.

biznesis sferoSi CarTul adamianTa fenis 
gansazRvris mizniT xmarebaSi Semovida termini 
`biznes-Sre~. biznes-Sre ganisazRvreba rogorc 
mwarmoebel, komerciul da finansur saqmiano­
bis subieqtebSi dasaqmebulTa erToblioba. bi­
znes-Sre pirobiTad SeiZleba daiyos 6 jgufad: 

•• sakuTriv mewarmeebi; 
•• TviTdasaqmebulebi;
•• biznes-menejerebi;
•• menejer-Tanamflobelni;
•• klasikuri menejerebi;
•• naxevradmewarmeebi.
biznes-Sris pirveli jgufi mewarmeebi Tavis 

mxriv jgufdebian: xelisuflebis potencialis 
niSniT, ekonomikuri poten cialis niSniT da 
socio-kulturuli potencialis niSniT. pirvel 
jgufSi erTiandebian kompaniebis xelmZRvaneli 
personali, meoreSi _ mesakuTreebi, mesameSi _ 
profesionali specialistebi.

biznes-Sris warmomadgenlebi ukeTesad cxov­
roben, vidre danarCeni mosaxleoba. bizens­
Si dasaqmebulebSi 2-jer naklebia Raribebi. 
saqarTveloSi dasaqmebuli mosaxleobis _ 8,6% 
_ biznes-Sris warmomadgenlebi arian, ungreT­
Si es maCvenebeli _ 18,5%-ia, CexeTSi _ 16,9%, 
ruseTSi _ 10,9% [1, gv. 664]. biznes-Sris struq­
turaSi saqarTvelos dabali maCvenebeli Cveni 
qveynis CamorCenilobaze metyvelebs.

saqarTveloSi biznes-Sris maCveneble­
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bi gamokvleuli ar aris regionebis WrilSi. 
vfiqrobT, rom saqarTvelos umravles igi saSu­
aloze dabali iqneba regionebSi (garda q. Tbi­
lisis da aWaris regionebisa). misi dabali done 
biznesis stimulebis naklebobaze metyvelebs. 
mxedvelobaSia misaRebi Sinagani stimulebic anu 
adamianis miswrafeba miaRwios warmatebas.

aucileblad unda avRniSnoT, rom qarTvel 
adamianSi genetikurad devs TviTrealizaciis 
moTxovnileba, SesaZlebelobaTa maqsimumis miR­
wevis moTxovnileba, Sinagani miswrafeba, rom 
ajobos sxvas, magram marto es ar aris sakmarisi. 
realoba absoluturad gansxvavebulia. saqarT­
velos im regionebSi (gansakuTrebiT mTiani 
mxareebi), sadac mxolod eTnikuri qarTvelebi 
cxovroben, ufro naklebad aris ganviTarebu­
li biznesi (svaneTi, raWa, TuSeTi, xevsureTi), 
vidre araqarTul dasaxlebis mqone regioneb­
Si (samcxe-javaxeTi, qvemo qarTli). aseT dros 
saqarTvelos yvela regionSi erTnairi biznes-
garemoa Seqmnili (Tu ar CavTvliT satrans­
porto kavSirebs). es sakiTxi ara mxolod ekon­
omist-mecnierebis, aramed sociologebis da 
fsiqologebis erToblivi Seswavlis sakiTxia.

Cveni azriT, regionebSi mewarmeobis swori 
mimarTulebiT ganviTarebisTvis, misi gafar­
Toebisa da ayvavebisTvis sxva mraval faqtor­
Tan (resursebi) erTad saWiroa biznes-Sris 
struqturis gamokvlevac, raTa dadgindes iq 
mcxovrebi mosaxleobis ra procenti aris Car­
Tuli biznes-procesebSi da misi ra nawilia dar­
Cenili mis gareT. gamosakvlevia isic, ra uSliT 
maT xels biznesSi CasarTavad _ Sinagani stimu­
lis arqona Tu arasasurveli biznes-garemo.

regionebSi SeiZleba arsebobdes xelsayreli 
an araxelsayreli biznes-garemo. Tu samTavro­
bo RonisZiebebi aumjobeseben regionis biznes-
garemos, aseTi biznesi izidavs adamianebs, pi­
rvel rigSi, im admaianebs, romelTac izidavs 
biznesi da romelTac aqvT samewarmeo saqmiano­
bis Sinagani stimulebi. regionSi biznesis ganvi­
Tarebis da gafarToebis garantias iZleva kanon­
mdebloba, romelic diferencirebuli unda 
iyos regionebis da sawarmoTa sididis mixedviT. 
aseT SemTxvevaSi igi izidavs adamianebs, maT So­
ris iseTebsac ki, romlebSic SedarebiT dabalia 
warmatebis miRebis moTxovnileba.

maSasadame, regionebSi biznesis ganviTareba-
gafarToebisTvis unda Seiqmnas misi mastimu­
lirebeli kanonebi da Tu aseTi kanonebi ar ar­
sebobs, maSin regionis xelmZRvanelobas bizne­
sis ganviTarebis imedi ar unda hqondes.
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