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eleqtronuli sabanko saqmianobis  aucilebloba 

da Taviseburebani Tanamedrove etapze

vaJa saraliZe, stu-s doqtoranti

reziume

Tanamedrove bankebis korporatiuli sain­
formacio sistemebi (kss) aris rTuli pro­
gramuli kompleqsi, romelic SeerTebulia 
ganStoebebis mqone telesakomunikacio in­
frastruqturasTan. maTi arqiteqtura, pro­
gramuli logika da ganlageba eqvemdebareba 
sakredito organizaciis  strategias, miznebsa 
da amocanebs.  eleqtronuli komerciisaTvis 
inovaciuri siaxleebis Seqmna sainformacio te­
qnologiebis gamoyenebiT aumjobesebs bazarze 
bankis pozicias. ganviTarebadi bazris pirobeb­
Si biznesis warmateba damokidebulia bankebis 
unarze, efeqturad daagrovon, Seinaxon da mar­
Ton informaciis mzardi moculoba. amisaTvis 
isini valdebulni arian, airCion  saukeTeso 
biznes-praqtikebis marTvis politika. 

eleqtronuli komerciis ekonomikur wina­
pirobas warmoadgens komerciul ciklebSi da­
naxarjebis Semcirebis obieqturi aucilebloba 
da maTi miaxloeba sawarmoo ciklebis avtomati­
zaciiT miRweul normebTan.  

sakvanZo sityvebi: eleqtronuli sabanko 
saqmianoba, eleqtronuli komercia, sainforma­
cio ekonomika, interneti, qseluri teqnologia
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Summary

Modern banks’ corporate informational system(s) 
(CIS) is difficult software complex which is connected to 
the telecommunication infrastructure and its branches. Its 
architecture, software logic and disposal is subjected to the 
strategy, goals and objectives of the organization. Creating 
innovations for electronic commerce using informational 
technologies improves bank’s position on the market. Busi-
ness success in the developing market conditions depends 
on the bank’s abilities - to accumulate, save and effectively 
manage growing volume of information. Therefore, they 
are responsible to choose the best business-practice man-
agement policy.  

The economic precondition of electronic commerce is 

objective necessity of cost reducing through the commer-
cial cycles and also approaching these costs to the norms 
which are achieved through the automation of production 
cycles. 
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* * * * * *

Tanamedrove bankebis korporatiuli sain­
formacio sistemebi (kss) aris rTuli pro­
gramuli kompleqsi, romelic SeerTebulia 
ganStoebebis mqone telesakomunikacio in­
frastruqturasTan. maTi arqiteqtura, pro­
gramuli logika da ganlageba eqvemdebareba 
sakredito organizaciis  strategias, miznebsa 
da amocanebs.  analitikuri modulebis saSu­
alebiT SesaZlebelia sabanko operaciebis sxva­
dasxva aspeqtis didi sizustiT gamokvleva da 
prognozireba, faruli tendenciebis gamovlena 
da yvelaze metad efeqturad moqmedeba dina­
miurad cvlad ekonomikuri situaciaSi. ase, 
magaliTad, 2007-2008 wlebis amerikis sabanko 
industriis ipoTekur seqtorSi moaxloebuli 
krizisi Tavidan dafiqsirda bankebis ipoTekuri 
qvedanayofebis sainformacio sistemebSi da mx­
olod Semdeg iqna gamovlenili tradiciuli 
analitikuri meTodebiT. 2003-2004 wlebSi kom­
paniebis Parmalat-is da  Enron-is kss aseve inaxa­
vdnen analizisaTvis saWiro mTel  uaryofiT 
informacias, magram arc korporaciebis xelmZ­
Rvanelobam da arc saerTaSoriso auditroebma 
ar moindomes sinformacio modulebidan mosu­
li signalebis sworad gageba.

eleqtronuli komerciis „axali samyaro” 
mkveTrad cvlis finansuri organizaciebis bune­
basa da maxasiaTeblebs. finansuri institutebi 
warmoadgenen sami urTierTdakavSirebuli el­
ementis erTobliobas. esenia: korporatiuli 
kultura, codna da inovaciebi.  finansur or­
ganizaciebSi erTmaneTs ejaxeba eleqtronuli 
komerciis teqnologiebis gamoyeneba da organi­
zaciaSi ukve arsebuli Zveli infrastruqtura, 
ris gamoc axali teqnologiebis efeqturoba 
mcirdeba. ZiriTadi problema, romelsac bankebi 
awydebian, aris maTi mimdinare biznes-proceseb­
is xelaxali daproeqtebis an reorganizaciis 
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aucileblobis problema da internetisa da sxva 
axali teqnologiebis gamoyenebis gazrda. 

nebismieri biznes-organizaciis amocana aris 
strategiuli konkurentunarianobis miRweva da 
winaswari ganWvreta imisa, Tu rogor cvlian 
sainformacio teqnologiebi biznesis warmarT­
vis meTodebs da konkurenciis Taviseburebebs. 
Tanamedrove ekonomikaze sainformacio te­
qnologiebis zemoqmedeba gamoixateba _ dan­
axarjebis Semcirebis SesaZleblobasa da ganx­
orcielebuli operaciebis siCqaris gazrdaSi, 
ekonomikur garemoSi mimdinare mudmivi cvli­
lebebis mimarT biznesis adaptaciis procesebis 
gamartivebasTan erTad.

sainformacio ekonomika warmoadgens rTu­
lad organizebul mravaldonian globalur 
struqturas, romelSic sainformacio-tele­
sakomunikacio infrastruqturis saSualebiT 
xorcieldeba ekonomikuri procesis monawi­
leebis urTierTdakavSirebuli saqmianoba. sain­
formacio ekonomikis mniSvnelovani miRwevaa 
eleqtronuli komerciis ganviTareba. sainfor­
macio ekonomikaSi Seicvala procesebis marTvis 
struqtura. sainformacio ekonomikaSi fun­
qcionirebadi Tanamedrove biznes-modelebis 
gasagebad sasargeblo iqneba amerikeli finan­
suri analitikosebis a. angernis da p. fingeris 
ZiriTadi koncefciebis ganxilva.

albert angernis biznes-modeli  ICDT 
dafuZnebulia oTx virtualur sivrceze: virt­
ualuri sainformacio sivrce, gavrcelebis vir­
tualuri sivrce, operciis virtualuri sivrce 
da virtualuri  sakomunikacio sivrce, sadac 
firma warmoadgens informacias Tavisi organi­
zaciis, produqciis da momsaxurebebis Sesaxeb. 
isini gamoiyeneba myidvelis mier moTxovnili an 
nayidi produqciis an momsaxurebis misatanad, 
ekonomikuri garigebebis xelSewyobisa da Ses­
rulebisaTvis, da urTierTobebis dasamyare­
blad da ideebis ganxilvisa da gacvlisaTvis 
iseT doneze, rogoricaa forumebi, Catebi da 
virtualuri sazogadoeba. eleqtronuli komer­
ciis Sesaxeb laparakia mxolod maSin, Tu aseTi 
sazogadoeba warmoadgens momsaxurebas, rom­
lisTvisac misi wevrebi fuls ixdian. 

piter fingeris mier SemuSavevbuli 
eleqtronuli komerciis modeli  emyareba 
tradiciul sabazro sivrceebs da eleqtronul 
meqnizmebs. modelis safuZvelia arsebuli sa­
bazro sivrce sami eleqtronuli svetiT, rom­
lebsac ukaviaT Ria sabazro procesebi. es svet­
ebia _ eleqtronuli informacia, eleqtronuli 
urTierToebebi da eleqtronuli operaciebi. 
eleqronuli informacia aris angernis virtu­
aluri sainformacio sivrcis analogiuri, sa­
dac interneti ganixileba, rogorc dokumen­
tebis da multimediuri monacemebis „global­

uri sacavi”, maSin, roca eleqtronuli urTi­
erTobebi, centraluri sveti, aris igive, rac 
angernis virtualuri sakomunikacio sivrce. 
magram veb-saitze informaciis da momsaxurebis 
Sesaxeb winadadebebis ganTavseba ar niSnavs imas, 
rom stumrebi am saits pirvelad moinaxule­
ben, da arc imas, rom momxmarebebli am saitze 
isev dabrundeba. eleqtronuli urTierTobebis 
sveti dakavSirebulia veb-dizainTan, romelmac 
SeiZleba Seasrulos sazogadoebaSi „Sesasvleli 
karis” roli. maSinve, rogorc ki Semsvlelebi 
regularulad gaivlian am Sesasvlel karebs, es 
gaxdeba eleqtronul komerciaSi warmatebuli 
Cabmis gasaRebi. mesame sveti, eleqtronuli op­
eraciebi aris angernis virtualuri saoperacio 
sivrcis msgavsi; is aseve Tavis TavSi  moicavs 
angernis ganawilebis virtualuri sivrces. bev­
rma ekonomikurma sistemam aago eleqtronuli 
informaciis sveti, xolo eleqtronuli opera­
ciebis sveti aages bevrad naklebma sistemebma. 
kolonis agebas SeiZleba xeli SeuSalos opera­
ciebis lojistikis optimizirebuli unaris ar­
qonam.

 zemoT aRniSnuli ori modeli gviCvenebs, rom 
elqtronuli komerciis warmateba damokidebu­
lia ZiriTad sistemebSi biznesebis da myidvel­
ebis moZebnis uzrunvelyofaze. usafrTxoeba, 
rogorc wesi, aris yvelaze mTavari winaaRm­
degoba eleqtronuli komerciis zrdisaTvis. 
eleqtronul komerciasTan dakavSirebuli bi­
znesi aseve awydeba sxva mTavar iuridiul da/
an maregulirebel SezRudvebs, rogoric aris 
dabegvra, konfidencialuroba da kodireba; ami­
tom maT unda miiRon gadawyvetilebebi imasTan 
dakavSirebiT, Tu rogor Seiyvanon moqmedebaSi 
calkeuli internet-strategia am SezRudvebis 
gaTvaliswinebiT. sainformacio teqnologiebi 
bankebSi da biznesis qseluri modelebi arian 
pirveladi informaciis da sakomunikacio in­
frastruqturis warmoebulebi. 

informaciasTan wvdoma da komunikaciebis 
gaumjobesebuli sistema naTels xdis Tanam­
Sromlobis axal konkurentul aucileblobas. 
rodesac bankebi TanamSromlebs da klientebs 
internetis saSualebiT aZleven informaciasTan 
da sistemebTan pirdapiri wvdomis saSualebas, 
bankebs SeuZliaT momsaxurebis Sesrulebis 
drois da aseve maTi Rirebulebis Semcireba. 
radgan finansur institutebSi finansuri tran­
zaqciebis ganxorcilebis dros sainformacio 
teqnologiebi asruleben agentis rols, amitom 
finansur institutebs ufro nakleb droSi Seu­
ZliaT meti operaciebis Sesruleba TanamSrom­
lebis naklebi raodenobiT da ufro meti in­
formaciis Segroveba, gaanalizeba da gavrcel­
eba ukeTesi gadawyetilebeblis misaRebad.

eleqtronuli komerciisaTvis inovaciuri 
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siaxleebis Seqmna sainformacio teqnologiebis 
gamoyenebiT aumjobesebs bazarze bankis pozi­
cias. 

ganviTarebadi bazris pirobebSi bizne­
sis warmateba damokidebulia bankebis unarze, 
efeqturad daagrovon, Seinaxon da marTon in­
formaciis mzardi moculoba. amisaTvis isini 
valdebulni arian, airCion  saukeTeso biznes-
praqtikebis marTvis politika. 

axali teqnologiebi bankebs saSualebas 
aZlevs, rom klientebs SesTavazon personizire­
buli momsaxurebis maRali done, TiToeul op­
eraciaze mudmivi danaxarjebis gazrdis gareSe. 
eleqtronuli arxis realuri faseuloba imaSi 
mdgomareobs, rom is bankebs saSualebas aZlevs, 
klientebs SesTavazos iseTi upiratesobebi, 
rogoricaa moxerxebuloba, personizirebuli 
momsaxureba da interaqtiuloba.

interneti da qseluri teqnologiebi xels 
uwyoben biznesis radikalurad axali, inovaci­
uri xerxiT warmarTvas. eleqtronuli komerci­
is strategiis formulirebis dros bankebma da 
arasabanko finansurma organizaciebma aucile­
blad unda gansazRvron TavianTi saerTo ekono­
mikuri strategia, da mxolod amis Semdeg unda 
gadawyviton, Tu rogor daexmareba maT qse­
luri teqnologiebi da interneti strategiuli 
ekonomikuri amocanebis gadaWraSi. Tanamedrove 
eleqtronuli teqnologiebi SeiZleba gamoyen­
ebuli iyos, rogorc ekonomikuri strategiis 
realizaciis instrumenti, magram bankebisa da 
organizaciebis mmarTvelebma, romlebic sa­
banko bizness aregulireben, unda gansazRvron, 
Tu ra perspeqtivebi isaxeba da ra saSiSroeba 
imaleba biznesisa da klientebisaTvis. 

sabanko biznesis warmatebuli strategiebi 
moiTxoven sakredito organizaciis informa­
ciasa da inteleqtualur resursebTan wvdomas 
realur droSi. sainformacio teqnologiebis 
ganviTareba bankebs saSualebas aZlevs miiRos 
informacia industriis da misi konkurenteb­
is Sesaxeb, gansazRvros sferoebi, romlebSic 
konkurentebi gansakuTrebiT sustebi arian, 
Seafasos gavlena, romelic eqneba konkuren­
tebze strategiul moqmedebas da gansazRvros 
konkurentis potenciuri nabijebi, romlebic 
saSiSroebas warmoadgenen firmis poziciebisaT­
vis konkurentul bazarze. warmatebuli, marTe­
bulad agebuli programa moiTxovs moqnilobas, 
sargeblianobas, Tavisdroulobas da funqcion­
alur TanamSromlobas. 

sainformacio teqnologiebi bankisaTvis, up­
irvel yovlisa, warmoadgens biznes-procesebis 
efeqtianobis amaRlebis gamoyenebiT instru­
ments da araviTar SemTxvevaSi _ TviTmizans. 
biznesis warmarTvaze reorganizaciuli Sexed­
uleba unda iyos zustad gansazRvruli da sain­

formacio arqiteqturaSi gadayvanili; bankebma 
unda gansazRvron da ganaviTaron Semoqmedebi­
Ti midgomebi arsebuli procesebis proeqtire­
bis mimarT. inovaciuri procesebis Seqmnis da 
biznesis warmarTvis axal wesze gadasasvlelad 
sainformacio arqiteqtura da teqnologiuri 
SesaZleblobebi sistematurad da mudmivad unda 
imyofebodnen evoluciis procesSi. globalur 
sainformacio arqiteqturaze da strategiaze 
Sexedulebebis inovaciuri sistemis ganviTareba 
aris winaswari piroba biznes-procesebis opti­
mizaciisaTvis. 

finansur da st-departamentebs Soris efeq­
turad awyobili urTierTqmedebis Sedegi unda 
gaxdes biznes-procesebis optimaluri rein­
Jiniringi. aseTi gardqmnis mizania sabanko 
saqmianobis produqtiulobis amaRleba, mogebis 
operaculi maCveneblebis gazrda da bolos, or­
ganizaciis SigniT kompleqsuri finansuri ana­
lizis da angariSgebis realizacia, rac efuZne­
ba finansur institutebSi codnis marTvis prin­
cipulad axali meTodebs.

amrigad, eleqtronuli komerciis ekonomikur 
winapirobas warmoadgens komerciul ciklebSi 
danaxarjebis Semcirebis obieqturi aucile­
bloba da maTi miaxloeba sawarmoo ciklebis av­
tomatizaciiT miRweul normebTan.  
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