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erovnuli da regionuli konkurentunarianobis

 amaRlebis zogierTi  faqtori

koba sandroSvili, samcxe-javaxeTis saxelmwifo 
universitetis asocirebuli profesori

reziume

XXI saukune xasiaTdeba globalizaciis gan­
sakuTrebuli niSnebiT  sadac TiToeuli qveyana 
cdilobs erovnuli ekonomikis konkurentunari­
anobis amaRlebiT sakuTari niSis damkvidrebas. 
saqarTveloSi romlis strategiuli mizani ev­
ropisa da msoflio Tanamegobrobis Rirseuli 
da sruluflebiani wevrobaa, yvelaferi unda 
gakeTdes evropuli tipis sabazro sistemis 
fofmirebisa da konkurentunariani garemos 
SeqmnisaTvis. erovnuli ekonomikis konkuren­
tunarianobis amaRleba unda gaxdes imis safuZ­
veli, rom qveyanam globalur bazarze myari 
pozicia daikavos maqsimaluri mogebisa da Se­
sabamisad, ekonomikis zrdis maRali tempebis 
uzrunvelyofis mizniT.am kuTxiT mniSvnelova­
nia regionuli biznes eqsportis stimulireba 
romelmac gadamwyveti roli unda Seasrulos 
am kuTxiT. naSromSi ganxiluli da gaanalizebu­
lia is sakiTxebi romlebic regionuli biznes-
eqsportis stimulirebiT xels uwyobs qveynis 
konkurentunarianobis amaRlebas.

Summary
Some of the factors for enhancing 

national and regional competitiveness

XXI century is characterized with special features of 
globalization where each of the country tries to establish 
its own feature by rising up the competitiveness of national 
economic. Strategic aim of Georgia is to be worthy and 
full member of European and World Community for form-
ing European-style market system and create competitive 
environment. Rising up the competitiveness of national 
economic should be the basis of the strong position of the 
country in the global market for maximizing the profit and, 
therefore, ensuring the high rates of economic growth. In 
this respect, it is important to stimulate regional business 
export which will play the crucial role. The paper reviews 
and analyzes the issues which will contribute to enhancing 
the competitiveness of the country by stimulating business 
export. 

* * * * * *
XXI saukune xasiaTdeba globalizaciis gan­

sakuTrebuli niSnebiT  sadac TiToeuli qvey­
ana cdilobs gadaWras mniSvnelovani amocana, 
awarmoos iseTi xarisxisa da fasis produqcia 

romelic konkurentunariani aRmoCndeba ro­
gorc erovnul, ise saerTaSoriso bazarze. 
saqarTveloSi romlis strategiuli mizani ev­
ropisa da msoflio Tanamegobrobis Rirseuli 
da sruluflebiani wevrobaa, swored am mima­
rTulebiT aris sasurveli ekonomikis trans­
formireba da konkurentunariani garemos Se­
qmna.

globalizaciis pirobebSi aRiniSneba qvey­
nis ekonomikis damokidebulebis mniSvnelo­
vani zrda sagareo bazarze.  swored amitom 
erovnuli ekonomikis konkurentunarianobis am­
aRleba unda gaxdes imis safuZveli, rom qvey­
anam globalur bazarze myari pozicia daikavos 
maqsimaluri mogebisa da Sesabamisad, ekonomikis 
zrdis maRali tempebis uzrunvelyofis mizniT. 

“erovnuli ekonomikis konkurentunariano­
bis” gageba ganimarteba, rogorc “ekonomikuri, 
samecniero-teqnikuri, samrewvelo, mmarTvelo­
biTi, marketinguli da sxva SesaZleblobebis 
koncentrirebuli gamoxatuleba, romelic re­
alizdeba saqonelSi da momsaxureobaSi, romel­
ic warmatebulad uwevs winaaRmdegobas masTan 
konkurenciaSi myof sazRvargareTis saqonelsa 
da momsaxurebas rogorc Sida, ise gare bazarze”. 
unda aRiniSnos firmebis makroekonomikuri 
garemos mniSvnelovani gavlena maT unarze Se­
qmnan momxmareblisaTvis ufro mimzidveli 
saqoneli. mniSvnelovan gavlenas axdens dargis 
ganviTarebis perspeqtivebic, sadac gadamwyvet 
rols TamaSobs axali samecniero-teqnologi­
uri midgomebi, inovaciebi. zustad es inova­
ciebi uzrunvelyofen firmebis grZelvadian 
konkurentul upiratesobas da warmoadgenen 
maTi msoflio konkurentunarianobis erT-erT 
ZiriTad wyaros. qveynis inovaciurobis Sefaseb­
isaTvis gamoiyeneba kompleqsuri maCvenebeli – 
danaxarjebi inovaciisaTvis, romelic asaxavs 
qveynis inovaciuri saqmianobis unars. 

gamoyofen konkurentunarianobis analizisa 
da Sefasebis sam dones: mikro, mezo da makro 
dones. makrodoneze yalibdeba erovnuli firme­
bis funqcionirebis ZiriTadi pirobebi – xel­
sayreli da araxelsayreli. mezodoneze iqmneba 
regionul da saerTodargobrivi winapirobebi 
firmebis ganviTarebisaTvis. es, upirveles yo­
vlisa, aris regionul doneze Camoyalibebuli 
saxelmwifi mxardaWeris uzrunvelyofis re­
aluri meqanizmebi konkurentunariani firmebi­
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saTvis. mikrodoneze iqmneba konkurentunariani 
saqoneli da momsaxureba, romelic damokidebu­
lia wina doneebze Camoyalibebul pirobebze da 
aseve firmis unarze Seqmnas da gamoiyenos Tavi­
si konkurentuli upiratesoba. swored am saqon­
liTa da momsaxurebiT qveynis firmebi uweven 
ra konkurencias sxva qveynis firmebs, gadian 
msoflio bazarze. aqedan gamomdinare, qveynis 
eqsportis xasiaTi, misi sasaqonlo-geografiu­
li struqtura saboloo jamSi, asaxavs erovnu­
li ekonomikis konkurentunarianobas. eqsporti 
SeiZleba ganvixiloT, erTis mxriv, rogorc 
ekonomikuri ganviTarebis erT-erTi wyaro, 
xolo meore mxriv, rogorc qveynis konkuren­
tunarianobis koncentrirebuli asaxva. amrigad, 
eqsportze yuradRebis gadataniT, saxelmwifos 
mier misi waxalisebis wyalobiT da rogorc misi 
xarisxobrivi da raodenobrivi zrdis Sedegisa, 
SeiZleba erTdroulad gadaiWras saqarTvelos 
ekonomikis ori umTavresi amocana: uzrunve­
lyofili iqnes ekonomikuri zrda da amaRldes 
erovnuli konkurentunarianoba.

vfiqrobT, rom qveynis konkurentunarianobis 
amaRlebis strategiam unda moicvas yvela done 
(makro, mezo da mikrodone). aRniSnuli strate­
giis mizani unda iyos saqarTvelos msoflio 
ekonomikaSi Sesvlis SedarebiT optimaluri 
varianti. amasTan erTad, unda gaviTvaliswinoT 
is faqtic, rom  dRevandeli msoflio ekono­
mikis ganmsazRvrel tendencias warmoadgens 
globalizacia, romlis gavleniTac saqarTve­
lo ikavebs Tavis adgils msoflios ekonomikur 
sferoSi. amasTan dakavSirebiT, saqarTvelos 
erovnuli ekonomikis konkurentunarianobis am­
aRlebis strategiam, upirveles yovlisa, xeli 
unda Seuwyos saqarTvelos firmebis msoflio 
bazarze moRvaweobis xasiaTis Secvlas. ami­
tom, eqsportis axali sasaqonlo-geografiuli 
struqturis formireba warmoadgens am strate­
giis ganuyofel nawils.

zemoT moyvanili msjelobidan gamomidinare, 
saqarTvelos firmebis eqsportis sasaqonlo 
struqtura Seicvleba mxolod im pirobebis 
zemoqmedebiT, romlebic formirebulia makro 
da mezodoneebze. es pirobebi ki uzrunvelyo­
fili unda iyos mxolod qveynis mTavrobis da 
saxelmwifos xelisuflebis regionuli orga­
noebis mier. amitom, efeqturi sagareo vaWrobis 
strategia rogorc saerTo saxelmwifo, aseve 
regionul doneze, unda gaxdes saqarTvelos 
ekonomikis konkurentunarianobis amaRlebis 
mTavari elementi. sagareo vaWrobis strate­
gia ganpirobebuli unda iyos saeqsperto-ori­
entirebuli da importSemcvleli warmoebis 
prioritetebiT. amitom mis Semadgenel nawils 
warmoadgens eqsportis stimulirebis programa 
da agreTve importis struqturis racionali­

zaciis programa.
regionuli biznesis grZelvadiani dargob­

rivi prioritetebi unda ganisazRvros msoflio 
vaWrobis Tanamedrove tendenciebidan gamomdin­
are. msoflio bazari dRes diferencirebulia or 
did fenad: nedleulis bazrad da mza produqci­
is bazrad. pirveli mudmivad viwrovdeba, xolo 
meore-farTovdeba. Tavis mxriv, mza produqciis 
bazari iyofa sam: dabali, saSualo da maRalte­
qnologiuri produqciebiis segmentad. ОЭСР-s 
klasifikaciiT pirvel segments warmoadgenen 
Savi  metalurgiis produqtebi, sakonstruqcio 
masalebi, teqstili, samkervalo produqcia, 
fexsacmeli da msubuqi mrewvelobis sxva poduq­
cia. saSualo teqnologiur nawarms miekuTvneba 
dazgebi, satransporto saSualebebi, rezinis da 
plastmasis nawarmi, xis gadamuSavebiT miRebuli 
produqcia. maRal teqnologiur nawarms war­
moadgenen aerokosmosuri teqnika, sainforma­
cio teqnika, eleqtronika, farmacevtika, zusti 
da gasazomi xelsawyoebi, eleqtromowyobiloba.

msoflio bazris mza produqciis samive seg­
mentidan yvelaze metad farTovdeba  ukanaskne­
li. swored mas aqvs didi momavali. amitom re­
gionuli samrewvelo politikis grZelvadian 
prioritetebad unda iqcnen swored am segmentis 
dargebi. aRniSnuli segmentis dargebis firme­
bis konkurentunarianobis safuZvels warmoad­
genen regionis konkurentuli upiratesobebi. 
amrigad, aucilebeli xdeba am  mimarTulebiT 
samecniero gamokvlevebis Catareba. 

regionis  warmoebis calkeuli dargebis eqs­
portze mimarTulebis xarisxi SeiZleba ganisaz­
Rvros maTi struqturuli specializaciis koe­
ficientiT.

mza produqciis msoflio bazris umaRles 
safexurze SeRweva moiTxovs adeqvatur Ron­
isZiebebs saxelmwifo xelisuflebis mxridan. 
garda amisa, am safexurze asvla da iq gamt­
kiceba SesaZlebelia mxolod im firmebisaT­
vis, romelTac gaaCniaT upiratesoba saqonlis 
difernciaciaSi. amitom im samamulo  produqci­
is Seqmna, romelic dafuZnebulia mecnierebis 
miRwevebze, romelTac ar gaaCniaT analogi msof­
lioSi an gaaCniaT sazRvargareTis analogebi 
uaresi samomxmareblo TvisebebiT, unda gaxdes 
regionuli programis prioritetuli mizani.

amrigad, maRalteqnologiuri produqciis 
segmentSi Cvenma firmebma SeiZleba daikavon 
adgili, pirvel rigSi, qveynis mTavrobis poli­
tikuri da ekonomikuri mxardaWeriT, xolo 
meore mxriv, regionulma xelisufelbam unda 
Seqmnas ufro xelsayreli pirobebi im biznesi­
saTvis, romlebic awarmoeben sazRvargareTis 
analogebTan SedarebiT ufro konkurentunar­
ian produqcias. aseTi firmebi regionulma 
xelsuflebam ise frTxilad da mzunvelobiT 
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unda gamozardos, rogorc patara bavSvi aseTi 
firmebi dRveandel pirobebSi TavisTavad ar 
warmoiSoba.

ra Tqma unda, am safexurze SeRweva da iq 
fexis mokideba rTuli amocanaa, amitom igi ga­
nixileba  ufro Soreul amocanad, ramdenadac 
moiTxovs did dros realizaciisaTvis. Tumca 
am amocanis gadWris wina pirobebs axlave unda 
Caeyaros safuZveli. upirveles yovlisa, es 
aris mecnierebisa da ganaTlebis prioriteti 
regionul doneze. regionul biujetSi Sesa­
Zlebelia mecnierebisa da ganaTlebis fondis 
formireba, romlis saxsrebi mimarTuli iqneba 
SedarebiT  perspeqtiul dargebSi  samecniero 
samuSaoebisaTvis da agreTve umaRlesi sawav­
leblebis im fakultetebis dasafinanseblad, 
romlis kursdamTavrebulebze ar aris bazarze 
didi moTxovna, Tumca isini aucilebelni ar­
ian fundamenturi samecniero kvelevebisaTvis 
(fizika,qimia da a.S.) perspeqtiulia agreTve 
saolqo doneze venCuruli fondebis Camoya­
libebac.

venCuruli fondi, venCuruli kapitali - es 
aris dasavleTSi didi xnis win cnobili meqaniz­
mi, romelic aerTianebs mecnierebisa da bizne­
sis interesebs. sazRvargareT aseTi fondebi 
arian rogorc saxelwifos daqvemdebarebaSi, 
ise mTlianad kerZo mflobelobaSi. arsebobs 
venCuruli biznesic. am gamocdilebis reali­
zeba unda movaxdinoT CvenTanac, Tumca CvenTan 
dRes aseTi fondi SeiZleba Seiqmnas mxolod re­
gionuli biujetis saxsrebis, regionuli banke­
bis konsorciumis da agreTve kerZo investoreb­
is monawileobiT.swored es fondi daafinansebs 
proeqtebs, romlebic dafuZnebuli iqneba samec­
niero gamogonebebisa da miRwevebis komerciul 
gamoyenebaze.

venCuruli saolqo fondis mTavari mizani 
unda gaxdes im inovaciuri sawarmoebis mxardaW­
era, romlebic awarmoeben eqsportis Tvals­
azrisiT SedarebiT perspeqtiul, inovaciur 
produqcias. 

saSualoteqnologiuri produqciis safexu­
ric prioritetulad SeiZleba CaiTvalos Cveni 
eqsportisaTvis. aq konkurenciis done ufro 
dabalia, vidre zeda safexurze, Tumca mainc 
mniSvnelovania. aqac, ise rogorc zeda safex­
urze, SeiZleba iyvnen is firmebi, romelTac 
aqvT diferencirebuli produqciis  konkuren­
tuli upiratesoba. msoflio bazris aRniSnul 
segmentSi Cveni firmebis monawileoba Sedare­
biT axlo mizania. amitom aucilebelia im firme­
bisaTvis regionuli mxardaWera, romelTac un­
ari aqvT, Seqmnan msoflio bazarze konkuren­
tunariani produqcia. es mxardaWera saWiroa 
am produqciis msoflio bazarze gasatanadac. 
aseTi mxardaWeris instrumentebi da meqanizmebi 

didi xania SemuSavebulia sazRvargareT. saWi­
roa Cvens qveyanaSi am gamocdilebis adaptacia. 

rac Seexeba msoflio bazris mza produqci­
is qveda segments da nedleulis bazars, unda 
aRiniSnos, rom  mizanSewonilia dReisaTvis am 
bazarze Cveni firmebis arseboba. Tumca per­
speqtivaSi aucilebelia am segmentSi firme­
bis saqmianobis Semcireba da msoflio bazris 
sxva segmentebSi  regionuli monawileobis ga­
farToeba. msgavsi produqciis eqsportisagan 
miRebuli Semosavlebi  gamoyenebul unda iqnas 
zemoTaRniSnuli mimarTulebebis dasafinanse­
blad nedleulis eqsportiorebis rentis ga­
dasaxadebis gazrdis gziT, romelic miedineba 
regionis biujetSi. swored gadanawilebis gziT 
nedleulis eqsportiT miRebuli Semosavlebi 
unda gaxdes venCuruli fondebis  da qveynis 
ganviTarebis biujetis ZiriTadi wyaro.

swored aseTi meTodologiuri midgoma unda 
iqnas gamoyenebuli eqsportis stimulirebis da 
biznesis ganviTarebis koncefciis regionuli 
programis SemuSavebisas. dRevandel ekonomi­
kur situaciaSi saqarTvelos firmebs aqvT kar­
gi SesaZlebloba. es aris, upirveles yovlisa, 
mTavari erovnuli simdidre –qveynis mosax­
leobis inteleqtualuri potenciali da maRali 
samecniero-teqnikuri potenciali.

ganviTarebuli qveynebis umravlesobaSi im 
mimarTulebebs, romelSic saxelmwifo daxmare­
bas uweven saeqsporto produqciis adgilobriv 
mrewvelebs, warmoadgens: 

_ eqsportiorebisaTvis SeRavaTiani 
kreditebis gacema specialuri saxelmwifo an 
Sereuli bankebidan an organizaciebidan (aSS-Si- 
“eqsimbanki”, iaponiaSi korporacia “jetro”);

_ eqsportisa da saeqsporto kreditebis 
SeRavaTiani dazRveva;

eqsportiorebisaTvis SeRavaTiani krediteb­
is gacema specialuri saxelmwifo an Sereuli 
bankebidan an organizaciebidan (aSS-Si- “eqsim­
banki”, iaponiaSi korporacia “jetro”);

_ eqsportisa da saeqsporto kreditebis 
SeRavaTiani dazRveva;

sagadasaxado SeRavaTebiT sargeblobis 
uflebis micema im mewarmeebisaTvis, romlebic 
amzadeben saeqsporto produqciis prioritet­
ul saxeobebs.

_ prioritetuli saeqsporto proeqtebis 
ganviTarebis programebis SemuSaveba da dafi­
nanseba;

_ eqsportiorebisaTvis daxmareba adminis­
traciul-organizaciuli da pirdapiri sabiu­
jeto formiT;

_ sazRvargareT erovnuli investorebis pir­
dapiri investiciebiT mxardaWera. 

Cvens qveyanaSi arsebuli realobis gaTvali­
winebiT yuradRebis koncentrireba unda moxdes 
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im saSualebebze, romelic ar moiTxovs did fu­
lad danaxarjebs.

es upirveles yovlisa aris saeqsporto 
kreditebis garantireba da dazRveva specialu­
rad Seqmnili eqsportis dazRvevis fondis saSu­
alebiT. aseTi fondis Seqmna aucilebelia ukve 
uaxloes momavalSi. SesaZlebelia programebis 
realizacia specialuri biuletenebiT, romlis 
saSualebiTac sazRvargareTis partniorebi in­
formacias miiReben Cveni firmebis saqmianobis 
Sesaxeb.
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