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reziume

turizms gansakuTrebuli mniSvneloba aqvs  
qveynis ekonomikuri ganviTarebis kuTxiT, 
romelic qmnis samuSaosa da simdidris Sesa­
Zleblobas. strategiulad mniSvnelovani geo­
grafiuli mdebareobis, bunebrivi, istoriuli 
da kulturuli resursebis gamo saqarTvelos 
eZleva Sansi aqtiurad CaerTos msoflio inte­
graciul procesebSi, amitom satransporto in­
frastruqturis gaumjobeseba umniSvnelovane­
si pirobaa qveynis ekonomikuri da socialuri 
ganviTarebisaTvis. saqarTvelom aqcenti unda 
gaakeTos turizmis mdgrad ganviTarebaze, raTa 
moaxdinos Tavisi adgilisa da funqciis dakave­
ba msoflio globalizaciaSi. am mimarTulebiT 
saxelmwifos mxridan daxmarebas didi roli eni­
Weba.

Summary
Charactenistics of the transport infrastructure for tour-

ism development

Tourism has an important role in country’s develop-
ment, mainly it makes possibilities in working. Georgia has 
a chanse  participate in the world’s international process,  
that’s why to improve the transport  infrastructure  , is the 
most important condition for country’s economical and the 
social development.

Georgia has to make an accent about a tourism, to de-
tain in global of the world.  To this direction, from  the state 
has a big helping.

* * * * *

dReisaTvis yvelasaTvis cnobilia, rom tu­
rizms gansakuTrebuli da aucilebeli mniS­
vneloba aqvs qveynis ganviTarebis kuTxiT, da 
ara marto SigniT, aramed igi xels uwyobs msof­
lios xalxTa mSvidobian Tanaarsebobas, so­
cialur-ekonomikur TanamSromlobas, keTilm­
ezobluri politikis ganmtkicebas da sxv.

saqarTvelos xom Tavisi bunebrivi, isto­
riuli, kulturuli resursebiTa da geopoli­
tikuri mdebareobiT gansakuTrebuli SesaZle­
blobebi gaaCnia turizmis ganviTarebisTvis. 
msoflios ganviTarebad qveynebSi turizmis 

mniSvneloba da potenciali metad dominantu­
ria, vidre maRal ganviTarebul qveynebSi. sa­
dac axali samuSaoebis umetesoba turizmis in­
dustriaSi iqmneba. turizmi iwvevs ekonomikuri 
aqtiurobis diversifikacias da iZleva Sesa­
Zleblobas Seiqmnas samuSao da simdidre. saer­
TaSoriso turizmidan miRebuli SemosavlebiT 
lideroben SeerTebuli Statebi, espaneTi, sa­
frangeTi, italia a.S.

transporti wamyvani faqtoria turizmis gan­
viTarebaSi. didia satransporto infrastruq­
turis roli mosaxleobis socialuri prob­
lemebis, saqmiani, kulturuli da turistuli 
RonisZiebebis ganxorcielebaSi. is xels uwyobs 
kulturaTa gacvlas, rodorc qveynis SigniT 
ise mis sazRvrebs gareTac. transporti uzrun­
velyofs rogorc saerTaSoriso ekonomikuri 
urTierTobebis ganviTarebas, agreTve qveynebs 
Soris urTierT sasargeblo gacvlebis warmoe­
bas.

 istoriulad nebismieri qveynis satranspor­
to-teqnikur bazas ayalibebs misi geografiuli 
mdebareoba, bunebrivi potenciali da agreTve 
klimatis da landSaftis Taviseburebebi. tu­
rizmis ganviTarebasTan erTad satransporto 
gzebi mudmivad viTardeba moTxovnilebaTa Se­
sabamisad, rac dadebiTad aisaxeba satranspor­
to infrastruqturis ganviTarebaze. strategi­
ulad mniSvnelovani geografiuli mdebareobis 
gamo, saqarTvelos eZleva Sansi aqtiurad Caer­
Tos msoflio integraciul procesebSi, amitom 
satarnsporto infrastruqturis gaumjobeseba 
umniSvnelovanesi pirobaa qveynis ekonomikuri 
da socialuri ganviTarebisTvis. Tanamedrove 
msoflio globalizaciisa da ekonomikuri kar­
gaxsnilobis pirobebSi, Cveni satranzito po­
tencialis srulad aTviseba saqarTvelos umniS­
vnelovanes politikur-ekonomikur sargebels 
moutans. satransporto momsaxureba momsaxure­
bis erTerTi mTavari saxea turizmis ganviTare­
baSi da masze modis turis fasis ZiriTadi wili, 
igi damokidebulia turis xangrZlivobasa da sa­
transporto saSualebis saxeze.

mogzaurobis dros turistebisaTvis gamoi­
yeneba transportis sxvadasxva saxeobebi, mTa­
vari wili ki saaviacio transportze modis, rad­
gan turistebi xSir SemTxvevaSi upiratesobas  
swored saaviacio transports aniWeben. statis­
tikurad saaviacio transportis zrdis tempi 
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bevrad maRalia avto transportTan SedarebiT. 
saqarTvelos satransportos potencialis aT­
viseba, realizacia, ganviTareba aqtiurad me-20 
saukunis 90-iani wlebidan daiwyo, raSic gadam­
wyvet rols saqartTvelos rkinigza asrulebs. 
rkinigza erT-erTi mosaxerxebeli saSualebaa 
nebismieri kategoriis turistTa gadasayvanad. 
(individualuri, didi da mcire turistuli 
jgufebi).

wylis transporti, samdinaro Tu sazRvao 
TavisTavad gulisxmobs turistuli krui­
zebis aqtiur momsaxurebas. sazRvao mog­
zaurobebi moicavs turistul mogzaurobas 
mdinareebze,zRvebsa da okeaneebSi specialuri 
sazRvao xomaldiT, romlebic marSutis ganmav­
lobaSi winaswar gansazRvrul portebSi Cerde­
ba. kruizebi, turistuli bazris erT-erTi 
yvelaze dinamiurad ganviTarebuli seqtoria. 
transportis  am saxeobas aqvs rogorc dadeb­
iTi,  aseve uaryofiTi mxareebi. dadebTad Sei­
Zleba CaiTvalos komfortis maRali done, ga­
dazidvebis didi moculoba, srulyofili das­
veneba, turizmis sxavadsxva saxeobebis reali­
zacia (SemecnebiTi, biznes-turizmi, saswavlo, 
Sopinguri da sxv.).  uaryofiT mxared miiCneva 
dabali siCqare, maRali tarifebi, is faqtori 
rom adamianTa didi nawils awuxebs zRvis avad­
myofoba da maT ubrealod ar SeuZliaT sazRvao 
transportiT mgzavroba.

saavtomobiloo transporti sayovelTao 
momsaxurebis transportia, radgan gamoiyeneba, 
rogorc qveynis Sida turebisaTvis, ise qveynis 
gareT samogzaurod, dawyebuli avtobusebiT, 
damTavrebuli mcire litraJiani avtomobile­
biT.

globalizaciis pirobebSi saqarTvelom au­
cileblad unda gamoiyenos Tavisi SesaZle­
blobebi-bunebrivi da SromiTi resursebis, in­
teleqtualuri potencialis, geopolitikuri 
da geo ekonomikuri upiratesobebis kuTxiT, 
raTa moaxdinos sakuTari adgilisa da funqciis 
damkvidreba msiflio globalizaciaSi. Tumca 
isic unda avRniSnoT, rom am mxriv qveyanaSi ar­
sebuli SesaZleblobebi srulyofilad ar aris 
gamoyenebuli.

  saqarTvelos turistul undustriaSi didi 
mniSvneloba aqvs transnacionaluri korpo­
raciebis mozidvas, romelTa gavlena qveynis 
ekonomikaze Zalzed didia. isini akontroleben 
turizmis bazars da xels uwyoben mimReb qveya­
naSi turistuli industriis ganviTaTarebas. 
qveynis mTavroba iZulebulia gamoyos damate­
biTi Tanxebi infrastruqturis ganviTarebi­
sTvis. aseTi korporaciebis moTxovniT xdeba 
axali aeroportebis aSeneba, satransporto 
sistemis cvlilebebi da sxv. rasac dadebi­
Ti Sedegebi moaqvs qveynisTvis. misasalmebe­

lia, rom saqarTvelo ekonomikis ganviTarebis 
gzas xedavs ucxoeli investorebis mozidvaSi, 
romelTa xelSewyobiTac Seqmnilia sxvadasxva 
tipis sastumroTa jaWvi, romlebic Tavis TavSi 
moicaven restornebsa da savaWro cenrebs, sa­
konferencio darbazebs, maT SeuZliaT bazris 
moTxovnis sruli dakmayofileba. transnacion­
aluri korporaciebis Semosvla da investireba 
yovelTvis win gadadgmuli nabiji iqneba tu­
rizmis sferos gaaqtiurebaSi. bunebrivia, rom 
regionis infrastruqtura, romelic umjobes­
deba turizmis meSveobiT, swored adgilobrivi 
macxovreblebis mier gamoiyeneba.

aqcenti yovelTvis unda keTdebodes tu­
rizmis mdgrad ganviTarebaze, rac Tavis TavSi 
gulisxmobs adgilobrivi mosaxleobis cxovre­
bis xarisxis gaumjobesebas, damTvalierebelTa 
sasiamovno yofis uzrunvcelyofas da garemos 
xarisxis SenarCunebas. yvelaferi es ki pirdapir 
gavlenas axdens, rogorc adgilobriv mosax­
leobaze, ise damTvaliereblebze. mdgradi gan­
viTareba uwyveti cvlilebebis procesia, rom­
lis farglebSic resursebis eqspluatacia, in­
vesticiebis ganxorcieleba, teqnologiuri pro­
gresi da sxva siaxleebi xorcieldeba momavlisa 
da awmyos moTxovnilebebis Sesabamisad. saqarT­
veloSi arsebobs yovelgvari safuZveli mdgra­
di turizmis ganviTarebisaTvis: mmdebareoba, 
bunebrivi resursebi, adaT-Cvevebi, tradiciebi, 
kulturuli da xelovnuri Zeglebi, adamianuri 
resursebi. mdgradi turizmis ganviTareba xels 
Seuwyobs mTiani regionebis gadarCenas da mi­
graciis SeCerebas. 

qarTuli turizmis industriaSi mniSvnelova­
nia gaumjobesdes xarisxi, momxmarebels SevTava­
zoT eqskluziuri turistuli produqti, gaiz­
ardos fasebi da movizidoT ufro maRali kla­
sis ganaTlebuli klientebi. saqarTvleoSi tu­
rizmis mdgrad ganviTarebas xels uSlis is, rom  
sakanonmdeblo baza ar aris saTanadod daxvewi­
li, arada misi ganviTareba da daxvewa saqarTve­
los turizms bevrad waadgeboda. saqarTvelos 
turistuli produqti unda akmayofilebdes 
saerTaSoriso moTxovnebs, radgan igi amayad 
idges sxva qveynebis gverdiT Tavisi uZvelesi 
istoriiTa da maspinZlobis kulturiT, amasTan­
ave unda SevinarCunoT wonasworoba bunebasTan, 
istoriasTan da kulturasTan. 

  turistuli infrastruqtura Cvens qveya­
naSi arasaTanado donezea ganviTarebuli da am 
mimarTulebiT saxelmwifos didi roli eniWeba. 
zog regionSi saerTod ar viTardeba turis­
tuli infrastruqtura da Sesabamisad, turis­
tebs saWiroebisamebr ver emsaxurebian. turis­
tul kompaniebs saTanado xelSewyobac ara aqvT 
turizmis departamentisgan, arada turistuli 
kompaniebis roli aris metad mniSvnelovani. 
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maTi sworad muSaobis Sedegia is, rom izrdeba 
kompaniebis Semosavl;ebic da biznesic ufro 
warmatebuli xdeba. xelisuflebis mxardaWer­
iT mniSvnelovnad unda ganviTardes sastumro 
infrastruqtura. ucxoelebis mosazidad nor­
malur fasebTan erTad saWiroa Seabamisi gare­
mos Seqmna. aRsaniSnavia da metad mniSvnelovania 
samuSaoTa ganxorcieleba mogzaurobis gaad­
vilebisa da savizo sistemis gamartivebis kuTx­
iTac. saqarTvelos aqvs uvizo mimosvla daax­
loebiT 87 qveyanasTan , romelTa moqalaqeebsac  
saqarTveloSi Semosvla mxolod piradobis dam­
adasturebeli mowmobiT SeuZliaT. mogzaurobis 
gamartivebasTan erTad  turizmis erovnuli ad­
ministraciisTvis metad mniSvnelovania agreTve 
servisis xarisxis amaRlebis sakiTxic. swored 
am mizniT saqarTveloos masStabiT xorcielde­
ba intensiuri treningebi turizmis industriis 
warmomadgenlebisTvis. marketingi udaod Ta­
maSobs mnoSvnelovan rols qveynis cnobadobisa  
da vizitorTa raodenobis zrdaSi. swori baz­
rebis arCeva marketingis erTerT yvelaze mniS­
vnelovan nawils warmoadgens.
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