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msoflio  sareklamo bazris  ganviTarebis  tendenciebi
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msoflio da regionul bazrebze  konku­
rentuli brZolis gamwvavebis, momxmareb­
leblebis sainformacio arxebis uprecedento 
diversifikaciis da  sareklamo sivrcis droisa  
da momsaxurebis  tarifebis zrdis pirobeb­
Si reklamis  paradigma  metad radikalurad 
icvleba. Tu 70-iani wlebis  struqturulma 
krizisma xarisxobrivad  Secvala  bazari  da  
Sesabamisad  sareklamo  saqmianobac, 80- 90 –
iani  wlebi  gaxda  axali sainformacio teqnol­
ogiebis,  midgomebis da meTodebis praqtikuli 
aTvisebisa da farTod danergvis periodi. am pe­
riods samarTlianad  SeiZleba ewodos Taname­
drove sareklamo bazris  metamorfozis “meore 
talRa”.

“pirvelma talRam” moitana reklamebis mTeli  
rigi  funqciebis cvlileba. kerZod, warmoebisa  
da mzrdi samomxmareblo moTxovnis  demasifi­
kaciis pirobebSi is kidev ufro metad  saWi­
roebda  individualur  midgomas klientebTan  
da “ ukukavSirs” maTTan. 

marketinguli komunikaciebis procesSi mniS­
vnelovani  resursebis  CarTvam, winaswar gan­
sazRvra sareklamo – sainformacio saqmianobis 
efeqturobis  mkacri kontrolis aucilebloba. 
sasicocxlod   mniSvnelovani  gaxda  ara  mx­
olod  xiluli, aramed im uxilavi faqtorebis  
gavlenis gaTvaliswineba da mkafio diferen­
ciacia, romlebic zemoqmedeben samomxmareblo 
auditoriaze. mkafio  diferencireba  aucile­
beli  gaxda   imisaTvis,  rom  saqonelma  daika­
vos  Sesabamisi  niSa,  rogorc  realuri - masSi 
Cadebuli  samomxmareblo  Tvisebebis  Sebsabami­
si,  aseve  miTologizirebuli - momxmareblebis 
mier aRqmuli. 

Sedegad profesiuli brendingi  gaxda 
bazarze  saqonlis warmatebiT  danergvis    da 
komerciuli warmatebis  uzrunvelyofis erT 
erTi ZiriTadi faqtori. transnacionaluri 
kompaniebis  efeqturma grZelvadianma  saqmi­
anobam  mocemul  sferoSi  gamoiwvia  is,  rom 
brendebi  gaxda  korporaciebisaTvis   arama­
terialuri  aqtivebi,  romelTa Rirebulebac 
rig SemTxvevebSi ganisazRvreba  miliardi  aSS 
dolariT. 

msoflio bazarze saqonlis uprecedento 
eqspansiam, romelic xasiaTdeba  samomxmareblo 
garemos Taviseburebebis usasrulo  variaciebiT 
(nacionaluri, kulturuli, demografiuli, 
klimaturi, religiuri da a.S.),   praqtikulad  

SeuZlebeli gaxada iseTi brendebis  Seqmna, 
romlebic  Tanabrad iqneba aRqmuli mraval­
ricxovani momxmareblebis sxvadasxva  jgufebis 
mier. mwvaved dadga iseTi megabrendebis  Seqmnis 
problema, romelebic sareklamo-sainformacio  
saqmianobis procesSi ekonomiis miRwevis saSu­
alebas miscemda. 

mTlianobaSi, mniSvnelovanad garTulda 
am sferoSi saqmianoba. samomxmareblo  gare­
moze  zemoqmedebam  miiRo  mravalmxrivi,  kom­
pleqsuri xasiaTi  da BTL aqtivobam (below-the-
line-sainformacio saqmianoba romelic xor­
cieldeba arasa biujeto saxsrebidan masobriv-
sainformacio saSualebebSi reklamaze) Seavi­
wrova reklama masmediaSi (1993 -mde, sareklamo 
danaxarjebi  masmediaSi  aRemateboda  market­
inguli komunikaciebis specialur  saxeobebze 
gaweul danaxarjebs, 1993 -wels ki gautolda 
mas, da amJamad, maTi Sefardeba aris daaxloe­
biT 35 % -65%-ze). Outlook biuletenis monacemebiT, 
mxolod aSS 1999 wels “gayidvebis xelSewyobis” 
RonisZiebebisTvis daixarja  45 miliardi aSS 
dolari. [4]. sareklamo-sainformacio saqmiano­
bis garTulebam gamoiwvia  sareklamo aqciebis 
ufro zedmiwevniT dasabuTebisa da optimizaci­
is aucilebloba da Sesabamisad, am mizniT mar­
ketinguli kvlevebis moculobis zrda.

2011 wels marketingul komunikaciebze gaRe­
bulma xarjebma msoflio masStabiT TiTqmis  1 
trilion aSS dolars miaRwia. es sfero  agrZel­
ebs  ganviTarebas  da sul ufro  mniSvnelovan 
rols TamaSobs  sawarmoo  komerciul sferoSi.  
maT Soris CrdiloeT amerikaSi - 288.016 mil­
iardi aSS dolari.

marketinguli komunikaciebis sferoSi arse­
buli cvlilebebis Tanamedrove mdgomareobas 
da tendenciebs msoflio doneze asaxavs qvemoT 
mocemuli  cxrili.[5]
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amgvarad, SesaZlebelia visaubroT mzar­
di globaluri sareklamo-sainformacio revo­
luciis sul ufro meti niSnebis arsebobaze, 
pirvel rigSi ki internetis ganviTarebis Se­
degad. misi uprecedentod aqtiurad danergva 
sareklamo-sainformacio sferoSi,  sruliad 
bunebrivad migvaCnia. virtualur samomxmare­
blo bazars gaaCnia garkveuli upiratesobebi, 
romelTa  Sorisac  upiratesia  - momsaxurebisa  
da  mza produqciis mwarmoeblis pirdapiri gas­
vla saboloo momxmarebelze, rac Suamavlebis 
gverdis avlis saSualebas  da Sesyidvisas fulis 
ekonomiis saSualebas  iZleva. pirvelad inter­
netis komerciuli mizniT gamoyenebis SesaZle­
bloba ganixiles jer kidev 1994 wels, da maleve 
daiwyo misi swrafi ganviTareba. amasTanave, Tu 
1997 amerikis SeerTebul StatebSi qselis saSu­
alebiT Sesyidvebi ganaxorciela   10 milionma 
adamianma , 1998 wels aseTi myidvelebis  raode­
noba  ukve 17 milioni iyo, xolo  SeZenis mocu­
lobam  miaRwia 2.5 miliard amerikul dolars  
[105,29]. 2011 wlis monacemebiT ki, marto erT 

amerikul kompanias -  „Amazon.com, Inc” , wamSi 
32  myidveli yavs da misma  brunvam 48,077 mlrd. 
aSS dolari Seadgina. [ http://ru.wikipedia.org/wiki/
Amazon.com].                                                                                                                                          

pirdapiri dialogi momxmarebelTan gansa­
kuTrebiT mniSvnelovania, Tu gaviTvaliswinebT, 
rom amJamad distribuciaze mwarmoeblis  xar­
jis daaxloebiT    50%–mde modis. SemTxvevi­
Ti  araa, rom savaWro kompaniebi  aqtiurad 
ewinaaRmdegebian  mwarmoeblis  pirdapir gasv­
las momxmareblze, axdenen saxsrebis investire­
bas  binaze gayidvebis organizaciaze,  aseve im 
satelevizio arxebis ganviTarebas romlebic ax­
orcieleben  sacalo gayidvebs. 

axali virtualuri teqnologiebis mniSvne­
loba sul ufro izrdeba, rasac amtkicebs   in­
ternetSi  reklamis moculobis uprecedentod 
swrafi  zrda. Tu 1995 wels  es maCvenebeli 
Seadgenda 25 milion aSS  dolars, 1996 wels– 
300 milion aSS dolars, 1997wels - 900 milion 
aSS  dolars, 1998 wels gadaaWarba  2 miliardi 
aSS dolars [5],  2012 wels  pirvelad gadaaWarba 
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internet-reklamis moculobam  100 mlrd. aSS 
dolars,rac 16,2 %-iT metia wina wlis maCveneb­
elze da Seadgina reklamaze msoflio danaxar­
jebis 19,5%.  gasul 2013 wels misma moculoba 
kvlav gaizarda TiTqmis 14 %-iT da Seadgina 
113,5 mlrd aSS dolari.

monacemebi, romlebic gamoaqveyna moxseneba­
Si  Meyers Group–is  kvleviTma kompaniam, 2012 
wlis SdegebiT internet-reklamaSi investicie­
biT  lideria CrdiloeT amerika - daaxloebiT 
38,3 miliardi dolari, Semdeg modis azia-wynari 
okeanis regioni -  30,6 miliardi dolari, mesame 
adgilzea dasavleT evropa - 21,4  miliardi do­
lari   [7].

reklamebis moculobis zrda  gamowveulia 
eleqtronuli vaWrobis kompaniebis gafar­
ToebiT, romlebic axdenen SeTanxmebas qselSi, 
kerZod internet – maRaziebis meSveobiT, sTa­
vazoben sabanko momsaxurebas da transportze 
bileTebis gayidvas   “on -line “ reJimSi da a.S. 

mniSvnelovan  cvlilebebs ganicdis sarekla­
mo  sainformacio saqmianobis marTva. Tu bolo 
dromde  dasavleTis  sareklamo saagentoebSi 
arsebobda  mkacri subordinacia, dRes saWiroa 
imis gacnobiereba, rom saWiroa   TanamSromelTa 
meti Tavisufleba, vinaidan  konkurenciis 
zrdis pirobebSi  mxolod  araSablonuri  idee­
biT da inovaciuri midgomebiT SeiZleba mivaR­
wioT mniSvnelovan  Sedegebs. 

Tanamedrove sareklamo–sainformacio  saq­
mianobis kidev erTi Tavisebureba, rac  bolo 
wlebSi  gamovlinda  - esaa ufro mWidro ur­
TierTobebis  damyareba  mxareebs Soris, rac 
gamoixateba   inteleqtualuri, materialuri  da 
teqnikuri resursebis erTobliv  mobilizaciSi 
- TviT konsorciumebis  da  safinanso  samrewve­
lo jgufebis Seqmnamdec ki. mediakorporaciebi, 
agreTve finansuri da samrewvelo korporaciebi 
yiduloben masobriv sainformacio da sarekla­
mo saagentoebs.

kerZod, msxvildeba  da Zlierdeba  sareklamo 
sainformacio konglomeratebi, romlebic aer­
Tianeben  sxvadasxva mimarTulebis kompaniebs  
da  wyveten praqtikulad  nebismier marketin­
gul  sakiTxebs. maT Soris axla liderobs oTxi 
wamyvani supergiganti   - WPP, Omnicom IPG  da 
Dentsu .

udavod   am kompaniebs Soris liderobs  WPP. 
holdingis SemadgenlobaSi  Sedis daaxloebiT 
100  msxvili korporacia (ara mxolod sarekla­
mo da sainformacio).  maT Soris wamodgenilia 
msoflio liderebis aTeulSi  Semavali  Ogilvy 
da Mather, J.Walter Tompson , Young  & Rubicam, aseve  
kvleviTi  struqturebi,  firmebi,  special­
izirebuli  sajaro  urTierTobebi, specialuri 
komunikaciebi,  direqt – marketingi, da a.S. 
am korporaciebs, Tavis mxriv, gaaCniaT msof­

lios sxvadasxva  qveyanebSi ganyofilebebi. jer 
kidev 1999 wels,  Young  & Rubicam–is yidvamde, 
WPP ganyofilebis qseli iTvlida  950 ofiss 92 
qveyanaSi, sadac muSaobda daaxloebiT 33 aTasi 
adamiani. 

aseve unda aRiniSnos rigi axali tenden­
ciebisa, romelic  bolo dros gamoCnda sarekla­
mo sainformacio saqmianobaSi. Tu adre, brend­
ingis sferoSi mTavari yuradReba eTmoboda  
savaWro  markis imijis mxardaWeras da winwaw­
evas, konkurenciis zrdis pirobebSi,  ufro met 
mniSvnelobas eniWeba korporatiul  markebs, 
rogorc sarealizacio produqciis prestiJisa  
da xarisxis garantebs. Tavis mxriv, am movlenam  
migviyvana  saagentoebis saqmianobis garTule­
bamde. maTi saqmianoba sul ufro met aqcents 
akeTebs samomxmareblo bazrebze produqci­
is, momsaxurebis da brendebis sul ufro met 
diferenciaciaze. 

brendingis sferoSi saqmianoba  imdenad gar­
Tulda, rom dRes,  sareklamo saagentoebTan 
erTad am saqmianobiT aqtiurad dakavdnen is or­
ganizaciebic, romlebic specializebulni arian 
mmarTvelobiT konsaltingSi. maT ricxvSi Sedis  
iseTi  cnobili kompaniebi, rogoricaa  Accenture 
, Deloitte Consulting, Ernst & Young Consulting, Pricewa-
ter Nevse Coopers Consulting, A.T.Kearney , Arthur  D. 
Little, Bain & Company , Booz - Allen & Hamilton,Boston 
Consulting Group, McKinsey da Co, Mercer Management  
Consulting  da a.S. 

me-20 saukunis bolos, sareklamo  saqmianobis 
cvalebad paradigmaSi gansakuTrebiT igrZno­
bodda  axali sadistribucio arxebis gavlena, 
romelic eleqtronikis sferoSi bolo periodis 
miRwevebis Sedegad  gamoCdnen.  mwarmoebelTa 
monacemTa bazebTan momxmarebelTa mierTebam 
gamoiwvia Suamavlebis, maT Soris sacalo movaW­
reebis gauqmebas. 

niSandoblivia, rom  bolo wlebSi dasavleT­
Si  gamoikveTa  supermarketebis markis zrdis 
temdencia. sul ufro izrdeba savaWro  sax­
lebis  kontroli distribuciaze. magaliTad, 
aSS oTxi aseTi  saxli akontrolebs  sasursaTo  
bazaris naxevars.

univermaRis qselebi saqonels Tavis sax­
eliT uketeben markirebas da anviTareben saku­
Tar brends, riTac iZliereben  poziciebs.  es  
saqoneli, romelic xSirad ufro dabal fasiania, 
vidre konkurentuli  brendebi, sul ufro 
metad  asocirdeba umaRlesi xarisxTan momx­
mareblis mier. amgvarad aRmoifxvreba  „mesame 
samyaros” qveynebidan warmoebuli iafi saqon­
lis dominireba.  industriulad ganviTarebuli 
qveynebis savaWro  firmebi axdenen  TavianTi 
saqonlis sul ufro  met diferencirebas  fa­
siT  da xarisxiT, da  qmnian  sakuTar prestiJul 
saqonels.
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savaWro markebis damsaxurebiT savaWro  sa­
firmo  qseli, ignorirebas ukeTebs msoflio­
Si   umsxviles mwarmoeblebis diqtats, qmnian  
sakuTar konkurentunarian brendebs. Sedegad, 
sabiTumo Sesyidvebze savaWro saxlebi  Tanxebis 
ekonomias  akeTeben   da Rebuloben  damatebiT  
mogebas  sakuTari brendis danergvis Semdeg. sa­
frangeTSi produqciis saerTo asortimentSi, 
romlis realizacia xdeba supermarketebisa da 
safirmo savaWro qselebSi, 1980–1993 wlebSi    
sakuTari brendebis  wili  gaizarda 11 dan 21% 
[6 , 38 - 39 ].

amrigad, msoflioSi  sareklamo da sainfor­
macio  saqmianoba swrafad  viTardeba, mdidrde­
ba  uaxlesi gamogonebebiT, mizanmimarTul  
auditoriaze  zemoqmedebis formebiTa da me­
TodebiT, gamoirCeva  maRali xarisxis  samecni­
ero kvlevebiT  da iyenebs  uzarmazar materi­
alur, teqnikur  da inteleqtualur resursebs.  

dasavleTisTvis konkurenciis gaweva am 
sferoSi Zalian rTulia, Tumca aucilebelia 
saqarTveloSi  warmoebuli saqonlis win waweva, 
miTumetes, rom gaCnda evropasTan integraciisa 
da mis bazarze SeRwevis istoriuli Sansi.  
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