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Bbiznesis axali warmonaqmnebi saqarTvelos pirobebSi 

marina diasamiZe, doqtoranti 

reziume

amgvarad, statiaSi ,,biznesis axali warmo-
naqmnebi saqarTvelos pirobebSi“  ganxilulia 
ბიზნესის ახალი წამოწყებები თავისი განსაზღვრული 
ფორმებით  da sadac, mTavari aqcenti aRebulia 
biznes-inkubatorebis ganviTarebaze saqarT-
veloSi. kerZod, dasabuTebulia: rigi amocaneb-
is gadawyveta dakavSirebuli biznesis axali 
formebis generaciasTan; biznesis axali forme-
bTan dakavSirebuli infrastruqturis ganvi-
TarebasTan; axali samuSao adgilebis SeqmnasTan; 
investiciebis mozidvis stimulirebasTan; eko-
noimikis diversifikaciasTan; biznes garemos 
fsiqologiuri klimatis gaumjobesebasTan; Sida 
da sagareo bazrebze biznes konkurentunari-
anobis amaRlebasTan; mcire biznesebis axali 
teqnologiebiT aRWurvasTan; damwyebi biznesme-
nebisaTvis saWiro codnis gadacemasTan; qveynis 
ganviTarebis doneebis gamoTanabrebasTan da 

sxv.

Summary
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The article “New Business Formations in Georgian Re-
ality” refers to the new business initiatives and to certain 
forms of them; the main focus of the article falls upon de-
velopment of business incubators in Georgia. In particular, 
the article justifies that there is an interlink between solu-
tion of various objectives and generation of new forms of 
business, development of infrastructure associated to the 
new business forms, creation of new job opportunities, 
attraction of  new investments, economic diversification, 
improvement of business and  psychological climates, im-
provement of competitiveness at domestic and internation-
al markets, accessibility of new technologies to the SME’s, 
knowledge delivery to the business start-ups, leveraging 
country’s development and etc.

* * * * * *

dRes, msoflioSi biznesis axali wamowyebebi 
Tavisi gansazRvruli formebiT, gvevlineba ro-
gorc efeqtiani meqanizmi msoflio biznes pro-
cesebis SenarCunebisa da Semdgomi, misi ufro 
gaZlierebisaTvis.  aseTi, axali wamowyebebis 
gansazRvruli formebi mravaljer aCqareben 
mcire biznesis ganviTarebas da Sesabamisad, am-
cireben  warumateblobis riskebs. 

bunebrivia, aseT gansazRvrul formebSi moq-
medi obieqtebi aRWurvilni unda iyvnen  samuSao  
farTiT, teqnika–teqnologiebiT, informaciu-
li, marketinguli, inJineringuli da sxva saxis 
wvdoma–uzrunvelyofiT da saWiroebis SemTx-
vevaSi sabanko kreditebiT. aseTi obieqtebi Ta-
visi saqmianobiT xels uwyoben biznes aqtivobis 
amaRlebas, axali teqnologiebisa da ,,nou–
haus“ danergvas, qveynis saeqsporto potencia-
lis zrdas, regionebis socialur–ekonomikuri 
mdgomareobis gamoTanabrebas, axali samuSao 
adgilebis warmoqmnasa da mTlianobaSi, mTeli 
qveynis ekonomikis gajansaRebas.

aRniSnuli sakiTxi metad aqtualuria gar-
damavali periodis qveynebisaTvis da maT Soris, 
saqarTvelosTvis.

zemoT naxsenebi gansazRvruli formebi, es 
aris igive organizaciaTa tipebi, romlebic gan-
sxvavdebian erTmaneTisagan saqmianobis speci-
fikidan gamomdinare da Camoyalibdnen  Sem-
degi  saxelwodebebiT: biznes–inkubatorebi, 
samrewvelo zonebi, saeqsporto gadamuSavebis 
zonebi, samecniero–teqnologiuri parkebi da 
virtualuri biznes–inkubatorebi. aRniSnuli 
organizaciaTa tipebis ganmarteba Camoyalibe-
bulia Semdegnairad:

biznes-inkubatorebi – evrokomisiis 
ganmartebiT, es aris axlad warmoqmnili forme-
bis mWidro koncentraciis adgili, romlis 
mizania maTTvis saerTo infrastruqturis 
(kompiuteruli mowyobilobebi, informaciul 
teqnologiebSi wvdoma da sxv.) mqone modeluri 
tipis saTavsoebis gadacemiT, menejmenturi 
mxardaWeriTa da damxmare momsaxurebis gaweviT, 
maTi zrdisa da gadarCenis Sansis amaRleba. an, 
inkubatorebi romlebic warmoadgenen (raisi da 
metiuzi) axladwarmoqmnil biznesebs, romelTa 
mizania sxva, damwyebi biznesebis ganviTareba;

samrewvelo zonebi – uzrunvelyofen ekono-
mikis ganviTarebis regionul problemebTan di-
namiur midgomas, adgilobrivi, municipaluri 
da regionuli ganviTarebis organoebis inter-
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esebis gaTvaliswinebiT;
saeqsporto gadamuSavebis zonebi – Tavi-

anTi funqciuri daniSnulebidan gamomdinare 
warmoadgenen, saeqsperto da sagareo vaWrobis 
potencialis ganviTarebis stimulis mimcem or-
ganizaciul tips, romlebic upiratesad dakavS-
irebuli arian qveynis sagareo ekonomikur ur-
TierTobebTan. amasTan, saqmiani momsaxurebis 
gaweviT, infrastruqturis uzrunvelyofiTa da 
sagadasaxado SeRavaTebis miRebiT, xels uwyo-
ben pirdapiri ucxouri investiciebis mozidvas; 

samecniero–teqnologiuri parkebi – es 
aris iseTi organizaciuli tipi, romelic qm-
nis xelsayrel pirobebs teqnotevad sawarmoTa 
mosazidad da samecniero–kvleviTi da sapro-
eqto samuSaoebis Sedegebis komercializaciis 
wasaxaliseblad;

 virtualuri biznes–inkubatorebi – es 
aris iseTi organizaciuli tipi, romelic sxva-
dasxva informaciuli saSualebebis gamoyenebiT 
uzrunvelyofs momxmareblebs, mimwodeblebsa 
da sxvadasxva partniorebs Soris kavSirebs da 
rac, xels uwyobs mimdinare procesebis efeq-
tian warmarTvas.

saqarTvelos ekonomikis realuri ganvi-
Tarebis dRevandel etapze, qvemoTmoyvanili 
garemoebebis gamo, yvelaze aqtualur formas 
warmoadgens  biznes-inkubatorebis ganviTare-
ba. misi arsi gacilebiT Rrmaa da sxvadasxva 
organizaciebis mier  Camoyalibebulia Semde-
gnairad: amerikis SeerTebuli Statebis biznes 
inkubatorebis erovnul asociacias miaCnia, rom  
biznes inkubatori aris ekonomikuri ganviTare-
bis instrumenti, mimarTuli biznes kompaniebis 
warmatebuli TviTrealizaciisa da daCqarebuli 
ganviTarebisaTvis, maTTvis komerciuli saqmi-
anobis mxardamWeri momsaxurebisa da resurseb-
is kompleqsebis gadacemiT; xolo samecniero 
parkebisa da inovaciuri centrebis eqspertTa 
jgufi  (spais-is jgufi) biznes-inkubatorebs or 
kategoriad,  samecniero-teqnologiur parke-
bad da inovaciur centrebad hyofs. pirvels 
ganmartavs, rogorc ,,sakuTrebis obieqts, gan-
lagebuls garkveul teritoriaze da gankuT-
vnils samecniero, sacdel-sakonstruqtoro da 
sawarmoo organizaciebisTvis’’, xolo meores, 
,,inovaciuri kompaniebisTvis saofise da sakon-
sultacio momsaxurebis gamwev, teqnologiebis 
gadamcem da maTi inovaciuri saqmianobis Sede-
gebis gamavrcelebel erTeulad’’. kidev, ufro 
mravalferovania biznes-inkubatorebis gansaz-
Rvrebebi sxvadasxva qveynebSi (latvia, azerbai-
jani, ruseTi, slovakeTi, CexeTi, moldaveTi 
da sxv.), sadac, igi miCneulia organizaciad, 
struqturad, romelic xels uwyobs biznesis 
ganviTarebas misi formirebis sawyis etapze an 
garkveul teritoriad (miwis farTobi, Senoba 

nagebobebi), romelzec Seqmnilia mcire biznes-
Ta inkubaciis ideebisa da proeqtebis ganxor-
cielebis Sesabamisi pirobebi. vinaidan, msof-
lioSi biznes-inkubatoris normatiuli xasiaTis 
erTiani ganmarteba ar arsebobs,  bunebrivia, sx-
vadasxva qveynebSi saqmianobis specifikis mixed-
viT, garkveuli gansxvavebebi  iarsebebs. amitom, 
qveyanaSi arsebuli aqcentebidan gamomdinare, 
mTavaria arsebobdes sakanonmdeblo aqtebi, rac 
xels Seuwyobs am mimdinareobis mowesrigebul 
ganviTarebas.

saqarTveloSi biznes-inkubatorebis Camoya-
libeba jer kidev sawyis stadiazea. magram, am 
mimarTulebiT ukve gadaidga garkveuli nabije-
bi. kerZod, saqarTvelos biznes sawarmoTa mar-
Tvis da restruqturizaciis centris ,,SERMA’’-
s xelSewyobiT, q.Tbilisis qarxana eleqtrox-
elsawyos bazaze dafuZnda biznes-inkubatori. 
agreTve, saqarTvelos teqnikuri universitetis 
bazaze Camoyalibda garkveuli mimarTulebis 
biznes_inkubatorebi da dRis wesrigSi dgas am 
wamowyebis kidev ufro ganviTareba. samwuxarod, 
saqarTveloSi biznesis es axali warmonaqmni sa-
kanonmdeblo  doneze jer-jerobiT uzrunvely-
ofili ar aris. 

saqarTveloSi, biznes-inkubatorebis gan-
viTarebis saerTo, grZelvadiani mizani imaSi 
mdgomareobs, rom mcire da saSualo biznesis, 
gansakuTrebiT ki, sawarmoo-inovaciuri bizne-
sis gaaqtiurebiT, uzrunvelyos saqarTvelos 
mdgradi ekonomikuri ganviTareba. biznes inku-
batorebis konkretuli mizani damwyeb, axalbeda 
biznesmenTaTvis muSaobis xelsayreli garemos 
Seqmna da maTi informaciuli, konsaltinguri, 
teqnologiuri, materialur-finansuri da a.S. 
mxardaWeraa.  

 saqarTveloSi biznes-inkubatorebis ganvi-
Tarebas qveynaSi Seaqvs axali siaxleebi da am 
miznebidan gamomdinare, SeuZlia gadawyvitos 
Semdegi amocanebi, kerZod: 

•	 Seqmnas biznesis axali sawarmoebi; 
•	 ganaviTaros biznesis axal sawarmoebTan 

dakavSirebiT saWiro infrastruqtura; 
•	 Seqmnas axali samuSao adgilebi; 
•	 stimuli gaukeTos investiciebis mozid-

vas; 
•	 moaxdinos ekonomikis diversifikacia;
•	 gaaumjobesos biznes garemos fsiqolo-

giuri klimati; 
•	 aamaRlos biznesis konkurentunarianoba 

Sida da sagareo bazrebze;
•	 uzrunvelyos mcire biznesebi axali te-

qnologiebiT; 
•	 aRWurvos damwyebi biznesmenebi menej-

mentisa da marketingis codniT; 
•	 moaxdinos qveynis regionebis ganviTare-

bis doneebis gamoTanabreba da a.S.  
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 saqarTveloSi biznes-inkubatorebis ganvi-
Tareba unda efuZnebodes  msoflio praqtikis 
gamocdilebebs da aucileblad wina planze 
wamoweuli unda iyos Semdegi fuZemdebluri 
principebi, kerZod, 

1. biznes-inkubatorebis ganviTareba qveynaSi 
arsebuli resursebidan   gamomdinare; 

2. biznes-inkubatoris Sesaqmnelad mosa-
mzadebeli samuSaoebis  (analizi, dagegmva, kon-
cefciisa da biznes–gegmis SemuSaveba) Catareba; 

3.	 biznes-inkubatorebis saqmianobis 
warmarTvisaTvis Senoba-nagebobebis, teqnika–
teqnologiebis, sakomunikacio saSualebebis da 
sxva saSualebebiT uzrunvelyofa;

4. biznes-inkubatoris mmarTveli gundis 
formireba; 

5.  mmarTveli gundis mier biznes-inkubato-
ris miznebis da e.w. klient-sawarmoebis gan-
sazRvra (inkubatoris klienti SeiZleba iyos 
pirvel rigSi is biznesmenebi, romlebic axal-
damwyebni arian, ideebi aqvT magram, ar gaaCniaT 
koncefcia da biznes-gegmebi da a.S.); 

7.	  im biznesmenTa daxmareba, romelebic 
garkveuli mizezebis gamo,  mcire datvirTviT 
funqcionireben. 

8.	   sainkubacio periodi unda moicavdes 5 
wels, ris Semdegac, sawarmoebma damoukideblad 
unda ganagrZon funqcionireba.

amgvarad, statiaSi ganxilulia axali biznes 
warmonaqmnebi biznes-inkubatorebis saxiT, ar-
sebuli formebi, damokidebulebebi, maTi sxva-
dasxva qveynebSi ganviTarebis istoria da ganvi-
Tarebis mizanSewoniloba saqarTveloSi.
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