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biznes procesTa inJineringis struqturis ISO26000-is 
rekomendaciebTan adaptaciis mimarTulebebi  
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universitetis ekonomikisa da biznesis 

fakultetis asocirebuli profesori 

  

reziume 

biznes-inJineringis sakiTxebi mudmivi 
kvlevisa da novaciebis sferos warmoad-
gens. ISO26000 da IC CSR-08260008000-is 
standarti aris biznesinJineringisa da 
socialuri pasuxismgeblobis saprogramo 
dokumenti. 

biznesis socialuri pasuxismgebloba 
biznes procesTa injineringis mniSvnelo-
vani Semadgenelia. miuxedavad imisa,  rom 
msoflioSi mravali mecnieri da praqti-
kosi muSaobs aRniSnul Temebze konsensusi 
miRweuli ar aris. mTel rig mecnierTa az-
ri dRemde gayofilia biznesisaTvis so-
cialuri pasuxismgeblobis pozitiuri 
mniSvnelobis aRiarebasa da meores mxriv 
mis mimarT rogorc iZulebiTi, damzarele-
beli valdebulebebis mikuTvnebas Soris. 
biznes-inJineringis struqturuli ganfe-
nilobis sqemis SemuSavebis safuZvelze Se-
saZlebelia savaraudod ganvsazRvroT so-
cialuri pasuxismgeblobis elementebis  
CarTva kompaniis biznesinJineringis gan-
xorcielebaze zemoqmed egzogenursa da 
endogenur faqtorebSi.  

naSromSi mocemul biznes-inJineringis 
sqemaSi socialuri pasuxismgeblobis ins-
trumentebis SesaZlo CarTuloba saerTa-
Soriso standartis ISO26000:2010 da IC CSR-
08260008000 rekomendaciebis safuZvelzea 
SemuSavebuli. es standartebi unda gaxdes 
nimuSi romelzec iqneba orientirebuli 
saqarTvelosa da evrokavSirs Soris Rrma 
da yovlismomcveli Tavisufali savaWro 
sivrcis Sesaxeb SeTanxmebis (DCFTA) gardama-
vali periodis procesSi gansaxorciele-
beli cvlilebebi. 

 
sakvanZo sityvebi: socialuri pasuxis-

mgebloba, ISO26000, biznesinJeniringi. 

Направления адаптации  структуры 
бизнесинжениринга  с рекомендациями 

ISO26000 
 

Резюме 
   

Вопросы бизнесинжениринга это сфера неп-
рерывных исследований и инноваций. ISO26000 и 
стандарт IC CSR-08260008000 является документом 
в области социальной ответственности бизнеса и 
важной составляющей процессов бизнесинжени-
ринга. В то время как многие ученые и практики 
работают над этими вопросами, в этой области 
консенсус еще не достигнут. Мнение ученых по-
прежнему разделено между признанием важности 
социальной ответственности бизнеса и предостав-
ление о нем как о принужденных обязательствах 
приносящих потери. На основании структурной 
схемы бизнесинжениринга возможно предполо-
жительно определить включение элементов соци-
альной ответственности в егзогенные и ендоген-
ные факторы влияющие на процесс бизнесинже-
ниринга. 

Включение инструментов социальной ответст-
венности в представленную схему бизнесинжени-
ринга основано на разработке рекомендаций по 
международному стандарту ISO26000: 2010 и 
стандарту IC CSR-08260008000 Эти стандарты дол-
жны стать образцами на которые будет ориенти-
ровано Глубокое и всеобъемлющее оглашение о 
зоне свободной торговли (DCFTA) между Грузией 
и ЕС. 

Ключевые слова: социальная ответственность, 
ISO26000, бизнесинжениринг 

Direction of adapting the structure                              
of Business Process Engineering to the 

recommendations ISO26000 
 

Summary 
 

Business process engineering is a field of continu-
ous research and innovations. ISO26000 and standard 
IC CSR-08260008000 Is a policy document for Social 
responsibility of business and important component of 
business process engineering. While many scientists 
and practitioners are working on these issues, 
consensus is not achieved yet in a number of areas. 
The opinion of scientists is still divided between reco-
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gnizing importance of social responsibility of business 
and granting compulsory and damageable obligations. 
In terms of rational economic policy developing coun-
tries must focus from the benefit and subsidy methods 
to the development of obligations. Only directive 
decisions, propaganda and social advertising intro-
duced by the state, can establish business engineering 
and correct perception of social responsibility in the 
society. 

Based on the structural scheme of business engi-
neering scope, it is expected to define the elements of 
social responsibility and their involvement in a variety 
of fields. 

In this scheme of business process engineering 
possible involvement (installation) of social respon-
sibility tools (provide as a digital code) is based on the 
recommendations of international standard ISO26000: 
2010 and standard IC CSR-08260008000. These stan-
dards have to become a target example which will be 
driving force for a series of changes during the tran-
sition period of implementing Deep and Comp-
rehensive Free Trade Area Agreement (DCFTA) bet-
ween Georgian and EU. 

Keyword: social responsibility, ISO26000, busi-
ness engineering structure                                                              

     
zogadsakacobrio fundamentur Rire-

bulebaTa mdgradoba ganapirobebs religi-
ur, kulturul, ekonomikur, filosofi-
ursa da zneobrivi mrwamsis mravalsaxov-
nebas rac biznesis socialur valdebule-
baTa safuZvelsa da Sedegs warmoadgens. 
warmatebuli biznes-injineringi socialu-
ri valdebulebebidan socilur pasuxism-
geblobas ayalibebs. 

naSromis mizania gamoikveTos logikuri 
urTierTkavSirebi da ganpirobebuloba 
biznes valdebulebebsa da pasuxismgeblo-
bas Soris warmatebuli biznes inJineringis 
da samkvidreblad ganviTarebad qveynebSi. 
kvlevis procesSi Cvens mier gamoyenebulia 
logikuri analizis, mecnieruli abstraq-
ciis, deduqciis, induqciisa da statis-
tikis meTodebi. 

biznes procesTa inJineringis sakiTxebi 
mudmivi kvlevisa da novaciebis sferos 
warmoadgens. biznesis socialuri pasuxis-
mgebloba biznes procesTa inJineringis 
mniSvnelovani Semadgenelia. miuxedavad 
imisa, rom msoflioSi mravali mecnieri da 
praqtikosi (Freeman, Moutchnik,(2013); Visser, 
Matten, Pohl, Tolhurst, (2008); Sankar, Bhattacharya, 
Korschun (2006); Baker, (2008) Fialka, (2006); Carroll, 
Buchholtz, (2006); Sacconi (2004); Jastram (2007); 

Porter,  Kramer (1994); Bulkeley, (2001); Maignan, 
Ferrell, Tomas, (1999);  Friedman, (1970) da sxva) 
muSaobs aRniSnul Temebze konsensusi 
mTel rig mecnierTa azri dRemde gayofi-
lia biznesisaTvis socialuri pasuxismgeb-
lobis pozitiuri mniSvnelobis aRiarebasa 
da meores mxriv mis mimarT rogorc iZu-
lebiTi, damzarelebeli valdebulebebis 
mikuTvnebas Soris. 

socialuri moTxovnilebebis dakmayo-
filebisaTvis samewarmeo iniciativis xel-
Sewyoba, ganviTareba da filantropia ar 
warmoadgens ekonomikuri mogebis miRebis 
pirdapir gzas. igi ufro valdebulebaTa 
ganxorcielebisa da TviTrealizaciis miz-
niT mimdinareobs. amave dros mdgradi eko-
nomikuri ganviTareba SeuZlebelia biz-
nesis socialuri pasuxismgeblobis gareSe. 
biznes-inJineringis procesSi gaTvaliswi-
nebuli unda iyos socialuri pasuxis-
mgeblobis is sazRvrebi romlebSic ekono-
mikuri agentebi nebayoflobiTi aqtivobiT 
socialur, ekonomikur da ekologiuri 
sferoebis ganviTarebas axorcieleben (re-
vaz gvelesiani, irina gogoriSvili 2011).  
sagulisxmoa agreTve, rom xSir SemTxvevaSi 
aRniSnuli aqtivoba kanoniT dadgenil 
CarCopirobebs scildeba. biznesis socia-
luri pasuxismgebloba ganviTarebul qvey-
nebSi kompaniebis aqtivobis Tanmxlebi pro-
cesia maTi funqcionirebis nebismier sfe-
roSi. igi biznes inJineringSi kompaniis mi-
siis Camoyalibebis stadiidan Cndeba da 
Semdgom egzogenuri da endogenuri sfe-
roebis yvela SemadgenelSi sxvadasxva do-
ziT figurirebs.  ganviTarebad qveynebSi 
cxadia aseTi nebayoflobiTi aqtivoba iS-
viaTad SeiniSneba da rogorc wesi igi Zi-
riTadad filantropiis xasiaTs atarebs. 

saqarTveloSi arasamTavrobo organi-
zaciis `gansxvavebuli unarebis mqone pir-
Ta gaerTianebis“ iniciativiT Catarebuli 
kvlevis safuZvelze moxda msxvili kompa-
niebis (100 kompaniis) menejerTa gamokiTx-
va. kvlevam Semdegi tendenciebi gamo-
avlina: 
 tradiciul mewarmeTa garemoSi Zi-

riTadad sufevs piradi keTildReobis 
amaRlebis motivi; 

 gamokiTxulTa 27% Tvlis, rom maT aqvT 
saWiro infrastruqtura samsaxurSi SSm 
pirTa adaptirebisTvis, 18 % miiCnevs, 
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rom aseTi pirobebi ar gaaCnia, xolo 
55%-ma ar icis aqvs Tu ara saerTod 
aseTi SesaZlebloba; 

 SSm pirebisTvis kompaniis saxsrebiT 
adaptirebuli garemos Seqmnis mzad-
yofnis SesaZleblobebis arsebobis Se-
saxeb 56% ar icis (da arc dainterese-
bula am sakiTxiT), 33%-ma icis aseTi 
SesaZleblobebis arsebobis Sesaxeb, xo-
lo 11%-ma saerTod uaryo SesaZleb-
lobaTa arsebobis aucilebloba;  

 gamokiTxulTa 86% mzadyofnas ga-
moTqvams, Seuqmnas SSm pirebs Sesabamisi 
adaptirebuli garemo, Tuki iqneba sa-
xelmwifos mxridan nawilobrivi an sru-
li finansuri mxardaWera da Tanamona-
wileoba.  
mocemuli empiriuli Sedegebis analo-

giuria postsabWoTa qveynebSi Catarebuli 
kvlevebis safuZvelze miRebuli monace-
mebi (programa xorcieldeboda aSS-s saer-
TaSoriso ganviTarebis saagentos USAID-is 
dafinansebiT). Catarebuli kvlevis Sede-
gad zogadad postsabWour qveynebSi gamo-
ikveTa situacia sadac naTlad sCans, rom 
biznesmenTa umravlesobas sazogadoebrivi 
pasuxismgebloba saxelmwifos xarjze (sa-
xelmwifo subsidiebis, dabegvris SeRava-
Tebis, saxelmwifo SesyidvebSi upirateso-
bis miRebasa da sxva) surs ganaxorcielos. 
cxadia am mdgomareobas Tavisi axsna aqvs 
igi ganpirobebulia: 
 ekonomikis ganviTarebis dabali doniT; 
 stabiluri ekonomikuri nteresebis 

jgufebis ararsebobiT; 
 saxelmwifos rolis mimarT gadaWarbe-

buli prioritetis mikuTvnebis inerci-
iT; 

 sociumis mxridan sabazro ekonomikis 
moTxovnebTan Sesabamisi RirebulebaTa 
sistemis nawilobrivi aRiarebis mdgo-
mareobiT. 
miuxedavad obieqturi mizezebis arse-

bobisa aseTi midgoma sruliad miuRebelia, 
radgan igi korufciul sqemebs warmoSobs 
da gaarTulebs masTan brZolas. racio-
naluri ekonomikuri politikis Tvalsaz-
risiT ganviTarebad qveynebSi aqcenti Se-
RavaTebisa da subsidirebis meTodebidan 
valdebulebebis Camoyalibebaze unda ga-
davitanoT. mxolod saxelmwifos mier Se-
muSavebuli direqtiuli xasiaTis gadawyve-

tilebebiT, propagandiTa da socialuri 
reklamiT dainergeba biznes-inJineringsa 
da sazogadoebaSi socialuri pasuxismgeb-
lobis swori aRqma.  

 

 
 

naxazi №1. biznes-inJineringis struqturuli 
ganfenilobis modeli. 

 
biznes-inJineringis struqturuli gan-

fenilobis modelis SemuSavebis safuZvel-
ze (romelic №1 naxazzea naCvenebi) Sesa-
Zlebelia savaraudod ganvsazRvroT so-
cialuri pasuxismgeblobis elementebis  
CarTva kompaniis biznes-inJineringis gan-
xorcielebaze  zemoqmed egzogenursa da 
endogenur faqtorebSi. 

rac Semdegnairad SeiZleba warmovad-
ginoT: 

firmis gare key SezRudvebisa da Sesa-
Zleblobebis faqtorebi: 
 ekonomika _ 6.3.9; 6.3.10; 6.5.4; 6.6.3; 6.6.5; 

6.6.6; 6.6.7; 6.7.5; 6.8.5; 6.8.6; 6.8.7; 
 teqnologiuri inovaciebi _ 6.3.3; 6.7.5; 

6.8.6; 6.8.8; 
 ekonomikuri politika _ 6.3.4; 6.3.5; 

6.3.7; 6.3.8; 6.3.9; 6.4.3;6.6.3; 6.6.6;   
 socio kulturuli _ 6.3.3; 6.3.7; 6.3.8; 

6.4.5; 6.6.6; 6.6.7; 
 bunebrivi resursebi _ 6.3.3; 6.5.4; 6.5.5; 

6.5.6; 6.6.7;  
 ekologia _ 6.5.3; 6.5.4; 6.5.5; 6.5.6. 

 

firmis Siga (sabazro) key SezRudvebisa 
da SesaZleblobebis faqtorebi: 
 strategiuli konkurentuli upirate-

sobebi (risi keTeba SeuZlia firmas 
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yvelaze kargad konkurentebTan Seda-
rebiT) _ 6.7.3; 6.7.4; 6.7.6; 6.7.8; 6.7.9; 
6.8.3;  

 firmis key teqnologiebi (mmarTvelo-
biTi, operaciuli, sainformacio, kom-
piuterulidasxva) _ 6.4.3; 6.4.5; 6.7.3; 
6.8.6; 
firmis key  resursebi (aqtivebi-fi-

zikuri da safinanso kapitali, personali-
adamianuri kapitali, codna-sainformacio 
(virtualuri) kapitali-6.4.3; 6.4.4; 6.4.6; 
6.8.4; 6.8.5; 6.8.6; 6.8.8; 6.8.9;  
 firmis korporaciuli kultura 

(formaluri da araformaluri) _ 6.3.6; 
6.6.5;  

 firmis mesakuTreebi _ 6.3.10; 6.4.5; 6.6.3; 
6.6.7; 6.7.5; 6.7.7; 6.8.9; 

 firmis socioekologia _ 6.5.5; 6.5.6; 
6.8.4. 
biznes procesTa inJineringis mocemul 

sqemaSi socialuri pasuxismgeblobis ins-
trumentebis (mocemulia Sesatyvisi cif-
ruli kodiT) SesaZlo CarTuloba (insta-
lacia) saerTaSoriso standartis ISO26000: 
2010 da 2011 wlis 1 aprils damtkicebuli 
standartis IC CSR-08260008000 rekomenda-
ciebis safuZvelzea SemuSavebuli. es stan-
dartebi unda gaxdes nimuSi, romelzec iq-
neba orientirebuli saqarTvelosa da 
evrokavSirs Soris Rrma da yovlismom-
cveli Tavisufali savaWro sivrcis Sesaxeb 
SeTanxmebis (DCFTA) gardamavali periodis 
procesSi gansaxorcielebeli mTeli rigi 
cvlilebebi. 
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