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saqarTvelos turizmis politikis strategiuli 
mimarTulebebi 

 

marina metreveli _ stu-s profesori  
irina gogoriSvili _ ekonomikis doqtori, 

Tsu-s asocirebuli profesori 
 

reziume 
 

saqarTveloSi  turizmi prioritetul 
dargad aris gamocxadebuli. 1990-iani wle-
bis Semdgom periodSi bevri ram gakeTda 
dargis reabilitaciisa da rekonstruqciis 
kuTxiT, rac statistikuri monacemebiT 
dasturdeba. miuxedavad aSkara pozitiuri 
cvlilebebisa dRemde saqarTvelos turis-
tuli potencialis mxolod mcire nawilia 
gamoyeneuli da aTvisebuli.  

warmodgenil naSromSi miznad davisaxeT 
saqarTvelos turizmis ganviTarebis poli-
tikis xarvezebis gamovlena. kvleva wari-
marTeba dasaxuli miznebis, instrument-
tebis, indikatorebis, gamtareblebisa da 
interesTa konfliqtebis rogorc zrdis 
Semaferxebeli risk-faqtorebis analizis 
mimarTulebiT.  

mecnieruli kvlevis meTodebs Soris ga-
moviyeneT: analizisa da sinTezis, deduq-
ciisa da induqciis meTodebi, agreTve sta-
tistikuri meTodi. kvlevis procesSi gamo-
yenebulia saqarTveloSi da sazRvargareT 
cnobil mecnierTa naSromebi (Timothy, D. 
(2010), Bull, A. (1995), Cooper, C., & Gilbert, D. (2005), 
Sinklair, M., T. & Stabler, M. (1997), Dann, G. (1981)), 
analitikuri da statistikuri saerTaSo-
riso krebulebi da turizmis msoflio or-
ganizaciis publikaciebi. kvlevis Sedegebi 
naSromSi rekomedaciebis saxiT aris war-
modgenili. 

aRsaniSnavia rom masala, romelic eko-
nomikuri politikis gamtareblebis saqmia-
nobisTvis da mecnierebis kvlevebisTvisaa 
aucilebeli, erTob mwiri da sruliad ara-
damakmayofilebelia. miuxedavad struq-
turebis arsebobisa, romlebsac evalebaT 
turizmis, rogorc ekonomikis mniSvnelo-
vani dargis politikis ZiriTadi mimarTu-
lebebisa da ganviTarebis strategiis Semu-
Saveba, maTi saqmianoba am mimarTulebiT 
kritikas ver uZlebs. Sesabamisad, SeuZle-
belia moipovo masala qveyanaSi turizmis 
ganviTarebis sakiTxebze, romelTa safu-

Zvelzec unda ganviTardes dargis politi-
kis Tanamedrove kvleva.  

 
sakvanZo sityvebi: turizmis politika, 

turizmis strategia, Sida turizmi, turis-
tuli resursebi, investiciebi. 

 
Strategic Directions of Georgian Tourism Policy 

 
Summary 

 

Tourism has been announced as one of the 
priorities in Georgia. A lot has been done in terms of 
rehabilitation and reconstruction of the field since 
1990s which has been proven by the statistical data. 
Despite obvious positive changes only a small part of 
Georgian tourism potential has been exploited so far.  

In the presented research I set the goal to reveal 
the defects of the development of Georgian tourism. 
The research will be conducted to analyze the 
objectives, instruments, indicators and the conflicts of 
interests as one of the obstacles of the development. 

From the scientific research methods we used: the 
methods of analysis and synthesis, deduction and 
induction and a statistical method. In the research 
process the methods of the famous Georgian as well as 
foreign scientists have been used (Timothy, D. (2010), 
Bull, A. (1995), Cooper, C., & Gilbert, D. (2005), 
Sinklair, M., T. & Stabler, M. (1997), Dann, G. (1981)), 
statistical and analytical international publications and 
the publications of the world wide tourism 
organizations. The results of the research have been 
presented as recommendations. 

It is worth mentioning that there is lack of 
materials which are extremely necessary to carry out 
economical policy and activities related to it. Despite 
the existence of certain structures which are obliged to 
create the strategy of the main directions and 
developments of tourism as an important field of 
politics, their activities should be definitely criticized. 
Accordingly, it is impossible to get materials referring 
to the issues of tourism development in the country on 
the base of which it would be possible to develop 
modern research of the policy in this field. 

 
 

Стратегиеские направление политики  
туризма Грузии 

 

Резюме 
 

Туризм в Грузии объявлен приоритетной 
отраслью. После 1990-ых годов многое было сде-
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лано в направлении реабилитации и реконст-
рукции отрасли что подтверждается статисти-
чеслими данными. Несмотря на явно позитивные 
изменения до сих пор использована только малая 
доля туристического потенциала Грузии.  

В данном исследовании нами поставлена цель 
выявить существенные пробелы политики в 
туристской отрасли Грузии. Исследование будет 
нацелено на инструменты, индикаторы, цели, 
организации проводящие политику и на конф-
ликты интересов которые являются риск-факто-
рами снижающими экономический рост.  

В исследовательской работе использованы ме-
тоды анализа и синтеза, дедукции и индукции, а 
также статистический метод. В процесе исследо-
вания были использованы научные труды извест-
ных грузинских и иностранных авторов (Timothy, 
D. (2010), Bull, A. (1995), Cooper, C., & Gilbert, D. 
(2005), Sinklair, M., T. & Stabler, M. (1997), Dann, G. 
(1981)),  аналитические и статистические междуна-
родные сборники, публикации Мировой Турист-
ской Организации. На основе итогов исследования 
разработаны рекомендации для улучшения раз-
вития отрасли. 

Особо отмечено что материал требующий для 
организаций проводящих экономическую полити-
ку и научных исследований  неудовлетворителен и 
недостаточен. Несмотря на существование струк-
тур которые уполномочены и обязаны разраба-
тывать политику основных направлений столь зна-
чимой отрасли как туризм надо отметить что их 
деятельность заслуживает жесткую критику. Глав-
ной проблемой и сегодня является зыбкость и не-
достача исследовательского материала без которо-
го невозможно провести всеоблемвующий анализ 
экономической политики туристической отрасли. 

 
 

turizmis ganviTarebis ekonomikuri po-
litikis centraluri mizani qveynis ekono-
mikis zrdisa da ganviTarebis miznis Semad-
genelia. am miznebs Soris winaaRmdegoba ar 
arsebobs. ufro metic, maT Soris harmo-
niuloba arsebobs. damokidebuleba am miz-
nebs Soris komplimentaruli xasiaTisaa, 
rac calsaxadaa deklarirebuli. amave 
dros, sul sxvagvarad xdeba Sualeduri 
miznebis formireba, radgan swored maTi 
realizacia ganapirobebs qveynis keTil-
dReobis donis ganuxrel amaRlebas.  

Sualedur miznebs Soris gansakuTre-
buli yuradReba qveyanaSi Sida turizmis 
ganviTarebas unda mivakuTvnoT, romelic 
erToblivi moTxovnis aqtivizaciiT mul-
tiplikaciur efeqtebs warmoSobs da Sede-
gad ekonomikur zrdas viRebT. amave dros 
Sida turizmis ganviTarebiT, droTa gan-
mavlobaSi, erToblivi moTxovnis xaris-

xobrivi maxasiaTeblebi maRldeba, rac tu-
rizmis dargis konkurentunarianobas amaR-
lebs, rogorc Sigadargobriv saerTaSo-
riso doneze, aseve dargTaSorisi mimarTu-
lebiTac. aRsaniSnavia am mimarTulebiT  
arsebuli warmatebebi romlebic 1990-iani 
wlebis mdgomareobasTan SedarebiT gvaqvs, 
magram dRes da momavalSi aseTi miRwevebi 
sruliad aradamakmayofilebelia, igi dar-
gSi arsebul potencials arasaTanado rao-
denobiTa da xarisxiT iyenebs. saqarTve-
loSi saSualo Semosavlebis mqone turis-
tTa jgufebi qarTuli firmebis tur-pake-
tebis yidvaze Tavs ikaveben da sazRvar-
gareT (ZiriTadad TurqeTSi, bulgareTSi, 
saberZneTsa da egvipteSi) miemarTebian. Ara-
nakleb mniSvnelovania gverdiTi arapirda-
piri uaryofiTi efeqtebi, romelebic am 
process Tan axlavs (magaliTad, qarTuli 
valutis laris kursis permanentuli daq-
veiTebis xelSewyoba). samwuxarod laris 
kursis daqveiTebas turistTa nakadebis 
mkveTri zrda ar mohyva,  rac pirdapir mi-
gviTiTebs momsaxurebis Zalze dabal xa-
risxze.  

Sualedur miznebs Soris turistuli in-
dustriis ganviTareba kavSirSia pirveladi 
moxmarebis produqtebis mwarmoebel dar-
gebTan da gansakuTrebiT mniSvnelovania. 
kvleva, romelic turistTa gamokiTxvis 
safuZvelze vawarmoveT gviCvena, rom maT 
Soris umravlesobas surda saqarTveloSi 
meti qarTuli warmoebis produqti SeeZina, 
magram samwuxarod ara marto xarisxiani 
produqtebia deficiti (vgulisxmobT xa-
risxisa da fasis Seusabamobas), aramed 
TviT produqtebis nairsaxeobac arCevanis 
saSualebas ar gvaZlevs. kidev ufro mZime 
mdgomareoba gvaqvs socialuri produqte-
bis warmoebasTan dakavSirebiT. CamoTvli-
li xarvezebi avlens turizmis ganviTare-
bis saxelmwifo politikis deficits, ro-
melic gamomdinareobs upirveles yovlisa 
saqarTveloSi turizmis Sesaxeb mdgomare-
obis codnis deficitisgan.  

turizmis politikis indikatorebis 
mravalgvarobasa da saimedoobas (igu-
lisxmeba informaciis saimedooba) udidesi 
mniSvneloba aqvs realuri mdgomareobis 
aRsaqmelad. amasTan dakavSirebiT moviy-
vanT mcire magaliTs statistikis erovnu-
li samsaxuris saqmianobidan. idikatorebs 
Soris ar gvaqvs da saerTod ar vikvlevT 
turitTa jgufebis danaxarjebs asakob-
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rivi, Semosavlebis, religiuri, eqstremal-
Ta, moswavle axalgazrdobis, studentTa, 
axalgazrda ojaxebisa (mcirewlovani bavS-
vebiT) da sxva aranakleb mniSvnelovan, uc-
xouri valutis Semomtan, turistTa jgu-
febis moTxovnisa da misi dakmayofilebis 
dones.  

samwuxarod indikatorebTan dakavSire-
biT Zalze mZime mdgomareoba gvaqvs (sta-
tistika mcire raodenobis indikatorebs 
iTvlis) da rac Seexeba indikatorul maC-
venebelTa saimedoobas es kidev sxva prob-
lemebs avlens. 

saqarTveloSi turizmis dargis konku-
rentunarianobis amaRlebisTvis mniSvne-
lovan informacias gvawvdis mogzaurobisa 
da turizmis konkurentunarianobis indeq-
sis gamoangariSeba. am indeqsis dadgeni-
saTvis maCveneblebisa da maxasiaTeblebis 
msoflio ekonomikur forums awodebs sa-
erTaSoriso safinanso organizacia (IFC), 
romelic wyarod iyenebs saerTaSoriso 
monetaruli fondis masalebs (IMF). cxadia 
es mdgomareoba aradamakmayofiulebelia, 
radgan am procesSi qarTveli specialiste-
bisa da eqspertebis monawileoba erTob Se-
zRudulia 

turizmis politikaSi Cvens mier aRniS-
nul xarvezebs Soris yvelaze did prob-
lemas instrumentTa deficiti warmoad-
gens. am mimarTulebiT kvlevam gamoavlina 
samarTlebriv-iuridiuli velis siviwrove 
da sakanonmdeblo bazis simwire. dRes tu-
rizmis dargis regulirdeba saqarTvelos 
kanonebi: “turizmisa da kurortebis Se-
saxeb” (1997) da “kurortebisa da sakuror-
to adgilebis sanitaruli dacvis zonebis 
Sesaxeb” (1998). aRsaniSnavia, rom orive ka-
noni ise moZvelebulia, rom absaluturad 
ver pasuxobs Tanamedro moTxovnebs.  

saqarTveloSi turizmis politikis 
ZiriTadi gamtarebelia ekonomikis saminis-
trosTan arsebuli turizmis erovnuli 
administracia. administraciis 20-wliani 
arsebobis miuxedavad jer kidev ar aris Ca-
moyalibebuli da mTavrobisTvis SeTava-
zebuli turizmis ganviTarebis grZelva-
diani koncefcia, romelic cxadia saqarT-
veloSi ekonomikis grZelvadiani ganviTa-
rebis koncefciasTan (romelic agreTve ar 
arsebobs) SesabamisobaSi unda iyos. fiq-
robT aseT viTarebaSi dargis ganviTare-
baze msjeloba ararealuria. 

saqarTvelos saxelmwifo axalgazrdaa 
da saxelmwifosa da kerZo seqtorebs Soris 
sazRvrebis dadgenis sakiTxi uaRresad 
mwvavea, radgan samarTlebriv-sakanonmdeb-
lo baza sustia da mwiri. aseTi situacia 
warmoSobs interesTa konfliqtebs, rom-
lebic turizmis dargis ganviTarebis pro-
cesebs abrkolebs (sagadasaxado politika, 
ganaTlebis Tanamedrove standartebze aR-
zrdili adamianuri resursi, mcire bizne-
sis ganviTarebis xelSewyobis ararseboba, 
dargis araswori sareklamo politika, tu-
rizmis monawileebis daucveloba da a.S.).  

zemoaRniSnulidan gamomdinare, warmo-
vadgenT qveyanaSi turizmis ganviTarebis 
politikis Cveneuli xedvasa da strate-
giuli mimarTulebebs (kvlevis meTodebad 
gamoyenebul iqna: sistemuri midgoma dar-
gis dRes arsebuli politikis Sefasebisa-
dmi, induqciisa da deduqciis meTodebi). 

saqarTveloSi turizmis ganviTarebis 
xelSemwyobi ekonomikur-politikuri faq-
torebia: qveynis geopolitikuri mdebare-
oba, politikuri stabiluroba, istoriuli 
winapirobebi, kulturuli da bunebrivi 
resursi, mTavrobis mier dargis, rogorc 
ekonomikis ganviTarebis prioritetulob-
is aRiareba.  

saqarTveloSi turizmis ganviTarebis 
xelSemSleli ekonomikur-politikuri faq-
torebia: qveynis turizmis ganviTarebis 
politikis ZiriTadi faqtorebis – ganvi-
Tarebis strategiis ararseboba da sakanon-
mdeblo bazis arasrulyofileba, sainves-
ticio bazis simwire, turistuli infra-
struqturisa da industriis aramiznobri-
vad ganviTarebis tendencia, profesiuli 
kadrebis nakleboba. zemoaRniSnuli faq-
torebidan gamomdinare, saqarTvelos tu-
rizmis ganviTarebis saxelmwifo politika 
mimarTuli unda iyos seqtorSi arsebuli 
liberalizaciis SenarCunebisa da investi-
ciebis mxardaWeraze. mTavrobam unda Seas-
rulos wamyvani roli turizmis ganviTa-
rebis strategiis gansazRvraSi, romelSic 
srulad iqneba gaTvaliswinebuli ekonomi-
kuri, ekologiuri, socialuri da organi-
zaciuli aspeqtebi.  

turizmis ganviTarebis politika unda 
Seesabamebodes qveynis ganviTarebis poli-
tikas. amasTan, erovnuli da regionuli 
amocanebi unda dominirebdes da mas eqvem-
debarebodes lokaluri da seqtoruli in-
teresebi. turistul industriaSi, gansa-
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kuTrebiT mniSvnelovania tur-produqtis 
fasisa da xarisxis iseTi Sefardeba, ro-
melic konkurentunarians gaxdis mas, upir-
veles yovlisa, Sida bazarze.  

saqarTvelos turizmis ganviTarebis sa-
xelmwifo politikas safuZvlad unda da-
edos mdgradi ganviTarebis koncefcia, rac 
gulisxmobs qveyanaSi arsebuli faqtoru-
li resursebis gamoyenebis efeqtianobis 
amaRlebiT ekonomikuri zrdis miRwevas da 
adgilobrivi turistuli resursebis Se-
narCuneba-ganmtkicebas. saqarTvelos tu-
ristuli industriis ganviTarebisaTvis 
saWiroa ganviTardes turistuli produq-
tis warmoebis teqnologia (momsaxurebis 
standartebi) da turistuli infrastruq-
tura (satransporto industria, gzebi, ko-
munikaciebi,  ganTavsebis saSualebebi, tu-
ristul marSrutebze sveli wertilebi, 
piqtogramebi da a.S.).  

turizmis ganviTarebisaTvis saWiroa 
ganxorcieldes qveynis turistuli Sesa-
Zleblobebis farTo sareklamo kampania, 
romelic ganapirobebs, rogorc saerTa-
Soriso, aseve Sida turistuli nakadebis 
zrdas. amasTan, sareklamo kampaniis dros 
gaTvaliswinebul unda iqnes msoflio 
tendencia _ orientacia ara mxolod tu-
ristTa raodenobis, aramed maTgan miRe-
bul Semosavlebis zrdaze. iseTi mcire te-
ritoriis da unikaluri bunebrivi da kul-
turuli resursebis mqone saxelmwifos-
Tvis, rogoric saqarTveloa, prioritetu-
lia ara turistTa raodenobis mkveTri 
zrda, aramed turistTa gazrdili danaxar-
jebiT miRebuli ekonomikuri efeqtianoba, 
turistuli produqtis gamravalferovne-
bis, momsaxurebis xarisxis amaRlebisa da 
sezonuri periodis gaxangrZlivebis saSua-
lebiT. turistuli produqtisa da turis-
tuli infrastruqturis win wawevis Ronis-
Ziebebze saxelmwifos mier dabandebuli 
investiciebi (sabiujeto saxsrebi) Sedegs 
mxolod grZelvadian periodSi permanen-
tuli dabandebis pirobebSi mogvcems. ase-
Ti sareklamo kampaniis efeqtianobis Zi-
riTadi maxasiaTeblebia: fokusireba Zi-
riTad miznobriv bazrebze, reklamirebaSi 
investiciebis moculobasa da xangrZlivo-
baze. sareklamo kampania unda mimdinare-
obdes ara mxolod turizmidan Semosavle-
bis zrdasTan dakavSirebiT, aramed Semo-
savlebis zrdis tempis SesanarCuneblad. 

saqarTvelos turizmis ganviTarebis 
politikis umniSvnelovanesi mimarTulebaa 
qveyanaSi Sida turizmis ganviTareba, rad-
gan igi iwvevs qveynis SigniT ekonomikuri 
aqtivobis stimulirebas Semosavlebis ga-
danawilebas, sagamxdelo balansis gaumjo-
besebas da xels uwyobs regionebis ekono-
mikuri donis gamoTanabrebas; maRalmTiani 
regionebis turistuli potencialis Se-
narCunebas; qmnis winapirobas, saerTaSo-
riso turizmis erT-erTi mimarTulebis, 
Semoyvanis turizmis(momsaxurebis eqs-
porti) Sesabamisi resursebisa da mom-
saxurebis standartebis ganviTarebisaT-
vis. amave dros turistul sawarmoebs eqm-
nebaT reinvesticiebis ganxorcielebis Se-
saZlebloba, rac gegmazomierad ganaviTa-
rebs Sesabamis infrastruqturas da aamaR-
lebs momsaxurebis dones; moqmedebaSi mo-
va, rogorc ucxouri, aseve Sida investi-
ciebi. es iqneba bunebrivi da mdgradi svla 
turizmis ganviTarebis erTi etapidan 
meoreze. 

garemosTan dakavSirebiT, turizmis gan-
viTarebis sworma strategiam qveynis re-
gionebSi unda uzrunvelyos gacilebiT uv-
nebeli ekologiuri efeqti, vidre ekono-
mikis romelime sxva dargma, radgan tu-
rizmis interesebis sferoSi Sedis garemos 
dacva. turizmis dadebiTi ekologiuri 
efeqtis misaRebad ki saWiroa dargis gan-
viTarebis strategiis zedmiwevniT sworad 
dagegmva, kontroli da adgilobrivi mo-
saxleobis interesebis maqsimaluri gaTva-
liswineba, rogorc gadawyvetilebis, ise 
finansuri sargeblis miRebis procesSi.  

turizmis ganviTarebis strategia ori-
entirebuli unda iyos turizmis ganaT-
lebis sistemis saxelmwifo regulirebasa 
da inovaciebis xelSewyobaze. ganviTare-
bisTvis xelSemwyobi garemos Seqmna qve-
yanaSi SesaZlebelia mxolod maRali donis 
samecniero potencialisa da saxelmwifos 
mxardaWeris pirobebSi. swored aseTi ga-
remo mogvcems saSualebas zustad Camoya-
libdes dargis ganviTarebis moklevadiani 
da grZelvadiani strategia nebismieri 
Semaferxebeli faqtorebisa da mosalod-
neli krizisuli situaciebis gaTvaliswi-
nebiT. turizmis ganviTarebis strategiam 
unda uzrunvelyos dargis ganviTarebis 
swori xedva, tradiciebisa da Rirebule-
bebis dacva da sxva mimarTulebebi; auci-
lebelia agreTve, socialuri pasuxismgeb-
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lobis - momsaxurebis saerTaSoriso stan-
dartebis maqsimaluri gaTvaliswineba, ra-
Ta turizmi, rogorc dargTaSorisi komp-
leqsi, realurad gaxdes qveynis ekonomikis 
ganviTarebis faqtori.  

turizmis ganviTarebis politikis upir-
veles amocanas warmoadgens dargis saka-
nonmdeblo bazis srulyofa da evrokav-
Siris kanonmdeblobasTan misi harmoniza-
cia. turizmis ganviTarebis sakanonmdeblo 
safuZvels unda warmoadgendes axali „sa-
qarTvelos kanoni turizmis Sesaxeb“, ro-
melic  unda gansazRvravdes dargSi gasata-
rebeli saxelmwifo politikis principebs, 
mimarTuls saqarTvelos erTiani turis-
tuli bazris samarTlebrivi safuZvlebis 
CamoyalibebisaTvis da aregulirebdes ur-
TierTobebs, romlebic warmoiSoba qveynis 
moqalaqeebis, ucxo qveynis moqalaqeebisa 
da moqalaqeobis armqone pirebis dasvene-
bisa da mogzaurobis ganxorcilebis pro-
cesSi, Tavisufali gadaadgilebisa da sxva 
uflebebis realizaciisas; adgendes tu-
ristTa dazRvevisa da usafrTxod mog-
zaurobis pirobebs; turistuli produq-
tis formirebisa da realizaciis wesebs; 
gansazRvravdes saqarTvelos turistuli 
resursebis racionaluri gamoyenebis wess; 
axdendes turistuli sawarmoebisa da tu-
ristuli infrastruqturis ganviTarebis 
stimulirebas; xels uwyobdes turistul 
saqmianobas da qmnides xelsayrel pirobebs 
misi ganviTarebisTvis; gansazRvravdes da 
mxars uWerdes turizmis prioritetul mi-
marTulebebs; ayalibebdes Sexedulebas sa-
qarTveloze, rogorc turizmisaTvis mim-
zidvel qveyanaze; axorcielebdes qveynis 
teritoriaze myofi turistuli saqmiano-
bis monawileebisa da maTi gaerTianebebis 
mxardaWerasa da dacvas. 

saqarTvelosaTvis turizmis ganviTare-
bas udidesi mniSvneloba aqvs ara mxolod 
ekonomikuri TvalsazrisiT, aramed saxel-
mwifosa da eris istoriis, kulturuli 
memkvidreobisa da qarTveli xalxis mra-
valsaukunovani tradiciebis populariza-
ciisaTvis.  

aRniSnulidan gamomdinare, qveyanaSi 
turizmis dargis mdgradi ganviTarebisaT-
vis saWiroa dakonkretebuli saxelmwifo 
programis SemuSaveba, romelic daefuZneba 
am dargis dagegmvis inovaciur meTodebs, 
ganviTarebul infrastruqturasa da saer-

TaSoriso standartebze aRzrdil profe-
siul kadrebs.  

 

daskvnebi da winadadebebi: 
 

saqarTveloSi turizmis politikis gan-
maxorcielebeli organizaciis - ssip – tu-
rizmis erovnuli administraciis mier 
qveyanaSi swori politikis ganxorcielebis 
pirveli rigis amocanebs unda warmoad-
gendes: 

1. turizmis sakanonmdeblo bazis srul-
yofa da evrokavSiris kanonmdeblobasTan 
misi harmonizacia. dRes turizmis dargi 
regulirdeba saqarTvelos kanonebiT: „tu-
rizmisa da kurortebis Sesaxeb“, kuror-
tebisa da sakurorto adgilebis sanitaru-
li dacvis zonebis Sesaxeb“ da „Tavisufali 
turistuli zonebis ganviTarebis xelSe-
wyobis Sesaxeb“. pirveli ori kanoni imde-
nad moZvelebulia, rom saWiroebs ganaxle-
bas da gaerTianebas; 

2. turizmis ganviTarebis moklevadiani 
da grZelvadini strategiis SemuSaveba Se-
maferxebeli faqtorebisa da krizisuli 
situaciebis gaTavaliswinebiT; 

3. turizmis ganviTarebis strategiis 
mizanmimarTulad ganxorcielebisTvis sa-
moqmedo gegmis momzadeba da ganxorci-
eleba Semdegi ZiriTadi mimarTulebebiT: 

• saqarTvelos regionebSi turizmis mi-
marTulebebis ganviTarebis strategiis 
SemuSaveba da ganxorcielebis xelSe-
wyoba turizmis regionuli marTvis sam-
saxurebisa da turizmis sainformacio 
centrebTan erTad regionebis Tavisebu-
rebebisa da evropuli qveynebis gamoc-
dilebis gaTvaliswinebiT; 

• turistuli produqtis warmoebis teq-
nologiis (momsaxurebis standartebis) 
da infrastruqturis (satransporto in-
dustriis, gzebis, komunikaciebis,  gan-
Tavsebis saSualebebis, turistul mar-
Srutebze sveli wertilebis, piqtogra-
mebisa da a.S.) ganviTarebis xelSewyoba;  

• Sida turizmis ganviTarebis xelSewyoba: 
a) adgilobrivi mosaxleobisaTvis tu-
ristuli produqtisa da momsaxurebis 
warmoebis stimulireba (kreditebi, gra-
ntebi, treiningebi); b) qveynis mosaxleo-
bisaTvis xelmisawvdomi da xarisxiani 
turistuli produqtis SemuSavebis sti-
mulireba da danegva; 

• saqarTvelos, rogorc axali, turiz-
misTvis sasurveli daniSnulebis pun-
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qtis identificireba msoflios turis-
tul bazrebze turistuli produqtis 
reklamiTa da win wawevis RonisZiebebiT; 

• turistuli produqtis diversifikacia 
Sida da saerTaSoriso bazrebze qveynis 
turistuli potencialis populariza-
ciiT, marketinguli RonisZiebebiTa da 
sareklamo aqtivobebiT: saqarTvelos 
turistuli potencialisa da arsebuli 
turistuli produqtebis Sesaxeb info-
rmaciis momzadebiTa da miwodebiT; in-
formaciis efeqturad miwodebis mizniT 
internet-sivrceSi saZiebo sistemis da-
xvewiTa da prioritetul bazrebze veb-
marketingis kampaniis warmoebiT; saqar-
Tvelos regionebSi sxvadasxva qveynebis 
wamyvani mas-mediis saSualebebisa da 
msxvili tur-operatorebisaTvis pres 
da gacnobiTi turebis organizebiT; tu-
ristuli nakadebis gazrdis mizniT sa-
qarTvelos, rogorc turistuli qveynis 
pozicionirebiT mezobel da msoflios 
sxva prioritetul turistul bazrebze; 

• saqarTveloSi kavkasiis turizmis re-
gionul centrad Camoyalibebis xelSe-
wyoba turizmis pioritetuli mimarTu-
lebebis ganviTarebis stimulirebis 
RonisZiebebiT (MICE turizmi, sakuror-
to turizmi, ekoturizmi da sxva); 

• turizmis saganmanaTleblo sistemaSi 
evropuli standartebis danergva (aka-
demiur da profesiul doneebze) umaR-
les saswavleblebSi arsebul turizmis 
mimarTulebebsa da profesiul kole-
jebTan urTierTkavSirSi; 

• turistTa usafrTxoebis RonisZiebebis 
SemuSaveba da danergva (Sesabamisi pro-
eqtebis momzadebiTa da ganxorci-
elebiT); 

• turizmidan biujetSi Semosavlebis da-
Tvlis uaxlesi meTodikis SemuSaveba  da 
statistikuri monacemTa bazis Seqmna 
(saqstandartTan da Sesabamis samsaxu-
rebTan erTad); 

• turistuli infrastruqturis (gansa-
kuTrebiT regionebSi) axali erTeu-
lebis  Seqmnis, arsebulebis ganaxlebisa 
da warmatebulad funqcionirebis sti-
mulireba (sxvadasxva miznobrivi proeq-
tebiT, konsultaciebiTa da treininge-
bis organizebiT).  

• garemos, kulturis, usafrTxoebis, ga-
naTlebisa da turizmTan dakavSirebuli 
dargebis ganviTarebisa  da maTTan daka-

vSirebuli momsaxurebis evrokavSiris 
standartebTan daaxloveba samTavrobo 
da arasamTavrobo organizaciebTan, 
kerZo seqtorTan, samecniero da aka-
demiur institutebTan mWidro Tana-
mSromlobiT. 
zemoaRniSnulis Sesasruleblad, ssip – 

turizmis erovnuli administraciis, ro-
gorc qveyanaSi Semosavlebisa da dasaq-
mebis SesaZleblobebis zrdis erT-erTi 
mniSvnelovani institutis ganviTareba, mo-
klevadian da grZelvadian periodSi, dakav-
Sirebuli unda iyos saqarTvelos ekonomi-
kis ganviTarebis strategiasTan da efuZv-
nebodes qveyanaSi ekonomikis ganviTarebis 
koncefcias. 
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