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Summary 
  

At the same chapter we discuss about develop-
ment of innovation management, as about efficiency 
development of management functioning. There is no 
any universal indication for a small and middle bu-
siness innovative efficiency build-up. It is recommen-
ded to use indicators system for effectiveness eva-
luation, including general and partial indicators, that 
characterizes the results and processes of innovative 
processes improvement activity in small and middle 
businesses. Such approach gives us ability to find out 
what was the price of the result , but also revealed the 
passes that are facilitating to improve the effectiveness 
of innovative activities 
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turistuli  produqtis  momxmarebeli 
konkretulad tiristis mier amorCeuli 
regionis turistia. sasaqonlo da finan-
suri bazrisgan gansxvavebiT, sadac saqo-
neli midis momxmarebelTan, turizmSi pi-
riqiT xdeba myidveli midis turistul 
produqtTan. es aris turistis, rogorc 
momxmareblis gansxvavebuli niSani. amito-
mac turizmi xasiaTdeba, rogorc ekono-
mikuri saqmianobis gansakuTrebuli saxe. 

turistuli produqtis momxmarebels 
ar aqvs saSualeba winaswar gaecnos misTvis 
SeTavazebuli momsaxurebis xarisxs, rad-
gan turistuli produqtis xarisxis Sefa-
seba xdeba turistis mier, mxolod am pro-
duqtis moxmarebis procesSi. 

turistuli  produqtis  momxmareblebi 
SeiZleba davyoT kategoriebad   tipolo-
giis safuZvelze. es aris samecniero meTo-
di, romelic  safuZvlad udevs obieqtebis  
dayofas da maTi dajgufebas ganzogade-
buli modelisa da tipis meSveobiT. Gamo-
kvlevis miznebis mixedviT gamoiyeneba tu-
ristTa tipologiis ramdenime saxeoba: 

1. turistebi, rogorc turistuli  pro-
duqtis momxmareblebi iyofa oTx katego-
riad. 

a)  turistebi, rogorc turistuli  pro-
duqtis  ekonomikuri momxmareblebi. 
romelTaTvisac damaxasiaTebelia ma-
Rali mgrZnobeloba momsaxurebis fas-
ze,   xarisxsa da asortimentze; 

b)  turistuli  produqtis  personifici-
rebuli momxmareblebi, romelTaT-
visac mTavaria turistuli produqtis 
saxeoba da turizmis momsaxurebis xa-
risxi.  maTTvis momsaxurebis fass ar 
aqvs mniSvneloba; 

g)  turistuli  produqtis  eTikuri momx-
mareblebi. isini eZeben mcirefasian 
turebs momsaxurebis farTo asorti-
mentiT;  

d)  turistuli  produqtis  apaTiuri mom-
xmareblebi, maTTvis mTavaria momsaxu-
rebis xarisxi da ara fasi. 

2. turistuli produqti wayenebuli mo-
Txovnilebebis mixedviT turistebi iyofa 
sam kategoriad: 

a) adamianebi, romlebic mogzauroben  
turistuli moTxovnilebebiTa da sur-
viliT; 

b)   adamianebi, maRali msyidvelobiTi una-
riT – romelTa moTxovnac mimarTulia 
yvelaze elitaruli da perspeqtiuli 
turebisaken, originaluri mogzauro-
bisken, turistuli momsaxurebis maRa-
li donisken (komforti, individua-
luri gid-Tarjimani, individualuri 
transporti da a.S.); 

g) adamianebi myidvelTa qcevebiT. tu-
ristis aseTi qceva gamomdinareobs 
bunebrivi, fsiqologiuri,socialuri 
da sxva mizezebidan, romlis gamoc 
turisti reagirebs reklamaze. 

 germanelma mecnierma ganma gamoyo tu-
ristTa S,F,W,A,B tipebi.  

  S tipi warmodgeba germanuli sityve-
bisgan SONNE, SAND, SEEL(mze, plaJi,zRva). es aris tipi-
uri damsvenebeli, romelic upiratesobas 
aniWebs pasiur dasvenebas sazRvao ku-
rortebze, simSvidesa da komforts. isini 
gaurbian xmaurian gadaadgilebebs da fa-
cifucs, magram uyvarT urTierToba sa-
siamovno adamianebTan. 
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F tipi warmodgeba sityvidan FERME dam-
svenebeli, romelic upiratesobas aniWebs 
Soreul mogzaurobebs da flirts. maTTvis 
damaxasiaTebelia Svebulebis gatareba 
iseT adgilebSi, sadac  `raRac xdeba~. ase-
Ti turistis kredoa sazogadoeba, siamov-
neba da STabeWdilebaTa cvla. maTTvis mi-
uRebelia pasiuri dasveneba. 

W1  tipi damsveneblebi, romlebic upi-
ratesobas aniWeben aqtiur turizms (tyeSi 
seirnoba, laSqroba) misi kredoa fizikuri 
aqti-uroba sufTa aerze. 

W2 tipi ufro sportsmenia vidre, mo-
yvaruli. aseTi turisti turis SerCevis 
dros yuradRebas aqcevs hobiT dakavebis 
pirobebis arsebobas. misTvis meorexaris-
xovania kultura, istoria, landSafti. 

AAA tipi eseni arian TavgadasavalTa mo-
yvarulebi. axali SegrZnebebi, sakuTar Za-
lebis gamocda, eqstremalur situaciebSi 
yofna. ai, is, rac gansazRvravs am tipis 
turistebisaTvis turis SerCevis mizans.  

BB B tipi cnobismoyvare turistebi. aseTi 
turistebi iyofa sam jgufad: 

 a) eqspertebi, romlebic gvevlinebian 
daTvalierebuli RirsSesaniSnaobebis ko-
leqcionerebad. 

b) kulturis da bunebis emociuri mo-
yvarulebi. 

g) specialistebi, romlebic iRrmaveben 
Tavis codnas kulturis, xelovnebisa da 
istoriis gansazRvrul erT sferoSi. 

yvela faqtori, romelic iwvevs turis-
tul produqtze moTxovnas SeiZleba gai-
yos oTx jgufad: SemecnebiTi jgufi – es 
aris adamianis interesi istoriuli, kul-
turuli, sameurneo, sayofacxovrebo da 
bunebriv–klimaturi pirobebisadmi; regi-
onalur faqtorebis jgufs miekuTvneba is 
RonisZiebebi, romlebic mocemul regionSi 
moizidavs turits. maT ricxvSi Sedis Tea-
traluri, kino da musikaluri festivale-
bi, karnavalebi, bazrobebi, sportuli oli-
mpiadebi; ekonomikur faqtorebs miekuTv-
neba istoriuli mogzaurobis socialur-
ekonomikuri pirobebi, turistuli produ-
qtis myidvelTa Semosavlebi, turis fasi, 
daniSnulebis adgilze saqonlisa da mom-
saxurebis fasebi, saerTo momsaxurebis 
sferos vaWrobisa da satransporto siste-
mis ganviTarebis done; fsiqologiur faq-
torebs miekuTvneba adamianTa religiuri 
mrwamsi, gansakuTrebuli interesi da misw-
rafebani, damokidebuleba reklamisadmi da 
a.S. 

dResdReobiT turistuli produqtis 
momxmarebelTa gamokvlevis oficialuri 
meqanizmi ar arsebobs. saqarTvelos turi-
zmis departamenti ukve iwyebs im samuSa-
oebis da RonisZiebebis dawyebas da kon-
trols, romelic dakavSirebulia zust ga-
mokvlevasTan. xSirad gadasaxadebis da-
farvis mizniT  turistuli saagentoebi ar 
iZlevian srul informacias im turistebis 
Sesaxeb, romelTac isini emsaxurebian.            

qveyanaSi turizmis ganviTarebisTvis sa-
Wiroa sazogadoebis, mTavrobisa da ucxo-
eli da adgilobrivi investorebis koor-
dinirebuli moqmedeba. sazogadoebam unda 
gaacnobieros Tu ras efuZneba misi kon-
kurentuli upiratesoba sxva qveynebTan 
SedarebiT da gaaumjobesos momsaxureba. 
turizmis sferoSi saerTaSoriso standar-
tebis danergvaSi did rols asrulebs sa-
xelmwifo Sesabamisi regulaciebiTa da 
infrastruqturis mowyobiT. umniSvnelo-
vanesi funqcia ekisreba investiciebs, ro-
melic warmoadgens mamoZravebel Zalas 
turizmis ganviTarebisTvis.  

turistuli  produqtis momxmarebelTa 
qcevis Seswavla miiReba kvlevebis daxma-
rebiT. momxmareblis qceva eqvemdebareba 
zemoqmedebas da socialurad kanonzomie-
ria.  turistuli  produqtis momxmarebel-
Ta Seswavla SeiZleba SevafasoT, rogorc 
marketinguli kvlevis umniSvnelovanesi 
mimarTuleba. turistuli  produqtis mom-
xmarebelTa Seswavla turistuli momsa-
xurebis SeZenis ZriTadi motivebis gamov-
lena da samomxmareblo qcevis analizi, ax-
dens firmis xelmZRvanelebisa da specia-
listebis aRWurvas mZlavri arsenaliT, 
romlis gareSec SeuZlebelia Tanamedrove 
turistul bazarze saqmianoba, rac mar-
ketingis umTavresi principia `icode Seni 
klienti~.  
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