
75 
 

Internet, when the information is the special  com-
modity, which  completely changes the  strategic value 
of the country (industry). 

 The new technologies created new digital era. The 
rapid growth of information technology created the 
new connections of the companies and consumers. 

Internet-marketing conceptual basis is the  indi-
vidual business communication processes in the  glo-
bal-virtual environment,   the difference of which is 
their low cost, high-speed transmission and a wide 
range of information updates, as well as the imple-
mentation of electronic transactions. 

The latest information and communication te-
chnologies are the integral part of the production, as it 
is a key part of modern business information (bu-
siness, scientific, etc.). The Internet is the mean of 
exchanging the information , it’s  one of the fastest 
way of receiving  and spreading it. 

Key words: Globalization, Technology, Marke-
ting, Internet, Internet-marketing, E-commerce. 

 
bolo 30-40 wlis ganmavlobaSi msoflio 

ekonomikam mniSvnelovani cvlilebebi  ga-
nicada, romelic XX saukunis bolos aRmo-
cenda informaciul-teqnologiur revo-
luciasa da globalizaciis safuZvelze. 
msoflio informaciis RirebulebiT xanaSi 
Sevida. esaa internetis era, roca infor-
macia gansakuTruli Rirebulebis matare-
beli saqonelia, romelic mTlianad cvlis 
qveynis (sawarmos) strategiul Rirebu-
lebas. am cvlilebebma ganapiroba gadasvla 
masobrivi warmoebis epoqidan, `xarisxis 
epoqaSi~ (samomxmareblo epoqaSi), rodesac 
samomxmarebelo bazari sagrZnoblad domi-
nirebs realizatorTa bazarze da ufro 
metad iwvevs bolos xsenebulis gamoZeve-
bas. momxmareblebma sagrZnoblad ganimt-
kices poziciebi mwarmoeblebTan mimarTe-
biT, radgan isini warsulTan SedarebiT 
ukeT arian informirebulni  sabazro si-
tuaciaze da produqciis arCevis SesaZleb-
lobebze, romelic maT mravalricxovan  
alternativas Tavazobs. 

XX saukunis bolos daiwyo  globaluri 
informaciuli sistemebis Seqmna, romelic 
miznad isaxavda realuri drois reJimSi 
msoflios nebismieri momxmareblisaTvis 
informaciis usafrTxod miwodebas. axalma 
teqnologiebma axali cifruli epoqa Se-
qmna. informaciuli teqnologiebis swraf-
ma zrdam kompaniebisa da momxmareblebis 
urTierTobis sruliad axali kavSirebi Ca-
moayaliba. dRes, ufro metad, vidre winaT, 
yvela da yvelaferi mWidrodaa erTmaneT-
Tan dakavSirebuli.  

Tanamedrove kompiuterulma saSuale-
bebma Secvales  sazogadoebis saqmianobis 
suraTi yvela sferoSi. warmoiSva iseTi 
ekonomikuri saqmianoba, rogoricaa eleqt-
ronuli  komercia da eleqtronuli vaWro-
ba. axal  aTaswleulSi eleqtronulma ba-
zarma SeZlo msoflio ekonomikis reorga-
nizacia, Camoayaliba axleburi civiliza-
cia, ramac kacobriobis progresi da msof-
lio qveynebis ganviTareba ganapiroba.  

marketingis ganviTarebam klasikuri 
marketinguli paradigmis evoluciaze  di-
di gavlena moaxdina. marketinguli para-
digma `marketing-miqsi~, ganviTarda da 
praqtikulad gamoiyenes industriuli 
epoqis damamTavrebel periodSi. es kon-
cefcia Seicavs 4P-s; sasaqonlo politikas, 
safaso politikas, sadistribucio poli-
tikasa da winsvlis politikas (Product, Price, 
Place, Promotion), razec xdeba marketing-miq-
sis instrumentebis klasificireba. Tumca, 
marketingis specialistebi Zalian SezRu-
dulad Tvlian 4P standartul models 
Tanamedrove bazebisaTvis, imis gamo, rom 
saWiroa firmis adaptacia sxva qveynis ga-
remosTan da sTavazoben Seitanon masSi da-
matebiT elementebi.  

sayuradReboa is, rom saerTaSoriso 
marketinguli garemo, mis cvlilebasTan 
erTad da gamyidvelis marketinguli miqsi 
mis moTxovnebTan erTad warmoudgenelia 
sainformacio komunikaciebisa da mis mo-
nacemTa damuSavebis gareSe, rac aZlevs sa-
Sualebas bazris monawileebs gacvalon in-
formacia da moaxdinon misi analizi.   

amasTan dakavSirebiT sul ufro didi 
roli eniWeba internetis qsels Tanamed-
rove marketingSi, rogorc Tanamedrove 
komunikaciebis saSualebas da Zlier sain-
formacio resurss gare marketingul gare-
moSi. internetis qselis gamoyeneba sagrZ-
noblad aadvilebs individualuri marke-
tingis marTvas globalur masStabiT, rad-
ganac qselSi SeiZleba Seqmna personaluri 
monacemebi TiToeuli momxmareblisTvis, 
dafuZnebuli mis pirad moTxovnebsa da 
survilebze. 

klasikuri marketingis ganxiluli tra-
nsformacia gaumjobesebulia marketing-
miqsSi, sadac udidesi mniSvneloba eniWeba 
komunikaciebs (sainformacio nakadebs) 
gamyidvelsa da myidvels Soris.  

am ideas anviTarebs cnobili marketo-
logi f. kolteri, romelic Tvlis, rom mo-
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laparakebis marketingi aris Semadgeneli 
nawili urTierTobebis marketingisa, ro-
gorc ufro farTo koncefciis, ris Sede-
gadac SesaZlebelia ganaviTaron e.w. tran-
saqciebi (SeTanxmebebi).  

saerTaSoriso bazarze moqmedebebis da-
wyebis Sesaxeb gadawyvetilebis  miRebamde, 
kompaniam safuZvlianad unda Seiswavlos 
saerTaSoriso marketinguli garemo. uka-
naskneli ori aTwleulis ganmavlobaSi, am 
garemom sakmao cvlilebebi ganicada ro-
gorc axali SesaZleblobebis, ise axali 
problemebis TvalsazrisiT. msoflio 
ekonomikaSi sul ufro aqtualuri xdeba 
globalizaciis procesi. dasavleT da 
aRmosavleT evropaSi, CineTSi, ruseTsa da 
sxva qveynebSi mimzidveli bazrebis gaxs-
nasTan erTad, swrafad gaizarda msoflio 
vaWroba da investicebi. momravlda globa-
luri brendebi-saavtomobili industria-
Si, sakveb produqtebSi, tansacmelSi, sa-
momxmareblo eleqtronikaSi, kompiute-
rul teqnikaSi, programebsa da bevr sxva 
kategoriaSi. mniSvnelovnad gaizarda glo-
baluri kompaniebis ricxvi. 

internet-marketingi warmoadgens pir-
dapiri marketingis principebis kombinire-
bas internet-teqnologiebTan, raTa mona-
xon momgebiani klientebi da gansazRvron 
maTTan biznes-urTierTobis pirobebi.  

pirdapiri marketingis swraf zrdas 
ramdenime mizezi aqvs:  
 konkurenciis zrda da myidvelis 

drois defeciti; 
 sakredito baraTebis, rogorc SeZe-

nis saSualebis gamoCena.  
 kompiuteruli teqnologiebisa da 

programuli aRWurvilobis danergva 
(satelefoni siebi da momxmareblebis 
eleqtronuli baza); 

 internet-qselSi CarTvis safasuris 
Semcireba telekomunikaciebis kompa-
niebis gamoyenebiT; 

World Wide Web-is hiperqselis gamo-
Cena, romelic aZlevs swrafi, iafi da inte-
raqtiuri urTierTobis saSualebas firmas 
mis potenciur klientebTan, romelic gan-
Tavsebulia msoflios nebismier wertilSi. 

pirdapiri marketingi moicavs rogorc 
gayidvebis organizacias klientebis pira-
di vizitis dros, aseve maTTan pirdapir 
kontaqts urTierTobis SesanarCuneblad.  

hipergaremo, romelic warmoqmnilia 
kompiuteruli urTierTobiT, TandaTan 

xdeba globaluri komunikaciuri sivrce, 
sadac SeiZleba dialogis warmoeba. am kon-
teqstSi interaqtiuloba warmodgeba ro-
gorc hipergaremos Tviseba  –  monawileob-
des da axorcielebdes cocxal urTier-
Tobas dialogSi momxmarebelTan, da amiT 
moaxdinos hipergaremos aTviseba. aseve igi 
iZleva virtualur sinamdvileSi imaze 
dakvirvebis saSualebas, rac realurad ar 
arsebobs – virtualuri maRaziebi, auqcio-
nebi, birJebi da sxva.  

pirdapiri marketingis ganxorcielebi-
saTvis internet-qselSi SeiZleba gamoyene-
buli iqnas onlain-momsaxurebebi gaerTia-
nebuli WWW sistemiT. aseT servisebs Se-
iZleba mivakuTvnoT el-fosta, tele-kon-
ferenciebi, salaparako oTaxis sistemebi, 
failebis gadacemis protokolebi, serve-
rebis sxvadasxva saxeebi, romlebic dafuZ-
nebulia WWW hipermediaze da sxva.  

pirdapiri marketingis daxasiaTebasa da 
arxebis Tvisebebze SeiZleba vimsjeloT 
maTi mniSvnelobebis xarisxiT biznesSi. 
amisaTvis saWiroa internet-serverebis Se-
dareba pirdapiri marketingis sxva arxeb-
Tan Semdegi niSnebiT: komunikaciuri mode-
li, romelic udevs safuZvlad pirdapir 
marketings; kontrolis SesaZlebloba mi-
Rebul informaciaze; masStabireba-dama-
tebiTi saxsrebis gareSe sagrZnoblad ga-
zardo auditoria; komunikaciis SesaZleb-
loba _ imwamsve SeZlo molaparakeba.   

pirdapiri marketingis dros internet-
qselis momsaxurebas aqvs rigi Tavisebure-
bebi da moicaven upiratesobebs, romelTa 
Soris mTavaria: 
 muSaobis saSualeba nebismieri zomis 

auditoriasTan internet-qselis ma-
Rali drekadobisa da masStabis gamo; 

 interaqtiur reJimSi muSaobis gaio-
leba da moxerxebuloba; 

 rogorc informaciis mimRebisagan 
aseve mimwodeblisagan, mocemuli in-
formaciis kontroli; 

 informaciis mowodebis farTo speq-
tri.  

interner-qselis Sedareba pirdapiri 
marketingis sxva arxebTan migvaniSnebs ima-
ze, rom internet-marketingi aris pirda-
piri marketingis progresuli forma. mar-
ketingulma internet-saSualebebma mogvca 
individualuri komunikaciebis Catarebisa 
da danaxarjebis Semcirebis SesaZlebloba. 
magram Zalian gaamartiva da avtomatizebu-
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li gaxada es procesi, gaxsna axali Sesa-
Zleblobebi biznesis marTvis gasaumjobe-
seblad globalur masStabebSi.  

iseve, rogorc marketingis sxva arxebi, 
internet-qseliT SesaZlebelia interaqti-
uli komunikaciebi, kerZod, ukukavSiri 
myidvelisa gamyidvelTan. magram aqac 
internet-garemo aZlevs damatebiT upira-
tesobas pirdapiri marketingis Catarebis 
RonisZiebebs – ramdenime erTdrouli mom-
saxureba klientTan marketingis damyare-
bisa da mravlad mimarTuli komunikaciuri 
modeli `bevrni bevrs”, romlis CarCoSic 
TanamSromloben urTierTobis iseTi saxe-
obebi, rogoricaa `erTi-erTs” da `erTi-
mravals.” 

komunikaciuri daxasiaTebis gamo, in-
ternet-qseli xsnis farTo asparezs ara 
marto tradiciuli vaWrobisaTvis korpo-
raciul (Business to business,  B2C) da sacalo 
gayidvebis seqtorSi (Business to Consumer, 
B2C), aseve, iSviaTad Semxvedrs realur sam-
yaroSi komerciul garigebebs `myidveli-
biznesisa” da `myidveli-myidvelis” tipis, 
sadac komunikaciuri procesis iniciato-
rebad gamodian Tavad myidvelebi. inter-
net-komunikaciebis farTo diapazoni fir-
mebsa da myidvelebs Soris gvaZlebs ufle-
bas visubroT internet-qselze, rogorc 
axali virtualuri garemos Seqmnaze saer-
TaSoriso biznesis Casatareblad, sadac 
kompaniebs SeuZliaT gamoiyenon marketin-
gis sxvadasxva strategiebi, individualu-
ridan _ globaluramde. 

internet-marketingis konceptualuri 
safuZvelia individualuri biznes-komuni-
kaciebis procesebi globalur-virtualur 
garemoSi, romlis gansxvavebaa maTi mcire 
danaxarjebi, gadacemis maRali siCqare da 
informaciis ganaxlebis farTo diapazoni, 
eleqtronuli garigebebis ganxorcieleba, 
nebismieri zomis internet-auqcioni audi-
toriasTan, radganac internet-qsels aqvs 
maRali drekadobis unari da masStabebi. 

eleqtronuli vaWroba erT-erTi uax-
lesi fenomenia msoflio ekonomikasa da 
msoflio ekonomur urTierTobebis siste-
maSi.        

momxmareblebs `xarisxis epoqaSi” Camo-
uyalibdaT axali moTxovnebi, rogorc 
materialur produqtze aseve momsaxure-
baze. yoveli momxmarebeli iTxovs mxolod 
iseT produqcias, romelic: 

iseTnairad aris adaptirebuli da kon-
figurirebuli, rom daakmayofilos moce-
muli momxmareblis garkveuli moTxovnebi 
(moTxovnis individualizacia). 

produqtis mowodeba momxmareblisTvis 
metad misaRebi gziT (servisis individua-
lizacia). 

misi mowodeba xdeba mxolod maSin, ro-
desac momwodebels aqvs moTxovnileba 
produqtze (moTxovnilebebis dakmayofi-
lebis drois individualizacia). 

maSasadame, momxmarebelsa da momwode-
bels Soris urTierTobam ganicada arse-
biTi cvlilebebi moTxovnilebis indivi-
dualizaciis mxriv. konkurentul brZola-
Si gadasarCenad mewarmem, firmam (sawarmo, 
organizacia) unda daakmayofilos ukve 
arsebul individualuri moTxovnebi an 
Camoayalibos axali moTxovnilebebis indi-
vidualizacia. es momwodeblebis win aye-
nebs, rogorc minimum, Semdeg amocanebs: 
 saqoneli unda akmayofilebdes konk-

retuli momxmareblis garkveul mo-
Txovnilebebs. aqedan gamomdinare, sa-
Wiroa ara mxolod saqonlis mraval-
ferovneba, aramed maTi modifikacia; 

 yovel momxmarebels unda hqondes 
produqtis individualuri servisis 
saSualeba; 

 momxmarebels unda hqondes produq-
tis mowodebis iseTi gzis arCevis saSu-
aleba, romelic metad akmayofilebs 
mis konkretul moTxovnebs; 

 yovel momwodebels unda hqondes sa-
qonlis mowodebs drois (vadis) gan-
sazRvris saSualeba. amasTanave, bolo 
dros yvelaze aqtualuria ocdaoTx-
saaTiani gayidvebi. 

aqedan gamomdinare, urTierTobaTa 
sistemam materialuri saqonlisa da mom-
saxurebis realizaciis sferoSi ganicada 
safuZvliani cvlilebebi: Tu adre saqon-
lis realizaciis da masze moTxovnis um-
Tavres kriteriumad iTvleboda fasi da 
xarisxi, axla ufro metad mniSvnelovania 
zemomoxsnebuli kriteriumebi. 

kompaniis gadarCenisTvis yovelTvis 
araa saWiro iseTi riskis gaweva, rogoricaa 
saerTaSoriso bazarze gasvla. mag., adgi-
lobrivi kompaniebis umravlesoba bizness 
warmatebiT mxolod adgilobriv bazarze 
warmarTaven. qveynis SigniT muSaoba advili 
da usafrTxoa. menejerebs ar sWirdebaT 
ucxo enebisa da kanonebis Seswavla, ar aqvT 
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Sexeba cvalebad valutasTan, ar upiris-
pirdebian sxva qveynis politikur-samarT-
lebriv sirTuleebs, ar saWiroeben pro-
duqciis sxva qveynis momxmareblis moTxov-
nilebebsa da molodinze morgebas.  

eleqtronuli vaWroba warmoadgens ase-
Ti cvlilebebis globaluri masStabiT gan-
xorcielebisa da xelSewyobis saSualebas. 
kompaniebs saSualeba eZlevaT SearCion mom-
wodebeli geografiuli mdebareobis miu-
xedavad da asave sakuTari saqonliT da mo-
msaxureobiT gavidnen globalur bazarze. 

eleqtronuli vaWrobis teqnologiebi 
mudmivad modificirdeba da viTardeba. 
kompaniebi, romlebic ganixilaven mas, ro-
gorc maTTvis ukve arsebuli biznesis mar-
Tvis saSualebad, riskaven miiRon mxolod 
nawilobrivi mogeba. mTavari upiratesoba 
mieniWeba iseT firmebs, romlebic gadawy-
veten biznes – procesebi da organizacia 
Secvalon iseTnairad, rom mTlianad ga-
moiyenon eleqtronuli vaWrobis saSuale-
bebi. 

dRes uaxlesi informaciul-komunika-
ciuri teqnologiebi warmoadgens warmoe-
bis ganuyrel nawils, radgan Tanamedrove 

biznesSi sakvanZo adgili ukavia informa-
cias (saqmiani, mecnieruli da sxva). inter-
neti ki informaciis gacvlis, miRebisa da 
gavrcelebis erT-erTi uswrafesi saSuale-
baa. 
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Tanamedrove komerciuli bankebis wi-
naSe dgas rTuli da axali amocanebi. axlo 
warsulSi, yofil sistemaSi cnobil mizez-
Ta gamo, sabanko sistemebi funqcionirebda 
naklebad daZabul ritmSi, konfortul da 
stabilur garemoSi. magram, ocdameerTe 
saukunem komerciul bankebs seriozuli ga-
mocda mouwyo. am saukunis pirvelive aT-
wleulSi gamoikveTa agresiuli foni, ro-
melmac gamoiwvia globalizaciisa da 
sainformacio teqnologiebis ganviTareba.  

komerciuli bankebi Zalian mwvaved da 
permanentulad ganicdian globalizaciisa 
da Tanamedrove sainformacio teqnolo-
giebis gavlenas. dRes saerTaSoriso saban-
ko institutebi uprecedento siZneleebs 
ganicdian kapitalis mobilizaciisa da gan-
Tavsebis sferoebSi. 
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Summary 
 
Modern world has been plunged in globalization 

problems which have a deep impact on financial 
relations. The essence of the globalization of finances 
lies in the integrated world financial markets. 

As a result of the relations between the national 
financial markets and regional financial markets 
financial crisis acquired international scales. 

Modern financial system unites world currency, 
credit, stock exchange insurance markets. Thus, natio-
nal states are unable to control even their own finan-
cial systems. 

Novadays international Monetary Fund and 
International Bank for reconstruction and Develop-
ment are coordinating activities of the world financial 


