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in the country support the economical development, 
establishment of e-companies, improved labor 
productivity and reduced unemployment, and bring 
social-economic benefit to the society.  

Digital eco-system is a driving force of 
transformations, innovations and new prospects. It is a 
stimulus for the e-market development and is the 
response to the economical political challenges of the 
country.  

Today, the potential of e-economics, value of e-
resources and benefit of e-market and e-commerce are 
not realized in Georgia. 

The study paper was developed based on the 
marketing study results of the regions of Georgia.  

The article considers e-business environment, e-
consumers’ behavior and consumers’ approach to e-
services. The paper also considers e-environment in 
Georgia and challenges and prospects for deve-
lopment of e-business environment in Georgia.  

The conclusion gives the recommendations for the 
development of e-business environment in the 
country.  

 
reziume 

cifruli garemos ekonomikuri ganzomi-
leba farToa da resursebiT mdidari. qve-
yanaSi, cifruli procesebi xels uwyobs 
ekonomikis ganviTarebas, internet-kompa-
niebis warmoqmnas, samuSao Zalis produq-
tiulobis zrdas, umuSevrobis Semcirebas 
da sazogadoebas uzrunvelyofs social-
ekonomikuri sargebliT.  

cifrul ekosistema transformaciis, 
inovaciebisa da axali SesaZleblobebis ma-
moZravebeli Zala. igi stimulirebs cif-
ruli bazris ganviTarebas da  warmoadgens 
qveynis ekonomikuri politikis gamowveve-
bis pasuxs.  

dRes, qveyanaSi auTvisebelia cifruli 
ekonomikis potenciali, internet-resur-
sebis faseuloba, internet-bazrisa da  
eleqtronuli komerciis sargebeli. 

kvleviTi naSromi agebulia saqarTve-
los regionebis marketinguli kvlevis 
Sedegebze. 

statiaSi warmoCenilia eleqtronuli bi-
znes garemo, internet-momxmarebelTa qce-
va, eleqtronuli momsaxurebisadmi momx-
marebelTa damokidebuleba. ganxilulia 
saqarTvelos cifruli garemo, warmodge-
nilia eleqtronuli biznes garemos ga-
mowvevebi da  ganviTarebis perspeqtivebi 
saqarTveloSi. 

 

sakvanZo sityvebi: eleqtronuli biz-
nesi, internetizacia, cifruli procesebi,  
internet-bazari 

 

eleqtronuli biznesis globaluri ga-
remo. globalur samyaroSi, cifruli pro-
cesebis Sedegad formirebuli iqna axali 
biznes modelebi, ganxorcielda bazrebis 
konsolidacia, biznes garemos mdgradobas, 
cifruli ekonomikis Seqmnas, biznesisa da 
vaWrobis fasilitacias, biznesis dinamizms, 
konkurentunarianobis amaRlebas da sxva[1].  

globaluri garemos erT-erTi mamoZra-
vebelia cifruli da internetizaciis 
procesi. 

cifruli procesi warmoadgens evolu-
ciis axal etaps. cifruli procesebis gene-
rirebiT gardaiqmna msoflio bazrebi, ini-
cirebuli iqna ekonomikebis restruqturi-
zacia, warmoebuli iqna industriuli tra-
nsformacia da formirebuli iqna erTiani 
globaluri platforma. am procesebis 
zegavleniT urTierTdakavSirebu-li gaxda 
eko-nomika da teqnologia [2]. 

cifruli procesebi mimarTulia socia-
luri transformaciis, sazogadoebis aRq-
mis, azrovnebis, demokratiis, informaciu-
li klimatis formirebis, mTavrobis mmar-
TvelobiTi saqmianobis, procesebis, qvey-
nis ekonomikuri keTildReobis gaumjobe-
sebasa da zrdaze. 

internetizacia aris internet-teqno-
logiebis aTvisebis, gavrcelebisa da da-
nergvis  procesi. internetizacia aris axa-
li sityva, romelic aRwers msoflio qse-
lis transformaciis SesaZleblobas. igi 
Rrma gavlenas axdens teqnologiur cvli-
lebebze da inovaciebze globalur eko-
nomikaSi da adamianuri saqmianobis yvela 
aspeqtSi [3]. 

internetizaciis procesi xels uwyobs 
eleqtronuli mTavrobis aplikaciebis 
farTo gavrcelebasa da aTvisebas, tele-
komunikaciis infrastruqturaSi investi-
ciebis zrdas, saxelmwifo marTvis garda-
qmnas, moqalaqeebis momsaxurebis ganviTa-
rebas [4]. 

internetizacia, globalur masStabSi 
warmodgenilia civilizaciis ganviTarebis 
principulad axali, materialuri da su-
lieri ganviTarebis stadiebiT [5]. 
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internetis uzarmazar potencials kar-
gad xedavs novatori biznesi. 2003 wels 10-
dan 4 kompanias hqonda farTozolovan kav-

SirTan wvdoma (EU15), 2009 wels ki 10-dan 9 

kompanias. 2011 wels OECD wevri qveynebis 
kompaniaTa ZiriTadi nawili CarTuli iyo 

internetSi. OECD wevri qveynebis kompania-

Ta 95% iyenebda internets, xolo EU25-is 
qveynebis 94,3%-s aqvs internetTan wvdoma 
[6]. 

internetis ganviTarebis fonze, 2015 
wlis dasawyisSi planetis internet-mom-
xmarebelTa raodenobam Seadgina 3,1 mlrd, 
xolo saqarTveloSi 2,2 mln [7]. 

globaluri internet-ekonomika 20 trln 
dolaris moculobisaa, sadac ganviTare-
badi  qveynebis internet-ekonomikis zrdis 
tempi 12-25% Seadgens. msoflio ekonomi-

kuri forumis monacemebiT G-20 qveynebis 
internetze-dafuZnebuli ekonomikis mo-
culoba wliurad 10%-iT izrdeba. gaeros 
angariSiT, G-20 ekonomika qmnis globaluri 
mSp-s 90%-s da warmoadgens msoflio mosa-
xleobis 2/3-s. 

kvleviTi kompaniis IDC-s angariSis Ta-
naxmad, msoflio eleqtronuli komerciis 
moculoba, B2B da B2C transaqciis CaTv-
liT Seadgens 16 trln dolars (2013w). sa-
frangeTis teqnologiebis kvlevis firma 
IDate SefasebiT, cifruli produqtis/ mom-
saxurebis globaluri bazari 4.4 trln do-
lars Seadgens (2013), rac mTliani gayid-
vebis 13.8%-ia [8]. 

msoflioSi, unikaluri IP misamarTiT in-
ternetSi CarTulia 2.5 mlrd teqnolo-
giuri mowyobiloba (2009 w). maT um-
ravlesobas mobiluri telefoni da perso-
naluri kompiuteri warmoadgens. aseTi 
procesi qmnis axal ekonomikas, sadac 
Gartner-is prognoziT 2020 wels internetSi 
CarTuli iqneba 30 mlrd teqnologiuri mo-
wyobiloba da Seiqmneba 1,9 trln dolari 
[9]. 

 
eleqtronuli biznes garemo saqarTveloSi 

dRes, saqarTvelos eleqtronuli biz-
nes garemo Sedgeba nebismieri fenis, gana-
Tlebis donis, Sexedulebisa Tu faseulo-
bis mqone pirebisagan. eleqtronuli vaW-
robisadmi interesi aqvs sqes-asakobrivi 

struqturis yvela warmomadgenels.mMarTa-
lia saqarTvelos internet-bazris ZiriTa-
di segmenti axalgazrda Taobaa, Tumca in-
ternetis sargeblobis survili da gamo-
yenebis miswrafeba yvela TaobaSi maRalia. 
zogadad, internet-garemo Tavisufalia, 
qveyanaSi advilia biznes saitebis Seqmna, 
eleqtronuli produqtebis warmoeba da 
gasaReba.  

saxelmwifo ZiriTad prioritets warmo-
adgens  internetizacia da internetTan wv-
doma. am mizniT, “qarTu fondis“ finansuri 
mxaraWeriT (120 mln lari) maRal siCqaria-
ni internet infrastruqturis ganviTa-
rebis proeqti, xelmowerilia konsaltin-

guri kompania “Detecon-sa” (Deutsche Telekom 
group-is wevri) da ssip inovaciebis da teq-
nologiebis saagentos Soris. proeqtis mi-
zania 1963 (sofeli an daba, sadac cxovrobs 
200 adamianze meti) dasaxlebuli punqtis 
internetiT mocva da Tanamedrove inter-
net-servisebiT uzrunvelyofa[10].gGanxor-
cielebuli samuSao procesi moicavs 7 fa-
zas: moTxovnis analizs, qselis dizains, 
Rirebulebis Sefasebas, ganxorcielebis 
dagegmvas, ekonomikuri modelirebas, sa-
tendero dokumentaciis momzadebasa da Se-
fasebis kriteriumebis gansazRvra-Sefa-
sebas“[11]. 

msoflio ekonomikuri forumis angari-
SiT, saqarTvelo: qseluri mzadyofnis in-

deqsiT imyofeba 60-e adgilze; ICT-Tan da-
kavSirebuli kanonebiT (e-komercia, in-
ternet-momxmarebelTa dacva, da sxva) im-
yofeba 68-e adgilze; inteleqtualuri sa-
kuTrebis dacviT 105-e adgilze; mTavrobis 
mier maRalteqnologiuri produqciis Ses-
yidvebiT 69-e adgilze; internet-momxma-
rebelTa raodenobiT 80-e adgilze; oja-
xebSi internetis flobiT 76-e adgilze, 
xolo personaluri kompiuteris flobiT 
77-e adgilze; socialuri qselis moxmare-
biT 47-e adgilze; B2B biznes seqtoris mier 

internet-moxmarebiT 73 adgilze; ICT mox-
marebiTa da samTavrobo efeqturobiT  26-e 
adgilze [12]. 

aRsaniSnavia, rom UNCTAD-is SefasebiT, 
saqarTvelo, eleqtronuli komerciis gan-
viTarebis indeqsiT imyofeba 56-e adgilze 
(B2C e-komerciis ganviTarebis indeqsis si-
dide aris 55). internet-bazarze onlain 
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myidvelTa raodenoba mosaxleobis 7,4%-s 
Seadgens (mosalodneli sidide), Tumca 
faqtobrivi sidide mxolod 1%-ia [13]. 

mTlianobaSi saqarTvelo eleqtronuli 
mTavrobis ganviTarebiT Sefasebulia ma-

Ral doneze (UN, 2014). saqarTvelos cif-
ruli ekonomikis fragmentuli statisti-
kuri monacemebis fonze, SeiZleba aRv-
niSnoT eleqtronuli komunikaciebis mza-
rdi Semosavlebi (1,073 mln), satelekomu-
nikacio sacalo Semosavlis soliduri wi-
li mTlian Sida produqtSi (2,87%) [14]. 

saqarTveloSi, CavatareT marketinguli 
kvleva (2014 wels), romelic miznad isa-
xavda saqarTvelos eleqtronuli biznes 
garemos Seswavlas (kvlevis Sedegad saqar-
Tvelos regionebSi gamoikiTxa 1600 res-
pondenti) [15].  

Catarebuli marketinguli kvleviT dad-
ginda eleqtronuli biznes garemosadmi 
momxarebelTa damokidebuleba. kvlevis 
Sedegebma eleqtronuli biznes garemos 
Sefasebis SesaZlebloba mogvca. 

kvlevis Sedegebis Tanaxmad, saqarTve-
los internet-bazarze qarTveli respon-
dentTa 44,7%-Si popularobiT sargeblobs 
informaciuli momsaxureba, momxmareble-
bis 37,3% interesdeba saganmanaTleblo 
momsaxurebiT, gamokiTxulTa 34,3% iyenebs 
saZiebo sistemebs, internet-momxmareble-
bis 17,9% aqtiurad moixmars finansur mom-
saxurebas, kvlevaSi monawile pirTa 11,5% 
upiratesobas aniWebs onlain turistul 
momsaxurebas. aseve, respondentebSi popu-
larobiT sargeblobs onlain momsaxurebis 
sxva saxeebic. 

eleqtronuli bazris kvlevisas dadgin-
da, rom internet-momxmarebelTa mesamedi 
eleqtronuli biznes-momsaxurebas irCevs 
xelsayrelobis gamo, gamokiTxulTa meoT-
xedi upiratesobas aniWebs momxmareblis 
saWiroebebze orientirebul organizaci-
ebs, kvlevaSi monawile pirTa 19,4%-is arCe-
vans ganapirobebs dabali fasi. aseve, momx-
mareblTa mier internet-organizaciebs 
SerCevis ZiriTad faqtors warmaodgens: 
efeqturi sainformacio politika, momsa-
xurebis mravalferovneba, Ziebisa da yid-
vis mcire dro, gamyidvelTan swrafi in-
teraqtiuloba, moqnili faswarmoqmnis po-
litika, damarwmunebeli zegavlenisagan 
Tavis arideba. 

arsebiTia, rom eleqtronul biznes ga-
remoSi, cifruli kontenti, samomxmareblo 
internet-aRqmis mamoZravebeli Zalaa. igi 
internet-bazris umsxviles seqtors war-
moadgens. 

respondentTa damokidebulebiT, eleq-
tronuli biznes momsaxurebis SerCevisas 
mniSvnelovania internet-kompaniis imiji, 
momsaxurebis Rirebuleba, miwodebis fasi 
da vadebi, piradi wyaroebis rekomenda-
ciebi.  

dRes, biznes seqtoris integraluri na-
wilia onlain media (cifruli media). Saqar-
Tvelos onlain mediis garemo warmodge-
nilia mravalferovani saxeebiTa da media 
matareblebiT. qveyanaSi onlain mediis 
saxeebis moxmarebis kvlevisas dadginda, 
rom respondentTa naxevari siaxleebis 
miRebisaTvis iyenebs Facebook-sa da Twetter-
s, gamokiTxulTa meoTxedi upiratesobas 
aniWebs internet-televizias. aseve, momx-
marebelTa soliduri nawili siaxleebis mi-
Rebisas orientirebulia onlain Jurna-
lebze, blogebze,  multimedis gaziarebis 
servisze, wiki-s standartze,  internet-ra-
dioze. 

eleqtronuli individualizmis epoqaSi, 

Facebook gamoiyeneba protestis dagegm-

visTvis, Twitter koordinaciisTvis, mraval-
ferovani dialogisTvis, protestis ins-
truqciisTvis, solidarobis asaxvisTvis, 
YouTube imisaTvis, rom msoflio gaecnos 
movlenebsa da procesebs, xolo blogi – 
onlain aqtivobisa da movlenebis aRweris-
Tvis, siaxleebis komentirebisa da sakiTxe-
bis ufro Tavisufali analizisTvis [16]. 

kvlevebi adasturebs, rom biznes saqmia-
nobis Zlier fundaments qmnis socialuri 
qselis ganviTarebaze fokusireba, romlis 
meSveobiT internet-momxmareblebsa da 
biznes organizaciebis urTierTqmedebis 
procesebi ganixileba, rogorc teqnolo-
giuri, ekonomikuri, socialuri artefaq-
ti, romelic agebulia garkveul viTare-
baSi da asaxavs kompaniis miznebsa da mi-
marTulebebs. 

marketinguli kvlevis farglebSi dad-
ginda respondentTa onlain aqtivobis sa-
Sualo xarji, romelic daaxloebiT 300 la-
ramdea. es ganpirobebulia, rogorc soci-
al-ekonomikuri faqtorebiT, ise in-
ternet-bazris susti ganviTarebiT, saqar-
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Tvelos internet-produqtebis simciriT, 
dabali internet-aqtivobiT da sagadasa-
xado mosakreblis sididiT. 

Sejameba. eleqtronuli mTavrobis eko-
nomikuri ganzomileba farToa da resurse-
biT mdidari. Sesabamisad, saqarTveloSi 
eleqtronuli mTavrobis sistemaze foku-
sireba xels Seuwyobs ekonomikis ganviTa-
rebas da sazogadoebas uzrunvelyofs so-
cial-ekonomikuri sargebliT. misi ganvi-
TarebiT fundamenturad Seicvleba ekono-
mikuri landSafti, moxdeba administraci-
uli SesaZleblobebis gaumjobeseba, eko-
nomikis zrda, samuSao Zalis produqtiu-
lobis zrda da umuSevrobis Semcireba.  

internetizacia ganxiluli unda iqnas 
qarTuli sazogadoebis saerTaSoriso 
cxovrebis is  etapi, romlis Semdeg etapze 
adgili aqvs informaciuli kulturis, re-
ligiis, musikis, mecnierebis, ganaTlebisa 
da xalxis cxovrebis daaxloebas. Sedegad 
samecniero da teqnologiuri sazogado-
ebis sferos miRwevebi imoZravebs inteleq-
tualuri da cifruli revoluciisken. 

internet-bazris ganviTarebis dabali 
tempi, eleqtronuli komerciis susti 
zrda, ICT-s infrastruqturis modernize-
bis saWiroeba, internet-kompaniebis warmo-
qmnis stimulirebis ararseboba Sesabamiso-
baSia internet-moxmarebelTa aqtivobas-
Tan, mSp-Si cifruli ekonomikis wilis 
zrdasTan, dasaqmebasTan, internet-baz-
ridan miRebul SemosavlebTan, eleqtro-
nuli mTavrobis momsaxurebis sistemis mi-
sawvdomobasa da moxmarebasTan. 

jerovani yuradReba ar eqceva inter-
net-bazris potencials, ar xdeba eleqtro-
nuli komerciis procesebis ganviTarebis 
xelSemwyobi RonisZiebebis gatareba, ar 
xdeba internet-bazrisa da eleqtronuli 
komerciis samarTlebrivi regulireba; sa-
xelmwifos mier ar tardeba internet-kom-
paniebis warmoqmnis xelSewmyobi RonisZie-
bebis gatareba. biznes seqtori internets 
ZiriTadad iyenebs, rogorc damatebiT 
arxs. jamSi, saxelmwifos web-sivrce ufro 
ganviTarebulia, vidre korporaciuli seq-

toris web-sivrce; 
mZlavri saxelmwifo institutebis miu-

xedavad, qveyanaSi, ar moipoveba informa-
cia saqarTvelos cifruli ekonomikis mo-
culobis Sesaxeb, internet-kompaniebis 

brunvis, gamoSvebuli produqciis mocu-
lobis, internetis momsaxurebiT dakavebu-
li organizaciebis raodenobis Sesaxeb. Ase-
ve, informacia ar arsebobs iseT umniSv-
nelovanes statistikaze, rogoricaa eleq-
tronuli biznesis wili mSp-Si, internet-
kompaniebSi dasaqmebuli adamianebis rao-
denoba, Semosavlebi, eleqtronuli bizne-
sis ganviTarebis maCveneblebi.  

arsebuli informaciuli vakuumis piro-
bebSi, saqarTvelos eleqtronuli biznes 
garemos ganviTarebis zusti prognozebis 
gakeTeba rTulia. Tumca, internet-bazris 
kvleva informaciuli deficitis Sevsebis 
mniSvnelovani cdaa. 

xazgasasmelia, rom qveyanaSi interaq-
tiuli urTierTqmedebis saerTo aRiarebu-
li standartebis arqoniT, qveyanaSi eleq-
tronuli biznesis pasuxismgebloba (aseve 
eleqtronuli mTavrobis) eyrdnoba mxo-
lod eTikur standartebs, rac winaaRmde-
gobaSi ar modis iuridiul pasuxismgeb-
lobasTan. Sesabamisad, moqalaqeebis inte-
resebis gaTvaliswineba socialuri pasu-
xismgeblobis valdebulebis nacvlad Zi-
riTad SemTxvevaSi, „biznesis survilsa da 
komunikaciazea“ damokidebuli. 

dabolos, saqarTvelos eleqtronuli 
biznes garemos kvlevis Sejamebis safu-
Zvelze mniSvnelovania aRiniSnos Semdegi: 
 saqarTvelos internetis momsaxurebis 

bazris kvleviT, internet-xarisxi ma-
Ralia TbilisSi, xolo regionebSi – 
dabali. Tbilisis internet-bazari Se-
iZleba ganxiluli iqnas, rogorc ma-
Rali siCqaris internet-momsaxurebis 
sivrce, konkurentunariani internet-
bazari, internet-provaiderebis saq-
mianobis „sarfiani adgili“, moTxov-
nisunariani bazari, rentabeluri da 
msyidvelobiTunariani garemo. Tbi-
lisis internet-momxmareblebisaTvis 
farToa internet-provaiderebisa da 
internet-momsaxurebis speqtri. rac 
Seexeba saqarTvelos danarCen 7 re-
gions, is  SeiZleba daxasiaTdes, ro-
gorc arakonkurentuli internet-ga-
remo, dabali siCaqaris (zogierT regi-
onSi aRniSnulia internetis saSualo 
siCqare) internet-momsaxurebis baza-
ri, internet-provaiderebis mier seg-
metebis/raionebis eqskluziuri flo-
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ba, satelefono sadgurebis Seferxe-
biT muSaoba, mouwesrigebeli sakabelo 
meurneoba, dausabuTebeli gaTiSvebi, 
SezRudvebi internet-kavSirSi. Zemo-
aRniSnuli aisaxeba internet-momxma-
rebelTa dakmayofilebasa da loialo-
baze. aRniSnuli problemebi eleqtro-
nuli biznesis ganviTarebas mniSvnelo-
vnad aferxebs; 

 kvlevam cxadyo, rom saqarTvelos in-
ternet-bazarze, respondentebSi po-
pularobiT sargeblobs informaciu-
li, saganmanaTleblo, onlain turis-
tuli, finansuri momsaxureba. aseve 
internet-momxmarebelebi aqtiurad 
moixmars saZiebo sistemebs, onlain Ta-
maSebs, onlain aplikaciebs, eleqtro-
nul birJasa da momsaxurebis sxva 
saxeebs; 

 internet-bazris kvleviT dadginda, 
rom samomxmareblo qcevasa da motiva-
ciaze gavlenas axdens momsaxurebis 
miRebis xelsayreloba, dabali fasi, 
momsaxurebis farTo speqtri, Ziebisa 
da yidvis mcire dro. qarTuli sazo-
gadeoba gansakuTrebul yuradRebas 
amaxvilebs im internet-kompaniebze, 
romelic orientirebulia momxmareb-
lis saWiroebebze, aqvs efeqturi 
sainformacio politika, anonimurobis 
dacvis politika, moqnili faswarmoqm-
nis politika, moxmareblebTan aqvs 
swrafi interaqtiuli kavSiri, momxma-
rebeli aridebulia emociuri/damarw-
munebeli zegavlenisagan; 

 arsebiTia aRiniSnos, rom qarTveli 
respondentebi internet-kompaniebis 
SerCevisas gansakuTrebul yuradRebas 
amaxvileben kompaniis imijsa da po-
pularobaze, aseve aqcents akeTeben 
momsaxurebis Rirebulebis, miwodebis 
fasisa da vadebis, piradi wyaroebis 
(megobrebis/ojaxis) rekomendaciaaze. 
miRebuli Sedegebi aCvenebs, rom eleq-
tronuli biznes momsaxurebis SerCevi-
sas mniSvneloba eniWeba internet-kom-
paniebis TanamSromelTa profesiona-
lizms, produqti da momsaxurebis 
asortimentis mravalferovnebas, web-
saitis saxesa da dizains, faswarmoqnis 
politikas da sxva; 

 qarTuli sazogadoebis mier onlain 
media Sefasebulia, rogorc obieqtu-
ri, xarisxiani, marTali, zusti, swrafi 
siaxlis masobrivi informaciis saSua-
leba. onlain bazarze respondentebi 
informirebisa da siaxleebis miRebi-
saTvis ZiriTadad amjobineben Ffacebo-
ok-s, Twetter-s, internet-televizias, 
onlain Jurnalebs, blogebs da sxva. 

 samwuxaroa, rom internet-vaWrobis 
ekonomiurobis, efeqturobisa da xel-
sayrelobis miuxedavad, saSualo sta-
tistikuri momxmareblis mier onlain 
momsaxurebis miRebaze gaweuli saSu-
alo  xarji Seadgens mxolod 50-300 
lars; 

 qarTuli eleqtronuli biznesis gan-
viTareba saWiroebs telekomunikaciis 
modernizebul infrastruqturas (gan-
sakuTrebiT regionebSi), instituciu-
ri wvdomisa da social-ekonomikuri 
problemebis mogvarebas. mniSvnelova-
nia ojaxebisaTvis internet-wvdomisa 
da kompiuteris flobis sakiTxebi; 

 saqarTvelos ZiriTadi prioriteti 
unda iyos aramxolod, internetiza-
cia, aramed kompiuterizacia, biznesp-
rocesebis reinJiringi, marTvis sfe-
ros transformacia da  administraci-
uli kulturis xelSemwyobi RonisZie-
bebis gatareba; 

 dabolos, saqarTvelos eleqtronuli 
biznes garemos ganviTarebisaTvis 
aucilebelia gatardes RonisZiebebi 
internet-wignierebis zrdis, ekonomi-
kuri mdgomareobis amaRlebis, inter-
net-kompaniebisa da qarTulenovani 
kontentis stimulirebis mimarTule-
biT. aseve, unda gaizardos informaci-
uloba, internet-momxmarebelTa seg-
menti, internet-marketingis instru-
mentebis gamoyeneba, SemuSavdes efeq-
turi sagarantio meqanizmebi, gaumjo-
besdes internet-maRaziebis dizaini, 
ganxorcieldes internet-bazris sam-
Tavrobo subsidireba/xelSewyoba; 

 jamSi, kvlevisa da rekomendaciebis Se-
degi iqneba internet-kompaniebis war-
moqmna, dasaqmebis zrda, umuSevrobis 
Semcireba, saqarTvelos ekonomikaSi 
cifruli ekonomikis wilis zrda (5-
20%), biujetis zrda, sazogadoebis 
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social-ekonomikuri keTildReobis 

zrda. 
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auditis dagegmva da regulireba 
 

tariel kikvaZe _ teqnikis akademiuri doqtori,  
stu-s  profesori 

irine farseRaSvili _ biznesis  
administrirebis doqtori 

 
statiaSi `auditis dagegmva da regu-

lireba~ gaanalizebulia auditoruli Se-
mowmebis zogadi strategiis SemuSavebisa 
da detaluri programis Sedgenis sakiTxe-
bi. moyvanilia gansaxorcielebeli aucile-

beli auditoruli procedurebis CamonaT-
vali. 

auditoruli Semowmeba unda pasuxobdes 
sayovelTaod miRebul standartebs, unda 
sruldebodes efeqturad, klientis mier 


