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ekonomikis da biznesis 

ganviTarebis mimarTulebebi

marketingis roli jandacvis ekonomikur-organizaciuli sistemis 

ganviTarebis saqmeSi

ekaterine mowoneliZe, doqtoranti

reziume

ganxilulia marketingis koncefciis roli 
jandacvis sistemis obieqtebis saqmianobasa da 
ekonomikur-organizaciul sistemis ganviTare-
bis saqmeSi.

jandacvis sistemis reformidan gamomdinare, 
samedicino momsaxurebis bazarze aqtiurad moq-
medebs saxelmwifo sadazRvevo da biznesis kom-
paniebi da kerZo praqtikis eqimebi. maTi saqmi-
anoba swarmoebs konkurentul urTierTobebSi .

marketingiT SesaZlebelia gaumjobesdes 
samedicino momsaxurebis bazris TiToeuli 
monawilis sameurneo, ekonomikur-finansuri da 
menejeruli saqmianoba da efeqtiani gaxdes jan-
dacvis ekonomikur-organizaciuli sistema. 

sakvanZo sityvebi: jandacva, marketingi, 
ekonomikur-organizaciuli sistema, samedicino 
momsaxurebis bazari. 
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Summary

 The role of marketing concept in the objects of health 
care system and in the development of economic organiza-
tional system is considered in the article. 

   On the basis of the reform of health care system 
in the governmental insurance companies and business 
companies are active in the market of medical service as 
well as private practice doctors. Their activity is carried out 
in competitive conditions. 

Economic, financial and managerial activity of each 
member of the market of medical service can be changed 
through marketing. 

Keywords: healthcare, marketing, economical organi-
zational system, market of medical service.

* * * * *

saqarTvelos jandacvis saqmianoba mimdin-
areobs sabazro urTierTobebSi da Sesabamisad 
mudmivad evoluciuri saxis ganviTarebasTan 
gvaqvs saqme. sabazro urTierTobebi gana-
pirobebs konkurencias, Sesabamisad jandacvis 
saxelmwifo regulireba iTvaliswinebs saxelm-
wifo politikis gatarebas da am politikiT im 
obieqtebis saqmianobis regulirebasac, rom-
lebic ekuTvnis saxelmwifos, sadazRvevo da 
kerZo seqtoris kompaniebs, romelTa tradici-
uli urTierTobebi Seivso iseTi ekonomikuri 
TvisebebiT, romliTac xasiaTdeba sabazro 
struqturebi. konkurentul urTierTobebSi 
bazarze efeqtianad saqmianoba SesaZlebelia 
marketingis meSveobiT.

jandacvis sistemaSi marketingis ZiriTad 
saqmianobad migvaCnia Semdegi:

-	 samedicino momsaxurebis mimwodeblebsa 
da momxmareblebze amomwuravi informaciis moZ-
ieba da yovelmxrivi analizi;

-	 samedicino momsaxurebis bazris monawi-
leTa gamokvleva, maTi marketinguli mimzid-
velobis gansazRvra;

-	 samedicino momsaxurebis bazris (sam-
kurnalo, profilaqtikuri da ambulatoriuli 
momsaxureba) ganviTarebis prognozis damuSave-
ba;

-	 samedicino momsaxureobis bazris opti-
mizaciis strategia;

-	 axali samedicino, profilaqtikuri, san-
itaruli momsaxurebis bazris Seqmnis proble-
mebis gansazRvra;

-	 samedicino momsaxurebis bazris seg-
mentirebis sakiTxebi;

-	 samedicino momsaxurebaze socialurad 
dasabuTebuli tarifebis dadgena;

-	 pirveladi jandacvis obieqtebis market-
inguli mimzidvelobis damuSaveba;

-	 samedicino momsaxurebis obieqtebis gan-
viTarebis saqmeSi marTvisa da marketingis Tan-
amedrove meTodebisa da xerxebis gamoyeneba da 
danergva;

-	 samedicino momsaxurebaze dafinansebis 



biznes-inJineringi #1-2. 2016  

80

wyaroebis (saxelmwifo, sadazRvevo, biznesis, 
mosaxleobis) SerCevis marketinguli Sefaseba 
da efeqtianoba;

-	 samedicino, profilaqtikuri, ambula
toriuli, sanitaruli,  momsaxurebis mwarmoe-
belTa (SemqmnelTa) Sesaxeb srulyofili infor-
maciis moZieba, damuSaveba da momxmarebelze mi-
wodeba maT mier efeqtianad gamoyenebis mizniT.

rogorc sxva saqonlisa da momsaxurebis 
bazrebs, aseve samedicino momsaxurebis bazars 
gaaCnia informaciuli baza, romlis Seswavla da 
analizi marketinguli kvlevis meTodebiT Sesa-
Zlebelia.

sazRvargareTis qveynebSi jandacvis siste-
maSi marketingis gamoyenebaze arsebobs samec-
niero literatura da mimdinareobs kvlevebi. 
saqarTveloSi am sakiTxze kvlevebi praqtiku-
lad ar dawyebula, Sesabamisad mocemuli prob-
lema gamosakvlevia, rasac SeuZlia didi roli 
Seasrulos jandacvis xelmisawvdomobis gaum-
jobesebis saqmeSi.

janmrTelobisa da socialuri dacvis ganvi
Tarebis saxelmwifo programebis dafinansebaze 
2016 wlis biujetidan gamoyofilia 3 mlrd 
larze meti, romelic TavisTavad cxadia ar iqne-
ba sakmarisi. amitom samedicino momsaxurebis 
bazris momwodeblebi miiswrafian gare sainves-
ticio fondebisaken, rac iwvevs konkurencias. 
samedicino obieqtebi cdiloben monawileoba 
miiRon jandacvis samedicino programebis Ses-
rulebaSi, romelTa dafinanseba xdeba saxelm-
wifo biujetidan. es movlenac iwvevs konkuren-
cias. saxelwifos daqvemdebarebuli jandacvis 
obieqtebisagan gansxvavebiT biznesisa da me-
warmeobis kerZo obieqtebis mizans rogorc wesi 
warmoadgens mogebis miReba, rac Tavis mxriv 
metadaa damokidebuli samedicino momsaxure-
bisa da mkurnalobis xarisxze. es movlenac 
konkurentul urTierTobebSi monawileobas 
gulisxmobs.

imisaTvis, rom jandacvis obieqti warmate-
buli iyos samedicino momsaxurebis bazarze, 
man unda aamaRlos Tavisi imiji, Seqmnas saku-
Tari reputacia, rogorc xarisxiani samedi-
cino momsaxurebisa da xarisxiani mkurnalobis 
obieqtisa, saimedo saqmiani partniorisa da ga-
rantisa.

samedicino momsaxurebis bazarze konkuren
tul pirobebSi warmatebis miRwevisaTvis jan-
dacvis obieqtis ekonomikur-organizaciulma 
sistemam sruliad unda gamoiyenos marketingis 
principebi, romelTa meSveobiT is moaxerxebs 
warmatebiT moizidos damatebiTi momxmareblebi 
da gazardos jandacvis saxelmwifo programidan 
miRebuli moculoba, aseve investorTa ricxvi.

jandacvis obieqtis finansuri da ekonomi-
kuri mdgomareobis da kvalificiuri persona-

lis (samedicino, menejeruli, damxmare) gaTval-
iswinebiT SeiZleba efeqtianad gamoiyenos mar-
ketingis Semdegi mimarTulebebi:

-	 samedicino, profilaqtikuri, 
ambulatoriuli, sanitaruli momsaxurebisa da 
mkurnalobis saxeebis marketingi;

-	 pirveladi jandacvis obieqtebis market-
ingi;

-	 hospitlebis marketingi;
-	 kerZo praqtikis eqimebis marketingi;
-	 samkurnalo wamlebis marketingi;
-	 samedicino teqnikisa da teqnologiebis 

(maT Soris inovaciuri) marketingi;
-	 mecnieruli ideebis, samecniero Srome-

bis marketingi;
-	 saeqimo gamocdilebis marketingi;
-	 samedicino momsaxurebis momxmarebelTa 

moTxovnilebebisa da moTxovnebis marketingi;
saqarTveloSi jandacvis sferoSi gatare

bulma da dRes mimdinare reformebma erTis 
mxriv saxelmwifom jandacvis obieqtebis pri-
vatizacia moaxdina da amiT mTeli pasuxismge-
bloba gadasca am obieqtebs, romlebsac ise 
unda moewyoT infrastruqtura, rom saWiro 
daxmareba gaewiaT momxmareblebisaTvis, meores 
mxriv saxelmwifom janmrTelobisa da social-
ur dacvaze TandaTanobiT gazarda dafinanseba 
da dRes, 2010 w misi moculoba 3 mlrd larze 
metia, amasTan erTad ukve 2013 w ivlisidan sax-
elmwifo sayovelTao dazRveviT sargeblobs 
3 mln-ze meti adamiani, xolo 500 000 adamiani 
kerZo dazRveviT sargeblobs. 2013-2015 ww sax-
elmwifom ukan daibruna ramdenime saavadmyofo 
da dauqvemdebara jandacvis saministros. miuxe-
davad saxelmwifo dafinansebis zrdisa, mosax-
leoba mainc ZiriTad investorad iTvleba, ma-
gram SegviZlia vTqvaT, rom saxelmwifos mosax-
leoba Tavisi bedis anabara ar miutovebia.

samedicino momsaxurebis bazari cvaleba-
dia da jandacvis reformam didi propagan-
duli roli iTamaSa. es gamoixateba imiT, rom 
mosaxleoba metad gaxda informirebuli re-
formebze, jandacvis ganviTarebaze, jandacvis 
obieqtebis imijze, reputaciaze, mkurnalobis 
fasebze, samkurnalo wamlebis bazris saqmi-
anobaze. aman gamoiwvia cvlilebebi samedicino 
momsaxurebaze, samedicino saqonelsa da sam-
kurnalo wamlebis moTxovnis struqturaze. 
TandaTan izrdeba moTxovna sainformacio 
resursebze, samkurnalo preparatebze TviTm-
kurnalobis, profilaqtikuri procedurisa da 
samedicino momsaxurebis mizniT. mosaxleobis 
informaciulobam gamoiwvia erTi mniSvnelovani 
dadebiTi faqtori, gaizarda maTi moTxovnebi 
mkurnalobis xarisxsa da samedicino momsaxure-
bis usafrTxoebasa da saimedoobaze.

am movlenebma gaaZliera konkurencia samedi-
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cino momsaxurebis bazarze momsaxurebis mom-
wodeblebs Soris da rac mTavaria jandacvis 
obieqtebma Secvales funqcionirebis saxeebi 
da moaxerxes gaexadaT iseTi, romelic Seesa-
bameba mosaxleobis moTxovnebs. anu es moiTxovs 
jandacvis obieqtis miwodebuli yvela samedi-
cino momsaxurebis konkurentunarianobas. 
iqmneba iseTi situacia, rodesac jandacvis 
obieqti iZulebulia daeqvemdebaros momx-
mareblis moTxovnebs da gaiTvaliswinos bazris 
moTxovnebi da optimaluri gaxados samedicino 
momsaxurebis moxmarebis struqtura da mocu-
loba, rac Tavis mxriv yvelas interesebSi Sedis, 
kmayofildeba jandacvis obieqti, konkretulad 
momxmarebeli, saerTod sazogadoeba.

aRwerili movlenebis gaTvaliswinebiT jan-
dacvis obieqtebi dainteresebulni arian da es 
ukve aucileblobas warmoadgens gaaumjobesos 
Tavisi urTierTobebi momxmareblebTan, bazris 
monawileebTan, saxelmwifosTan da gamoiyenos 
Tavis saqmianobaSi marketinguli kvlevebi, mar-
ketingis principebi da koncefciebi. amisaT-
vis jandacvis obieqtma unda srulyos marTvis 
ekonomikur-organizaciuli sistema da Camoay-
alibos Tavisi urTierTobebi saxelmwifosTan 
(warmomadgenel struqturasTan), momxmare-
blebTan, konkurentebTan, sakuTari ekonomikis 
ganviTarebasTan, informaciis gavrcelebis sis-
temasTan. 

marTvis ekonomikur-organizaciul sistemaSi 
unda gamoikveTos sfero, sadac imoqmedebs jan-
dacvis obieqtis marketingi, aseve ganisazRvros 
sakiTxebi da amocanebi, romelTa gakontroleba 
SesaZlebeli gaxdeba obieqtis umaRlesi mmarT-
velobis mier. am SemTxvevaSi jandacvis obieqti 
ufro efeqtianad moagvarebs Tavis urTier-
Tobebs saxelmwifosTan, moqnilad warmarTavs 
saqmianobas konkurentul pirobebSi da war-
matebas miaRwevs momxmareblebis moTxovnebis 
xarisxianad da saimedod dakmayofilebas.

jandacvis sistema marketingis principeb-
is gamoyenebas SeZlebs rogorc saxelmwifos 
mmarTvelobis, aseve regionaluri mmarTvelo-
bis doneze, riTac ufro efeqtians gaxdis 
ekonomikur-organizaciuli sistemis marTvas.
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