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marketinguli kvleva - biznesis warmatebis

aucilebeli piroba

ramaz oTinaSvili, profesori
kaxaber maxvilaZe, doqtoranti

reziume

statiaSi „marketinguli kvleva - biznesis 
warmatebis aucilebeli piroba” aRnSnulia, rom 
marketinguli kvlevis Sedegebis gaanalizebiT 
SesaZlebelia konkurentuli biznes strategiis 
SemuSaveba, romelSic aRiwereba Semdgomi 
moqmedebis ZiriTadi aspeqtebi da ganxiluli 
iqneba yvela is problema, romelsac SeiZleba 
Sexvdes biznes-obieqti momaval saqmianobaSi. 
aseve gawerili unda iqnas am problemebis 
gadawyvetis SesaZlo meTodebi.

 dRevandel, novatorul da axal teqno
logiebze damyarebul ekonomikur garemoSi 
momxmarebeli Tavad karnaxobs bizness moqme-
debis gegmas. firmebi iRwvian klientis maqsi-
malurad dakmayofilebis meTodebis daxvewaze. 
am dros Zalzed mniSvnelovania sazogadoebrivi 
azris mudmivi kvleva. srulyofili informaci-
is codnis gareSe SeuZlebelia nebismieri insti-
tutis gamarTuli funqcionireba, mniSnelovani 
gadawyvetilebebis miReba da adekvaturad mo-
qmedeba. Sedegad, bazris marketingul kvlevas 
umniSvnelovanesi roli ukavia firmis ganvi-
TarebaSi. Tumca aucilebelia problemis swori 
gansazRvra da kvlevis Sesabamisi mimarTulebe-
biT Catareba. 

sakvanZo sityvebi: marketingi, biznesi, 
konkurencia, biznes-obieqti, firma, teqnologia.

Summary

Ramaz Otinashvili – Professor
Kakhaber Makhviladze - seeker of doctor’s degree 

In the article “Marketing research – necessary provision 
for success of  business” it is noted that by way of analyse 
of marketing research results it’s possible working out of 
concrete business strategy, in which general aspects of 
further acting will be described, as well as all problems, 
which may arise in business-object activity. Its is necessary 
to determine probably methods of these problems solution.

In today’s economical environment, based on 
innovator and new technologies, customer determines the 
business plan himself. Firms try to develop maximally 
satisfaction methods of customers. In such case is very 
important permanent research off society meaning. 
Properly functioning of any institution, making important 
decisions and adequate action is impossible without 

complete information. So, marketing research occupies 
most important role in development of firm,  although right 
determination of problem and carrying out of research in 
correct direction is very necessary. 

Keywords: Marketing, business, competition, business-
object, firm, technology.

 * * * * *

marketingi biznesis ganviTarebis erT-er-
Ti ZiriTadi funqciaa. mas xSirad biznesis 
filosofiasac uwodeben. igi mravalganzomile-
biani cnebaa da warmoadgens saqmiani aqtivobebis 
urTierTdakavSirebul aspeqtTa erTobliobas, 
romelic orientirebulia mogebis miRebaze. 
cnobili amerikeli mecnieris filip kotleris 
mixedviT: „marketingi aris adamianis saqmianoba, 
romelic mimarTulia gacvlis gziT momxmare-
belTa saWiroebebisa da moTxovnilebebis dak-
mayofilebisken.”

 marketinguli xedva ar iwyeba romelime 
konkretul etapze da ar sruldeba raime 
procesis dasrulebisTanave. is aris biznesis 
mudmivi Tanmdevi da ayalibebs firmis 
saqmianobis mTlian meTodologias: saqonlis 
formireba da daxvewa, momxmareblis qcevis 
Sewavla da zemoqmedeba, gasaRebis arxebis swori 
marTva, safaso politika, reklama, PR da a.S. 
marketingi nebismieri organizaciis warmatebis 
aucilebeli atributia, ara aqvs mniSvneloba 
es iqneba saxelmwifo Tu kerZo seqtori, didi 
Tu patara firma, erovnuli Tu saerTaSoriso. 
is erTnairad Wirdeba saqonlis mwarmoebels, 
momsaxurebis gamyidvels, hipermarkets, 
minimarkets, skolas, saavadmyofos da Tundac 
saxelmwifo struqturul erTeulebs. 
marketingis gamoyenebiT dainteresebulni arian 
ara mxolod organizaciebi, aramed konkretuli 
sferos specialistebi, advokatebi, eqimebi, 
buRaltrebi da a.S. Tavis saqmianobis warmatebiT 
samarTavad swored marketingis elementebs 
iyeneben. 

marketinguli kvlevis sawyis etapze unda 
ganisazRvros problema, Tu ratom gaxda saWiro 
kvlevis Catareba. es sakmaod Sromatevadi 
da rTuli samuSaoa. firmis top menejerebis 
erToblivi ZalisxmeviT Sesadgenia im sakiTxTa 
nusxa razec unda iqnas pasuxi gacemuli. 
gasaTvaliswinebelia kvlevisaTvis rogori 
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monacemebia saWiro pirveladi romelic 
konkretulad kvlevis problemis irgvliv aris 
Tu meoradi rac winawar sxva informaciebis 
mosazidad xdeba. 

magaliTad: Tu romelime ludis mwarmoebel 
kompanias surs gaigos ratom svams momxmarebelTa 
didi nawili misi konkurentis romelime 
brendirebul luds ufro mets, maSin man 
unda Caataros kvleva pirveladi informaciis 
misaRebad, rac dakavSirebuli iqneba uSualod 
xarisxTan, sasmelis Semadgenel komponentebTan, 
SefuTvasTan, fasTan da a.S. aRniSnuli warmoaCens 
misaa da konkurentis sasmelebs Soris arsebul 
upirates da naklovan mxareebs. xolo Tu amave 
kompanias surs sxva romelime bazris aTviseba an 
axali produqtiT Sesvla, maSin atarebs kvlevas, 
sadac miRebuli informacia emsaxureba Semdgom 
damuSavebas da formirebas anu es gaxlavT 
meoradi informaciuli kvleva. aseve Tavidanve 
gansasazRvria Tvisobrivi kvleva tardeba Tu 
raodenobrivi.  

•	 Tvisobrivi kvlevis dros xorcieldeba 
pirispir interviuebi respodentebTan raTa 
ukeT gaigon nawarmis irgvliv arsebuli yvela 
mosazreba. interviu SeiZleba iyos fokusirebul 
jgufTan da aseve CaRrmavebuli konkretul 
respodentTan. fokusirebuli jgufi SeiZleba 
SeirCes raime konkretuli niSniT da iyos 
gansazRvruli raodenobis. CaRrmavebuli 
interviu ki SeiZleba 1 respodentTan 
gagrZeldes ramdenime saaTsac. 

•	 raodenobrivi kvleva SesaZloa iyos Sem-
degi saxis : 

1.	  sxvadasxva saSualebebiT mosaxleobaze 
dakvirveba da saWiro komponentebis amokreba;

2.	 kvleva specialuri kiTxvarebiT, tel-
efoniT, eleqtronuli fostiT da internetSi 
Seqmnili sxvadasxva blogebiT, socialuri qse-
lis meSveobiT da sxv.

 Semdeg epaze unda Sedges konkretuli 
samoqmedo gegma. gegmis realizeba SeiZleba 
sxvadasxva saSualebebiT ganxorcieldes. es 
damokidebulia firmis biujetze, sakvlevi 
infromaciis mniSvnelobaze da a. S. raTa 
gadawydes firma TviTon Caatarebs kvlevas Tu 
daiqiravebs am mimarTulebiT specializebul 
organizacias. 

mosaxleobis gamokiTxva specialurad Sedge-
nili „kiTxvaris” saSualebiT warmoadgens erT-
erT aqtiur formas marketinguli kvlevis pro-
cesSi. nebismieri firmisTvis, romelic ama Tu 
im sferoSi funqcionirebs periodulad auci-
lebelia momxmarebelTa prioritetebis dadge-
na, raTa Tavisi biznes saqmianoba SesabamisobaSi 
moiyvanos am prioritetebTan. 

2004 wels Cvens mier Catarebuli iqna puris 
bazris aRwerilobiTi marketinguli gamokvleva 

Tbilisis 4 raionSi (gldani naZaladevi, vake–
saburTalo, didube–CuRureTi da isani–sam-
gori) mosaxleoba gamokiTxuli iqna specialu-
rad Sedgenili kiTxvaris saSualebiT. kvleva 
emsaxureboda Semdegi sakiTxebis dadgenas: 
rogoria ganawilebis sxvadasxva arxebis roli 
mosaxleobis puriT momaragebaSi; ramdenad kmay-
ofilia mosaxleoba bazarze arsebuli puris 
xarisxiT; miaCnia Tu ara momxmarebels saWi-
rod arsebuli asortimentis gafarToeba axali, 
maRalxarisxiani nawarmis xarjze; ra momentebs 
aqcevs yuradRebas momxmarebeli puris SeZenis 
procesSi da sxva. aRniSnuli kvlevis Sedegebi 
warmodgenili gaxldaT studentTa da axalgaz-
rda mecnierTa III respublikur samecniero kon-
ferenciaze.

gamokiTxuli iqna 710 respodenti, yvela 
asakis da sxvadasxva socialuri wris warmo-
madgeneli. magaliTisTvis kvlevis Sedegebi 2 
konkretul kiTxvaze ase gamoiyureba : 

1.	 ramdenad misaRebia wona gadaxdil 
fasTan SedarebiT ? 

 (wardgenili iyo savaraudo pasuxebic) 
•	 normaluria. radgan wona, fasi da Se-

madgenloba miTiTebulia produqtze
•	 fasTan SedarebiT wona naklebia 
•	 Warbi safuaris gamo moculoba aqvs 

Tumca wona naklebia ; 
•	 Tqven daamateT komentari ---
•	 ar maqvs aranairi pretenzia 
  

sqema # 1 wonisa da fasis Sesabamisoba

kiTxvaze ramdenad misaRebia wona fasTan Se-
darebiT daaxloebiT 9% ma dadebiTad Seafasa. 
xolo gamokiTxulTa 49% Tvlis rom fasTan Se-
darebiT wona meti unda iyos. 183 respodents 
anu daaxloebiT 21 % –s miaCnia puris mocu-
loba safuariT gazrdili, xolo realurad 
mas wona da Semadgenloba uaresi aqvs. 57 kacma 
dasmuli savaraudo pasuxebidan komentaris ga-
keTeba arCia, sadac TiTqmis ZiriTadi nawilis 
mier SeniSvna mdgomareobda SemdegSi: bazarze 
warmodgenili puris Semadgenloba gajerebu-
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lia safuariT, malfuWebadia da puri funTuSas 
ufro hgavs vider purs. 

2. rogoria bazarze arsebuli puris SefuTva 
da moZraobis dros daculi sisufTavis 
(higienuri) normebi ? 

•	  savsebiT misaRebia da higienac daculia 
•	  ar aris misaRebi da higienis normebi ar 

aris daculi puris moZraobis dros 
•	  Tqven gaakeTeT Sesabamisi komentari 
•	  ar vaqcev yuradRebas puris SefuTvas 

da mis sisufTaves . 
 

sqema # 2 puris SefuTvis da higieni normebis xarisxi

rogorc sqemidan Cans gamokiTxulTagan mx-
olod 51 respodenti Tvlis rom SefuTva da 
sisufTavis normebi daculia. 82 % -s miaCnia, 
rom ar aris misaRebi SefuTva da arc higienis 
normebia daculi, rac niSnavs rom, es sakiTxi 
mwvaved dgas mosaxleobis winaSe. 74 adamianma 
gaakeTa sxvadasxva komentari sadac ZiriTadi 
miniSneba gaxldaT is, rom ar aris puris re-
alizaciisas daculi (kerZod savaWro dar-
bazebSi dasawyobeba da aseve gamyidvelebis 
mxridan purTan Sexebis) sisufTave higienis 
standartebi, aseve Tvlian rom ufro daculad 
SeiZleba puris darigeba savaWro obieqtebSic. 
gansakuTrebuli mosazrebebi gamoiTqva patar 
– patara sacxobebTan dakavSirebiT (romelic 
mTliani qalaqis maStabiT sakmaod bevria da maT 
mier warmoebuli puri bazris saerTo moculo-
bis sakmaod didi nawils amaragebs) da xazs usva-
men masSi arsebul arajansaR garemos, aRniSnaven 
rom sacxobebSi darRveulia sisufTavis norme-
bi, aseve temperaturuli da mikrobiologiuri 
procesebi. gamokiTxulTa 1 % ic ar aris gul-
grili zemoT CamoTvlili problemisadmi, rac 
kidev erTxel mianiSnebs am sakiTxis Seswavlis 
aucileblobaze . 

onlain gamokiTxva . 
dRevandel pirobebSi, im dros rodesac 

msoflios ZiriTadi nawili aris internetTan 

dakavSirebuli, arsebobs araerTi sayovelTao 
moxmarebis socialuri qseli da kompiuteriza-
cia TiTqmis dasrulebulia (gamonaklisi ganvi-
Tarebadi qveynebis garkveuli nawili, maRalm-
Tiani regionebi da miuvali adgilebi) gaizarda 
marketologebis mier onlain marketinguli kv-
levebis gamoyenebis intensivoba. marketingul 
kvlevebze daxarjuli Tanxebis didi nawili 
ukve onlain kvlevebze modis. internet kvlev-
ebis efeqturobas da misi gamoyenebis survils 
uamravi faqtori ganapirobebs : 

•	 sxva saxis gamokiTxvasa da fokus-
jgufebTan SedarebiT, onlain kvleva realur 
upiratesobebs sTavazobs mkvlevarebs, 
magaliTad: siswrafe da dabali fasebi. onlain 
fokus-jgufebi winaswar dagegmvas saWiroebs, 
magram mas praqtikulad momentaluri Sedegebi 
moaqvs;

•	 onlain gamokiTxva mcire droSi 
sruldeba (ramdenime dRe an kvira), rodesac sxva 
formiT kvlevebs SesaZloa Tveebi daWirdes;  

•	  internet kvlevebi SedarebiT dabal da-
naxarjebTan aris dakavSirebuli;

•	 informaciis Segroveba da fokus 
jgufebTan kontaqti qveynis Tu msoflios sru-
li maStabiT aris SesaZlebeli;

•	 onlain kvleviT SegviZlia mivwvdeT iseT 
respodentebs, romelTac sxva SemTxvevaSi ver 
movixelTebT da romlebTanac dakavSireba sakmaod 
gaZneldeba (mdidrebi, popularuli adamianebi, 
sportsmenebi, eqimebi, Tanamdebobis pirebi da sxva 
). 

onlain kvlevebis mniSvnelobaze miuTiTebs 
isic, rom iqmneba calkeuli organizaciebi rom-
lebic specializirebuli arian uSualod inter-
net kvlevebze. aseTia magaliTad kompania Greenfield 
Online www.greenfield.com 

sabolood SegviZlia vTqvaT, rom bazris kvle-
vas, sxvadasxva mimarTulebiT umniSvnelovanesi, 
roli ukavia firmis ganviTarebaSi, Tumca auci-
lebelia kvlevis procesSi problemis swori gan-
sazRvra da kvlevis Sesabamisi mimarTulebebiT 
Catareba. 

arasworad gansazRvruli problemis safuZ-
velze Catarebuli marketinguli kvlevis gamo 
uamravi firma aRmoCenila arasasurvel viTare-
baSi. magaliTad: kompania „Meister Brau”-m Sei-
muSava dieturi ludis axali marka „Lite” rom-
lis gemo, degustaciis Sedegebidan gamomdinare, 
momxmareblebs moewonaT. magram bazarze misi ga-
tana warumatebeli aRmoCnda. kompaniam Semdgom 
mcdelobas Tavi aarida da marka kompania „Miller”-
s miyida. am ukanasknelma scada problemis gam-
ovlena. Caatara ufro farTo marketinguli kv-
leva, romlis drosac aRmoCnda, rom ludis moy-
varulebi cdiloben moirgon „WeSmariti mamakacis” 
imiji, xolo TviTon idea dieturi ludis Sesaxeb 
garkveul sisustes asaxavda. amitom, kompaniam 
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aqcenti gaakeTa markis imijis Secvlaze. amisaT-
vis man sareklamod cnobili sportsmenebi moiwvia. 
aseTi marketinguli RonisZiebis Sedegad gayidvebi 
mniSvnelovnad gaizarda1. 

 yvelanairi Sroma, dro da fuladi resursi us-
argeblod iqneba gamoyenebuli Tu problema aras-
worad da SecdomiTaa aRqmuli. es momenti sakmaod 
sayuradReboa bazris kvlevis da momxmarebelTa 
qcevis gansazRvris dros. amis naTeli magaliTia 
samedicino produqciis mwarmoebeli kompaniis 
“Dow corning” -is mier Catarebuli kvleva, romel-
ic emsaxureboda reputaciis aRsadgenad saWiro 
argumentebis moZiebas da mis mier warmoebuli 
saqonlis uvneblobis Sesaxeb swori informaciis 
gavrcelebas. Tumca man es ver SeZlo miuxedavad 
imisa, rom milionobiT Tanxa daxarja. man awarmoa 
kvlevebi araswori mimarTulebiT, es yvelaferi ki 
Semdegnairad daiwyo: 

amerikuli kompania Dow corning -Si (miCiganis 
StatSi) krizisi daiwyo gasuli saukunis oTx-
mocdaaTian wlebSi, rodesac CBS-is wamyvanma 
„koni Cangma” Tavis telegadacemaSi warmoadgina 
interviuTa seria, sadac SeSinebuli qalbatone-
bi saubrobdnen Dow corning-is mier warmoebuli 
sarZeve jirkvlis implantantebis moxmarebiT 
gamowveuli autoimunuri daavadebebis, maT Soris, 
wiTeli, revmatoiduli arTriti da sxvadasxva 
nevrologiuri daavadebebis Sesaxeb.  am qmedebis 
pasuxad Dow corning-ma Seqmna garkveuli video 
sareklamo masala, sadac imave implantantebis 
Sesaxeb pozitiuri mxare iqna gaSuqebuli, Tumca 
mas uari uTxres rgolis translaciaze. aRniSnuli 
firmis mier warmoebul silikonis produqciaze 
dRiTidRe uaresdeboda sazogadoebrivi ganwyoba. 
gadacemis ganmeorebiT Cvenebis Semdeg krizisi 
gaRrmavda. kongresSi moewyo sajaro ganxilvebi, 
Seiqmna dazaralebuli qalbatonebisgan Semdgari 
sazogadoebrivi jgufi. Tema masmediaSic aqtiurad 
ganixileboda. sasamarTlom Dow corning-s daakisra 
7 milioni dolaris gadaxda dazaralebuli qal-
batonebis sasargeblod, xolo 1992 wels, kvebisa 
da medikamentebis kontrolis saagentom, (FDA) 
akrZala sarZeve jirkvlis implantantebis war-
moeba. maTi gamoyeneba daSvebul iqna mxolod mk-
erdis simsivnis mkurnalobis dros. Dow corning-i 
sarCelebs ver audioda. mTeli am istoriis gan-
mavlobaSi kompaniam 30 milionze meti dolari 
daxarja damoukidebel, masStabur da xangrZliv 
kvlevebze. igi avrcelebda garkveul masalas Ta-
visi nawarmis Sesaxeb, oRond weliwadSi erTxel, 
Tanac Zalian araefeqturad. preskonferenciebi 
da sajaro gamosvlebi ki mis arsenalSi mxolod 
ori wlis Semdeg gamoCnda. rogorc SemdgomSi 
gairkva, koni Cangis sabediswero gadacemaSi ar 
aCvenes im momxmarebelTa da eqimTa intervi-
uebi, romlebic pozitiurad iyvnen ganwyobili 
implantantebis mimarT. swori moqmedebis SemTx-

1  თოდუა ნ., უროტაძე ე., მარკეტინგული კვლევის პრინციპები, 
თბილისი 2013. გვ77-78

vevaSi Dow corning-s SeeZlo, aeZulebina tele-
kompania, gaeSva eTerSi aRniSnuli interviuebi. 
amiT kompaniis iuristebs SesaZlebloba miec-
emodaT, daedanaSaulebinaT CBS-i faqtebis 
Segnebul damaxinjebaSi. mravalmilioniani dan-
axarjebis miuxedavad, kompaniam ver SeZlo sa-
zogadoebriobis darwmuneba Tavis simarTleSi, 
Tumca medikosTa umravlesoba korporaciis 
mxares iyo da misi produqciis usafrTxoebaSi 
eWvi ar epareboda. magram eqimTa mosazrebebi 
uyuradRebod darCa. silikonisa da siliciumis 
produqtebis mwarmoebeli kompania gakotrebas 
ebrZoda 2004 wlamde sanam aSS-s samedicino in-
stitutis mier ar dadasturda rom silikonis 
mkerdis implantantebs ar SeuZlia gamoiwvios 
ZuZus kibo an romelime identificirebadi sis-
temuri daavadeba2. 

   daskvna
maSasadame, bazris marketingul kvlevas 

mniSvnelovani roli ukavia ama Tu im firmis 
ganviTarebaSi. am dros aucilebelia problemis 
swori gansazRvra da kvlevis Sesabamisi 
mimarTulebebiT Catareba. 
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