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 Semoqmedi adamiani-TviTmzardi Rirebuleba
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reziume

Semoqmedi (kreatiuli) adamianis rogorc 
TviTmzardi Rirebulebis (kapitalis) gasadide-
blad saWiroa misi  SemoqmedebiTi potencialis 
SeuzRudavi resursebis (am potencialidan ada-
miani  albaT mTeli cxovrebis manZilze mxolod 
mis 10-15 procents Tu iyenebs) maqsimaluri 
gamoyeneba;

yoveli organizacia swrafcvalebad 
konkurentul samyaroSi, mudmivad unda eZebdes 
sakuTari saqmianobis srulyofis gzebs. aseT 
pirobebSi gansakuTrebuli yuradReba unda 
mieqces personals, adamians, Tavisi unar-Cveve-
biT, codniT, kvalifikaciiT, ideebiT.

mkacri konkurenciis pirobebSi  aucile-
belia nebismier organizaciaSi Seiqmnas Sesa-
bamisi  garemo, inovaciuri atmosfero uwyveti 
ganaTlebis sistemis, rogorc mecnierul-teqni-
kuri codnis kvlavwarmoebis umTavresi pirobis, 
dasanergad, romelmac unda uzrunvelyos cod-
nis gamudmebiT ganaxleba, qveyanaSi ganaTlebis 
saerTo donis amaRleba.

sakvanZo sityvebi: kreatiuli ekonomika. Semo-
qmedi adamiani. konkurentunariani  mecnierul-
teqnikuri codna. pirdapiri da arapirdapiri 
investicia adamianur kapitalSi. konkurentu-
nariani pirovneba. mecnierul-teqnikuri codnis 
kvlavwarmoeba da   misi ganaxlebis formebi.  
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Summary

1.	 To increase the value (capital) of the creative per-
son  it is necessary to enlarge the use of  the unlimited re-
sources (The Person may probably use only 10-15 % from 
his/her potential throughout the live) of the creative person.

2.	 Every Organization should constantly seek the 
ways to improve their activities in the rapidly changing 
competitive world. Under these conditions, the special at-
tention should be paid to the staff, the people with their 
skills, knowledge, qualifications, ideas.

3.	 During the tough competition it is essential  for 
any organization to create an appropriate environment, in-

novative atmosphere of continuous education system, as 
for the implementation of the main precondition for the re-
production of scientific-technical knowledge , that  should 
ensure a constant update of knowledge, raise the general 
level of education in the country.

Keywords: Creative Economy. Creative Person. Com-
petitive Scientific-technical Knowledge. The Direct and 
Indirect Investments in Human Capital. The Competitive 
Person. Reproduction of  the Scientific -technological 
Knowledge and its Updated Forms. 

ZiriTadi teqsti

Tanamedrove samecniero-teqnikuri pro-
gresis pirobebSi, swrafcvalebad konkurentul 
samyaroSi mimdinareobs brZola gadarCenisaT-
vis. aseT pirobebSi ekonomikuri saqmianobis 
nebismier sferoSi SeuZlebelia warmatebis miR-
weva adamianis SemoqmedebiTi potencialis Seuz-
Rudavi resursebis amoqmedebis gareSe, romel-
ic xels Seuwyobda adamianis kreatiulobis, 
codnis, gamocdilebis, kvalifikaciis donis 
amaRlebas.magram imisaTvis rom sasurvel Sede-
gebs mivaRwioT, rogorc profesori guram jo-
lia savsebiT samarTlianad aRniSnavs,saWiroa, 
jer Cven SevicvaloT, mudam  viswrafvodeT ax-
lisken, viazrovnoT da vimoqmedoT Semoqmedebi-
Tad, anu kreatiulad. Tanamedrove progresuli 
adamiani ar unda iyos mxolod sxvisi Seqmnilis 
momxmarebeli. imavdroulad, unda vcdilobdeT, 
viyoT kreatiulebic, radgan vinc ar qmnis raime 
axals, is mxolod sxvis mier Seqmnils imeorebs 
da/an moixmars [1.gv.9.]. sxvagvarad rom vTqvaT, 
mxolod Semoqmed, aratradiciul, axleburi az-
robnebis, ufro sworad kreatiuli codnis ma-
tarebel muSaks SeuZlia uSUalod Seqmnas axali, 
sxvisgan gansxvavebuli produqti  [3.gv.18.]. 

SemTxveviTi ar aris rom bolo dros SeiniS-
neba progresi, axleburi, aratradiciuli, 
inovaciuri midgoma kompaniebSi personali-
sadmi damokidebulebis sakiTxSi: daqiravebuli 
muSaxelidan igi iqca axal faseul kategoriad 
- „adamianiseul  kapitalad“. saerTod, kapital-
is Tavisebureba ki isaa, rom igi TviTmzardi 
Rirebulebisaa. am Tvisebis gareSe kapitalis 
arsi warmoudgenelia.  igive SeiZleba iTqvas 
adamianis (adamianiseuli kapitalis), rogorc 
inteleqtualuri kapitalis erT-erTi formis 
Sesaxeb. swored adamiani uzrunvelhyofs saer-
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To kapitalis namats da  gaaCnia sruliad uni-
kaluri Tvisebebi, romlebsac xSirad kompaniis 
xelmZRvanelebi iviwyebdnen da axlac iviwyeben 
(amas mowmobs Semdegi faqti: imisaTvis, rom or-
ganizaciam Tanamedrove swrafadcvalebad sam-
yaroSi konkurentunariani gaxdes, man Tavisi 
saqmianobis praqtikaSi mravali tradiciuli 
midgoma arsebiTad unda Secvalos. igi arse-
buli mdgomareobidan, roca cdilobs cnobi-
li da aRiarebuli individebis mizidvas, axal 
mdgomareobaSi unda gadavides, anu mniSvnelo-
van inteleqtualur potencials TviTon daeu-
flos da, drois moTxovnebis kvalobaze, misi 
sistematuri srulyofa SeZlos. aRniSnul as-
peqtze yuradReba imitom maxvildeba, rom ada-
mianiseul kapitals kompania srulyofilad 
ver flobs. garkveuli xarisxiT, am metad mniS-
vnelovani kapitalis mflobelebi TviT is ada-
mianebia, romelTa mimarT dainteresebis Zlieri 
meqanizmebis gamoyenebiT, konkurent-kompanieb-
Si maRalkvalificiuri specialistebis gadabi-
rebis praqtika Tanamedrove msoflioSi realu-
rad arsebobs (g. jolia, codnis ekonomika, Tb., 
2015, gv.116)., e.i. ver afaseben misi potencialis 
gamoyenebis SesaZleblobas. esaa kreatiuloba. 
Tu adamiani agnebs sakuTar saqmes, „Tavis adg-
ilzea“, igi warmoadgens TviTmzard Rirebule-
bas da aranairi inflacia da krizisi ar moqme-
debs am Rirebulebaze. piriqiT, krizisul sit-
uaciaSi kreatiuli, „SemoqmedebiTi adamianis“ 
potenciali izrdeba. sulerTia, menejeria igi, 
Tu rigiTi specialisti,  mTavaria, rom akeT-
ebs Tavis saqmes. adamianis buneba isea mowyo-
bili, rom mas aqvs survili TviTrealizaciisa, 
pirovnuli srulyofisa (2.gv.129). amitom, Semoq-
medi adamianis Rirebulebas (kapitalis sxva sax-
eobebisagan gansxvavebiT), axasiaTebs usazRvrod 
zrda, imaze metad, vidre es masSi Cadebul kapi-
tals SeuZlia. kompaniebi, romlebic cdiloben, 
gadaurCnen sastik konkurencias, mudmivad unda 
iswrafvodnen srulyofisaken. aseT pirobebSi 
gansakuTrebuli yuradReba unda eqceodes kom-
paniis gankargulebaSi arsebul iseTi umTavresi 
simdidrisa da   resursis racionalur gamoy-
enebas, rogoric  koleqtivia Tavisi unarebiTa 
da SesaZleblobebiT, kvalifikaciiT, ideebiT. 
aqidan gamomdinare, aucilebelia misi swori 
marTva, koleqtivisaTvis msoflio  saerTaSor-
iso standartebis Sesabamisi Sromis pirobebis, 
inovaciuri atmosferos (iseTi garemo, romel-
Sic adamiani Tavs Tavisuflad grZnobs, srulad 
motivirebulia, SemoqmedebiTi saqmianobisadmi 
mzadyofnaSia da xelmZRvanelobis mxridan aqvs 
sruli mxardaWera inovaciur saqmianobaSi) Se-
qmna da am mimarTulebiT Sesabamisi investicieb-
is mozidva. swored esaa sadReisod  kompaniis 
konkurentunarianobisa da sicocxlisunariano-

bis grZelvadiani faqtori. koleqtivis TiToeu-
li personali aris umTavresi faqtori, romel-
ic qmnis sistemas „kompania“. swored personals 
unda umadlodes nebismieri organizacia Tavis 
arsebobas. swored personalia konkurentul 
brZolaSi mTavari, gadamwyveti faqtori, sxva 
Semadgenlebi sxva araferia, Tu ara adamianTa 
codnisa da gamocdilebis inteleqtualuri da 
materialuri formiT gansaxiereba. Tanamderove 
mowinave organizaciebis praqtika gviCvenebs, 
rom gadarCenisa da sistemis warmatebiT fun-
qcionirebisaTvis saWiroa swored sistemis 
Semqmnel faqtorebze yuradRebis gamaxvileba. 
Tu bazari xelidan gvecleba, biujeti irRve-
va, organizacia amovarda maRalreitinguli da 
prestiJuli dawesebulebebis siidan, SeiZleba 
Semcirdes danaxarjebi, reorganizdes sistema 
da Semcirdes personali, CaviZiroT reklamaSi 
da, saerTod, jvari davasvaT  menejeris saku-
Tar karieras. an sxvagvarad moviqceT: gavixse-
noT, rom yvela am problemis ukan adamianebi 
dganan -kompaniis TanamSromlebi, swored maT 
unda „umadlodes“ kompania Tavis sirTuleebs, 
magram Tavis xsnasa da gadarCenasac maTSive 
ipovis! bevrma korporaciam am SegnebiT daaR-
wia Tavi kriziss da gadarCa, aRorZinda im gun-
disa da adamianebis wyalobiT, romelTac kri-
tikul wuTebSi saswaulebis moxdena SeuZliaT 
(2.gv.,128-129). ai, ras wers Tavis wignSi „menej-
eris kariera“ korporacia „kraisleris“ xelmZ-
Rvaneli li iakoka: „adre arasodes mcodnia, ro-
gor moiqcevian adamianebi urTules Jams. axla 
ki vici, rom maTi umravlesoba saSvelad gamoe-
Sureba. ...aseve viswavle, rom krizisul situa-
ciaSi adamianebs ZaluZT SeinarCunon Rirseba da 
imoqmedon absoluturad mSvidad. ...me aRmova-
Cine, rom adamianebi gaiReben udides msxverpls, 
roca irgvliv yvela iziarebs maTs xvedrs. roca 
umZimesi gansacdelebi yvelas Tanabrad, erTna-
irad exeba, SeZleb, mTebi gadaabruno“.

kreatiuli ekonomikis pirobebSi, roca uwy-
veti ganaTlebis sistemis danegva mecnierul-
teqnikuri codnis ganaxleba-kvlavwarmoebis 
umTavresi piroba xdeba, adamianis Semoqme-
debiTi potencialis SeuzRudavi resursebis 
amoqmedebis, kreatiulobis gareSe warmoudg-
enelia swrafi ekonomikuri zrdis miRweva. aseT 
pirobebSi mecnierul-teqnikuri codnac TviT-
ganaxlebad sistemas warmoadgens, romelSic pa-
ralelurad mimdinareobs axali codnis Seqmnisa 
da arsebuli zogierTi codnis moraluri moZvel-
ebis procsebi. gansakuTrebiT ufro swrafi tem-
piT, myisierad  mimdinareobs es procesebi gamoy-
enebiT mecnierebebSi, vidre sazogadoebriv, Teo-
riul mecnierebebSi. amitom codnis, gansakuTre-
biT mecnierul-teqnikuri codnis wlidan-wlamde 
ucvleli odenobiT datoveba, ganmeoreba  igive 
iqneboda rac mecnierul-teqnikuri progresis, 
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inovaciebis, siaxleebis danergvis ugulvebelyo-
fa. arada 21-e saukune xom iseTi saukunea, roca 
codna ganixileba,  rogorc ekonomikaSi gadamwy-
veti, misi konkurentunarianobis winaswari piroba 
[4.gv.11.]. amitom sazogadoeba iZulebulia sistema-
turad ganaaxlos anu akvlavwarmoos mecnierul-
teqnikuri codna. 

aratradiciuli azrovnebis, jansaRi konkuren-
ciis moTxovnebidan gamomdinare, Tanamedrove, 
gansakuTrebiT, kreatiuli ekonomikis pirobebSi 
SeZleba adgili hqondes mecnierul-teqnikuri 

codnis ganaxleba-kvlavwarmoebis (special-
obaSi kacobriobis mier dagrovili Teoriul-
praqtikuli miRwevebis, codnis, gamocdilebis 
dauflebis) mesame-gafarToebul formas (pirveli 

da meore formis Sesaxeb ix., Jurnali ”ekono-
mika”, 7-8, 2016w., gv. 46), romlis  dros ama Tu 

im dargis, sferos muSaki Tavis specialobaSi ka-
cobriobis mier dagrovil codna-gamocdilebas 
aramarto srulyofilad flobs, aramed damate-
biTac aqtiurad damoukideblad monawileobs 
mis SemoqmedebiTad (kreatiulad) ganviTarebasa 
da danergvaSi, aqvs garemoSi mimdinare cvli-
lebebis adekvaturi Sinagani ganaxlebis, adap-
tirebis unari, aseve flobs Tanamedrove msof-
lio enas, misaReb pirovnul Tvisebebs, saqmian 
kontaqtebs da dadebiT imijs. aseTi piradi 
konkurentupiratesobebis matarebeli adamiani 
ki ar eZebs samuSaos, aramed Tavad samuSao eZebs 
mas. aseTi Tvisebebis mqone muSaki konkurentu-
nariani iqneba ara mxolod Tavis qveyanaSi, ara-
med msoflios nebismier qveyanaSi[3.gv.18.]. e.i. 
mecnierul-teqnikuri codnis ganaxleba-kvlavwar-
moebis mesame formis dros adgili aqvs codnis 
ganaxleba-kvlavwarmoebas gadidebuli, sul ufro 
mzardi odenobiT mecnierul-teqnikuri progresis 
daCqarebis tempebis   kvaldakval. SeiZleba da-
bejiTebiT iTqvas, rom mxolod 	 es forma 
aris uSualod dakavSirebuli SemoqmedebiTo-
basTan, aratradiciul, arastandartul, axlebur 
azrovnebasTan, ufro sworad kreatiul adamiani-
seul kapitalTan rogorc TviTmzard Rirebule-
basTan. 

amrigad, kreatiuli adamianis rogorc TviT-
mzardi Rirebulebis gareSe warmoudgenelia  
qveynis ekonomikuri zrda, ganviTareba da winsvla. 

zemoTaRniSnulidan gamomdinare SegviZlia 
davaskvnaT:

1. kreatiuli adamianis rogorc TviTmzardi 
Rirebulebis (kapitalis) gasadideblad saWiroa 
misi  SemoqmedebiTi potencialis SeuzRudavi 
resursebis (am potencials adamiani  albaT mTe-
li cxovrebis manZilze mxolod 10-15 procents 
Tu iyenebs) maqsimaluri gamoyeneba ;

2. yoveli organizacia, romelic cdilobs 
gadarCes Tnamedrove mkacri swrafcvalebad 
konkurentul samyaroSi, mudmivad unda eZebdes 
sakuTari saqmianobis srulyofis gzebs. aseT 
pirobebSi gansakuTrebuli yuradReba unda 

mieqces kompaniis  gankargulebaSi arsebuli 
resursebidan  umTavres resurss da simdidres, 
warmatebuli saqmianobis sawindars-personals, 
adamians, Tavisi unar-CvevebiT, codniT, kvali-
fikaciiT, ideebiT.

3. mkacri konkurenciis pirobebSi  aucile-
belia nebismier organizaciaSi Seiqmnas Sesa-
bamisi  garemo, inovaciuri atmosfero uwyveti 
ganaTlebis sistemis, rogorc mecnierul-teqni-
kuri codnis kvlavwarmoebis umTavresi pirobis, 
dasanergad, romelmac unda uzrunvelyos cod-
nis gamudmebiT ganaxleba, qveyanaSi ganaTlebis 
saerTo donis amaRleba.
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