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piarisa da reklamis roli biznesis ganviTarebaSi

nani mamforia,
 stu-s asocirebuli profesori

reziume

sazogadoebasTan urTierTobis erT-erTi 
mTavari funqciaa, ganaviTaros keTilganwyo-
bili urTierToba sazogadoebasa da organiza-
cias Soris. piari asrulebs mTavar rols biznes 
garemoSi, raTa damyardes stabiluri urTierT-
kavSiri kompaniasa da sazogadoebas Soris. aseve, 
piaris funqciaa, gaaumjobesos sakomunikacio 
arxebi da aRmoaCinos mudmivad axali gzebi, 
raTa moxdes informaciis urTierTgacvla. sa-
zogadoebasTan urTierToba efeqturad exmare-
ba kompaniebs, miitanon informacia potenciur 
momxmareblebamde produqtisa Tu momsaxurebis 
Sesaxeb.

piaris sistema exmareba bizness sazogadoe-
brivi azris Camoyalibebasa da formirebaSi. 
aseve, piari aris mediatori da komunikatori 
sazogadoebasa da kompanias Soris. efeqturad 
dagegmili piar kompania ganapirobebs biznes 
kompaniis warmatebas. biznesisTvis aseve mniS-
vnelovania komunikaciebis kompleqsuroba: mar-
ketingi, piari, reklama, promouSeni _ es yve-
laferi Camoyalibebuli sistemaSi da droSi 
ganawilebuli uzrunvelyofs biznes kompaniis 
warmatebul ganviTarebas, uqmnis mas dadebiT im-
ijsa da reputacias. dadebiTi reputacia iwvevs 
sazogadoebis ndobas, rac aucilebeli faqto-
ria kompaniis stabilurobisa da konkurentu-
narianobisTvis.

piaris ZiriTadi saqmianobis didi nawili dam-
yarebulia mediasTan urTierTobis ganviTareba-
sa da SenarCunebaze. medias mniSvnelovani roli 
aqvs Cvens saqmianobaSi. asrulebs ra mediatoris 
funqcias, media gvexmareba, Cveni gzavnili mivi-
tanoT momxmareblebamde.

piar specialisti amzadebs sxvadasxva piar 
dokumentebs mediasTan aqtiuri urTierTobis 
dasamyareblad da momxmareblebis informirebi-
sTvis.

ratom aris piarSi kampaniebi mniSvnelovani? 
xSir SemTxvevaSi, Tu piari ar aris regularuli 
da Tanmimdevruli, mas ar aqvs efeqti. mxolod 
erTi RonisZieba ver gvaZlevs sasurvel Sedegs, 
xolo kampania Tavisi moqnilobiT zustad am 
efeqtzea orientirebuli.

sakvanZo sityvebi: piari, biznesi, media, kam-
paniebi, kompania, sazogadoeba, efeqti, momx-
marebeli, specialisti.

PR and Advertising Role in the Development of
 Business

Nani Mamporia, Associated  professor of GTU
Summary

Public relations is one of the main function, To develop 
friendly relations between the community and the organi-
zation PR plays a major role in the business environment 
in order to establish a stable relationship between the com-
panies and the society. Also PR function, improve com-
munication channels and new ways to detect continuously, 
in order to exchange information. Public Relations effec-
tively helps companies deliver information to potential 
consumers about the product or service PR system helps 
businesses in shaping public opinion and in the formation. 
PR is also a mediator and communicator between the com-
pany and society. Effectively planned PR campaign due to 
the company’s business success. Business is also important 
for the complexity of communications: marketing, PR, ad-
vertising, promotion - it’s all set up in the system and the 
time allocated to ensure the successful development of the 
company’s business, it creates a positive image and reputa-
tion. Positive reputation leads to public confidence, which 
is critical for the company’s stability and competitiveness.

PR main activity is based in large part on the mainte-
nance and development of media relations. Media has an 
important role in our work. What role of mediator, the me-
dia can help us articulate our message to consumers.

PR PR specialist prepares a variety of documents, me-
dia and consumer information for dasamqreblad ties.

Why is the PR campaigns are important? In many cas-
es, if the PR is not a regular and consistent, it has no effect. 
Only one event will not give us the desired result, and the 
flexibility of his campaign is focused on exactly this effect.

Keywords: PR, business, media, campaigns, company, 
society, effects, user, specialist.

* * * * * * *
civilizebul samyaroSi SeuZlebelia imis 

warmodgena, rom biznesis ganviTareba moxdes 
xelSemwyobi pirobebis gareSe. xelSemwyob 
pirobebSi, moiazreba, rogorc materialuri mx-
are, aseve, masobrivi sainformacio saSualebebi, 
romlebic sazogadoebis gaTviTcnobierebas uw-
yoben xels.

sabazro ekonomikis pirobebSi, sadac 
dominirebs konkurentunariani garemo, mniS-
vnelovania sareklamo komunikaciebis gamoyen-
eba. reklama adamianis fsiqologiaze zemoqme-
debis yvelaze efeqturi saSualebaa da amitomac 
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masze moTxovnileba yoveldRiurad izrdeba. re-
klamaze gazrdili moTxovnileba gamowveulia, 
rogorc SemoqmedebiTi strategiis poziciidan, 
aseve, sareklamo saSualebebis poziciidan. re-
klamis Seqmna aris SemoqmedebiTi muSaobis Se-
degi. kreatiuloba anu SemoqmedebiTi midgoma 
originaluri, yvelasagan gansxvavebuli axali 
brendis Sesaqmnelad moiTxovs am mimarTulebiT 
sareklamo struqturebis aqtiur muSaobas.

piaris ZiriTadi mizania kompaniasa da sa-
zogadoebas Soris ormxrivi urTierTobebis 
damyareba, rac saerTo warmodgenebis, inter-
esebis gamovlenasa da urTierTgagebis miRwevas 
gulisxmobs. sazogadoebis informireba rom 
moxdes, saWiroa arsebobdes, rogorc infor-
maciis gamcemi, ise am informaciis mimRebic. es 
yovelive ki dafuZnebulia simarTleze, codnasa 
da srul informirebaze.

piari marketings exmareba mis winaSe mdgomi 
bevri amocanis gadawyvetaSi. gansakuTrebuli 
mniSvneloba aqvs samizne segmentis intereseb-
is, moTxovnebisa da prioritetebis gamokvle-
vas, rac arsebiTad zemoqmedebs produqciisa 
da momsaxurebis stabilur gasaRebaze. piaris 
daxmarebiT efeqturi komunikaciis Seqmna gare 
samyarosTan warmoadgens gadamwyvet faqtors 
konkurenciis pirobebSi. piari, rogorc sa-
bazro moRvaweobis mimarTuleba, gaizarda da 
dasavleTSi ukve gamoeyo marketings.

marketinguli saqmianoba mWidrod aris 
dakavSirebuli piarTan. 80-ian wlebSi farTod 
gavrcelda ormagi ganmarteba marketing-fabliq 
rileiSenzi, romelic gamoiyeneboda mxolod 
imisaTvis, rom gamokveTiliyo piaris roli, rom 
is marketingis Semadgeneli nawilia da ara erTi 
da igive. marketinguli saqmianoba namdvilad ar 
aris piar saqmianobis identuri procesi.

praqtikul marketingSi sareklamo komuni-
kaciebi da saqonlis gasaRebis stimulireba ga-
nixileba, rogorc ori mWidrod dakavSirebuli 
da amasTan potenciuri ukve arsebuli myid-
velisadmi saqonlisa da momsaxurebis Sesaxeb 
specialuri Setyobinebis saSualebebi, agreTve 
efeqturi xerxi, daarwmuno isini, gaakeTon Sena-
Zeni.

korporaciis menejerebi darwmunebulni ar-
ian, rom marketingi aris reklamis sinonimi da 
ara piaris. maTi azriT, farTo maStabiani mar-
ketingi moiTxovs informaciis gavrcelebas 
sazogadoebis did fenaze, risTvisac saWiroa 
sareklamo kampaniis ganxorcieleba. xom ar aris 
marketingi reklama, romlis ganxorcielebisaT-
vis didi Tanxebia saWiro? axali produqciis 
Seqmna da misi sazogadoebamde mitana imdenad 
did Tanxebs moiTxovs, rom mis ganxorcielebaze 
SesaZloa firmam uari Tqvas. amis magaliTebi 
uamravia msoflioSi. firmebi axali brendis 

Seqmnaze fulis daxarjvas amjobineben Zveli 
brendis reklamirebas. sanam axali brendi ar 
miiRebs myar rekomendacias, misi reklamireba 
azrs kargavs. amitom aucilebelia piaris da 
reklamis swori Serwyma. ar unda gamoviyenoT 
sareklamo kampania manam, sanam ar amovwuravT 
yvela masobriv sainformacio saSualebebs, 
sanam cnobili ar gaxdeba sazogadoebisaTvis 
is brendi, romlis gamoSvebasac vapirebT. is 
strategiuli mimarTuleba, rac xels Seuwyobs 
axali brendis win wawevas momavalSi, klientis 
ndobis da mizidvis yvelaze kargi saSualeba 
iqneba. Tu adamiani ar endoba reklamas da igi 
mas Tvlis, rogorc firmisaTvis sasargeblo 
danamats, bunebrivia, misi ndoba reklamisadmi 
ufro dabalia. dRes, roca televizia da maso-
brivi informaciis saSualebebi ewevian farTo-
masStabian sareklamo kampanias, sazogadoebis 
darwmunebis faqtori sagrZnoblad klebulobs. 
rac metia reklamis raodenoba, miT naklebia 
Sansi imisa, rom konkretuli gancxadeba SesamC-
nevi gaxdes. reklamebis moculobis zrdis ten-
dencia amcirebs mis efeqturobas da gazrdili 
fasebi ki mis rentabelobas. magaliTad, amerikis 
sareklamo saagentos asociaciis 30 wamiani re-
klamis ganTavseba telearxebze Rirs saSualod 
343 aTasi dolari, xolo sakveb produqtebze da 
sasmelebze 530 aTasi dolari.  gazrdili fasi 
ara marto ZviradRirebuli siamovnebaa, aramed 
eWvis qveS ayenebs misi zemoqmedebis saSualebas 
momxmarebelze. bunebrivia, momxmarebels uC-
ndeba kiTxva, ratom xarjavs kompaniis xelmZ-
Rvaneli amden Tanxas reklamaze, es xom ar aris 
xalxis motyuebis erT-erTi saSualeba? gansa-
kuTrebiT maSin, roca kompania reklamaze xar-
javs did Tanxas da Rebulobs gacilebiT nakleb 
mogebas.

unda aRiniSnos, rom saukeTeso reklamis 
gamoyenebis SemTxvevaSic ki sabazro konkuren-
ciis pirobebSi, SeuZlebelia gazrdili faseb-
is SenarCuneba. axali teqnologiebis danergva 
SesaZleblobas iZleva SevamciroT sawarmo xar-
jebi da Sesabamisad produqciis fasebi. amis 
naTeli magaliTia mobiluri telefonebis, ci-
fruli kamerebis da kompiuterebis fasebis mkve-
Tri dacema. personaluri kompiuteri, romelic 
amJamad saSualod Rirs 700-800 dolari, ufro 
metad  mwarmoebluria, vidre gamosaTvleli 
manqana, romlis SeZenisaTvis 30 wlis win ixdid-
nen 1 milion dolars. moTxovna-miwodebas So-
ris Tanafardobis darRvevam ufro metad saWi-
ro gaxada reklamis gamoyenebis aucilebloba, 
rac gamoixata brendis cnobadobisaTvis sazoga-
doebis yuradRebis mipyrobaSi.

sareklamo saagentoebis SemoqmedebiTi muSa-
obis mizania gauwios reklamireba axal brends, 
da ara ukve cnobil ,,moZvelebur“ brends. re-
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klama unda asocirdebodes axalTan da origi-
nalurTan. reklamis mizania momxmareblis dar-
wmuneba imaSi, rom reklamirebuli brendi aris 
axali saqonlis nimuSi da am produqciisaTvis 
Seqmnili reklama aris axali sityva sareklamo 
xelovnebaSi. moundeba Tu ara momxmarebels re-
klamirebuli saqonlis yidva, Tu mas moewoneba 
misi reklama – es ukve meore sakiTxia, romelic 
damokidebulia imaze, Tu ra doziT moxda momx-
mareblis darwmuneba.

xSirad brendis reklama da TviT brendis 
sasaqonlo saxe erTmaneTisagan mkveTrad gan-
sxvavdeba. am SemTxvevaSi momxmarebeli ufro 
endoba Tavis intuicias da irCevs ukve apro-
birebul saqonels, an iseTs, romelsac Tvlis 
praqtikuli vizualuri TvalsazrisiT ufro 
sainteresod. SesaZloa aseTi saqonlis reklama 
ar iyos jerovnad mimzidveli, miuxedavad amisa, 
irCevs imas, rac mas metad moswons. amitom didi 
mniSvneloba aqvs reklamis kreatiulobas, rad-
gan sazogadoebis sxvadasxva jgufebi Tanabari 
siZlieriT ar aRiqvamen reklamis Sinaarss. pir-
dapir reklamas ufro eqvemdebarebian axalgaz-
rdebi, romelTac moswonT sareklamo klipebi 
da yovelgvar siaxles Rebuloben enTuziazmiT 
da gaanalizebis gareSe. rac Seexeba Sua asakis 
momxmarebels, igi sareklamo klipebSi moiTxovs 
ufro damajerebel arguments, Tu igi amas ver 
Rebulobs kreatiuli reklamidan, maSin misT-
vis reklama SeiZleba gadaiqces antireklamad. 
xSirad radio da tele arxebze erTi da igive 
reklama gadis drois mcire intervalebSi da 
CarTulia reitingul gadacemebSi, rac avalde-
bulebs msmenels iZulebiT mousminos sarekla-
mo klips. bunebrivia, mayurebelTa nawilSi es 
momenti iwvevs gaRizianebas. meores mxriv, aseTi 
reklamebi emsaxureba rogorc brendis, aseve re-
itinguli gadacemis reklamirebas, rac momgebi-
ania rogorc sareklamo kompaniebisaTvis, aseve 
radio da telearxebisaTvis, popularobis da 
finansuri TvalsazrisiT. 

reklama sWirdeba  axal produqcias, mas unda 
hqondes Tavisi serTifikati, romlis misaRebad 
mniSvnelovania sazogadoebrivi azris Camoya-
libeba. radio da telearxebiT reklamirebuli 
produqcia umetesad emsaxureba bazarze mis 
gasaRebas. xSir SemTxvevaSi axali produqciis 
Seqmna da sazogadoebamde mitana did danaxar-
jebTan aris dakavSirebuli.

Cndeba kiTxva: axali produqciis reklamire-
bisas romels eniWeba upiratesoba _ piars Tu 
reklamas? profesionalebi Tvlian, rom ukve 
arsebuli brendis dasacavad mniSvnelovania re-
klama, magram axali brendis bazarze damkvidre-
bisaTvis ufro dadebiT efeqts iZleva piaris 
gamoyeneba.

yofil ssrk-Si produqciis reklamirebisaT-

vis arsebobda e. w. ,,xarisxis niSani“, romelic 
warmoadgenda adamianebis darwmunebis saukeTeso 
saSualebas. momxmarebeli xarisxis niSnis mqone 
produqcias SedarebiT upiratesobas aniWebda, 
Tumca xarisxis niSnis mqone produqciis gamoS-
veba masiur warmoebaSi darRvevebiT xdeboda, 
amitomac mkveTrad iyo gamoxatuli undoblobis 
faqtori mwarmoebelsa da momxmarebels Soris. 
amas isic uwyobda xels, rom warmoebis xelmZ-
Rvanelobas ar evaleboda sazogadoebasTan ur-
TierTobis sakiTxebis daregulireba, radgan 
igi iuridiulad misi marTvis funqciebSi ar Se-
dioda. aseve produqciis reklamirebis sakiTxSi 
igi pasiur pozicias ikavebda, radgan centrali-
zebuli mmarTveloba, sagegmo komiteti iReb-
da pasuxismgeblobas gamoSvebuli produqciis 
gasaRebaze. 90-ian wlebSi mimdinare movlen-
ebis Semdeg saqarTvelo gaxda damoukidebeli, 
demokratiuli ideebis mqone respublika da man 
airCia ekonomikis ganviTarebis dasavluri mod-
eli, rac iTvaliswinebda sabazro ekonomikaze 
gadasvlas. bazaric da saxelmwifoc arsebiTia 
ekonomikaSi.

sabazro ekonomikis damaarsebeli valter io-
keni (germania) aRniSnavs, rom sabazro ekonomika 
funqcionirebs mxolod Tavisuflebis pirobeb-
Si, adamiani Rebulobs im gadawyvetilebebs, ra-
mac SeuZlia sargebloba moutanos mas da mis 
axloblebs.

sabazro ekonomikis pirobebSi konkurentu-
nariani garemos arsebobis gamo ar aris sak-
marisi marketingis strategiisa da taqtikis 
codna, aucilebelia sareklamo komunikaciebis 
gamoyenebac. dRis wesrigSi dadga sxvadasxva 
sareklamo saSualebebis erTdrouli gamoyen-
eba, rac warmoadgens integrirebul marketin-
gul komunikaciebs (imk), sadac xdeba sxvadasx-
va sareklamo meTodebis Sejameba da Serwyma 
produqciis SefuTvidan dawyebuli da sazoga-
doebamde damTavrebuli.

axali epoqa warmoudgenelia sareklamo ko-
munikaciebis gareSe. es aris sareklamo ko-
munikaciebis epoqa. momxmareblis dadebiTi 
Sexedulebis Sesaqmnelad ama Tu im sasaqonlo 
markaze, sakmarisi ar aris mxolod sareklamo 
komunikaciebis gamoyeneba, aramed aseve saWiroa 
miviRoT zomebi gasaRebis stimulirebis misaRw-
evad. reklama da gasaRebis stimulireba flobs 
im potencials, romelic xels uwyobs mniS-
vnelovani da loialuri klienturis mozidvas 
da aseve momxmareblis yuradRebis mipyrobas.

im SemTxvevaSi Tu reklama emsaxureba war-
moebis imijis amaRlebas, maSin warmoeba 
cdilobs Tavisi produqciis reklamirebiT win 
aRudges konkurent firmebs. mizanSewonilia re-
klamirebisaTvis Semdegi meTodebis gamoyeneba: 
masobrivi sainformacio saSualebebi (radio, 
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televizia, gazeTebi, saqmiani Jurnalebi); cno-
barebi; telemarketi; monawileoba gamofenebSi, 
konferenciebSi, bazrobebze; reklamis ganTavs-
eba savaWro JurnalebSi da a. S.

aRniSnulidan gamomdinare, reklamasa da pi-
ars orives damoukidebeli funqciebi gaaCnia, 
aucilebelia biznesis xelSewyobisa da war-
matebisTvis da sabolood  _ ekonomikis aRor-
ZinebisTvis. 
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