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turistTa statusuri qcevis cneba rogorc turproduqtebze moTxovnis 

motivacia saqarTvelos (aWaris regioni) Savi zRvis kurortebze
marina metreveli, 

ekonomikis doqtori,
 stu-s profesori

giorgi jabniZe, 
stu-s doqtoranti 

reziume

naSromSi mocemulia turistTa ekonomikur 
interesTa jgufebis Sesabamisi statusuri qce-
vis analizi, rac turproduqtebze moTxovnisa 
da maTi  moxmarebis  motivaciis mniSvnelova-
ni Semadgenelia. gaanalizebulia gadmocemuli 
statistikuri kvleva romelic Catarda aWaris 
zRvispireTis sami gansxvavebuli klasis sas-
tumroebSi ganTavsebul 300 turistze. kvleva 
daefuZna turistTa sam(maRal, saSualo da da-
bal saSemosavlo) jgufs. kvlevam warmoaCina 
turistTa statusuri qcevis gamoyofisa da 
gamovlenis  aucilebloba turproduqtebze 
moTxovnis zrdis aqtivizaciisaTvis.

sakvanZo sityvebi: turistTa statusuri qce-
va, turproduqtze moTxovnis motivacia.  

The concept of status behavior of tourists as motivation 
the demand for tourist products  of the Georgian (Adjarian) 

Black Sea resorts

Summary

The study includes an analysis of status behavior typi-
cal of economic interest groups of tourists, which is an 
important motivational constituent of demand for and con-
sumption of tour products. The study includes an analysis 
of statistical research done on 300 tourists accommodated 
at three different class hotels on the coastline of Adjara. 
The research was based on three (high, average and low 
income) groups of tourists. The research emphasized the 
necessity of accentuation and detection of status behavior 
of tourists in order to encourage an increase in demand for 
tour products. 

Keywords: Status behavior of tourists, motivation of 
demand for tour products, encouragement of an increase in 
demand for tour products.

turistebis mier turproduqtebze moTxovnis 
Camoyalibeba bazarze da SemdgomSi misi zrdis 
gaaqtiureba bevrad aris damokidebuli tu-
ristTa qcevis motivaciaze. misi gagebisaTvis  
sxvadasxvagvari midgomebis analizis meSveo-
biT aqtualuria  socialuri qcevis erT-erTi 
saxeobis - statusuri qcevis - gamoyofis auci-
lebloba. miuxedavad turizmis politikis Sem-
muSavebelTa sakmarisad stabiluri interesisa 
gazardon moTxovna saqarTveloSi warmoebul 
turproduqtebze jer kidev ar SeiniSneba inter-
esi turistTa qcevisa da maTi statusis urTi-
erTkavSiris sakiTxisadmi. turizmis ekonomikis 
dargSi moRvawe mkvlevarTaTvis mocemuli so-
cialuri movlena Teoriulad araa gaazrebuli 
sxvadasxvagvari socialuri praqtikebis doneze. 

naSromSi mocemuli kvlevis mizania turist-
Ta ekonomikur interesTa jgufebis Sesabamisi 
statusuri qcevis analizi, rac turproduqte-
bze moTxovnisa da maTi  moxmarebis  motivaciis 
mniSvnelovani Semadgenelia.

naSromis mizanma ganapiroba Semdegi amocaneb-
is Sesruleba: 1. turistTa ekonomikur inter-
esTa jgufebis gansazRvra maT mier sastumros 
momsaxurebisa da ganTavsebis adgilebis mixed-
viT. 2.gansxvavebuli kategoriis sastumroebSi 
turistTa jgufebis  ganTavsebis motivaciis 
kavSiri maT statusuri qcevis modelebTan. 3. 
turproduqtebze moTxovnis gaaqtiurebis miz-
niT aWaris zRvispireTSi turistTa statusuri 
qcevis motivaciaze orientacia.

naSromis Teoriul safuZvels warmoadgens 
qarTvel da ucxoel mecnier mkvlevarTa naS-
romebi. maT Soris: m. metrevelis, l. yorRa-
naSvilis, m. xoxobaias, v. arRuTaSvilis, e. le-
kaSvilis, i. gogoriSvilis agreTve, agreTve  d. 
drejes, j. jenkinsis, k.m. halisa  da sxva mecni-
erTa monografiebi da samecniero statiebi.

naSromis meTodologiur baziss warmoadgens  
Cvens mier warmoebuli statistikuri kvleva 
aWaris zRvispireTis sami gansxvavebuli kla-
sis sastumroebSi ganTavsebul 300 turistze. 
kvleva daefuZna turistTa sam(maRal, saSualo 
da dabal saSemosavlo) jgufs. kvlevis pro-
cesSi gamoyenebulia agreTve logikuri ana-
lizis, induqciis, deduqciisa da statistikis 
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meTodebi. turistTa ekonomikur interesTa 
jgufebis moTxovna turproduqtebze gaanali-
zebulia statusuri qcevis(rogorc  moTxovnis 
motivaciis mTavari Semadgenlis) poziciidan.   
naSromSi ganxiluli kvlevis ganzogadebisas 
yuradReba aqcentirebulia rogorc turistTa 
ekonomikuri interesebis Sesabamisi statusuri 
qcevis modelebze ise turizmis politikis 
gamtarebelTa(garemomcvelTa) mier maTi inter-
pretaciis  xerxebze. 

turizmisTvis, rogorc sakmarisad mowes-
rigebuli sistemisTvis, erTi mxriv, damaxasi-
aTebelia turistTa gansazRvruli ekonomikur 
interesTa jgufebisaTvis statusuri gansxvave-
bebisa da maTi Sesabamisi socialuri qcevis mo-
tivaciis SenarCuneba da gamyareba (im aucilebe-
li pirobiT, rom isini Seesatyviseba turistTa 
ekonomikur interesTa jgufebis qcevis normebs 
turistTa socialuri struqturis ierarqiaSi); 
meore mxriv, mocemuli sistema ekonomikuri 
aspeqtis TvalsazrisiT TviTganviTarebadi da 
Riaa, rac uzrunvelyofs rogorc turistTa 
statusuri gansxvavebebis parametrebis, aseve - 
statusuri qcevis strategiebis Secvlis Sesa-
Zleblobebs. turistTa statusuri qcevis ana-
lizisas pirvelxarisxovani mniSvneloba eniWeba 
maTi tipuri formebis gamovlenas, romlebic 
axasiaTebs turistTa gansazRvrul ekonomikur 
interesTa jgufebs. mniSvnelovania, aseve, tu-
ristTa socialuri jgufebis arastandartu-
li statusuri qcevis formebis Seswavla, rac 
aaSkaravebs maT Sesabamisobas da/an Seusabamobas 
sazogadoebaSi dakavebuli adgilisadmi(rac 
warmoadgens turproduqtebze maTi moTxovnis 
motivacias). 

sociologebis mier ganxilulia ,,statusuri 
qceva socialuri identifikaciis sistemaSi“. 
amave dros arasakmarisad aris gaSuqebuli tu-
ristTa statusuri qcevis cneba da statusze 
orientaciis specifikuri Taviseburebebi. 

statusze orientacia -  es aris ekonomikur 
interesTa jgufisadmi adamianis kuTvnilebis 
kulturulad Camoyalibebuli moTxovnileba. 
amasTan dakavSirebiT, aucilebelia gaazre-
bul iqnas gansxvaveba or midgomas Soris: erTi 
mxriv, statusuri qceva SeiZleba Camoyalib-
des ekonomikuri sistemis zewolis Sedegad, 
rodesac adamiani iZulebulia moiqces mis mier 
dakavebuli poziciis Sesabamisad (raTa social-
urma garemom is ar gaaZevos Tavisi jgufidan 
roluri qcevis deformaciaTa gamo); meore 
mxriv,  zogjer SeiniSneba ,,moZraoba qvemodan“, 
rodesac Sesabamisi ekonomikuri pirobebis 
formirebisas sazogadoebaSi Cndeba axali Sesa-
Zleblobebi rogorc calkeuli ekonomikuri 
agentebis(individebis), ise ekonomikur inter-
esTa jgufebis statusur poziciaTa Sesacvle-

lad (statusi winaswar ki araa mocemuli, aramed 
ekonomikuri agentebis, individualur qmedebaTa 
wyalobiT miiRweva). gansazRvruli statusisad-
mi Sesabamisobis survilis safuZvelia ekonomi-
kuri interesi, romelic umravles SemTxvevebSi 
,,SeifuTeba” siamayiT an sxva grZnobiT. mocemul 
naSromSi SevecadeT gagveSuqebina turistTa so-
cialuri struqturisadmi(rogorc socialur-
ekonomikuri sivrcisadmi), statusuri qcevis 
Sesabamisobis Seswavlis aucilebloba turizmis 
ganviTarebis ekonomikuri politikis SemuSaveb-
isaTvis. saqarTveloSi sabazro ekonomikis 
Camoyalibebis safuZvelze gaCnda mniSvnelovani 
cvlilebebi sazogadoebis sistemaSi. Cven gvs-
urs ganvaviTaroT mosazreba imasTan dakavSire-
biT, rom saqarTvelos samoqalaqo sazogadoe-
baSi amJamad mimdinareobs statusuri maxasiaTe-
blebis evolucia, rac ukavSirdeba wodebrivi 
formebidan sabazro formebze gadasvlas. sa-
bazro formebSi mTavari maCvenebelia garkveu-
li ,,brendis“ nivTis an momsaxurebis Sesyidvis 
SesaZlebloba, ese igi, Semosavlis garkveuli 
done. maSasadame, xazgasmiT aRiniSneba, rom sta-
tusis gamomvleni an masTan dakavSirebuli maxa-
siaTeblebi daviwrovda da praqtikulad erT 
faqtoriani gaxda. amJamad mTavari mniSvneloba 
eniWeba  ara imas, Tu rogor moipova adamianma 
fuli, rogoria misi kulturis done (anu rasac 
man miaRwia sakuTari Zalisxmevis wyalobiT), 
aramed imas, Tu rogor xarjavs adamiani Tavis 
fuls, anu rogori warmatebiT xorcieldeba sa-
bazro moTxovnis gaaqtiureba. (rac adamianisgan 
Zalisxmevas ar moiTxovs). turizmis ganviTare-
bis maRalefeqtiani politikis SemuSavebisTvis 
unda ganxorcieldes turistTa ganxilva struq-
turalisturi midgomis CarCoebSi, rac  (sazoga-
doebis ganviTarebis Tanamedrove etapze) saSu-
alebas gvaZlevs, davafiqsiroT turistebis sami 
ZiriTadi statusuri jgufis arseboba.  

kvleva Catarda turistTa sam jgufze (tu-
ristTa gamokiTxvisas isini garkveuli Se-
mosavlis jgufebs akuTvnebdnen Tavis Tavs), es 
jgufebia: maRalSemosavliani, saSualoSemosav-
liani da dabalSemosavliani. Cven ganvsazRvravT  
turistT statusur qcevas rogorc qceviTi 
aqtebis iseT erTobliobas an qmedebaTa sis-
temas, romlebic asaxaven individis(turistis) 
kuTvnilebas  mis mier dakavebuli garkveuli 
statusuri poziciisadmi sazogadoebis social-
ur struqturaSi. Tanamedrove sazogadoebaSi 
statusuri qceva, pirvel yovlisa, ukavSird-
eba uTanasworobis garkveuli sazRvrebis gant-
kicebisa da SenarCunebis survils, rac xor-
cieldeba gansxvavebuli socialuri jgufebis 
warmomadgenelTa cxovrebis stilebis Camoya-
libebis meSveobiT. saqarTveloSi turizmis kv-
leviT praqtikaSi statusuri gansxvavebebis ana-
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lizisas aqcenti, rogorc wesi, unda gakeTdes 
am jgufebis warmomadgenelTa samomxmareblo 
aqtivobis kvlevaze.  

xazgasmiT unda aRiniSnos, rom arsebobs 
TiToeuli statusuri jgufis cxovrebis sti-
lis stereotipuli aRqma, es ki, Tavis mxriv, 
saSualebas iZleva, gamoiyos socialuri qce-
vis tipuri formebi, romlebic gansazRvravs 
individis kuTvnilebas am jgufisadmi. Sesa-
bamis situaciebSi Cndeba SesaZlebloba, aRqmis 
stereotipebis gamoyenebiT da imgvari qceviT, 
romelic ar Seesabameba realuri viTarebas _ 
demonstrirebul iqnas sazogadoebis jgufeb-
isa da fenebisadmi sakuTari kuTvnileba. war-
moiSoba winaaRmdegoba realursa da moCvenebiT 
(pirovnebis mier droebiT Seqmnil) statusebs 
Soris.   

Catarebuli analizis saSualebiT gamoyofil 
iqna turistTa statusis obieqturi da subieq-
turi maCveneblebi. obieqturi faqtorebi moi-
cavs garkveuli statusuri jgufisadmi individ-
is mikuTvnebis realur aspeqtebs: ekonomikuri 
da politikuri resursebis ganawilebaSi misi 
CarTulobis dones, socialuri garemocvis mier 
mis aRiarebas. subieqturi faqtorebi vlindeba 
demonstrirebul maCveneblebSi - moxmarebis 
konkretul xerxebSi. swored statusuri poz-
iciis obieqturi da subieqturi maCveneblebis 
arseboba warmoSobs statusis sxvadasxvagvari 
aRqmis SesaZleblobas. mkvlevarTa Tvalsaz-
risiT, mniSvnelovania statusuri poziciebis 
aRqma uSualod gansxvavebuli jgufebis mier, 
rogorc sazogadoebis arsebuli socialuri 
struqturis subieqturi Sefasebis SesaZle-
bloba (rogorc realuri, ise yalbi  statusebis 
aRqma).   

amgvari Sefasebis SesaZlebloba saSuale-
bas iZleva, gamovlindes, erTi mxriv, statu-
suri poziciebis gansazRvris stereotipuloba; 
meore mxriv ki - aRweril iqnas erTi da imave 
kriteriumebis Sefasebisa da mniSvnelobis vari-
atiuloba turistTa gansxvavebuli statusuri 
jgufebis warmomadgenlebisaTvis. aqedan war-
moiSoba prestiJuli da statusuri moxmarebis 
gansxvavebis aucilebloba, radgan prestiJu-
loibis maxasiaTebeli ukavSirdeba  garkveuli 
qceviTi aqtebisa an movlenebis sazogadoebri-
vi aRiarebis parametrebs, magram SeiZleba ar 
asaxavdes individis realur mdgomareobas so-
cialur struqturaSi. xazgasmulia moCvenebiTi 
statusis xelovnuri xasiaTi. 

turistuli momsaxurebisa da turindustri-
is produqtTa moxmarebis survili mniSvnelo-
van wilad motivirebulia statusuri poziciiT. 
statusuri poziciis prestiJuloba ukavSird-
eba misi miRwevis SesaZleblobas an cxovrebis 
wesis Secvlis wyalobiT an axali statusis 

Sesabamisad mis momdevno Secvlis meSveobiT. 
amasTan, swored poziciis miRwevis xasiaTi 
gulisxmobs, rom arsebobs demonstratiuli 
moxmarebis moTxovnileba, radgan demonstrati-
uli moxmareba - esaa moxmareba simdidris flo-
bis damtkicebis mizniT. esaa reputaciis Senar-
Cunebis saSualeba.  

amgvarad, turistTa statusuri qcevis re-
alizaciis magaliTs warmoadgens momxmarebel-
Ta qcevac, romlis xasiaTs xSirad socialuri 
garemocva Tavs axvevs adamians. turproduqteb-
is momxmarebelTa qceva statusuri qcevis Se-
madgenelia. maTi statusuri qcevis motivacia 
moicavs siamovnebis miRebisa da safrTxis SiSis 
prevenciis - usafrTxoebis miRwevis survils. 
usafrTxoeba ZiriTad sazogadoebrivi Rire-
bulebaa, romelsac unda Seesabamebodes zoga-
dad  ekonomikuri politika da am SemTxvevaSi 
ki turizmis politika saqarTveloSi. motivaci-
is aranakleb mniSvnelovani komponentia tur-
produqtis moxmarebis safuZvelze siamovnebis 
miReba, romelic agreTve statusis realizacia-
sa da   mis ganmtkicebas emsaxureba. 

postindustriul sazogadoebaSi turizmi ga-
nixileba, ara  rogorc elitaruli praqtika, ar-
amed _ rogorc gansxvavebuli fenebis momxmare-
bluri praqtika, radgan, dawyebuli XX saukunis 
meore naxevridan, rogorc Siga turizmi aseve 
saerTaSoriso turizmi xasiaTdeba, rogorc 
masobrivi movlena.  Cvenma moqalaqeebma saer-
TaSoriso turistTa rigebis Sevseba daiwyes 
mxolod 1990-iani wlebis dasawyisSi, rac gansa-
kuTrebul mniSvnelobas aniWebs am sferoSi mim-
dinare kvlevebs.  

masobrivi turizmis ganmasxvavebeli Tavise-
burebaa misi komercializacia.  yalibdeba spe-
cialur organizaciaTa qselebi, romlebic  qm-
nian pirobebs komfortuli da usafrTxo mog-
zaurobebisTvis. komercializaciis wyalobiT 
turizmi madiferencirebel xasiaTs iZens  da 
iTvaliswinebs ara marto turizmis motivebsa 
da daniSnulebas (SemecnebiTi, saganmanaTle-
blo, sportuli da a.S.), aramed _ mogzaurobaSi 
dabandebuli saxsrebis raodenobasac.   

komercializebul turizmSi statusuri qce-
va ufro swrafad da xSirad vlindeba, vidre - 
saqarTvelos moqalaqeTa dasasvenebeli saqmi-
anobis sxva sferoebSi. turistuli mogzau-
roba warmoadgens ara mxolod momsaxurebas an 
momsaxurebaTa kompleqss, romelic individis 
moTxovnilebebs akmayofilebs, aramed SeiZleba 
referentuli jgufis faseulobadac iqces. tu-
rizmi erTjeradi qmedeba ki araa, aramed Ron-
isZiebaTa da momxmarebluri praqtikebis droSi 
ganfenili kompleqsia, romelic ukavSirdeba 
Tavisufal dros da damokidebulia individis 
cxovrebiseul faseulobebze. swored amitom 
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turizmis sociologiur-ekonomikuri analizi 
saSualebas iZleva, gamovlindes moCvenebiTi, 
droebiTi socialuri statusebis sistemis 
formirebis meqanizmebi, romlebic damaxasiaTe-
belia Tanamedrove sazogadoebisTvis moxmare-
bis sferoSi. madiferencirebeli funqcia tu-
rizmSi (rac moxmarebis arc erT sxva obieqtSi 
ar xdeba) damokidebulia turis interpretacia-
sa da reprezentaciaze TviT momxmareblis mier, 
rac ganisazRvreba momsaxurebis an turistuli 
produqtis (da ara saqonlis, romlis demon-
strirebac SesaZlebelia)  bunebiT. gamomdinare 
iqidan, rom nebismier momsaxurebas aqvs oTxi 
ZiriTadi niSan-Tviseba: araxelSesaxeboba, war-
moebisa da moxmarebis ganuyofeloba, xarisxis 
cvalebadoba, SenarCunebis SeuZlebloba, war-
moiSoba moxmarebis iluzoruli warmodgenis, 
moCvenebiTi statusis  Seqmnis SesaZlebloba. 
am SemTxvevaSi SeuZlebelia Semowmdes, gakon-
troldes turistuli mgzavrobis realuri Si-
naarsisa da xasiaTis Sesabamisoba turistis mier 
aRweril warmosaxul mogzaurobasTan.

empiriuli monacemebis analizi saSualebas 
iZleva, gamoiyos saqarTvelos moqalaqeTa mier 
turistuli moxmarebis Semdegi Taviseburebebi: 
upirveles yovlisa, unda visaubroT mosaxleo-
bis im jgufebze, romlebic TavianT dasasven-
ebel saqmianobas uSualod ukavSireben turizms. 
maT miekuTvneba maRalSemosavliani jgufis war-
momadgenelTa 76 %, saSualoSemosavlianTa 51% 
) da dabalSemosavlianTa 39 %. turistTa moce-
muli jgufebi ganTavsebulni iyvnen sami tipis 
sastumroebSi (ixileT cxrili№1).

Cvens mier gamokiTxuli saqarTvelos turis-
tebi umetesad mogzauroben weliwadSi erTxel 
an orjer (respondentTa 60%). kvlevam gamoav-
lina arsebiTi gansxvaveba turistuli aqtivo-
bis sasurvel donesa da realur moxmarebas So-
ris: Soreul sazRvargareTSi is Seadgens 15%-s, 
axlo sazRvargareTSi -  35 %-s, xolo saqarTve-
los teritoriaze - 50 %-s.

cxrili№1. aWaris zRvispireTis  gansxvave-
buli Rirebulebis sastumroTa nomrebSi tu-
ristTa ganTavseba (procentebSi).

sastumroebis 
tipebi

fasi $
datvirTu-

loba %
oTaxebis 

raodenoba

sazRvargareTuli 
biznes klasis 

brendebi (Upscale 
Brands)

101-300 45 617

adgilobrivi  
,,ekonom“ klasis 
sastumroebi (Lo-

cal Upscale)

50 - 83 43 597

adgilobrivi iafi 
sastumroebi

36 33 1530

wyaro: Sedgenilia avtorebis mier

turistul aqtivobaze Semosavlis donis 
zegavlenas  socialuri jgufis specifika gan-
sazRvravs. respondentebisTvis arsebiTi mniS-
vneloba aqvs ara TviT romelime turis Sesyidvis 
SesaZleblobas, aramed garkveuli moTxovnebis 
Sesabamisi turistuli momsaxurebis SeZenis 
SesaZleblobas. dabalSemosavliani jgufisTvis 
amgvari moTxovnebi ukavSirdeba mogzaurobis 
mimarTulebas an geografias, saSualoSemosav-
liani jgufisTvis - ganTavsebis pirobebs (var-
skvlavebis raodenobas sastumroSi, momsaxure-
bis dones), maRalSemosavliani jgufisTvis ki 
- komfortis dones da damatebiTi momsaxurebis 
SerCevis SesaZleblobis arsebobas. 

gamokiTxul saqarTvelos da ucxoel mo-
qalaqeTa turistuli aqtivobis geografia 
praqtikulad  mcire gamonaklisebis garda ev-
ropas, axlo aRmosavleTsa da ruseTs moicavs. 
yvelaze ufro moTxovnad mimarTulebebs, Sida 
turizmis TvalsazrisiT, warmoadgens  Savi 
zRvis kurortebi: baTumi, qobuleTi, ureki, go-
nio, agreTve Tbilisi da quTaisi (maTze maRali 
moTxovnaa dabalSemosavliani jgufis turis-
tebs Soris). zamTris kurortebi rogoricaa: 
gudauri, bakuriani da borjomi ufro metad 
sainteresoa da misawvdomi safinanso Tvals-
azrisiT saSualo Semosavlis mqone turistTa 
jgufebisTvis. sazRvargareTuli turizmis pop-
ularuli mimarTulebebia: evropa (gansakure-
biT - italia, safrangeTi, germania, saberZneTi 
-  maRalSemosavliani turistebisTvisa da saSu-
aloSemosavliani momxmareblebisTvis), TurqeTi 
da egvipte (turistTa dabal da saSualoSe-
mosavliani jgufebisTvis). amJamad turistTa 
maRalSemosavliani jgufebisTvis aqtivizebu-
lia turizmis iseTi mimarTulebebi, rogorebi-
caa afrika, CrdiloeTi da samxreTi amerika, Ci-
neTi. turistTa maRalSemosavliani jgufi ume-
teswilad orientirebulia eqskluziur ture-
bze, romlebic scildeba saSualo standartis 
sazRvrebs.   

kvlevam daafiqsira, rom q. baTumisa da mim-
debare sakurorto zonaSi  qarTvel turistTa 
Soris SeiniSneba turistuli mogzaurobebis mo-
tivaciis sami tipi. pirveli maTgani hedonistu-
ri da relaqsaciuria. is damaxasiaTebelia tu-
ristTa 65%-sTvis. meore tipi moicavs Semecne-
biT motivebs (istoriuli adgilebis(mociqulTa 
swori maTaTas savaraudo saflavi, romauli 
periodis Zeglebi da artefaqtebi, uaxlesi at-
raqciebi ,,SekveTilTan”) daTvaliereba,  axali  
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saarsebo garemos gacnoba da a.S. - respondent-
Ta 20 %. mesame tips ganekuTvneba Sop-turebi 
-  gamokiTxvis monawileTa 15 %.   

qalaqis mosaxleobis statusuri motivacia 
turizmSi ukavSirdeba iseT kategoriebs, ro-
gorebicaa ,,warmatebuloba“ da ,,prestiJulo-
ba“. erTi mxriv, esaa TviT turizmis, rogorc 
dasvenebis saxeobis prestiJuloba, meore mxriv 
ki _ turistuli aqtivobis sxvadasxva aspeq-
tis prestiJuloba. gamoyofil iqna  turizmis 
prestiJuli maxasiaTeblebi, saxeldobr tu-
ristuli zonis popularobis done, sastumros 
klasi, turistuli mogzaurobis Rirebuleba da 
nacnob-megobrebTan siaxlove.  

Tanamedrove sazogadoebis pirobebSi, rode-
sac statusis mniSvnelovan maCveneblad iqceva 
finansuri resursis gamoyenebis xasiaTi da mox-
marebis done, warmoiSoba winaaRmdegoba samomx-
mareblo aqtivobis demonstrirebis(nacnob-
megobrebTan) mzard rolsa da misi SenarCunebi-
sTvis saWiro realuri resursebis arsebobas 
Soris. turizmi, rogorc aqtivobis mocemuli 
saxeobis sajaro aqti, saSualebas iZleva gamov-
lenil iqnas winaaRmdegobebi turistTa  statu-
suri poziciebisa da realuri statusuri qcevis 
Sesabamisobis an Seusabamobis doneSi. turizmis 
ganviTarebasTan, turistuli aqtivobis for-
maTa,  momsaxurebisa da transportis SeTavaze-
buli donis saxeobebis zrdasTan erTad dabal 
da saSualoSemosavlian jgufebs SesaZleblo-
ba eZlevaT aRmoCndnen imave adgilas, sadac -  
ufro maRali  statusuri jgufis warmomadgen-
lebi imyofebian. amitom gansxvavebis mniSvnelo-
van kriteriumebs turistebisTvis warmoadgens 
turis Rirebulebisa da moxmarebis erToblioba 
turistul zonaSi. yovelive amis Sedegad, war-
moiqmneba SesaZleblobebi ara marto adekva-
turi, aramed - moCvenebiTi statusuri qcevis 
ganxorcielebisTvis. 

turistTa statusuri qceviTi praqtikebis 
ganxilviT SesaZlebelia  CamovayaliboT turist-
Ta statusuri qcevis tipologia. qcevis model-
ebi individualuri aqtivobis formaa, romelTa 
daniSnulebas warmoadgens moTxovnilebaTa dak-
mayofileba da adamianis interesebis realiza-
cia mTliani Sida produqtis(mSp-s) kvlavwar-
moebis obieqturad gansazRvruli pirobebis, 
saSualebebisa da xerxebis sistemaSi. amgvari 
pirobebis CarCoebSi  yalibdeba individebisa 
da socialuri jgufebis urTierTmoqmedebaTa 
urTulesi struqtura, romelzec mniSvnelovan 
zemoqmedebas axdens turizmi. 

turizmSi momxmarebluri qcevisadmi miZ-
Rvnili empiriuli masalis analizi saSuale-
bas iZleva, Seiqmnas statusuri qcevis modeli, 
romelSic gamoiyofa oTxi saxeoba: adekvaturi 
(demonstratiuli/arademonstratiuli), moCven-

ebiTi, anomiuri da izolaciuri. gamokiTxvis 
Sedegebma aCvena, rom gamokiTxuli turistebis 
umravlesobisTvis (70 %) mogzaurobisas damaxa-
siaTebelia statusuri qceva, magram statusuri 
qcevisa da respondentTa Semosavlis donis 
korelaciis analizisas Tavi iCina arsebiTma 
qceviTma gansxvavebebma aWaris regionSi myof 
turistebs Soris. statusis demonstrirebisas 
adekvaturi qceva imiT xasiaTdeba, rom indi-
vids gaaCnia resursebi mis mier dakavebuli sta-
tusis gamosavlenad, riTac is amayobs. amasTan 
dakavSirebiT, SesaZlebelia adekvaturi qcevis 
ori forma: demonstratiuli da arademonstra-
tiuli. pirvel SemTxvevaSi individi, Tavisi 
resursebidan gamomdinare, Sesabamisi xerxebiT  
xazs usvams mocemuli statusisadmi kuTvnile-
bas. mimdinareobs sxvebze(nacnob-megobrebze da 
partniorebze) orientaciis mudmivi procesi: 
rogorc imave statusis mqone pirTa mimarT, ise  
-  sxva statusuri jgufebis mimarT (ufro maRa-
li/ufro dabali).

adeqvaturi qcevis demonstratiuli arsi, 
romelic damaxasiaTebelia maRalSemosavliani 
jgufis warmomadgenelTa 40 %-sTvis, Semdegna-
irad vlindeba:

pirveli - dasveneba sazRvargareT da arc 
Tu ise iSviaTad - saqarTvelos moqalaqeTa So-
ris turistul zonaSi (demonstraciis faruli 
forma). 

meore saSualeba - demonstraciis Ria forma, 
romelic ukavSirdeba, magaliTad, eqskluziuri 
turis SerCevas damatebiTi momsaxurebis far-
To kompleqsiT, romlis Sesaxebac man SeiZleba 
mouTxros garemomcvel adamianebs  (magaliTad, 
CaZiruli gemis daTvaliereba wyalqveS).  swored 
turistTa saSualoSemosavliani jgufi misdevs 
modur tendenciebs, romlebic Sesabamisi statu-
sisTvisaa damaxasiaTebeli (35 %). dabalSemosav-
liani jgufis warmomadgenlebi resursebis ga-
nawilebisas upiratesobas aniWeben sasicocxlo 
mniSvnelobis mqone dasvenebasa(mkurnalobisa 
da rekreaciis mizniT) da SenaZenebs. amitom 
mocemul jgufSi turizmi xSirad ganixileba, 
rogorc aucilebeli(samkurnalo kurortebze 
wasvla yovelwliurad), iSviaTi(gansakuTrebuli 
reputaciisa da saxelis mqone specialistebT-
an konsultaciebi, operaciebi da a.S.) da mniS-
vnelovani movlena, romelic SeiZleba moxdes 
cxovrebaSi 5-10 weliwadSi erTxel. amis gamo 
xdeba misi aqtiuri demonstrireba (respond-
entTa 60%).

meore SemTxvevaSi turistebisTvis resurseb-
is arseboba da statusi ganixileba, rogorc 
cxovrebis Cveuli wesi,  qceviTi praqtikebis 
yoeldRiuri erToblioba, sakuTari statusis 
vinmesTvis demonstrirebis survilis gareSe. 
maRalSemosavlian jgufSi es damaxasiaTebelia 
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respondentTa 60%-sTvis, saSualoSemosavlian-
Si - 10%-sTvis, dabalSemosavlianSi - 5 %-sTvis.  

turistTa moCvenebiTi qceva ukavSirdeba 
pirovnebis survils, garkveuli periodis ganma-
vlobaSi iamayos Tavisi statusiT. es miswrafeba 
TamaSebrivi formiT realizdeba, rodesac ada-
miani, romelsac ara aqvs sakmarisi resursebi 
ufro maRali statusis misaRwevad, SeuZlia 
droebiT aRiWurvos sasurveli statusiT so-
cialur garemoSi, romelsac ar gaaCnia sruli 
informacia sazogadoebaSi individis(am SemTx-
vevaSi turistis) mdgomareobis Sesaxeb. qcevis 
amgvari tipi ukavSirdeba  sasurveli statu-
sis demonstrirebis survils, ise, rom ar gam-
JRavndes realuri statusi.  

Cveni gamokvlevis monacemTa mixedviT, 
moCvenebiTi qceva yvelaze ufro xSirad iCens 
Tavs saSualoSemosavlian jgufSi (respond-
entTa 40 %, gansxvavebiT dabalSemosavlianisa 
- 15 % da maRalSemosavlianisgan - 9%). amgvari 
qceva SeiZleba asaxavdes sakmarisi finansuri 
resursebis SeZenis or xerxs. upirveles yov-
lisa,  esaa dagrovebiTi xerxi, rodesac xdeba 
mogzaurobisTvis gankuTvnili Tanxebis gadade-
ba erTi wlis an meti xnis ganmavlobaSi, meorec 
- esaa krediti, rodesac mogzaurobis gansaxor-
cieleblad gamoiyeneba sesxebi.  

anomiuri qceva turistTa mocemul jgufSi 
Tavs iCens maSin, rodesac statusuri poziciebi 
gamyarebulia arsebuli resursebiT, magram ada-
miani Tavs mainc daucvelad da ukmayofilod 
miiCnevs, radgan fiqrobs, rom mets imsaxurebs. 
yvelaze xSirad amgvari qceva damaxasiaTebelia 
turistTa saSualoSemosavliani da dabalSe-
mosavliani jgufebisTvis (Sesabamisad, respond-
entebis 15-15 %), rodesac ar xdeba ,,sxva statu-
sis  gaTamaSeba“, magram identifikaciisas aqcen-
tebis gadanacvleba xdeba.

izolaciuri qceva. sazogadoebis wevrTa 
qcevis mocemuli tipi gulisxmobs im situa-
ciaTa warmoqmnis SesaZleblobis Semcirebas, 
romlebic saWiroa statusis demonstraciisT-
vis, es ki turizmis srul ugulebelyofaSi 
gamoixateba. izolaciuri qceva damaxasiaTebe-
lia dabalSemosavliani jgufis respondentTa 
5%-sTvis(siRatakis gamo).   

miRebuli Sedegebis Sesamowmeblad saWiro 
gaxda axali modelis ageba, romlis safuZvels 
unda warmoadgendes turistTa statusuri kuT-
vnilebis individualuri TviTSefaseba. mocemu-
li modeli Seqmnil iqna imis gaTvaliswinebiT, 
rom adamians(turists), misive warmodgeniT, Sei-
Zleba ori Tvalsazrisi hqondes sazogadoebis 
socialur struqturaSi Tavisi adgilis Sesaxeb 
- mkafiod gaazrebuli da gaurkveveli. mkafiod 
gaazrebuli pozicia damaxasiaTebelia turist-
Ta im jgufisTvis, romlebic icnobiereben, rom 

sazogadoeba ierarqiulia da icnoben saqarT-
veloSi arsebul statusur poziciaTa gamoy-
ofis ZiriTad kriteriumebs. gaurkveveli pozi-
cia mowmobs ori ZiriTadi tendenciis Sesaxeb: 

erTi mxriv, turisti saerTod ar fiqrobs sa-
zogadoebaSi Tavisi mdgomareobis Taobaze (in-
fantilizmi);

meore mxriv - statusuri poziciebis arse-
buli konkurentuli modeli ar akmayofilebs 
turistis warmodgenebs harmoniuli socialuri 
mowyobis Sesaxeb, rac zogjer misi uaryofis 
meqanizms moicavs. aseT SemTxvevebSi saSualo 
da Zalze iSviaTad maRalSemosavliani jgufis 
turistebi irCeven maTi sazogadoebrivi statu-
sisTvis Seuferebeli ganTavsebis adgilebsa da 
situaciebs.

qarTvel turistTa qcevis orientacias ax-
loblebze, naTesavebze, megobrebze, kolegebze 
sakuTari statusuri poziciis Sefasebisas wa-
myvani roli ganekuTvneba. amis safuZvelze da 
poziciis gaazrebulobis gaTvaliswinebiT Cvens 
mier gamoyofilia 6 statusuri pozicia: demon-
stracia, adekvaturoba, moCvenebiToba, mibaZva, 
adaptacia da amorfuloba.  

zogadad SesaZlebelia, ori ZiriTadi poz-
iciis gaTvaliswinebiT, detalurad daxasiaT-
des  turistTa qceviTi strategiebis saxeobe-
bi. gaurkveveli poziciisas adamians uZnelde-
ba Tavisi realuri subieqturi da obieqturi 
resursebis Sefaseba sakuTari statusis gansaz-
Rvris mizniT. amitom turistisTvis strategia 
,,mibaZva“ yvelaze ufro xSirad realizdeba na-
Tesavebis, megobrebis, kolegebis (rogorc nac-
nobTa wris warmomadgenlebis) mibaZvis doneze. 
aseT dros aqcentirebulia maTTan Tanasworo-
ba msgavsebis Warbi demonstraciis xazgasmis 
wyalobiT (SemomxedeT, iseve, viqcevi, rogorc 
- Tqven). es damaxasiaTebelia umeteswilad saSu-
aloSemosavliani jgufisTvis (respondentTa 10 
%, gansxvavebiT dabalSemosavlianisa - 6 % da 
maRalSemosavlianisgan 0%).    

adaptacia, agreTve, saSualebas iZleva, nac-
nobebisa da naTesavebis wris meSveobiT gan-
isazRvros im qceviTi aqtebis erToblioba, 
romlebic garkveul statusur pozicias See-
sabameba. amasTan, xdeba msgavsebis aRiareba, ma-
gram ara - xazgasma (sxvebiviT qceva). mocemuli 
damokidebuleba ufro metad damaxasiaTebelia 
dabalSemosavliani jgufisTvis (12%), vidre - 
sxva jgufebis warmomadgenlebisTvis – (4 %). 
gamokiTxulebi am faqts ukavSireben obieq-
turi garemoebebis zegavlenas, romlebic gar-
duvalad aiZuleben maT, Seurigdnen arsebul 
mdgomareobas.  

amorfuloba SeiZleba gamovlindes, rogorc 
,,gadarCenis“ da, aseve, rogorc uaxloes gare-
moze ,,TviTamaRlebis’’ strategia. empiriuli 
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monacemebis safuZvelze gamovlinda, rom im re-
spondentTa wili, romlebic amgvar strategiebs 
iyeneben, araarsebiTia (dabalSemosavliani da 
saSualoSemosavliani jgufebis respondentTa 2 
% da 1 %).

meorec, esaa winaaRmdegoba, erTi mxriv, tu-
ristebze socialuri garemos maiZulebel sta-
tusur zegavlenasa da, meore mxriv, maT sta-
tusur   ambiciebs Soris. socialuri garemos 
zegavleniT adamiani icnobierebs Tavis kuT-
vnilebas garkveuli statusuri poziciisadmi, 
magram qceviT aqtebSi sxva qceviT jgufzea ori-
entirebuli.  turistTa piradi da socialuri 
statusuri resursebis naklebobisas es moCven-
ebiTi statusuri qcevis efeqts iwvevs.

amgvarad, statusuri qcevis analizi tu-
rizmSi, rogorc  madiferencirebel saqmianoba-
Si (romelsac gansazRvravs  statusuri faseu-
lobebis sistema da romelic ayalibebs cxovre-
bis garkveul wess, sazogadoebriv ideologias), 
mowmobs, rom turistebisa da maTi jgufebis 
samomxmareblo qceva imeorebs sazogadoebis 
garkveul struqturas da warmoqmnis garegnuli 
maCveneblebis sistemas statusuri poziciebis 
warmosaCenad. 

turistuli momsaxurebisa da produqtebis 
bazarze samomxmareblo moTxovnis ganuxreli 
zrdis uzrunvelyofisTvis mniSvnelovania, rom 
turizmis politika SesabamisobaSi iyos da icv-
lebodes turistTa statusur qcevasTan erTad. 
aseTi midgoma grZelvadian periodSi uzrunve-
lyofs turistTa nakadebis stabilur zrdasa 
da sxva mniSvnelovan pozitiur Sedegebs.

 

gamoyenebuli literatura:

   
1.	 metreveli m. (2011).  turizmis ekonomika da 

politika. sagamomcemlo saxli ,,favoriti 
printi“, Tbilisi.

2.	 metreveli m. (2012).  garemosa da ekotur-
izmis menejmenti. sagamomcemlo saxli ,,fa-
voriti printi“, Tbilisi. 

3.	 Dredge, D., & Jenkins, J. (Eds.). (2011). Stories of 
practice: Tourism policy

4.	 and planning. Aldershot: Ashgate.
5.	 Georgia Tourism Strategy 2015/2025  http://georgia.

travel/
6.	 6. Gvelesiani   R.   &   Gogorishvili   I.   (2014).  The   

Basic   Problems   for   the
7.	 Realization of the Concept of Economic Policy, Inter-

national Scholarly and
8.	 Scientific Research & Innovation International Sci-

ence index.org. Vol:8 no:11,
9.	 p. 332-335. waset.org
10.	 Hall, C. M. (2011). A typology of governance and its 

implications for tourism
11.	 policy analysis. Journal of Sustainable Tourism, 19(4-

5), 437-457.
12.	 http://geostat.ge Georgian Statistics Office
13.	 http://gnta.ge Georgian National Tourism Administra-

tion
14.	 Law of Georgia ,,On Sanitary Protection Zones of Re-

sorts and Resort Areas”
15.	 http://economy.ge/en/economic-legislation/tourism
16.	 law of Georgia ,,On Tourism and Resorts” https://

matsne.gov.ge/en/document/view/33370


