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reziume

qalaqi da urbanuli garemo saxelmwifo sis-
temis, sazogadoebrivi mentalobis, socialuri 
inteleqtis istoriulad Camoyalibebuli  sivr-
ciTi organizebis yvelaze srulyofili formaa. 
igi warmoebis, vaWrobis, infrastruqturis, ga-
naTlebis maRalganviTarebuli centria samec-
niero, kulturuli, jandacvis dawesebule-
bebis farTo qseliT. ekonomikuri potencialis 
stimulireba zrdis qalaqis konkurentul upi-
ratesobas. swored konkurenciaa qalaqis di-
namiuri ganviTarebis, Semosavlebis zrdis da  
socialur-ekonomikuri ganviTarebis stabili-
zaciis arsebiTi faqtori.

qalaqis progresis safuZveli urbanizmis 
konceptualuri safuZvlebis  gansazRvraSi 
da qalaqis marTvis optimaluri strategiis 
SemuSavebaSi mdgomareobs.  gnviTarebis kon-
cefciam  srulyofilad unda asaxos qalaqis 
xelisuflebis damokidebuleba aq mimdinare  
ekonomikuri, socialuri, politikuri, terito-
riuli Tu kulturuli procesebisadmi, amasTan,  
unda Camoayalibos am procesebis  regulire-
bis normebi da standartebi, maTi  gatarebis 
meqanizmebi.

ganviTarebis koncefcia qalaqis cxovrebis 
donis gaumjobesebas, misi popularizaciis in-
teresebs da qalaqis  konkurentuli upirateso-
bebis realizaciis gziT, misi imijis amaRlebas 
unda emsaxurebodes, es exmareba qalaqebis bren-
dad qcevas da maTi sayovelTao cnobadobis zr-
das.

sakvanZo sityvebi:  qalaqis imiji,  urbanizmis 
konceptualuri sakiTxebi, qalaqis  konkuren-
tuli   upiratesoba,   ganviTarebis  koncefcia,   
qalaqi-brendi.
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 SUMMARY

City and urban environment is the most perfect form 
of the state system, public mentality, historicaly formed of  
social intelect. City highly developed center with institu-
tions of industrial, trade, infrastructure, effective education 
system, scientific, cultural, health care, through which is 
provides a high level of business protection and investment 
potential. Stimulation of economical potential is growing 
city’s competitive advantages, exactly competition is an es-
sential factor of dynamic development, wich should serve 
to the growth of revenue and the development of social-
economic stability.

The concept of city development need to represent state 
and individual interests and need to determine management 
regulations, it should show us the city’s competitive advan-
tages, its strengths and should rise the image of the city by 
realaizing them. The concept of promoting the city’s  de-
velopment goals, production processes and infrastructure 
investirebit starting, tourists, new recidents by attracting 
and improving living atandards of the population ending. 

The concept of  development the city’s quality of life 
improvements, the promotion of the interests of the city 
and its competitive advantages by means of implementa-
tion, the image of the need to serve, it helps cities and their 
general behavior, brand awareness increased.

 globalur bazarze qalaqebis optimaluri  
pozicionireba konkurentuli urTierTobebis 
srulyofas  da swor marketingul strategias 
emyareba.  warmatebis erT-erTi saukeTeso kapi-
tali imijia. nebismieri qalaqis mizani cnobil 
brendad qcevaa, Zlieri brendi didi warmateba 
da is mudmivi aqtivia, romelic qmnis sazoga-
doebriv aRiarebas da  mis stabilur imijs.  

qalaqi da urbanuli garemo saxelmwifo sis-
temis, sazogadoebrivi mentalobis, socialuri 
inteleqtis istoriulad Camoyalibebuli  sivr-
ciTi organizebis yvelaze srulyofili formaa. 
qalaqi cxovrebis uflebaa, esaa Sexvedrebisa 
da azrTa gacvlisaTvis saWiro adgilis arse-
bobis ufleba, esaa cxovrebis sxvadasxva riT-
mis ufleba, ufleba, romelic ganiWebs  sivrcis 
da konkretuli momentebis srulad gamoyenebis 
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unars, - aRniSnavda anri lefevri. amdenad, ara 
mxolod qalaqis, aramed, zogadad, sazogadoeb-
is progresis safuZveli urbanizmis konceptu-
aluri safuZvlebis  da  qalaqis marTvis opti-
maluri strategiis gansazRvraSi mdgomareobs, 
rac   aq mimdinare procesebis, regulirebis 
normebis da standartebis gansazRvras, maTi 
gatarebis meqanizmebis uzrunvelyofas emsax-
ureba. mzardi konkurencia qalaqebs ganviTare-
bis koncefciis SemuSavebas avaldebulebs, risi 
mizanic sainvesticio mimzidvelobis amaRleba, 
qalaqis brendis Seqmna da am gziT misi imijis 
amaRlebaa.

 qalaqis  ganviTarebis efeqturi marTvis 
aucilebeli instrumenti misi konkurentunari-
anobis  Sefasebaa.  konkurencia xels uwyobs 
arsebuli resursebis efeqtur gamoyenebas da, 
amasTan, stimuls aZlevs axali resursebis moz-
idvas, riTac aumjobesebs adgilobriv social-
ur-ekonomikur pirobebs. qalaqis  potencialis, 
misi Zlieri mxareebis gamoyenebis stimulireba, 
dadebiTad  aisaxeba  qalaqis imijze da zrdis 
mis cnomadobas. ekonomikuri potencialis zrda 
amaRlebs qalaqis konkurentul upiratesobebs,  
swored konkurenciaa qalaqis  dinamiuri ganvi-
Tarebis arsebiTi faqtori, rac  Semosavlebis 
zrdaSi, socialur-ekonomikuri ganviTare-
bis stabilizaciasa da mosaxleobis cxovrebis 
pirobebis gaumjobesebaSi aisaxeba.

 qalaqi maRalganviTarebuli centria war-
moebis, vaWrobis, infrastruqturis, ganaTleb-
is efeqturi sistemiT, samecniero, kulturu-
li, jandacvis dawesebulebebis farTo qseliT, 
riTac igi biznesis daculobas da sainvesti-
cio potencialis maRal dones uzrunvelyofs.  
qalaqs  problemebis gadaWris meti potenciali 
gaaCnia, ganviTarebul qveynebSi Seqmnili Rire-
bulebis 80%, swored, qalaqSi iqmneba, riTac 
igi mniSvnelovnad ganapirobebs cxovrebis Se-
darebiT  maRal dones  mTeli qveyanis masSta-
biT.  dRes mosaxleobis naxevarze meti qalaqSi 
cxovrobs, evropul qveynebSi ki es maCvenebeli  
75%-ia, swored sociumi warmoadgens qalaqis mTa-
var sasicocxlo resurss. adamianis goneba, ideebi, 
miznebi, SemoqmedebiTi unari sul ufro xSirad 
ganixileba, rogorc qalaqis ganviTarebis strate-
giuli resursi, ramac igi teqnologiuri, koncep-
tualuri, socialuri,  inovaciuri ideebis mZlavr 
laboratoriad aqcia. 

 ganviTarebuli saxelmwifoebis Taviseburebas, 
mniSvnelovanwilad, is gansazRvravs, rom axali 
produqtis udidesi nawili inteleqtualuri kapi-
talis xarjze iqmneba. evropuli urbanistikis kon-
ceptualuri safuZveli, swored, qalaqis  resur-
suli upiratesoba da misi gamoyenebis farTo Sesa-
Zleblobebia. SemoqmedebiTi aqtiobebis Sedegad   
mravali qalaqis kultura da  maTi brenduli saxe 

Seiqmna, Camoyalibda Zlieri anklavebi da xeli See-
wyo  maTi  dadebiTi  saerTaSoriso  reputaciis  
formirebas. resursebis efeqturi marTvis meti 
SesaZleblobebi da kreatiuli ideebis simravle 
gaxda  parizis „siyvarulis qalaqis“, haders-
fildis „kreatiuli qalaqis“, berlinis „siyvaru-
lis festivalis“, helsinkis „teqnologiuri  nova-
ciebis“, tilburgis  „mmarTvelobiTi siaxleebis“ 
qalaq-brendebad Camoyalibebis winapiroba.

qalaqis ganviTarebis koncefciam misi saxelm-
wifo da individualuri interesebi unda asaxos 
da am miznebis  marTvis regulaciebi gansazRvros, 
igi qalaqis konkurentuli upiratesobebis, misi 
Zlieri mxareebis gamovlenas da maTi realizaci-
is gziT qalaqis imijis amaRlebas unda emsaxure-
bodes. Tanamedrove TeoriaSi saqalaqo politika 
ganixileba, rogorc saxelmwifo institutebis da 
kerZo seqtoris, bazris moTamaSeebis da resurseb-
is kompleqsuri ureTierToba“ [5]. qalaqis koncef-
ciis SemuSaveba rTuli, mravaletapiani procesia, 
romelic saxelmwifo marTvis struqturebTan er-
Tad, sazogadoebis CarTulobas da misi intereseb-
is upirobo dacvas iTvaliswinebs. urbanisti T. 
suluxia miiCnevs, rom qalaqis politikis program-
uli damuSavebis procesi Semdegi ZiriTadi etapeb-
isagan da  Sedgeba: problemis identificireba, 
sakiTxis dRis wesrigSi dayeneba, programis for-
mulireba da SemuSaveba, misi legitimacia da ganx-
orcieleba, programis Sedegebis Sefaseba  [1].              

ganviTarebis koncefciis SemuSaveba gansa-
kuTrebiT aqtualuri msoflio sameurneo siste-
mebis integrirebis da administraciul erTeulebs 
Soris  konkurenciis gaaqtiurebis Sedegad  gaxda. 
konkurenciis gaZliereba  adgilobrivi resursuli 
potencialis efeqturi gamoyenebis da sameurneo 
cxovrebaSi  maTi aqtiuri CarTvis aucileblobas 
ganapiribebs. es procesebi qalaqis strategiuli 
ganviTarebis programuli dokumentis Seqmnas 
moiTxovs, romelSic  qalaqis Zlieri mxareebis 
gaaqtiurebis da efeqturi sainvesticio poli-
tikis Seqmnis konceptualuri midgomebi iqneba 
asaxuli.  resursebis identificirebis da cnoba-
dobis gazrda srulyofs   qalaqis imijs da  amaR-
lebs saerTaSoriso  procesebSi mis CarTulobas, 
amis safuZvelze droTa ganmavlobaSi, yalibdeba 
qalaqi-brendi, rogorc sayovelTaod miRebuli 
administraciuli erTeuli.

brendirebis procesi  uzrunvelyofs qala-
qis identurobis warmoCenas da misi mimzidve-
li mxareebis popularizacias miznobrivi au-
ditoriisaTvis. qalaqis brendingi xangrZlivi 
SemoqmedebiTi procesia, romelic identuro-
bis analiziT iwyeba, mis safuZvelze muSavde-
ba brendis koncefcia,  Semdegi etapi iTval-
iswinebs brendis imijis formirebas miznobrivi 
jgufebis cnobierebaSi, rasac  mohyveba  bren-
dis  imijis  gardaqmna  qalaqis  imijad. 

msoflios cnobil qalaqebs mdidari 
gamocdileba daugrovdaT sakuTari idento-
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bis gansazRvris mimarTulebiT, rac e.w. “qala-
qis TemaSi“ aisaxa. miznobrivi auditoriisaTvis 
(mosaxleoba, investorebi, turistebi)  „Temis“ 
mqone qalaqi ufro advilad aRqmadi da misi 
koncefciac  ufro  martivad gasagebia. „Ziri-
Tadi Temis“ mqone qalaqma zustad icis misi in-
vesticiuri mimzidvelobis adresati, misTvis 
cnobilia, ra profilis axali mcxovreblebi 
sWirdeba mas konkurentunarianobis SesanarCu-
neblad, sxva SemTxvevaSi qalaqi kargavs Tavis 
pozicias  Tanamedrove, sakmaod agresiul 
globalur garemoSi.  „Temis“ mqone qalaqSi  in-
vestorebisTvis mniSvnelovania is, rom qalaqs 
aqvs ganviTarebis  naTeli prioritetebi da, Se-
sabamisad, sakuTari garemos gaazrebulad marT-
vis  SesaZlebloba.

brendirebis koncefciis mecnieruli Seswav-
la sakmaod axalia  da mniSvnelovan damuSave-
bas moiTxovs, igi markertinguli kvlevebis 
mecnierul safuZvlebs emyareba da mis koncep-
tualur midgomebs iziarebs. amasTan, special-
istebs Soris sakmaod gansxvavebuli mosazre-
bebia, kerZod, maTi nawili qalaqis marketings 
ganixilavs, rogorc gansakuTrebul ekonomikur 
proceduras, romelic ZiriTadad reklamirebiT 
ganisazRvreba, maTi azriT, „qalaqis marketingi 
mimarTulia qalaqis funqciebis da maTze mosax-
leobis, kompaniebis, turistebis da sxva sub-
ieqtebis moTxovnebs Soris Tanafardobis opti-
mizaciisaken“ [4]. mkvlevarTa nawili marketings 
teritoriis marTvis instrumentad ganixilavs: 
„qalaqis marketingi - es aris qalaqis marTvis 
dagegmarebis, koordinaciis da kontrolis pir-
dapiri kavSirebis procesi, mis sxvadasxva part-
niorTan da miznobriv jgufebTan“  [3].                

qalaqis ganviTarebis koncefcia mis popu-
larizaciis miznebs emsaxureba, sawarmoo pro-
cesebSi Tu infrastruqturaSi investirebiT 
dawyebuli, turistebis,  axali rezidentebis 
mozidviT da  mosaxleobis cxovrebis donis 
gaumjobesebiT damTavrebuli. erTi Tavisebu-
reba, rac yvela Tanamedrove  koncefcias axa-
siaTebs, qalaqis marTvis prioritetebis cv-
lilebaa, sameurneo procesebis marTvidan, igi 
sul ufro metad miznobrivi auditoriebis in-
teresebis marTvaze gadadis, rac mniSvnelovnad 
cvlis TviT koncefciis ideas.

qalaqebis mdidari empiriuli gamocdile-
bidan gamomdinare, TavianT momavalze zrun-
va maT sakuTari identobis gansazRvriT unda 
daiwyon, es exmareba qalaqs sainvesticio pri-
oritetebis  sworad gansazRvraSi, sakuTari 
miznebis Camoyalibebasa da maT misaRwevad saWi-
ro meqanizmebis SerCevaSi.   qalaqis unikaluri 
niSnebiT  gansazRvruli misi  identoba, aucile-
belia miznobrivi momxmareblis dasainterese-
blad.  rogorc wesi, potenciuri mcxovreblebi 

xedaven TviTrealizaciis SesaZleblobebs, tu-
ristebi ki,- qalaqis Tematur unikalobas da 
vizitebisTvis gaxsnilobas“ [2]. es faqtori gana-
pirobebs qalaqis imijis Seqmnis, misi identobis 
gansaRvris, miznobrivi auditoriis SerCevis  da 
am  sakiTxebis  erTian  ganviTarebis  koncef-
ciaSi  asaxvis  aucileblobas.

Tanamedrove pirobebSi qalaqis ganviTare-
bis koncefciis Seqmnis procesSi tradiciulad 
aRiarebul socialur, ekonomikur, rekreaci-
ul resursebTan erTad, gansazRvrul adgils 
Tanacxovrebis da qcevis unikaluri, mxolod 
misTvis damaxasiaTebeli maidentificirebeli 
normebi asrulebs (adgilobrivi gamonaTqvame-
bi, miTologia, samoqalaqo aqtivobis sxvadasx-
va forma  urTierTobis tradiciebi, saqmiani 
kultura, eTnokultura, folklori, garToba, 
da sxva), TiToeuli maTgani SeiZleba iqces ad-
gilis identobis    formirebis erTgvar plat-
formad, mis brendad.          

qalaqis reputaciis formirebis faqtorebi 
misi konkurentunarianobis gansazRvris kon-
cefcias unda daedos safuZvlad.  ekonomikis 
Tanamedrove inteleqtualizacia, mmarTvelo-
biTi  inovaciuri sistemebi, sameurneo gare-
mos axleburi organizeba,  gadawyvetilebebis 
miRebis procesisadmi SemoqmedebiTi midgoma 
kidev ufro mniSvnelovans xdis qalaqis ganvi-
Tarebis koncefciis Seqmnas  da  masSi  imijis 
ganmsazRvreli  faqtorebis asaxvas. es exmareba 
qalaqebis brendad formirebas da maTi sayovel-
Tao cnobadobis zrdas.  
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saredaqcio moTxovnebi:

JurnalSi gamoqveynebuli statia unda moicavdes mecnieruli kvlevis axal Sedegebs biznessa da 
inJineriis Semdeg Teoriul da gamoyenebiT sferoebSi:

•• biznes-inJineringis Teoriuli aspeqtebi;
•• biznes-procesebis marTvis teqnologiebi;
•• sainJinro-sakonsultacio saqmianobis ekonomikuri Sefasebebi;
•• biznesis ganviTarebis miznebi da mimarTulebebi;
•• biznes-inJineringi: energetikaSi, informatikaSi, qimiasa da metalurgiaSi, farmaciaSi, mSe-

neblobaSi, transportSi, arqiteqturasa da dizainSi, samTo geologiaSi, nanoteqnologiebsa 
da hidroteqnikaSi;

•• inovaciebi da investiciebi;
•• sainJinro saqmianobis samarTlebriv-saeqsperto da socialuri aspeqtebi;
•• samarTali da politika;
•• evropuli da evroatalntikuri integracia.

miRebul statiebs ixilavs redkolegia da dadebiTi recenziis SemTxvevaSi aqveynebs, aseve gana-
Tavsebs internetSi _ eleqtronul JurnalSi.

statiebi miiReba qarTul, rusul, inglisur, germanul da frangul enebze.
 qveyndeba originalis enaze.

statiis gaformebis wesi

•• statiis moculoba unda Seadgendes araumetes 15 gverdisa da statias Tan unda daerTos:
•• reziume qarTul da ucxour enaze – teqstis dasawyisSi (reziume unda Seicavdes aranakleb 

100-150 sityvas), gamoyenebuli literaturis nusxa – teqstis bolos.
•• qarTuli teqstisTvis gamoiyeneT qarTul Srifti AcadNusx, 
•• xolo inglisuri da rusuli teqstebis Srifti _ Times New Roman.
•• Sriftis zoma 12, intervali 1,5, yvela kididan daSoreba iyos 2 sm.
•• statiis TavSi moaTavseT Semdegi informacia: avtoris (Tanaavtoris) saxeli, gvari, akademi-

uri wodeba, eleqtronuli misamarTi da telefonis nomeri.
•• naxazebi, grafikebi, sqemebi da a.S. _ formatSi TIFF 300 dpi; 600 dpi, 
•• formulebi unda aikrifos Microsoftequation 2.0 (2.1.).


