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reziume

rogorc momsaxurebis dargi, turizmi mraval 
materialur da aramaterialur elements aer-
Tianebs. iseve, rogorc zogadad momsaxurebis 
industriaSi, moTxovnis cvlileba turizmSic 
ganapirobebs axali produqtis Seqmnas da/an Zve-
li produqtis saxecvlilebas. Sesabamisad, vi-
Tardeba turizmis formebic, romelTa gansaz-
Rvrebebic msoflio turistuli organizaciis 
mier aris dadgenili.

winamdebare statiaSi - “samkurnalo-gamajan-
saRebeli turizmi rogorc  ganviTarebis per-
speqtiuli forma saqarTveloSi” - ganxilulia 
Tanamedrove turizmis ganviTarebis formebi 
da maTi gansazRvrebebi.  statiis aqcenti ga-
datanilia saqarTveloSi samkurnlo-gamajan-
saRebeli turizmis aRdgena-ganviTarebis per-
speqtivebze. turizmis industriis winaSe ar-
sebuli axali moTxovnebi da gamowvevebi biZgs 
aZlevs mis ufro metad miznobriv ganviTare-
bas da iseTi fokusirebuli formebis Camoya-
libebas, roblebic saTanadod daakamyofilebs 
momxmarebelTa miznobrivi jgufebis cnobis-
moyvareobas, profesiul Tu samoyvarulo in-
teresebs da gaamarTlebs maT molodinebsa da 
motivacias.	

sakvanZo sityvebi: turizmis formebi, ku-
rortebi, samkurnalo-gamajansaRebeli turizmi
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Summary

As any service industry, tourism also encompasses 
various tangible and intangible elements. Alike the general 
service industry, in tourism, the changes of the demand  
gives the reason for creation of new products and/or for 
modification of the existing ones. Consequently, the forms 
of tourism develop in line with the emerging demands, as 
described by the WTO. 

The present article - “Health-Wellness Tourism as a 
Perspective form of Development in Georgia” - refers to the 
development forms of the contemporary tourism and their 
definitions. Besides, the article focuses on the perspectives 
for rehabilitation/development of health - wellness tourism 
in Georgia. The new  demand and the challenges facing the 
tourism and hospitality industry  drive its more targeted de-
velopment toward creation of the customized and focused 
forms, that would sufficiently satisfy the curiosity, profes-
sional or amateur interests of the target groups of custom-
ers and would meet their expectations and motivations.  

Keywords: forms of tourism, resorts, health-wellness 
tourism

ZiriTadi teqsti

mogzauroba erT-erTi yvelaze xelsayre-
li saSualebaa msoflios sxvadasxva kuTxeebis 
mosanaxuleblad,  axali kulturebis gasacnobad 
da amavdroulad, axali urTierTobebis dasam-
yareblad. Tumca, bevri turistisTvis turiz-
mi sxva mravali miznis miRwevis saSualebacaa, 
rac turizmis ganviTarebis formebis mraval-
ferovnebas ganapirobebs, romliTac aixsneba 
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mizezi, Tu ratom irCevs turisti konkretuli 
daniSnulebis adgils, da ra molodinebi gaaCnia 
im aqtivobebTan mimarTebaSi, romlis ganxor-
cielebasac apirebs daniSnulebis adgilze Cas-
vlis Semdeg.

axal adgilebze mogzaurobisas turisti 
axali RirsSesaniSnavobebis, xelovnebis, kul-
turis, civilizaciis da tradiciebis pirispir 
xvdeba. aSkaraa turizmis kulturuli zegavle-
na, Tumca, mxedvelobidan ar unda gamogvrCes 
misi ekonomikuri mniSvnelobac, rac mniSvnelo-
vani ekonomikuri zrdisa da samuSao adgilebis 
Seqmnis udavo perspeqtivas qmnis. magram, ra 
xdeba maSin, roca turizmi axal simaRleze adis 
da ufro mets iTxovs, vidre Tanamedrove “pop-
kulturuli” turizmi? ra xdeba maSin, rode-
sac turizmi adamianis saqmianobis kidev erT 
damatebiT sferod iqceva, da gansxvavebuli 
Sexedulebebi ganapirobebs individis cnobis-
moyvareobasa da interess turizmis  mimarT?  
rogorc momsaxurebis dargi, turizmi mraval 
materialur da aramaterialur elements aer-
Tianebs. mTavar materialur elementebad unda 
ganvixiloT kveba, transporti, RamisTevis saSu-
alebebi da turizmis industriaSi Semavali sxva 
komponentebi. mTavari aramaterialuri elemen-
tebi ki exeba turistis miznebsa da motivaciebs, 
rogoricaa: dasveneba, relaqsacia, axali urTi-
erTobebis damyareba, axali kulturebis gac-
noba, an ubralod, drois gansxvavebulad  ga-
tareba an Tavgadasavlebis gancda.

	 turizmis ganviTarebis politikis Se-
muSavebisas aucilebelia dadgenil iqnas tu-
rizmis ganviTarebis formebi da tipebi, rom-
lebic dakavSirebulni arian gansakuTrebuli 
motivaciiT mogzaurobasTan, dasvenebasTan, 
mkurnalobasTan, religiur aRmsareblobasTan 
da a.S. msoflios sxvadasxva qveynebSi turizmis 
zogierTi forma da tipi ugegmod da kontrols 
gareSe ganviTarda spontanurad, amitom, isini 
Tavidan saWiroeben gegmiur reorganizacias.

turizmis tipebi ramdenime faqtoris mixed-
viT ganisazRvreba, esenia: 

turis xangrZlivoba 
	 moklevadiani (3 dRemde xangrZlivobis)
	 grZelvadiani (7 dReze meti xangrZlivo-

bis) 
organizebis forma
	 organizebuli (turistuli saagentos 

mier)
	 individualuri (ojaxTan/megobrebTan 

erTad an individualurad)
daniSnulebis adgilis mixedviT
	 saerTaSoriso
	 adgilobrivi
turistuli nakadis mimarTulebis mixedviT
	 qveyanaSi Semomavali turizmi

	 qveynidan gamavali turizmi
	 msoflio turistuli organizaciis mier 

dadgenilia  turizmis ganviTarebis formebi da 
maTi gansazRvrebebis vrceli CamonaTvali, rom-
lebic daniSnulebis adgilze drois gatarebis 
tipiur maxasiaTeblebs eyrdnoba. magaliTad, 
rogoricaa:

sapliaJe-sanapiro turizmi - garToba da das-
veneba zRvis sanapiroze (mzis abazanebi, curva, 
gemiT/naviT gaseirneba, serfingi, misT.)

samTo turizmi - aqtiuri dasveneba mTaSi 
(laSqroba, kldeze cocva, samTo veloturebi)

sportuli turizmi - samTo-saTxilamuro 
(zamTarSi TxilamurebiT, snoubordebiT sria-
li) da eqstremaluri (raftingi, paraglaidingi, 
daivingi da misT. zafxulis sezonze)

kulturuli turizmi - istoriuli da kul-
turuli memkvidreobis Zeglebis, istoriuli 
mniSvnelobis (movlenebis) adgilebis monaxule-
ba.

samkurnalo turizmi - spa, fitnesi, relaqsa-
cia, gakaJeba, mkurnaloba. 

fermeruli/agro, soflis turizmi - soflis 
adgilobriv garemoSi cxovreba da Sinameur-
neobaSi monawileoba.

ekoturizmi - mogzauroba bunebaSi (dacul 
bunebriv teritoriebze)  adgilobrivi gidebis 
TanxlebiT (an individualurad).

RonisZiebebze daswreba da gastronomiuli 
turizmi - mogzauroba koncertebze, speqtakle-
bze, festivalebze da misT. daswrebis mizniT, 
adgilobrivi gastronomiis gacnoba da dage-
movneba. da a.S.

 turizmis msoflio organizaciis Tanax-
mad, samkurnalo da gamajansaRebeli turizmi 
msoflio turizmis erT-erTi yvelaze swrafad 
mzardi da perspeqtiuli mimarTulebaa. turis-
tul-rekreaciuli saqmianobis specializacias 
da masStabebs mravali faqtori gansazRvravs, 
magram maT Soris umTavresi  mainc  rekreaciu-
li resursebia. adamianis janmrTelobaze momq-
medi rekreaciuli resursebi, esaa bunebrivi, 
samkurnalo TvisebebiT aRWurvili sistemebi 
romlebsac adamianis janmrTelobaze  dadebi-
Ti zegavlenis garda,  socialur-ekonomikuri 
daniSnulebac aqvs.

	 kurortebi - Tanamedrove, saSvebule-
bo turizmis erT-erTi gavrcelebuli forma, 
dasvenebisa da mkurnalobis nairsaxeobaa gan-
viTarebuli infrastruqturis bazaze. kuror-
tis ganmarteba SeiZleba Semdegnairad Camoyal-
ibdes – es aris samkurnalo adgili, romlis 
bunebriv-samkurnalo resursis racionaluri 
gamoyeneba xels uwyobs adamianis janmrTelobis 
SenarCunebas. saqarTveloSi asxvaveben kurorts 
da sakurorto adgils. kurorti – es aris gan-
viTarebuli infrastruqturis mqone obieqti, 
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xolo sakurorto adgili – infrastruqturis 
ar mqone teritoria.  

	 bunebrivi faqtorebis simdidrisa da 
mravalferovnebis gamo (hava, mineraluri wyle-
bi, samkurnalo talaxebi da a.S.) saqarTvelo-
Si identificirebulia 340-mde samkurnalo 
zona, romelic tradiciulad gamoiyeneba janm-
rTelobis ganmtkicebis, daavadebaTa mkurnalo-
bisa da profilaqtikisTvis, maT Sorisaa: bor-
jomi, bakuriani, axtala, baxmaro, beSumi, sairme, 
wyaltubo da sxv.  saqarTvelo, arsebuli rek-
reaciuli resursebis moculobiTi simZlavree-
biT, mravalferovnebiT da gamorCeuli Tvise-
bebiT liderobas inarCunebs  mTeli  kavkasiis 
regionis masStabiT.  

	 sakurorto-rekreaciuli turizmis mniS-
vnelovani maxasiaTebelia is, rom saqarTvelos 
specifikidan gamomdinare gacilebiT didi Se-
mosavlis motana SeuZlia qveynisTvis, vidre tu-
rizmis sxva saxeobebs. samkurnalod Camosuli 
turistebi ufro met dros atareben qveyanaSi 
(janmrTelobis procedurebidan gamomdinare), 
vidre sxva turebis moxmareblebi. adamianeb-
is didi nakadebi amjobineben sakuTari janm-
rTelobis aRsadgenad bunebrivi, samkurnalo 
resursebis gamoyenebas vidre stacionalur 
klinikebSi medikamentur mkurnalobas. sam-
kurnalo kurortebze isini erTis mxriv, itare-
ben samkurnalo Terapias, xolo meores mxriv, 
isveneben rogorc fizikurad, ise sulierad, ec-
nobian  qveynis bunebas, kulturas da tradic-
iebs. 

turistul rekreaciuli meurneobis ganvi-
Tareba mniSvnelovanwilad aris damokidebuli 
qveyanaSi arsebul ekonomikur mdgomareobasa da 
politikur situaciaze. miuxedavad imisa, rom 
saqarTvelos zogierTi regionis dabal da saSu-
alomTian zonebSi (mag., borjomi, sairme, da a.S.) 
garkveulwilad moxda turistul sakurorto 
infrastruqturis xelaxla mowesrigeba-fun-
qcionireba, maRalmTian zonebSi aseTi midgome-
bi  jer-jerobiT ar aRiniSneba. asaTvisebeli 
rCeba Zalzed bevri samkurnalo-rekreaciuli 
resursi (mag. kurorti axalWala cageris raion-
Si, moaSi – lentexis raionSi, Trusos xeobis 
mineralizirebuli wylebi da sxv.), romlebic 
xasiaTdebian gamorCeuli bunebrivi samkurnalo 
faqtorebiT: klimatiT (saSualo mTis zeda sar-
tylis hava), naxSirmJava, hidrokarbonatuli, 
natriumiani-kalciumiani mineraluri Tvisebe-
biT da sxv.

2008 wlis monacemebiT aSS-s 1.5 milionze meti 
moqalaqe gaemgzavra qveynidan samkurnalo da 
rekreaciuli mizniT. es faqti ZiriTadad ukav-
Sirdeba aSS-s samkurnalo kurortebze arsebul 
maRal fasebs. mkurnalobis maRali xarjebi ro-
gorc aSS-s, ise evropis qveynebis moqalaqeebs 

ubiZgebs moiZion samkurnalo kurortebi gan-
viTarebad qveynebSi, sadac, fasebi gacilebiT 
dabalia magram aRiniSneba samkurnalo–rek-
reaciuli resursebis mravalferovneba. aseTi 
midgoma warmoadgens damatebiT SesaZleblobebs 
saqarTvelos msgavsi qveynebisTvis, romelTac 
samkurnalo turizmis industriaSi damkvidreb-
isaTvis aqtiurad unda mimarTon dabali fasebis 
politikas, magram maRali servisis SeTavazebiT. 
kidev erTi dadebiTi mxare, romelic iaf, ma-
gram xarisxian samkurnalo kurortebs gaaCnia 
aris maTi upiratesoba CarTuli iqnen samedi-
cino dazRvevis paketSi.

msoflio bankis monacemebis Tanaxmad 2010 
wels msoflios sxvadasxva samkurnalo ku-
rortze 100 milionze meti adamiani isvenebda. 
saqarTvelos turizmis erovnuli administraci-
is monacemebiT ki, miuxedavad imisa, rom 2010 
wels SeiniSneboda zrda samkurnalo turizmis 
mimarTulebiT, misi wili qveynis turizmis 
mTlian industriaSi mxolod 1%-s Seadgenda. es 
maCvenebeli miuTiTebs, rom saqarTveloSi arse-
buli samkurnalo kurortebis SesaZleblobebis 
udidesi nawili gamouyenebelia maSin rodesac, 
erovnuli statistikis samsaxuris (saqstati) 
maCveneblebis mixedviT saqarTveloSi mosaxle-
obis avadobis maCvenebeli (tuberkulozi, gu-
lis sisxlZarRvTa, revmatiuli da a.S.) izrdeba.

aqve gasaTvaliswinebelia ganviTarebadi 
qveynebidan importis xelSewyobis evropuli 
centris (CBI) monacemebi, romlebic miuTiTebs 
evropis qveynebidan ganviTarebad qveynebSi mog-
zaurobisa da dasvenebis msurveli zrdasruli 
asakis (65+) mosaxleobis raodenobis zrdaze. 
dResdReobiT evropidan asakovani mosaxleoba 
ufro Soreul distanciebze miemgzavreba axal 
daniSnulebis adgilze mkurnaloba-gajansaRe-
bis mizniT da axali gamocdilebis  SesaZenad. 
amdenad, zrdis aseTi tendencia sakmaod imedis 
momcemia saqarTvelos msgavsi ganviTarebadi 
ekonomikis mqone qveynebis turistuli bazrebi-
sTvis, romlebmac produqtisa da momsaxurebis 
adaptireba unda moaxdinon ufrosi asakis momx-
mareblis survilebisa da moTxovnilebebis gaT-
valiswinebiT da momxmarebels SesTavazon da-
matebiTi komforti, momsaxurebis arCevis saSu-
aleba, saTanado samkurnalo infrastruqtura 
da SedarebiT msubuqi fizikuri datvirTva. 

Sesabamisad, dReisaTvis Zalzed mniSvnelo-
vania saqarTvelos maRalmTian zonebSi sam-
kurnalo-rekreaciuli resursebis saxesxvao-
bebis Tvisebebze orientirebuli, rekreantTa 
moTxovnilebebidan gamodinare, Sesabamisi sa-
warmoo modelebis tipebis Seqmna. 
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daskvna

qveynisaTvis, turistebis mier saqonlisa Tu 
momsaxurebis moxmarebiT miRebuli Semosav-
lebis, sabiujeto Senatanebis zrdis, dasaqmebis 
perspeqtivebisa Tu zogadad ekonomikuri zrdis 
TvalsazrisiT turizms sasicocxlo mniSvnelo-
ba aqvs Cveni qveynisTvis.   

iseve rogorc zogadad momsaxurebis indus-
triaSi, moTxovnis cvlileba turizmSic gana-
pirobebs axali produqtis Seqmnas da, an Zveli 
produqtis saxecvlilebas. Tanamedrove momx-
marebeli industriisgan moiTxovs iseT axal 
produqts, romelic radikalurad gansxvavdeba 
Zveli, masiuri turizmisTvis damaxasiaTebeli 
produqtebisgan. Tanamedrove momxmarebeli 
ukeTaa informirebuli, ufro aqtiuria da Sesa-
bamisad ufro Tavisufalia arCevanis gakeTebis 
dros. amdenad, turistuli produqtis ganvi-
TarebaSi unda aisaxebodes Tanamedrove momx-
mareblis motivacia da  qceva, rac produqts 
ufro miznobrivs da mimzidvels gaxdis, radgan 
turizmis industriis Tanamedrove momxmarebe-
li ara mxolod kargadaa informirebuli, ara-
med - ufro metadaa orientirebuli xarisxian 
momsaxurebaze, aqtiur dasvenebaze, axali urTi-
erTobebis damyarebaze da axali gamocdilebis 
SeZenaze. 

samkurnalo (rekreaciuli) turizmis sarge-
blianoba qveynisaTvis gamoixateba  ekonomi-
kuri, socialur-kulturuli da garemos gaum-
jobesebis kuTxiT. sakurorto-rekreaciuli 
turizmis, iseve rogorc, zogadad turizmis 
ganviTareba, xels uwyobs samuSao adgilebis 
Seqmnas, biZgs aZlevs axali biznesebis wamowye-
bas, stimulirebas ukeTebs soflis meurneobis 
produqciis warmoeba-gazrdas, xalxuri rewvis 
nimuSebis Seqmnas da sxv. Tumca, turizmis sxva 
saxeebisgan gansxvavebiT, sakurorto-rekreaci-
uli turizmis ganviTareba moiTxovs gacilebiT 
meti da maRalkvalificiuri personalis arse-
bobas, rac xels Seuwyobs adgilobrivi kadrebis 
momzadeba-mobilizebas. gansakuTrebiT maRalm-
Tian zonebSi, sakurorto raionebis ganviTareba 
Seaferxebs mosaxleobis migraciul procesebs 
da Seqmnis Semosavals adgilobrivi  mosaxleo-
bisaTvis. 
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