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THE IMPORTANCE OF DIGITAL COMMUNICATIONS

resume

The role of digital communication in the modern
world is a very important factor. Georgia does not lag
behind this trend, where many organizations are try-
ing to study in depth and successfully implement digital
communication tools in their strategic communication.
The paper discusses the in-depth theoretical foun-
dations of strategic communication, the Internet and
digital tools, and the importance of integrating them
with each other. Our goal is to determine the practical
application of strategic communication in public and
private agencies, to determine the impact of digital
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communications on consumer behavior, and to analyze
the impact of the virtual world on globalization and
how it changes borders. We explored the interesting
trends around this topic, the challenges that the new
Corona virus has put on our agenda. While the strategic
communication plan should be tailored to economic or
political processes, we have developed general prin-
ciples in the form of recommendations that would be
appropriate for any organization, as well as identify the
positive and negative factors that can lead to a virtual
communication process.

Keywords: Digital Communication, Strategic Com-
munication, Digital Tools, Minimum Costs, Internet, So-
cial Networks.
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