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TEPPUTOPHUAJIbHBIII MAPKETHUHT B TYPHU3ME:
AHAJIN3 ITTOBAJIBHBIX
ITPOBJIEM U ITPUOPUTETOB PA3BBUTHUA

Maua AxeaeduaHu

JdOKmMop 3KOHOMUYECKUX HAYK,

TocydapcmeenHbili yHugepcumem Axkakus Llepemeu
Medes JlomuHaweuau-Ilpyudse

JdOKmMop 3KOHOMUYECKUX HAYK,

TocydapcmeenHbili yHusepcumem Axkakus Llepemeu

B craTbe npejJiokeHbBl TeppUTOpHUA/IbHbIE Map-
KETHHIOBBIE MO/XO/bl, CUCTEMAaTHU3ALUN TEHJEHLUH
B cdepe TypusMa B ['py3un Ha oCHOBe pa3BUTHE OT-
pacau. llenb uccae0BaHUA CTaTbU — TYpUCTUYeCKast
OTpacab TEPPUTOPUUO BBIIBJEHHE CTPYKTYPHBIX
W3MEHEHUHN U TeHJEeHIMU pa3BUTUS, KOTOpble OYAYyT
MMeTb BaXKHOe 3HadyeHHe JAJd OyAyliero Typusma U
peruoHajJbHOTO MapKeTHHra. B kadyecTBe MeTO/OB
Wcclel0BaHUs UCNOJIb3YHOTCS KOHTEHT-aHa/lu3, CTa-
TUCTUYECKasd OLleHKa MHGOpPMalUH, NPOCTPAHCTBEH-
HO-BPEMEHHOH aHa/u3. B pe3sysbraTe Hccief0BaHUs
BbIsIBJIEHbl (AKTOPBI BJUSIOIIME HAa TYPUCTHYECKYIO
0Tpac/b.

CoopmysnupoBaHbl TJIOOA/NbHbIE BBI3OBBI CTOSI-
1ye nepes pasBUTHeM oTpacAu B I'pysuu - ayauTo-
pus NMyTelleCTBEHHUKOB U CIIPOC HAa TYPUCTHUYECKHE
MPOAYKTHI, U3MEHEHHE CTPYKTYPhI, Pa3BUTHE HOBBIX
¢dopmMaToB TypusMa M JONOJHUTENbHBbIX yCayr. Pac-
CMOTpPEHHBb! BONPOCCH! YJIy4lIeHHs ycayr Ha ¢oHe
OBICTPOPA3BUBAKIIUXCA TEXHOJIOTMU W TpeGoBaHUM
NOTPeOUTENbCKUX YCAYT HeOoO0XOJHWMOCTb YCKOPUTb
npoLecc TOTaJIbHOM IMPPOBU3ALUM TYPUCTHUYECKUX
HanpaBJIeHUH, peCTPYyKTypU3alusl KaHaJOB IPO/BH-
YKEHUS TYPHUCTUYECKOT0 GM3Heca U TepPUTOPHAIbHBIX
cdepnl ycayr. Mcnonb3oBaHWe MapKeTHHIOBBIX NOJ-
XO/I0B B TYPUCTHYECKOM OTPAC/IH MO3BOJIMT CO3/aTh
HOBble TOYKH TYPUCTHUYECKOTO MPUTIKEHUS, YTOOBI
YBEJIMUUTDH CIPOC Ha CYIIEeCTBYIOIIUX TYPUCTOB. [lo-
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CTasiHHble aHAIU3 WU H3y4YeHUe NepeMeH HUMEIOIINX
MECTO B TYPUCTUUECKOH cdepe MO3BOJIUT NOAAepKaTh
CTaGUJIBHOCTB OTPAC/IU U TJTy6Ke 0CO3HATh HOBbIE BbI-
30BbI B cdepe TypusMma.

KioueBble c/10Ba: TeppUTOPHATbHBIM Mapke-
THHI, TYpU3M, TPeHJ, UUPPOBU3ALUY, BIAUATEIbHBIN
MapKeTHUHT, 11eJIOCTHBINA GpeH/I.
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Based on the systematization of trends in the tour-
ism sector, the following paper proposes approaches
of the territorial marketing that will contribute to the
development of the industry of tourism. The purpose of
the paper’s research is to reveal the structural changes
and trends in the development of the tourism industry
and territories, that will be significant for the future of
tourism and territory marketing.

The main research methods are content analysis,
statistical information evaluation, space-time analysis.
As a result of the research, global challenges affecting
the tourism industry have been identified: Changes of
the structure of the audience of travelers and demand
for tourist products, the necessity to develop new tour-
ism formats and additional services, acceleration of the




30%6JL-06306d60630 N'3-4, 2023

total digitalization process, restructurization of popu-
lar channels of tourist destinations, transformation of
business tourism and the sector of territorial service.
It has already been concluded in the paper that the use
of approaches of territorial marketing in the industry
of tourism will make it possible to create new tourist
attractions, increase demand for existing tourist desti-
nations, prepare regional and local authorities for mar-
ket changes.

The key to this may not be only individual decisions,
but a system of plenty of measures that will influence
different target groups of the territory (residents of the
territory, tourists, investors, etc.).

Implemented territorial marketing strategies
should not only include financial planning or manage-
ment of exclusive projects (for example, the creation
of a new attraction), but should also concentrate on
achieving long-term goals. It is necessary to develop a
plan that will connect the purpose and resources of the
territory with the changing opportunities of the market
and social environment.

Keywords: Territorial Marketing, Tourism, Digitiza-
tion Trend, Influencer Marketing, Holistic Brand.
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