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SUMMARY

000000000000000000000SUMMARY

In the ar tic le of Te mur Miminoshvili  �Evolution of the Governmental 
eco no mic ro le in the con di ti ons of Globalization and Post-in dus t ri al so ci-
ety� the eco no mic ro le of the go ver n ment is dis cus sed. Based on the exam p-
les of US and ot her de ve lo ped co un t ri es it is pro ved that in mo dern eco nomy 
the ro le of go ver n ment is not dec re a sing, but ra i sed and it ob ta ins new forms 
qu a li ta ti vely.  The men ti o ned lo gic is still fol lo wed by post-so vi et and ot her 
de ve lo ping co un t ri es, among them is Georgia.
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*   *   *
In his ar tic le �Agricultural de ve lop ment stra tegy and the ba sic gu i de 

to the system of Agroproducts� Besik Tet va ze dis cus ses the is su es of ag-
ri cul tu ral de ve lop ment stra tegy and the ba sic ori en ta ti ons of ag ro-fo od sys-
tem. It is ne ces sary to sup port the le gis la ti on, le gal pro vi si on of ag ro-fo od 
in dustry, for fur t her de ve lop ment of ag ro-fo od system ob jec ti ves, which at 
the sa me ti me are cre a ting the fa vo rab le con di ti ons for the ef fi ci ent fun c ti o-
ning of the ag ro-fo od com p lex. 

The The sis which has dis cus sed the re form of ag ri cul tu ral po licy, anal y sis 
has as su red us that in or der to pro mo te na ti o nal fo od se cu rity, it is im por tant 
that the co untry�s eco no mic re la ti ons in ag ro-fo od systems must be ba sed in 
the fi eld of  in ter na ti o nal or ga ni za ti ons, in dif fe rent co un t ri es, re gi o nal and 
sub-re gi o nal ag re e ments and tre a ti es con c lu ded with the uni ons. 

New con t racts sig ning must be pro vi ded by the na ti o nal in te rests of the ag-
ro-fo od com p lex. Major ef forts sho uld be ma de in the tra di ti o nal ag ri cul tu ral 
pro duct and ag ri cul tu ral raw ma te ri als which will con t ri bu te:  the con t rol of the 
fo od im port and in the fu tu re help to it�s re duc ti on, the entry in to a new mar-
ket, for ce the ir own ex port po ten ti al to use it, res to re the po si ti ons in tra di ti o nal 
mar kets and the es tab lis h ment in the new mar kets, ac ti va ti on of the in ves t ment 
ac ti vity, es tab lis hing the fa vo rab le en vi ron ment for at t rac ting the fo re ign in ves-
t ment, sup port and pro mo te the im p le men ta ti on of pri o rity in ves t ment pro jects.
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*   *   *
According to Vladimer Glonti, So fi ko meg re lis vi li ar tic le � Bizmax 

(Business Maximization)-The Ro le and Motivation of Hotel Administration 
in the Re ten ti on of a Cus to mer � a cus to mer re ten ti on and lo yalty prog rams 
are one of the ma jor bu si ness ma xi mi za ti on (Bizmax) pri o ri ti es in Hotel and 
lod ging in dus t ri es. The job hol ders and pro perty ow ners are ori en ted to re ta in 
and mo ni tor lo yal cus to mers in the mar ket which is gu a ran te ed pro fit for the 
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bu si ness and for the com pany.  Latest stu di es in the ho tel mar ket are pro ving 
that 5% in c re a se of lo yal cus to mers is gu a ran te ed in c re a se of 25%-125% re-
ve nue. Having 2% lo yal cus to mers from the to tal ho tel cus to mers can ma in ta-
in 10% sa vings in ope ra ting ex pen ses. The Sta tis ti cal in for ma ti on is pro ving 
10% loss in every ye ar of lo yal cus to mers, which is not be ne fi ci al for ho tel 
ow ners and ma na ge ment. The lo yal cus to mer re ten ti on is ma inly fo cu sed on 
lo yal per so nal re ten ti on in ho tel. The highly mo ti va ted and lo yal ho tel per-
so nal can be fully fo cu sed on the cus to mer�s ser vi ce im p ro ve ment and sa tis-
fac ti on. The re is des c ri bed  the mo ti va ti on met ho do logy of ho tel per so nal in 
this ar tic le: re gu lar me e tings bet we en de par t ments and per so nal ro ta ti on in 
de par t ments will pro vi de bu si ness ma xi mi za ti on (Bizmax) and will in c re a se 
the ho tel�s  re ve nue and pro fit.  

Finally, the mo ti va ted per so nal al lows the em p lo yer of the ho tel to re ta in 
lo yal cli ents as a gu a ran tee for the suc cess of the bu si ness.
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*   *   *
In Manana Kharkheli�s  ar tic le �Clus ters: the  es sen ce, the spre a ding 

le vel and the Mechanisms of Management  � the re is dis cus sed  the new  for-
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ma ti on of  21th  cen tury-  the clus ters�  es sen ce,  types,  ini ti a ti ves, spre a ding  
le vel and  ma na ge ment  mec ha nisms.

It is sa id in this ar tic le that clus ters are na tu ral for ma ti ons, but it is pos-
sib le to exist the ir ar ti fi ci al  for ma ti ons as well. It con sist a lot of par ti ci pants 
which cor po ra ti ons are ba sed on the prin cip le of be ne fit. As a re sult clus ter�s 
ef fect is too high.

Clus ters� fu tu re per s pec ti ves are ob vi o us:  they will rep la ce a lot of eco no-
mi cal fi elds. In Georgia, clus ters are only in fe tal sta ge. They ne ed help and 
prog ress from the go ver n ment that con du ces Georgia ra i sing the com pe ti ti ve-
ness in the glo bal mar ket.

*   *   *
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*   *   *
do rin de tom bis da Ja na To lor da vas sta ti a Si �rTu li 

prob le me bis swav le bis me To de bi� gan xi lu lia me ne je re bis, 
stu den te bis swav le bis prob le me bi im me To de biT, rom le bic 
aRi a re bu lia kad re bis mom za de bis msof lio praq ti ka Si. ese-
nia, kon k re tu li si tu a ci e bis me To di, ro me lic  prof. do rin 
de tom bis mi er ga mo i ye ne ba e.w. rTu li prob le me bis Ses wav lis 
dros (The use of ca ses for tra i ning han d ling com p lex prob lems) da 
eq s pe ri men tu li eko no mi kis me To de bi. av to reb ma war mo ad gi nes 
swav le bis prob le ma or mniS v ne lo van so ci a lur da eko no mi kur 
ra kur s Si.

so ci o lo gi, pro fe so ri do rin de tom bi, mi si mra val w li a ni 
praq ti ki dan ga mom di na re, xazs us vams ke is-me To dis da niS nu le-
bas, ro gorc re a lu ri cxov re bis mra va li as peq tis Ses wav lis sa-
Su a le bas, rac sa bo lo od spe ci a lis tis kom pe ten ci e bis zrdas 
uwyobs xels. 

eko no mis ti, prof. Ja na To lor da va me ne je re bis swav le bis 
prob le mas ukav Si rebs eq s pe ri men tu li eko no mi kis me To de bis 
ga mo ye ne bas, rom lis dros mi iR we va ase ve eq s pe ri men tis mo na wi-
le Ta qme de bis Ses wav la, ri si miR we vac swav le bis sxva me To de-
biT SuZ le be lia.

spe ci a lis te bis swav le bis prob le me bis gan xil va or aR niS-
nul as peq t Si uda vod did in te ress war mo ad gens.

*   *   *
The Purpose of the ar tic le of Maia  Akhvlediani �The Problems of In-

ternational Marketing and Ten dency of its Development�, is to show the 
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ef fect of dif fe rent (va ri o us) le vel, glo bal fac tors, de ve lop ment of in ter na ti o nal 
mar ke ting and ten den ci es of de ve lop ment. The re is de no ted in this ar tic le that 
the de ve lop ment of in ter na ti o nal mar ke ting and in ter na ti o nal eco nomy, is in-
f lu en ced by as po si ti ve as well as dif fe rent ne ga ti ve  glo bal fac tors. 

The Dismissal of the world so ci a list system, eco no mic and po li ti cal cri-
sis in S.N.G. and West Europe, tec h no lo gi cal re vo lu ti on, cri sis of in ter na-
ti o nal fi nan ci al system, ag g ra va ti on of emer ge ma te ri als (stuffs) eco lo gi cal 
and fo od s tuffs prob lems, re in for ce ment of in ter de pen den ces and eco nomy of 
na ti o nal eco no mi cal po li tics,the Sur mo unt of in ter na ti o nal systems bet we en 
co un t ri es (re gi ons) and so on. The Re cog ni ti on (pro fess) of com pe ti ti on as the 
ma in fac tor is im por tant for  Economy Development.

In the sum mary of this ar tic le the re is de no ted, that in ter na ti o nal, eco no-
mi cal glo ba li za ti on be ca me the de ter mi nant of de ve lop ment of mar ke ting; but 
the con tem po rary dyna mics and the tem per of mar ke ting`s fun c ti on in glo bal 
mar ke tab le con di ti ons is still ex pec ting its exis ting war rant (jus ti fi ca ti on).

*   *   *
gi or gi kvi ni ka Zis da qe Te van fxa ka Zis sta ti a Si `ge o e ko-

no mi kis sa ga ni - po le mi ka axa li dis cip li nis gar Se mo~ gan xi-
lu lia ge o e ko no mi kis de fi ni ci as Tan da kav Si re bu li dis kur sis 
Se de ge bi. ga a na li ze bu lia dRes ar se bu li ge o e ko no mi ku ri de-
fi ni ci e bis Zli e ri da sus ti mxa re e bi. av tor Ta az riT, jer je-
ro biT ar ar se bobs er Ti a ni Se xe du le ba for mi re bis pro ces Si 
myof ge o e ko no mi kis dis cip li na ze. dis kur sis Se de gad, av to re-
bi ix re bi an ge o e ko no mi kis de fi ni ci is lut va ki se u li Se fa se bi-
sa ken, Tum ca aR niS na ven, rom lut va kis po zi cia, sam xed ro stra-
te gia sru lad ga da i ta non eko no mi kis sfe ro Si, mar Te bu lad ar 
mi aC ni aT da gar k ve ul saf r Txe ebs mo i cavs, vi na i dan glo ba lu ri 
eko no mi ka ga ci le biT rTu li kon s t ruq ci i sa, vid re re a lu ri 
ge o po li ti ka. av tor Ta mi er Se mo Ta va ze bu lia ge o e ko no mi ku ri 
de fi ni ci is Sem de gi va ri an ti: ge o e ko no mi ka  Se is wav lis: po-
li ti ku ri siv r cis eko no mi za ci is pro cess, rom lis sa Su a-
le bi Tac glo ba lu ri eko no mi kis aq to re bi ge o po li ti ku ri 
ber ke te bis ga mo ye ne biT cdi lo ben maT T vis sa in te re so te ri-
to ri eb ze kon t ro lis dam ya re bas.  
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*   *   *

Lia be ri kas h vi li�s ar tic le  �For the Marketing Issue of an Industrial 
Firm� dis cus ses that the uni que as pect of in dus t ri al mar ke ting is the tec h ni cal 
com p le xity of go od. We can say that the ma in bar ri er aga inst the true mar ke-
ting of com mer ci al firm is exag ge ra ted in te rest to wards the go ods, en gi ne e-
ring, pro duc ti on and tec h ni cal spe ci fi ca ti ons. 

Se ve ral bu si ness stra te gi es of in dus t ri al com pa ni es re qu i re the hig hest qu-
a lity of tec h ni cal in no va ti ons and risks re la ted to the gre at ex pen ses on stu di es 
and ex pe ri ments. Leadership of such com pany usu ally in c lu des the rep re-
sen ta ti ves of en gi ne e ring and anal y ti cal cir c les. The re fo re, they pre fer the 
tec h ni cal va lu es when ma king ma na ge ment de ci si ons. In this ca se we ha ve 
the re al risk of �su pe ri o rity of go ods upon cus to mers�. Besides, su pe ri o rity of 
tec h ni cal de ve lop ments and par ti cu lar cha rac te ris tics of go ods may be co me 
so strong that the skill of fle xib le res pon se to chan ges of cus to mers� de mands 
is lost. As a re sult, many com pa ni es ma ke one of the most fre qu ent mar ke ting 
er rors � they try to chan ge cus to mers and �ad just� them to the go od. 

*   *   *
The article �Fields of flexible Use of Management in Construction� by 

Manana Kharkheli describes the flexibility and notes that it�s effective use 
in construction is possible  by supplying construction sites with construction 
engineering, cross equipments as well as by  vertically operating engineering 
(for example cranes)  enhancement. 

The article suggests the government to purchase construction engineering, 
open technical service fleets and lease construction engineering to construc-
tion organization  as  tenancy for necessary terms and time.
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