DRI SUMMARY DRI

In the article of Temur Miminoshvili “Evolution of the Governmental
economic role in the conditions of Globalization and Post-industrial soci-
ety” the economic role of the government is discussed. Based on the examp-
les of US and other developed countries it is proved that in modern economy
the role of government is not decreasing, but raised and it obtains new forms
qualitatively. The mentioned logic is still followed by post-soviet and other
developing countries, among them is Georgia.

E I

B cratbe ITep Takananase «IIpeonosieHne TeopeTH4eCKOro Kpu3u-
ca Hay4Hoii Teopu o0IIeCTBEHHOIH MOJIMTHKO-3KOHOMHYeCKOii CHCTEMBI,
HEOTJIOKHAS 3ada4ya rocyAapcrBeHHOii BjaacTu I'py3mu® BbIIBUHYTHI
BBIBO/IbI, 0OOCHOBAHHBIE COIJIACHO HAy4YHOH JIOTWIKM, M3 Hay4YHBIX HCCIe-
JOBAaHWN MO OOIIECTBEHHOW TEOPHHM, KOTOPbIE OCYIIECTBIEHBI aBTOPOM Ha
ocHoBe Homoro CJIOBA — Btoporo Ilpuiectsus HMcyca Xpucra dyxom
(HoBoe xpucTraHCKO-NIpaBOCIaBHOE MO3HAHWE) M OMyOJMKOBAaHBI B JKypH.
«OKOHOMHMKay, ToccleaoBaTesbHo, ¢ 1999 ropa; paccMmotpbiBaeTcs HoBoe
CJIOBO, xak 3aKOHOMEpPHOE COLHMAIBHOE SBJIEHUE, MOBTOpstoIeecs JIByx-
TBHICSUJIETHBIM TIEPHOJIOM XPUCTHAHCKOTO JIETOMCUUCIEHNS U ABISIOIErocs
€CTECTBEHHbIM WCTOUYHMKOM HWH(pOpMannu Ajsl IIeJeHANpaBJIeHHOTo, I10-
9ETAMHOr0, ABYXTHICSWIEYHETO Pa3BUTUSI CAMOCO3HAHUS 4eloBeKa (HaLws,
YeJIOBEUECTBO), — VISl pa3BUTHS OOIIECTBEHHOI HAYKH.

B craTtbe 0OBSCHAETCS MO TOWXKE JIOTMKE, YTO XPHUCHAHCKO-MPABOCIIAB-
Hble HPABCTBEHHO-MOPAJIbHbIE TMPHUHLMIIBI, T.€. [ py3MHCKOE HAalMOHAJIbHOE
MO3HAHNE SABJISETCSA UIEHTHBIM C 3aKOHOMEPHOCTBIO COLIMAILHOTO Pa3BUTHUS
3emnu — «Jlazape»; pasbscHseTcs, UTO 3aKOHOMEPHOCTL — «JIazape», ompe-
neneHHas Bucumm, actpo-dusnyeckum 3akoHoM — «Jlazapey, paciuudpopa-
Ha B HoBom CJIOBE npumeneHneM a30yku W 3aKOHOB TPy3WHCKOTO Halld-
OHAJIBHOTO si3bIKa — Jla3ape W, — 4TO 3THM K€ caMbIM, OTNpeAeeHa ocobast
coumnasbHas Muccust [ py3MHCKO HalWy, B 1eJie HETTPEPbIBHOTO COOIIOIEHNS
€BOJIFOLIMOHHOTO ¥ MUPHOTO CaMOpPa3BUTHs YEJIOBEKA B CBOEI cTpaHe H, ciie-
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JOBAaTEJbHO, HA 3eMJIe; ONpeNIeNIAeTCs] MCXOANS U3 3TONH MUCCH, HEOTIIOKHAs
3aJa4ya JelcTBYOIIel BiacTu [ py3UTHCKOTO rocyAapcTBa.
k ko 3k

In his article “Agricultural development strategy and the basic guide
to the system of Agroproducts” Besik Tetvaze discusses the issues of ag-
ricultural development strategy and the basic orientations of agro-food sys-
tem. It is necessary to support the legislation, legal provision of agro-food
industry, for further development of agro-food system objectives, which at
the same time are creating the favorable conditions for the efficient functio-
ning of the agro-food complex.

The Thesis which has discussed the reform of agricultural policy, analysis
has assured us that in order to promote national food security, it is important
that the country’s economic relations in agro-food systems must be based in
the field of international organizations, in different countries, regional and
sub-regional agreements and treaties concluded with the unions.

New contracts signing must be provided by the national interests of the ag-
ro-food complex. Major efforts should be made in the traditional agricultural
product and agricultural raw materials which will contribute: the control of the
food import and in the future help to it’s reduction, the entry into a new mar-
ket, force their own export potential to use it, restore the positions in traditional
markets and the establishment in the new markets, activation of the investment
activity, establishing the favorable environment for attracting the foreign inves-
tment, support and promote the implementation of priority investment projects.

* ok %

B ctarbe Baxka 3emkuaze ,,OcHOBHHMe HampaBjeHHsI Pa3BHTbsl BO-
€HHOIi 3KOHOMUKHM I'py3uu* pacMOTpeHbl BONPOCHI Pa3BHTHS BOSHHOM
9KOHOMUKH, ero crienduueckne HanpasiaeHna. Ocoboe BHUMaHUE yIeNeHO
BOMpocaM OWyKETHpPOBaHWA W MPOTrpaMHpOBaHHA B CUCTEME BOEHHOM
9KOHOMUKH.

* ok %

According to Vladimer Glonti, Sofiko megrelisvili article ” Bizmax
(Business Maximization)-The Role and Motivation of Hotel Administration
in the Retention of a Customer “ a customer retention and loyalty programs
are one of the major business maximization (Bizmax) priorities in Hotel and
lodging industries. The jobholders and property owners are oriented to retain
and monitor loyal customers in the market which is guaranteed profit for the
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business and for the company. Latest studies in the hotel market are proving
that 5% increase of loyal customers is guaranteed increase of 25%-125% re-
venue. Having 2% loyal customers from the total hotel customers can mainta-
in 10% savings in operating expenses. The Statistical information is proving
10% loss in every year of loyal customers, which is not beneficial for hotel
owners and management. The loyal customer retention is mainly focused on
loyal personal retention in hotel. The highly motivated and loyal hotel per-
sonal can be fully focused on the customer’s service improvement and satis-
faction. There is described the motivation methodology of hotel personal in
this article: regular meetings between departments and personal rotation in
departments will provide business maximization (Bizmax) and will increase
the hotel’s revenue and profit.

Finally, the motivated personal allows the employer of the hotel to retain
loyal clients as a guarantee for the success of the business.

E O

B cratbe Tunatun IN'onaaze ,,MeToabl U MOJeJIbI AHAJBI3A MPBIBJIEKA-
TeJIHOCTBI PbIHKA U NePCNeKTHBHOCTH Pa3BUTHA KOMIIAHUHM* OTMEUYEHBI:

JUTSA Pa3BUTUS KOMIIAHUH U HOPMATBHOTO ()YHKIIMMOHUPOBAHUSI CITYKOBI
MapKeTHHIa ,00JIbLI0e 3HAUEHUs UIMEET OnpeesieHUe NePCreKTUB pa3BUTHUs
KOMIIaHUU | (hOPMYJIHMPOBAHUE METOJOB aHAJIN3a PHIHKA.

CtaTbs OXBaThIBAa€T METOJbl MAapKETUHIOBBIX CTpaTeruii U aHaiu3a Io-
TEeHLUaNA.

[IpectaBneHsl cTpaTeruu pocTa OpraHu3allM, 4YTO, B CBOIO OYepeb,
OXBAaTbIBAET :

® CTpaTervro NHTEHCUBHOTO POCTa;

®  CTpAaTErur0 UHTErPaLMOHHOTO POCTa;

®  CcTpaTeruio AUBepcU(PpUIMPOBAHHOTO POCTa;

® crpareruu COKpallleHUs;

® MapKETHUHIOBYIO CTPAaTErHi0 OTpPacieBbIX WHHOBALMA.

B crarbe roBoputcsa 0 MyTAX U BO3MOXKHOCTSIX Pa3BUTHA MPOLYKLMUH, a
TakK k€ 0 METOAaX OCBOEHHUS HOBBIX PHIHKOB.

L

In Manana Kharkheli’s article ”Clusters: the essence, the spreading
level and the Mechanisms of Management ” there is discussed the new for-
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mation of 21th century- the clusters’ essence, types, initiatives, spreading
level and management mechanisms.

It is said in this article that clusters are natural formations, but it is pos-
sible to exist their artificial formations as well. It consist a lot of participants
which corporations are based on the principle of benefit. As a result cluster’s
effect is too high.

Clusters’ future perspectives are obvious: they will replace a lot of econo-
mical fields. In Georgia, clusters are only in fetal stage. They need help and
progress from the government that conduces Georgia raising the competitive-
ness in the global market.

k ko ok

B cratee Mapbina Majnanua ,,CTWIb TypHCTHYecKOil MpoOU3BOA-
CTBEHHOI (PMPMBI* 0TMEYEeHBbI: B COBPEMEHHBIX YCIOBHAX OCTPON KOHKY-
PEHTHOI 00pBOBI 32 MOTPEOUTENS 3HAUCHNE MAPKETUHTOBBIX KOMMYHUKALIUI
UL TIPEANPUATHIA cdepbl Typu3Ma CHIIBHO Bo3pacTaeT. IMeHHO KOMMyHH-
KalV{ BBICTYNAIOT B KAUECTBE aKTUBHOI'O 3JIEMEHTAa KOMIUIEKCA MapKETHH-
ra, U, B YaCTHOCTU. CUCTEMbI MPOABIKEHUSI TYPUCTCKUX YCIYT Ha PBIHOK.
Typuctckoii pupMe HeJOCTATOYHO MMETb XOPOLIMA MPOAYKT, YCTAaHOBUTD
Ha HEro NpaBWIbHYIO LEHY U JOBECTU €ro 10 MoTpebuteneil nocpeacTBoM
cucTeMbl cObiTa. [y yBennueHns o0beMOB MPOJaK HEOOXOANMO JOBECTH
JI0 CO3HAaHUs MOTpeduTesell Te BBITObl, KOTOPbIE OHU MOJy4YaT OT UCTIOJNb-
30BaHUA yCIyr. OTH (pyHKLUU BBIONHAIOT MAPKETUHIOBblE KOMMYHHUKALMH,
KOTOpbIE TPEICTABIISIOT YCIYTH TYPUCTCKUX (PUPM OoJiee TpUBJIeKaTeNbHbI-
MU JUTS LIEIEBOH ay ANTOPUH.

HemanoBaxkHast posib B npolecce KOMMYHUKALUIl OTBOAUTCS CO3JAHUIO
MOJIOKUTETBHOTO UMHUAXKA TYPUCTCKOTO MPEANPUATHS U (WIN) OTAEIBHOTO
NPOAYKTa.

k ok 3k

B cratke Maua Cerypn «HekoTopble onpegeneHust 0 HeJasix U
(pyHKUHSX peKjaMbl» OTMEYEHO, YTO Ui MOJNyYeHHUS KOHKYPEHTHOTO
NPEeUMYILECTBO KOMMAHUAM HEOOXOIUMO pa3paboTaTh CBOIO PEKIAMHYIO
CTpaTeruio, OMpenenuTb Uean U QYyHKUMMK peknambl. [loaTomy 3TOT Bo-
Npoc akTyalleH. B craTbe paccMOTpeHbl HEKOTOpble BOIPOCHI ompenese-
HUA uenbeit n QyHKunm pekigambl; MTHOOPMHUPOBAHNE KIMEHTOB O TOBapax
U ycllyrax, MepeducieHble KOHKYPEHTHUX MPEeuMYILECTB pPexiaMupyemMoii
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KOMITaHWM B PEKJIAMHOM cO00ImeHnn. Pekiama 3To MHCTPYMEHT MapKeTHH-
ra, KoTopas CHocOoOCTBYeT MOBBILIEHHIO 00bEMa npoaxk. Ho MeHemkepbl
KOMIIaHMM MOTYT pa3paboTaTh CBOK ONTHMAJbHYIO PEKIaMHYH CTpaTe-
TUI0; OHW JOJDKHBI KOHTPOJHMPOBATh COOTHOLICHHWE PEKJIaMHBbIX 3aTpar M
o0beMa TIpoJax; MAJisl TOTO, YTOOBI KIIMEHT CHIeNial BBIOOP B MOJB3Y peKia-
MHUPYEeMOii KOMIIAHNH, OJHOTO PEKJIAMHOIO COOOUIEHHST MaJIO; HYXKHO MOM-
HUTH O TOM, YTO TOBAp HOJHKHO COOTBECTCTBOBATH OKUIAAHUAM OT peKJ’IaMHOﬁ
KaMIMaHuH.

L T

©m0b g ™330l ©s 9565 mEmmEEIZL LESGs3a ,Hormma
36mdmgdgdol LBsgmgdol Bgomegdn® asbbomymas 39bgxrgMgdal,
LEMEIbEJdL Lbogmgdal 3MMbmAadgdn 08 dgomegdom, MmM3mgda(s
5056 9dmmos  3oMmgdol 3mdbagdal dbmgymom 3Mad@ngedo. gbg-
oo, 3mb3MgB Mmoo Logo(zngdnlb dgmmeo, Mmdgmoi 3MME. ©EMENL
©9 @™3dal ogH gsdmaygbgds §.6. Gormmao 3GMdmgdgdal dgbbsgmal
mb (The use of cases for training handling complex problems) ©o
99b3960896&mmo §3mbm3ozol Bgommgda. 838mMgdds batdmawgobgl
LBogmgdol 3Gimdmgds m 860d3679mmm36 bmznamy s g3mbmada 3
o 3mbdo.

Lmgommman, 3Emgzgbmeo @m0k g G§m3do, Jabn IGsgembmasbo
3604803006 go3m3nbafg, bobl xbgsdl 3g0b-3gomoal @sbndbmemyg-
dabs, mam (g Mgamma (36m3zfgdal dMagemoa sb3gdGob dgbbagmals bs-
domgdol, Moz badmemme L3g0omabE ol 3m33g@gb0gdal DL
1BymdL byl

93mbm3abGo, 3Gmg. ¢obs mmmmmmags 396gxrafgdal LBsgmgdol
36Omdmgdol 393d0698L g4L3gF08gb@Mmn g3mbmdnzal dgommgdals
353mygbgdsl, HBmmals @HmL donmbags sbggg 9db3gMndgb ol dmbabo-
mgmd 489gdal dgbbagms, Gobn damByggzes LBsgmgdal bbgs dgmmeg-

doo d¢demgdgemns.
L3g(30orabBgdal LBsgmadal 3GimMdmgdgdals gsbbagngs M 5¢mbad-

By ob3 9@ 30 MszME o 0B gMgLL Bomdmawa g6L.

L

The Purpose of the article of Maia Akhvlediani ,,The Problems of In-
ternational Marketing and Tendency of its Development”, is to show the
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effect of different (various) level, global factors, development of international
marketing and tendencies of development. There is denoted in this article that
the development of international marketing and international economys, is in-
fluenced by as positive as well as different negative global factors.

The Dismissal of the world socialist system, economic and political cri-
sis in S.N.G. and West Europe, technological revolution, crisis of interna-
tional financial system, aggravation of emerge materials (stuffs) ecological
and foodstuffs problems, reinforcement of interdependences and economy of
national economical politics,the Surmount of international systems between
countries (regions) and so on. The Recognition (profess) of competition as the
main factor is important for Economy Development.

In the summary of this article there is denoted, that international, econo-
mical globalization became the determinant of development of marketing; but
the contemporary dynamics and the temper of marketing's function in global
marketable conditions is still expecting its existing warrant (justification).

* % %

anmMman 3306035dab s Jgog356 gbszadab bgs§asda ,z39mg3m-
6m3030b bogsbo - 3memgdngs sbama abzn3mnbab g56A3gdm™ aobbo-
em0d 39m93mbmdn 3ol @ge3nboznabomsb s 3sagdnmgdema wab 3mmbol

998900, gosbamadgdamos mgl sMbgdyma gqgmgimbmdn gnco ©g-
30boz0gdal dmogmo s bLybd dbamggdo. sg@mEms sdMom, RIMRI-

Bmdom o6 5MbgdmdlL gMHmnsbo dgbgonmgds gmG3amgdals 3Gm(39bda
dymg3 39mM93mbm3dn 3ol al303emnbady. ab3mmbob dgmgase, s38mtg-
30 abgdash ggmg3mbmadngal @ggabazonl @ gs30bgmmo dgggabgda-
Laggb, o330 5b0dboggh, M3 M@ 3030L 3mbo(zns, badbgomm LGMs-
&9305 LENMOE 35s0EObMB §3mMbmBnzal bLygHmda, BsMrmgdymaw o
300Rbosm s goM33gm LogFmbggdl 8mn(303L, 30650086 gmmdsrnmHa
93mbmdngs aszomgdoo Goyemo 3mbLEM(300bs, 30Mg Mgormmda
39M3m0@03s. d3@MMms 3ogt dgdmmagsdgdamos agmg3mbmdn 3mda
©9983060(300L 393mgan 3o6nb@n: 3gmg3mbmdngs dgabBsgmalb: 3m-
mo@ngyma bagmizob 93mbmdadsznab 36Gm(3gblb, Gm3malb badys-
m33005(3 3MBsmyMn 93mbmdnzalb sd@mEMgda ggm3mmoagozyca
396398950l 333mygbgdnc (300mmdgb Ismmzab banbGgmgbm GgMn-
&™MF093Dg 3mbGHMmab 33yscgdsb.
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k ko ok

Lia berikashvili’s article ,,For the Marketing Issue of an Industrial
Firm” discusses that the unique aspect of industrial marketing is the technical
complexity of good. We can say that the main barrier against the true marke-
ting of commercial firm is exaggerated interest towards the goods, enginee-
ring, production and technical specifications.

Several business strategies of industrial companies require the highest qu-
ality of technical innovations and risks related to the great expenses on studies
and experiments. Leadership of such company usually includes the repre-
sentatives of engineering and analytical circles. Therefore, they prefer the
technical values when making management decisions. In this case we have
the real risk of “superiority of goods upon customers”. Besides, superiority of
technical developments and particular characteristics of goods may become
so strong that the skill of flexible response to changes of customers’ demands
is lost. As a result, many companies make one of the most frequent marketing
errors — they try to change customers and “adjust” them to the good.

L

The article “Fields of flexible Use of Management in Construction” by
Manana Kharkheli describes the flexibility and notes that it’s effective use
in construction is possible by supplying construction sites with construction
engineering, cross equipments as well as by vertically operating engineering
(for example cranes) enhancement.

The article suggests the government to purchase construction engineering,
open technical service fleets and lease construction engineering to construc-
tion organization as tenancy for necessary terms and time.
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