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regionuli marketingi regionis socialuri 
politikis SemuSavebis Tanamedrove meTodologia

nana oqruaSvili
ekonomikis doqtori,

profesori

dReisaTvis Cvens qveyanaSi aresebuli mwvave socialur-eko-
nomikuri problemebis gadaWris gzebis ganusazRvrelobis pi-
robebSi saxelmwifos, misi xelisuflebis centraluri da adg-
ilorivi organoebis winaSe, upirveles yovlisa, dgas efeqtiani 
social-ekonomikuri politikis meTodologiis SemuSavebis 
amocana. teritoriuli erTeulebis ganviTarebis optimaluri 
variantebis Ziebis pirobebSi gansakuTrebul mniSvnelobas 
iZens marTvis inovaciuri meTodebis SemuSaveba. 

ekonomikuri da socialuri reformis koreqtirebis efeq-
tian meqanizms, romelic efuZneba inovaciur meTodebsa da te-
qnologiebze, warmoadgens marketinguli midgomebis farTod 
danergva. misi Tanmimdevruli gamoyeneba calkeul regionebsa 
da masSi Semaval TviTmarTvel struqturebs SesaZleblobas 
aZlevs sainvesticio, safinanso, sagareo-ekonomikur da so-
cialur politikis SemuSavebisas moxdes marTvis procesTa de-
centralizacia da maTi gadatana adgilobriv doneze.

socialuri problemebis gadaWra, romelic dgas regionebis 
winaSe, aucileblad moiTxovs socialuri politikis Se-
muSavebisas Tanamedrove meTodologiaTa danergvasa da far-
Tod gamoyenebas, romlis dadebiTi gamocdileba gamoxatulia 
maRalganviTarebul qveynebSi da cnobilia, rogorc regionuli 
marketingis kerZo SemTxveva � socialuri marketingi. social-
uri marketingi gulismobs socialuri sferos reformirebis 
mimarTulebiT marketingul teqnologiaTa ganviTarebasa da 
aqtiur danergvas. igi dReisaTvis gamodis rogorc efeqtian 
meTodologiuri da praqtikuli instrumenti, romlis gareSec 
SeuZlebelia im rTuli socialuri problemebis gadaWra, ro-
melic dgas calkeul regionTa winaSe. 

regionuli marketingis sistema principulad emTxveva 
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marketingis koncefciis tradiciul arss im TaviseburebaTa 
gaTvaliswinebiT, rac damaxasiaTebelia xelisuflebis adgi-
lobrivi organoebis saqmianobisaTvis. regionuli marketingis 
sistemis centralur da amosaval elements warmoadgens mo-
saxleobis moTxovnilebebisa da interesebis Sesaxeb arsebu-
li informacia regionSi mcxovrebi yvela socialuri jgufis 
cxovelmyofelobisaTvis keTilsasurveli pirobebis Sesaqmne-
lad.

regionis da masSi Semavali teritoriuli erTeulebis, ro-
gorc meurneobriobis subieqtis damoukideblobisa da pasux-
ismgeblobis mniSvnelovani gafarToeba misi kvlavwarmoebiT 
procesebze zemoqmedebis SesaZleblobas qmnis. amitom dabe-
jiTebiT SeiZleba iTqvas, rom marketinguli urTierTobebi aR-
mocendeba ara mxolod sabazro partniorebs Soris. es urTier-
Tobebi kvlavwarmoebiT procesSi farTod rTavs xelisuflebis 
organoebsa da institutebs, romlebic funqcionalurad daka-
vebulni arian mosaxleobisa da arakomerciuli (sazogadoebri-
vi) organizaciisTvis ekonomikuri da socialuri saWiroebebis 
dakmayofilebis organizaciiT.

marketingis ganviTarebis Tanamedrove tendenciebis gaT-
valiswinebiT, 

regionuli marketingi warmoadgens marketingis ganvi-
Tarebis, gaRrmavebisa da gafarToebis tendenciebis asax-
vas regionalur doneze. regionaluri marketingi qmnis pi-
robebs kvlavwarmoebis regionuli sistemis sazogadoebriv 
moTxovnebTan misasadageblad, axdens bazris Seswavlis or-
ganizaciuli infrastruqturis formirebas, aqtiurad zemo-
qmedebs saqonlisa da momsaxurebis regionuli ganawilebis 
sistemis funqcionirebaze, qmnis xelsayrel ekonomikur gare-
mos, axdens koordinirebas da Sesabamisad zrdis teritoriaze 
moqmed sameurneo subieqtebis konkurentunarianobis dones. 

regionuli marketingi � es aris urTierTdakavSirebul eko-
nomikur urTierTobaTa sistema, romelic gamoxatavs regionis 
ekonomikis marTvasTan dakavSirebul sxvadasxva subieqtebis 
urTierTzemoqmedebas im procesebis mudmivi monitoringis 
(analizis, Sefasebisa da prognozis) safuZvelze, romelic mim-
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dinareobs bazarze. aRniSnulTan dakavSirebiT aucilebelia 
aRiniSnos is faqti, rom dasavleT evropis, aSS-sa da sxva qvey-
nebis qalaqis xelisuflebis organoebis saqmianobis tradici-
ul sferos miekuTvneba teritoriuli erTeulis marketingTan 
dakavSirebuli aqtivobebi. dReisaTvis Camoyalibda ra axali 
mmarTvelobiTi procesi, teritoriuli marketingi cvlis adg-
ilobriv social- ekonomikur politikas, romelic Tavis TavSi 
moicavs saqmianobis mis yvela Zvel mimarTulebebs.

regionuli marketingi uzrunvelyofs:
� regionuli ekonomikis maqsimalur adaptacias bazris pi-

robebisadmi municipaluri specifikis gaTvaliswinebiT.
� regionis mosaxleobis yvela socialuri fenis moTxovnile-

baTa, arsebuli bazrebis mdgomareobisa da dinamikis gaTval-
iswinebas.

� regionis interesebis gamovlenasa da dacvas.
regioni warmoadgens Ria sameurneo sistemas. xelisuflebis 

adgilobrivma organoebma unda moaxdinos marTvis iseTi siste-
mis organizeba, romelic mimzidveli iqneba ara marto me-
warmeTaTvis, aramed axdendes ekonomikisa da socialuri sfer-
os TviTganviTarebis stimulirebas, xels uwyobdes sxvadasxva 
socialuri problemis gadaWras, romlebic dakavSirebulia 
regionis mosaxleobis daukmayofilebel moTxovnilebebTan. 
regionis socialuri politikis miznebi gansazRvravs regionis 
kvlavwarmoebiTi procesebis ganviTarebis mimarTulebas, mar-
ketingi ki gamodis, rogorc misi realizaciis instrumenti. am-
denad, regionuli marketingi Tanamedrove pirobebSi warmoad-
gens marketingis erT-erT mniSvnelovan saxes da marketingis 
Teoriisa da praqtikis perspeqtiul mimarTulebas dRevandel 
msoflioSi.

regionuli marketingis saxesxvaobas warmoadgens munici-
paluri marketing. SesaZlebelia movaxdinoT Cveni qveynis gar-
damavali ekonomikis Tanamedrove periodisaTvis regionaluri 
marketingis ZiriTadi principebis adaptireba municipaluri 
warmonaqmnis specifikasTan. kerZod, municipaluri marketing-
is funqcionirebisas mizanSewonilad migvaCnia Semdegi ZiriTa-
di principebis gamoyofa:
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� municipaluri warmonaqmnis mosaxleobis moTxovnilebaTa, 
municipaluri bazrebis mdgomareobisa da formirebis dinami-
kis, saxelmwifosa da municipaluri warmonaqmnis calkeul eko-
nomikuri subieqtebis interesTa gulmodgined gaTvaliswineba;

� pirobebis Seqmna municipaluri ekonomikis struqturis 
municipaluri warmonaqmnis Sida da gare garemosTan maqsimal-
uri adaptaciisaTvis;

� municipaluri warmonaqmnis imijis, mimzidvelobisa da 
prestijis Seqmna, municipaluri interesebis regionTaSoriso, 
erovnul da SesaZlebelia saerTaSoriso doneze lobirebis 
kompleqsurad gamoyenebis gziT;

� marketingul RonisZiebaTa kompleqsis danergva, romelTa 
ganxorcieleba uzrunvelyofs yvela saxis mmarTvelobiTi 
gadawvetilebis efeqtianobis amaRlebas. 

aRniSnul principTa realizaciisaTvis aucilebelia 
calkeuli social-ekonomikuri programebis marketinguli 
miznebis gansazRvra. gasatarebeli socialuri programis re-
alistur � optimaluri miznebis gansazRvrisaTvis didi mniS-
vneloba eniWeba marketinguli garemos faqtorTa Sesaxeb obi-
eqturi warmodgenis Seqmnas. bazris zegavlena, Tavis mxriv, 
ganapirobebs segmentaciis, miznobrivi bazrebis SerCevisa da 
pozicionirebis Catarebis aucileblobas.

socialuri momsaxurebis marketinguli strategiebis Se-
muSavebis erTerT pirvel nabijs warmoadgens mocemuli so-
cialuri momsaxurebis mimzidveli da perspeqtiuli mizno-
brivi sabazro segmentebis SerCeva. segmentaciis procesi 
es aris realurad Camoyalibebul pirobebSi municipaluri 
warmonaqnis sabazro garemoSi funqcionirebisa Tu saqmiano-
bis Sedegi. municipaluri marTvis organoebis struqturu-
li erTeulebis mTeli saqmianoba xangrZlivi periodisaTvis 
mimarTuli unda iyos miznobrivi municipaluri sabazro seg-
mentebis moTxovnilebaTa dasakmayofileblad. municipaluri 
momsaxurebis miznobriv segmentis SerCevis safuZvelia misi 
mimzidveloba, romelic, Tavis mxriv, iseTi kriteriumebiT gan-
isazRvreba, rogoricaa: � segmentis tevadoba, moTxovnis ganvi-
Tarebis perspeqtiva da simwvave, konkurenciuli upiratesobis 



ekonomika  #7-8, 2012

96

arseboba. miznobrivi segmentis SerCevis Semdgom aucilebelia 
SemuSavdes municipaluri warmonaqnis pozicionirebis efeq-
tiani strategia, Semdgom man unda uzrunvelyos pozicioni-
rebis Sedegebis efeqtiani dayvana potenciur momxmareblamde 
municipaluri marketingis Sesabamisi kompleqsis meSveobiT. mu-
nicipaluri warmonaqnis marketinguli kompleqsi SesaZlebelia 
warmovidginoT rogorc kontrols daqvemdebarebuli market-
ingis cvalebad faqtorTa nakrebi, romlis erTobliobas mu-
nicipaluri warmonaqni gamoiyenebs subieqt � momxmareblebSi 
sasurveli sapasuxo reaqciis misaRwevad. socialuri RonisZie-
bebis marketingis kompleqsis SemuSaveba gulisxmobs SerCeul 
miznobriv bazarze marketingulad ZalisxmevaTa formirebas 
bazarze. isini ganisazRvrebian miRweuli poziciis SenarCunebi-
sa da mxardaWeris Tu misi Secvlis (repozicionirebis) strate-
giuli gadawyvetilebebiT. amasTan pozicionirebis strategiis 
efeqtiani realizacia SesaZlebelia municipaluri marketingis 
instrumentTa aqtiuri gamoyenebis gziT socialuri marketin-
gis Sesabamisi kompleqsis SemadgenlobaSi. 

regionuli marketingis strategia xels Seuwyobs ekonomikis 
struqturis optimizacias, regionis unikaluri Taviseburebe-
baTa cnobadi sistemis Seqmnas misi sasaqonlo specializaciisa 
da regionis saqonlisa da momsaxurebis potenciuri gasaRebis 
bazrebis gafarToebis gziT. regionis swori administrirebis, 
efeqtiani pozicionirebisa Tu repozicionirebis meSveobiT 
masSi iqmneba investiciuri mimzidvelobis axali pirobebi.yove-
live es ki unda miviCnioT socialuri problemebis gadaWris 
umTavres saSualebad, rameTu Sedegi � ekonomikuri aqtivobis 
donis amaRleba, mosaxleobis Semosavlebisa da keTildReobis 
zrda, umuSevarTa ricxvis Semcireba da sxv. � yvelaze mkafiod 
gamoxatuli socialuri bunebis matarebelia. aRniSnulTan er-
Tad socialuri programebis SemuSavebisas sazogadoebis so-
cialur struqturaSi arsebuli mniSvnelovani cvlilebebis, 
calkeuli socialur fenebisa da jgufebis specifikuri in-
teresebisa da moTxovnilebebis gaTvaliswineba mniSvnelovnad 
aamaRlebs maT efeqtianobas da regionSi cxovrebis maRali 
xarisxis uzrunvelyofis amocanis praqtikul gadawyvetas.


