
173

biznesi, menejmenti, marketingi

marketingis roli Sromis bazris 
efeqtian regulirebaSi

nana oqruaSvili
ekonomikis doqtori

profesori

dasaqmebis stabilizacia da efeqtiani dasqmebis uzrunve-
lyofa, nebismieri qveynisaTvis warmoadgens erTerT amosaval 
makroekonomikur amocanas xangrZliv perspeqtivaSi. aRniS-
nuli gansakuTrebiT aqtualuria Cvens qveyanaSi, sadac Sromis 
da dasaqmebis reforma damTavrebuli ar aris. Camoyalibebuli 
sistema ver uzrunvelyofs Sromis bazris subieqtTa efeqtian 
momsaxurebas, samuSao Zalis miwodeba-moTxovnis raodenobriv 
da Tvisebriv dabalansebas. saWiroa xazi gaesvas im faqts, rom 
Sromis bazarze arsebuli situacia formirdeba ara vakuumSi, 
aramed mTels qveyanasa da calkeul regionSi arsebuli social-
ur-ekonomikuri saerTo mdgomareobis gavleniT, mravalfero-
van ekonomikur programebTan mWidro kavSirSi, romelsac erTi 
SexedviT ar gaaCnia pirdapiri kavSiri Sromis bazris formire-
basTan. gauzarebeli socialuri da ekonomikur politika iwvevs 
stiqiur procesebs Sromis bazarze. Sromis bazarze koniunq-
turaze warmatebuli zemoqmedebisaTvis saWiroa dasaqmebis 
regulirebis kompleqsuri sistema, romelic ganaxorcielebs 
pirvel rigSi marketingul funqciebs. miuxedavad marketingis 
zogadi debulebebisa, ganurCevlad ekonomikis sferosa da dar-
gisa, Sromis bazarze mis gamoyenebas gaaCnia arsebiTi Tavise-
burebebi. igi saWiroebs Sromis bazarze marketingis problemis 
sistemur gaazrebas. marketingis genetikur fesvebs mivyevarT 
Teoriul koncefciamde da msoflio praqtikis gamocdilebas-
Tan. ganviTarebul qveynebSi marketingis Sromis bazarze gamoy-
enebis sferoSi arsebuli miRwevebis gamoyeneba da Cveni qveynis 
ganviTarebis Taviseburebebis gaTvaliswineba SesaZleblobas 
mogvcems samamulo Sromis bazarze marketingis gamoyenebis 
problemisadmi SevimuSaviT Cveni sakuTari midgoma. 

marketingis mTavari Tezisi es aris momxmarebelze orien-
tacia, imis warmoeba, rac sargeblobs moTxovniT, rac SeiZleba 
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warmatebulad iqnes realizebuli. Sromis bazarze ekonomikuri 
aqtivoba warmarTuli unda iyos samuSao Zalis momxmareblis 
� damqiraveblis moTxovnilebebis dakmayofilebisaken. Sesa-
bamisad momxmarebelze orientacia aRniSnavs samuSaosmimcemTa 
sawarmoo SesaZleblobebis, maT mier samuSao Zalaze arsebuli 
moTxovnis struqturis, saWiro profesiaTa da specialobaTa 
Seswavlas maTTan maqsimaluri adaptaciis uzrunvesayofad. am-
denad marketingi Sromis bazarze SeiZleba ganvixiloT rogorc 
saqmianobaTa sistema, romelic mis subieqtebs SesaZleblobas 
aZlevs Seafasos Sromis bazarze arsebuli mdgomareoba, misi cv-
lilebis tendeciebi da miiRos dasabuTebuli gadawyvetilebebi 
daqiravebisa da SromiTimowyobis sferoSi.

Cvens qveyanaSi Sromis bazris formirebaze gavlenas axdens 
arsebiTi xasiaTis Semdegi makrofaqtorebi:

� sabazro urTierTobebis sistemis damkvidreba da ganviTare-
ba � sakuTrebis gansaxelmwifoebrioba, privatizacia, meurneo-
briobis axali formebi, kerZo da individualuri biznesis sfer-
oebi da social-ekonomikuri da politikuri damoukideblobis 
pirobebi.

� qveynis mTavrobis ekonomikuri politikis kursi, romelic 
mimarTulia ekonomikis liberalizaciis, finansuri stabiliza-
ciis, sabiujeto deficitis likvidaciis, laris gacvliTi kur-
sis stabilizaciisken da a.S.

� organizaciul-politikuri � qveynis konstituciuri wyo-
ba, romelic axdens samuSao Zalis kvlavwarmoebis urTierTobaTa 
(misi momzadeba, ganawileba, gadanawileba) da administraciul-
teritoriul warmonaqmnebSi dasaqmebis specifikis formirebas.

� socialur-kulturuli, erovnul-eTnikuri pirobebi, 
romelic gansazRvravs mosaxleobis mobilurobis donesa da 
dasaqmebis organizaciis misaReb formebs.

Sromis bazaris formirebaze moqmedi faqtorebisa da piro-
bebis nakrebis esoden specifikuroba gansazRvravs mis gansxvave-
bul niSan-Tvisebebs da ganviTarebis tendenciebs.

msoflio gamocdilebam daadastura da dReisaTvis aranairi 
davis sagans ar warmoadgens is faqti, rom krizisuli mdgomare-
obisa da sistemuri transformaciis pirobebSi Sromis bazris � 
Sromisunariani mosaxleobis dasaqmebisa da Sromis sferos orga-
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nizaciis sabazro formis � ekonomikuri stabilizaciis miRweva 
saxelmwifos mxridan upirvelesad masStabur da gonivrul Ca-
revas moiTxovs dasaqmebis aqtiuri da moqnili politikis meS-
veobiT. ganaTlebis sistemaSi daSvebuli seriozuli Secdomebma, 
kerZod aramoTxovnadi specialistebis momzadebam, saqarTvelo-
Si umaRlesi ganaTlebis mqone umuSevrobis uprecendento done 
gansazRvra. kerZod 2004 wlisaTvis umuSevrobis saerTo ricvis 
34%-s gaaCnda umaRlesi ganaTleba. es tendecia SenarCunebulia 
dRemde. aRniSnuli arasaxarbielo mdgomareoba gansazRvra 90-
ini wlebis procesebma, rodesac saxelmwifos ar hqonda SemuSave-
buli ra qveynis ganviTarebis prioritetuli mimarTulebebi, Se-
sabamisad ar iyo gansazRvruli specialobaTa is prioritetebi, 
romelsac unda Seeqmna momavali saqarTvelos mdgradi ganviTa-
rebis safuZveli. am periodSi adamianTa bedisadmi saxelmwifos 
ganurCeveli damokidebulebis gamovlena gadauWarbeblad Sei-
Zleba Sefasdes, rogor udidesi socialuri boroteba.

umuSevrobis aRmofxvris RonisZiebaTa sistema unda gamodi-
odes qveynis adamianuri resurebis ganviTarebis qvakuTxedad, 
Tumca dReisaTvis mimdinare globaluri procesebi qveynis wi-
naSe ayenebs ara mxolod warmoebis procesSi samuSao Zalis srul-
fasovani da optimaluri CarTvis, aramed maRalkvalificiuri 
kadrebis deficitis problemis gadaWris sakiTxebs. aRniSnuli 
ganaTlebis sistemis reformirebis aucileblobas gansazRvravs. 
Sromis bazarze arsebuli stiqiuri procesebis gadalaxva, Sro-
mis bazris subieqtTa efeqtiani momsaxureba, samuSao Zalaze 
arsebuli miwodeba-moTxovnis raodenobrivi da Tvisobrivi 
dabalanseba, saWiroebs dasaqmebis regulirebis kompleqsuri 
sisitemis Camoyalibebas, romelic upirveles yovlisa daefuZne-
ba marketinguli funqciebis ganxorcielebas � samuSao Zalis 
marketings, anu samuSao Zalaze arsebuli moTxovnis Sesaxeb in-
formaciis Sekrebis, analizis da koniunqturis Seswavlis safuZ-
velze samuSao Zalis bazris moculobisa da struqturis Sesaxeb 
mravalvariantiani prognozebis Sedgenas, Semdeg ki SromiTi-
mowyobis stimulirebis RonisZiebaTa SemuSavebasa da gatarebas.

dasaqmebis regulirebisadmi arsebuli marketinguli midgoma 
gulisxmobs samuSao Zalaze arsebul moTxovnaze zemoqmedebas. 
Sromis bazris marketingi efuZneba upirveles yovlisa bazris 
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subieqtTa arCevanis Tavisuflebas, imas, rom bazris monawile-
Ta urTierTqmedeba xorcieldeba ramodenime saxis konkuren-
ciis pirobebSi. damqiravebeli irCevs Sesabamis kandidats ms-
gavs an gansxvavebuli maxasiaTeblebis mqone kandidatebs Soris; 
adamaini, romelic eZebs samuSaos, aseve arCevs samuSao adgils. 
konkurencias uweven ara mxolod sxvadasxva vakansiebi, aramed 
dasaqmebis formebi. marketingis koncefcia, rogorc Sromis ba-
zris monawileTa interesebis Semxvedri dakmayofileba, Sesa-
Zleblobas iZleva gaTvaliswinebuli iqnas konkurenciis yvela 
zemoTCamoTvlili saxe da amiT uzrunvelyos Sromis bazarze 
mimdinare gacvliTi procesebis maRalefeqtianoba. Sromis ba-
zarze marketinguli xerxebisa da meTodebis gamoyeneba da far-
Tod danergva SesaZleblobas qmnis mniSvnelovnad Semcirdes 
Sromis bazris subieqtebis mier miRebuli gadawyvetilebebis ga-
nusazRvrelobis xarisxi.

Sromis bazris regulirebis problema mdgomareobs ekonomi-
kurad efeqtiani da imavdroulad socialurad gamarTlebuli 
meTodebis SerCevaSi. Sromis bazarze mimdinare cvlilebaTa 
ganxilva, efeqtiani dasaqmebis politikis SemuSavebis aucile-
beli pirobaa. Sromis bazris regulirebisadmi arsebuli market-
inguli midgoma ZiriTadad racionaluri dasaqmebis uzrunve-
lyofasa da umuSevrobis Semcirebaze orientirebuli dasaqmebis 
saxelmwifo samsaxuris mier SemuSavebuli da ganxorcielebuli 
saxelmwifo marketingis prioritetuli mimarTulebaa. marTa-
lia sabazro meqanizma bunebrivi gziT unda moaxdinos warmoebis 
da Sesabamisad dasaqmebis racionaluri struqturis formireba, 
Tumca arsebuli mdgomareoba didad gansxvavdeba idealebisagan, 
da realurad, rogorc wesi, adgili aqvs, erTis mxriv warmoebisa 
da dasaqmebis racionalur struqturasa da, meores mxriv, saba-
zro meqanizms Soris winaaRmdegobas. aRniSnuli winaaRmdegobis 
aRmofxvris mizniT saxelmwifos Careva araTu sasurveli, aramed 
aucilebelia. 

saxelmwifos sameurneo cxovrebaSi nebismieri monawileoba 
ukve aRniSnavs, rom saxelmwifo raRaca zomiT zemoqmedebs sa-
muSao Zlis miwodeba-moTxovnis struqturis Sesabamisobaze. 
aRniSnulidan gamomdinare, SesaZlebelia Semdegi mimarTulebiT 
zemoqmedeba: 
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1. samuSao Zalis moTxovnis formirebaze zemoqmedeba: samuSao 
adgilebis SenarCuneba, axali samuSao adgilebis Seqmna, anazRau-
rebadi samuSao adgilebis organizeba, SezRuduli SesaZlebo-
beis pirTaTvis samuSao adgilebis Seqmna.

2. samuSao Zalis miwodebis formirebaze zemoqmedeba: muSakTa 
swavleba da gadamzadeba, TviTdasaqmebis ganviTareba, samuSao 
drois regulireba, migraciuli nakadebis regulireba.

3. samuSao Zalis miwodeba-moTxovnis Tanafardobis dabalas-
ebaze zemoqmedeba.

zemoqmedebis TiToeuli zemoTaRniSnuli mimarTuleba 
saWiroebs marketingis marTvasa da regulirebas saxelmwifo 
doneze. aRniSnuli funqciebi dasaqmebis saxelmwifo samsaxurma 
unda ganaxorcielos Semdegi mimarTulebiT:

� Sromis bazris koniunqturis Seswavla da prognozireba;
� SromiTi potencialis formirebis, samuSao adgilebis ricx-

visa da masze arsebuli moTxovnis, aseve mosaxleobis dasaqmebis 
donisa da struqturis, misi migraciis prognozireba;

� SromiTi resursebis formirebaze, ganawilebasa da gadan- 
awilebaze zemoqmedeba;

� samuSao Zalis anazRaurebis sistemaSi arsebul tendeciaTa 
regulireba;

� dasaqmebis stimulirebis sistemis regulireba;
� saxelmwifo doneze samuSao Zalis marketingis informaci-

uli sisitemis formireba, romelic asaxavs regionuli struq-
turebis informaciul sistemebs;

� Sromis saerTaSoriso bazris gamokvleva da prognozireba, 
rekomendaciebisa da winadadebebis SemuSaveba masTan efeqtiani 
integraciisaTvis.

aRniSnul funqciaTa ganxorcieleba unda moxdes saxelmwifo 
doneze Sromis bazris regulirebis sxva socialur da ekonomi-
kur ganviTarebis programebTan erTad. iseTi marketinguli 
xerxebisa da instrumentebis CarTva da farTod gamoyeneba, 
rogoricaa Sromis bazris segmentacia, miznobrivi segmentis 
SerCeva, samuSao Zalis pozicionireba, efeqtiani marketinguli 
kompleqsis SemuSaveba, gazrdis dasaqmebis sistemis efeqtiano-
basa da samuSao Zalis konkurentunarianobas, uzrunvelyofs 
umuSevrobis donis mkveTr Semcirebas.


