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turizmi globalizaciis epoqaSi: 
samarTlebriv-ekonomikuri aspeqtebi

maia kapanaZe,
e.d., asocirebuli profesori

merabi kvantaliani

turizmis ganviTareba dRes arsebul pirobebSi saqarTve-
los ekonomikis gamococxleba-ganviTarebis erT-erTi yvela-
ze ufro swrafi da saimedo gzaa.wels naxevari milioni adamia-
ni stumrobda, rac 41%-iT metia SarSandelis imave periodTan 
SedarebiT. niSandoblivi faqtia, rom stumrebis absoluturi 
umravlesoba evropelia(TiTqmis 96%)

turizmis erovnuli saagentos informaciiT, CamosulTa 
Soris raodenobrivad pirvel adgilze arian Turqebi (ZiriTa-
dad-baTumi), meoreze-azerbaijanlebi (bakuriani), mesameze 
somxebi. 45%-iTaa gazrdili rf-dan SemosulTa 9 (gudauri), 
16%-iT- ukrainidan da 127%-iT- iranidan Camosul turistTa 
raodenoba.

saqarTvelos rogorc turizmis qveynis avtoritetis amaR-
lebis saqmeSi mniSvnelovan wvlils Seitans TbilisSi 2011 wlis 
aprilSi gamarTuli abreSumis gzis qveynebis XIII saerTaSoriso 
turistuli gamofena 180 organizaciis monawileobiT (belo-
rusiidan, ukrainidan TurqeTidan, iranidan da yazaxeTidan), 
romelTa Soris iyvnen turoperatorebi, saagentoebi, turis-
tuli kompaniebi, bankebi da sadazRvevo kompaniebi. isini in-
formacias Rebuloben CvenSi moqmedi sanatoriumebis, pansio-
natebis, samkurnalo-gamajansaRebeli centrebis Sesaxeb da 
a.S.,rac momavalSi gazrdis saqarTvelos saTanado turistuli 
infrastruqturiT dainteresebul adamianTa raodenobas.

Cveni azriT, aranakleb mniSvnelovani iqneba baTumSi mow-

yobili IV saerTaSoriso turistuli gamofena (10qveynis mo-
nawileobiT), romelic popularizacias gauwevs regionis 
resursebs da kurortebs, agreTve, kruizul marSutebs Savi 
zRvis qveynebSi.

mniSvnelovani siaxlea iaponiasTan erTad (turistuli 
produqtebis) “suam-iaponiis” erToblivad Seqmnis perspeq-
tiva, romelic sainformacio da pres-turebis mowyobas iTva-
liswinebs iaponiis turistuli kompaniebisa da masmediis war-
momadgenlebisTvis.

aRsaniSnavia, rom am saqmeSi saqarTvelos warmatebis damate-
biT Sansebs sZens is garemoeba, rom wels igi suam-is turizmis 
sferos koordinatoria. es yovelive naTlad metyvelebs CvenSi 
mdgradi turizmis, erTi mxriv, did saxelmwifoebriv mniSvne-
lobaze, xolo, meore mxriv, misi xelSewyobis aucileblobaze. 
turizms amJamad erT-erTi wamyvani adgili uWiravs saerTaso-
riso ekonomokur urTierTobebSi. igi msoflio meurneobis Za-
lian swrafad ganviTarebadi da didSemosavliani dargia. mso-
flio safinanso-ekonomikuri krizisis dawyebamde, msoflio 
ekonomikis mdgradi ganviTarebis kvalobaze, turistTa rao-
denobis yovelwliuri zrdis maCvenebelma 6%-s gadaaWarba da 
2007w bolosTvis TiTqmis 900 mln kacs miaRwia. cnobilia, rom 
turizmi sagrZnob gavlenas axdens rogorc calkeuli qveyne-
bis, ise mTel msoflio meurneobis ganviTarebaze. Tumca, tu-
rizmi rTul socialur-ekonomikuri fenomenia da gansxvavebu-
li Sedegebi moaqvs ama Tu im regionisaTvis.

bunebrivi kataklizmebis, teqnologiuri katastrofebisa 
Tu krizisebis miuxedavad turizmi dResac ganagZobs aqtiur 
ganviTarebas da axal-axal tendenciebsac avlens. erT-erTi 
maTgania turizmis mdgradi ganviTarebis koncefciis gaCena. 
am koncefcias gansakuTrebuli yuradRebiT ekidebian swo-
red turizmis ganviTarebaze orientirebul qveynebSi. masze 
dayrdnobiT axerxeben winaaRmdegobis daZlevas turizmis 
boboqar ganviTarebasa da resursebis SezRudulobas Soris, 
rasac ekologiuri garemos gauareseba iwvevs.

turistuli industriis mdgradi ganviTarebis mizania misi 
iseTi dabalansebuli ganviTareba, romlis drosac erTnair 
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mniSvnelovania da, rac mTavaria, urTierSeTavsebadia Semdegi 
xuTi amocana:

1. ekonomikuri ganviTareba;
2. adgilobriv mkvidrTa keTildgeoba;
3. bunebis kargad SenarCuneba;
4. turistTa moTxovnilebis dakmayofileba;
5. kulturis ayvaveba.
msoflio praqtikaSi gamoyofen mdgradi turizmis ganviTa-

rebis meqanizmis Semdeg sam rgols: mdgrad regionebs, mdgrad 
bizness da pasuxismgeblobis mqone turistebs, rac arsebiTad 
niSnavs mdgrad marTvas, mdgrad warmoebas da mdgrad moxmare-
bas. maT gamarTulad muSaobas mravali faqtori eRobeba win, 
romelTa Soris erT-erTi yvelaze ufro seriozulia turiz-
mis ganxilva izolirebulad, soflis meurneobis, transpor-
tis da sxva dargebisa da sferoebis ganviTarebisgan mowyvetiT. 
dabejiTebiT unda iTqvas, rom mdgradi turizmi mTlianad 
qveynebisa da regionebis mdgradi ganviTarebis sakiTxia. 

msoflio sameurneo sistemis ganviTarebis amJamindel pi-
robebSi turizmis ganviTarebaze gavlenas axdens rogorc 
saxelmwifo regulireba, ise Tanamedrove yovlismomcveli 
globalizaciis tendenciebi.

turizmis mdgradi ganviTarebis saerTaSoriso gamoc-
dilebis analizi gviCvenebs, rom dRes am mxriv yvelaze ufro 
aqtualuria saxelmwifo regulirebis iseTi meTodebi, ro-
goricaa ekologiuri standartizacia, serTifikacia da au-
diti, fuladi meTodebi(pirdapiri dafinanseba biujetidan, 
SeRavaTiani dabegvra, subsidiebi, dotaciebi da grantebi), 
arafuladi meTodebi (samarTlebrivi, sainformacio da mar-
ketinguli mxardaWera, xelSewyoba partniorebis moZiebaSi) 
da sxva.

turistuli seqtoris ganviTarebaze didi gavlena iqonia 
globalizaciis procesma. gamZafrda konkurencia turistul 
biznessa Tu sastumro industriaSi. mtkiced moikides fexi 
sxvadasxvagvarma zenacionalurma korporaciebma.

bolodroindelma geopolitikurma cvlilebebma Tavisi 
kvali daatyo saerTaSoriso turizms. Caisaxa axali tenden-

ciebi da mimarTulebebi. turistul bazaze ganxorcielebul 
globalizaciur proces dges Semdegi Tvisebebi axasiaTebs.

_ teqnologiebis Secvla;
_ satransporto infrastruqturis ganaxleba;
_ saqmiani aqtivobis internacionalizacia;
_ saerTaSoriso turizmis regulirebis meqanizmis Seqmna.
Cvenma Tanamedrove informaciulma revoluciam xeli Seu-

wyo turistuli kavSirurTierTobis gafarToebas. turistu-
li produqti erT-erTi yvelaze ufro xSirad “moTxovnadi “ 
gaxda internetSi. dRes misi meSveobiT iReben mogzaurobaTa 
Sesaxeb arsebuli informaciis 2/3-ze mets da misive meSveobiT 
ukveTaven javSans. interaqtiuli saagentoebis moxerxebu-
loba (78,4%), SeZenis nebayoflobiToba (66,4%), drois dazog-
va(64,2%), agreTve, uSualod turoperatorisagan informaci-
is miRebis SesaZlebloba.

globalur ekonomikaSi did rols TamaSobs eleqtronuli 
komercia. igi radikalurad cvlis turistuli produqciis 
warmoebisa da gavrcelebis struqturas, zedmetad aqcevs 
iseT damxmare struqturebs, rogoricaa gamanawilebeli 
qselebi, turistuli agentebi da biTumad momuSave turop-
eratorebi.

swrafad viTardeba turistTa satransporto momsaxurebis 
industria, gansakuTrebiT-sahaero transporti, msoflio 
turistuli organizaciis mier 2015 wlamde gakeTebuli prog-
nozis Tanaxmad. aviatransportiT turistTa gadayvana yovel-
wliurad 3%-iT moimatebs. 

turizmis ganviTareba saxelmwifoebrivTan erTad saer-
TaSoriso regulirebasac saWiroebs. am saqmeSi xsenebul or-
ganizaciasTan erTad mniSvnelovan funqciebs axorcieleben 
sahaero transportis saerTaSoriso acociacia ekonomokuri 
TanamSromlobisa da ganviTarebis organizacia, azia wynari 
okianis turistuli asociacia da sxvebi. msoflio turistu-
li organizacia ZiriTadad Zalisxmevas axmars turizmis sain-
formacio xelsewyobas, misi mniSvnelobis gafarToebas da ax-
ali materialur-teqnikuri bazis Seqmnas. eTgo mniSvnelovan 
yuradgebas uTmobs turizmis problemebis Seswavlas, azia-
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wynari okeanis turistuli asociacia am regionis 34 qveyanaSi 
emsaxureba turiozmis ganviTarebas da a.S.

xazgasmiT unda aRiniSnos, rom turizmis mdgradi ganviTa-
rebisaTvis aucilebelia yvela dainteresebuli mxaris saer-
TaSoriso da regionuli organizaciebis, saxelmwifo orga-
noebis, biznes-struqturebis, sazogadoebrivi asociaciebisa 
da gaerTianebebis, samecniero-kvleviTi da saganmanaTle-
blo dawesebulebebisa da TviTon turistebis mkafio koor-
dinacia da maTi Zalisxmevis gaerTianeba, agreTve, qveyanaSi 
mdgradi turizmis ganviTarebis Sesabamisi strategiisa da 
programebis SemuSaveba da iseTi organos Camoyalibeba (an ar-
sebulis reorganizeba), romelic aseT turizmze iqneba ori-
entirebuli da pasuxismgebeli.

ama Tu im obieqtis konkretul upiratesobaTa Camoyalibe-
baSi mniSvnelovani rolis TamaSi SeuZlia klasterebs. tur-
istuli klasteris Seqmnis strategiis gansazRvris mizniT 
yovelmxriv unda gavaanalizoT erovnuli ekonomikuri siste-
mis arsi, gamovavlinoT umniSvnelovanesi sameurneo kavSirebi 
da gamovikvlioT erTmaneTze mibmuli warmoebis urTierT-
gavlenis problemebi, saSinao da sagareo bazrebis gavlena 
turistuli momsaxurebis konkurentunarianobis amaRlebis 
procesze.sawarmoebs Soris arsebuli ekonomikuri kavSirebis 
mravalferovneba da mravalaspeqtianoba, turistul ekonomi-
kaSi warmoqmnil finansur ekonomikuri da ekologiuri prob-
lemebi im faqts warmoaCenen, rom calkeul sawarmoebsa da maT 
xelmZRvanelebs ar SeuZliaT maTi gamklaveba da gadawyveta 
erTmaneTisagan gamijnulad. swored es ganapirobebs ekonomi-
kuri kavSirebis mTeli speqtris regulirebis aucileblobas 
da normebis safuZvelze da erovnul-saxelmwifoebrivi in-
teresebis ganuxrelad dacvis gaTvaliswinebiT. 

turistul sferoSi klasterebis Seqmnis koncefciis Se-
muSavebis Semdegi mniSvnelovani aspeqtia konkurentunari-
anobis marTvis modelis SemuSaveba da danergva. klasterebSi 
gaerTianebuli turistuli sawarmoebis konkurentunariano-
bis amaRlebis kompleqsuri koncefciis SemuSavebis procesis 
ekonomikuri arsi SemdegSi mdgomareobs:

—konkretuli upiratesobis formireba Rirebulebis 
safuZvelze;

— bunebriv-klimaturi resursebis SenarCuneba;
— Sida bazrebis ganviTareba;
— mwarmoeblurobis amaRleba; 
—turistebis pikuri nakadebis momsaxurebaze orientire-

buli sawarmoo da socialuri infrastruqturebis Seqmna;
—informaciis xelmisawvdomoba;
— axali teqnologiebis xelmisawvdomoba klasteris yvela 

monawilisaTvis; 
— turistuli regionis klasteruli sistemis marTvis 

principebis SemuSaveba.
turistul regionSi klasteris formirebis koncefcia 

arsebiTadaa damokidebuli qveynis ekonomikuri interesebis 
adekvaturad gansazRvraze. analizma gviCvena, rom saqarT-
veloSi ekonomikuri interesebis Semdegi kategoriebia: gas-
aRebis bazrebis mimarT; nedleulis bazrebis mimarT; baz-
rebTan geografiuli siaxlovis mimarT; didi demografiuli 
potencialis da an maRali gadaxdisunariani moTxovnis mqone 
regionebis mimarT; turizmis msoflio bazrisagan erTgvari 
Tavisuflebis dacva, rac ara marto konkurentunarianobis 
amaRlebas, aramed qveynis ekonomikuri usafrTxoebis uzrun-
velyofasac moaswavebs.

turistuli bazris ekonomika yalibdeba da funqcionirebs 
regionis im sawarmoTa integraluri urTierTdamokideb-
ulebis safuZvelze (turistuli klasteri), reomelTa saqmi-
anoba pirdapir an iribad ukavSirdeba rekreaciis ekonomikas; 
meore aseTi safuZvelia rekreatiul teritoriebze ganTavse-
buli bunebriv resursebsa da istoriul-kulturul obi-
eqtebs Soris ekologiuri balansis SenarCuneba. 
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