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msoflios ganviTarebuli qveynebis ekonimikis mniSvnelo-
van da warmatebul seqtors, amJamad, momsaxurebis sfero 
warmoadgens. Cvens qveyanaSi arasawarmoo sferos trans-
formacia momsaxurebis Tanamedrove seqtorSi praqtiku-
lad daiwyo qveynis ekonimikis Rrma gardaqmnebTan erTad. 
ekonomikuri urTierTobebis cvlilebebTan erTad cen-
tralizebuli ekonomikidan sabazro ekonomikaze gadasv-
lam ganapiroba momsaxurebis zogierTi dargidan gamoyo-
fis aucilebloba damoukidebel struqturebad, romelTac 
SeeZlebaT profesionalurad daakamayofilon mosaxleobis 
moTxovnileba erovnuli meurneobis sxvadasxva dargze. 

reformirebis periodSi saswrafod warmoiSva momsax-
urebis axali, damoukidebeli bazari (komerciul sawyisebze): 
auditoruli, sabuRaltro, franCaizis, kompiuteruli, per-
sonalis SerCevis, uZravi qonebis operaciebis, sportuli, 
turistuli, sastumro da a.S. momsaxurebis sfero sul ufro 
mniSvnelovan gavlenas axdens qveynis ekonomikaze, mosaxle-
obis moTxovnebis xasiaTsa da struqturaze. 

qveynis ekonomikuri ganviTarebis donis SefasebisaTvis 
principuli mniSvneloba aqvs momsaxurebis sferoSi dasaqme-
bulTa donis Seswavlas. sxvadasxva eqspertTa mosazrebiT, 
arsebobs zRvari, romlis drosac materialuri nawarmoe-
bis sferos prioritetuli ganviTareba Tmobs pozicias, 
rom iyos ekonomikisaTvis “lokomotivi” da es roli gada-
dis momsaxureobis sferoSi. aseTi zRvari dgeba maSin roca 

am sferoSi dasaqmebulTa wili Seadgens mosaxleobis mTeli 
dasaqmebuli nawilis 55%-s. sxvadasxva qveyanaSi es zRvari 
dadga gasuli saukunis 60-ian wlebSi. miT umetes momsax-
ureobis Semadgenel iseTi sferos nawilebs, rogoricaa mec-
niereba da mecnieruli momsaxureba, transporti, ganaTleba, 
turizmi da rekreaciuli resursebi, SeuZlia arsebiTi wvli-
li Seitanos mSp-s warmoebis gazrdaSi SedarebiT mcire kapi-
taluri danaxarjebiT da SedarebiT mokle droSi kapitalis 
gamosyidviT. garda amisa, am sferoSi daCqarebuli ganviTa-
reba SesaZlebels gaxdis Sida bazris dinamirad ganviTare-
bas, rogorc stabiluri ekonomikuri zrdis safuZvels.

msoflios mraval qveyanaSi turizmi Sedis erovnuli eko-
nomikis wamyvan dargSi navTobmompovebeli, mrewvelobis da 
avtomobilmSeneblobis (zogan iaraRiT vaWrobis) Semdeg. vi-
Tardeba sakmaod swrafi tempebiT da aqvs mniSvnelovani so-
cialuri da ekonomikuri mniSvneloba, radganac:

- zrdis adgilobriv Semosavlebs;
- qmnis axal samuSao adgilebs
- ganaviTarebs turistul momsaxurebasTan dakavSirebul 

yvela dargis warmoebas;
- ganaviTarebs socialur da sawarmoo infrastruqturas 

turistul centrebSi;
- gaaaqtiurebs xalxuri rewvis centrebis saqmianobas da 

kulturis ganviTarebas;
- uzrunvelyofs adgilobrivi mosaxleobis cxovrebis 

donis zrdas;
- zrdis savaluto Semosavlebs.
saerTaSoriso praqtikiT dadasturebulia, rom turizmi 

ekonomikis erT-erTi yvelaze dinamiurad ganviTarebuli 
dargia, romlis zrdis tempic TiTqmis orjer aWarbebs sx-
vadasxva dargebis zrdis temps msoflio meurneobaSi.

turizmi did gavlenas axdens qveynis regionebis social-
ur-ekonomikur ganviTarebaze. turizmis ganviTarebis wya-
lobiT iqmneba aTasobiT samuSao adgili, Zlierdeba mcire 
da saSualo biznesis poziciebi. viTardeba komunikaciebis 
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sistemis qseli, maRldeba adgilobrivi mosaxleobis kul-
tura, ganaTleba.

turistul gadazidvebs awarmoebs sahaero, saxmeleTo 
da wylis transporti. turistebis momsaxurebaSi Cabmulia 
sazogadoebis kvebis sawarmoebi, rac dadebiTad aisaxeba 
agrarul seqtorze. 

yovelive zemoTqmuli adasturebs turizmis dadebiT ze-
moqmedebas mosaxleobis cxovrebis donesa da ekonomikaze.

turizmidan miRebuli Semosavali agreTve e.w. “cocxali” 
fulis maRali brunva imdenad mniSvnelovania, rom turizmi 
konkurencias uwevs navTobmompovebel da avtomobilSene-
blobas (zogierT qveyanaSi iaraRiT vaWrobas).

rac Seexeba Cvens qveyanaSi turizmis sferos, igi amJa-
mad ganviTarebadi dargia. misi ganviTareba Seesabameba 
saerTo tendencias, romelic aisaxeba qveyanaSi dasaxul 
makrostruqturul cvlilebaze. kerZod: mSp, warmoebis 
momsaxurebis sferos xvedriTi wilis amaRleba. amasTan, sak-
maod zustad asaxavs ganuviTarebeli bazris koniunqturas, 
erovnul angariSTa sistemis makroekonomikuri maCveneblebi 
SeiZleba amaRldes gansakuTrebiT “gardamavali” mdgomare-
obis faqtorebiT, magram saqonlisa da momsaxurebis gawevi-
dan miRebuli Semosavali SeiZleba iyos gacilebiT meti, vi-
dre im gaweuli momsaxurebis realuri Rirebuleba.

saerTod, SeiZleba aRiniSnos, rom mSp-Si turizmis wv-
lili (an/da erovnul SemosavalSi) miaxloebiTia. es dakav-
Sirebulia turizmSi Semosavlebis da gasavlebis realuri 
sididis gaangariSebis siZneleSi, ramdenadac turizmi, darg-
TaSorisi kategoriaa. qveyanaSi saerTod ar aris turizmis 
politika, ar arsebobs strategia, koncefcia da dokumenti, 
kanoni. ar arsebobs erTiani meTodika, romelic saSualebas 
mogvcemda Segvefasebina turizmis wvlili ekonomikaSi. misi 
ekonomikuri efeqti fasdeba rigi cvladebis gamoyenebiT 
da ganisazRvreba turizmis industriis dargTaSorisi xasi-
aTiT.

turistuli industria SeiZleba ganisazRvros rogorc 

dargTaSorisi kompleqsi, romelic moicavs:
1. samgzavro transports (sahaero, wylis, saavtomoblo, 

sarkinigzo) misi teqnikuri momsaxurebis qseliT.
2. sxvadasxva saxis specializebul turistul sawarmoe-

bs da dargobriv sawarmoebs, romelTac ar aqvT mkveTrad 
gamoxatuli turistuli xasiaTi (kerZod, satransporto 
manqanaTmSenebloba da avtomobilmSenebloba, saTbobi 
mrewveloba, kapitaluri da sagzao mSenebloba, adgilobri-
vi warmoeba,suvenirebis damzadebisaTvis, kvebis mrewveloba, 
soflis meurneobis mravali dargi).

3. momsaxurebis farTo qsels, romliTac sargebloben 
turistebi.

turizmis materialur-teqnikur bazas miekuTvnebian: 
turistuli firmebi, sastumroebi, turistuli bazebi, 
kvebis da vaWrobis sawarmoebi, avto-satransporto sawar-
moebi, turistuli inventaris da iaraRebis gamqiravebeli 
punqtebi da a.S.

rusi mkvlevari v.a kvartalnovi gamoyofs erovnul meur-
neobaze turizmis pirdapir da arapirdapir gavlenas. tur-
izmis pirdapiri gavlena qveynis ekonomikaze vlindeba imaSi 
rom turistebis danaxarjebi aWarbebs regionis Sesabamis Se-
mosavlebs, qmnis axal samuSao adgilebs, zrdis turistuli 
sawarmos muSakebis cxovrebis dones. arapirdapiri gavlena 
aisaxeba imaSi, rom turistebis mier adgilobriv ekonomikaSi 
Cadebuli fuli faqtiurad daxarjuli iyo mocemul region-
Si. am koeficients SeiZleba ewodos Semosavlebis koeficien-
ti, ramdenadac turistebis mier daxarjuli fuli pirdapir 
da arapirdapir xvdeba adgilobrivi mosaxleobis Semosav-
lebSi. faqtiurad saqme gvaqvs multiplikatoris efeqtTan. 
multiplikatoris efeqtis gansazRvraze mravali faqtori 
axdens gavlenas, romelTa Soris gansakuTrebuli yuradReba 
eTmoba qveynis ekonomikis ganviTarebis dones.

qveynis ekonomikaze turizmis gavlenis maxasiaTebel 
maCvenebels warmoadgens misi wvlilis Sefaseba mSp-Si da 
turizmidan miRebuli Semosavali ganviTarebul samrewvelo 
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qveynebSi. turizmidan miRebuli Semosavali gasuli saukunis 
90-ian wlebSi Seadgenda 4% dan 20%-mde mSp-Si.

cxrili 1.
turizmis xvedriTi wili mSp warmoebaSi saSualod

gasuli saukunis 90-ian wlebSi (%-Si)

qveyana xv. wili qveyana xv.wili

karibis regioni 20 safrangeTi 7,4

italia 12,5 singapuri 6,8

saberZneTi 10 aSS 5,9

ungreTi 8,5 avstralia 5,5

espaneTi 8 maroko 4,5

portugalia 8 tunisi 4,2

Sveicaria 8 didi britaneTi 3,8

meore maCvenebeli, romelic gamoiyeneba turizmis Sesafa-
seblad erovnul ekonomikaSi, es aris turizmidan miRebuli 
Semosavali.qveynebis umravlesobaSi, romelSic es sfero 
ganviTarebulia, igi gasuli saukunis 90-ian wlebSi mniS-
vnelovnad gaizarda.

sagadamxdelo balanss turizmis mixedviT afaseben, amisT-
vis aanalizeben mis aqtiur nawils:

- saqonlis eqsports turistuli industriisaTvis didi 
mniSvneloba aqvs. yuradReba unda mieqces imas, rom turizmis 
eqsportisagan miRebuli Semosavali mniSvnelovan rols Ta-
maSobs calkeuli ekonomikuri subieqtis da mTlianad qveynis 
Semosavlebis formirebaSi. saqme imaSia, rom ucxoeli tur-
istebi iZenen turistul momsaxurebas qveynis teritoriaze da 
toveben aq “cocxal” fuls. qveynis SigniT warmoebuli saqone-
li da momsaxureba ar gaitaneba qveynis farglebs gareT.

— savaluto Semosavlebi turistebis mier saqonelsa da 
momsaxurebaze gadaxdili mimdinare danaxarjebia mimReb 
qveyanaSi. 

— Semosavlebi miiReba sxvadasxva qveynebis mier turiszm-

Si dabandebuli kapitalidan.
— sxvadasxva qveynis turizmis saqmianobidan miRebuli Se-

mosavali mocemuli qveynis moqalaqeebis mier.
— pasiuri nawilis analizisas gansazRvraven: — tur-

izmisaTvis gankuTvnil saqonlis imports. 
— mocemuli qveynis moqalaqeebis mier ucxoeTSi mogzau-

robisas saqonelsa da momsaxurebaze anazRaurebis Tanxas 
valutaSi. 

— mTavrobis Sesanaxad gaweuli valutis danaxarjebs 
reklamebze. 

— mocemuli qveynis turizmSi dasaqmebuli ucxoeli moqa-
laqeebis mier miRebul Semosavlebs.

sagadamxdelo balansebis dadebiTi saldo turizmSi mniS-
vnelovnad aris damokidebuli qveyanaSi turistuli saqmi-
anobidan miRebul Semosavlebze da am sferoSi sakuTari mo-
saxleobis aqtivobaze, romelic qveynisaTvis aucilebeli 
investiciuri saqonlis importis Sesaxeb gafarToebis Sesa-
Zleblobas iZleva. 

turizmis Tanamedrove mdgomareoba naTlad Cans sag-
adamxdelo balansis `turizmis~ muxlSi, sadac aisaxeba am 
sferos deficiti.

Cvens qveyanaSi upiratesad viTardeba gamsvleli qveynis 
turizmi rogorc saqmianobis sfero e.i (turistuli momsax-
ureobis importi), romelic ar Txoulobs kapitalur dabande-
bebs turistul industriaSi da turistuli produqtis Seqm-
naSi. formalurad esaa mokle fuli romelsac moaqvs mogeba. 
Semomsvlel turizmSi ki ucxoel turistebs SemoaqvT `cocx-
ali~ fuli, romlebic qmnian samuSao adgilebs saqalaqo meur-
neobis sxvadasxva sferoSi. msoflio turistuli organizaciis 
eqspertTa SefasebiT optimalurad iTvleba proporcia, rom-
lis drosac sazRvargareT wasul erT turistze modis erTi 
ucxoeli turisti. ucxoeTidan Semosuli da oTxi Tanamemam-
ule qveynis Sida teritoriaze mogzauri (Sida turizmi).

qveynis ekonomikaze turistuli industriis gavlena jer-
jerobiT umniSvneloa. igi adekvaturia turistuli infra-
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struqturis ganuviTareblobis servisis dabali xarisxis 
maRali riskis qveynis statusisa. 

mniSvnelovania TviT turizmis ekonomikuri maCveneblebi, 
magram ara nakleb mniSvelovania misi roli, rogorc eko-
nomikis sxva seqtoris katalizatorisa, romlis Sedegadac 
isini aqtiurad gardaiqmnen; inergeba axali teqnologiebi, 
aqtivizirdeba saqonlisa da momsaxurebis msoflio bazarze; 
xorcieldeba investiciebis modineba warmoebis mTel rig 
saxeebSi, gadaiWreba dasaqmebis, mosaxleobis janmrTelobis 
da mravali sxva problema. arsebuli Sefasebebis Tanaxmad 
yoveli erTeulis namati sakuTriv turistrul ekonomikaSi 
gvaZlevs 3 erTeuliT zrdas araturistul dargebSi.

turistebis gazrdili danaxarjebi iwvevs damatebiTi 
samuSao Zalis gazrdas, rac aisaxeba dasaqmebis koeficien-
tSi. turistuli regionebis gafarToebis kvaldakval, sru-
lyofili xdeba misi infrastruqtura, Sendeba axali Seno-
bebi da nagebobebi. 

turizmi stimuls aZlevs qveynis struqturulad susti 
regionebis socialur — ekonomikur ganviTarebas. Soreul, 
mciredasaxlebul araindustriul regionebSi turistu-
li sawarmoebis Seqmna da aqtiuri funqcionireba SesaZle-
blobas iZleva axali samuSao adgilebis SeqmniT, Semosavlis 
zrdiT, Seamciron mosaxleobis wasvla am adgilebidan. 

efeqtiani ekonomikis da mdidari sazogadoebis es 
parametrebi,sadac ar arsebobs problemebi mosaxleobis 
umravlesobisaTvis materialuri moTxovnilebis dakmayo-
filebisaTvis, pirvel planze gamodis servisuli sulieri 
moTxovnilebebi, magram es Sedegebi gcilebiT metia vidre 
aswliani ganviTareba.

saqarTvelos jer kidev metad mokrZalebuli adgili uka-
via msoflio turistul moculobaSi. turizmis xvedriTi 
wili mSp-Si mraval ganviTarebul qveyanaSi Seadgens 5-dan 
15%-mde, Semosavlis calkeul SemTxvevaSi 20%. saqarTvelos 
SemTxvevaSi, turizmis xvedriTi wili 4% Seadgens. turiz-
mi warmoadgens im sferos, romelic xasiaTdeba kapitalis 

maRali bunvadobiT, amitom saxelmwifom qveynis ekonomikis 
krizisidan gamoyvanis mizniT meti yuradReba unda miaqcios 
mis ganviTarebas. SemTxveviTi araa is, rom ukanasknel xans 
SeiniSneba turistuli obieqtebis mSeneblobis zrdis tem-
pi, romlebic pasuxoben msoflio standartebis moTxovnebs 
da ucxouri kapitalis modinebis zrda swored turizmSi 
xdeba. ucxouri investiciebis monawileoba sastumro meur-
neobaTa saqmeSi yvelaze metad aRiniSneba Tbilissa da Savi 
zRvispireTSi: aWara, ureki, anaklia; samTo turizmis ganvi-
TarebisTvis svaneTSi, gudaurSi, gomardulsa da bakurianSi. 
Cveni qveynis turistuli dargis CamorCenis mraval mizezTa-
gan SeiZleba gamovyoT Semdegi mizezebi: 

- qveynis politikuri da ekonomikuri arastabiluroba;
- komunikaciuri momsaxurebis uqonloba;
- servisis dabali done;
- ekologiuri problemebi;
- turizmis ganviTarebis investirebisaTvis aucilebeli 

finansuri resursebis deficiti. 
turistuli momsaxurebis bazarze moTxovnebisa da mi-

wodebis struqturis ganviTarebis kvaldakval erovnuli 
meurneobis yvela axali dargi Rebulobs monawileobas tur-
izmis industriis ganviTarebaSi.

turistebis satransporto momsaxureba — turizmis in-
dustriis erT-erTi Semadgeneli nawilia. ekonomikis saba-
zro urTierTobebze gadasvlis pirobebSi transportis muS-
aoba asrulebs arsebiT rols gasaRebis bazarze ukanasknel 
momxmareblebamde saqonlis win wawevaSi. 

saavtomobilo transporti dRemde iTvleba turis-
tul gadazidvebSi liderad. sxvadasxva saxis transpor-
tis xvedriTi wili turistebis gadayvanaSi ukanasknel xans 
Seadgens:saavtomobilo-76,5%; rkinigza — 6,9%; saaviacio — 
16,6%. 

ukanasknel xanebSi farTod gavrcelda da gaizarda sazR-
vao transportze moTxovna. sazRvao xomaldebs aqvs Zalian 
maRali zednadebi xarjebi turizmis industriaSi. datvirT-
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va unda iyos 80 – 90%, aviaciaSi 60-65%.
samwuxarod amJamad turistul bazarze ar aris xel-

sayreli situacia. satransporto mogzaurobisas bazarze 
gadamyvanebi gansazRvraven fass turistul momsaxurebaze. 
sabazro urTierTobebma da antimonopoliurma kanonebma 
ganapiroba satransporto sistemis decentralizacia qveya-
naSi. turizmSi satransporto momsaxurebaze mkveTrma Sem-
cirebam gamoiwvia zogierTi satransporto sawarmos pro-
filis Secvla da zogierT SemTxvevaSi maTi gakotreba. 

amrigad, gardamavali periodis qveynis ekonomika xasiaTde-
ba seriozuli cvlilebebiT mSp-s formirebaSi, riTac sazoga-
doebrivi kvlavwarmoebis struqturaSi mTlianad maRldeba 
momsaxurebis sferos xvedriTi wili, romelic winmswrebi 
tempebiT izrdeba materialuri warmoebis dargebTan Sedar-
ebiT. am sferoSi mniSvnelovan adgils ikavebs turizmi da 
misi ZiriTadi qvesistema — turizmis industria da upirve-
lesad masze damokidebuli turistuli momsaxurebis bazris 
ganviTareba. turistuli bazris funqcionirebis perspeq-
tiul mimarTulebebs warmoadgens turistuli momsaxurebis 
struqturis cvlileba da SemdgomSi orientacia aRebuli 
unda iqnas Semosasvleli turizmis da Sida turizmis upirates 
ganviTarebaze gamsvlel turizmTan SedarebiT. aseTi midgoma 
SesaZlebels gaxdis qveyanaSi ucouri valutis Semodinebas, 
gaaumjobesebs turizmis import — eqsportis balanss, gaaf-
arToebs turistuli momsaxurebiT sargeblobis mosaxleo-
bis xelmisawvdomobas, gazrdis am dargSi kapitalis modinebas 
kapitalis swrafi brunvadobiT.

meore tendencia, romelic damaxasiaTebelia Cveni qvey-
nis Tanamedrove ekonomikisaTvis, mdgomareobs realur 
seqtorSi investiciebis zrdaSi. turizmis industria Ta-
visTavad warmoadgens mravalferovan kompleqss, romelic 
SeiZleba ganvixiloT, rogorc kapitalis xelsayreli da-
bandebis sfero. amisaTvis ki aucilebelia, qveyanaSi Seiqmnas 
xelsayreli sainvesticio klimati, investiciuri wyaroebis 
mosaZieblad.
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