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turizmis Tanamedrove  mimarTulebebis 
ganviTareba saqarTveloSi

                           
lela  biWiaSvili

ekonomikis doqtori

saqarTvelos geografiuli mdebareobidan gamomdinare 
istoriulad,  sxvadasxva ekonomikuri da kulturuli gan
viTarebis mqone xalxebis SemakavSireblis roli ekisreboda. 
swored aq iyrida Tavs aRmosavleTisa da dasavleTis, aseve 
samxreTisa da CrdiloeTis ekonomikuri interesebi. uamra
vi savaWro gza gadioda saqarTvelos teritoriaze, maTgan 
erT-erTis, abreSumis savaWro gzis dasaxelebac ki kmara. is
toriulad saqarTvelos geopolitikuri mdebareoba qmnida 
qveynis ekonomikuri ayvavebis safuZvels. aRniSnulidan ga
momdinare, saqarTvelos odiTganve hqonda da dResac gaaCnia 
evropisa da aziis da zogadad msoflio kulturul- ekonom
ikuri makavSireblis funqcia.

90-iani wlebidan msoflio ekonomikaSi mimdinare cvile
lebi dakavSirebuli iyo bazrebis liberalizaciasTan, rac 
xorcieldeboda kapitalis mobilobis gazrdis pirobebSi. 
amas Tan  daerTo sayovelTao kompiuterizacia da globalu
ri internet-qselis aTviseba. mecnierebi da eqspertebi yo
velive amas -,,Tanamedrove ekonomikas“ uwodeben, romelic 
gavlenas axdens iseTi aramaterialuri sferos ganviTareba
sa da funqcionirebaze, romelsac miekuTvneba turistuli 
industria. jer kidev 2001 wels, amerikis SeerTebuli Sta
tebis federaluri savaWro komisiis gancxadebiT vaWrobis 
moculoba internetis meSveobiT ormagdeboda yovel 100 
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dReSi. bunebrivia interneti turistuli bazrebis gafarTo
vebis saSualebasac iZleva, kidev ufro aRrmavebs tur-oper
atorTa saerTaSoriso kavSirebs. dRes turizmi warmoadgens 
yvelaze ganviTarebul dargs internet qselSi.

mimdinare msoflio globalizaciis pirobebSi, aucil
eblad migvaCnia saqarTveloSi iseTi turistuli mimarTu
lebis swrafi ganviTareba, rogoric aris biznes-turizmi.  
romelic saSualebas miscems saqarTvelos Seasrulos misi 
istoriuli daniSnuleba.

biznes-turizmis gansazRvrisaTvis kargad gamodgeba mi
si inglisuri abraviatura, romelsac xSirad mis magivradac 
iyeneben- MICE ( Meetings Incentives Conferences Exibitions), rac 
qarTulad - saqmian Sexvedrebs, wamaxalisebel (mastimuli
rebel) turizms, konferenciebsa da gamofenebs niSnavs.

biznes turizmi mravalwaxnagovani saqmianobaa da mis 73%-
ze mets saqmiani, korporatiuli Sexvedrebi (corporate travel) Se
adgens - sadac moiazreba, rogorc individualuri saqmiani 
mogzaurobebi, agreTve savaWro da samrewvelo korporaci
ebis mier dagegmili Sexvedrebi. saqmiani turizmis 16%-s Se
adgens ekonomikuri, politikuri, samecniero, religiuri da 
sxva organizaciebis mier ganxorielebuli seminarebi, konfe
renciebi da yrilobebi. xolo darCenili 11% modis samrewve
lo-savaWro gamofenebSi, bazrobebSi monawile turistebze. 

TviTon saqmiani turizmis ( biznes turizmis) mcneba msof
lio standartebis mixedviTac SedarebiT axali mcnebaa. igi 
evropasa da amerikaSi gasuli saukunis 80-iani wlebis da
sawyisSi gaCnda, xolo aRmosavleT evropis qveynebSi ki 90-
iani wlebis bolos. 

saqmiani turizmi (business travel) turizmis yvelaze swrafad 
ganviTarebadi mimarTulabaa. Tu zogadad turizmis bazari 
10-12%-iT  izrdeba, biznes turizmis zrda 30%-s Seadgens.

asociacia ,, Global Business Travel Association”  kvlevis ganyo
filebam  ,,GBTA Foundation” gamoaqveyna detaluri moxseneba, 
romelSic msoflios masStabiT gaanalizebulia saqmiani tu
ristuli seqtoris mimdinare danaxarjebi da misi uaxloesi 



131

dargobrivi ekonomika

xuTi wlis zrdis prognozi. kvlevebma gamoavlina, rom 2010 
wels monacemebi gaizarda 8,4%-iT -  2009 wlis monacemebTan 
SedarebiT, xolo 2011 wels 9,2%-iT-  2010 welTan SedarebiT 
da 1 trilion dolars miaRwia.

kvlevebis Sedegad dgindeba, rom msoflio ekonomikis aR
dgena xdeba ori gansxvavebuli gziT, romelTac sxvadasxva 
zrdis tempi gaaCniaT. magaliTad, iseT ganviTarebad qveyneb
Si, rogoricaa: indoeTi, CineTi, brazilia, ruseTi - globa
luri saqmiani turizmis zrdis tempi 2-3-jer aRemateba is
eTi ganviTarebuli qveynebis zrdis temps, rogoricaa: aSS, 
safrangeTi, didi britaneTi da germania.

                     2011-2015 wlebis saqmiani turizmis 
ganviTarebis prognozi

ganviTarebadi 
qveynebi

%
   ganviTarebuli 

qveynebi
     %

CineTi
indoeTi
ruseTi

brazilia

11,2
10,8
7,1
7,0

aSS
didi britaneTi

safrangeTi
germania

3,8
5,4
3,3
2,9

                                                                                                                       
sabazro sazRvrebisa da saqmiani kontaqtebis gafarTove

ba Tanamedrove ekonomikis pirobebSi, saSualebas iZleva, gan
viTardes turizmis yvelaze axali da perspeqtiuli saxeoba 
- saqmiani turizmi. saqmiani turizmi did rols TamaSobs ne
bismieri qveynis erovnuli ekonomikis ganviTarebaSi da xels 
uwyobs mis (erovnuli ekonomikis) integracias msoflio ba
zarze. Tanamedrove ekonomikis pirobebSi SesaZlebeli gaxda 
sabazro sazRvrebis gafarToveba danaxarjebis SemcirebiT. 
es Seexo rogorc informaciis moZiebas, monacemTa gacvlas, 
aseve urTierTqmedebis danaxarjebis efeqtur marTvas.

saqmiani komunikacia, teqnologiebisa da informaciebis 
gacvla, axali bazrebis aTviseba, investirebisaTvis axali 
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partniorebisa da proeqtebis moZieba, personalis kvalifi
kaciis amaRleba - yovelive es warmoadgens saqmian turizms.

msoflio ekonomikis globalizaciam da am procesebTan 
dakavSirebulma saqmianma, samecniero da kulturuli kavSi
rebis intensifikaciam, saqmiani turizmi gadaaqcia erT-erT 
wamyvan, yvelaze Semosavlian da aqedan gamomdinare msoflio 
turistuli meurneobis dinamiurad ganviTarebul dargad. 
aRniSnuli gvaZlevs imis saSualebas, vuwodoT mas  XXI sauk
unis dasawyisis fenomeni.

ucxoeli da samamulo eqspertebis azriT, saqmiani turiz
mi (business travel) yovelTvis mxars ubams msoflio ekonomikaSi 
mimdinare cvlilebebs, momxmarebelTa moTxovnilebebidan 
gamomdinare, iTvisebs da sTavazobs axal momsaxurebebs.

miuxedavad imisa, rom bolo 10 wlis ganmavlobaSi am mi
marTulebiT mniSvnelovani cvlilebebi ganxorcielda, mec
nierebi varaudoben, rom 2010-2020 ww. msoflio ekonomika 
seriozul cvlilebebs ganicdis. Seiqmneba pirobebi, rode
sac milionobiT admianis integracia moxdeba ganviTarebul 
bazarze. zogierTi eqspertis azriT, 2020 wlisTvis saerTa
Soriso saqmiani mogzaurobebi gaizrdeba 3-jer. amasTan am 
seqtorSi brunva gaizrdeba 5-jer. prognozebidan gamomdi
nare, aseve varaudoben, rom turistul sferoSi gaizrdeba 
aviabileTebis gayidvebisa da bronis moculoba, agreTve, ga
izrdeba korporatiul klientebze turebis calkeuli seg
mentebis realizacia saqmiani da individualuri mogzaurob
is organizebisaTvis (sastumroebSi ganTavseba, avtomobilis 
arenda, samedicino dazRvevis miReba da a.S.)

globalur ekonomikaSi dawyebuli axali periodi aRin
iSneba, rogorc axali da saSiSi era- msoflio teroristu
li agresiis era. 2001 w. 11 seqtembris teroristuli aqti da 
momdevno teraqtebma indoneziaSi, londonSi, iordaniaSi,  
egviptis kurortebze da a.S. - mniSvnelovani safrTxis wina
Se daayena Tu mTlianad saerTaSoriso turizmi ara, yovel 
SemTxvevaSi am mravaldargobrivi segmentis mniSvnelovani 
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nawili mainc. es periodi miiCneva turistuli industriis 
savalalo periodad. uamravma turistma uari ganacxada sa
erTaSoriso mogzaurobaze da upiratesoba mianiWa Sida mar
Srutebs. aman xelsayreli pirobebi Seuqmna turizmis Sida 
industriis ganviTarebas: raionis sastumroebs, kempingebs, 
saTxilamuro kurortebs da a.S. amrigad saerTaSoriso tu
rizmis ZiriTadi moTxovna komfortul garemosTan erTad 
turistTa usfrTxoebis garantiebic iqca.  

dRevandel pirobebSi axlo aRmosavleTis qveynebSi mim
dinare movlenebma (egviptis, siria da a.S) gamoanTavisufla 
turistTa didi nawili, romlebic Tavs arideben am qveynebis 
cnobil turistul centrebSi dasvenebas, miuxedavad aviag
adamzidebisa da hotelierebis mier Seqmnili moqnili fas
daklebis sistemisa.

saqarTvelos turindustria ewyoba muSaobis axal piro
bebs, romelic gamowveulia msoflio politikuri arasta
bilurobiT da eZebs axal gadawyvetilebebs. aseve mniSvne
lovania turistuli ganaTlebac Tanamedrove ekonomikur 
garemoSi. profesionalur turistul ganaTlebas gvTava
zoben umaRlesi saswavlo dawesebulebebi, Tumca evrope
li eqspertebi aRniSnaven, rom turizmi ekonomikis erT-erT 
seqtors miekuTvneba da Tanamedrove pirobebSi ar aris re
komendirebuli ganaTlebis miReba xangrZlivi periodis 
ganmavlobaSi. safrangeTSi orwliani swavlebis Sedegad Se
saZlebeli xdeba konkurentunariani turistuli ganaTleba 
miiRos  yovelwliurad  3000-ze metma studentma, amasTan aR
saniSnavia, rom saswavlo procesis naxevarze mets studente
bi turistul sawarmoebSi atareben, sadac praqtikuli Sexe
ba aqvT im sakiTxebis gadaWrasTan, romlebic maTi momavali 
saqmianobis ZiriTad mimarTulebebs warmoadgens.

saqarTveloSi turizmisa da kurortebis ganviTarebaSi 
saxelmwifo maregulirebelis roli turizmis saxelmwifo 
saagentos akisria, romelsac evaleba swori saxelmwifo po
litikis SemuSaveba da am politikis gatarebaze zrunva. Cveni 
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azriT, aRniSnuli politika unda warmoadgendes moqnil sis
temas, romelic mgrZnobiarea da reagirebs yvela turistul 
bazarze arsebul cvlilebaze, gaaCnia siaxleebis mimarT 
swrafi adaptaciis da axali sainformacio teqnologiebis 
aTvisebis unari, msoflioSi mimdinare ekonomikuri da poli
tikuri cvlilebebis gaTvaliswinebiT unda SeeZlos swrafi 
da moTxovnebis Sesabamisi reagirebis moxdena.

amrigad, aRniSnul statiaSi warmoadgenilia sxvadasxva 
qveynebis gamocdilebis mokle analizi da kvleva, ris safuZ
velzec migvaCnia, rom saqarTvelos geografiuli mdebareob
is, istoriul-kulturuli memkvidreobis gaTvaliswinebiT, 
swori ekonomikuri politikis SemTxvevaSi gaaCnia didi per
speqtiva turizmis, kerZod ki misi konkretuli mimarTulebis 
saqmiani turizmis (business travel) ganviTarebisaTvis. 
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