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msoflio mniSvnelovani cvlilebebis epoqaSia, rac dakav-
Sirebulia ekonomikis axali tipis – globaluri ekonomikis 
gaCenasTan. misi ganmasxvavebeli Tavisebureba mdgomareobs 
imaSi, rom ekonomikuri saqmianobis yvela ZiriTadi saxeebi 
– saqonlisa da momsaxurebis warmoeba da moxmareba, mar-
Tva, informaciis da teqnologiebis gavrceleba, bazrebis 
funqcionireba – xorcieldeba globaluri masStabiT. ase 
magaliTad, m. kastelsi globalur ekonomikas gansazRvravs 
rogorc “ekonomikas, romelsac SeuZlia imuSaos, rogorc 
erTiani sistema realur droiT reJimSi,mTeli msoflios 
masStabiT”[1]. 

globalizaciis procesebi, farTo gagebiT, xasiaTdeba 
ekonomikuri, politikuri da sazogadoebrivi cxovrebis 
ZiriTad sferoebSi urTierTkavSirebis da urTierT-
damokidebulebebis mkveTri gaZlierebiTa da garTule-
biT, romelic iZens planetarul masStabebs. globalizacia 
gamoixateba msoflios sxvadasxva qveynebs Soris mzard 
urTierTdamokidebulebebSi, rac ganpirobebulia saqon-
lisa da momsaxurebebis mzardi moculobebis moZraobiT 
da maTi gavrcelebis masStabebis mniSvnelovani gafarToe-
biT, agreTve yvela saxis teqnologiebis swrafi da farTo 
gavrcelebiT.[2]. 

globalizaciis safuZvels warmoadgens msoflio meur-

neobis internacionalizaciis procesi. gansakuTrebuli 
intensivobiT aRniSnuli procesi ganviTarda XXs. 60-ni 
wlebidan. internacionalizacias mivyavarT saerTaSoriso 
ekonomikuri TanamSromlobis ganviTarebisaken, misi gaR-
rmavebisa da intensifikaciisaken. am procesis mTavar 
maCvenebels warmoadgens saxelmwifoTa Soris ekonomikuri 
gacvlis gaZliereba, romelic efuZneba Sromis mzard saer-
TaSoriso danawilebas. XXs. 90-iani wlebis Sua periodSi 
aRniSnulma procesma msoflios ekonomikuri sivrcis mra-
valjeradi dapataraveba da saerTaSoriso ekonomikuri kav-
Sirebis rTuli sistemis Camoyalibeba gamoiwvia. 

ekonomikuri cxovrebis internacionalizaciis zrdis 
yvelaze zogadi maCvenebelia saerTaSoriso vaWrobis mocu-
lobis gadideba. am azriT, momsaxurebebiT, maT Soris tur-
istuliT, vaWroba gamonaklisi ar aris. momsaxurebebiT 
saerTaSoriso vaWroba mniSvnelovnad gaizarda XXs. bolo 
mesamedSi. 1995 wels momsaxurebebis eqsportis yovelw-
liurma moculobam erT trln. dolars gadaaWarba. xolo 
saqonlisa da momsaxurebebiT vaWrobis saerTo Rirebule-
baSi momsaxurebebis wilma Seadgina meoTxedi. Tu 1980 wels 
momsaxurebebis msoflio eqsporti Seadgenda 367 mlrd. 
dolars, 1981 w. - 803 mlrd., 2001 wels es maCvenebeli 1350 
mlrd. dolari iyo.Ee.i. XX saukunis bolo mesamedSi momsax-
urebebis msoflio eqsporti yovel 10 weliwadSi TiTqmis 
orjer izrdeba[3].  

momsaxurebebiT vaWroba Tanamedrove etapze swrafad 
farTovdeba da sul ufro msxvil masStabebs iZens, riTac 
mniSvnelovan gavlenas axdens erovnuli ekonomikisa da 
msoflio meurneobis ganviTarebaze. momsaxurebebis warmoe-
ba ganviTarebuli qveynebis mTliani Sida produqtis struq-
turaSi yvelaze dinamiuri muxlia.                                                   
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cxrili #1.
zogierTi qveynis mSp-s moculoba da struqtura, 2001 w.

qveyana
mSp moculoba 

mlrd. dol.

soflis 
meurneoba, 

%

mrewv-
eloba %

momsaxure-
bebi, %

aSS 9612680 2,0 18,0 80,0

iaponia 3394373 2,0 35, 0 63,0

germania 2062239 1,2 30,4 68, 4

safrangeTi 1426548 3,3 26, 1 70,6

belgia 278629 1,4 26,0 72,6

didi 
britaneTi

1404385 1,7 24,9 73,4

dania 147417 3,0 25,0 72,0

espaneTi 1363003 2,5 30,4 67,1

kanada 8560903 3,0 31,0 66,0

wyaro:  География: Справочник. М., 2004; Устинов И. Н. Мировая тор-
говля. М., 2002

ra Tqma unda momsaxurebis globalizacia gansakuTrebiT 
did rols TamaSobs ganviTarebuli qneynebis ekonomikaSi, ma-
gram aranakleb mniSvnelovania momsaxurebis biznesis roli 
Cveni qveynis ekonomikaSic, ramdenadac am sferoSi iwar-
moeba qveyanaSi warmoebuli mTliani Sida produqtis 60%, 
xolo dasaqmebulTa ricxovnoba Seadgens qveynis masStabiT 
dasaqmebulTa 59%[4]. momsaxurebis biznesis rolis amaR-
leba, ZiriTadad ganpirobebulia mrewvelobis mTeli rigi 
dargebis gauqmebiT.

XXI saukunis dasawyisSi yvela saxis momsaxurebebis wili 
dasavleTis ganviTarebuli qveynebis mSp-Si miuaxlovda 70%. 
amave dros SeiniSneba dasaqmebulTa ricxovnobis zrda mom-
saxurebis sferoSi. aSS-Si es maCvenebeli daaxloebiT 80%-
ia. aRsaniSnavia, rom momsaxurebebiT msoflio vaWrobaSi 

udidesi mniSvneloba aqvs satransporto momsaxurebebs da 
turizms – calkeuli maTganis wilad modis TiTqmis meo-
Txedi (cxr. 2).

cxrili #2
momsaxurebebis msoflio eqsportis dargobrivi struqtura, 2001 w.

momsaxurebebis dargebi 1988 w. 1990 w. 1994 w. 2001 w.

momsaxurebebis yvela 
saxeobebi

653,2 853,0 1100,0 1460

transporti 167,2 209,2 250,4 340

maT Soris samgzavro 
transporti

36,2 49,6 56,9 -

fraxti 83,6 103,3 125,0 -

transportis sxva saxeebi 47,7 56,3 68,1 -

mogzaurobebi 190,1 246,9 321,1 465,0

momsaxurebebis sxva 
saxeebi

252,4 349,0 479,1 655,0

wyaro:   Дюмулен И. И. Указ. соч. С. 34.

cxrili gviCvenebs, rom turizmi, rogorc saerTaSoriso 
ekonomikuri urTierTobebis erT-erTi forma, dReisaT-
vis iZens udides masStabebs da misi wili momsaxurebebis 
msoflio eqsportis struqturaSi ganuxrelad izrdeba da 
2001 wels Seadgina 465 mlrd. dolari. turistebis Camos-
vlebis ricxovnoba gaizarda 592.1 mln adamianamde. Tumca 
turistebis ricxovnobis zrdis maCvenebeli araerTgva-
rovania msoflios sxvadasxva regionebSi. globalizaciis 
Taviseburebas warmoadgens, agreTve, globaluri ekonomi-
kis regionalizacia. magaliTad, m. kastelsi aRniSnavs, rom 
globaluri ekonomikis sistemuri maxasiaTebelia misi Sida 
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dayofa regionebad.M m. kastelsis azriT, turistuli mom-
saxurebebis saerTaSoriso vaWrobis sferoSi SesaZloa sami 
regionis gamoyofa: CrdiloeT amerika, evrokavSiri da azia 
– wynari okeanis regioni. statistikuri manacemebi gviCvene-
ben, rom turizmis yvelaze ufro dinamiuri ganviTareba mo-
salodnelia azia - wynari okeanis regionSi, sadac Camosvlis 
zrdis tempi 2.5-jer aWarbebs evropis analogiur maCveneb-
els, xolo amerikisas ki TiTqmis 2-jer.  (cxr. 3).

cxrili #3
turistebis Camosvlis dinamika msoflios regionebis mixedviT

regionebi 1995 w. 2000 w. 2010 w. 2020 w.
2020 w.,% -Si 

1995 w-Tan

evropa 335 390 527 717 214,0

azia-wynari 
okeanis regioni

80 116 231 438 547,5

amerika 111 134 195 285 256,8

wyaro:    Гуляев В. Г. Туризм: Экономика и социальное развитие. М., 
2003. С. 281

rac Seexeba saqarTvelos, 2007 wels Cvens qveyana-
Si Camovida 1051752 turisti[5]. 2008 wels ki turistTa 
raodenoba gaizarda mxolod 22%-iT, radgan im droisaTvis 
sakurorto sezonis Sua periodi iyo da rom ara agvistos 
omi, es maCvenebeli gacilebiT meti iqneboda. xolo 2009 
wels wina welTan SedarebiT zrda mxolod 12%-s Seadgenda, 

rac miuTiTebs imaze, Tu ramdenad mniSvnelovania gare 
garemos faqtori - “politikuri stabiluroba” turizmis 
ganviTarebisaTvis. 

saerTaSoriso turizmSi globalizacia gaxda erT-erTi 
ZiriTadi trendi, romelsac mohyva bazris umniSvnelovanesi 
wilis da gavlenis sferos koncentracia umsxviles kompa-
niaTa xelSi. turistul bazarze globalizaciis procesebi 
xasiaTdeba Semdegi TvisebebiT: teqnologiebis cvlileba, 
satransporto infrastruqturis modernizeba, saqmiani 
aqtivobis internacionalizacia, saerTaSoriso turizmis 
regulirebis meqanizmis SemuSaveba. 

teqnologiebis cvlilebam da informaciis gadacemam mom-
saxurebebis mravali saxe vaWrobisadmi unariani gaxada. glo-
baluri ekonomikis realurad funqcionirebaze miuTiTebs 
internetis meSveobiT eleqtronuli vaWrobis ganviTareba. 
internetis gavrcelebaze migviTiTeben Semdegi cifrebi: 
2001 wels momxmarebelTa raodenoba 400 mln-ze mets iTv-
lida, 2005 wels maTi ricxvi gaizarda 1 mlrd-de, xolo 2010 
wels – 2 mlrd-de[6]. did rols TamaSobs informaciis ind-
eqsi. anu personaluri kompiuterebis gavrcelebis donis 
maCvenebeli (crili 4), romelic qveynebs Soris gansxvavebu-
lia (cxr. 4).

uaxlesi komunikaciebis gamoyenebaSi liderebia - aSS, 
iaponia,  da dasavleT evropis zogierTi qveyana (italia, 
didi britaneTi, germania). informaciulma revoluciam 
xeli Seuwyo turistuli kavSirebis gafarToebas. turis-
tuli produqti – erT-erTi yvelaze ufro moTxovnadia 

saqarTvelos saxelmwifo sazRvarze turistebis Camosvlis 
raodenoba 2007-2009 wlebSi
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internetSi. magaliTad, internetis meSveobiT momxmare-
blebi iReben mogzaurobebis Sesaxeb informaciis daaxloe-
biT 68.2%-s. internetis meSveobiT xorcieldeba dajavS-
vna. interaqtiuli saagentoebis momsaxurebiT sargeblobis 
pirvelxarisxovan motivad momxmareblebi asaxeleben mox-
erxebulobas (78.4%), meore adgilzea – yidvis momentSi ze-
wolis ar arseboba (66.4 %), mesameze – drois ekonomia (64.2 
%) da informaciis miRebis SesaZlebloba uSualod turop-
eratorisagan. unda aRiniSnos, rom ganawilebis globaluri 
sistemebi, rezervirebisa da dajavSnis sistemebi, iseTebi, 
rogoricaa “galileo”, “amadeusi” da sxv. mniSvnelovan rols 
TamaSoreben saerTaSoriso turizmSi, radgan momxmareblebi 
aqtiurad iyeneben maT, rogorc satransporto saSualebebze 
da sastumroebSi adgilebis ganawilebis arxebis da turis-
tuli produqtis marketinguli instrumentebis saxiT.

globalur ekonomikaSi did rols TamaSobs eleqtronuli 
komercia. turistul biznezSi eleqtronul vaWrobas Seu-
Zlia radikalurad Secvalos turistuli produqtebis war-

moebisa da gavrcelebis struqtura da aRmofxvras moTxovna 
iseT damatebiT (damxmare) struqturebze, rogoricaa: gan-
manawilebeli arxebi, sabiTumo turoperatorebi da tura-
gentebi. telekomunikaciuri da informaciuli teqnolo-
giebi iZlevian informaciis nebismieri manZilidan, drois 
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reJimSi.
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momsaxurebis saerTo Rirebulebam 2000 wels Seadgina 1 tri-
lion dolarze meti. aviasatranxporto momsaxurebis bazris 
daaxloebiT 70% modis mgzavrTa gadayvanaze, amasTan, saer-
TaSoriso turistuli Camosvlebis saerTo ricxovnobidan 
40% modis sahaero transportze[7]. sakmaod maRali popu-
larobiT sargeblobs sakruizo turizmi. miuxedavad glo-
baluri ekonomikuri dacemisa, evropis sakruizo industriis 
maRali zrda grZeldeba. kruizebis globaluri industriis 
saerTo wvlili evropis ekonomikaSi 2006 welTan SedarebiT 
gaizarda 54% -iT da 2011 wels Seadgina €36700 mln[8]. 

saerTaSoriso da Sida turizmis gafarToeba, maT 
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wlis ganmavlobaSi ramdenime moklevadiani mogzaurobis 
ganxorcielebis tendencia (Svebulebis danawileba) 
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moTxovnis gazrdas. msoflio turistuli organizaciis 
prognoziT 2015 wlamde varaudoben mgzavrTa ricxovnobis 
gadidebas, romlebic sargebloben sahaero transportiT, 
yovelwliurad 3%-iT. yvelaze maRali zrdaa mosalodnelia 
axalo aRmosavleTSi 4.8% wliurad. swrafi tempebiT 
gaizrdeba mgzavrTa ricxovnoba evropis kontinentze 
– 3.15 % wliurad; azia - wynari okeanis regionSic aseve 
prognozirdeba mgzavrTa ricxovnobis zrdis maRali tempi 
- 2.7% wliurad. maRali tempebiT ganviTardeba sazRvao da 

cxrili #4
zogierT qveyanaSi da regionSi informatizaciis done aSS-Tan 

mimarTebaSi, %

qveyana (regioni) informatizaciis indeqsi

aSS 100

axali industriuli qveynebi 92

dasavleT evropa 91

iaponia 86

ruseTi 8

arabeTi 4,4

indoeTi 0,6

wyaro:  Чугров С. Япония в век информатизации  МЭ и МО. 2004. № 10. 
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samdinaro kruizebis industria – daaxloebiT 5% wliuri 
zrda[8]. sarkinigzo gadazidvebis indusria ganviTardeba 
transkontinentaluri da Sidakontinentaluri Cqarosnuli 
rkinigzebis xarjze. TandaTan Semcirdeba saavtomobilo 
turistuli gadazidvebis xvedriTi wili. satransporto 
saSualebebis Sefasebis yvelaze mniSvnelovan kriteriu-
mad iTvleba komfortis done, gadaadgilebis usafrTxoeba, 
ekologiuri usafrTxoeba, gadazidvis Rirebuleba, sis-
wrafe, tevadoba.

garda amisa, globalizaciis mniSvnelovani maxasiaTebe-
lia saqmiani aqtivobis internacionalizacia. turistuli 
biznesis internecionalizaciis mizezs warmoadgens tur-
produqtis Tavisebureba. turproduqti, rogorc cnobilia, 
warmoadgens momsaxurebebis kompleqss, romelsac sTavazo-
ben turists da romelic xSirad gamoiyeneba sazRvarga-
reT. mwarmoebeli maqsimaluri mogebis misaRebad cdilobs 
Tavisi gavlena ganavrcos turizmis sxva sferoebzec. mag-
aliTad, sahaero da sakruizo kompaniebs SeuZliaT turop-
eratorebTan, sastumro seqtorTan gaerTianeba. iniciativa 
xSirad modis im firmebidan, romlebic bazirebulni arian 
turistebis momwodebel ZiriTad qveynebSi da romlebic 
turistuli moTxovnis da turistuli bazris ganviTarebis 
tendenciebis Seswavlis wyalobiT konkurentuli upirate-
sobebis mqoneni arian.

globalur integraciul procesebSi aqtiur rols Ta-
maSoben transnacionaluri korporaciebi. maTi warmoSoba 
ganpirobebulia warmoebis koncentraciiTa da kapitalis 
centralizaciiT. transnacionalurad iTvleba kompania: Tu 
mas gaaCnia filialebisa da Svilobili kompaniebis farTo 
qseli sazRvargareT; Tu misi saqmianoba vrceldeba msofli-
os mraval qveyanaSi; Tu Semosavlebisa da mogebis wili sazR-
vargareTuli saqmianobidan saeTo Semosavlebsa da mogebas-
Tan SefardebiT Zalian maRalia. turistul biznezSi tnk-s 
Seqmnis naTel magaliTs warmoadgens umsxvilesi integrire-

buli sastumroebis jaWvi, romelTa Stab-binebi ganlagebu-
lia aSS-Si, Tumca wlidan wlamde izrdeba sxva qveynebis ro-
lic sastumro biznesis marTvaSi. yvelaze cnobil sastumro 
kompleqsebs, romelTa marTva xorcieldeba aSS-dan miekuT-
vneba Hospitality Franchise System (4400 sastumro 65 qveyanaSi, 
nomrebis raodenoba 435000), Holiday Inn Worldwide (2031 sas-
tumro 62 qveyanaSi, nomrebis raodenoba 365309), Best Western 
International (3401 sastumro 60 qveyanaSi, nomrebis raodenoba 
276659), Marriott Hotel (898 sastumro 27 qveyanaSi, nomrebis ra-
odenoba 186656), ITT Sheraton (417 sastumro 61 qveyanaSi, nom-
rebis raodenoba 129937)[9].

sxva qveynebi, romlebSic arsebobs sastumro jaWvebis 
Stab-binebi, es aris safrangeTi (Accor, Club Mediterranee), didi 
britaneTi (Forte Hotels, Hilton International), germania (Robinson Club 
GmbH), espaneTi (Grupo Sol Melia). saerTaSoriso jaWvSi gaer-
Tianeba gulisxmobs, rom sastumroebi atareben saWiro mo-
qmedebebs TavianTi konkurentunarianobis asamaRleblad. 
cnobil korporaciebs SemuSavebuli aqvT gansakuTrebuli 
wesebi da standartebi, romlebic uzrunvelyofen masSi 
Semavali sastumroebis klientebis momsaxurebis stilis da 
scenaris Taviseburebebs. Tumca, saqmiani aqtivobis interna-
cionalizaciis procesebi gamoixateba ara marto sastumro 
biznesis sferoSi, aramed sarestorne biznesSi (McDonalds, 
Pizza Hart), turoperatorebis seqtorSi, sahaero (msoflio 
aliansebis Seqmna) da sakruizo gadazidvebis sferoSi. 

globalizaciis procesebs Tan axlavs konkurentuli 
brZolis mkveTri gamwvaveba. turizmis sferoSi fexs ikide-
ben da Semdgom inergebian samrewvelo kompaniebi, bankebi, 
asociaciebi da gaerTianebebi. bazris mravali monawile am-
cirebs saqmianobas Tavis tardiciul dargSi da mimarTavs 
Zalisxmevas turizmis sferoSi, romelic ufro momgebianad 
iTvleba. turistul bazarze warmoiqmna konglomeratebi. 
magaliTad, kompania Cendant, romelic saqmianobs msoflios 
100-ze met qveyanaSi, turistuli biznesidan iRebs Semosav-
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lebis 32%-s. uZravi qonebis bazarze is cnobilia brendi 
`Century 21”-iT (saSualod yovel wuTSi xdeba 1 obieqtis yid-
va-gayidva), amave dros aris manqanebis parkis mflobeli (700 
aTasi manqanidan yovel 2 wamSi ijariT gaicema 1 manqana) da 
sastumro franSizisa da TaimSeris msoflio lideri. 2001 
wels kompaniam SeiZina globaluri gamanawilebeli sistema 
Galileo da sididiT mexuTe virtualuri saagento Chep Tickets, 
romelmac uzrunvelyo sahaero gadazidvebze misi wvdoma da 
misca turistuli industriis axali perspeqtivebis gamoy-
enebis SesaZlebloba.

saerTaSoriso turizmi warmoadgens saerTaSoriso urT-
ierTobebis Semadgenel nawils, ris gamoc warmoiqmneba 
turistuli saqmianobis mTeli kompleqsis organizebis da 
marTvis aucilebloba, rogorc calkeul saxelmwifoebis 
CarCoebSi, aseve saerTaSoriso doneze. mniSvnelovan rols 
TamaSobs msoflio turistuli organizacia, romelic da-
fuZnda 1975 wels da muSaobs gaerTianebuli erebis orga-
nizaciis patronaJis qveS. msoflio turistuli organizaci-
is saqmianoba koncentrirebulia turizmis informaciul win 
wawevaze, misi mniSvnelobis gafarToebaze, axal materialur 
teqnikuri bazis Seqmnaze. 

amgvarad, globalizacia turizmis sferoSi SeiZleba gan-
vsazRvroT rogorc  turistuli nakadebis, agreTve mom-
saxurebaTa nakadebis, kapitalis, informaciis da teqnolo-
giebis mkveTri gaZlierebis procesi, romelic Cveulebriv 
ar eqceva nacionaluri samTavrobo regulirebis qveS. glo-
balizacias aqvs xangrZlivi moqmedebis xasiaTi, misi wamyvani 
Zala, upirveles yovlisa, aris informaciul-komunikaciuri 
teqnologiebis sferoSi revoluciuri cvlilebebi, baz-
rebis liberalizacia da saerTaSoriso konkurenciis gamw-
vaveba.
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