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adamianis modeli ekonomikur

 Teoriasa da marketingSi

 

guram jolia

emd,stu sruli profesori

qeTevan jolia

stu doqtoranti

adamianis, rogorc pirovnebis mravalferovneba, misi qce-

vis gansxvavebuli motivebi aucilebels xdis mecnierulad 

dasabuTdes adamianis modeli, anu Seiqmnas gansazRvrul 

socialur-ekonomikur sistemaSi mis Sesaxeb unificire-

buli warmodgena. adamianis modeli moicavs individis iseT 

ZiriTad maxasiaTebel parametebs, rogoricaa ekonomikuri 

aqtivobis motivebi, misi miznebi da is SemecnebiTi SesaZle-

blobebi, romelsac dasaxuli miznebis misaRwevad iyenebs.

ekonomikur Teorias adamianSi ainteresebs misi ekonomi-

kuri qceva anu individualur-sazogadoebrivi qmedeba ma-

terialuri da sulieri sikeTeebis Seqmnis, ganawilebisa 

da gamoyenebis procesSi. igi adamianis models ganixilavs, 

rogorc Teoriul winapirobas, romlis safuZvelze ekono-

mistebi ageben mravalgvar Teoriebs: moTxovnis, miwodebis, 

mogebis, momxmareblis qcevisa da sxv.

ekonomikis sferoSi adamianis, rogorc momxmareblis1 

qcevasTan dakavSirebuli pirveli Sexedulebebi klasikuri 

1  bazris subieqti, romelic Tavis moTxovnilebas ikmayofilebs. 

igi ufro farTo cnebebaa, vidre „myidveli“, romelic uSualod 

raimes iZens.  
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ekonomikuri Teoriis CarCoebSi warmoiSva.

momxmarebeli, rogorc kvlevis obieqti, pirvelad ganxi-

lulia adam smiTis (1723_1790) fundamentur naSromebSi 

„gamokvleva xalxTa simdidris bunebisa da mizezebis Ses-

axeb“ da „zneobriv grZnobaTa Teoria“ (anu „moraluri sen-

timentebis Teoria“). misi azriT, „ekonomikuri adamiani“1 

(«Homo Economicus») racionalurad moazrovne subieqtia, 

romelic Tavis gegmebsa da moqmedebebs maqsimaluri sarge-

blianobis miRebis principidan gamomdinare agebs. 

momxmarebels, rogorc avtonomiur individs, ori Tan-

dayolili (bunebrivi) motivi amoZravebs: angarebiani in-

teresi da gacvlisadmi midrekileba. 

smiTma ekonomikuri adamianis ori Tviseba gamoyo: 

1) adamiani midrekilia erTi saqoneli meoreze gacvalos; 

2) adamians aqvs sakuTari interesi, swrafva Tavisi mdgo-

mareobis gaumjobesebisaken.

ekonomikuri adamianis qcevis SeswavlaSi mniSvnelovani 

wvlili Seitanes marJinalizmis2 warmomadgenlebma (k. men-

geri, o. bem-baverki, f. vizeri). maT yuradReba gaamaxviles 

ekonomikis sferoSi fsiqologiis CarTulobaze, ganxilvis 

sagnad airCies adamianisa da saqonlis urTierToba ara war-

moebis, aramed moxmarebis procesSi. maTve ekuTvnis pirve-

li mcdeloba momxmareblis qcevis axnisa da aRweris Sesa-

xeb. marJinalistebma gansakuTrebuli yuradReba dauTmes 

qcevis motivebs da igi maqsimalur sargeblianobas dauka-

vSires, yuradReba gaamaxviles individis qcevis subietur-

fsiqologiur Sefasebebze, romelic ekonomikur TeoriaSi 

1 adamiani maRali ekonomikuri intuiciiTa da SemecnebiT, romel-

ic ekonomikuri gadawyvetilebebis optimalur variants iRebs.

2  frang. Marginal _ ukiduresi. avstriuli skola. ekonomikuri 

mimdinareoba, Teoria, romelic ekonomikur procesebsa da movlen-

ebs zRvruli, namati sidideebidan an mdgomareobidan gamomdinare 

xsnis. marJinalizmi saqonlis fasis axsnas myidvelis fsiqologiiT 

anu imiT cdilobs, Tu rogor afasebs mas myidveli.
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cnobilia herman hosenis (1810_1858)1 pirveli da meore ka-

nonebis saxelwodebiT. 

hosenis pirveli kanoniT, zRvruli sargeblianoba dov-

laTis moxmarebis moculobis ukuproporciulia: rac 

ufro met dovlaTs moixmars adamiani, yoveli Semdegi, da-

matebiTi dovlaTis sargeblianoba miT ufro klebulobs. 

maSasadame, zRvrul sargeblianobas klebadi, dacemis xa-

siaTi aqvs.

hosenis meore kanoniT, samomxmareblo dovlaTis sa-

erTo raodenoba dgindeba ise, rom masSi TiToeuli dov-

laTis zRvruli sargeblianoba erTmaneTis tolia. sxva 

sityvebiT, yoveli individi moixmars ra erTdroulad mra-

vali saxeobis dovlaTs, maT iseT nakrebs yidulobs, romel-

Sic Semavali TiToeuli dovlaTis zRvruli sargeblianoba 

tolia anu misTvis erTnairi kmayofilebis momtania.2

didia marJinalistebis damsaxureba maTematikur forma-

Si adamianis qcevis modelis SemuSavebaSic.   

sabazro ekonomikis pirobebSi ekonomikuri adamianis 

racionaluri qcevis formula aseTia: „maqsimumi Semosava-

li maqsimumi SromiTi danaxarjebiT“. igi individis maRal 

ekonomikur aqtivobas gulisxmobs. kerZod, am mosazrebis 

mixedviT, bazari iZleva keTildReobis amaRlebis SesaZle-

blobas individis ZalisxmeviT, codniT, unariT. 

am Sexedulebisagan gansxvavebiT, ekonomikuri qcevis 

„bazramdeli modelis“ formula aseTi iyo: „garantirebu-

li Semosavali minimaluri SromiTi danaxarjebiT“. amgvari 

qcevis mimdevrebia, ZiriTadad, ufrosi asakis adamianebi. 

sabazro ekonomikaze gardamaval periods ukavSirdeba 

ekonomikuri qcevis kidev erTi, fsevdosabazro tipi, rom-

1 prusieli ekonomisti, ekonomikur-maTematikuri da avstri-

uli skolis warmomadgeneli. man mogvca zRvruli sargeblianobis 

Teoriis ZiriTadi principebis interpretacia. 

2 samadaSvili u., Sengelia r. Tanamedrove ekonomika. „univer-

sali“, Tb., 2013, gv. 127.
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lis formulaa „maqsimumi Semosavali minimaluri SromiTi 

danaxarjebiT“.

rogorc wesi, momxmarebelma icis Tu ra surs mas, anu 

gaaCnia cnobili moTxovnilebebis erToblioba. Tumca yov-

elTvis ver aRiqvams Tavis moTxovnilebas.1 adamiani war-

mogvidgeba, rogorc „mindas“ survilis matarebeli arseba, 

romelic mTlianad flobs sakuTar Tavs da yvela Tavis qce-

vas gansazRvravs erTaderTi niSniT _ sargeblianobis saku-

Tari funqciiT.2

yovel momxmarebels mravali moTxovnileba aqvs, xolo 

sxvadasxva momxmarebels gansxvavebuli moTxovnilebebi da 

prioritetebi.3

ekonomikuri urTierTobebis ganviTarebis Sedegad da 

masTan dakavSirebuli informaciis zrdasTan erTad, insti-

tucionalizmis4 CarCoebSi warmoiSva adamianis qcevis axali 

modeli, romlis fuZemdebelia amerikeli ekonomisti tor-

stein vebleni (1857_1929).5 man momxmareblis qcevis aRwer-

aSi mravali fsiqologiuri da socialuri faqtori Seitana. 

avstrielma ekonomistma iozef Sumpeterma (1883_1950),6 

Tavis naSromSi „ekonomikuri ganviTarebis Teoria“ erT-

1 О'Шонесси Дж. Конкурентный маркетинг:стратегический подход. 
Питер, Пер. с англ. М., с. 173.

2 arCvaZe i.,  qurxuli l. ekonomikuri fsiqologia. „meridi-

ani“, Tb., 2010, gv. 26-28.

3 О'Шонесси Дж. Конкурентный маркетинг: стратегический подход. 
Питер,  Пер. с англ. М., с. 173.

4 ekonomikuri moZRvreba, romelic ZiriTad mniSvnelobas an-

iWebs im rols, romelsac asruleben institutebi ekonomikuri gad-

awyvetilebebis miRebisa da mimarTulebebis, maTi efeqtianobisa da 

ekonomikuri saqmianobis sferoSi saerTod.

5 institucionalizmis teqnokratiuli mimarTulebis fuZem-

debeli. mis naSromebSi centraluri adgili ukavia „Tavisufali 

klasis Teorias“, anu qonebis mqone, magram aramwarmoeblur klass. 

wyaro: Веблен Т. Теория праздного класса, М:.Прогресс, 1984, 219 с.
6 Шумпетер Й. А. Теория экономического развития. М.: Прогресс, 

1982. 181 с.
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erTma pirvelma gaamaxvila yuradReba adamianis, rogorc 

ekonomikuri urTierTobis subieqtis cvalebad xasiaTze da 

miuTiTa, rom xSirad ganmeorebadi gadawyvetilebebiT in-

dividi ganicdis dadebiT an uaryofiT gavlenas. man gamoyo 

adamianis qcevis veli, romelic eqvemdebareba ekonomikur 

analizs.

ekonomikis sferoSi adamianis qcevis originaluri kon-

cefcia SeimuSava liberalizmis fuZemdebelma, neoavstri-

uli skolis liderma, ekonomistma da socialurma filoso-

fosma ludvig fon mizesma (1881_1973).1 misi azriT, adamiani 

bunebiT yovelTvis racionaluria, romlis mizezia dauk-

mayofilebloba. individis qmedeba gaazrebuli da mizan-

mimarTulia, yoveldRiuri qceva umetesad ganisazRvreba 

martivi SablonebiT, CvevebiT, magram manam, sanam misi Sede-

gebiT is kmayofilia. winaaRmdeg SemTxvevaSi, adamiani mas 

Segnebulad Secvlis. 

miuxedavad amisa, ekonomikuri Teoriis klasikosebis 

naSromebSi mocemuli adamianis calkeuli maxasiaTeblebis 

„fragmentuli“ modelireba ar xsnis „sakuTari intere-

sebis“ cnebas da gadawyvetilebis miRebis meqanizms. imav-

droulad, ekonomikuri Teoriis ZiriTadi kanoni _ moTxov-

nis kanoni, momxmareblis qcevas Semdegnairad aRwers: 

moTxovnis raodenoba (sidide), uwinares yovlisa, fasebis 

cvlilebazea damokidebuli. fassa da moTxovnas Soris 

iseT ukuproporciul mizez-Sedegobriv kavSirs, rodesac 

fasebis zrda (sxva Tanabar pirobebSi) iwvevs moTxovnis si-

didis Semcirebas, xolo fasebis Semcireba moTxovnis sidi-

dis zrdas, moTxovnis kanoni ewodeba.2

samomxmareblo qcevis dominirebuli neoklasikuri kon-

cefcia adamians ganixilavs, rogorc logikurad moazrovne 

1 Мизес Л. Либерализм в классической традиции: Пер. с англ. М.: 
"Начала-Пресс", 1994. 63 с.

2 samadaSvili u., Sengelia r. Tanamedrove ekonomika. „univer-

sali“, Tb., 2013, gv. 113.
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avtomats, romelic misTvis xelmisawvdomi informaciis 

pirobebSi da mis safuZvelze iseT gadawyvetilebas iRebs, 

rac maqsimalurad xelsayreli da minimalurad sariskoa. 

adamianis aseT qcevas racionalurs uwodeben. 

samomxmareblo qcevis Sefasebis erT-erTi ekonomikuri 

Teoria miiCnevs, rom moTxovna da moxmareba ekonomikuri 

faqtorebis zemoqmedebiT garkveul sazRvrebSi icvleba, 

romelsac moTxovnisa da moxmarebis elastikuroba ewo-

deba. am instrumentariumis fuZemdeblebia ingliseli eko-

nomisti alfred marSali (1842_1924)1 da amerikeli ekono-

misti pol samuelsoni (1915_2009).2

miiCneven, rom neoklasikuri modeli moxmarebis ten-

denciebis saanalizod rig xarvezebs Seicavs:

pirveli, momxmareblis mier gadawyvetilebis miRebaSi 

araa gamoyofili racionaluri da emociuri mxareebi, maqsi-

maluri sargeblianobis garda, sxva motivebi araa gaTval-

iswinebuli;

meore, ar flobs gamafrTxilebel Zalas da mxolod post 
factum3 arCevans xsnis;

mesame, mcire xarisxiT asaxavs adamianis realur qcevas. 

aRniSnuls ganapirobebs bolo aTwleulebSi TviT saqon-

lis moxmarebaSi momxdari cvlilebebi. icvleba moxmarebis 

socialuri rolic: igi sul ufro mcired emsaxureba ada-

mianis fiziologiuri moTxovnilebebis dakmayofilebas 

da ufro metad _ koordinacias. amitom, sargeblianobis 

maqsimizaciis principidan gamomdinare, momxmareblis qce-

vis axsna naklebad misaRebi xdeba. 

neoklasikuri modelis gadamuSavebiT miiRes zRvruli 

1 ganazogada zRvruli sargeblianobis marJinalisturi Teo-

ria. mikroekonomikis fuZemdebeli.

2 1970 wlis nobelianti ekonomikaSi. gamoikvlia sargebliano-

bis gazomvis ekonomikur-maTematikuri meTodebi. Самуэльсон П. 
Принцип максимизации в экономическом анализе//THESIS. 1993. Т. I.Вып.1.79 с.

3 post faqtum _ mas Semdeg, rac ukve Sesrulda, moxda rame.
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sargeblianobis koncefcia, romlis avtoria amerikeli eko-

nomisti da sociologi, herbert saimoni.1 

misi koncefciis CarCoebSi damuSavda ramdenime modeli, 

romlebSic sxvadasxva tipis SezRudvebia gamoyenebuli, rac 

gavlenas axdens adamianis racionaluri gadawyvetilebis 

miRebaze. saimoni miiCnevda, rom ekonomistebis Zalisxmeva 

warmarTuli iyo ekonomikis sferoSi arCevis Sedegebis kvl-

evaze, xolo TviT arCevis procesi ekonomikuri analizidan 

gamorCenili. „neoklasikuri Teoria arsebiTad ikvlevs 

saqonlis ara arCevis process, aramed mis Sedegebs“.2

Tu SevajamebT ekonomikur mecnierebaSi samomxmareblo 

qcevis ekonomikurad racionaluri individi, romelic 

saqonlis yidvis Sesaxeb gadawyvetilebas iRebs sakuTari 

racionaluri motivebidan gamomdinare: erTmaneTs adarebs 

SesaZeni saqonlis xarixssa da fass, eZebs am parametrebis 

Sesadarisobis saukeTeso variants da yovelive amis safuZ-

velzec iZens saqonels. am procesSi adamiani erTgvarovani 

rCeba _ materialuri faseulobebis SeZenisas maqsimalurad 

sargeblianad moqmedebs.

XIX_XX saukuneebis mijnaze TandaTan daiwyo wminda eko-

nomikis sferodan moxmarebis Teoriis gasvla: germaneli 

ekonomistisa da sociologis karl marqsis (1818_1883) 

sasaqonlo fetiSizmis ideam, amerikeli ekonomistis tor-

stein veblenis prestiJuli (saCvenebeli) saqonlis mox-

marebis Teoriam, germaneli ekonomistis verner zombartis 

(1863_1941) samomxmareblo qcevaSi fufunebis koncefciam, 

germaneli ekonomistisa da sociologiis erT-erTi mamam-

Tavaris maqs veberis (1864_1920) statusuri jgufebis kon-

cefciam da sxvebma, ase Tu ise, sxvadasxva poziciidan gamom-

dinare, samomxmareblo Teoriisa da praqtikis (marketingis) 

1  1978 wlis nobelianti ekonomikaSi. gamoikvlia bazarze firme-

bisa da organizaciebis qceva. 

2  Саимон Герберт А. Рациональность как процесс и продукт мышления//
Thesis, М., 1993, №3.
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safuZvlebi Seqmna.

marketingis kompleqsis (Marketing mix) formalizaciis 

SedarebiT aRiarebul mimarTulebad iTvleba amerikeli 

profesoris e. makartis mier gasuli saukunis 60-an wlebSi 

gamoqveynebuli Sromebi,1 romlebSic pirvelad SemoTava-

zebulia marketinguli instrumentebi, e.w. “4P” (produqti, 

fasi, adgili da stimulireba).2 am droidan termini “4P”, ara 

marto klasikuri marketingis koncefciis umTavres arsad 

iqca, aramed farTod gavrcelda da marketingis mudmiv im-

perativad3 Camoyalibda.

marketinguli kompleqsi, rogorc Tanamedrove market-

ingis umTavresi koncefcia, kontrolirebadi, taqtikuri 

marketinguli saSualebebis erTobliobaa, romelsac kom-

pania miznobriv bazarze sasurveli reagirebisaTvis iy-

enebs. igi firmis mier misi produqtis moTxovnaze SesaZlo 

zegavlenis sruli kopleqtia.4 

e. makartis koncefciam Tavisi simartivis, advilad gam-

oyenebadobis, aRqmisa da damaxsovrebis gamo, sayovelTao 

yuradReba miipyro. amitom mecnier-marketologebi P-is 

raodenobis gadidebas (dRes specialur literaturaSi 

gvxvdeba “5P”, “7P”, “9P” da a.S)5  daJinebiT cdiloben.6 Tumca, 

1  McCarthy E. J. Basic Marketing: A Managerial Approach. — Homewood, 
IL: Richard D. Irwin, 1960.-770 p.

2  Product, Price, Place, Promotion.
3  laT. Imperativus.  daJinebiTi, kategoriuli moTxovna, brZaneba.

4 armstrongi g., kotleri f. marketingis safuZvlebi. qarTu-

li Targmani. Tb., 2005, gv.70.

5  mag., “4P”-s emateba xalxi (People), mogeba (Profi t), SefuTva (Packeg-
ing), procesebi (Process), fizikuri garemo (Physical evidence), yidvebi (Pur-
chases), balebi (Points), partniorebi (Partners), saCuqrebi (Prizes), sazoga-

doebasTan urTierToba (Public relations), sazogadoebrivad sasargeblo 

saqmianoba (Pro-bono), privilegiebi (Privileges), personifikacia (Person-
alization), monawileoba (Participation), siCqare (Presto) da a.S.

6  Booms, B.H. Marketing strategies and organization structures for service 
fi rms/ B.H. Booms, M.J. Bitner// Marketing of Services, American Marketing As-
sociation.- Chicago, IL: Donnelly, J.H. and George, W.R. (Eds), 1981.-pp. 47– 51.
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mraval SemTxvevaSi, misi aseTi simravle araseriozulad 

aRiqmeba da dausabuTeblad miiCneva. mag., am modelSi calke 

faqtorad “SefuTvis” CarTva mizanSewonilad ar migvaCnia, 

radgan igi saqonlis ganuyofeli nawilia. an kidev, “mogeba” 

ara marketinguli saqmianobis instrumentia, aramed misi 

saboloo Sedegia. an kidev, “sazogadoebasTan urTierToba” 

saqonlis “win wawevis” Semadgeneli nawilia da a.S. da a.S.

amerikeli marketologis filip kotleris azriT, momx-

mareblis qcevis gasagebad gasaTvaliswinebelia market-

inguli stimulebisa da momxmareblis sapasuxo reaqcia. 

cnobili mecnieri miiCnevs, 4P-is marketinguli stimulebi 

aRweven momxmareblis „Sav yuTSi“ da garkveul sapasuxo 

reaqciebs iwveven.1

mastimulirebeli faqtorebi marketingSi moicavs TviT 

saqonels, mis fass, bazarze win wawevasa da gavrcelebas. 

sxva stimulebs miekuTvneba ekonomikuri, samecniero-te-

qnikuri, politikuri da kulturuli xasiaTis faqtorebi. 

saboloo momxmareblis modelirebis procesi ramdenime 

etapad xorcieldeba. pirvel etapze xdeba ama Tu im saqon-

lis saWiroebis Secnoba. am procesSi momxmarebeli Seic-

nobs im problemasa Tu momsaxurebis saWiroebas, romlis 

dakmayofilebac SesaZlebeli iqneboda produqtisa Tu 

momsaxurebis meSveobiT.

momxmarebeli SeiZleba iyos calkeuli pirovneba, ojaxi 

an saojaxo meurneoba. momxmareblis xasiaTis mixedviT 

saqonelic gansxvavebulia: erTjeradi da xangrZlivi mox-

marebis; yoveldRiuri, perioduli da iSviaTi moxmarebis. 

moTxovnis Sefasebis (gazomvis) safuZvlad marketingSi 

farTod gamoiyeneba „zRvruli sargeblianobis“, elasti-

uri moTxovnisa da Tanamedrove biheviorizmis2 meTodebi. 

1  armstrongi g., kotleri f. marketingis safuZvlebi. qarTuli 

Targmani. Tb., 2005. gv.176.

2 ingl. behavior qceva, igive qcevaTmecniereba.
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momxmarebelTa qcevis modelebis umravlesoba, romlebic 

motivaciis Teoriis CarCoebSi viTardeba, biheviorizmis 

TeoriaSi damuSavebul individis qcevis models efuZneba.

modelirebis procesis Semdegi etapia saqonlis Sesaxeb 

informaciis moZieba da Segroveba. amisaTvis informaciis 

sxvadasxva arxi gamoiyeneba: personaluri (ojaxi, megobre-

bi), komerciuli (reklama, gamyidvelebi, SefuTva), sajaro 

(masmedia) da empiriuli (gamocdileba, Semowmeba-gamocda). 

informaciis safuZvelze momxmarebeli axdens alterna-

tivebis Sefasebas da arCevs erT-erT brends.

saboloo momxmareblis qcevis modelirebis mniS-

vnelovani etapia yidvis Sesaxeb gadawyvetilebis miReba. 

raimes yidva yovelTvis kompromisia, mosalodneli riskia.

dasasrul, momxmareblis qcevis modelirebis saboloo 

etapia arCeuli saqonlis SeZenis sisworeSi momxmareblis 

TviTSefaseba. dadebiTi Sefaseba aZlierebs mocemuli 

saqonlisadmi momxmareblis damokidebulebas, uaryofiTi, 

piriqiT, _ asustebs misdami interess. marketologis saqmea 

Seiswavlos myidvelis qceva TiToeul etapze da is faq-

torebi, romlebic am etapebze axdenen gavlenas.

amgvarad, momxmareblis qcevis modelirebis safuZ-

velze marketingis specialists SeuZlia icodes romel 

moTxovnebs akmayofilebs esa Tu is saqoneli, saidan iRebs 

informacias momxmarebeli, rogor daexmaros momxmareb-

els saqonlis SeZenaSi da rogor afasebs igi ukve SeZenil 

saqonels.1

marketing-miqsis SemoTavazebuli modeli iTvaliswinebs 

faqtorebis farTo speqtrsa da rTul fsiqologiur meqa-

nizmebs, magram, imavdroulad, xarvezebic gaaCnia, romelTa 

Soris umTavresia:

pirveli, praqtikaSi saocrad rTulia yvela im informa-

1 kotleri f. marketingis safuZvlebi. qarTuli Targmani. Tb., 

2005. gv. 194-215.
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ciis Segroveba, romelic aucilebelia konkretul saqon-

elze da konkretul bazarze momxmareblis qcevis modelis 

aRwerisaTvis;

meore, ufro rTulia informaciis damuSaveba da momx-

mareblis qcevis modelis logikuri sqemis ageba, radgan 

praqtikulad SeuZlebelia gansazRvro Tu romelma faq-

torma rogori gavlena moaxdina da rogori iyo momxmareb-

lis sapasuxo reaqcia;

mesame, mocemuli modelis seriozul xarvezad migvaC-

nia momxmareblisa da misi qcevis meqanikuri gageba. erTi da 

igive stimuli yovelTvis erTgvarovan reaqcias ar iwvevs. 

amis mizezia ara momxmareblis cnobierebaSi arsebuli „Savi 

yuTis“ faqtori, aramed TviT individis fsiqikuri buneba.

„4P”-s koncefciis oponentebi miiCneven, rom ekonomiki-

sagan gansxvavebiT, marketingi ufro metad saqonlis ara ma-

terialuri nakadebis, aramed momxmarebelTa qcevis optim-

alur marTvaze unda iyos orientirebuli, radgan saboloo 

momxmarebeli biznesis marketinguli koncefciis mTavari 

birTvia.  
marketingis kompleqsis koncefciis popularobam, Tan-

daTan, misi ramdenime modifikacia (eleqtronuli komercia, 

“mwvane” marketingi da a.S.) gamoiwvia, romlebic ekonomikis 

sxvadasxva dargSi aqtiurad gamoiyeneba.

arsebobs kidev erTi mniSvnelovani sakiTxi. aRmoCnda, 

rom “4P”-s koncefcia aris gamyidvelis da ara myidvelis 

TvaliT danaxuli bazari. myidvelis mier aRqmuli bazris 

ukeT Camoyalibeba SesaZlebelia “4C”-s daxmarebiT.1

amerikeli profesorebi, gari armstrongi da filip 

kotleri sruliad samarTlianad miiCneven, rom, roca mar-

ketologebi produqtis gayidvaze zrunaven, momxmareblebi 

aRiarebuli faseulobebis an TavianTi problemis gadaWras 

1  armstrongi g., kotleri f. marketingis safuZvlebi. qarTuli 

Targmani. Tb., 2005, gv.71.
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cdiloben. maT mxolod saqonlis fasi ar ainteresebT. isi-

ni produqtis miRebis, gamoyenebisa da gankargvis mTliani 

xarjebiT interesdebian. momxmareblisaTvis aucilebelia, 

rom produqti komfortul pirobebSi iyos xelmisawvdomi. 

dasasrul, maT ormxrivi komunikacia sWirdebaT. marke-

tologebma, pirvel rigSi kargad unda ganixilon “4C”, raTa 

Semdeg mis fonze Camoayalibon “4P”.1 
“4C”-s koncefciis avtoria kolumbiis universitetis 

(aSS) profesori r. leterborni,2 romelmac “4P”-s modi-

ficirebiT, “neoklasikuri paradigmis” saxelwodebiT cno-

bili “4C” gansxvavebuli modeli Seqmna.3 marketingis kon-

cefciis axali paradigmis genezisi im periodSi aqtiurad 

ganviTarebadi biheviorizmis Teoriis safuZvelze ganxor-

cielda.4

cxrili 1. 4P-s da 4C modelebis Sedareba

marketiguli kompleqsis 

elementebi (4P)
samomxmareblo qcevis 

faqtorebi (4C)

produqti (Product) momxmareblis saWiroebebi da 

survilebi (Customer needs and wants)

fasi (Proce) momxmareblis danaxarjebi

(Cost to the customer)

adgili (Place) xelsayreloba (Convenience)

win waweva (Promotion) komunikacia (Communication)

1  iqve, gv. 71-72.

2  Lauterborn, R.F. New marketing Litany:4Ps Passe;4Cs Take Over//Adver-
tising Age, 1990. October. p.26.

3  momxmareblis saWiroebebi da survilebi (Customer needs and wants); 
momxmareblis danaxarjebi (Cost to the customer); xelsayreloba (Conveni-
ence); komunikacia (Communication).

4  Watson, J.B. Psychology As the Behaviorist Views It/ John B. Watson//
Psychological Review, 1963. p. 158–177.
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arsebiTad, 4C-s modeli firmas karnaxobs warmatebis mis-

aRwevad Tu rogor marTos 4P-s cvladebi. es ki niSnavs, rom 

igi klasikuri marketinguli kompleqsis zednaSenia da mis-

gan damoukideblad Rirebuleba ar gaaCnia.

analogiuri situacia SeimCneva 4A modelis SemTxveva-

Sic.1 da isev saubaria im orientirebze, romelic kompaniam 

unda daicvas tradiciuli marketing-miqsis gamoyenebisas.2

arsebobs kidev erTi koncefcia, e.w. marketingis huma-

nuri modeli, anu 4E.3 tradiciul marketingul modelTan 

SedarebiT misi zednaSeni xasiaTi gansakuTrebiT SesamCnev-

ia maSin, roca produqtis sabazo faqtorebi (fasi, xarisxi) 

mis molodins Seesabameba da damatebiTi moTxovnebis way-

enebac SesaZlebelia. Tu es moTxovnebi ar sruldeba, mo-

cemuli modeli ar gamoiyeneba da aucilebelia klasikuri 

marketinguli komplesisadmi dabruneba.4 

Cveni azriT, am sakiTxSi metad sayuradRebo Sexedulebe-

bi aqvT amerikel mecnierebs: r. blekuels, p. miniardsa da j. 

enjels. isini miiCneven, rom yidvis Sesaxeb gadawyvetilebis 

miRebaze moqmedi faqtorebia:5

1. dainteresebis xarisxi. momxmareblisaTvis rac ufro 

mniSvnelovania mocemuli saqoneli, miT metad motivire-

bulia mis SesaZenad da CarTulia gadawyvetilebis miRebis 

procesSi;

1  Acceptability – momxmareblis moTxovnebTan Sesabamisoba; Afford-
ability – produqtis safaso xelmisawvdomoba; Availability – gayidvaSi 

produqtis arseboba; Awareness – produqtis Sesaxeb momxmareblis 

Setyobineba.  
2  Пилиенко М. А. Комплекс маркетинга//Свободная энциклопедия 

маркетинга. 2010. http://marketopedia.ru/6-kompleks-marketinga.html.
3  Ethics – eTika; Esthetics – esTetika; Emotions – emocia; Eternities – erT-

guleba. 
4  Пилиенко М. А. Комплекс маркетинга//Свободная энциклопедия 

маркетинга. 2010. http://marketopedia.ru/6-kompleks-marketinga.html.
5  Блэкуэлл Р., Миниард П., Энджел Дж. Поведение потребителей, СПб.: 

Питер, 2010.
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2. asarCev variantebs Soris sxvaoba. rac metia aseTi sx-

vaoba, miT ufro maRalia problemis gadawyvetis albaToba, 

da piriqiT;

3. drois faqtori. Tu momxmarebeli drois deficits 

ganicdis problemis operatiulad gadawyvetis albaToba 

ufro didia.

amgvarad, marketingis sistemaSi momxmareblis qcevis 

kvlevis mizania im mastimulirebeli faqtorebis mTeli 

kompleqsis gansazRvra, riTac momxmarebeli saqonlis 

arCevisas xelmZRvanelobs. aseTi faqtorebi SeiZleba iyos 

ekonomikuri, socialuri, kulturuli, religiuri da 

fsiqologiuri xasiaTis: Semosavlebi, fasebi, interesebi, 

demografia, tradiciebi, motivacia da a.S.

samomxmareblo qcevis sruliad gansxvavebul koncef-

cias iTvaliswinebs e.w. bihevioristuli ekonomika an qcevis 

ekonomika.

mocemuli Sexedulebis ideologiuri safuZvlebi Se-

qmnes amerikelma fsiqologebma deniel kanemanma1 da amos 

tverskim. maT eqsperimentebiT daamtkices, rom adamian-

ebs axasiaTebT neoklasikuri ekonomikis Sexedulebebidan 

gadaxveva da xSirad absoluturad iracionaluri2 qceva.3

qceviTi ekonomikis CarCoebSi gamoyenebuli meTodebi 

(savele kvlevis Sedegad monacemTa analizis ekonometruli 

meTodebidan dawyebuli da damTavrebuli laboratoriebSi 

sxvadasxva ekonomikuri koncefciebis eqsperimentuli te-

stirebebiT) ar gansxvavdeba ekonomikuri mecnierebis sxva 

sferoSi arsebuli meTodebisagan. Tumca, mravalma eqsper-

imentulma kvlevam da miRebulma Sedegebma, tradiciuli 

ekonomikuri Teoriidan miRebuli daskvnebis seriozuli 

koreqtireba gamoiwvia. 

1 2002 wlis nobelianti ekonomikaSi.

2 kanonzomierebas moklebuli, gonebisaTvis miuwvdomeli, 

logikis cnebebiT auxsneli.

3 Kahneman D., Tversky A. Prospect Theory: An Analysis of Decision 
under Risk // Econometrica. 1979. Vol. 47. № 2. P. 263-292.
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Tu adre calkeuli ekonomistebis Zalisxmeva laborato-

riul pirobebSi realuri ekonomikuri movlenebis analo-

gebis xelaxla Seqmna (sabazro gacvlis sxvadasxva saxeebi, 

arasrulyofili informaciisa da instituciuri SezRudu-

lobis pirobebSi individebis qcevis strategiebi da gansx-

vavebuli modelebi) da maTi analizi aRqmuli iyo mxolod, 

rogorc saintereso (gasarTobi) sacdeli, bolo aTwleul-

Si situacia mkveTrad Seicvala. ekonomikis sferoSi labo-

ratoriuli eqsperimentebi amerikelma mecnierma vernon 

smitma1 (aSS) danerga.2

mxedvelobaSia misaRebi isic, rom ekonomikuri mec-

nierebis klasikosebi (a. smiTi, k. mengeri, e. bem-baverki, a. 

marSali, j.m. keinzi da sxv.) adamianis qcevaSi fsiqologiur 

faqtorebs gamorCeul yuradRebas uTmobdnen. maT Sromeb-

Si mocemulia mravali mosazreba imis Sesaxeb, rom riskisa 

da ganusazRvrelobis pirobebSi, Tu rogor iqcevian ada-

mianebi rogorc bazris monawileebi da afaseben maTive eko-

nomikur qmedebas.

upirvelesad, unda aRiniSnos herbert saimonis „zRvru-

li sargeblianobis“ koncefcia da masTan dakavSirebuli 

individis fsiqologiuri kategoria „moTxovnebis done“, 

romelic samecniero brunvaSi Semoitana germanuli warmo-

Sobis amerikelma fsiqologma kurt levinma (1890_1947).

am mecnier-ekonomistebis Sexedulebebi Tanamedrove 

qceviTi ekonomikis safuZvelia.

ZiriTadi azri, romelsac qceviTi ekonomikis momxreebi 

icaven, imaSia, rom adamianebis qcevas axasiaTebs iraciona-

1 2002 wlis nobelianti ekonomikaSi laboratoriuli eqsperi-

mentebis, rogorc empiriuli ekonomikuri analizis instrumentis 

SeqmnisaTvis, gansakuTrebiT alternatiuli sabazro meqanizmebis 

Seswavlisas.

2 Smith V.L. Papers on Experimental Economics Cambridge University 
Press 1991, Smith V.L. Bargaining and Market Behavior, Cambridge University 
Press 2000.
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loba. maT daadgines, rom iracionaluri qceva araa qaosuri. 

mravali adamiani iracionalurad iqceva da mTavaria maTi 

aseTi qceva ara SemTxveviTi da uazroa, piriqiT, garkveul 

modelebs eqvemdebareba, sistemuri da winaswarganzraxu-

lia. amgvar midgomas aqtiurad icavs qceviTi ekonomikis 

amerikeli profesori den arieli.1

daskvna: 

• klasikuri marketinguli kompleqsis cvladebi 

kompleqsuria, anu SesaZlebelia maTi calkeul Semadgenel 

komponentebad danawevreba.

• klasikuri marketing-miqsi SeiZleba konkretuli dar-

gis Taviseburebebis gaTvaliswinebiT gadamuSavdes.

• tradiciuli (Cvevebze damyarebuli) ekonomika miiCnevs, 

rom adamiani sabazro urTierTobebSi ZiriTadad racio-

naluria. es niSnavs, rom is flobs (yovel SemTxvevaSi unda 

flobdes) saqmian informacias da mis safuZvelze SeuZlia 

winaswar gaiTvalos da Seafasos mis winaSe mdgari arCevanis 

Sedegebi. 

• momxmareblis qcevis marketinguli midgomis safuZve-

li ase SeiZleba Camoyalibdes: momxmareblis moTxovnile-

bebi ganixileba rogorc Tandayolili da ara sazogadoebis 

an bazris mier formulirebuli. amitom firmebi cdiloben 

„daiWiron“ momxmareblebi da amisaTvis sTavazoben konkur-

entebTan SedarebiT ukeTes saqonelsa da momsaxurebas. 

amiT samomxmareblo qcevis tradiciuli marketinguli kv-

leva axlosaa ekonomikuri adamianis racionalur koncef-

ciasTan.

• tradiciuli ekonomikuri Teoriis momxreebi katego-

riulad ar eTanxmebian qceviTi ekonomikis postulatebs. 

iracionaluroba adamianis azrovnebasa da qcevaSi Rrmadaa 

Camjdari, da rac mTavaria, aseTi qceva ara SemTxveviTi da 

1. Ariely, Dan (2008), PredictablyIrrational: TheHiddenForcesThatShape-
OurDecisions, en:HarperCollins. 304 pp.
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uazroa, aramed sakmaod sistemuri da winaswarganWvrebadia. 

individi mudmivad cdilobs gaeqces racionalur kanonebs, 

Tundac iseT situaciebSi, roca, TiTqos, amis aucilebloba 

ar arsebobs. qceviTi ekonomika deklarirebs, rom adamian-

ebs axasiaTebT iracionaluri qceva da es maTi paTologia ki 

ara, piriqiT, normaa.1

qceviTi ekonomikuri Teoriis momxreebis mizania is-

eTi axali Teoriuli kostruqciebis win wamoweva da dasab-

uTeba, romelic mniSvnelovnad srulyofs adamianis qcevis 

tradiciuli modelebisa da koncefciebis winaswarganWvre-

tis SesaZleblobebs. 

• miuxedavad imisa, rom momxmareblis qcevis am modelebs 

abstraqtulo xasiaTi aqvs, ganzogadebuli formiT isini 

im parametrebs asaxavs, romelic ekonomikur urTierTo-

bebSi “adamianis faqtors” gaaCnia. maTi codna saSualebas 

iZleva ara marto SevafasoT adamianis roli ekonomikaSi, 

aramed CamovayaliboT SedarebiT optimaluri ekonomikuri 

politika da maRali albaTobiT konkretuli ekonomikuri 

gadawyvetilebis mosalodneli Sedegebis prognozireba 

SevZloT.

1 iqve.
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SUMMARY

Guram Jolia, Ketevan Jolia

MODEL OF A HUMAN BEING IN ECONOMIC THEORY
AND MARKETING

Human being, as a social creature, represents a complex phenom-
enon. It has been studied by multitude of sciences for over centuries. 
Nevertheless, unified model for it is yet to be determined.

Science of economics is interested in human being’s (consumer’s) 
behavior, that it in its individual-social actions in the process of creating, 
distributing, and consuming material and immaterial goods.

The aforementioned subject has been studied actively since the XVIII 
century. Many scientists have closely focused on and made it their re-
search interest. For example, A. Smith’s opinion about “economic hu-
man being”, that of marginalists (C. Menger, E. Bem-baverk) about the 
role of psychology in economics and about the interrelation of a human 
being and goods in the process of consumption. They mainly focused on 
behavioral motives and explained decisions in terms of marginal utility 
and maximum benefit.

Later, social factor (T. Veblen), its changing character (J. Schumpet-
er), and rationality of behavior (L. Mises) were considered in analyzing 
human behavior. In addition, neoclassicists (A. Marshall, P. Samuelson) 
determined the elasticity of demand and consumption.

From the XX century, Marketing emerged as another field highly 
interested in a human being. Famous models like E. McCarthy’s market-
ing mix model, R. Blackwell’s and others’ views on making purchasing 
decisions were among the prevalent ideas of the time. Recently more 
emphasis has been placed on irrationality of human behavior, irrational-
ity of the kind that has not random-chaotic but systemic character (D. 
Ariely).


