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saqonlis markireba problemebi qarTul 

samomxmareblo bazarze

nanuli maxaraZe 

ekonomikis doqtori, 

baTumis SoTa rusTavelis saxelmwifo universitetis 

asistent-profesori

sabazro urTierTobebze gadasvlis Sedegad mniSvne-

lovania praqtikaSi marketingis Tanamedrove principebis 

farTod gamoyenebis aucilebloba da danergva, rac miznad 

isaxavs momxmareblisadmi saqonlis markirebis, etiketire-

bisa da Strix-kodirebis Sesaxeb damatebiTi informaciis 

gadacemis gzebs, xerxebsa da meTodebs. marketingi, rogorc 

koncefcia, qveyanaSi sabazro re formebis ganviTarebasTan 

erTad farTod gavrcelda ekonomikis sxvadasxva darg-

Si, romlis erT-erT ZiriTad mimarTulebaa momxmareblis 

moTxovnilebis Sesabamisi produqtis Sesaxeb informaciis 

miwodeba da SeTavazeba. 

cnobilia, rom produqciis xarisxis problema Tanamed-

rove mxoflioSi univeraslur xasiaTs atarebs, vinaidan 

swored masze bevrad aris damokidebuli qveynis mosaxleo-

bis ekonomikuri da socialuri ganviTarebis done. gaizar-

da xarisxisadmi moTxovnebi, romlebic gansazRvraven pro-

duqciis samomxmareblo Tvisebebs, vargisianobas da rac 

mTavaria, mis usafrTxoebas adamianis jamrTelobisa da ga-

remos dacvisaTvis1.

1  sanoZe i. samomxmareblo saqonlis xarisxi da misi zemoqmedeba 

momxmarebelze. Jurnali ,,ekonomika“, Tb., 2003w. gv., 105
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dReisaTvis msoflioSi didia moTxovna ekologiurad 

sufTa produqciaze, miT ufro, rom bazarzeDdaaxleobiT 

80% arajansaRi sasursaTo produqcia iyideba. saqarTve-

los ki SeuZlia bunebrivi resursebisa da sameurneo tradi-

ciebis gaTvaliswinebiT sasoflo-sameurneo produqtebiT 

ara mxolod sakuTari mosaxleoba daakmayofilos, aramed 

eqsportad gaitanos ekologiurad sufTa da xarisxiani 

produqcia. 

msoflioSi miRebuli e.w. kartaxenis oqmi, qveyanas ufle-

bas aZlevs ar Seitanos Tavis teritoriaze genmodifici-

rebuli produqcia an Seitanos im pirobiT, rom masze au-

cileblad iqneba warwera, misi genmodificirebulobis 

Sesaxeb. unda aRiniSnos, rom ukanasknel wlebSi saqarTvlos 

mTavrobis iniciativiT, genmodi ficirebul produqcia-

ze regula ciebi Semodis, rome lic aRniSnuli produqciis 

markirebas, rig SemTxvevaSi ki – akrZalvas gulisxobs1. 

kartaxenis oqmi ratificirebisaTvis parla mentma ramden-

jerme ganixila, magram Cavarda (Tumca cnobilia, rom sap-

atriarqos daJinebuli TxovniT parlamentma ratificireba 

gaukeTa am oqms, magram markireba jerjerobiT ar dawyebu-

la). genmodi ficirebuli pro duqtebis Sesaxeb kanonproeq-

ti iTvaliswinebs, rom saxelmwifo valdebulia momxmare-

bels miawodos srulyofili informacia saqonlis Sesaxeb, 

ras iyenebs sakvebad da momxmarebeli Tavad gadawyvets ram-

denad unda endos ama Tu im produqts?. 

problema ara mxolod genmodificirebul, aramed 

emulga torebiT gajerebul sxva danarCen produqciazea, 

rac ki, saerTod bazarze iyideba. rogorc cnobilia, gen-

modificirebuli produqtebis garda aranaklebad saSiSia 

jamrTelobisaTvis emulgatorebi. emulgatori sakvebi da-

namatia, romelic sagemovno Tvisebebs zrdis sakvebSi da ro-

melsac iyeneben mTel msoflioSi (maT Soris saqarTvelo-

1  https://www.facebook.com/permalink. 
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Sic). zogierT qveyanaSi emulgatorebis calkeuli saxeebis 

gamoyeneba akrZalulia, saqarTveloSi ki, mxolod ramdeni-

mesi. samwuxaroa is faqti, rom marTalia umetes SemTxvevaSi 

mwarmoebeli Tavis uflebebs ar arRvevs da produqts Se-

fuTvaze miTiTebuli aqvs SemadgenlobaSi emulgatorebis 

Sesaxeb informacia, mas momxmarebeli ar aqcevs yuradRebas 

da ar kiTxulobs (ufro zustad ver kiTxulobs). 

 dRes saqarTveloSi formirebaSi myofi sasursaTo 

bazari Camoyalibebis stadiaSia da amitom msjelobisas 

gansakuT rebul mniSvnelobas iZens marketingis iseTi sa-

kiTxebi, rogoricaa: produqciis markirebis, eqspertizis, 

momxmarebelTa informirebulobis da sxvaTa safuZvliani 

Seswavla. saqonlis markirebis dros mniSvnelovnad advil-

deba saqonlis identifikacia. momxmarebels eZleva saSu-

aleba saqonlis SeZenisas garantirebuli xarisxis mqone 

produqti SearCios, marka aZlevs momxmarebels informaci-

as saqonlis xarisxis Sesaxeb. produqciis xariasxianobis ga-

movlena iwyeba etiketis daTvalierebiT, misi swori wakiTx-

viT, savaWro markis amocnobiTa da Strix kodis SemowmebiT. 

 unda aRiniSnos, rom am mimarTulebiT qveynis bazari sak-

marisad ar aris ga mokvleuli, amitom mniSvnelovania momx-

mareblisadmi moTxovnis Sesabamisi xarisxiani produqtebis 

SeTavazeba. garda amisa, savaldebuloa am mimarTulebiT 

laboratoriebisa da ucxoelTa gamocdilebis gamoyeneba, 

romelic produqciis genmodificirebas gaakontrolebs 

da daadgens, miT ufro saqarTvelos am mxriv, resursebi da 

samecniero potenciali gaaCnia.

amrigad, rogorc praqtika gviCvenebs, saqarTvelo-

Si marke tingis principebis gamoyeneba samarTliani, mi-

zanSewonili da droulia, radgan arsebobs yvela sa Wiro pi-

roba (Teoriuli, samecniero da praqtikuli TvalTaxedviT) 

praqtikaSi Tanamedrove marketinguli meTodebis danerg-

viTa da gamoyenebiT movaxdinoT momxmarebelTa ganaTlebis 
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donis amaRleba, romelic SeZlebs daexmaros momxmarebels 

samomxmareblo bazarze SearCios sasurveli saqoneli. qvey-

anaSi marketingis ganviTarebiT unda moxdes momxmarebel-

Ta moTxovnilebebis dakmayofileba ekologiurad sufTa 

produqtebiT, aseve biopro duqtebis warmoeba, markireba 

am mimarTulebiT bazris ganviTareba.

zemoT aRniSnulidan gamomdinare, gaizrdeba ra momx-

marebelTa cnobiereba, codna da gamocdileba, meti saSu-

alebisa da SesaZleblobebis pirobebSi, is ini ufro metad 

momTxovni gaxdebian ekologiurad sufTa produqtebis, 

ukeTesi fasebisa da momsaxurebis mimarT. am mxriv sasur-

velia Sesabamisi samsaxurebis Camoyalibeba, romelic da-

exmareba momxmarebels SeZlos ukve markirebuli saqonlis 

identificireba. amitom iqmneba auci lebeli winapiroba 

imisa, rom marketingis sxvadasxva meTodebis (reklama, pre-

zentaciebi) gamoyenebiT momxmarebelma moaxerxos bazarze 

misTvis sasurveli ekologiurad sufTa produqtis wakiTx-

va da SerCeva.
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SUMMARY

NANULI  MAKHARADZE

MARKING OF GOODS – PROBLEMS 
IN CONSUMER MARKET OF GEORGIA

The article discusses  the problem of marking of goods in consum-
er market of Georgia. It is known that in the resent years demand for 
marked goods has increased in Georgian market, because users are be-
coming more demanding regarding ecologically pure products and ser-
vices. The problem here is not only in products that  they are genetically 
modified and saturated with emulsifiers, as well it concerns the other 
thing that is for sale in the market. 

Regardless the decision made towards the marking of the goods in 
this regard many things have to be done. Because what exists on the 
market currently that is marked and sold , customers cannot read (or only 
small number can read it) how to choose the preferred products. There-
fore it’s desirable to increase the awareness of customers in this regard. 

Based on the above mentioned it is necessary to establish the appro-
priate services that will help customers to identify the goods that have 
been already marked, thus it creates necessary precondition of the using 
various methods of marketing (advertisement, presentations) for con-
sumer could choose ecologically pure, desirable product in the market. 


