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 mecnierebaTa doqtori ekonomikaSi

biznesis eTikis sxva steikholderebs Soris (rogorebic 

arian momxmareblebi, xelisufleba, arasamTavrobo seq-

tori, kompaniis TanamSromlebi Tu aqcionerebi), mimwodeb-

lebsa da konkurentebs mniSvnelovani adgili ukaviaT.

steikholderis cnebis naTelsayofad Cven SegviZlia mo-

viSvelioT prof. ivenisa da frimenis cnobili definicia: 

“korporaciis steikholderi aris individi an jgufi, ro-

melic korporaciidan iRebs zarals an sargebels, an rom-

lis uflebebi SeiZleba darRveul an pativcemul iqnes ko-

rporaciis mxridan“ [1].

rogorc cnobilia, mimwodeblebi arian steikholdere-

bi, romlebsac korporaciis warmatebis Sedegad SeuZliaT 

mniSvnelovani sargeblis miReba saqonelsa da momsaxureba-

ze gazrdili SekveTiT, an piriqiT, maT SeiZleba ganicadon 

mniSvnelovani zarali SekveTebis arqonisa da dakargvis 

gamo. maSasadame, mimwodeblebi floben garkveul ufle-

bebs, romlebic gaTvaliswinebuli da pativcemuli unda 

iqnes korporaciaTa mxridan. mimwodeblebis uflebebSi Cven 

vgulisxmobT iseT uflebebs, sadac mxedvelobaSi miiReba: 

kontraqtiT gaTvaliswinebuli uflebis realizeba, patio-

sani vaWroba, patiosani qcevis wesebis dacva da loialo-

bis garkveuli donis arseboba. marTlac, Tu kargad davak-

virdebiT, organizaciebi da maTi mimwodeblebi sakuTari 

warmatebiT Zalzed mWidrod arian urTierTdamokideb-
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ulni. Tumca, aqve unda SevniSnoT isic, rom am or mxares 

Soris arsebuli urTierTdamokidebuleba sruliadac ar 

aRniSnavs mas, rom maTi interesebi yovelTvis konvergen-

tuli, anu urTierTTanxvedria. magaliTad, kompaniis mier 

warmoebuli Sesyidvebis dros, mimwodeblebis mxridan Sesa-

Zloa adgili hqondes iafi produqciis miwodebiT xarjebis 

Semcirebas, rac maT interesSia, radgan es ukanasknelni yov-

elTvis eswrafvian garigebebs saukeTeso pirobebiT da Se-

mosavlebis maqsimizacias.

meore mxriv, konkurentebi Zalzed iSviaTad Tu moixse-

niebian steikholderebad. prof. spensi da sxva mecnierebi [2] 

konkurentebs “Zlier kargad“miviwyebul steikholdereb-

sac ki uwodeben. ra aris amis mizezi? es xdeba imitom, rom 

konkurentebi ganixilebian klienturisaTvis, sxvadasxva 

resursisaTvis Tu jildosaTvis daundobel mebrZol mxa-

reebad, sadac eTikuri aspeqti Zalzed xSirad ignorirebu-

lia da amitom, is kompaniebi, romlebic met-naklebad dac-

ulni arian erovnuli Tu saerTaSoriso savaWro SeTanxmebe-

biT, valdebulni arian aseve pativi scen sakuTar da sxvaTa 

samarTlebliv uflebebs, romelTac ganekuTvneba bazrebze 

Tavisuflad Sesvlisa da maTi datovebis ufleba, yovel-

gvari gavleniTa da iZulebis gareSe fasebze TviTregula-

ciis ufleba, da sakuTari produqciis Sesaxeb potenciuri 

klientebis drouli informirebis ufleba. amgvar kanonier 

uflebaTa miRma konkurentebs gaaCniaT moraluri preten-

ziebi iseTi organizaciebis mimarT, romlebic gadian ka-

noniT dadgenili CarCoebidan, mag., rac Seexeba e.w. „fair play“, 

„anu patiosani TamaSis“ uflebis formas Tu sxv. rasakvirve-

lia, dRes aRaravin kamaTobs konkurentul situaciebSi 

organizaciebisaTvis kartblanSiT moqmedebis, maTi mxri-

dan imgvar moqmedebaTa, rogoricaa konkurentebis mimarT 

motyuebis ciliswamebis, momxmareblebisaTvis konkur-

entebis Sesaxeb cru informaciis gadacemis, konkurent 
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organizaciebis TanamSromlebze ,,nadirobisa” da sxva ms-

gavsi sakamaTo praqtikis warmarTvis dauSveblobaze. [3]. 

aseve aravin ayenebs eWqveS mas, rom konkurentebma, rogorc 

steikholderebma organizaciebis mxridan SesaZloa miiRon 

garkveuli sargebeli an ganicadon mniSvnelovani zarali. 

sabazro pirobebis mkveTri cvlilebebis kvaldakval (ro-

goric aris maTi mimwodeblebis gadasvla konkurentebis 

mxares, am ukanasknelTa mxridan gacilebiT maRali fasebis 

SeTavazebis gamo) kompaniebma savsebiT SesaZloa dakargon 

an SeiZinon sakuTari wili bazarze.

swored amgvar mocemulobaTa gaTvaliswinebiT, sawar-

moebi ganxilulni unda iqnen ara rogorc ekonomikuri aq-

tiurobebis izolirebuli kunZulebi, aramed rogorc subi-

eqtebi, sxva sawarmoebTan erTad moqmedi erT saerTo qsel-

Si, sxvadasxva urTierTinteresTa valdebulebiTa da urT-

ierTdakavSirebuli resursis Tu jildos nakadiT. gamom-

dinare aqedan, naTeli xdeba is, rom firmebi albaT yvelaze 

ukeT gagebul unda iqnes, rogorc e.w. „industrial network“ anu 

„sawarmoo qselis“ nawili, da ara ubralod, rogorc or mx-

ares Soris martivi gacvlis subieqtebi. [4]. amgvari qselis 

modeli mogvyavs nax. 1. saxiT, sadac asaxulia korporaciisa 

da mis mimwodebelebs Soris damokidebuleba, konkurent 

kompaniebs, mimwodeblebsa da maT mimwodeblebs Soris urT-

ierTobaTa konteqstiT. 

sawarmoo qselis modelis Tanaxmad, mniSvnelovan 

gadawyvetilebebs imis Sesaxeb, Tu rogor biznesgarigebaSi 

imyofeba esa Tu is firma nebismier calkeul sxva firmasTan 

(rogoricaa misi erT-erTi mimwodebelTagani), SesaZloa 

hqondes mniSvnelovani efeqti biznesis qselis sxva mrav-

alricxovan wevrebze, sxva mimwodeblebis, potenciuri mim-

wodeblebisa da konkurentebis CaTvliT. im dros, rodesac 

eTikuri valdebulebebi, romlebic gaaCnia firmas qselis 

sxva wevrebis mimarT SesaZloa rom varirebdes, es ar xdis 
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sakmaod im faqts, rom maT yvelas uZevT garkveuli wili pa-

suxismgeblobisa gadawyvetilebaTa ama Tu im formaSi, - da 

SeswevT unari movaleobaTa msgavsi gadanawilebis safuZ-

velze saerTo interesebis gaTvaliswinebiT imoqmedon.
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RESUME

In the article there is showed that, suppliers and competitors have an 
in important place among the other stakeholders of business ethics. Each 
side has own interest, whose realization makes problem in their partner-
ship and reach fi nal result.

Industrial network of model, in the business deal or other same coun-
teragent situation, necessity of the decision of this subject, which based 
on fair distribution of duties, taking into account effect the common in-
tere sts are discussed in this article.


