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turizmi, rogorc regionis ganviTarebis 

katalizatori

nunu aCuaSvili 

biznesis administrirebis akademiuri 

doqtori, stu asistent-profesori

ia goderZiSvili

biznesis administrirebis akademiuri 

doqtori, stu asistent-profesori

reziume

samecniero-teqnikurma progresma Zireulad Secvala 

Tanamedrove sazogadoebis cxovreba. es xasiaTdeba imiT, 

rom amaRlda Sromis intensifikacia, warmoebis avtomati-

zacia da kompiuterizacia, gaizarda stresuli situaciebi 

cxovrebaSi da samsaxurSi, qalaquri cxovrebis anonimuro-

ba da bunebisagan mowyveta. yvelaferi es ki xels uwyobs ada-

mianSi fizikur da fsiqologiur gadaRlilobas, rac iwvevs 

SromiTi da sasicocxlo aqtivobebis daqveiTebas. turizmi, 

rogorc dasvenebis mravalmxrivi da aqtiuri forma aris 

saSualeba adamianis Sinagani resursebis yovelmxrivi aR-

dgenis, romelic daixarja, rogorc sawarmoebSi, iseve 

saxlSi. is saSualebas iZleva droebiT datovo mudmivi 

sacxovrebeli, Secvalo saqmianoba da cxovrebis wesi.

Cveni qveynis turistul-rekreaciuli resursebi iZleva 

imis safuZvels, rom qveyanas SeuZlia gauwios Rirseuli 

konkurencia turistul qveynebs, mxolod turizmis in-

frastruqturis swori organizaciis pirobebSi.

sakvanZo sityvebi: turizmi; ekonomika; regioni; kapit-

aldabandeba; avtomatizacia; resursebi; infrastruqtura 

kompiuterizacia.
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Sesavali

Tanamedrove pirobebSi turizmi yalibdeba, rogorc sx-

vadasxva qveynebis da regionebis ekomomikuri da social-

uri ganviTarebis wamyvani faqtori. msoflioSi turizmi, 

rogorc biznesis saxe gaxda yvelaze ufro momgebiani. 

igi ikavebs daaxlovebiT meaTed nawils msoflio mTliani 

produqtis SemadgenlobaSi. turizmi ekonomikuri saqmi-

anobaa. igi dinamiurad ganviTarebadi dargia da axdens 

udides gavlenas iseTi sakvanZo seqtorebis ganviTarebaze, 

rogoricaa transporti, mSenebloba, kavSirgabmuloba, 

soflis meurneoba da sxva. is gamodis, rogorc damCqare-

beli msoflios mravali qveynis da regionis socialur-

ekonomikur ganviTarebaSi da gamoiyeneba, rogorc region-

is ganviTarebis erT-erTi faqtori.

ZiriTadi nawili

turizmis socialur-ekonomikuri gavlena rTulia da 

mravalmxrivi turistuli momsaxurebis momxmareblebi-

saTvis. es aris mogzauroba, rekreaciuli, saqmiani, sa-

ganmanaTleblo da sxva mizniT. ტuristuli industriis 

warmomadgenlebisTvis es aris kapitaldabandebis da 

moRvaweobis sfero, romelic mimarTulia potenciuri 

klientebis moთxovnis formirebasa da dakmayofillebi-

saken.

Semomavali turizmis aqtiuri ganviTareba ganpirobebu-

lia qveyanaSi valutis Semosavlis gaumjobesebis aucile-

blobiT, rasac mosdevs turizmis da masTan dakavSirebuli 

momsaxurebis ganviTareba. es ki xels uwyobs fuladi saSu-

alebebis nakadebis dabalansebas.

Cvens qveyanaSi turistuli biznesis prioritetis 

gamokveTa da saxelmwifo mxardaWera aucileblobas war-

moadgens, rac gamoixateba sagadasaxado SeRavaTebSi (wax-

alisebaSi). Aman SeiZleba xeli Seuwyos ucxouri inves-



159

regionuli ekonomika

ticiebis, maTSoris pirdapiri investiciebis nakadebis 

zrdas, rogorc erToblivi sawarmoebis SeqmnaSi, aseve tu-

ristuli infrastruqturis (sastumroebi, restornebi) 

ganviTarebaSi rac esoden aucilebelia Cveni qveynisTvis. 

aseve unda aRiniSnos, rom saxsrebis investicia turistul 

infrastruqturaSi xasiaTdeba uswrafesi ukugebiT.

turistuli momsaxurebis specifika mdgomareobs imaSi, 

rom saqoneli miewodeba momxmarebels da momxmarebeli – 

turisti mas (saqonels da momsaxurebas) moixmars warmoebis 

adgilas. aseTi moxmarebiT turizmi astimulirebs qveynis 

an calkeuli regionis sameurneo saqmianobas, izrdeba sas-

tumroebis, kvebis sawarmoebis, sportuli obieqtebis, kul-

turuli dawesebulebebis da sxvaTa Semosavlebi.

viTardeba sayofacxovrebo momsaxurebis obieqtebis 

servisi, kavSirgabmuloba, avtoservisi. izrdeba moTxov-

na suvenirebze da adgilobrivi warmoebis (xelTnakeTi) 

produqciaze, rac emsaxureba mocemuli regionis rekla-

mirebis mizans, izrdeba savaWro dawesebulebebis saqonel-

brunva. aRsaniSnavia, rom turizmi uzrunvelyofs mniS-

vnelovan Semosavlebs, rogorc saxelmwifo ise adgilobriv 

biujetebSi, romelic Sedis turistuli sawarmoebidan 

sakurorto, sabaJo da sxva gadasaxadebiT.

axla SevexoT turizmis ganviTarebis socialur mniS-

vnelobas. turizmis efeqtianobaa adamianis samuSao Za-

lis da Sromisunarianobis aRdgena da amave dros mTeli 

sazogadoebis fsiqo-fiziologiuri resursebis aRdgena, 

romlisTvisac gamoiyeneba turistuli saqmianobis da sxva-

dasxva saxis aqtivobis turizmis saxeebi.

turizmi aris erT-erTi Sromatevadi dargi dasaqme-

bulTa didi odenobiT, romelic gvexmareba davasaqmoT 

adgilobrivi mosaxleoba. rogorc praqtika aCvenebs erTi 

turistis momsaxureba uzrunvelyofs samuSao adgils 5-7 

adamianisTvis, rac mniSvnelovnad amcirebs iseT movlenas 

rasac umuSevroba hqvia.
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turistul-rekreaciuli resursebi warmoadgens bune-

briv-klimatur, rekreaciul, socialur-kulturul, is-

toriul, arqiteqturul, arqeologiur, samecniero, san-

axaobriv da sxva obieqtebs. bunebriv-klimaturi pirobebis 

mravalferovnebidan gamomdinare saqarTvelo am resurseb-

is sakmaod did potencials flobs, esenia: Savi zRvis sana-

piro zoli, kavkasionis qedi, kurortebis mravalferovne-

ba (qveyanaSi arsebobs 102 kurorti da kargi perspeqtivis 

mqone 182 sakurorto adgili), erovnuli parkebi, istoriu-

li Zeglebi.

turizmis gavlena qveynis ekonomikaze damokidebulia 

Semosuli da gasuli turistebis ricxvze. turizmi saqarT-

veloSi erT-erTi yvelaze swrafad mzardi seqtoria. saer-

TaSoriso mogzaurebis raodenobam 2013 wels jamurad 

5.392.303 Seadgina, rac 22%-iT aRemateba 2012 wlis maCven-

ebels. 2014 wlis 3 Tvis monacemebiT saqarTvelos 1006.267 

saerTaSoriso mogzauri ewvia zrda wina wlis analogiur 

maCvenebelTan SedarebiT 8 %-ia.

Cveni ekonomikis krizisul fonze didi mniSvneloba eni-

Weba mosaxleobis dasaqmebas. turistuli nakadebis zrdas 

Tan mosdevs kvebis obieqtebis (gansakuTrebul yuradRebas 

iCenen turistebi qarTuli samzareulos mimarT), sastum-

roebis, rekreaciuli obieqtebis da turistuli centre-

bis raodenobis zrda. Cndeba vakansiebi turizmSi, rac 

moiTxovs Sesabamisi kadrebis momzadebas da gadamzadebas. 

turistuli industriis zrda dasaqmebis garantias iZleva. 

swori menejmentis ganxorcieleba da am sferoSi investore-

bis mozidva qveyanas arsebuli mdgomareobis gamosworebaSi 

daexmareba.

saqarTveloSi 15 wlis da ufrosi asakis vizitorebisa 

da maT mier ganxorcielebuli vizitebis saSualo Tviuri 

raodenobis ganawileba monaxulebuli regionebis mixedviT 

2014 wlis II kvartalSi mocemulia cxril #1.
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cxrili #1

2014 wlis II kvartali
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q. Tbilisi 262.7 26.6 341.1 27.8

afxazeTi 1.6 0.2 1.7 0.1

aWaris a/r 91.5 9.3 110.2 9.0

guria 28.6 2.9 38.7 3.2

imereTi 203.5 20.6 244.0 19.9

kaxeTi 72.9 7.4 90.5 7.4

mcxeTa-mTianeTi 65.9 6.7 73.8 6.0

raWa, leCxumi, qv. svaneTi 12.8 1.3 14.8 1.2

samegrelo, zemo svaneTi 71.1 7.2 84.7 6.9

samcxe javaxeTi 55.8 5.7 73.7 6.0

qvemo qarTli 57.0 5.8 68.8 5.6

Sida qarTli 63.0 6.4 83.1 6.8

986.7 100 1225.0 100

2015 wlis II kvartalis igive monacemebi igive regionebis 

mixedviT mocemulia mocemulia cxrili #2-Si.



ekonomika  #10-12, 2015

162

cxrili #2

2015 wlis II kvartali
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q. Tbilisi 201.4 23.7 253 24.4

afxazeTi 1.5 0.2 1.6 0.2

aWaris a/r 90.2 10.6 107.7 10.4

guria 23 2.7 26.1 2.5

imereTi 108.5 21.3 221.1 21.3

kaxeTi 65.9 7.8 82.2 7.9

mcxeTamTianeTi 48.5 5.7 57.2 5.5

raWa, leCxumi, qv. svaneTi 7.3 0.9 8.4 0.8

samegrelo, zemo svaneTi 77 9.1 93.6 9.0

samcxe javaxeTi 35.2 4.1 44.7 4.3

qvemo qarTli 61 7.2 72 6.9

Sida qarTli 56.9 6.7 7.8 6.8

848.4 100 1038.4 100

mocemuli cxrilebis analizi gviCvenebs, rom saqarT-

veloSi vizitorebis raodenoba 2015wlis II kvartalSi wina 

wlis analogiur periodTan SedarebiT Semcirebula 14.1%-

iT. Semcirebulia agreTve vizitebis raodenobac 15.2%-iT.

cxrilebSi mocemuli monacemebis mixedviT yvelaze didi 

xvedriTi wiliT gamoirCeva q. Tbilisi da imereTis regioni. 

2015 wlis II kvartalSi qalaq Tbilisis xvedriTi wili Sem-

cirebulia 2.9%-iT, imereTis wili ki gaizarda 0.7%-iT. 
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umniSvnelod aris gazrdili aWaris a/r-is, kaxeTis, samegre-

los, zemo svaneTis da qvemo qarTlis monacemebi.

daskvna

turizmi axdens mniSvnelovan gavlenas cxovrebis don-

eze, turistul regionebSi uzrunvelyofs fuladi na-

kadebis Semodinebas, zrdis turistuli sawarmoebis da maTi 

TanamSromelebis Semosavals, amaRlebs regionis sameurneo 

saqmianobas, romelic mimarTulia turistebsa da adgilo-

briv mosaxleobaze. turizmis ganviTarebaSi udidesi roli 

eniWeba turistuli industriis swor menejments, mowinave 

turistuli qveynebis gamocdilebas da saxelmwifo poli-

tikas, raTa srulad iqnas miRebuli is sargebeli rac moaqvs 

turizmis sferos ganviTarebas.
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TOURISM AS THE CATALYST 
OF REGIONAL DEVELOPMENT 

Nunu Achuashvili, Academic doctor of Business 
Administration Assistant professor of GTU 

Ia Goderdzishvili, Academic doctor of Business 
Administration Assistant professor of GTU 

Resume
The Scientific-technical progress has radically changed the life of mod-

ern society, that is manifested in rise of labor intensification, production 
automation and computerization, increase of number of stress situations in 
everyday life and at work places, anonymity of urban life and separation 
from the nature. All this promotes the physical and mental fatigue that caus-
es the decreased labor and life activity. Tourism as s multifarious and active 
form of rest is a tool of all-round restoration of human’s internal resources 
both at work places and at home. It gives us an opportunity to timely leave 
the permanent place of residence, to change the kind of activity and the life 
style. 

The national touristic and recreational resources give our country a 
chance to be competitive with touristic countries, but only under conditions 
of proper organization of tourism infrastructure. 

Key words: Tourism, Economics, social product, region, capital invest-
ment, automation , resources, infrastructure, computerization. 
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