
ekonomika  #1-2, 2016

42

kulturaTaSorisi urTierTobebi 
globalur biznesSi

manana beruaSvili 
stu, doqtoranti

reziume
biznesi karga xania gavida erovnuli CarCoebidan da moi-

zida gansxvavebuli kulturuli msoflmxedvelobis mqone 
adamianebi. warmoiqmna saqmiani sferos multikulturuli 
problemebi, romlebic gamoixateba axal kulturul da so-
cialur pirobebSi arsebuli winaaRmdegobis zrdaSi. adami-
anebis Semecnebis formireba mimdinareobs codnis, rwmenis, 
moralis, kanonebis, Rirebulebebis, normebisa da im Cveve-
bis safuZvelze, romlebsac isini iZenen sazogadoebrivi 
Tanacxovrebis ganviTarebis procesSi. saerTaSoriso biz-
nesSi kulturuli garemos faqtorebis araswori interpre-
tacia qmnis yvelaze did sirTuleebs. gansxvavebuli erov-
nuli kulturebis obieqturi Sefaseba biznesisaTvis xdeba 
sul ufro mniSvnelovani. 

sakvanZo sityvebi: kulturuli urTierTobebi, formi-
rebis procesi, globaluri biznesi, sazogadoebrivi cxov-
reba. 

Sesavali
kultura aris mravali gansxvavebuli niSnis matarebe-

li. is Taobidan Taobas, epoqidan epoqas, qveynidan qveyanas 
gadascems socialur gamocdilebas. sazogadoeba imdenad 
inteleqtualuria ,ramdenadac is iyenebs mis kulturul 
genofondSi dagrovil codnas. 

kultura aris mravalfunqciuri movlena, magram yvela 
misi funqcia orientirebulia adamianis ganviTarebaze. ne-
bismieri saxis biznesi dakavSirebulia adamianebs Soris ur-
TierTobaTa sistemaze da imisTvis, rom warmatebuli viyoT 
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saerTaSoriso bazarze, romelic Sedgeba adamianebisagan, 
unda gavaanalizoT adamianis pirovnuli Tvisebebis formi-
rebis procesi, rac gamomdinareobs misi kulturuli Tavi-
seburebebidan.

ZiriTadi teqsti
ucxoel mewarmeTa umravlesobas, saqarTvelos bazarze 

Semosvlis an adilobriv mewarmeebTan erToblivi proeqte-
bis ganxorcielebis survilebi amoZravebT. saqarTveloSi 
an qarTvel partniorebTan biznesis warmoebiT daintere-
sebuli mxareebi unda gaecnon nacionaluri sociokultu-
ris Taviseburebebs. rTulia maRalkvalificiur xelmZRva-
nelebze zemoqmedeba da gadaumowmebeli istoriebiT maTi 
motyueba. saqarTvelo gardamavali qveyanaa, mimdinareobs 
sistemuri transformaciis procesebi, rac did zegavlenas 
axdens Rirebulebebis formirebaze. aucilebelia gadmo-
cemul iqnes nacionaluri sociokulturuli cvladebi da 
maTi biznesprocesebTan integrireba qarTul realobaSi. 

mewarmeebi, romlebic ar gaiTvaliswineben im qveynebis 
nacionaluri kuturuli garemos specifikas, sadac apire-
ben saqmianobis gafarToebas, seriozuli safrTxis winaSe 
dganan. 

sociokulturul garemos qmnis garkveuli socialu-
ri jgufis farglebSi gaziarebuli faseulobebis, qcevis 
modelebis, zne-Cveulebebisa da ganwyobebis erToblioba. 
biznesis sociokulturuli garemos amosavali elementia 
adamianebis faseulobebi, Sexedulebebi, ganwyobebi. marTa-
lia, biznesisTvis mTavaria mogebisa da danakargebis anali-
zi, magram warmatebis miRweva SeuZlebelia sociokultu-
ruli garemos elementebis Sefasebis gareSe.

saqarTvelo cdilobs globalur-ekonomikur da kul-
turul sivrceSi srulfasovan da konkurentul subieqtad 
integrirebas. sagareo faqtori qveynis socialuri da 
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ekonomikuri ganviTarebis umniSvnelovanes pirobad aris 
miCneuli. ucxouri kompaniebis saqmianobis saqarTvelo-
Si warmarTvisa da aqtivobisaTvis aucilebeli pirobaa 
saqarTvelos kulturuli garemos Taviseburebebis Seswav-
la da gacnoba. 

saerTaSoriso biznesis subieqtebi saqarTveloSi xv-
debian sakmaod specifikur kulturas, romelic zogjer 
gauTvaliswinebel situaciebs warmoSobs. yovel qveyanas 
aqvs gamorCeuli kultura. calkeuli qveynis SigniT SeimC-
neva kulturuli gansxvavebani. globalizaciis procesebis 
gavleniT kulturuli sazRvrebi qveynebs Soris mkrTalde-
ba. 

yvelaze farTod aRiarebuli mecnieruli gamokvle-
va sociokulturuli cvladebis biznesisa da menejmentis 
sferoze zemoqmedebisa ekuTvnis g. hofstedes. misi kvlevis 
Sinaarsi eyrdnoba mosazrebas, rom adamianebi arian mata-
rebelni erTgvari „mentaluri programisa“ , romelic maT 
ojaxisgan SeiZines da Semdeg igi gaZlierda skolasa da or-
ganizaciebSi. g. hofstedes mier SemoTavazebuli kulturis 
ganzomilebani axasiaTebs kulturebs da ara individebs, 
amitom hofstedes kvleva nacionaluri kulturis analizs 
emsaxureba. 

Teoriuli da statistikuri analizis safuZvelze g. 
hofstedem gamoyo jer oTxi, xolo Semdeg xuTi ganzomile-
ba. es ganzomilebebia : 

Zalaufrebrivi distancia - romelic gviCvenebs organi-
zaciebsa da institutebSi naklebi Zalauflebis mqone ada-
mianebisTvis ramdenad misaRebia Zalauflebis araTanabari 
gadanawileba. ZiriTadi kategoriebi, romlebic SeiZleba 
gamoyenebul iqnes Zalauflebrivi distanciis asaxsnelad, 
aris : Tanasworoba- uTanasworoba, privilegiebi, socialu-
ri rangi, socialuri statusi, socialuri rolebi, damou-
kideblobis done, ierarqia, Zalauflebis safuZveli da 
wyaroebi, Zalauflebis ligitimacia, Zalauflebis gamov-
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lenis gzebi, socialuri fenebi, uflebebi-movaleobebi, 
konkurentunarianoba- solidaroba-kooperacia, menejmen-
tis stili da sxva. 

ganusazRvrelobis acileba - gviCvenebs sazogadoebis 
wevrebi uCveulo, winaswar ganusazRvrel garemoSi ram-
denad ganicdian diskomforts. ZiriTadi kategoriebi, 
romlebic am sazomis gamoyenebiT ama Tu im kulturis da-
xasiaTebis SesaZleblobas mogvcems, aris : usafrTxoeba-
safrTxe, mRelvareba-simSvide, SiSi-fsiqologiuri kom-
forti, agresia, konfliqtebi, stabiluroba-cvlilebebi, 
riski, dro, drois mniSvneloba-punqtualuroba, moqmede-
ba-umoqmedoba, standartuli-arastandartuli-inovaciu-
ri da sxva. 

individუalizmi-koleqtivizmi gansazRvravs, individe-
bi damoukidebelni arian Tu jgufTan integrirebulni. am 
or poluss Soris adgilis moZebna aris problema , romlis 
winaSe yvela sazogadoeba dgas. ZiriTadi kategoriebi, rom-
lebic axasiaTebs sazogadoebas mocemuli ganzomilebis 
mixedviT SeiZleba iyos: Caketili-Ria jgufebi, uflebe-
bis, movaleobebis, pasuxismgeblobis obieqtebi, individis 
mniSvneloba, jgufebis mniSvneloba, integrireba-gamocal-
keveba, damokidebuleba-damoukidebloba, Tanasworoba-in-
dividis Tavisufleba, socialuri garemo, harmonia da sxva. 

maskulinuroba feminuroba - axasiaTebs emociur damoki-
debulebebs da erTmaneTs upirispirebs mtkice maskulinur 
da naz feminur sazogadoebebs . mniSvnelovani kategorie-
bia: Rirebulebebi, socialuri samarTlianoba, qcevis mo-
delebi, mokrZaleba-ambicia, Tanasworoba-samarTlianoba, 
kooperacia-konkurencia, urTierTobebi-Sroma, Zala-si-
suste, adamianebi-urTierTobebi-fuli da sxva. 

 moklevadiani-grZelvadiani orientacia-gansazRvravs 
ramden xans daelodeba sazogadoeba materialuri, soci-
aluri da emociuri moTxovnilebebis dakmayofilebas. 
g.hofstede aRniSnavs, am ori orientaciis win wamoweva 
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konfucianur moZRvrebazea dafuZnebuli. misTvis dama-
xasiaTebelia iseTi Rirebulebebi, rogoricaa gamZleoba 
da momWirneoba, piraduli stabiluroba da tradiciebis 
pativiscema. hofstedes naSromSi warmodgenilia orga-
nizaciuli kulturisa da nacionaluri kulturis ur-
TierTmimarTebis sferoebi. organizaciuli kulturis 
dasaxasiaTeblad SemuSavebulia ramdenime sazomi, esenia: 
procesze- Sedegze orientirebuli, dasaqmebulze- samuS-
aoze orientirebuli, paroqialuri - profesionaluri, 
Ria-daxuruli sistema, susti-Zlieri kontroli, normati-
uli - pragmatuli. g.hofstedes naSroms araerTi kritikosi 
hyavs, magram kulturaTaSoris urTierTobebSi misi mode-
lebi gasaTvaliswinebelia. 

 hofstedes naSroms aqvs saerTaSoriso menejmentis 
sferoze uzarmazari gavlena da is kulturis gavlenebis 
Seswavlis procesSi rCeba mniSvnelovan gzamkvlevad. misma 
bolo gamokvlevebma ganamtkica azri hofstedes kulturu-
li determinantebis mecnieruli Rirebulebisa da gamoyene-
biTi xasiaTis Sesaxeb. biznesliderebi prioritets aniWeben 
im miznebs, romlebSic airekleba maTi erovnuli kultura. 
biznesmenebi maRali Zalauflebisadmi damokidebulebis 
mqone qveynidan afaseben pirad patiosnebas, ojaxis inter-
esebs da Zalas metad, vidre biznesmenebi dabali Zalaufle-
bisadmi damokidebulebis mqone qveynebidan. 

daskvna
kulturis arsis gageba SesaZlebelia adamianuri saqmi-

anobis procesSi. kultura ar arsebobs kacobriobis gareSe 
da piriqiT, sazogadoeba, socialuri jgufi, adamiani, kul-
turis gareSe. nebismieri adamiani, romelic am samyaroSi ar-
sebobs, iTvisebs im kulturis elementebs, romlebic Taoba-
Ta mier iqmneboda da amiT iZens im socialur gamocdilebas, 
romelic wina Taobebma Seqmnes. yvelaze mniSvnelovania 
msoflio da erovnul kulturaSi arsebuli gansxvavebebis 
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swori aRqma da interpretacia. ekonomikis globalizaciis 
Sedegad SesaZlebeli gaxda saqonlis da momsaxurebis rea-
lizacia did teritoriebze, amitom aucilebelia gaviTva-
liswinoT is kulturuli gansxvavebani, romliTac xasiaT-
debian momxmareblebi. 
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INTERCULTURAL RELATIONS 
IN THE GLOBAL BUSINESS

Manana Beruashvili
Georgian Technical University, PhD Student

RESUME
 Businesses have long passed the national framework and attracted 

people with the different cultural outlooks. The multicultural problems 
of business sphere have been arised that are expressed in the growth of 
obstacles existing in the new cultural and social conditions. The forma-
tion process of cognition of Peoples is based on the knowledge, belief, 
moral, laws, values, norms and habits that they acquire in the develop-
ment process of community life. In the international business, the mis-
interpretation of the factors of cultural environment pose the most dif-
ficulties. The objective evaluation of the different national cultures in 
business becomes increasingly important.

Keywords: Cultural Relations, Formation Process, Global Business, 
Community Life.
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