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onlain da oflain marketingis arsi da  
maTi roli Tanamedrove biznesSi

giorgi qaSibaZe
saqarTvelos sapatriarqos  wm. andria 

pirvelwodebulis saxelobis  qarTuli 
universitetis ekonomikisa da biznesis 

marTvis skolis doqtoranti

reziume
internetma fundamentalurad Secvala Cveni cxovrebis 

yvela aspeqti, xolo bolo 20 weliwadSi miRweulma te-
qnologiurma srulyofam, adamiani damokidebuli gaxa-
da masze. gamartivda kavSiri samyarosTan, ramac mniS-
vnelovnad gazarda biznesis SesaZleblobebi. internetis 
ganviTarebasTan erTad, biznes subieqtebi ganagrZoben on-
lain-marketinguli SeTavazebebis daxvewas, raTa miaRwion 
ufro didi raodenobis potenciur myidvelebamde, vidre 
manamde hyavdaT. statiaSi ganxilulia onlain da oflain 
marketingis arsi, maT Soris gansxvaveba da maTi funqciebis 
urTierTkavSiri, aseve warmodgenilia internet-marketin-
gis roli biznesSi.

onlain-marketinguli funqciebi da instrumentebi 
ufro da ufro did gavlenas axdenen ara marto internet 
produqtebsa da momsaxurebaze, aramed tradiciul baz-
rebzec. onlain bazrebi dinamikuria im adgilebSi, sadac 
momxmareblebi da mimwodeblebi arian  gaxsnilebi, advilad 
cvlian informacias da martivad iReben gadawyvetilebebs. 
onlain marketingis instrumentebi qmnian SesaZleblobas 
axali miznebisa da amocanebisTvis, romlebic axal strat-
egiebs moiTxoven. 

sakvanZo sityvebi: marketingi, onlain marketingi, 
oflain marketingi, 4P,  biznesi.
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Sesavali
kompaniebma mTels msoflioSi da, maT Soris, saqarTvelo-

Sic, gaacnobieres internetis mniSvneloba, is Tu ra Rirebu-
lebis Seqmna SeuZlia biznesisTvis teqnologiur miRwevebs. 
maT ukve aqvT saSualeba swrafad da iafad daukavSirdnen 
momxmareblebs, aseve miizidon axali momxmareblebi. droTa 
ganmavlobaSi, marketingma gadainacvla onlain reJimSi. is, 
rac adre oflain reJimSi iyo aqtualuri, dRes onlain re-
JimSia popularuli. kompaniebmac aqtiurad daiwyes onlain 
marketingis gamoyeneba.  marketerebma TavianTi Zalisxmeva 
onlain aqtiurobisken mimarTes, radgan is  iaf saSualebas 
warmoadgens. kompaniebs SeuZliaT sruliad ufasod atvir-
Ton videoebi YouTube-ze an Seqmnan sakuTari blogi da farTo 
auditorias miawodon informacia produqtisa Tu kompaniis 
Sesaxeb.  garda amisa, iseTi marketinguli komunikaciis saSu-
alebebi, rogoric aris oficialuri veb-gverdi, ufro iafia, 
vidre satelevizio  kampaniaSi gadaxdili Tanxa. vebi kompa-
niebs aseve sTavazobs TavianTi momxmareblebis gacnobis 
axal saintereso SesaZleblobebs. interaqciul sivrceSi, 
internetis gamoyenebiT, kompaniebs umartivdebaT momxma-
reblebis segmentireba, demografiis mixedviT monacemebis 
analizi, momxmarebelTa  upiratesobebis Seswavla da onlain 
qceva. es monacemebi saSualebas aZlevs kompaniebs ufro per-
sonaluri gaxadon marketinguli saqmianoba da ganaTavson 
reklamebi momxmareblebis segmentebis mixedviT.  

ZiriTadi nawili
1. onlain marketingi. onlain marketingi aerTianebs 

marketinguli strategiebis farTo speqtrs, romelic 
moiTxovs tradiciuli strategiebis gaazrebasa da te-
qnologiur ganviTarebas. bizness unda esmodes onlain 
marketingis Zlieri da susti mxareebi, raTa ganaviTaros 
Sesabamisi strategiebi da marketinguli gegmis Sedgenamde 
yvela aspeqtis analizi moaxdinos. 
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kompania, Tavdapirvelad, gansazRvravs Tavis produqts 
da samizne auditorias, raTa gansxvavebuli segmentebisTvis 
sxvadasxva sareklamo strategiebi ganaxorcilos. mas Sem-
deg, rac kompania Seqmnis zogad strategias, mas SeuZlia dai-
wyos onlain-aqtivobis ganviTareba. es SeiZleba moicavdes 
yvelafers videos warmoebidan dawyebuli veb-saitebis 
SeqmniT damTavrebuli. teqnologiuri infrastruqtu-
ris garda, veb-marketingi aris iseTive mniSvnelovani, ro-
gorc teqsti da esTetika. kompaniebma unda uzrunvelyon, 
rom maTi marketinguli Setyobinebebi xelmisawvdomi iyos 
yvelasTvis, miuxedavad imisa, ra teqnologiur saSualebebs 
iyeneben momxmareblebi.

internetSi reklamis ganTavsebis Semdeg, kompaniebi ec-
nobian maTi aqtivobebis Sedegebs. veb-marketingi kompaniebs 
uadvilebs TavianTi veb-gverdebis warmatebisTvis Tvaly-
uris devnebas. yovelTvis, rodesac momxmarebeli kompaniis 
sareklamo baners daaklikebs an naxavs video- rgols, kom-
paniebs amis Sesaxeb sruli informacia misdiT. Tu saitis 
mizani miRweulia, maSin kampania warmatebulad CaiTvleba. im 
SemTxvevaSi Tu aqtivoba dabalia, kompaniam unda ganaaxlos 
sareklamo strategiebi. saitis mizania kompaniiT an/da misi 
produqtiT Tu momsaxurebiT dainteresebul pirebs miawo-
dos amomwuravi informacia. informaciul epoqaSi, momx-
mareblebi konkretul informacias kompaniis veb-gverdisa 
da socialuri mediis saSualebiT Rebuloben. saitis mizans 
yovelTvis ar warmoadgens mxolod informaciis miwodeba 
da is SeiZleba vizitorTa gazrdisken iyos mimarTuli. viz-
itorTa raodenobis zrda ki, Tavis mxriv, kompaniis imijze 
dadebiT zegavlenas axdens. magaliTad, kompania Sony-m Seqm-
na interfeisi, romelic vizitorebs saSualebas aZlevs sai-
tze saofise SenobebisTvis ganaTebis sistema akontrolon. 
saitis saSualebiT SesaZlebeli iyo ferisa da ganaTebis 
Secvla. es iyo axali Sony TV-is kampaniis nawili da onlainSi 
miaRwia rekordul maCveneblebs. 



177

biznesi, menejmenti, marketingi

veb-gverdebis ganviTarebiTa da damatebiTi upirate-
sobebis SeTavazebiT, kompaniebi loialur momxmareblebs 
iZenen da axal, potenciur momxmareblebs miizidaven. 

2. onlain marketingis tipebi. interneti aris interaq-
tiuli, multimediuri sivrce mudmivad mzardi momxmare-
blebiT. es imas niSnavs, rom arsebobs uamravi gza poten-
ciur klientebTan misaRwevad. swored momxmareblebTan 
saurTierTod gamoiyeneba onlain marketinguli tipebi, 
romlebsac qvemoT ganvixilavT. 

Display Advertising iyenebs baners da sxva grafikul reklam-
ebs onlain reJimSi produqtis gasayidad. magaliTad, ger-
manuli manqanebis gaqiravebis kompaniam Sixt, gamoiyena ino-
vacia Google ads-is daxmarebiT. patara, orxazianma reklamam 
kargi Sedegebi aCvena. imis nacvlad, rom teqsti ganeTavse-
binaT, maT Seqmnes manqanebis patara suraTebi.

Search Engine Marketing (SEM) - saZiebo sistemis gamoyenebiT, 
internetis momxmareblebs exmareba, moiZion maTTvis sain-
tereso produqti an/da servisi. kompaniebs SeuZliaT 
saZiebo sistemebis reitingSi wina poziciebis dasakaveblad 
Tanxa gadaixadon. 

Search Engine Optimization aris ufaso saSualeba, risi meS-
veobiTac saZiebo sistemebSi kompaniebis xilvadobis gaum-
jobesebaa SesaZlebeli.

Social Media Marketing - momxmareblebTan dasakavSireblad 
gamoiyeneba socialuri mediis iseTi saSualebebi, rogori-
caa, magaliTad, Facebook, Twitter.

Email Marketing - daxvewili dizainiT gaformebuli ele-
qtronuli werilebi, romlis mizania momxmarebelTa yu-
radRebis mipyroba da potenciuri myidvelebis mozidva. 
magaliTad, swrafi kvebis qselma - Burger King, momxmareb-
lebs ufaso burgerebi SesTavaza im SemTxvevaSi, Tu isini 10 
megobars eleqtronul fostas gaugzavnidnen.

Referral Marketing - momxmarebelTa xelSesawyobad gamoiy-
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eneba internet arxebi, raTa SesaZlebeli gaxdes megobrebi-
sa da ojaxis wevrebisaTvis produqtis Sesaxeb rekomenda-
ciebis gaweva.

Affiliate Marketing muSaobs sxva biznesebTan erTad, raTa 
momxmareblebs gauadvildeT produqtis SeZena onlain re-
JimSi.

Inbound Marketing - marketinguli aqtivoba, romlis mizania 
vizitorebis raodenobis gazrda saintereso da kreatiuli 
kontentiT (blogebi, TamaSebi da sxva), momxmareblis yu-
radRebis mipyroba, aseve kompanias exmareba, rom advilad 
moiZebnos internetSi.

Video Marketing iyenebs onlain videoebs sareklamo 
miznebisaTvis. video marketingis nimuSia kompania John Deere, 
romelmac Seqmna videoebis seria, sadac maTi traqtoris 
brendis simbolo saxecvlili da modernizebuli iyo. vid-
eoebs hqondaT asiaTasobiT naxva.

dResdReobiT, biznes subieqtebi aviTareben TavianT on-
lain platformas. ufaso nimuSebi saitebis profesionalur 
doneze ganviTarebis saSualebas iZleva. socialuri mediis 
profilebic aseve ufaso da xelmisawvdomia milionobiT 
adamianisTvis. kompaniebisTvis, romlebic produqtebs 
erovnul da saerTaSoriso doneze yidian, yvelaze metad 
mosaxerxebelia onlain-marketinguli aqtivoba. zogierT 
biznes subieqts ar aqvs SesaZlebloba daukavSirdes momx-
mareblebs sxva qveyanaSi. did kompaniebs globalur bazarze 
gasasvlelad sWirdebaT agresiuli marketinguli kampania. 
amitom momxmareblebTan dasakavSireblad ufro ioli gza 
aris internetkavSiri.

3. onlain da oflain marketinguli funqciebis urT-
ierTkavSiri. yvela marketinguli saqmianoba da instru-
menti Tavmoyrilia marketingul kompleqsSi da mas “4P”-s 
uwodeben. kotleris ganmartebiT, 4P Semdeg elementebs 
moicavs: Product, Price, Place da Promotion (produqti, fasi, adgi-
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li, stimulireba). imisaTvis, rom ufro naTeli iyos onlain 
da oflain marketingis mniSvnelobebi, saWiroa sxvadasxva 
bazrebs Soris gansxvavebebis gaanalizeba. aqedan gamomdi-
nare, konkretuli strategia da mizani unda SemuSavdes im 
bazrisTvis, romelzec kompania operirebs.

saerTod produqti ar SeiZleba ganisazRvros onlain 
an oflain produqtad (Kotler & Armstrong, 2008). erT mxares  
produqtis mniSvneloba dgas da meore mxares produqtis 
ganviTarebisTvis aucilebeli faqtoria misi asortimenti. 
igi pirdapir zegavlenas axdens produqtis koncefciis Se-
muSavebaze, romelic gansazRvravs miznebsa da produqtis 
marTvis strategiebs.

onlain produqti xels uwyobs axali garemos Camoya-
libebas. produqtze zegavlena aisaxeba onlain da oflain 
marketingis funqciebsa da maT instrumentebze. ufro met-
ic, oflain produqti gardaiqmneba onlain reJimSi. maRa-
ziaSi ganTavsebuli produqtis maxasiaTeblebis, rogorc 
fizikuri mtkicebulebis, dro da adgili gansxvavdeba on-
lain maRaziisgan. produqtis maxasiaTeblebi aRar aris wina 
planze da is Canacvlebulia informaciiT. aqedan gamomdi-
nare, onlain reJimi uSualod gavlenas axdens produqtis 
garigebis fazebze, aseve strategiaze, fassa da bevr sxva 
aspeqtze.

integrirebuli marketinguli produqti rTuli struq-
turiT  xasiaTdeba, romelic onlain da oflain market-
ingul struqturasTanaa dakavSirebuli. mza produqti 
moiTxovs axali strategiebis SemuSavebas integrirebuli 
marketinguli miqsisTvis. yvela marketinguli funqciisa 
da instrumentis integrireba unda moxdes, raTa SesaZle-
beli gaxdes miznebis, amocanebisa da axali strategiis Se-
muSaveba.

fasis dadgenisas, tradiciulad, kompaniam unda ganixi-
los 6 mniSvnelovani faqtori: 1. Seadginos safaso mizani 
(midgoma, politika); 2. gansazRvros moTxovna; 3. xarjebis 
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Sefaseba; 4. konkurentis xarjebis, fasebisa da SeTavaze-
bebis analizi; 5. SerCeva da safaso politikis  meTodis dad-
gena; 6. saboloo fasis dadgena (Kotler, Keler, Brady, Goodman & 
Hansen, 2009).

eleqtronuli komerciis fasi gansxvavebulia. „erTi 
fasis kanoni“ ar moqmedebs onlain bazrebze (Baye, Morgan, 
& Scholten, 2007). onlain reJimSi, identuri produqtis fasi 
gansxvavebulia sxvadasxva saitze, erTsa da imave produqts 
ar aqvs erTi da igive fasi internetSi, rac imas niSnavs, rom 
bazari erT fasze ver Tanxmdeba, rogorc es oflain bazar-
ze sacalo gayidvebis dros xdeba.

interneti aris globaluri bazari, romelic advilad 
xelmisawvdomia da gamosayeneblad martivi. sacalo movaW-
reTaTvis advilia momxmareblebTan dakavSireba inter-
netis meSveobiT, sadac produqtis fasi da informaciaa 
xelmisawvdomi. kompaniebi onlainSi qmnian iseT inovaciur 
safaso strategias, romelic oflain bazrisTvis ar aris 
mizanSewonili (Baye, Kattuman, & Morgan, 2007).

onlainSi momxmareblebs aqvT saSualeba sxvadasxva 
platformebis gamoyenebiT produqciebi erTmaneTs Seada-
ron. internet konkurentebi Zalian mgrZnobiareebi arian 
safaso politikis cvalebadobis mimarT, amitom fasis mar-
Tva moiTxovs mudmiv monitoringsa da Sesabamis reagirebas 
onlain bazrebze (Baye, Kattuman, & Morgan, 2007).

onlain bazari aris Zalian dinamikuri adgili momxmare-
blebisa da mimwodeblebisTvis, raTa moiZion da gamoiyenon 
informacia, rac daexmarebaT gadawyvetilebis miRebaSi. am 
dinamikur garemoSi safaso politika aris Zalian moqnili, 
xolo safaso mgrZnobeloba momxmareblebisTvis - Zalian 
maRali.

stimulireba. onlain marketingi aris yvelaze swrafad 
mzardi pirdapiri marketingi (Kotler & Armstrong, 2010). Tumca, 
arsebobs gansxvavebuli mosazreba, rom marketinguli miqsi 
Sedgeba pirdapiri marketingisgan da sxva instrumentebi-



181

biznesi, menejmenti, marketingi

sgan (Trehan & Trehan, 2007), romelsac kompaniebi iyeneben 
sareklamo da marketinguli miznebis gansaxorcieleblad  
(Armstrong, Harker, Kotler & Brennan, 2009). aqedan gamomdinare, 
onlain marketingi ganixileba marketinguli miqsis nawilad. 
kompaniis mTliani onlain marketinguli potenciali orien-
tirebulia veb-gverdze vizitorTa raodenobis gazrdaze. 
onlain stimulirebis, rogorc internet marketingis gas-
aRebis, mizania xeli Seuwyos kompaniis produqtis an ideis 
gamoyenebas (SPASIC, 2010). garda amisa, onlain  stimuli-
rebisas ganxilulia yvela onlain marketinguli xelsawyo, 
rogoricaa marketingi, socialuri marketingi, imeil mar-
ketingi, virusuli marketingi da sxva.

dResdReobiT cxadia, rom onlain stimulireba gansx-
vavdeba oflain stimulirebisgan. amdenad, onlain stimu-
lireba ar aris mxolod popularuli veb-gverdis Seqmna da 
vizitorTa raodenobis gazrda, es aris ufro kompleqsuri  
onlain marketinguli funqcia. 

adgili, Cveulebriv, ganisazRvreba, rogorc produqtis 
SeZenis SesaZlebloba. xSirad mas ganixilaven, rogorc sa-
distribucio arxs. oflain marketingSi adgili moicavs 
nebismier fizikur maRazias, xolo onlain marketingSi - 
virtualur maRazias. 

kotleri da armstrongi (Kotler & Armstrong, 2010) ganmar-
taven, rom onlain marketingi aris pirdapiri marketingis 
erT-erTi forma. maT, am mosazrebis gasamyareblad, mag-
aliTad mohyavT Amazon.com da miiCneven, rom momxmarebelsa 
da mimwodebels aqvT pirdapiri kavSiri. Sesabamisad, isini 
askvnian,  rom kompiuteri aris adgili, sadac momxmarebeli 
da mimwodebeli erTmaneTs pirispir  xvdebian da amyareben 
kavSirs (Kotler & Armstrong, 2010).

Cafi da smiTi (Chaffey & Smith, 2008) TavianT koncefcia-
Si, adgilis gansazRvrisas gamoyofen 3 mniSvnelovan faq-
tors: SeZena, ganawileba da moxmareba. maT gamoiyenes samive 
aspeqti onlain reJimSi imis saCveneblad, Tu rogor TanamS-
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romlobs onlain adgili marketingul produqtebTan. Cafi 
gansazRvravs onlain bazrobas, rogorc virtualur bazars, 
sadac ar aris pirdapir kontaqti myidvelebsa da gamyidve-
lebs Soris. amdenad, onlain bazari aris qseli (internetSi) 
da ara personaluri kompiuteri da amitom gamyidvels ar 
aqvs pirdapiri zegavlena myidvelze. kavSiri myardeba am or 
subieqts Soris kompiuterisa da mobiluri telefonebis 
gamoyenebiT onlain bazrebze. 

daskvna
marketingi, miuxedavad imisa, xorcieldeba onlain Tu 

oflain reJimSi, ganxiluli unda iqnes ori aspeqtis gaT-
valiswinebiT: praqtikuli ganxorcieleba da Teoriuli in-
terpretacia. Teoriul interpretaciaSi, onlain marketin-
gis funqciebi da instrumentebi gansxvavdeba oflainisgan. 
onlain bazrebi dinamikuria im adgilebSi, sadac momxmare-
blebi da mimwodeblebi arian gaxsnilebi, advilad iziareben 
informacias da Zalian martivad iReben gadawyvetilebebs. 

amdenad, SesamCnevia onlain marketingis ganviTarebis 
swrafi zrdis tendencia. marketinguli funqciebi da in-
strumentebi ufro da ufro did gavlenas axdenen ara marto 
onlain produqtebsa da momsaxurebaze, aramed oflainzec. 
es axali marketingis forma - onlain marketingi, daiwyo, ro-
gorc onlain sareklamo instrumenti, ganviTarda da Teo-
riulad, damoukidebeli gaxda, da ukve aRar aris oflain 
marketingis nawili.
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RESUME
The Internet has fundamentally changed all aspects of our life, and 

technological advances achieved in the last 20 years have made people 
dependent on them. Connecting with the world has been simplified, 
which has lead to the growth of the business opportunities greatly. Hand 
in hand with the development of the Internet, businesses continue im-
proving the online marketing offers to reach more potential customers 
than they had before. The article discusses the essence of online and of-
fline marketing, differences between them and the interrelations of their 
functions. It presents as well the role of internet marketing for business. 
More and more, the functions and tools of internet marketing strongly 
influence not only on the online products and services but also on the 
traditional offline markets. Online markets are dynamic in the places 
where customers and suppliers are open, easily share information, and 
simply make decisions. Online marketing tools are creating the possi-
bilities for the new objectives and goals, which, for its part, require the 
new strategies.

Keywords:  Marketing, Online Marketing, Offline Marketing, 4P, 
Business.
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