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korporaciuli socialuri pasuxismgeblobis 
marketinguli aspeqtebi

ana wulaia
kavkasiis saerTaSoriso 

universitetis doqtoranti 

reziume
statiaSi ganxilulia  korporaciuli sazogadoebrivi 

pasuxismgeblobis koncefcia, romlis Tanaxmadac, nebism-
ieri kompania pasuxismgebelia yvela dainteresebuli jgu-
fis mimarT da mas garda mogebis miRebisa unda hqondes sxva  
miznebic, amitom igi unda iTvaliswinebdes Tavisi operirebis 
socialur da ekologiur Sedegebs, aerTianebdes mdgrado-
bis ideas moqmedebaSi, anu hqondes korporaciuli social-
uri pasuxismgebloba. koncefcia gulisxmobs mZlavri so-
cialuri meqanizmebis formirebas, romelic uzrunvelyofs 
biznesisa da sazogadoebis  moTxovnebis  interesTa erTiano-
bas, momxmarebelTa keTildReobis misaRwevad. 

statiaSi moyvanilia korporatiuli socialuri pasux-
ismgeblobis sazRvargareTuli modelebi da maTi damaxa-
siaTebeli Taviseburebebi, aseve daxasiaTebulia ramoden-
ime qarTuli kompania, romlebic  ufrTxildeba garemos da 
sazogadoebis keTildReobisaTvis socialur investiciebs, 
qvelmoqmedebas da sxvadasxva socialur proeqtebs axor-
cieleben.

sakvanZo sityvebi: korporaciuli socialuri pasux-
ismgebloba, socialuri pasuxismgeblobis amerikuli, ev-
ropuli da britanuli modeli. სocialuri marketingi. 

Sesavali
korporaciuli sazogadoebrivi pasuxismgebloba aris 

koncefcia, romlis Tanaxmadac korporacia nebayofilebiT 
da Segnebulad scdeba mogebis miRebis Tavdapirvel funq-
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cias da dadebiT zegavlenas axdens mis samuSao, socialur 
da bunebriv garemoze.  rogorc akademiur, ise biznes wree-
bSi sul ufro metad batondeba azri, rom kompania pasux-
ismgebelia yvela dainteresebuli jgufis mimarT da unda 
hqondes sxva  miznebic, garda mogebisa, amitom igi unda iT-
valiswinebdes Tavisi operirebis socialur da ekologiur 
Sedegebs, aerTianebdes mdgradobis ideas moqmedebaSi, anu 
hqondes korporaciuli socialuri pasuxismgebloba.

ZiriTadi teqsti
socialuri marketingi es aris sazogadoebrivi proble-

mebis mimarT iseTi midgoma, romelSic erTdroulad gamoi-
yeneba inovaciuri da tradiciuli marketinguli dageg-
mvis, marketinguli strategiis, marketinguli analizisa 
da marketinguli menejmentis taqtika, rogorc calkeu-
li individebis, ise mTeli sazogadoebis keTildReobis 
ასამაღლებლად1. socialuri marketingi aris mTliani bizne-
si, danaxuli momxmareblis (klientis) TvalTaxedviT“2.  

socialuri marketingis kvlevis dros gansakuTrebiT 
mniSvnelovania socialuri qselis roli, rac imaSi gamoix-
ateba, rom is interaqtiulia, rac momxmarebels saSuale-
bas aZlevs, ekontaqtos sasurvel kompanias, dausvas mas 
kiTxvebi da iqve miiRos pasuxebi. es Tavad kompaniisTvisac 
efeqtiania, radgan ecnoba momxmarebelTa mosazrebebs mi-
wodebuli produqciis Sesaxeb da SeuZlia moaxdinos maTze 
swori reagireba. 

SeiZleba iTqvas, rom marketingi aris mTavari biznes dis-
ciplina, romelic yvეlaze metad zrunavs firmisa da gare-
mos kavSirebze, anu yuradRebas miapyrobs korporaciuli 
socialuri pasuxismgeblobis centralur aspeqts.

Teoritikosebi da praqtikosebi swavloben da iTval-

1  WWW.USAID.com
2  Друкер ф. П. Энциклопедия Мереджмента; Москва-Санкт-петербург-

Киев 2004 გვ.128
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iswineben eTikuri marketingis, da socialuri marketingis 
sakiTxebs, agreTve mis gavlenas momxmareblebze, aqcio-
nerebze, sxvadasxva dainteresebul jgufebze da kompaniis 
finansur efeqtianobaze.

korporaciuli socialuri pasuxismgebloba ukve aRaraa  
mxolod didi korporaciebis kuTvnileba. kerZo biznesi, 
romelic eTikuri biznesis praqtikas  swrafad da efeqti-
anad iTvisebs _ gadarCeba, xolo isini vinc ver axerxeben 
imoqmedon dRes, gaurkveveli momavlis pirispir  aRmoCnde-
bian. socialuri pasuxismgebloba arCevani rodia, aramed 
aucileblobaa nebismieri moqmedi firmisaTvis, maT Soris 
qarTuli kompaniebisaTvis, romlebic socialuri pasux-
ismgeblobis sakiTxiT TandaTan interesdebian.

ganasxvaveben socialuri pasuxismgeblobis amerikul, 
britanul da evropul models. Jurnal Forbes is 2014 wlis 
ivnisis monacemebiT socialuri pasuxismgeblobis mqone 
kompaniebis ¾  evropulia da ¼  ki amerikuli.

socialuri pasuxismgeblobis amerikuli modeli1 - emyare-
ba biznesis srul damoukideblobas. firmebi Tavad irCeven so-
cialuri pasuxismgeblobis formas. saxelmwifos dawesebuli 
aqvs sagadasaxado SeRavaTebi socialuri RonisZiebebis ganx-
orcielebaze da Sesabamisad saxelmwifos mxridan socialuri 
pasuxismgeblobis kontroli minimaluria. amerikaSi SemuSave-
bulia biznesis socialur pasuxismgeblobaSi monawileobis 
araerTi mimzidveli meqanizmi, rogoricaa:

- korporatiuli fondebi - romlis mizania, biznes ko-
rporaciebis meSveobiT, garkveuli xasiaTis socialuri 
problemis mogvareba;

- kerZo  seqtoris mier saganmanaTleblo sferos dafinan
seba;

1  International Business & Economics journal – july 2013 -  Corporate Social 
Responsibility In The United States And Europe: How Important Is It? The Fu-
ture Of Corporate Social Responsibility Almerinda Forte, St. John’s University, 
USA
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- nebayofilebiTi Senatani sxvadasxva sapensio da sadaz-
Rvevo fondebSi;

- finansuri daxmarebis gaweva socialurad daucveli 
adamianebisaTvis da sxv.

amerikuli modelisaTvis damaxasiaTebelia saxelmwifos 
mxridan biznesi-sazogadoebis urTierTobaSi minimaluri 
Careva.

socialuri pasuxismgeblobis evropuli modeli1 - esaa 
garkveulwilad saxelmwifo regulireba. sadac, korpora-
tiuli saqmianoba regulirdeba normebiT, standartebiT 
da kanonebiT da dayofilia saerTo nacionalur, regionul 
da sawarmoo donemde. amerikuli modelisagan gansxvavebiT: 

- ekonomikuri pasuxismgebloba ZiriTadad fokusire-
bulia mogebaze da moicavs pasuxismgeblobas aqcionerebis 
winaSe. evropelebi urTierTobis am jgufSi aseve iReben pa-
suxismgeblobas kompaniis TanamSromlebis da adgilobrivi 
sazogadoebis winaSe;

- iuridiuli pasuxismgebloba - nebismieri evropuli 
firmis pasuxismgeblobaa. evropuli biznesi saxelmwifos 
ganixilavs instituts, romelsac aRsrulebaSi mohyavs mo-
qmedebis wesebi. maSin rodesac  amerikaSi saxelmwifos mxri-
dan nebismieri Careva aRiqmeba, rogorc pirad Tavisufle-
baSi uxeSi Careva.

- evropuli firmebis socialuri pasuxismgebloba ufro 
eTikuri xasiaTisaa. saerTod evropelebi naklebad endo-
bian kerZo sakuTrebas, rac aris erTerTi imis mizezi, rom 
sazogadoebis mxridan biznesisadmi interesi ufro maRa-
lia, vidre sxva qveyanaSi.

qvelmoqmedeba araa ise popularuli evropaSi, rogorc 
amerikaSi. es ganpirobebulia amerikaSi SedarebiT Semsub-
uqebuli sagadasaxado tvirTiT. kvlevebma aCvena, rom evro-

1   IESE Business school University of Navara.  “Ia Caixa” Chair of Corpo-
rate social Responsibility and Corporate Governance. Workong Paper WP-834 
November, 2009. Antonio Argandona, Heidi vonWeltzein Hoivik. PAGE 4.
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puli kompaniebi upiratesobas aniWeben miiRon monawileoba 
iuridiulad gamyarebul filantropiul aqciebSi. 

britanuli modeli - moicavs rogorc amerikuli, aseve 
kontinentaluri evropis modelis Strixebs. mimarTulia 
sazogadoebis keTildReobisaken da saukeTeso praqtikis 
danergvisaken.  britaneTSi kargadaa organizebuli janmr-
Telobis da socialuri uzrunvelyofis saxelmwifo siste-
ma. misTvis damaxasiaTebelia:

- damoukidebeli konsaltingis seqtoris ganviTareba 
korporatiuli socialuri pasuxismgeblobis dargSi;

- safinanso seqtoris mxridan socialur korporatiul 
pasuxismgeblobis proეqtebze gansakuTrebuli yuradReba 
(socialur proeqtebSi investiciis zrda);

- kompaniebis reitingis siaSi sasurvel adgilas moxve-
dris survili;

- saxelmwifos monawileobis miReba, rac gamoixateba: sa-
ganmanaTleblo sferos dafinansebiT, sagadasaxado SeRa-
vaTebiT, nacionalur standartebis Sesabamisi sazRvarga-
reTuli gamocdilebis damuSaveba. 

- da bolos britaneTSi socialuri pasuxismgeblobis 
Semswavleli specialuri kursebis arseboba. britanul 
models axasiaTebs mudmivi zrda.

dResdReobiT saqarTveloSi bevri biznes kompaniები, 
Tavis SesaZloblebebTan SefardebiT, sakmaod did fuls 
xarjaven qvelmoqmedebasa da sxvadasxva sazogadoebrivad 
sasikeTo saqmianobebze. 

aqve moviyvan saqarTveloSi moqmed ramodenime firmas, 
romlebic aqtiurad cdiloben warmatebuli biznes saqmi-
anobiT sakuTari wvlili Seitanon sazogadoebrivi keTil-
dReobis da Zlieri ekonomikis mqone qveynis mSeneblobaSi. 
kompaniebi, romlebic  ufrTxildeba garemos da sazogadoe-
bis keTildReobisaTvis socialur investiciebs, qvelmoq-
medebas da sxvadasxva socialur proeqtebs axorcieleben:

SILKNET-ma – SemoiRo SeRavaTiani sistema: socialurad 
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daucveli pirebisaTvis, kerZod, 50%-iT Semcirda binis 
telefonis saabonento gadasaxdi. specialuri paketebi 
SemuSavda unarSezRuduli adamianebisaTvis, romlebic 
araviTar finansur mxardaWeras ar iReben ojaxisagan an 
sxva pirebisagan (100 ufaso wuTi) da mxedvelobadaqveiTe-
buli adamianebisaTvis (400 ufaso wuTi). silqneTma am gaer-
Tianebas mniSvnelovani Sida SesaZleblobebi SesZina da am 
pozitiuri gamocdilebis safuZvelze gegmavs momavalSic 
socialuri pasuxismgeblobiT ganagrZos marketinguli 
saqmianoba1 

Geocell – ma socialuri pasuxismgebloba aiRo social-
urad daucveli adamianebis mimarT, rac miznad isaxavs 
smenadaqveiTebuli adamianebis xalSewyobas isargeblon sa-
komunikacio teqnologiebiT, da amiT maTi cxovrebis xarisx-
is gaumjobesebas. am programis farglebSi, smenadaqveiTeb-
ulma adamianebma da maTi ojaxis wevrebma miiRes specialuri 
tarifebi sms Setyobinebebze, rac maT martivi da iafi komu-
nikaciis SesaZleblobas aZlevda. amasTan, kompaniam am ada-
mianebisaTvis specialurad aRWurva kompiuteruli centri 
da maT erTmaneTTan da samyarosTan kavSiris SesaZlebloba 
misca. programa xorcieldeba saqarTvelos smenadaqveiT-
ebulTa kavSirTan erTad da am etapze 2000 adamians moicavs.

saqarTvelos Teatris, musikis, kinosa da qoreografiis 
saxelmwifo muzeumis 85 wlisTavTan dakavSirebiT jeosel-
ma ori sagamofeno sivrcis restavrirebaSi miiRo monaw-
ileoba”; imogzaure jeoselTan erTad” - am sloganis qveS 
bevrma mzrunveloba moklebulma bavSvma da mozardma SeZ-
lo emogzaura saqarTvelos sxvadasxva regionSi; tradici-
uli ”mzis festivali”, jeoselTan erTad, romelic emsax-
ureba yvela bavSvis gaerTianebas miuxedavad maTi fizikuri 
SesaZleblobebisa.2

„visol jgufis“ – mizania saqarTvelos nebismier 

1   http://www.silknet.com/
2  http://geocell.ge/
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wertilSi kompaniis saqmianoba sasargeblo iyos yvela dain-
teresebuli mxarisaTvis, uzrunvelyos cxovrebis donis 
amaRleba; daicvas biznes eTikis principebi. jgufis saqmi-
anoba dadebiT zegavlenas unda axdendes sazogadoebaze; 
urTierToba momxmareblebTan da partniorebTan unda war-
moebdes patiosnad da gamWvirvaled; „visol jgufi“ pasux-
ismgebelia sakuTar qmedebebze. „visol jgufis“ aRebuli 
aqvs socialuri pasuxismgeblobis strategiis swori aqcen-
tebi, rogoricaa: bazari da momxmarebeli, TanamSromlebi, 
sazogadoeba, jandacva, usafrTxoeba da garemos dacva, bi-
znes partniorebi, marTva da finansebi. aqve warmogidgenT 
mis mier ganxorcielebuli proeqtebis mcire CamonaTvals 
„erTad gadavarCinoT momavali“, „studenturi dasaqmebis 
forumi“, „qarTuli sportis mxardasaWerad“ da sxvebi1.

mecnierebis ganmartebiT, socialuri marketinguli 
programis warmateba bevr faqtorzea damokidebuli. ma-
gram, rogorc kvlevebi gviCvenebs, yvelaze mniSvnelovani 
faqtorebidan aRsaniSnavia Semdegi:

•  socialuri problema qarTveli momxmareblebisTvis 
unda iyos gasagebi da mniSvnelovani;

•	socialuri problemis daZlevasa da Sesabamisi market-
inguli programis mxardaWerisaTvis aucilebelia saxelm-
wifos, biznesisa da samoqalaqo sazogadoebis konsolida-
cia;

•	socialuri marketinguli programis ganxorcielebi-
saTvis saWiroa swori partnioris SerCeva (maT Soris arako-
merciuli organizaciebis SemTxvevaSic);

•	konkretuli socialuri problemis gadasawyvetad 
saWiroa miznobrivi jgufebis SerCeva, momxmarebelTa stim-
ulireba socialuri ideebis misaRebad, socialuri cvli-
lebebis kampaniis SemuSavebisa da misi ganxorcielebisTvis.

mimaCnia, rom marketinguli kuTxiT korporaciuli so-
cialuri pasuxismgeblobis principebis dacviT warmoebul 

1	  http://www.cso.ge/
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produqciaze moTxovna didia. gansakuTrebiT, Tuki saqme 
exeba dasavleTis momxmareblebs da Sesabamisad gamsaRebel 
kompaniebs, radgan maT ainteresebT ara mxolod produq-
ciis xarisxi, aramed misi warmoebis procesis socialuri 
da ekologiuri parametrebi, rac swored CSR (Corporate Social 
Responsibility) meSveobiT regulirdeba, rac mniSvnelovania 
qarTuli produqtis evropul da amerikis bazrebze gasas-
vlelad. saqarTvelos da evrokavSirs Soris Tavisufali 
vaWrobis Sesaxeb SeTanxmebis  amoqmedebisaTvis saWiro 
moTxovnebis  dakmayofilebas mniSvnelovnad Seuwyobs xels 
qveyanaSi CSR-is ganviTareba Cvens qveyanaSi.  xSirad saqa-
rTveloSi socialur RonisZiebebSi CarTva usistemo da 
spontanur xasiaTs atarebs. Tumca bolo wlebSi SeiniSneba 
ufro sistemur, strategiul midgomebze da grZelvadiani, 
mdgradi Sedegebis mqone dagegmil saqmianobaze gadasvlis 
tendencia. warmatebis misaRwevad da konkurentunariano-
bis SesanarCuneblad aucilebelia qarTulma kompaniebma 
ixelmZRvanelon korporaciuli socialuri pasuxismge-
blobis maRali standartebiT da awarmoon sazogadoebis 
winaSe angariSgeba. 

informaciul saukunes Tan axlavs meti Zalaufleba da 
pasuxismgebloba sxvadasxva aqtorebis mimarT, romlebic 
qmnian globalur, eleqtronulad urTierTdakavSirebul 
samoqalaqo sazogadoebas. axla ukve sampolusian sistemaSi 
vcxovrobT, romelic Sedgeba didi biznesebis, Zlevamo-
sili mTavrobebis da globaluri samoqalaqo sazogadoe-
bisagan. amitom ekonomikur da politikur liderebs aqvT 
ori arCevani: an gaiTvaliswinon samoqalaqo sazogadoebis 
moTxovnebi – rasac moaqvs mdgradi ganviTareba, an ugul-
vebelyon globaluri sazogadoebis interesebi, rac mar-
cxis riskis tolfasia sazogadoebis kvleva da maT saWiroe-
baze reagireba ki marketingis movaleobaa.

marketologebs sWirdebaT kompaniis mier warmoebuli 
saqonlis/ momsaxurebis Sesaxeb momxmarebelTa amJamind-
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eli da momavali moTxovnilebis Sesaxeb informacia, raTa 
SemdgomSi efeqtიანad dagegmon da ganaxorcielon market-
inguli strategiebi grZelvadini warmatebis misaRwevad. 
aseve  mniSvnelovania saubari eTikis da socialuri pasux-
ismgeblobis dadebiT zegavlenaze, rogorc organizaciis 
warmatebaze, radgan momxmarebeli msjelobs eTikurad, 
rac didi albaTobiT mis yidvebze axdens gavlenas. momx-
mareblebi droTa ganmavlobaSi gamoxataven mowonebas im 
organizaciebis mimarT, romlebic cdiloben, hqondeT 
pasuxsmgebloba sxvadasxva eTikuri da socialuri faq-
torebisadmi bazarze. Sesabamisad, eTikuri da socialuri 
sakiTxebis gaTvaliswinebas gansakuTrebuli mniSvneloba 
eniWeba marketologebisaTvis. Tumca kulturaTSorisi 
gansxvavebebi ganapirobebs marketingis specialistebis 
gansxvavebul eTikur qcevas da damokidebulebas. korpo-
raciuli socialuri pasuxismgebloba warmoqmnis ndobas, 
xolo ndoba gardaiqmneba momxmarebelTa ganzraxvad – iy-
idon produqtebi, anu zrdis brendis loialurobas, amde-
nad, korporaciuli socialuri pasuxismgebloba SeiZleba 
gaxdes brendigis instrumentic.

amrigad, nebismieri kompaniisTvis momxmarebelTan 
keTilganwyobili grZelvadiani urTierTobis Camoyalibe-
ba da SenarCuneba miT ufro martivi da xelmisawvdomia, rac 
ufro metad exmareba misi produqti socialuri problemis 
gadaWras. 	  

daskvna
dRes socialuri pasuxismgebloba Tavisebur biznesad 

iqca da marketingis da bazarze pozicionirebis Tavise-
buri teqnologiaa, radgan, marTalia, socialur da filan-
tropiul proeqtebSi CarTviT, biznesmeni amcirebs mimdi-
nare Semosavals, magram grZelvadian perspeqtivaSi, qmnis 
keTilsaimedo socialur garemocvas da Tavadac qmnis myar 
reputaciasa da imijs, damajerebel reklamas da iRebs divi-
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dendebs am saqmianobidan. Sesabamisad, mTels civilizebul 
samyaroSi socialuri pasuxismgebloba didi xania wminda 
ekonomikur kategorias miekuTvneba. saboloo jamSi ki 
filantropia fulis ekonomiasac uwyobs xels da qarTuli 
biznesic, Tu unda, rom civilizebuli ekonomikis nawili 
gaxdes, aucileblad daamkvidrebs Tavis arsenalSi social-
ur, korporaciul pasuxismgeblobas.
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THE MARKETING ASPECTS OF  CORPORATION 
SOCIAL RESPONSIBILITY

ANN TSULAIA,
PhD Student of CIU   

RESUME
The article includes the corporate social responsibility concept.  Accord-

ing to this concept, any company is responsible for all interested groups. In 
addition to making a profit he should have the other goals as well therefore, 
it must take into account the social and environmental consequences of its 
operation, comprising the idea of ​​sustainability in action, or have the cor-
porate social responsibility. The concept involves a powerful social mecha-
nism of the formation of which satisfies the  business and community.

The article provides the corporate social responsibility of foreign models 
and their characteristics, as well as several Georgian companies which pro-
tect the environment,invest in the social welfare of society and implement 
the various social projects.

Keywords: Corporation Social Responsibility, Corporate social respon-
sibility of the American, British and European Models, Social Marketing 
Establishing.


