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rekreantTa moTxovnilebebi da 
sakurorto-rekreaciuli garemos 

mimzidvelobis modeli

nino SafaTava 
stu  doqtoranti

reziume
winamdebare statiaSi ganxilulia  sakurorto-rekre-

aciul kompleqsSi Semavali sawarmoebis mier SeTavazebuli 
mravalferovani momsaxurebebis mimarT arsebuli momx-
marebelTa moTxovnebi, sakurorto-rekreaciul zoneb-
Si gamgzavrebis miznebis mixedviT rekreantTa ZiriTadi 
jgufebi, evropeli momxmareblebis mzardi interesi gan-
viTarebadi qveynebis gamajansaRebeli (Wellness) turizmis 
bazris mimarT da maTi segmentacia interesTa sferoebis 
mixedviT. saqarTvelos turizmis erovnuli administra-
ciisa da statistikis erovnuli samsaxuris monacemebi saqa-
rTveloSi bunebaze dafuZnebuli dasvenebis msurveli 
saerTaSoriso turistebis raodenobisa da adgilobriv 
turizmSi dasvenebisa da rekreaciis wilis Sesaxeb. agreTve, 
SemoTavazebulia rekreaciuli resursebis mimzidvelobis 
ekonomikur-maTematikuri modeli, romlis saSualebiT-
ac, saqarTvelos statistikis erovnuli samsaxuris mier 
gamoqveynebuli mosaxleobis avadobis wliur maCveneble-
bze dayrdnobiT, SesaZlebelia rekreantTa gajansaRebis 
koeficientis gamoTvla da samkurnalo-sareabilitacio 
sawarmoebis mimarT damsvenebelTa midrekilebis gansaz-
Rvra.

sakvanZo sityvebi: gamajansaRebeli turizmi, samkurna-
lo turizmi, rekreantTa jgufebi, bunebaze dafuZnebuli 
turizmi, reaqtiuli da proaqtiuli turizmi, rekreaci-
uli resursebis mimzidveloba.
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Sesavali
samkurnalo kurortebis ganviTareba da warmatenuli 

funqcionireba pirdapir gavlenas axdens rogorc adgi-
lobriv, ise  regionul ganviTarebaze, radgan samkurna-
lo-rekreaciul meurneobaSi monawile sawarmoebis mier 
Tanamedrove teqnologiebze da inovaciur midgomebze 
dayrdnobiT funcqiuri daniSnulebis Sesruleba ganapiro-
bebs samkurnalo-rekreaciuli mizniT Camosul turistTa 
Soris kurortis mimarT loialobisa da erTgulebis atmos-
feros Camoyalibebas. aseTi turistebi cdiloben, rom maTi 
vizitebi gaxdes ufro regularuli, urCion megobrebsa da 
ojaxis wevrebs, rom maTac isargeblon imave produqtiT. 
Sesabamisad, turistebis raodenobis zrda aCens axal Sesa-
Zleblobebs rogorc samkurnalo-rekreaciul meurneobaSi 
monawile sawarmoebSi dasaqmebis, ise damatebiTi samuSao 
adgilebis SeqmniT momijnave meurneobebis ganviTareba-ga-
farTovebis saSualebiT..

ZiriTadi teqsti
sakurorto-rekreaciul kompleqsSi Semavali sawarmoe-

bi mravalferovani sakurorto momsaxurebis bazars qmnian. 
am momsaxurebis momxmareblebs ganasxvaveben sakurorto-
rekreaciul zonebSi maTi gamgzavrebis miznebis mixedviT. 
aq ori ZiriTadi kategoria gamoiyofa: (1) pacientebi, rom-
lebic kurortebze Cadian mkurnalobisa da reabilitaci-
is mizniT, da (2) damsveneblebi, romlebic mxolod dasas-
venebisa da rekreaciis mizniT stumroben kurortebs. bolo 
dros rekreantTa umravlesobis mizans mxolod dasveneba 
(kulturuli, SemecnebiTi, gasarTobi) warmoadgens, ris ga-
moc, xSirad, samkurnalo kurortebze  Casuli rekreantebi 
uars acxadeben samkurnalo momsaxurebis/procedurebis 
miRebaze (aseTis arsebobis SemTxvevaSi) an minimaluri doz-
iT sargebloben aseTi momsaxurebiT da mxolod dasvenebiT 
Semoifarglebian. 
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saqarTvelos statistikis erovnuli samsaxurisa da saqa-
rTvelos turizmis erovnuli administraciis mier gamoS-
vebuli broSura “saqarTvelos turizmis statistikuri 
mimoxilva 2013” sxva monacemebTan erTad gviCvenebs saqarT-
veloSi saerTaSoriso da adgilobrivi vizitorebis mogza-
urobis mTavar mizans da turizmis popularul tipebs. 

rogorc am mimoxilvidan Cans, saqarTveloSi reziden-
ti turistebis umravlesobam (45%) vizitebi naTesavebis 
/ megobrebis mosanaxuleblad ganaxorcieles; dasveneba, 
garToba da rekreacia mogzaurobis mTavar mizans viz-
itorebis 15%-Tvis Seadgenda; mkurnaloba da gajansaReba 
ki - mxolod  9%-Tvis. 

rac Seexeba saerTaSoriso vizitorebs, maTi mogzauro-
bis saSualo xangrZlivoba saqarTveloSi xuTi-rva Ramea. 
saerTaSoriso vizitorebis umravlesoba (37%) Camosvlis 
mTavar miznad dasvenebas, garTobas da rekreacias asax-
elebs. maTi Camosvlis sxva miznebs Sorisaa megobrebisa da 
naTesavebis monaxuleba (26%) da mkurnaloba (2%).

amave periodSi Semosuli saerTaSoriso turistebis ga-
nawileba turizmis tipebis mixedviT ase gamoiyureba: 

• bunebaze dafuZnebuli - 52%;
• kulturuli  - 23%
• saTavgadasavlo - 13%
• Rvino, gastronomia - 5%
• dasveneba, relaqsacia - 4%
• sporti - 1%
• janmrTeloba - 1%
• agroturizmi - 1%
samwuxarod, arc turizmis erovnuli departamenti 

da arc statistikis erovnuli samsaxuri ar axdens dife-
rencirebas Tu dasvenebis, garTobisa da rekreaciis, an 
mkurnalobis mizniT Semosul vizitorTa ra nawilma isarge-
bla saqarTvelos kurortebze sarekreacio Tu samedicino-
gamajansaRebeli momsaxurebiT. Tumca aRniSnul vizitor-
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Ta mier gamokveTili “bunebaze dafuZnebuli” turizmis 
tipis maCveneblis (52%) mixedviT SegviZlia vivaraudoT, 
rom saqarTvelos maRalmTian zonebSi arsebul kurorte-
bze turistul sakurorto infrastruqturis mowesrige-
ba-funqcionirebis SemTxvevaSi, iq arsebuli rekreaciuli 
resursebis moculobiTi simZlavreebi da mravalferovne-
ba Tavisi gamorCeuli Tvisebebis gamo swrafad moipovebs 
liderobas mTeli kavkasiis regionis masStabiT.  

evropaSi gamajansaRebeli (“Wellness”) turizmi popu-
larulia yvela asakobrivi Tu Semosavlis momxmarebelTa 
jgufebSi. evropis turizmis ganviTarebis centris mier 
gamajansaRebeli (“Wellness”) turizmis evropeli momxmare-
blebi iyofian 6 ZiriTad jgufad:

1. ambiciuri samedicino profilis damsveneblebi (rom-
lebic gajansaRebiT dainteresebul turistTa 27%-s 
Seadgenen) - es sakurorto rekreaciiT dainteresebul 
momxmarebelTa yvelaze msxvili segmentia, romelTa nax-
evarze meti (54%) 40-dan 69 wlamde asakisaa. maTi interesebi 
da moTxovnilebebi moicavs, Tumca ar Semoifargleba da-
berebis sawinaaRmdego / gamaaxalgazrdavebeli masaJebiTa 
da procedurebiT, specifikuri fitness aqtivobebiT da 
misT.  damatebiTi produqtis TvalsazrisiT, es jgufi  kos-
metikuri zeTebis, skrbebisa da malamoebis yvelaze aqti-
uri momxmarebeblia. amave segmentis mniSvnelovani nawili 
(33%) dainteresebulia sacurao auzebiTa da sxvadasxva 
saxis wylis procedurebiT.

2. rekreaciis msurveli damsveneblebi (romlebic gajan-
saRebiT dainteresebul turistTa 25%-s Seadgenen) - es 
sakurorto rekreaciiT dainteresebul momxmarebelTa 
kidev erTi msxvili segmentia. am jgufis warmoadgeneTa 
naxevarze metis asaki 20-dan 49 wlamdea, xolo maTi intere-
sebi gamajansaRebeli ardadegebis periodSi ixreba iseTi 
momsaxurebebisken, rogoricaa: sauna, mzis abazanebi, land-
SaftoTerapia, masaJi, sacurao auzi, misT.
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3. e.w. Rirseuli bon-vivantebi1  (gajansaRebiT daintere-
sebul turistTa 18%) - am segmentSi gaerTianebuli momx-
marebeli 50 welze meti asakisaa da maT garkveul nawils 
ukve aqvs gamajansaRebeli turizmis gamocdileba. segmenti 
gansakuTrebiT mniSvnelovania, radgan am jgufis momxmare-
blebis interesi kosmetikuri da gamaaxalgazrdavebeli 
procedurebisa da produqtebis mimarT saSualoze bev-
rad maRalia. garda amisa, maT Zalian maRali molodinebi 
aqvT sakurorto-gamajansaRebeli dasvenebis mimarT, ro-
goricaa: Zalian komfortuli atmosfero, komfortuli 
sastumro, kargi sakvebi, Tavisufali drois gatarebisa da 
kulturuli RonisZiebebi. maTTvis gansakuTrebuli mniSvn-
eloba aqvs “relaqsaciasa” da “keTildReobas”.

4. sportuli da aqtiuri damsvenebeli (gajansaRebiT 
dainteresebul turistTa 14%) - es saSualod yvelaze “ax-
lgazrda” segmentia, romlis TiTqmis naxevari 40 welze 
axalgazrda asakisaa. am jgufis warmomadgenlebs ar aqvT 
sakurorto-rekreaciuli dasvenebis didi gamocdileba, 
amdenad, isini ZirTadad interesdebian yvela saxis masaJiT, 
sxeulis gamajansaRebeli procedurebiT, sauniT, fitnesiT 
da sportuli aRWurvilobiT. 

5. skeptikurad ganwyobili damsveneblebi (gajansaRe-
biT dainteresebul turistTa 11%) - am jgufis warmomad-
genlebs skeptikuri an negatiuri damokidebuleba aqvT 
sakurorto-rekreaciuli dasvenebis mimarT. xSirad aseT 
damokidebulebas piradi SezRudvebi (mag. mogzaurobis un-
aris ar qona) ganapirobebs. aseTi adamianebi gvxvdeba yvela 
asakobriv jgufSi.

6. problemebze orientirebuli axalbeda damsveneblebi 
(gajansaRebiT dainteresebul turistTa 5%) - es jgufi 
ZiriTadad asakovani damsveneblebisgan Sedgeba, romelTa 

1 franguli termini "bon vivant" - niSnavs daxvewili gemovnebis 
mqone adamians, romelic upiratesobas aniWebs maRali xarisxis 
momsaxurebas, sakvebsa da sasmels, fufunebiT cxovrebas.
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wlovanebac 60 welze metia, da romlebsac TiTqmis ar aqvT 
samkurnalo-gamajansaRebeli dasvenebis gamocdileba. 
miuxedavad imisa, rom maTi interesi “Wellness” turizmis 
mimarT maRalia, mainc garkveuli Zalisxmeva Wirdeba maT 
darwmunebas.

garda amisa, unda gaviTvaliswinoT isic, rom msoflios 
wamyvan kurortebze damkvidrebulia dasvenebisa da Tavi-
sufali drois Sinaarsianad gatarebis popularuli forme-
bi (rogorc kurortis farglebSi, ise mis farglebs gareT) 
bunebrivi faqtorebis gamoyenebiT (mTa, wyalsatevi, tye, 
sxv.). 

dasvenebisa da Tavisufali drois gatarebis konkretuli 
formis arCevas am sferos specialistebis (animatorebis) 
profesionalzmis donesTan erTad ganapirobebs turis-
tul-sakurorto destinaciaze arsebuli materialur-te-
qnikuri baza, bunebrivi faqtorebi da Tavad damsvenebel-
Ta kontigentis fizikuri Tu asakobrivi SesaZleblobebi 
da gansxvavebebi. saerTaSoriso gamocdileba gviCvenebs, 
rom rekreantTa Soris kmayofilebas iwvevs animatorebis 
mier damsveneblebs Soris `koleqtiuri atmosferos” Cam-
oyalibeba, maTi SemoqmedebiTi Tu sportuli niWisa da un-
arebis warmoCenis xelSewyoba, gasarTobi RonisZiebebis 
SemuSavebisa da Catarebis procesSi maTi CarTulobis 
uzrunvelyofa. es ukanaskneli dReisaTvis momsaxurebis 
sferos mTavar prioritets warmoadgens da Sesabamisad aq-
tualuria turistul-sakurorto destinaciebze Tavisu-
fali drois organizebis TvalsazrisiTac.

Sesabamisad gamoyofen sakurorto rekreaciuli 
resursebis moxmarebis or ZiriTad tips: reaqtiuls (sam-
kurnalo) da proaqtiuls (`velnesi~). pirveli gulisxmobs 
daavadebis mkurnalobas an medikamenturi kursis Semdgom 
reabilitacias kurortze, xolo meore - daavadebis preven-
cias / profilaqtikas, fizikuri Zalebis aRdgenas da suli-
eri mdgomareobis gaumjobesebas.
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gamajansaRebeli (“Wellness”) turizmi dakavSirebulia 
adamianis jansaRi fizikuri da emociuri mdgomareobis 
SenarCunebasTan, relaqsaciisa da daavadebis proaqtiuli 
prevenciis gziT. fizikuri gajansaReba gulisxmobs iseT 
procedurebs, rogoricaa, mag. spa, kosmetikuri momsax-
ureba, masaJi, detoqsikacia da TalasoTerapia. emociuri 
gajansaReba moicvs meditacias, ogas, da misT. 

saqarTvelos turizmis erovnuli administraciis mo-
nacemebiT ki, miuxedavad imisa, rom 2010-2013 wlebSi Sein-
iSneboda zrda samkurnalo turizmis mimarTulebiT, misi 
wili qveynis turizmis mTlian industriaSi mxolod 1%-s 
Seadgens. es maCvenebeli miuTiTebs, rom saqarTveloSi ar-
sebuli samkurnalo kurortebis SesaZleblobebis udidesi 
nawili gamouyenebelia maSin rodesac, statistikis erovnu-
li samsaxuris (saqstati) maCveneblebis mixedviT saqarT-
veloSi mosaxleobis avadobis maCvenebeli (tuberkulozi, 
gulis sisxlZarRvTa, sunTqvis organoTa, revmatiuli da 
a.S.) izrdeba.

yovelive zemoTqmulis gaTvaliswinebiT Cven SevimuSa-
veT turistul-sakurorto sawarmoebSi rekreantTa mozid-
vis ekonomikur-maTematikuri modeli. aRniSnuli modelis 
Sesaqmnelad Cven safuZvlad gamoviyeneT prof. b. gabiZaS-
vilis mier SemoTavazebuli statistikuri formula, mec-
nieruli TvalsazrisiT movaxdineT misi modernizacia da 
garkveuli komponentebis CarTviT saSualeba mogveca Cvens 
mier praqtikuld gansazRvruliyo saqarTveloSi sxvadasx-
va daavadebebis mqone mosaxleobis midrekileba sakuror-
to-rekreaciuli centrebis mimarT da maT mier sakuror-
to-rekreaciul centrebSi mkurnalobis Semdeg miRebuli 
Sedegebi.

aRniSnuli modeli efuZneba Semdeg mocemulobas:

K int =   
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sadac Kint. - mimzidvelobis integrirebuli koeficien-
tia;

Ki - i-uri faqtoris subindeqsi;
n - faqtorTa ricxvi. 
subindeqsi SeiZleba gaangariSebul iqnes Semdegi for-

muliT;

Ki =  

Cvens mier aRniSnuli modeli morgebul iqna saqarT-
veloSi sxvadasxva  daavadebebis mqone oficialurad regis-
trirebuli mosaxleobis raodenobaze, sadac CarTuli iqna 
gajansaRebis koeficientis cneba, romelic Semdegnairad 
gamoiyureba:

K H = 1- Kint,
sadac  Kint aris integrirebis koeficienti. 
aRniSnuli modelis funqcionirebisTvis aucilebelia 

ganisazRvros pirvel rigSi - midrekilebis koeficienti, 
romelic Semdegnairad gamoyureba:

aRniSnuli modelisTvis praqtikuli saxis misacemad 
mosaxlebis sxvadasxva daavadebebiT avadobis Ssaxeb Cvens 
mier mopovebuli oficialuri statistikuri monacemebis 
safuZvelze movaxdineT gaTvlebi, romelTaganac miRebuli 
Sedegebi saSualebas gvaZlevs gajansaRebis koeficientis 
(KH) mixedviT ganvsazRvroT sakurorto-rekreaciul or-
ganizaciebSi rekreantTa mizidulobis xarisxi Semdegi Ska-
lis Sesabamisad:  0 - 30% -  susti miziduloba;  30% - 60% - 
saSualodan Zlieramde miziduloba; 60%+ - Zalian Zlieri 
miziduloba.
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daskvna
amgvarad, miuxedvad imisa, rom statistikis erovnuli 

samsaxuri ar axdens diferencirebas Tu daavadebulTa-
gan ramdeni adamiani gajansaRda,  da/an  maT Soris ramden-
ma gaiara klinikur medikamenturi mkurnalobis kursi, an 
sareabilitacio kursi sakurorto dawesebulebebSi, Cven 
pirobiTad SegviZlia vivaraudoT, rom saqarTvelos saku-
rorto-rekreaciul zonebSi mkurnalobisa da reabilita-
ciis mizniT rekreantTa midrekileba saSualoze maRalia. 

garda amisa, gamajansaRebeli (“Wellness”) turizmis mimarT 
evropieli momxmareblis mzardi interesebi gvafiqre-
binebs, rom aRniSnuli SesaZleblobis gamoyenebis mizniT, 
turistul sakurorto sawarmoebis ganviTarebasa da or-
ganizebaSi mniSvnelovani roli unda mieniWos inovaciuri 
sarekreacio momsaxurebebis danergvas, miuxedavad imisa, 
rom saqarTveloSi konkurentuli sakurorto meurneobis 
aRdgena/Seqmna sakmao saxsrebsa da Zalisxmevas saWiroebs. 
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RECREANTS’ REQUIREMENTS AND 
THE MODEL OF ATTRACTIVENESS OF TOURISM-

RECREATIONAL ENVIRONMENT

Nino Shapatava - PhD Student,
Georgian Technical University

RESUME
The present article - “Recreants’ Requirements and The Model of 

Attractiveness of Tourism-Recreational Environment” - reflects on the 
existing consumers’ requirements and demands regarding the variety 
of services offered by the enterprises included in the resort-recreation 
complexes, the main groups of the consumers according to the purposes 
of travel to the resorts and recreation zones, increasing an interest of 
European wellness tourists toward the wellness market in developing 
countries and their segmentation with regards to the interest groups. The 
article also refers to the data provided by the National Tourism Admin-
istration and the National Statistics Office of Georgia with regards to 
the number of international travelers arriving in Georgia for the nature-
based tourism and the share of recreation holiday-makers among domes-
tic travelers. Furthermore, the article offers the economic-mathematical 
model for measuring the attractiveness of recreational resources, that 
based on figures on - Morbidity with acute and chronic diseases by main 
disease groups - provided by National Statistics Office of Georgia, will 
allow to estimate the health and recovery ratio and to determine the sus-
ceptibility of tourists regarding the medical- recreation enterprises.

Keywords: Wellness Tourism; Medical tourism; Groups of Recre-
ants; Nature-based tourism; Reactive and proactive tourism;  Attractive-
ness of recreational resources.


