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turizmis dargis ganviTarebis ZiriTadi
tendenciebi da mimarTulebebi msoflioSi
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reziume
naSromSi turizmis dargi gansazRvrulia rogorc nawi-

lobriv TviTregulirebadi, rTuli, socialur-ekonomi-
kuri sistema, romelsac gaaCnia istoriuli, geografiuli, 
eTnikuri, mentaluri, ekonomikuri da politikuri saz-
Rvrebi. statiaSi warmodgenili da gaanalizebulia turiz-
mis dargis ganviTarebis ZiriTadi tendenciebi msoflioSi.
Mmsoflio turizmis ganviTarebis ZiriTad tendenciebad 
warmodgenilia Semdegi procesebi: diversifikacia, glo-
balizacia, glokalizacia da uaxles kognitiur teqnolo-
giebTan (industria 4.0) dakavSirebuli inovaciebis warmo-
Soba turizmSi.

statiaSi ganxilulia turistuli produqtebis iseTi ax-
ali saxeobebi, rogoricaa: e-turizmi, m-turizmi, socialu-
rad pasuxismgebeli turizmi, ,,SemTxveviTi” da ,,saidumlo” 
turizmi da agreTve bolo dros warmoqmnili ,,Wkviani qa-
laqis” koncefciebi.

naSromSi gansakuTrebuli yuradReba eTmoba turistu-
li produqtebis personalizebas.

sakvanZo sityvebi: turizmis msoflio tendenciebi, ino-
vaciuri turistuli produqtebi, turistuli produqtis 
personalizeba.
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Sesavali
turizmis dargi sistemuri xasiaTis fenomenia. turi

stuli sistema (sistemis zogadi definiciidan gamomdi
nare), SeiZleba ganvsazRvroT rogorc rTuli, nawilo-
briv TviTmarTvadi socialur-ekonomikuri sistema. mas 
garkveuli istoriuli, geografiuli, eTnikuri, sulieri, 
politikluri da ekonomikuri sazRvrebi aqvs. igi warmoad-
gens, kulturul-istoriuli, infrastruqturuli, saor-
ganizacio da teqnikuri komponentebis gaerTianebas teri-
toriis mosaxleobis bazris im monawileebTan, romlebic 
awarmoeben da yidian faseulobebs turistTa moxmarebisT-
vis.

naSromis mizania msoflioSi turizmis dargis ganviTa-
rebis ZiriTadi tendenciebisa da inovaciur produqtTa 
gamokvleva da gaanalizeba.

mocemuli miznis ganxorcielebisTvis dasaxuli gvaqvs 
Semdegi amocanebi:
l msoflioSi turizmis ganviTarebis ZiriTadi tenden-

ciebis daxasiaTeba da gaanalizeba; 
l turizmis inovaciuri ganviTarebis mimarTulebaTa 

gamokvleva. 
 kvleva ganxorcielda logikuri analizis, sinTezis, Se-

darebisa da statistikis meTodebis gamoyenebiT. 
naSromi efuZneba:
l turizmis dargis qarTvel da ucxoel mkvlevarTa 

maT Soris: e. baraTaSvilis, m. metrevelis, n. papaCaSvilis, 
ucxoeli avtorebis r. robertsonis, m. smitis, n. makleodis, 
h. keisa da sxva mecnierTa mosazrebebsa da debulebebs;
l saerTaSoriso organizaciebis, programebisa da kv-

leviTi proeqtebis, maT Soris: msoflio turizmis or-
ganizaciis (UNWTO), gaeros vaWrobisa da ganviTarebis 
konferenciis (UNCTAD), G-20-sa da sxva organizaciebis do-
kumentebs.
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ZiriTadi teqsti

turizmis sistemis daxasiaTeba
turizmis msoflio sistema swrafi tempebiT viTardeba. 

turizmis wili Seadgens msoflios mTliani Sida produqtis 
daaxloebiT 0,9%-s, msoflio eqsportisa 6%-s, maT Soris 
- momsaxurebis msoflio eqsportis daaxloebiT 30%-s. 
260 milionze meti samuSao adgili ukavSirdeba turizmsa 
da mogzaurobebs (amasTan, 100 milionze meti uSualod am 
dargSi muSaobs). 2020 wlisaTvis - saerTaSoriso masStabiT 
- Semsvlel turistTa raodenoba 1, 36 miliards miaRwevs, 
xolo 2030 wlisaTvis - 1,8 miliards.ese igi,imogzaurebs 
ukve dedamiwis yoveli mexuTe mcxovrebi. [1]

saerTaSoriso turistul bazarze mimdinareobs cvli-
lebebi, romlebic ufro TvalsaCinod vlindeba turizmis 
sferos lideri qveynebis reitingSi. bolo wlebSi evro-
pisa da amerikis rig qveynebSi (safrangeTSi, aSS-Si, espa-
neTSi, italiasa da gaerTianebul samefoSi), romlebsac xan-
grZlivi drois ganmavlobaSi wamyvani mdgomareoba ekavaT 
turistTa Camosvlebis raodenobis mxriv, zrdis tempebi 
ara marto Seikveca, aramed SeiniSneba turistTa Camosvlis 
stabilizacia da zog SemTxvevaSi Semcirebac ki. amave dros, 
aziis swrafad mzardi turistuli destinaciebi udides 
warmatebebs aRweven da msoflioSi wamyvan poziciebs ikave-
ben turistTa Camosvlebis mxriv.[2]

saqarTveloSi Semomsvlel turistTa Soris umravle-
soba aTi qveynidan Camodis (ix. cxrili №1). liderobs: somx-
eTi, azerbaijani, TurqeTi da ruseTi. rogorc vxedavT yve-
la Cveni mezobeli qveyanaa, amdenad sruliad gaurkvevelia 
ratom ar ewyoba aqtiurad somxeTsa da ruseTSi qarTuli 
turproduqtebis gamofenebi.

msoflio turizmSi SesamCnev tendencias warmoadgens 
diversifikacia. viTardeba centridanuli diversifika-
ciis strategia, romelic emyareba ukve arsebul biznesSi 



235

msoflio ekonomika

axali produqtebis warmoebis damatebiTi SesaZleblobebis 
moZiebasa da gamoyenebas. turizmSi globalizaciis ten-
denciebis zegavleniT xorcieldeba erovnuli saxelmwi-
fos ekonomikur sazRvarTa rRveva, kulturuli identobis 
transformacia, eTnokulturaTa Taviseburebebis niveli-
reba da - turizmSi - normebisa da standartebis unifikacia. 
amave dros msoflioSi moqmedebs lokaluri, globaliza-
ciis Semxvedri tendenciebi - globaluri interesebisa da 
lokaluri TviTmyofadobis sinTezi msoflio procesebSi 

cxrili№1. lideri qveynebi turistTa Semosvlis ra-
odenobaTa mixedviT 2015w.

qveynebis 
reitingis

mln. Casvla
cvlileba, 

%

mosax
mln. 

adamiani 

ucxoel 
turistTa 
Casvlebis 

raodenobis 
Sefardeba 

qveynis 
mosaxleobis 

rao-basTan

2014 2015
2013
2014

2014
2015

2015 %

1 safrangeTi 81.6 83.0 5.0 1.8 63.409 131

2 aSS 62.7 67.0 4.9 6.8 314.184 21

3 CineTi 57.6 57.7 3.4 0.3 1354.04 4

4 espaneTi 56.2 57.7 6.6 2.7 46.163 125

5 italia 46.1 46.4 5.7 0.5 60.821 76

6 TurqeTi 34.7 35.7 10.5 3.0 74.885 48

7 germania 28.4 30.4 5.5 7.3 81.917 37

8 gaerTianebuli 
samefo

29.3 29.3 3.6 -0.1 63.244 46

9 ruseTi 22.7 25.7 11.9 13.4 143.056 18

10 malaizia 24.7 25.0 0.6 1.3 29.457 85

11 saqarTvelo 5.5 5.9 11.6 7.3 3.7 159

wyaro: World Tourism Organization (UNWTO), ivlisi 2015
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integraciis mizniT. swored am movlenas uwoda ,,glokali-
zacia“ roland robertsonma (1994). [3] glokalizaciis pro-
cesis ganviTareba mdgradi ganviTarebis aucileblobiTaa 
ganpirobebuli, rasac mohyva industria 4.0 (axali samrewve-
lo revolucia). glokalizaciam mdgradi turizmis ganvi-
Tareba warmoSva. 

mdgradi turizmi-2002 wels msoflio turizmis orga
nizaciisa da gaeros vaWrobisa da ganviTarebis konfer-
enciis  (UNCTAD) erToblivi programa ,,mdgradi turizmi 
- siRatakis aRmofxvris sawindaria” (Sustainable Tourism - 
Eliminating Poverty – ST-EP) mowonebul iqna[4]. mdgradoba gu-
lisxmobs turizmis ekologiuri, socialur-kulturuli 
da ekonomikuri zegavlenebis wonasworobas, aseve - tur-
istTa dadebiT zemoqmedebas erTmaneTze. aqedan gamom-
dinare, gaCnda saqmianobis axali saxeoba - socialurad 
pasuxismgebeli (pasuxismgebeli an Segnebuli) turizmi. 
Tuki moviSveliebT m. metrevelis(2006) [5] turistul ter-
minTa inglisur-qarTul ganmartebiT leqsikons, maSin 
cneba ,,socialurad pasuxismgebeli“ SeiZleba ganvsazRv-
roT, rogorc bunebisaTvis usafrTxo turizmi, turizmis 
saxeebi, romlebic minimalur zegavlenas axdens garemoze. 
eleqtronul biznesSi gaCnda cnebebi ,,eleqtronuli 
turizmi”(e-tourism) da ,,mobiluri turizmi” (m-tourism). ele-
qtronul turizmSi igulisxmeba turizmis sferoSi mim-
dinare yvela procesis, warmoebisa da gasaRebis, sastum-
roTa, turistuli da sarestorno biznesis gacifrva, rac 
organizaciebs maTi biznesis maqsimaluri efeqtianobiTa 
da qmediTobiT warmarTvis saSualebas aZlevs. e-turizmi 
(e-tourism) warmoqmnis SesaZleblobebs gareSe sainformacio 
garemoSi ndobiT aRWurvil partniorebTan operaciebis 
ganviTarebisaTvis, aseve - Siga sainformacio procesebis 
(intraneti) reorganizaciisa da yvela dainteresebul mx-
aresTan urTierTqmedebis mizniT internetis gamoyenebi-
saTvis. turistul bazarze iqmneba onlainuri kompaniebi, 
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romlebic eleqtronul vaWrobas ewevian. turistuli mom-
saxurebiT eleqtronuli vaWrobis organizaciis erT-erT 
umsxviles holdings warmoadgens kerZo kompania Travelport, 
romlis mflobelia The Blackstone Group. kompanias ekuTvnis 
globaluri gamanawilebeli kompaniebi Galileo International da 
Worldspan. 2009 wels Travelport-ma da PSP International-ma Seqmnes 
erToblivi kompania eNett International. is msurvelebs awvdis 
gadasaxdelebis organizebis momsaxurebas, romelic Se-
muSavebulia turizmis dargis moTxovnilebaTa gaTval-
iswinebiT. 

swrafad izrdeba qalaquri turizmis moculobac - qa-
laqebSi mcxovrebni yvelaze aqtiuri mogzaurebi da tur-
istuli momsaxurebis momxmareblebi arian. amasTan, ZiriTa-
di turistuli nakadebi didi qalaqebisken miemarTebian. 
gaCnda turistuli produqtis axali saxeobac - city breaks. 
didi qalaqebis centrirebuli divrsifikaciis CarCoebSi 
Camoyalibda qalaquri destinaciebis tipologia (Smith M., 
MacLeod N., Robertson M. H. Key 2010).[6]. msoflio turizmis 
organizaciis pirvel saerTaSoriso kongresze (stamboli, 
2012 wlis noemberi) ganisazRvra proeqt ,,qalaqis“ xorc-
Sesxmis ZiriTadi sakiTxebi. proeqtSi, ganxilul iqna Smart 
City-s (,,Wkviani qalaqis”) koncefcia. Smart City-s dRevandeli 
koncefcia gulisxmobs qalaqis cxovrebis marTvas sainfor-
macio teqnologiaTa daxmarebiT(inustria 4.0). es, ZiriTa-
dad, exeba cxovrebis eqvs sferos: mobilurobas, marTvas, 
ekonomikas, garemos, yofa-cxovrebisa da adamianebis or-
ganizebas. krizisis dawyebis Semdgom periodSi turistul 
saqmianobaSi Tavi iCina TviTregulirebis tendenciam. misi 
arsi imaSi mdgomareobs, rom kanonis safuZvelze saxelmwi-
fos mmarTvelobiTi funqciebi gadaecema subieqtebs, rom-
lebic sajaro xelisuflebis organoebs ar warmoadgenen. es 
niSnavs, rom subieqtebi nebayoflobiT ikisreben garkveul 
valdebulebebs, raTa daicvan koleqtiurad SemuSavebuli 
principebi, romlebic ar ewinaaRmdegeba saxelmwifos mier 
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dadgenil normebs. es valdebulebebi iTvaliswineben im 
procesebisa da koliziebis regulirebas, romlebic war-
moiSoba samewarmeo da profesionaluri saqmianobis ganx-
orcielebisas saxelmwifos uSualo monawileobis gareSe. 
turistuli produqtis personalizacia. damTvaliere-
blebisadmi (turistebis) damokidebulebaSi gaTvaliswineb-
ulia sociologiuri da fsiqologiuri midgomebi, social-
ur-ekonomikuri urTierTqmedebis formebi(interesebi) da 
momxmarebluri qceva. tradiciuli principi - ,,davewioT 
da gavaswroT danarCenebs raodenobis mixedviT“ mTlianad 
unda iqnas ugulebelyofili. saWiroa gadasvla axal samo-
mxmareblo Rirebulebaze - turistuli produqtis maso-
briv personalizaciaze. zogierTi mkvlevaris(baraTaSvili 
e., bakaSvili n., faresaSvili n., geCbaia b., mesxiSvili d. 2011, 
papaCaSvili n.2013, metreveli m. 2011, Smith M., MacLeod N., 
Robertson M. H. Key 2010, da sxva) [7] mosazrebaTa Tanaxmad, 
XXI saukunis momxmareblis survilebi mWidrod iqneba da-
kavSirebuli mis moralTan, zneobriv da sulier faseulo-
bebTan. moxmarebis emociuri aspeqti ufro mniSvnelovan 
rols Seasrulebs, vidre - materialuri(fasobrivi). ba-
zarze ganmsazRvreli iqneba STabeWdilebaTa komercial-
izacia. warmatebuli kompaniebi iqnebian isini, romlebic 
daakmayofileben emociur moTxovnilebebs. 

evropaSi modaSi Semodis egreT wodebuli ,,SemTxvevi-
Ti mogzauroba” (random–trip), rodesac mogzauri ,,brmad” 
irCevs turs da turoperators mxolod TariRebsa da mog-
zaurobis biujets acnobebs. imas, Tu sad gagzavnis mas saa-
gento, turisti igebs mxolod gafrenamde 24 saaTiT adre. 
aSS-Si mniSvnelovani moTxovniT sargeblobs e.w. ,,saidum-
lo mogzaurobebi”, turistis mier miTiTebuli biujetis 
farglebSi, kompaniis specialistebi adgenen ,,saidumlo 
marSruts“. amave dros sanam fuladi saxsrebi Camowerili ar 
iqneba momxmareblis angariSidan, mas ar ecodineba, sad unda 
gaemgzavros. moyvanili magaliTebi xazs usvams moTxov-
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nis determinantTa racionaluridan emociur komponen-
tebze aqcentirebas(midgomaTa cvlileba). turizmis dar-
gis ganviTarebis ZiriTad tendenciaTa da mimarTulebaTa 
mravalferovneba da inovaciuroba gamudmebiT icvleba 
sazogadoebriv urTierTobaTa ganviTarebis faqtorTa ze-
gavleniT, rac gasaTvaliswinebelia turizmis organizebis 
dros.

daskvnebi
msoflioSi mimdinareobs turistuli biznesis diversi-

fikacia saqmianobis saxeobaTa farTo mravalferovnebis 
gziT. viTardeba globalizaciis, glokalizaciisa da tur-
izmis mdgradi ganviTarebis procesebi.

SeimCneva turistul saqmianobaSi STabeWdilebebisa da 
emociaTa industriaze gadasvlis tendencia. turistuli 
saqmianobis praqtika ukavSirdeba iseT faqtorebs, rogore-
bicaa mdgradi ganviTareba, xelmisawvdomoba, demografi-
uli cvlilebebi, cxovrebis stili, muSaobisa da dasvenebis 
xasiaTi.

msoflioSi turistuli biznesis ganviTarebis mTavar 
tendenciebad uaxloes wlebSi Camoyalibdeba: 1. momsax-
urebis personalizacia da 2. TiToeuli konkretuli kli-
entisTvis SemuSavebuli turistuli produqtis SeZenis 
SesaZlebloba. 3. Seikveceba turistuli mogzaurobebis 
xangrZlivoba, magram 4. gaizrdeba sixSire dasvenebebisa, 
romelTa dros adamiani SeZlebs aRidginos sasicocxlo Za-
lebi.

turizmis dargis TanamSromelTa profesiuli donis 
amaRleba, kvalificirebuli kadrebis momzadeba turiz-
mis sferosTvis specialur saswavlo dawesebulebebSi(sami 
ZiriTadi mimarTulebiT: swavleba, kvleva da praqtikuli 
saqmianoba) kidev ufro daaCqarebs turizmis sistemis gan-
viTarebas.
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RESUME
The global tourism industry is defined as partially self-regulating 

complex socio-economic system that has historical, geographical, et-
nicheskie, mental, economic, and political boundaries. The paper pres-
ents and analyzes the main trends in the development of the tourism 
industry in the world. The diversification, globalization, glocalization 
and the emergence of innovations associated with new cognitive tech-
nologies (industry 4 0) are main trends of the processes of global tourism 
development .

The article deals with new types of tourism product such as: e-tourism, 
m-tourism, socially responsible tourism, ,, random-trip” tourism and ,, 
Mysterious” tourism as well, have emerged recently concepts of ,,smart 
city”. Particular attention is paid to personalization of travel products.
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