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neurologic, dermatologic, mineral waters, medical mud, magnetic 
sand, medical caves, winter and summer resorts and etc. 

 The events and conflict situations, happened at the beginning of 
90th years, in the country made dangerous and disadvantageous. 
It humiliated the image of the country and reduced the number of 
tourists.

 In such environment the main place is taken by demographic 
factor. Marketing discusses just that question which is connected 
with the number of population, their dividing into segments accord-
ing to ages as the tourist firm shall separately offer the relevant rout 
to the separate consumers’ segment. For example: the young people 
may prefer Adjara region and active relax, Batumi and seaside, when 
the elders may prefer Kobuleti as it is a more quiet and comfortable 
place and feel themselves better in its sandy coast, and the youth 
whu have small children may prefer the magnetic sand and choose 
Ureki and etc. 

 While carrying out such marketing events, the tourist firm shall 
know the competitive activity well in order the firm to defend its 
tourists from any excess, to help in solving any problems (for ex-
ample: health problem), the firm can offer to tourists relaxing and 
entertaining means, also tours in the nature which will increase the 
competitiveness of the tourist firm and the reliability from tourists. 

 Such kind of marketing actions and considering the world prac-
tice it will be positively reflected on operations of the tourist firms. 
We know that the main goal of marketing isn’t to get a profit today 
from the activity, but the main goal of marketing is to create future 
customers for its activity, to raise the will of the tourists to apply 
their service again. 

Key words: modern tourism, resort, tourist business, service 
package, marketing research, national economy, tours, consumer, 
tourist.
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mcire da saSualo mewarmeobis 
sicocxlisunarianoba

marika oqromWedliZe
stu doqtoranti

reziume
statiaSi ganxilulia mewarmeobis kriteriumebi, pri-

oritetebi, sawarmoTa zrdis oTxi aspeqti da maTi sicocx-
lisunarianobis wyaroebi. am wyaroebs Soris yuradReba 
gamaxvilebulia inovaciebis danergvaze da mewarmeTa mem-
warmuli unaris amaRlebaze.

dadebiTad aris Sefasebuli saqarTvelos mTavrobis 
iniciativa zogadsaganmanaTleblo skolebSi mewarmeobis 
saswavlo kursis savaldebulo sagnad SemoRebis Sesaxeb da 
agreTve, saqarTvelos mcire da saSualo mewarmeobis ganvi-
Tarebis 2016-2020 wlebis strategiaSi am iniciativis dasa
xeleba.

sakvanZo sityvebi: mcire mewarmeoba, saSualo mewarmeo-
ba sicocxlisunarianoba, prioritetebi, mewarmuli unari, 
mewarme.

ZiriTadi teqsti
Sesavali
mcire da saSualo mewarmeobis saTanado ganviTarebiT 

rom qveynis aRorZineba xdeba, es aRaravisTvis aRar aris 
ucxo. am gziT ganviTardnen maRali ekonomikuri potencia-
lis mqone qveynebi, aseve `aziis vefxvebic~ _ samxreT korea, 
singapuri, honkongi da sxvebi.

Tumca dagvianebiT, magram, am gzas daadga saqarTveloc. 
am dagvianebis mizezi iyo swored mcire da saSualo mewarme-
obis Tvisobrivi kriteriumebis da prioritetebis arcod-
na, amiT qveynis ekonomikuri zrdis SesaZleblobebis dau-
fasebloba.
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1. mcire da saSualo mewarmeobis 
Tvisobriv-raodenobrivi kriteriumebi 
mcire da saSualo mewarmeobis gansazRvra upiratesad 

sxvadasxva Tvisobrivi da raodenobrivi kriteriumebis 
mixedviT xdeba.

Tvisobriv kriteriumebs miekuTvneba [1, gv. 9]:
 samarTlebrivi da ekonomikuri damoukidebloba;
 sakuTrebisa da marTvis erTianoba;
 eqsternuli kapitalis miRebis SezRuduli SesaZle-

bloba.
raodenobriv kriteriumebs miekuTvneba [1, gv. 10]:
 fulis nakadis sidide wliwadSi;
 balansis jami (aqtivebi);
 TanamSromelTa raodenoba.
dRes saqarTveloSi kanoniT `erovnuli sainvesticio 

saagentos Sesaxeb~ statistikis saxelmwifo departamenti 
mcire sawarmod miiCnevs 20 kacamde dasaqmebulis da 500 000 
laramde wliuri brunvis sawarmos, saSualo sawarmod _ 20-
dan 100 kacamde dasaqmebulis da 0,5-dan 1,5 mln laris wli-
uri brunvis sawarmos, xolo msxvil sawarmod _ 100 kacze 
meti dasaqmebulis da 1,5 mln larze meti wliuri brunvis 
sawarmos [2].

sagadasaxado SeRavaTebis micemis kuTxiT ki 2011 wels 
axal sagadasaxado kodeqsSi mikrosawarmod dafiqsirda 
30000 lari wliuri brunvis, xolo mcire sawarmod 100 
000 lari wliuri brunvis mqone sawarmo. aseT sawarmoebs 
miecaT Sesabamisi statusi (mikro da mcire). mcire da saSu-
alo sawarmoebis sididis gansazRvris aseTi oradi midgoma 
iwvevs maT aRricxvaSi dabneulobas.

2. mcire da saSualo mewarmeobis prioritetebi 
mcire biznesis rols ekonomikaSi ganapirobebs Semdegi 

prioritetebi [3, gv. 28]:
 qmnis samuSao adgilebs. ganviTarebul qveynebSi mcire 
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biznesSi dasaqmebulia qveynis kerZo seqtoris samuSao Za-
lis TiTqmis naxevari da masze axali samuSao adgilebis 2/3-
dan 3/4-mde modis. mniSvnelovania imis gaTvaliswineba, rom 
samuSao adgilebis amgvar zrdas ZiriTadad iseTi mcire bi-
znesebis saqmianoba ganapirobebs, romlebic miznad isaxaven 
saSualo an sulac did sawarmoebad gardaiqmnan, Torem mc-
ire biznesTa umravlesobas saerTod ar hyavs daqiravebuli 
TanamSromlebi.;
 qmnis axal nawarms. siaxleTa Tavisuflad danergvis 

SesaZlebloba, rac bevri mcire firmisaTvis aris damaxasi-
aTebeli, kvlavac uamrav upiratesobas iZleva rogorc te-
qnologiuri ganviTarebis, aseve bazarze gasatani sqonlisa 
Tu momsaxurebis gamravalferovnebis mxriv. zog SemTxveva-
Si siaxle marketinguli SesaZleblobebis xedvis ganaxleba-
Si mdgomareobs; sxva dros ki – ama Tu im siaxlis damnergavi 
Tavad qmnis axal teqnologias, romlis safuZvelzec zrdis 
da afarToebs sakuTari kompaniis saqmianobas, an mTel Tavis 
bizness ufro did kompaniaze yidis, romelsac am teqnolo-
giis danergva sWirdeba sakuTar sawarmoo xazze;
 akmayofilebs ufro didi organizaciebis moTxovnile-

bebs. uamravi mcire biznesi didi korporaciebisaTvis dis-
tributorebad, momsaxure rgolebad gvevlineba. amave 
dros, samTavrobo saagentoebi TavianTi savaWro kon-
traqtebis garkveul nawils xSirad sagangebod swored mci-
re biznesTan aformeben;
 ekonomikaSi Seaqvs fulis mniSvnelovani masa. magali-

Tad, aSS-is mcire biznesi erT ekonomikur agregatad rom 
warmovidginoT, misi ekonomika msoflioSi mesame adgils 
daikavebda;
 midis iseT riskze, risganac ufro didi kompaniebi 

zogjer Tavs ikaveben xolme. mewarmeebi zogadad, rogorc 
riskiani da axali, jer gamoucdeli ideebis danergvis mo-
surne xalxi, ekonomikaSi mniSvnelovan rols asruleben;
 gvTavazobs saqonlisa da momsaxurebis gansakuTrebul 
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saxeobebs. xSir SemTxvevaSi swored mcire biznesi ikavebs im 
niSas, romelsac didi kompaniebi, rogorc wesi, ugulebe-
lyofen.

amasTan, mcire da saSualo sawarmoebi arian moqnili da 
swrafad eguebian bazris axal koniunqturas da cvlilebebs 
TviT sawarmoebSi. meore mxriv, maT SeuZliaT operatiulad 
Seqmnan da danergon axali teqnika da teqnologia, rasac ver 
axorcieleben msxvili firmebi, radgan principulad axali 
teqnikis gamoSveba warmoadgens mniSvnelovan faqtors, ro-
melic arRvevs msxvil masStabiani, seriuli warmoebis sta-
bilurobas. mesamec, mcire firmebisaTvis damaxasiaTebelia 
iniciativisa da dinamizmis suliskveTeba. bolo garemoeba 
mniSvnelovnad ganasxvavebs msxvil da mcire firmebs. es 
gamoixateba gansakuTrebul adamianur urTierTobebSi da 
specifikur socialur-fsiqologiur klimatSi, romelic 
axasiaTebs patara koleqtivs, romelSic yvela gaerTiane-
bulia damoukideblobisa da gadarCenis mizanswrafviT.

mcire sawarmos SeuZlia xeli Seuwyos sabazro ekonomi-
kaze gadasvlis amocanis gadaWras iseTi mniSvnelovani 
aspeqtiTac, rogoricaa sabazro infrastruqturis 
formireba. igi sakuTar Tavze iRebs erovnuli meurneobis 
socialur-ekonomikuri organizmisaTvis aucilebeli is-
eTi funqciis Sesrulebas, romelsac ver axorcieleben msx-
vili sawarmoebi.

3. mcire da saSualo mewarmeobis 
sicocxlisunarianoba da zrda 
mecnierebi mcire da saSualo sawarmoTa zrdas oTx 

aspeqtSi ixilaven [1, gv. 17]:
 finansuri;
 strategiuli;
 struqturuli;
 organizaciuli.
finansuri zrda niSnavs imas, rom izrdeba komerciuli 
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biznesi, rac gamoixateba saqonelbrunvis zrdiT. amasTa-
nave izrdeba danaxarjebi, investiciebi da mogeba.

strategiuli zrda gamoixateba sawarmos urTierTobis 
gaumjobesebiT garemosTan, rac, sabolood, ganapirobebs 
mis konkurentul upiratesobas.

struqturuli zrda dakavSirebulia sawarmos SigniT 
mimdinare cvlilebebTan _ rolebisa da valdebulebebis 
ganawilebasTan, komunikaciebis da marTvis sistemis ganvi-
TarebasTan.

organizaciuli zrda gamoxiateba biznesis kulturis 
cvlilebaSi. sawarmoTa zrdis marTva rogorc Teoriuli, 
ise praqtikuli TvalsazrisiT mniSvnelovani problemaa. 
sawarmoTa marTvis procesSi farTod gamoiyeneba e. w. `sa-
sicocxlo ciklis modeli~, romlis aucilebeli elemen-
tia krizisi, romelic zrdis axal safexurze gadasvlis 
aucilebel pirobas warmoadgens.

mcire da saSualo sawarmoTa mudmivi, stabiluri gan-
viTarebisTvis mTavaria rom isini iyvnen inovaciurni, anu 
mudmivad nergavdnen siaxleebs da amiT sjobnidnen konkur-
entebs [4, gv. 53].

samwuxaroa, magram faqtia, rom saqarTvelos ara mxolod 
mcire da saSualo sawarmoebi, aramed, msxvili sawarmoebic 
ki, am mxriv metad CamorCenili arian. cnobilma amerikulma 
organizaciam _ `rend korporeiSenma~ 2006 wels gamoaqveyna 
anagriSi 2020 wlisTvis qveynebis inovaciuri potencialis 
Sesaxeb, kerZod, rogor SeuZliaT maT aiTvison 16 umniS-
vnelovanesi axali teqnologia. saqarTvelo aRmoCnda im 
usustes qveynebis jgufSi (kameruni, Cadi da sxva), romelic 
am 16 siaxlidan araumetes xuTis aTvisebas SeZlebs [1, gv. 
112].

aseT dros qarTveli mecnieri u. samadaSvilis azriT, ̀ bi-
znesi rom akeToT, unda icode, rom icode, unda iswavlo, ma-
gram, rom iswavlo, uwinares yovlisa, saWiroa informaciis 
wyaro~ [3, gv. 336].
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mcire da saSualo sawarmoebSi siaxlis danergva maTi 
mflobelebis (da agreTve menejerebis) individualur 
kreatul unarzea damokidebuli. aseT dros aseTi sawarmoe-
bis mflobelebs saqarTveloSi, ZiriTad SemTxvevaSi, gansa-
kuTrebiT, mcire sawarmoebSi, savaldebulod aucilebeli 
mewarmuli codnac, mewarmuli azrovnebac ki ar gaaCniaT.

rogorc mcire, ise, saSualo biznesSi procesis cen-
tralur figuras warmoadgens mewarme, adamiani, romelsac 
[5, gv. 193]:
 SeuZlia samewarmeo SesaZleblobebis danaxva;
 aqvs organizebis uanri;
 aqvs resursebis moZiebis Sansi.
cota gansxvavebulia mecnierebis mark grantis da mak-

milanis mier Camoyalibebuli samewarmeo azrovnebis maxa-
siaTeblebi. isini mewarmisgan moiTxoven axali SesaZle-
blobebis Jinis qonas, am SesaZleblobebis miRwevis gzaze 
disciplinirebulobis gamovlenas, saukeTeso SesaZle-
blobaze arCevanis SeCerebas, Sesrulebaze fokusirebas, 
sxva adamianebis procesSi CarTvas [5, gv. 84].

adamianebs es Tvisebebi SeiZleba Tandayolilic qon-
deT. es gamonaklisi SemTxvevebia, ZiriTad SemTxvevaSi isini 
amas swavloben. evrokavSirSi samewarmeo azrovnebis ganvi-
Tarebis programebi didi xania rac dainerga. Cven am mxriv, 
metad CamorCenili varT. am kuTxiT misasalmebelia saqarT-
velos premier-ministris 2014 wlis 23 aprilis iniciativa 
saqarTvelos skolebSi mewarmeobis saswavlo kursis saval-
debulo sagnad swavlebis Sesaxeb [6, gv. 58]. misasalmebelia 
agreTve saqarTvelos mcire da saSualo mewarmeobis ganvi-
Tarebis strategiaSi _ 2016-2020 wlebi~ strategiul mimar-
Tulebad mcire da saSualo mewarmoebis unarebis ganviTa-
reba samewarmeo kulturis amaRlebis xelSewyoba [7, gv. 24].

Tu es iniciativebi Sesrulda da iseve qaRaldze ar dar-
Ca, rogorc aqamdis xdeboda, maSin unda vifiqroT, rom igi 
moitans sasurvel Sedegs.
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daskvna
amrigad, winamdebare statiaSi mcire da saSualo me-

warmeobis sicocxlisunarianobis ganxilvam gviCvena, rom 
am etapze mis ganviTarebas saqarTveloSi xels uSlis inova-
ciebis nakleboba da mewarmuli unaris SezRuduloba (wina 
wlebSi mewarmeebi finansebze xelmiuwvdomlobas da maRal 
gadasaxadebs asaxelebdnen). saqarTvelos mTavrobam ssip 
`mewarmeobis ganviTarebis saagentos~ Seqmnis paralelu-
rad ukve miiRo RonisZiebebi am xarvezis gamosasworeblad. 
mTavaria saqarTvelos xelisuflebam, SeZlos am RonisZie-
baTa dafinanseba.
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