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saqarTveloSi moqmedi socialuri 

sawarmoebis konkretuli 

SemTxvevebis analizi 

 maia giorbeliZe

Tsu doqtoranti

reziume

Tanamedrove msoflioSi aqtiurad midis msjeloba so-

cialuri mewarmeobis sakiTxebze, kerZod Tu vin ras moiaz-

rebs am terminis ukan da rogoria socialuri mewarmeobis 

da socialuri sawarmoebis warmatebuli magaliTebi. Tum-

ca, jerjerobiT ar arsebobs erTiani midgoma da ganmarteba 

Tavad cnebisa „socialuri sawarmo“/“socialuri mewarmeo-

ba”. saqarTveloSi moqmedi socialuri sawarmoebis Seswav-

lis mizniT Tvisebrivi kvlevis meTodologiis gamoyenebiT, 

siRrmiseulad iqna ganxiluli 20 konkretuli SemTxveva. 

kvlevis Sedegebma aCvena, rom saqarTveloSi moqmedi so-

cialuri sawarmoebis socialur misias warmoadgens mowyv-

ladi jgufebis (axalgazrdebi, mTaSi mcxovrebi mosaxleo-

ba, zrdasruli adamianebi, romelTac xeli ar miuwvdebaT 

dasaqmebis sxva SesaZleblobebze) swavlebisa da dasaqmebis 

stimulireba, soflidan-qalaqSi migraciis donis Semci-

reba da a.S. maTTvis socialuri da finansuri miznebis da-

balansebisas, upiratesoba eniWeba socialur mizans, Tumca 

aris SemTxvevebi, rodesac iZulebulni arian finansuri 

miznebiT ixelmZRvanelon, raTa uzrunvelyon socialuri 

sawarmos mdgradoba. 

biznesis marTvis gamocdilebis nakleboba da bizne-

sis principebis Sesaxeb mciredi informacia saxeldeboda 

yvela gamokiTxuli socialuri mewarmis mier, rogorc so-

cialuri sawarmos ganviTarebis erT-erTi Semaferxebeli 

faqtori. kvlevis monawileebi optimalurad Tvlidnen 
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raime tipis saswavlo masalis/gzamkvlevis/konsultaciebis 

meqanizmis danergvas, romelic socialur sawarmoebs miawv-

dida informacias zemoaRniSnuli sakiTxebis Sesaxeb. 

mosaxleobis “socialuri mewarmeobis” fenomenis Sesaxeb 

dabali informirebuloba gamoikveTa, rogorc socialuri 

sawarmos funqcionirebis erT-erTi Semaferxebeli faq-

tori socialuri sawarmoebis qeisebis Seswavlisas. respo-

dentebi miiCneven, rom saWiroa ganxorcieldes cnobierebis 

amaRlebis miznobiriv kampaniebi aramarto mosaxleobis, 

aramed saxelmwifo da kerZo seqtoris organizaciebis Car-

Tulobis uzrunvelsayofad. 

kvlevis Sedegebma aCvena, rom socialuri sawarmoebi 

ZiriTadad fuZndebian arasamTavrobo an donori organiza-

ciis finansuri mxardaWeriT aaip-is iuridiuli statusiT. 

agreTve aRmoCnda, rom kvlevis monawile arcerTi social-

ur sawarmo da socialuri mewarmeobis sferoSi moqmedi 

organizacia ar axorcielebs socialuri sawarmoebis so-

cialuri zemoqmedebis Sefasebas, Tumca gegmaven am mimar-

TulebiT saqmianobis ganviTarebas. 

sakvanZo sityvebi: socialuri sawarmoebi, socialu ri 

mewarmeoba, socialuri zegavlena, socialuri Rirebul-

ebis Seqmna 

Sesavali

saqarTveloSi socialuri mewarmeoba ukanaskneli wlebis 

manZilze ufro da ufro metad viTardeba da popularobas 

iZens mosaxleobas Soris. socialuri mewarmeoba aris or-

ganizebuli samewarmeo saqmianoba socialuri zrunvis, so-

cialuri adaptaciis, siRaribis Semcirebisa da daZlevis, 

sazogadoebis mowyvladi jgufebis dasaqmebis xelSewyo-

bis, saganmanaTleblo, janmrTelobis dacvis, kulturis, 

sportis, garemos dacvis sferoebSi, romlis mizani ar aris 

upiratesad mogebis miReba da partniorTa, mepaieTa an aq-

cionerTa Soris ganawileba.
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socialuri mewarmeoba gavrcelebuli da mzardi feno-

menia evropaSi; maT ganicades etapobrivi instituciona-

lizacia da politikuri aRiareba, maT Soris specialuri 

samarTlebrivi formebis ganviTarebis gziT. SeiZleba iTq-

vas, rom evropaSi moqmedi socialuri sawarmoebis umete-

soba moqmedebs mesame seqtoris tradiciul samarTlebriv 

garemoSi. isini iqmnebian asociaciebis saxiT im qveynebSi, sa-

dac kanoni am seqtors saSualebas aZlevs garkveul doneze 

awarmoos produqtebis da servisebis gayidva bazarze. 

Tavdapirvelad termini “socialuri sawarmo” gamoiyenes 

Nikhilesh Dholakia, Ruby R. Dholakia, (19751) TavianT naSromSi. 

isini moiazrebdnen “nebismier sawarmos, romlis flobis 

da funqcionirebis forma gaxldaT koleqtiuri”. Drucker 
(19792) pirvelad Semoitana “socialuri sawarmos” konce-

fcia korporaciebis eTikuri pasuxismeblobebis advoka-

tirebisas (Trivedi, 2010a3 –ze dafuZnebiT). Banks-ma (19724) 

pirvelad aRniSna termini “socialuri mewarme” socialuri 

cvlilebis mimarTulebiT. 

akademiur literaturaSi socialuri mewarmeobis pirve-

li CamonaTvali gamoCnda 1994 wels da wyaroTa raodenoba 

2002 wlidan mkveTrad gaizarda (Douglas, 20085). 

“socialur mewarmeobasTan” mimarTebaSi, jef skoli am-

bobs, rom arsebobda mkveTri gansxvaveba Crdilo amerikul 

da evropul midgomebs Soris. kerZod, Crdilo amerikuli 

xedvis mixedviT, socialuri mewarmeoba upiratesad miiC-

nevda socialuri problemebis biznes gadawyvetas (viwro 

1  Dholakia, N., Dholakia, R. R. (1975). “Marketing Planning in a Social En-
terprise.” European Journal of Marketing, Vol. 9, No. 3, pp. 250–258.

2  Drucker, P. (1979). The Practice of Management. Pan Books, London. 
3  Trivedi, C. (2010a). “A social entrepreneurship bibliography.” Journal of 

Entrepreneurship,Vol. 19, No. 1, pp. 81–85.
4  Banks, J. A. (1972). The Sociology of Social Movements. MacMillan, London.
5  Douglas, H. (2008). “Creating Knowledge: A Review of Research Methods 

in Three Societal Change Approaches.” Journal of Nonprofi t & Public Sector 
Marketing, Vol. 20, No. 2, pp. 141–163.
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koncefcia) da Sesabamisad, orientirebuli iyo socialuri 

mewarmeobis speqtris socialuri sawarmoebis nawilze (mag. 

Austin da sxva, 2006a;1 Brincerhoff, 20002; Boschee da McGlurg, 20033). 

xolo evropuli midgoma moicavda socialuri mewarmeobis 

Seswavlas socialuri ekonomikis konteqstSi da daintere-

sebuli iyo kooperativebiT (Borzaga da Defourny, 20014; Spear 
da Bidet, 20055; Nyssens, 20066). farTo, evropuli konteqstiT, 

socialuri mewarmeoba SeiZleba ganisazRvros, rogorc Sem-

degi: socialuri mewarmeoba moicavs samewarmeo an arasame-

warmeo seqtorSi socialuri miznisken orientirebul ino-

vaciur qmedebebs (Austin da sxva 2006b7, Dees, 19988, Townsend 
da Hart, 20089). viwro ganmartebis safuZvelze (ZiriTadad 

gavrcelebuli aSS-Si), socialuri mewarmeoba dakavSire-

bulia organizaciasTan an sawarmosTan, romelic axor-

1  Austin, J., Gutierrez, R., Ogliastri, E., Refi cco, R. (Eds) (2006a). Effective 
Management of Social Enterprises. Harvard: David Rockefeller Centre Series on 
Latin American Studies

2  Brincerhoff, P. (2000). Social Entrepreneurship: The art of Mission-Based 
Venture Development. John Wiley & Sons, New York.

3  Boschee, J., McGlurg, D. (2003). Toward a Better Understanding of Social 
Entrepreneurship: Some Important Distinctions. Institute for Social Entrepre-
neurs, Minnesota.

4  Borzaga, C., Defourny, J. (Eds.) (2001). The Emergence of Social Enter-
prise. Routledge, New York.

5  Spear, R., Bidet, E. (2005). “Social Enterprises for Work Integration in 12 
European Countries: A Descriptive Analysis.” Annals of Public and Cooperative 
Economics, Vol. 76, No. 2, pp. 195–231.

6  Nyssens, M. (Ed.) (2006). Social Enterprise – At the Crossroads of Market, 
Public Policies and Civil Society, Routledge, London/New York

7  Austin, J., Stevenson H., Wei-Skillem, J. (2006b). “Social and Commercial 
Entrepreneurship: Same, Different, or Both?” Entrepreneurship Theory and 
Practice, Vol. 30, No. 1, pp. 1–22.

8  Dees, J. G. (1998). “Enterprising non-profi ts.” Harvard Business Review, 
January-February, pp. 54–67.

9  Townsend, D. M., Hart, T. A. (2008). “Perceived Institutional Ambiguity 
and the Choice of Organizational Form in Social Entrepreneurial Ventures.” 
Entrepreneurship:Theory & Practice, Vol. 32, No. 4, pp. 685–700.
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cielebs socialur misias samewarmeo, Semosavlis momtani 

strategiebiT. (mag. Boschee, 20011, Oster da sxva, 20042; Tracey 

da Phillips, 20073). xolo, didi britaneTis vaWrobisa da mrewv-

elobis departamenti Semdegnair ganmartebas gvTavazobs 

„socialuri sawarmo aris biznesi, romelis upirvelesi 

mizanic socialuri xasiaTisaa da axdens mogebis reinve-

stirebas TemSi an biznesSi, am socialuri miznebis misaRw-

evad. misi mamoZravebeli ar aris mogebis zrda mewileebisa 

da mflobelebisaTvis.” 

evropasa da aSS-Si sakmaod xandazmuli fenomeni _ ,,social-

uri sawarmo”, saqarTveloSi arc ise didi xnis win dainerga. 

saqarTvelos strategiuli kvlevebisa da ganviTarebis 

centris mier SemuSavebuli „socialuri mewarmeobis“ mx-

ardamWeri sakanonmdebl;o iniciativaSi Camoyalibebuli 

ganmartebis mixedviT, socialuri mewarmeoba aris orga-

nizebuli samewarmeo saqmianoba socialuri zrunvis, so-

cialuri adaptaciis, siRaribis Semcirebisa da daZlevis, 

sazogadoebis mowyvladi jgufebis dasaqmebis xelSewyo-

bis, saganmanaTleblo, janmrTelobis dacvis, kulturis, 

sportis, garemos dacvis sferoebSi, romlis mizani ar aris 

upiratesad mogebis miReba da partniorTa, mepaieTa an aq-

cionerTa Soris ganawileba4.
statiaSi warmodgenili kvleva miznad isaxavda saqarT-

1  Boschee, J. (2001). “Eight basic principles for nonprofi t entrepreneurs.” 
Nonprofi t World, Vol. 19, No. 4, pp. 15–18.

2  Oster, S. M., Massarsky, C. W., Beinhacker, S. L. (2004). Generating and 
sustaining non-profi t earned income. A guide to successful enterprise strategies. 
Jossey-Bass, San Francisco, CA.

3  Tracey, P., Phillips, N. (2007). “The Distinctive Challenge of Educating So-
cial Entrepreneurs: A Postscript and Rejoinder to the Special Issue on Entrepre-
neurship Education.” Academy of Management Learning & Education, Vol. 6 
No. 2, pp. 264–271.

4  sakanonmdeblo winadadeba - ”socialuri mewarmeobisa da misi 

mxardaWeris Sesaxeb" kanonproeqtisa da Tanmdevi kanonproeqtebis 

Sesaxeb
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veloSi moqmedi socialuri sawarmoebis Seswavlas konkre-

tuli SemTxvevis teqnikis gamoyenebis gziT. 

kvlevis farglebSi gamoyenebul iqna Tvisebrivi kvlevis 

meTodologia, romelic kvlevis Sedegad miRebuli infor-

maciis siRrmiseuli analizis da damuSavebis saSualebas 

iZleva. kerZod, SerCeul iqna konkretuli SemTxvevis meTo-

di.

Ghauri (2004) aRniSnavs, rom konkretuli SemTxvevis 

meTodologia aris Zalian kargi da gamosadegi meTodi 

raime sakiTxis siRrmiseulad Sesaswavlad. qeis sTadebi 

gulisxmobs monacemebis Segrovebas sxvadasxva wyarodan, 

rogoricaa zepiri da werilobiTi angariSebi, piradi in-

terviuebi, dakvirvebebi. ZiriTadi maxasiaTeblebi am dros 

aris kvlevis sagnis siRrmiseuloba da fokusi. iinis (Yin, 
1994) mixedviT, qeis sTadebi aris umjobesi midoma, rodesac 

SekiTxvebze “rogor” da “ratom” unda iqnas pasuxi gacemu-

li, rodesac mkvlevars aqvs mciredi kontrolis saSuale-

ba garemoebebze da rodesac fokusireba xdeba mimdinare 

fenomenze realur konteqstSi.

rogorc ragini (Ragin, 1989) ambobs, qeis sTadebi aris 

mravalmxrivi, radgan individualuri qeisi warmoadgens 

calkeul kvlevis erTeuls da asaxavs srul suraTs. lit-

eraturaSi arsebobs miTiTebebi qeisebis raodenobis op-

timalurobasTan mimarTebaSi. ragini (Ragin, 1989) wers, rom 

konkretuli SemTxvevis meTodis midgomis erT-erT Sez-

Rudvas warmoadgens mravali qeisis mocvis sirTule. igi 

aRniSnavs, rom 8 qeisi aris “bazisuri ricxvi” da 20 qeisi 

“siRrimiseuli” (gv.20). imis gaTvaliswinebiT, rom saqarT-

veloSi socialuri sawarmoebis raodenoba Zalzed mcirea 

da dro kvlevis savele samuSaoebis CatarebisaTvis iyo Sez-

Ruduli, 20 qeisi iqna Seswavlili.
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kvlevis Sedegebi

termini “socialuri sawarmo” da misi sakanonmdeblo 

regulireba

dResdReobiT msoflioSi, da ara mxolod saqarTveloSi, 

ar arsebobs unificirebuli midgoma socialuri mewarmeo-

bis mimarT da bevri organizacia sxvadasxvagvarad ganmar-

tavs termins “socialuri sawarmo”. imisaTvis, rom uzrunve-

lyofili yofiliyo kvlevis Sedegebis urTierTSesabamisoba 

da Sesadarisoba, yvela ZiriTadi informirebuli piri war-

moaCenda terminis “socialuri sawarmos” miseul aRqmas da 

ganmartebas. sainteresoa, rom yvela maTgani aRniSnavda, 

rom es aris biznes principebiT moqmedi sawarmo, romlis 

upirveles mizansac socialuri xasiaTi aqvs. respodentebi 

agreTve ambobdnen, rom “...socialur mewarmeobad miviCnevT 

ekonomikur saqmianobas, romlis mizani aris raime konkret-

uli socialuri sakiTxis mogvareba da miRebuli Semosavlis 

nawili xmardeba am saqmianobis gafarToebas, ganviTarebas da 

socialuri sakiTxebis mogvarebas...~ 

aRsaniSnavia, rom am terminis “socialuri sawarmos” 

mniSnveloba erTnairad esmiT sajaro, kerZo Tu arasamTav-

robo seqtorSi moqmed organizaciebs. Tumca, ar arsebobs 

erTiani baza, romelic Tavs mouyrida informacias yvela 

socialuri sawarmos Sesaxeb, rameTu Znelia identifici-

reba “socialuri sawarmosi” da misi gamovlena xdeba subi-

eqturad. “... Cven gviwevs subieqturad Sefaseba aris Tu ara 

konkretuli biznesi socialuri sawarmo. vinme eqsperti rom 

Camovides sxva qveynidan, SeiZleba gviTxras rom igi ar aris 

socialuri sawarmo...”. dResdReobiT saqarTveloSi moqme-

di socialuri sawarmoebi Tviidentificirebas axdenen, ra-

meTu ar arsebobs Sesabamisi sakanonmdeblo baza, romelic 

asaxavda Canawers socialuri sawarmoebis Sesaxeb. saintere-

soa, rom umeteswilad, saqarTveloSi moqmedi socialuri 

sawarmoebi, iuridiuli formis arCevisas, upiratesobas 
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aniWeben arasamewarmeo-arakomerciuli iuridiuli piris 

(aaip) statuss. amis arguments warmoadgens is faqti, rom 

amJamad socialuri mewarmeobis mxardaWera umeteswilad 

xorcieldeba sagranto dafinansebis gziT da kanonmde-

blobis Sesabamisad, Sps-s ar aqvs ufleba grantis miRebisa. 

`...aipsac SeuZlia ekonomikuri saqmianoba warmarTos, Tum-

ca es definiciac kanonmdeblobaSi da 34-e muxlSi, romelic 

exeba aipebis dabegvras, ar aris sworad dasmuli da gansaz-

Rvruli, rac biznesis kuTxiT Cven, rogorc banks, garkveul 

diskomforts gviqmnis. grZelvadian perspeqtivaSi CvenTvis 

ufro misaRebi iqneba iyos calkeuli gansazRvreba, raTa 

ara mxolod fonds, aramed Cvenc aRar Segveqmnas problema. 

banks nebismier SemTxvevaSi ar SeuZlia gasces Tanxa, amitom 

banki afinansebs fonds da fondi Semdeg gascems grants. 

Cveni mxridanac gamodis gzebis avla, rom SevasruloT Cveni 

mTavari misia, Tumca sakanonmdeblo definiciebis ararse-

boba Cvenc gviqmnis diskomforts da fondsac....”

respodentTa umravlesoba miiCnevs, rom dRevandeli 

sakanonmdeblo baza garkveul Sefarxebel faqtorad gvev-

lineba socialuri mewarmeobis ganviTarebis kuTxiT. isini 

aRniSnaven, rom Tu kanonmdeblobaSi iqneba Canaweri, romelic 

gansazRvravs “socialuri sawarmos”, misi identificireba 

aRar iqneba subieqtivizmze dafuZnebuli da xels Seuwyobs am 

dargis ganviTarebas.“... kargi iqneboda, rom kanonmdeblobaSi 

miTiTebuli iyos, Tu romeli samarTlebrivi formis mqone 

organizacias SeuZia gaxdes socialuri sawarmo, rogori ti-

pis dafinanseba SeiZleba miiRos, ra tipis SeRavaTebiT isarge-

blebs. konkretulad rom arsebobdes iuridiuli termini, 

socialuri mewarme, Tundac sagadasaxado SeRavaTebis an a.S. 

daweseba da gakontroleba ufro advili iqneba...”

socialuri mewarmeobis mxardamWeri sakanonmdeblo bazis 

Seqmnis kuTxiT aqtiurad muSaoben samTavrobo, arasamTav-

robo da kerZo seqtoris am sferoSi moqmedi organizaciebi. 



73

ekonomikuri Teoriis Tanamedrove problemebi

pirveli sakanonmdeblo iniciativa 2015 wels Seitanes par-

lamentSi, Tumca sakomiteto mosmenebze moxda misi SeCereba. 

amJamad, aqtiurad midis lobireba am sakiTxis sxvadasxva in-

stituciebTan da axali kanonproeqtis inicireba. 

socialuri sawarmoebis winaSe arsebuli gamowvevebi.

kvlevis farglebSi Seswavlil iqna is barierebi, romleb-

sac socialuri mewarmeobis sferoSi moqmedi sajaro, kerZo 

da arasamTavrobo organizaciebis miiCneven gamowvevas so-

cialuri sawarmos funqcionirebisas. sainteresoa, rom so-

cialuri sawarmoebic analogiuri barierebs awydebian, ra-

sac wminda biznes kompaniebi. kerZod, SezRuduli finansuri 

resursebi. Tumca, socialuri mewarmeobis regulirebis 

sakanonmdeblo CarCos ar arseboba, uzRudavs socialur 

sawarmos kreditTan xelmisawvdomobas. aRniSnuli seqtor-

Si moqmedi organizaciebi amboben, rom bankisTvis termini 

“socialuri sawarmo”/”socialuri mewarme” cota gaurkvev-

lia da eridebian am mimarTulebiT sakredito resursebis 

investirebas.

sagulisxmoa, rom rogorc sajaro, aseve kerZo da arasam-

Tavrobo seqtoris warmomadgenlebi miiCneven, rom garda 

sakanonmeblo regulirebisa, socialuri sawarmoebis erT-

erT ZiriTad gamowvevas warmoadgens biznesis marTvis Teo-

riuli codnisa da praqtikuli gamocdilebis nakleboba. 

maTi azriT es ganpirobebulia im faqtiT, rom dResdReo-

biT socialuri sawarmos damfuZneblebad ZiriTadad gvev-

linebian arasamewarmeo arakomerciuli iuridiuli pirebi, 

romlebsac ar aqvT biznesis marTvis gamocdileba.

mosaxleobis cnobiereba socialuri mewarmeobis 

mimarTulebiT.

 kvlevis Sedegebze dayrdnobiT SegviZlia vTqvaT, rom 

mosaxleobis cnobiereba socialuri mewarmeobis mimar-

TulebiT aris Zalian dabali. maT ar aqvT informacia, Tu 

ra igulisxmeba terminSi “socialuri sawarmo”. 



ekonomika  #6-8. 2018

74

respodentebi aRniSnavdnen, rom informirebulobis kuTx-

iT Tbilissa da regionebSi viTareba ar gansxvavdeba. gansxvave-

ba Seexeba mxolod im geografiul arealebs, sadac socialuri 

mewarmeobis mimarTulebiT garkveuli proeqtebi xorcield-

eboda arasamTavrobo Tu samTavrobo seqtoris mier. 

yvela respodenti xazs usvamda, rom maT mier socialuri 

mewarmeobis mxardamWer saqmianobas Tan sdevs mosaxleobis 

cnobierebis amaRlebis kampaniebi, rac zrdis socialuri 

mewarmeobiT dainteresebul pirTa raodenobas da xels 

uwyobs am mimarTulebis ganviTarebas. amJamad, ganaTlebis 

saministroc muSaobs socialuri mewarmeobis kurikulumis 

Seqmnaze sxvadasxva universitetTan erTad. 

sainteresoa is faqti, rom imdenad mcirea raodenoba 

saqarTveloSi funqcionirebadi socialuri sawarmoebisa, 

rom organizaciebi, ganurCevlad imisa, Tu romel seqtorSi 

axorcieleben TavianT saqmianobas socialuri mewarmeobis 

kuTxiT, ZiriTadad erTidaigive socialur sawarmoebTan 

TanamSromloben, rac, garkveulwilad, xels uSlis axali 

sawarmoebis Camoyalibebas da ganviTarebas. 

daskvna

amrigad, Seswavlili konkretuli SemTxvevis magaliTze 

saqarTveloSi moqmedi socialuri sawarmoebis socialur 

misias warmoadgens mowyvladi jgufebis (axalgazrdebi, mTa-

Si mcxovrebi mosaxleoba, zrdasruli adamianebi, romelTac 

xeli ar miuwvdebaT dasaqmebis sxva SesaZleblobebze) swav-

lebisa da dasaqmebis stimulireba, soflidan-qalaqSi migra-

ciis donis Semcireba da a.S. maTTvis socialuri da finans-

uri miznebis dabalansebisas, upiratesoba eniWeba socialur 

mizans, Tumca aris SemTxvevebi, rodesac iZulebulni arian 

finansuri miznebiT ixelmZRvanelon, raTa uzrunvelyon so-

cialuri sawarmos mdgradoba. kvlevis Sedegebze dayrdno-

biT, SegviZlia vTqvaT, gamokiTxuli socialuri sawarmoebi 
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umeteswilad orientirebulni arian maslous piramidis 

pirveli donis - ZiriTadi moTxovnilebebis dakmayofile-

baze. isini cdiloben maT samizne jgufebs Seuqmnan swavlisa 

da dasaqmebis SesaZleblobebi, raTa gamomuSavebuli Semo-

savliT daikmayofiloT maTi fizilogiuri moTxovnilebebi. 
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CASE STUDY ANALYSIS OF SOCIAL 
ENTERPRISES OPERATING IN GEORGIA

Maia Giorbelidze
PhD Student, Iv. Javakhishvili Tbilisi State University

RESUME
Social entrepreneurship is a topic that has been widely discussed 

in the last year around the globe. Social enterprises are now being 
established in Georgia. But, no research has been conducted that 
measures the social and economic value created by these enter-
prises. The objective of the research was to study the effectiveness 
of social enterprises operating in Georgia. The qualitative research 
methodology was applied, which enabled in-depth analysis of the 
information collected. The total range of 20 cases was considered to 
be appropriate for this work.

The research findings indicate that public, private and civil so-
ciety sectors support the social enterprise development in Georgia, 
however, image designers of social enterprise come from the third 
sector itself and the legislation does not drive the developments. So-
cial enterprises are not defined by specific legal forms or by orga-
nizational structures, which hinders the social enterprise enhance-
ment in Georgia. 

The targeted awareness raising campaigns around social entre-
preneurship issues should be planned in order to generate greater 
engagement and understanding around this topic. 

It is concluded, therefore, that social enterprises in Georgia sup-
port learning and stimulate the employment of vulnerable groups 
(youth, rural population), contribute to reducing internal migration, 
and are focused on meeting the basic needs of the target groups. 

Key Words: Social Enterprises, Social Entrepreneurship, Social 
Impact, Social Value Creation.
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