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COMPETITIVENESS OF THE CITY - COMPLEX PHENOMENON
OF ECONOMIC THEORY AND PRACTICE

Maia Akhvlediani,
Doctor of Economics Akaki Tsereteli State University
Associated Professor

RESUME
Introduction to the study, it's objectives and/or hypotheses;
Unfortunately, the list of legitimate indicators in modern foreign
and ecclesiastical literature are sources which are called “city
competitiveness” aren’t clearly defined and established. It should
be noted that the interpretations, approaches and methods of the
city’s competitiveness assessment serve only solutions to specific,
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practical problems and it is almost impossible to determine the
city’s competitiveness method and to set up a competitive perfor-
mance system. The different interpretations of the city’s competi-
tiveness concept, their vague nature are inciting researchers to find
out more about the topic and search for new approaches

The research aims to simultaneously expand and specify the es-
sence of city competitiveness and develop a system of city competi-
tiveness assessment.

Methods used and/or approach taken; Competitiveness of the
city is a complex and multilevel phenomenon of economic theory
and practice. Based on research tasks, we used both quantitative
and qualitative research methods. Results and/or arguments sum-
marized; Based on the research we have identified five main factors
of city competitiveness assessment: Natural Potential; Quality of
life; Financial . Potential Organizational .

of the study. Competitiveness of the city - is the formula of so-
cial and economic development of the city, the city’s ability to satisfy
all the target groups (citizens, business subjects, investors, tourists,
state, etc.). Today it can be called competitive the city where exist
socio-economic, political, cultural, ecological, religious, institutional,
etc. Orders.

Keyword: Competitiveness, city competitiveness, potential,
brand, image, slogan. Innovation, ecology.
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